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Certain statements in this report are forward-looking; these statements include, without limitation, expected
growth in revenue, EBITDA, earnings per share, potential risks, market environment, market positioning, strategies
and targets.

Although we believe that the expectations reflected in these forward-looking statements are reasonable,
we can give no assurance that these expectations will prove to be correct. This is due to the risks and uncertainties
involved, in which consequently the actual results may differ materially from those expressed or implied.

Welcome everyone to 2009 Annual Report of CS LoxInfo Public Company Limited

Our Annual Report is divided into 4 major sections as follow:

1. Summary of the Company Overview: This section contains a summary of the financial results, business
description and direction as well as synopsis of other importance matters.

2. Importance Information of the Company: This section contains detailed information of business
description of the Company and its subsidiaries, including information about potential and/or opportunities
in business expansion, corporate governance, organization structure, composition of and good governance
structure, roles and responsibilities of directors and key executives, risk management and various management
aspects. Moreover, it consists of detailed on shareholding structure of the Group and major shareholders as well as
brief biographies of directors and management.

3. Financial Reports: This section reports the financial status of the Company in 2009, which was
approved by the auditor. The financial statements consist of detailed accounting standard e.g. connected
transactions, statement of directors’ responsibilities in respect of the financial reports.

4. General Information for Investors: This section contains general information for investors’ reference i.e.
detailed information that shareholders, investors and public may need to know e.g. registrar, auditor and share
registration on the Stock Exchange of Thailand.
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Social responsibility conscience should be originated from cultivating generosity for colleagues both in work
and daily life, for example giving positive advice on lifestyle.

Home, temple, school are concrete representation of the Thai past culture reflecting social responsibility.
In the past, workplaces were rice fields, forests, and rivers around the village. Thai society was based
on collaboration and assistance to build temples and schools located in the neighborhood area.
Monks performs didactic roles, depending on donation to develop both temples and schools. Temples
and schools were the center of community’s activities. At the same time, when the community was
strong enough, people would collaborate to expand development to surrounding areas to their village.

At present, Thai people’s workplaces are located in large cities and numbers of people have moved
temporarily and permanently from upcountry communities. Upcountry communities and environment,
therefore, discontinue in development and large cities have little natural elements left.

The company, thus, has supported activities to develop communities and environment in upcountry
by encouraging the employees to present the social responsibility projects and the representatives take turn
to work for the society and communities regardless returns or publicity outcome.
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Financial Highlights &
Dividend Payment

Financial Highlights The Company’s dividend payments
during the past three years are as follows:

(Million Baht)
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* Note: CSL paid special dividend Baht 0.27 per share in 2008 due to an extraordinary gain from liquidation of a
subsidiary
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Vision & Our Strategy

Sustainability of
the global business
and Thai Society

Is sustainability

of the business

To make the
business prosper
~ and create people’s -
awareness as well .
as encouraging the
activities to help soci
and enviro

To develop ne

To improve existing
roducts and servi



| annual report 2009 | CS LoxInfo Public Company Limited |
06

Internet Business Direction

Increase revenue by focusing on business sector
Reduce cost by cooperating with the alliances to invest in local and international network

together with the self-investment

Local network, International
«Leased Line Reduce cost by network,

orIZ:f\iir;:fiin s Applications working with the  Reduce cost by

80% & IT Solution
«IDC

alliances or self- direct connection
investment to other countries

Continuous development of product and services to match customers’ needs, from simple
internet connection to Managed Services, Managed IDC and Cloud Computing.
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A Develop search technology to
create new revenue streams

A Develop online advertising platform

Consumer/Buyers : Data Bases
e :
Advertisers/sellers

118 Directory Assistant
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Print YellowPages

YellowPages-increase revenue by increasing the number of titles Develop Provincial
Market and Consumer YellowPages as well as selected verticals.
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Nonthaburi, Pathumthani,

Samutprakran, Nakornratchasrima,
Chonburi, and Songkhla

Sk
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Convenient usage | (Thai and English)
and Thailand Corporate

Pages (3 books)
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Summary of Business Overview

CS LoxInfo Public Company Limited

Business Structure: CS Loxinfo Public Company Limited has 4 business segments as follow:-

Revenue Profit Contribution Business Unit

Contribution

(segment net

result)

56% 30% CS Loxinfo Plc.
27% 32% Teleinfo Media Plc.
9% 37% Shinee Co. Ltd.
8% 1% Watta Classifieds

% holding

Main business

Parent Internet Services,
Focusing business segment

100% YellowPages Advertising, focusing medium
size business segment

100% Contents Services for mobile telephone
users, focusing consumers

60% Print Classifieds magazines, focusing small

and medium size business segment

1) The Internet Services business:

Brand “CS LOXINFO”, Positioning “High
Quality”, Target Segment “Corporate”

We operate internet service business using the
brand “CS LOXINFO” focusing the corporate or
business segment. We position our self as the high
quality Internet Service Provider. Our customers are
large and medium size corporate. We provide our
internet service nationwide, serving our customers with
conventional simple dedicate internet connection as
well as sophisticated, managed and or complex
services. Majority of our revenue are from dedicated
internet connection serving customers both in Bangkok
and Upcountry.

Product offering: Managed Internet Access
Services, Internet Data Center and Value Added
Services

In addition to the internet connection services,
we also offering value added and or solution services to
our customers such as Corporate Email services
(including virus scan and spam filtering), Security
solutions, User Access Logging services, Communication
Services (VOIP, Web Conference, VPN and CCTV etc.)
as well as network hardware and computer hardware

services.

Our Internet Data Center services (IDC) are high
standard computer shared facilities that help corporate
customers to save their budget operating budget by
hosting or leasing the computers in our facilities.

We have our engineering team to make
recommendation, help fixing the customer problem and
monitor customer services 24 hours for both internet
access services as well as internet data center services.

For internet access services, we help customer
to manage preferred internet connections by providing
and or integrating all kinds of internet connections
nationwide such as dedicated leased line, ADSL
services, internet via satellite, internet via mobile
telephone and fixed telephone services. Details
of our product and services can be found in

www.csloxinfo.com

Internet Market Environment and Competition

The telecommunications regulator or the National
Telecommunications Committee (NTC) promotes the
free competition in the telecom market. This policy allow
large or incumbent operators (Telco), who have
advantage over economy of network infrastructure,
such as fixed and mobile telephone operators to

offer the service competing medium and small size



CS LoxInfo Public Company Limited

operators. As a result the majority of broadband and
consumer internet market are served mainly by the
large Telco and or their subsidiaries. We are able to
sustain our business by focusing our service to the
business segments which require quality and flexibility

of services, which we can match with the Telco.

Brand “ThailandYellow Pages”, Positioning
“No.1 Directory”, Target Segment “Medium Size
business”

Teleinfo Media Public Company Limited (TMC) is
the market leader in Printed Directory Advertising. TMC
deliver more than 2 million YellowPages book all over
Thailand. The No.1 positioning is endorsed by the large
distribution coverage with more than 600,000 business
listing cover over 3,000 categories. Our target

advertisers are medium size business segment.

Product offering: Thailand YellowPages, Home
YellowPages, Regional YellowPages, City Yellow
Pages etc., 1188 call center and YellowPages.co.th

TMC offers many choices of Printed Directory to
serve various needs of customers ranging from large
coverage book “Thailand YellowPages”, Regional books
for 5 regions in Thailand, “City YellowPages” or
Provincial books for major provinces. TMC continue to
improve the printed directory offering, with new product
or new design, to capture more specific segments in the
advertising market.

In order to add more value to both users and
advertisers, TMC also provide services of directory
searching through 1188 call center and www.yellow
pages.co.th. The integration of print, telephone service

and internet is called “Flip Call Click” services.

Directory Advertising Market environment and
competition

In 2009, both global and local advertising
markets are impacted from economic down turn. In the
same time with new development of new media
alternatives, the advertisers now have more choices

other than conventional print media. TMC are now
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developing addition service such as online advertising
and search advertising as new product and service.
In parallel to the online services, TMC also develop
new segment of print directory markets to serve more

specific geographical needs or lifestyle needs.

Brand “SHINEE”,

Leader”, Target Segment “Mobile Telephone

Positioning “Market
Consumer users”

Shineedotcom Company limited (SHINEE) is the
market leader in Content Service Provider Business.
SHINEE offer complete and large variety choices of
contents for mobile telephone users via direct download
or monthly subscription services as well as fixed
telephone users via dedicate phone numbers for audio
text voice service.

Product offering: News, Music and Ringtone,
VDO Gallery, Graphic Theme, Java Game and
Horoscope services

SHINEE has long experience in content service
provider in Thailand. Therefore SHINEE has good
relationship with many content providers both in
Thailand and aboard. SHINEE offers large variety
choices of contents such as:

¢ Music and Ringtone from various Music houses

¢ Theme or wall paper or screen saver from local
and international

e Game (i.e. Foot Ball, Tennis, Car Racing, etc.)

¢ News and Magazine update

e Horoscope services

Content Service Provider Business: Market environ-
ment and competition

Content Service Provider business is highly
competitive. The content owners such as music houses
and news channel also offer direct service to the
consumers. In order to maintain awareness to the
customers, this business require mass advertising
spending. With long experience in this market SHINEE
has competitive edge over awareness to its target
group. SHINEE also able to attract more contents from
various sources therefore with its richness of content,

SHINEE is able to sustain in this business
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4. Printed Classified Magazines:

CS LOXINFO hold 60% share in printed
classified magazine business namely WATTA Classified
Company Limited (“Watta”). The company offer weekly
classifieds magazines focusing top selling segments:
Auto, Jobs, Homes. WATTA is no1. market leader in

these segments of which advertisers are small to

medium size business. During this year 2009, the

| CS Loxinfo Public Company Limited |

advertising market is declining, due to weak economic
environment, causing the drop in advertising sales.
However, WATTA are able to manage its cost so that it

can maintain positive net result.
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Message from Chairman
of the Board of Directors and Chairman of
the Executive Directors

Professor Wongkulpat Snidvongs na Ayudyha
Chairman of the Board of Directors

Dear Shareholders,

The year 2009 was indeed a challenging one for
every business around the world. Global financial panic
starting in 2008 had created widespread financial
shockwaves. Most companies, partly from panic and
partly from demand shock.

Thai consumers’ spending however represented
55% of our GDP and only decreased slightly implying
that the current crisis had little impact on them. Only
business segments were severely affected especially
those related to tourism industry as well as import
export of goods and services.

In 2009 at CS LOXINFO, we were able to
maintain our net profit target near that of the previous
year. Shinee, one of our subsidiary companies which
served consumers segment by providing entertainment
contents for mobile phone users, was able to offer the
right products and services resulting in a reasonable
profit compared to a loss in 2008.

This gain in net profit from SHINEE helped us
maintain a good overall performance in 2009. Other
products which served business segments, namely
internet services and YellowPages advertising
slowdown, due to the fact that our customers were
impacted by the global economic crisis. Our diversified

Professor Wongkulpat Snidvongs na Ayudyha
Chairman of the Board of Directors

Mr. Arak Chonlatanon
Chairman of the Executive Committee

investment strategy was proved correct as evident by
this year’s net profit contributions of 37%by Shinee,
30% by internet services, and 32% by YellowPages.

In light of this new world order, business life will
never be the same again. New products and services to
meet customers’ changing demands and lifestyles must
be developed and constantly improved. Staff training
and upgrading are vital for the tasks ahead. Added
values at CSLoxInfo will see us as the industry’s
benchmark for courteous professionalism ever mindful
of our customers’ needs. | am confident that our brand
image will help restore confidence in our country among
the international business community.

Please do come to our annual shareholder
meeting. Our management team are looking forward to
seeing you and are more than happy to answering your
questions.

On behalf of the company’s executive management,
we would like to express our gratitude to all of our
shareholders, customers, employees, Board of Directors
and all participants for their trust and dedicated
support, which helped us to continuously grow and
strengthen our leadership position. Furthermore, it has
given us an opportunity to take part in the developing
social economics of the country.

(.

Mr. Arak Chonlatanon
Chairman of the Executive Committee
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In 2009, there was no change in the Audit
Committee (AC) members composition. Mr. Prathueng
Srirodbang, the Chairman, with expertise in legal fields,
Mr. Gan Hui Beng, and Dr. Sillapaporn Srijunpetch,
AC members, with expertise in financial management,
accounting and auditing. The three AC members have
been in their position for 6, 6, and 4 years respectively.

All three AC members are not directors in the
parent companies, subsidiaries, affiliates, or same
level subsidiaries of the Company. They possess
qualifications as prescribed by existing laws and
regulations. They own no shares in the Company; take
no part in the management of the Company and are not
involved as auditors, consultants, business partners,
or any other engagement with the Company or its
related companies, which are in compliance with
existing laws and regulations. In particular, they have
not accepted appointment to protect only the interests
of directors or major shareholders.

In 2009, the AC met 5 times, fully attended by
every AC member. In each meeting, senior management,
internal auditors, and external auditors also attended to
assist and enable the AC to carry out its roles, duties
and responsibilities under the AC Charter as well as to
address matters specifically assigned by the Board. The
following is a summary of significant matters addressed
during the year.

1. Accuracy, completeness and credibility of
the Financial Statements. The AC reviewed the
Quarterly and Year End financial statements of the
Company, both on a standalone and consolidated basis,
together with the auditors and management for integrity
and propriety prior to proposing them to the Board for
approval. The review focused on material accounts,
changes, adjustments, provisions, estimates as well as
significant information disclosures to ensure that they
were properly stated, clear, adequate, timely and
meaningful for the shareholders and other users of the
published financial statements.

From the reviews conducted, the AC was of
the opinion that the standalone and consolidated
financial statements reported to the SET and the
public in 2009 were complete, accurate, and credible,

CS LoxInfo Public Company Limited

and in compliance with generally accepted accounting
principles of Thailand,

The Company subscribes to the importance of
financial statements integrity and will during 2010 be
preparing for IFRS adoption which comes into effect in
2011 in Thailand,

2. Internal Control of the Company. The AC
reviewed the adequacy of internal control of the
Company on a regular basis from the reports of both
internal and external auditors. The AC would bring
major items of concern to the attention of the Board
together with the remedial action to be taken. This
approach encouraged management of the Company to
ensure adequate and effective internal control in
achieving business focus, operations efficiency,
effective risk management, safeguard of assets, and
people management. Overall, the AC was of the opinion
that the Company had adequate internal and
management control.

3. Compliance with the SEC and SET laws
and regulation and other laws relevant to the
Company’s business. The Company has a Legal &
Compliance Unit that monitors, analyses and reports
changes in laws, rules and regulations relevant to the
Company, as well as ensures compliance. The AC, in its
reviews, also monitored to ensure the Company was in
compliance with relevant laws and regulations of the
SEC and SET, as well as other laws relevant to the
business of the Company. The AC was of the opinion
that the Company was in compliance with the relevant
laws, rules, and regulations applicable to the Company
in 2009.

4. Suitability of the external auditor. The
AC monitored the suitability of the external auditor
by reference to the audit work quality, audit team
competence and auditor independence in the quarterly
financial statements review and in private discussion in
which independent feedback on the audit result and
internal control environment was obtained. In 2009, the
AC met independently with the external auditor and his
audit team once. No material financial reporting issues
were raised. Overall, the AC was of the opinion that the
auditor had performed suitably in 2009.
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In the meeting to recommend auditor and the
audit fee to the Board, the AC took into account the
scope of audit work and other service (if applicable). For
2009, the AC recommended the appointment of KPMG
Phoomchai Audit Ltd. (KPMG) as the auditor of the
Company for the 2nd year at a fee of Baht 1.65 million
unchanged from year 2008. The KPMG scope of work
and fee quoted to the Company did not include any
non-audit service.

5. Transactions which may cause conflicts of
interest. The Company has a policy on conflict of
interest and related party transactions that is in
compliance with existing laws and regulations,
and clearly communicated company wide. As permitted
by law, a limited authority to sanction connected
transactions has been delegated to the Managing
Director of the Company. Connected transactions above
the delegated authority level are presented to the Board
for approval beforehand. All connected transactions are
identified and submitted quarterly to the AC for review.
The AC was of the opinion that connected transactions
in 2009 were in line with the business of the Company,
on arm’s length basis, and under normal commercial
terms.

6. Risk Management. The AC reviewed the
quarterly meeting results of the Risk Management
Committees of the Company and its subsidiary, paying
particular attention to risk factors identified and their
treatment or mitigation, and provided constructive
suggestions of ways identified risks could be more
effectively managed. Following the global economic
slowdown during 2009 that also exerted and adverse
impact on Thailand, the Company is committed to
staying vigilant on risk management. The AC was of the
opinion that the Company had managed risks identified
in 2009 in a prudent way.
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7. Overseeing Company Internal Audit
Function. The Office of Internal Audit of the Company
reports directly to the AC on a functional basis. In 2009,
the AC reviewed and approved the internal audit annual
work plan covering both the Company and its
subsidiaries. In the review, the AC took into account
sufficiency of headcount, effectiveness of the underlying
internal audit risk evaluation, its independence, and
provided constructive suggestions on improvements.

8. Self-assessment of the AC. The AC
performed an assessment of its actual work covered in
2009 by reference to the AC Charter and established
best practices. The results showed that, on a pragmatic
basis, the scope of work covered by the AC in 2009 was
in line with both the AC Charter and established good
practices.

In conclusion, in 2009, the AC was of the opinion
that it had fulfilled the AC Charter. The AC reviewed the
performance of the Company and its subsidiaries in the
areas of business operations, corporate governance,
financial reporting, internal control, risk management,
legal and regulatory compliance with management,
external auditors and internal auditors to ensure that the
business of the Company and its subsidiaries was
conducted with adequate internal control and risk
management, and the reported financial statements
were accurately prepared using generally accepted
accounting principles and in compliance with relevant
laws and regulations.

Xg.. ..1?/

(Mr. Prathueng Srirodbang)
Chairman of the Audit Committee
February 16, 2010
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~Teleinfo Media Public Company Limited ¥ =

R

‘Somchai Sinjananurux

Managing Director

YellowPages is a channel for business transaction. It is the place where buyers meet sellers.
The needs of consumers in both private and personal parts are all met here. Besides, it helps
saving energy consumption, just calls and asks, no need to travel.

TMC, as the publisher, has gone too far beyond traditional search, it is now providing the
YellowPages Internet and Mobile versions, and also the Directory Assistant, called “1188
Yellowpages”.

Also, TMC has provided the saving natural sources campaign by re-use the paper from the
book with other products such as, the OTOP products and Arts & crafts products,etc.
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CS LOXINFO carry out business as a holding
company and operating company. CS LOXINFO is the
internet service provider with the widest range of
services, serving all groups of customer, employing
various methods of technology. Our main customers are
corporate users.

Major Services of the Company

1. Internet Service via leased circuit (Leased
Line)

The service is designed for corporate customers
who require the Internet for operating their businesses
by using many computers at the same time, such
as, orders sending and receiving from overseas e-mail,
inter-branch data transmission both locally and
internationally, online customer service, etc. Last year,
2007, we had strength in sustaining service quality
standards with a network capability that could provide
continuous service. We had engineering and after-sales
services with the 1SO9001:2000 certification standard.
We also had value added services which were flexible
with the requirements of each customer, especially
security solutions and network connection service.
The target group grows continually, both in number of
corporate customers and quantity of the bandwidth
utilization for each customer.

2. Internet Data Center or the IDC

IDC is the service within a full scale of Data
Center facilities and reliable infrastructure; transmission
through large international and domestic network,
cooling control operation, robust and redundancy power
system. Provided optional services include server
vulnerability scanning service, server hardening service,
shared firewall service, data bac-up service, tape back-
up rotation service, shared IPS service, and E-mail
spam and virus filtering service.

3. Internet Service for Small and Medium
Business or SMB

The Company serves SMB with high speed
internet services via telephone line (ADSL) High speed
internet services via satellite network (IPSTAR) and
Internet services via telephone line (Dialup).
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4. Value Added Services
e Virtual Private Network (VPN)
e E-Mail Solution
e Security System
e Managed Services.
e \oice over Internet Protocol (VolP)
¢ International Roaming:
5. Uplink/Downlink Services
The Company provides comprehensive
Uplink/Downlink services via the Thaicom Teleport and
DTH Center at Lad Lum Kaew. The service is provided
in cooperation with Thaicom Public Company Limited.

Market Condition and Competition

Overall, there is intense competition in the
Telecommunication Industry. It is not only from the new
internet service providers being granted licenses from
the National Telecommunications Committee, but also
from the new telecommunication network providers.
However, we can still continually maintain good
performance by implementing policies focused on
corporate customers, and expanding our customer
base. This should allow us to maintain our leading
status among the leased line internet service providers.
Our key strengths are as follows:

e The customers, both individual and all levels of
corporation, trust in the quality service under the name
“CS LOXINFO”.

e Having good development of value added
services to fulfill the needs of customers, e.g. e-mail,
security, and Voice over IP.

e Having sufficient International Links for serving
customers.

e Having skillful engineers with 24-hour availability
for after-sales service.

Marketing Strategy

The Company is committed to provide top-
quality internet services, both in access to technical
networks and after-sales services, in order to increase
usage and the customer base, but with no policy of
competing on price. The key marketing strategies are as

follows:
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1. Build brand image as Thailand’s leading
top-quality internet service provider
We positioned CS LOXINFO as a premium
internet service, offering a wide range of products and
services to respond to various needs by communicating
the strength of each service to the customers, as well as
delivering the service at the level that the customers will
be impressed or satisfied with, both before and after
sales.
2. Determine on service and quality improve-
ment
We maintain the policy of managing the
international and domestic bandwidth, and number of
telephone lines to be sufficient and justified with the
number of the users, together with the continuous
improvement in efficiency of the nationwide networks. In
order to build confidence among customers,
1SO9001:2000, and management system with clear
indicators and measurement, were implemented.
3. Maintain good relationships with customers
We strive to create the highest customer
satisfaction. Other than fulfilling coverage services,
demanding proactive technical advice to corporate
customers is also offered, e.g., holding knowledge
sharing seminars in major provinces across the country,
visiting customers regularly, and checking customers’
satisfaction by using survey techniques.
4. Leverage technology to increase competitive
advantage
We have continuously invested in the
development of the system and network, which not only
support the country’s growing demand, but also
improves the overall service efficiency.
5. Continuously create new products and
services
We have continuously developed new value
added services, e.g., Virus Scan, Spam Mail Filtering,
Voice over Internet Protocol (VoIP), Backup System via
satellite, etc.
6. Develop network alliances
Due to the fact that the network has significant
impact to the services, we have developed good
relationships with all network providers. Moreover, since
the company has a large premium corporate customer
base, using leased line services, we derive good
business and technical cooperation from the alliances.

CS LoxInfo Public Company Limited

7. Marketing and Sales Promotion

We carefully design marketing sales
promotion campaigns that fit with our target customers
in order to retain current customers and cooperate with
alliances in stepping into new markets or launching new
services that attract new customers. We also promote
campaigns through the media and have marketing
activities with our target customers continuously.

Business Opportunity

The Company foresees an opportunity to
continually expand the business into the corporate
sector. Therefore, in 2008, we will strive to fulfill the
requirements of our corporate customers by further
developing the following services,

¢ Internet Data Center: The service within a full
scale of Data Center facilities and reliable Internet
infrastructure including optional services served various
customers need.

e Secuiryt/E-Mail Services: The service that
can help customers use the Internet conveniently and
safely, by completely overseeing and protecting from
viruses, Spam mail, or others relating to e-mail system
and security system.

e VPN (Virtual Data
transmission via the Internet network service between

Private Network):

headquarters and its nationwide branches. Some
Corporate customers do not require building up their
own basic network. They merely rely on the high quality
network provided by CS LOXINFO, with peak levels
of efficiency and security.

* VolP or Voice over Internet Protocol: a
telephone service via the Internet network that can help
customers reduce telephone charges compared with
existing ordinary fixed line, either local inter-branch or
international long distance calls. It is suitable for
businesses that have nationwide branches, overseas
headquarters, including home users that have relatives
abroad.

Teleinfo Media Public Company
Limited (TMC)

TMC is a leading Transaction-enable Media
provider with the widest range of channels in Thailand.
We aim to make connecting between buyers and sellers
in business-to-business and business-to-consumer
sectors as convenient and easy as possible.
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Today, with excessive developments of
technology, they have shaped the way people
communicate and connect to others. Likewise to the
way people going through buying decision making
process has been reformed. Consumers’ demand for
more in-depth and highly relevant information from
various sources when they consider what and where to
buy is increasingly.

Consequently, continuous development of our
products and services in line with improving technology
as well as changing consumer behavior are the keys to
serving today’s customers and users and to constantly
contribute to the nation economy.

1. Print Thailand YellowPages

With 25 years in the leading position in
directory advertising media, TMC has developed the
most comprehensive database of business and
residential numbers around the country. Our core
database comprise of more than 600,000 business and
shop lists in 3,000 business categories. In other words,
we are a proprietor of the biggest database contains
seller lists for all sorts of product and service in
Thailand, and these qualified data has led us to be able
to create numerous lines of product to serve different
needs of the market as followings:

¢ Thailand YellowPages print product lines
are outlined as follow:

- Thailand YellowPages-Thai edition:
Free distribution to businesses and residential in
Bangkok and greater Bangkok;

- Thailand YellowPages-English edition:
Free distribution to business travelers, expatriates and
foreigners living in Thailand;

- Thailand YellowPages-Provincial
edition: Free distribution to businesses and residential
in 5 regions - North, Northeast, Central, East and South;

e Thailand Corporate Pages (White
Pages): business directory with alphabetical order index
serving business sectors in Bangkok and greater
Bangkok;

¢ City YellowPages: the most localized
directories for Bangkok vicinities - Nonthaburi,
Prathumthani, Samutprakarn - and major provinces
such as Nakhornratchasima, Chonburi and Songkla.

¢ Urban YellowPages: a lifestyle yellow
pages for office people either for work or after-work
purpose:

annual report 2009 |

017

e Home YellowPages: the latest lifestyle
yellow pages for home admirers covering businesses
and service providers in home improvement and décor
industry.

2. Thailand YellowPages Call Center

We also make our data available on the move
for users by just dial 1188 and our professional directory
assistants are prompt to provide callers any business
and lifestyle information. The service is available in Thai,
English and in local dialects.

3. Internet YellowPages

With emerging excessive use of search
engine both local and international one, Thailand
YellowPages has launched Internet YellowPages, the
local directory search to further make accessing to our
data without boundary limit.

We also expand our business to e-commerce
by developing www.marketyellowpages.co.th and
www.shop.yellowpages.co.th to serve small to medium-
sized business which now can operate and market their
businesses online through the e-marketplace. We have
also expand our business to capture advertiser
entertainment segments by launching www.hunsa.com
“24 Hour Entertainment” which provide lifestyle
information as well as entertainment and gossip news.
Internet Yellow pages advertising package can be
logging
ads.yellowpages.co.th, a DIY online advertising center.

planned and purchased just by into
4. Other Voice Business

One of our growing business areas includes
mobile download content “2Get & 2Load” through
1900 222 xxx for every fixed-line and mobile number. A
variety of lifestyle and entertainment content can be
downloaded or listened to by dialing our specifically
located numbers started with 1900 222 xxx, and
exclusive content can be downloaded through *9XX for
AIS subscribers only.

Additionally, we cooperate with several
embassies such as embassy of ltaly, embassy of
Germany, embassy of Switzerland, embassy of Sweden
and embassy of Denmark, assisting people in visa
registration by allocating specific number for each
embassy for their prior reservation activity.

We also provide direct marketing solutions in
which not merely data rental service. We provide
comprehensive service starting from data rental,
manage, verify, post and assess returns. Alternatively,
we provide SMS Broadcast and outsourced call center
services.
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Advertising Industry Trend in Thailand

Reference to Nielsen Media Research (Thailand),
total Ads Spending for the first ten months of year 2009
is 73,420 million baht which has been increased by
1.46% compared with the same period of year 2008.

Contribution to growth mainly arrived from New
Media such as Mobile and Online Advertising which
increased by 30.41%, followed by Cinema, In-store and
Television medias (14.54%, 1.75% and 1.83%,
respectively).

However for Print media, Magazine and News-
papers Ads Spending have showed significant declines
with 11.93% and 10.10%, respectively. Outdoor and
Radio are also among medias that have been less
adopted with declining rates at 5.5% and 12.18%
respectively.

From these figures, only New Media (Mobile and
Online) shows terrific growth and will be no surprise to
continue to grow.

Source: Nielsen Media Research - The Advertising Association of

Thailand

Marketing Activities and Competitive
Situation

With wider ranges of media choice and world
economic downturn, today competition in an advertising
industry tends to get fiercer than ever. Not only general
goals of advertising but measurable response rate as
well as purchasing action from potential customers
have become ones of the crucial concerns for every
advertiser and media planner.

Unlike other media choices in the market, Yellow
Pages characterized as a directional media which assist
its advertisers to reach board potential buyers when
they actually have buying needs either for business or
personal purposes. As a result, confidence towards
Yellow Pages as a highly effective advertising media has
long been realized among advertisers.

As we strongly believe that users now have
varying ways of living, we continuously maximize our
capability in developing new channels, aimed at serving
every different buying need in the most convenient way.
Data base as our unique asset has also been groomed
with regular verification and update to ensure that it is
the most reliable source of seller for every user.

With our continuous development, Thailand
YellowPages currently has the most variety of searching
channel, ranging from Print Thailand YellowPages,
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Call 1188 Directory Assistance Call Center and Online
www.yellowpages.co.th to wap site at m.yellowpages.
co.th for mobile platform.

Strategy and Opportunity to Expand the
Business

With strong proficient management system and
flexible corporate structure, we are able to run business
with a firm pace and create new products and services
to generate more profit in both short and long term even
though the current economic and political situations
have affected the country’s businesses.

There are numbers of business strategies and
projects in 2009 that will be carried and implemented
throughout 2010 and they are outlined as below:

1. Brand Value strengthening campaigns will
continue in order to maintain our strong presence in the
market. While businesses are affected by the economic
situation, the positioning of “YellowPages” as an
effective media for buying — selling purpose at the point
of buying decision making continues to be solid given
that not only buying needs are our every day activity
but, more importantly, it has been achieved through our
regular Brand Value strengthening activities.

2. With our YellowPages Portfolio we are able to
expand into new segments of advertiser and consumer
and respond to the needs of specific groups around the
country.

Thailand YellowPages currently has the most
variety of searching channel, our YellowPages Portfolio
are detailed as followings:

¢ Print Directories: Thailand YellowPages:
consists of Yellow Pages in Thai and English version for
Bangkok and Vicinity areas plus regional publications
and vertical Yellow Pages.

e Call Center: 1188 Directory Assistance Call
Center

¢ |nternet Directory: www.yellowpages.co.th

3. In 2010, Users will experience the more
convenient access to our data base which includes
SMS Search, Search Applications on mobile phones, in
particular on iPhone and BlackBerry.

All channels still respond to consumers’ needs
on their own characters and procedures, for example,
the print YellowPages allows buyers to compare
240-300 sellers which sure to make buying decision
sensible. Meanwhile, 71788 Directory Assistance Call
Center provides fast respond to any information need
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on the move for users. As the said “1188-One Call gets
All”. For those who like to surf, they can find more
in-depth information by just browsing to www.yellow
pages.co.th

4. With growing demand in an internet access
via mobile phones (EDGE and GPRS) in Thailand which
is now account for 10% of 60 million mobile numbers,
ranked the sixth in the world (source: Nielsen Mobile),
we have developed and launched ways for users to find
information right from their mobile phone as follows:

4.1 SMS Search, send enquiry to 4899007

4.2 Mobile Search on Mobile Web / Wap
site at www.yellowpages.co.th

4.3 YellowPages Search applications on
iPhone devices are scheduled to launch in early 2010
and on BlackBerry are in line.

These development plans are aimed at adding
value to our products and services to better serve
our consumers in the most convenient way, and to
maintain “YellowPages” status as a leading provider of a
complete buying-selling source of information for users.

AD Venture Company Group

AD Venture Public Company Limited (ADV) is the
company that CSL holds 99.99% of its stake. It has
registered and paid-up capital of Baht 10.75 million. Its
major business is as a holding company, having
sole investment in Shineedotcom Company Limited
(SHINEE). Therefore, the business performance of ADV
will mainly come from the business performance of
SHINEE, wherein ADV holds 99.99%

SHINEE has registered and paid-up capital of
Baht 42.61 million. It has 2 subsidiaries, which are
Hunsadotcom Co., Ltd. (HUNSA) and Sodamag Corp
Co., Ltd. (SODAMAG) Currently, SODAMAG and
HUNSA do not run any business and SODAMAG is in
the process of liquidation.

Shineedotcom Company Limited (SHINEE)

This company is a content aggregator from
various types of content owners, both providing news
and entertainment information, offered to the market
through telephones under the name “Shinee.com”. This
is called a Mobile Content Provider. It also provides
content through a portal website, under the name
“hunsa.com”.

SHINEE is a content provider split into two kinds
of business.
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1. Mobile Content

Shineedotcom Co., Ltd. provides mobile
content service under brand names, SHINEE, via all
mobile phone networks; AIS, DTAC, and True Move and
Hutch. Audiotex systems can also obtain content, which
includes all fixed line ordinary telephone system can
also access SHINEE’s service. The target age group is
15 - 50 years old. Customers can access these services
by one of two choices.

1.1 Download services to store in a
mobile phone via mobile phone networks, by dialing
the service code through an IVR system or download
via SMS or go to wap site http://wap.shinee.com
to immediately download the content via wap.
Customers can also download content via a linked
menu in the wap portal of the mobile phone network.
After downloading, they can pay for service charges
through the mobile phone network that they are using.
The names of these service types are as follows,

¢ Shinee Ringtone: provides four types of
ringtone; Monophonic Ringtone, Polyphonic Ringtone,
Truetone Ringtone and Full Song Ringtone. We
aggregated these tones from Thai and international
music allies, in response to customers’ needs.

e Shinee Java game: provides games on
mobile phones that can be played by pressing buttons
to control directions. We have brought together a range
of games from all over the world, so there are various
categories to serve customers’ demands e.g. action,
adventure, sport, etc.

e Shinee Wallpaper & VDO Clips: provides
wallpapers with types of drawings, cartoons and photo
pictures that customers can download and save as a
screensaver for their mobile phone. While VDO Clips
service allows VDO downloads of approx. 1-minute
duration for viewing and saving on mobile phones.
Selections include cartoons, humour and movie or
series previews.

¢ Shinee News: provides an updated news
service from many news allies. The service is provided
through SMS or wap accessing.

e Shinee Info Entertain: provides star
gossip, updated new movie reports and music from
famous sources, from the company’s allies. The
service is provided through SMS or wap accessing.

e Shinee Horoscope: is a horoscope
service by the famous fortuneteller, our partners of the
Company. The service is provided through SMS or wap
accessing.
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1.2 Listen to services via Audiotex
Customers can access this service by dialing the
telephone number shown on the ad and then follow the
menu, listening to the service details.

2. Website Business

Shineedotcom Co., Ltd. provides a portal
web service under the name www.hunsa.com, which
targets 10 — 35 year old people. The provided services
are as follows,

e News and entertainment: provides
updated news and entertasinment that were aggregated
from many sources e.g. websites, newspapers and
Hunsa'’s news team. This is a free of charge service.

e Web board: or Chat room, for posting
opinions on miscellaneous topics. This is a free of
charge service.

¢ Online horoscope: provides a horoscope
service, through the Hunsa website, by popular
fortuneteller team. Customers can use this service by
sending their birthday and questions to the Hunsa
website. Once the payment via cash card is made, the
staff will send the information to the customers by
Hunsa’s website.

¢ Advertisement: provides a banner ad on
effective Hunsa websites with over 100,000 visitors per
day. The ad pricing is varied, with respect to the
banners position. Customers of this service are
companies and shops who would like to promote their
products or services by Hunsa’s banners.

Industry situation and competition

Due to the mobile content business’ growth
trend since 2004, SHINEE has the effective manage-
ment and marketing strategy, it could strongly retain its
customer base by the following methods:

¢ Maintaining a high service standard and
not deceiving customers which resulted in the increase
in confidence of our customers in choosing the services
of our company.

e Manage marketing costs by focusing on
using effective media and directly targetting groups.

e Focusing on services that could fulfill the
customer’s life style and enhancing satisfaction by
offering monthly and buffet subscription styles to match
customers’ monthly budgets.

e Having a strong partner within Shin
Corporation Group, expanding distribution channels and
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running marketing activities, e.g., communication via
website, Mobile Life, One 2 Call card, etc.

Marketing Strategy

SHINEE strives to provide services with speed
and accuracy at a fair price, with after sales service for
an increasing customer base. SHINEE does not have
policies to deceive in their marketing or take advantage
of our customers. The marketing strategies of SHINEE
are:

1. Focus on quality and service

SHINEE has a policy about the freshness of
content provided to the customer; the content has to be
up to date, in trend, and have good variety to fulfill the
complete needs of customers as a one-stop service at
SHINEE.

Additionally, SHINEE pays attention to
reviewing the quality of all downloaded services,
thereby acting quickly and correctly, delivering good
service to our customers.

2. After Sales Service

The primary critical factor of the mobile
content providing business is the Customer Service that
can act quickly and also provide customers a dedicated
service for information and solutions. For this reason,
SHINEE focuses on its customer service by having a
call center unit to effectively serve and respond to
queries.

3. Continual development of new services

SHINEE has developed various kinds of
service to fulfill the needs and tastes of our target
customers by mainly focusing on their behaviors.

4. Focus marketing

SHINEE focuses marketing on download
lovers, by using a database, which analyzes and
classifies customer’s behavior, thereby correct
marketing and sales promotions could reach intended
target groups, directly and efficiently.

Business Opportunity

With the fast, continual, and high growth of mobile
phone business, telecommunication liberalization,
fast moving technological changes, and fast reduction
of mobile phone prices, resulted in the growing numbers
of mobile phone subscribers. SHINEE also foresees the
long positive future of the mobile content business.
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Growing of Internet penetration rate create the
growth of information searching and consuming for
interactive and up to date information especially
entertainment news. Online advertising plays more
important role in the cyberspace more than before.
Therefore, new services in the entertainment section will
be developed to be a part of increasing more channels
to gain more revenue for these growing opportunities.

Watta Classifieds Company Limited
(WATTA)

WATTA has fully service on classifieds in
company printed matter and websites. WATTA also
stand as a printing media company which is produce
many categories of printing media from daily
newspapers, weekly newspapers, weekly magazines,
bi-weekly magazines, monthly magazine, bi-monthly
magazine to annual vertical classifieds, pocket books
and etc. under the brand of “WATTA”

Products and services of WATTA can set up into
4 main categories as follow

1. Classifieds in printing media

WATTA has all categories of classifieds
services such as job, cars, real estate and etc. in
company printed matter such as newspaper, weekly
magazines, bi-weekly magazines, monthly magazines,
bi-monthly magazines, annual vertical directories,
pocket books and etc.

2. Publishing and selling books

In order to facilitate sub-advertisement or
classified services in printing media for WATTA
customer groups and readers looking for information
about products or services, the Company has to publish
and distribute quality printed matters under various
names of WATTA, which can be categorized as follows:

2.1 News and Feature:

World Today (Lok-Wan-Nee), a daily
newspape containing contents about politics, economics,
social, entertainment, health, various useful tips and
classified, it is on stand daily from Monday ‘till Friday.

World Today Fineday (Lok-Wan-Nee-
Wan-Suk), a weekly newspapers with the same
contents as the Daily World Today. As a Friday issue, it
focus more on features and analysis columns such as
politics, economics, entertainment, sports and etc. It is
on stand every Friday.
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2.2 Automobile:

Car Today (Rot-Wan-Nee) presents
information of automobile trading both used and new
cars and updated news in the automobile industry,
including various useful tips about cars. It is on stand
weekly.

Red Tag (Pai-Dang) provides contents
about advertisement of the newest car, the real user
interviewing and various useful tips about using and
modifying. This is a bi-monthly magazine.

2.3 Job:

Job Today (Ngaan-Wan-Nee), Job
Resources (Lang-Ngaan), Find Job Find Easy
(Ha-Ngaan-Ha-Ngai), Great Jobs (Ngaan-Dee-Dee),
Jobs Throughout Thailand (Ngaan-Dhua-Thai),
Urgent Wanted (Rab-Samak-Duan), Smart Job,
(Sanuk-Ngaan), Job Guide (Khoo-Muu-Ngaan), and
New Job (Ngaan-Mai), all contain information about
job vacancies and job hunting, including articles and
updated news to develop capabilities for job applicants.
The magazines are on stand weekly and bi-weekly.

2.4 Real Estate:

Building Today (Ar-Karn-Wan-Nee:
monthly) and Buying Home Guide Book (Khoo-Muu-
Suu-Baan: bi-monthly), contain information about
House, Building and Land trading, including useful tips
and updated movements of real estate business.

2.5 Education:

Education Today (Karn-Suk-Sa-Wan-
Nee: bi-monthly) and Learning Around The World
(Rian-Rob-Lok: monthly) provides information about
education resources or institutions both of states
and private sections in local and abroad, including
information about education, training, personal
development and local and international scholarships.

2.6 Vertical Classifieds (Directories):

Gift ldeas contains information about
production sources or retail-wholesale stores and
distributors ordering and import gifts, premiums and
various collections, including interview articles of well-
known people and various useful tips.

Condo of the Year provides contents
about furnished condominium ready to take possession,
available in the market both old and new projects in
Bangkok and circumference.

100 Most Popular Used Car of the
Year provides information of second-hand car
information, reference prices for trading and second-
hand car trading centers throughout the country.
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Directories of Kindergarten in
Bangkok and Suburban provides information of all
public and private kindergarten in BKK and suburban
such as map, curriculum, recreation, playground,
sports, number of kindergartner per teacher, tuition and
etc.

2.7 Pocket Books include:

Educational Group e.g. Thoon-Rian-
Free-Mee-Thua-Lok, EXITBOOK, Sob-Trong-Rian-To-
Mo-Ratthaban, Luk-Chang-Song-Sai, etc.

Information and Knowledge Group
e.g. The Wonders of the World Architecture: the Ancient
period, the Middle period and the Modern period, etc.
Comic Book Group e.g. Nane-Bhayom-Jom-Yung,
Bhra-Bhayom-Chabab-Cartoon , Kham-Kham Dhamma,
etc.

Children Book Group e.g. Look-
Chang-Tham, Looh-Chang-Songsai, etc.

Political Group e.g Khon-Eun-Riag-
Nayok-Tae-Rao-Riag-Bho, Chok-Kham-Run, Thang-
Kwam-Hen-Hen-Kwam-Thang, Khon-Thai-Hai-Jon, etc.

2.8 Other Books include:
Magazines publishing for market demand and the
country situation.

3. News and Advertisement Services on

internet and phone

Watta provides advertisement placement and
various content services through internet, telephone and
mobile phone. The main content related to its own
company printed matters product to respond the
consumer behavior in IT society the new media
business can be classified as below.

3.1 Services on website:

¢ DailyWorldToday.com : news website
containing main contents reference to the Daily World
Today (Lok-Wannee-Rai-Wan) and World Today Fineday
(Lok-Wannee-Wan-Suk) such as politics, economics,
social, sports, entertainment, heath, innovation, real
estates, automobile and various useful tips. Besides,
there are real time news report and special scoops.

e eCareasy.com: website contents
automobile trading advertisements and other
automobile business. Besides, this website provides
contents related to automotive news, information and
knowledge of used and new cars, including car trade
centers throughout country.

e eJOBeasy.com: website provides
advertisement about job vacancies and job hunting
which the company can search information of the
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applicants directly, including articles and updated news
to develop capabilities of the applicants.

e eHomeeasy.com: website mainly
available as real estate seller and buyer guides but also
has variety contents about household products and real
estate news update.

e eLEARNeasy.com: website provides
advertisements about education sources or institutions
of state and private sections both local and abroad.
Besides, this website also provides information about
education, scholarships both local and abroad, training,
personal development and other interesting information
for pupils, students and working persons. There is also
an online-party on the website.

3.2 Other services on base telephone and
mobile such as:

* News Report group providing short
news in the term of SMS send to mobiles everyday such
as 1) interesting news in local and abroad 2) sports
news and results

e Local News Commentary group
provides opinions about breaking news that happened
in term of MMS to mobiles.

e Sports News Commentary and
Reviews group providing various comments and
reviews about sports 1) international football and 2) Thai
boxing in the term of SMS to mobiles and listen on line
through telephone number 1900.

¢ Various Knowledge group providing
various knowledge in the term of SMS to mobiles and
listen on line through telephone number 1900 such as
fortune teller, sex, reference prices of cars.

e Printing Media Content group
providing various content download service from all
printed matters to mobiles such as columns
and cartoon comics in the Daily World Today
(Lok-Wan-Nee), job vacancies, education information,
scholarships, higher education institutions, etc. Some
contents can be downloaded to audio files for mobiles.

e Sub-advertisement group providing
all categories of sub-advertisement through SMS (text
only) of MMS (both text and pictures) from mobiles
phone and on line through telephone number 1900 to
published in printed matters. All advertisement can be
downloaded to mobile.

4. News and Advertisement Services via

New Media under campaign “WATTA on Mobile”
In year 2009 WATTA had start new campaign
“WATTA on Mobile”, which are the latest innovative of
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communication business, such as Job on Mobile, Car
on Mobile, Real Estate on Mobile, DailyWorldToday on
Mobile etc. These services are provide one stop site
services that could make users easily read or download
news, features and information even doing job
application from WAP Page or WAP Push or by sending
SMS, through mobile phones from everywhere in
anytime they prefer.

Industry and Competition

The overall of the advertising media industry is
shrinking continuously due to the recession of the
economics. Thus, the entrepreneur had reduced the
budget for the advertising and promotion and used only
the special media which hit the most target group. The
printed media get the direct impact from the political
chaos and the slow down of the economical condition
both inside and outside the country. However, the
products of the automobile industry, department stores,
beauty salons and mobile phone advertise through the
newspapers repeatedly because they can approach the
customer throughout the country. It is expected that
2010 trend of the advertising media industry will
gradually be better due to the economical condition,
caused by the economical stimulation measures from
the government coverage since 2010-2012 and the
return of the confidents of the entrepreneurs. The
printed media industry trend will begin to change due to
the consumer behavior. The marketing and promoter
clearly combined the basic medias such as newspaper,
television and radio with the digital media such as
website, mobile phone, and social media because of the
convenient, low price, target group hitting and quickly
creating stream of information among the consumer
groups.
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Marketing Strategy

WATTA has placed a great emphasis on
providing sub-advertisement and classified services.
Advertisements that are placed must come from a
reliable source and safe for the society. Information or
news that are published in all of WATTA publishing
media must be freshness, accuracy, trustworthy and up
to date. The company uses various strategies such as
the Multi-brand to get more market share and Product
development for Vertical Product Line, including Pocket
Book and Directory in the printing part to prolong
product life cycle and more access to the particular
target group.

WATTA use various strategies to adapt itself to
the changing situation in media acknowledgement
behavior of the consumer such as launching new
contents for more approach to the digital times
compatible with the changing of the market direction.

Business Opportunities

Understanding the behavior of the consumers in
the needs of various information and the great role of
technology to the digital society, Watta realizes the
importance of all data causing various opportunities
responded to the needs of such society. Obtaining huge
data sources and effective storing ready to send to all
customers through digital media include mobile phone
plus the speed of technology are the great advantage of
the Company to reach the opportunity much more than
the others. The Company is the media providing various
updated data, hit right to all targets covering all daily
lives through 24 hours. The Company now is preparing
itself running to the data service business as the
Content Provider and ready to run into other types of
media, especially the online media and mobile phone in
order to accommodate the growing numbers of internet
and mobile phone users, allying with the inner and
outsider.
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Revenue Structure Ratio

The structure of revenue of the Company’s group pursuant to the consolidated financial statements that have
already been audited during 2007, 2008 and 2009 can be classified as follows:

Units : Million Baht

LA Consolidated Financial Statement (Audited)

Process
holdi
by olding

By CSL

Description

Revenue from Internet Services

- via Telephone Line 146 5% 95 3% 58 2%
- via Leased Line CSL 898 35% | 1,041 39% | 1,074 41%
- via Broad Band 267 10% 234 9% 199 8%
Total revenue from Internet Services 1,311 50% | 1,370 51% 1,331 51%
Revenue from Television Transmission CSL 25 1% 29 1% 21 1%
Revenue from Yellow Pages Business TMC | 100% 861 33% 831 32% 691 27%
Revenue from Mobile Content ADV 100% 148 6% 91 3% 245 9%
Revenue from Print Classifieds Business* WATTA  60% 133 5% 227 9% 199 7%
Revenue from other sales and services 40 2% 54 2% 99 4%
Total Revenue from Sales and Services 2,518 97% 2,602 98% 2,586 99%
Other Income 82 3% 62 2% 28 1%
Total Revenue 2,600 100% 2,664 100% 2,614 100%

Note * Revenue from Print Classifieds Business in 2007 amounting to Baht 133 million was revenue from May to December, representing 60%

In 2007, 2008 and 2009, the main revenue base of TMC arising from the provision of advertisement services
in Yellow Pages, accounted for 87 percent, 88 percent, and 94 percent of its total revenue respectively, the details of
which are as follows:

Units : Million Baht

Types of Revenue 2007 % 2008 % 2009 %
Advertisement in DIRECTORIES 767 87% 744 88% 666 94%
Advertisement in VOICE BUSINESS | 94 I 11% I 87 | 10% | 25 I 4%

Total Revenue from Services 861 98% 831 98% 691 98%
Other revenues 18 2% 15 2% 15 2%

Total Revenue 879 100% 846 100% 706 100%
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Social Contributions

CS LoxInfo Public Company Limited

Corporate Social Responsibility
Project SMART CLICK “WE, can do good
deeds together”

Corporate Social Responsibility (CSR) is one of
our Company’s major policies to which we have given
the importance along with our business operations. We
have supported many non-profit organizations, and
conducted activities for the benefits of the public. In
2009, the Board of Directors had a policy for the
management and staff to take part in the projects for
the best interest of employees, business partners,
communities, and the society.

The SMART CLICK “WE, can do good deeds
together” project consist of 3 components i.e.
1) Knowledge enhancement activities for high-school
students, parents, state and private agencies/
organizations, and general interested persons,
2) Knowledge enhancement activities for the
educational underprivileged, 3) Activities for sustainable
community and community leaders in remote areas.

The Company emphasizes on promoting the
learning and conducting useful activities for
communities, as well as disseminating useful
information on the internet proper usage. We also
provides computer equipments and develops the
internet community to accommodate IT usage for the
target. In 2009, the Company paid attention to the
provision of sustainable knowledge by developing a
proper curriculum, learning-teaching-training approach
fitting to the needs of the target groups. It was hopefully
expanded, and being used as a model or best practice
for other relevant target groups.

1. Employees relations activities
* Building clay monk’s cells, weirs, and
mangrove forestations.
e CSLOX volunteered computer mechanics.
2. Community relations activities
¢ SMART CLICK season 6. Let’'s do good,
teach IT to communities.
e Develop learning by Technology for
Communities: Ban Koh Sarai School,
Satool province.
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The activity about natural resources preservation. It would create sustainable benefit to schools, temples, and
community. The Company conducted activities for the management and staff by joining hands to build weirs to slow
down the current, and clay monk’s cells at Lhin-Chang Temple, Yang Num Glud Nua, Nong Ya Plong, Phetchaburi
province. Mangroves were also planted to be anchor against waves to slow down the erosion of the coastline. It
could also be the aquatic animal habitat, and their source of food at Klong Klone, Samutsongkram province.
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Mangroves at Klong Klone,

Samutsongkarm Province
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2. CSLOX Volunteered computer mechanics

Since the staff of the Company had done the

CSR activities with many schools and communities, we
‘ found that the youth and communities were still lacking

of fundamental knowledge on computer and IT
equipment problem solving. This hindered them from
the learning opportunity. Therefore, the Company
encouraged the activities of ‘CSLOX volunteered
computer mechanics’ for the staff to deploy their
knowledge and abilities to the society, and instilled
the voluntarily activities into the Thai youth.

<= Computer Room at Pamieng School,

% Lampang Province.
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3. SMART CLICK season 6. Let’s do good, teach IT to communities.
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In the 6™ season, the Company planned to begin
enhancing the sustainability and strength to the
communities in Lampang province, such as, Ban Pa
Miang, Ban Tung Hang, Ban Pan Pong Chai, Ban Phai
Ngam. IT curriculum was developed to fit with the needs
of applying the knowledge to the best interest of the
community eg. the adaption of template website to the
current situation, surfing the internet for the better
quality of life in the community.

The Company also made a trip to many target
areas in Lampang to survey the possibility of having
IPSTAR in community. It would reaffirm the efficiency
of technology a long with its application to the
community’s activities.



CS LoxInfo Public Company Limited annual report 2009
029

In order for the children in remote areas to gain access to
the learning by the state-of-the-art technology, the Company
supported the internet connection via IPSTAR satellite by allying
with CISCO System (Thailand) Co., Ltd. and Chai Pattana
Foundation. The purpose of this activity was to be a medium
in bringing internet to the people in the community and Koh
SaRai School at Satool province for learning and information
searching via computer.

Corporate Social Responsibility (CSR) Projects

In the increasingly conscience-focused of the century, the
demand for more ethical business processes and activities is
greater than before. Being in an advertising media industry,
Thailand YellowPages, a Transaction-enable Media not only aim to
bring buyers and sellers together through our multiple platforms
which are print Thailand YellowPages, 1188 Directory Assistance
Call Center and www.yellowpages.co.th, we also stand for our
social and environment.

Principally, consumers will be able to make better
purchasing plans by utilizing our products and services to find out
information on shops or suppliers of various products and services,
including the order-by-phone service. All these solutions help cut

down travel time and cost, and reduce traffic and energy use as
well as lessen carbon emission rate.
e —— To be socially and environmentally

responsible, we support and
promote several projects as
follow:
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Thailand YellowPages support making of crafting
products made of recycling and reusing directory
paper

TMC has been supplying obsolete Yellow Pages to the
Recycle Paper Product group. This is to promote recycling and
reusing paper. Things such as baskets, vases, flowers, boxes, key
chains, photo frames, and dolls can be made out of used paper to
produce extra incomes to the housewives, elderly, disabled, and
those who are less fortunate. These products are popular among
both Thai and foreign visitors due to the nature of them being made

by hand out of recycled materials.

Charity Projects for HIV Patients

Thailand Charity Hotline (“Tan Baramee” Hotline) is a charity project that raise fund to support fully-blown
AIDS patients who stay at Phrabatnampu temple, a housing village for AIDS patients in Lopburi Province. We utilized
our medias to encourage people to donate to suffering AIDS patients through our convenient 24/7 Audiotex line
1900-222-200. At the end of the campaign, we contributed 9 million baht after operation cost to support
Phrabatnampu temple operation.

Additionally, we and a group of fortune teller business partners organized a Buddhist traditional activity called
“Pha Pa Samukki”, an off-seasoning event where Buddhists offer basic commodities to monks. This event also
raised 150,000 baht and had donated to Phra Udom Prachathorn (Loung Pro Alongkot), the head monk of the
charity project, for further improvement to the temple.
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1188 Fund for Children (“Pan Rak Hai Nong”) Campaign at Bann Tantawa, Children
Housing Charity
1188 Directory Assistance Call Center is contributing to the funds that will provide lunch and necessities to

the children at Bann Tantawan, a housing village for children in Nakornpathom Province. This project’s goal is to
provide better opportunities to children and families with financial needs.
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Way to do social service and environment preservation of WATTA

Social service and environment preservation through religion keep up that WATTA do all along start at Suan-
Kaew Foundation of Bhra-Racha-Dhammanidhet or Bhra Bha-Yom Kan-La-Ya-No by granted advertising areas
to inform various products of foundation such as fruit seasonal, Khao-Tom-Mud (Banana or taro wrap with steamed
sweet sticky rice.) etc. These products made by raw material of agricultural from the land of foundation and local
people around.

In the past large amount of lands in Nonthaburi were sold to capitalists of housing business. But when
the foundation launched the project to urge the orchardists grew and sold local product in the same time that
WATTA granted the advertising areas of the printed matters, attention grew fast. Such as Shangri-La Hotel regularly
ordered Khao-Tom-Mud from Suan-Kaew Foundation to service foreign clients. This activity is directly spread
product market and make work for local people. Besides, this keep the area still green that help reducing
The Global Warming simultaneously.

Though the support of these projects weren’t the big project, we managed every case reasonably, right on
the target, effective constantly. And we don’t attend to support Suan-Kaew Foundation only but also other
foundations that, we think, give benefit to local people and environment.
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General Information of the
Company and Subsidiaries

General Information of the Company

CS LoxInfo Public Company Limited (CSL)

Nature of Business

Head Office
Branch Office

Registration No.
Telephone

Fax

Home Page
Registered Capital
Par Value

Paid-up Capital

Internet data center services, Internet access and satellite uplink-downlink
Service for domestic and international communications

414 Phaholyothin Road, Samsennai, Phayathai, Bangkok 10400

90 CyberWorld Tower A, 17th- 20th Floor, Ratchadapisek Road, Huai Khwang,
Huai Khwang, Bangkok, 10310

0107546000377

02263 8000

02263 8132

www.csloxinfo.com

674,542,474 shares

Baht 0.25

Baht 159,839,887

General Information of Subsidiaries

Teleinfo Media Public Company Limited (TMC)

Nature of Business
Head Office
Branch Office 1
Branch Office 2

Registration No.

Telephone

Fax

Home Page

Registered Capital

Par Value

Paid-up Capital

Percent of Investment of CSL

Publishing telephone directories and advertising

414 Phaholyothin Road, Samsennai, Phayathai, Bangkok 10400

273 Soi Sang U-thai, 50 Sukkhumvit Road, Phakhanong, Klongtoey, Bangkok
25th- 28th Floor, Vanit Bldg. 2, 1126/2 New Phetchaburi Road, Makkasan,
Ratchathewi, Bangkok 10400

0107548000609

02262 8888

02262 8899

www.teleinfomedia.net

17,353,400 shares

Baht 10

Baht 173,534,000

100.00%
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CS LoxInfo Public Company Limited

AD Venture Company Limited (ADV)

Nature of Business
Head Office
Branch Office

Registration No.

Telephone

Fax

Registered Capital

Par Value

Paid-up Capital

Percent of Investment of CSL

ADV derives all of its profits from the operational performance of SHINEE
414 Phaholyothin Road, Samsennai, Phayathai, Bangkok 10400
Room 2101, 21st Floor, 1126/2 Vanit Bldg. 2, New Phetchaburi Road,
Makkasan, Ratchathewi, Bangkok 10400

0105542060659

02262 8888

02262 8899

1,074,813 shares

Baht 10

Baht 10,074,813

100.00%

Shineedotcom Company Limited (SHINEE)

Nature of Business

Head Office
Branch Office

Registration No.

Telephone

Fax

Home Page

Registered Capital

Par Value

Paid-up Capital

Percent of Investment of ADV

Provider of mobile contents, community portal services, and other internet —
related businesses

414 Phaholyothin Road, Samsennai, Phayathai, Bangkok 10400
Room 2101, 21st Floor, 1126/2 Vanit Bldg. 2, New Phetchaburi Road,
Makkasan, Ratchathewi, Bangkok 10400

0105542083071

02262 8888

02262 8899

www.shinee.com

4,260,800 shares

Baht 10

Baht 42,608,000

100.00%

Hunsadotcom Company Limited (HUNSA)

Nature of Business

Head Office
Branch Office

Registration No.

Telephone

Fax

Home Page

Registered Capital

Par Value

Paid-up Capital

Percent of Investment of SHINEE

Provider of mobile contents, community portal services, and other internet —
related businesses

414 Phaholyothin Road, Samsennai, Phayathai, Bangkok 10400
Room 2101, 21st Floor, 1126/2 Vanit Bldg. 2, New Phetchaburi Road,
Makkasan, Ratchathewi, Bangkok 10400

0505542003082

02262 8888

02262 8899

www.hunsa.com

800,000 shares

Baht 10

Baht 8,000,000

100.00%
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Sodamag Corp Company Limited (SODAMAG)

Nature of Business Provider of mobile contents, community portal services, and other internet —
related businesses

Head Office 414 Phaholyothin Road, Samsennai, Phayathai, Bangkok 10400

Branch Office Room 2101, 21st Floor, 1126/2 Vanit Bldg. 2, New Phetchaburi Road,
Makkasan, Ratchathewi, Bangkok 10400

Registration No. 0105542078001

Telephone 02262 8888

Fax 02262 8899

Registered Capital 2,179,219 shares

Par Value Baht 5

Paid-up Capital Baht 10,896,095

Percent of Investment of SHINEE 100.00%

Note Registration of its liquidation with the MOC on August 31, 2009. Currently, the company is in the process of
liquidation.

Watta Classifieds Company Limited (WATTA)

Nature of Business Provides sub-advertisement and classified services in its own publications
publishes and sells various publications such as newspapers, magazines,
pocket books and others.

Head Office 71/30 Borommaratchachonnani Road, Arun-amarin, Bangkoknoi,
Bangkok 10700

Branch Office 71/36 Borommaratchachonnani Road, Arun-amarin, Bangkoknoi,
Bangkok 10700

Registration No. 0105542015891

Telephone 02422 8000

Fax 02422 8032

Home Page www.watta.co.th

Registered Capital 200,000 shares

Par Value Baht 100

Paid-up Capital Baht 20,000,000

Percent of Investment of CSL 60.00%
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CS LoxInfo Public Company Limited (the Company or

CSL), formerly known as CS Communications Company

Limited, was established on 20 July 1994 as a joint venture
company of CAT Telecommunication Public Company Limited
(CAT) and Thaicom Public Company Limited (THCOM). The
major business of the Company is the provision of internet

data center services, internet and satellite uplink-downlink

services for domestic and international communications.

The Company was granted a concession from CAT to
provide television signal and internet access via satellite for a
period of 22 years from 9 August 1994 to 8 August 2016.

At present, the Company expanded its business into

the publishing and advertising of telephone directories, mobile

content and print classifies businesses in 2004, 2006 and
2007, respectively.

As at 26 August 2009, the Company’s major
shareholders are DTV Service Company Limited (“DTV”),
Singapore Telecommunication Limited (SingTel) and Phatra
Securities Public Company Limited with a shareholding of
39%, 13% and 6%, respectively.
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The Company’s Progress and Development

2003 » Changed its status to a public limited company in November

2004 . purchased 63.25% of TMC's share capital with total price Baht 507 million from TOT in March
e Increased its share capital 125 million shares with IPO price at Baht 9 each and listed in SET in April
2005

2005 e Purchased addition 36.75% of TMC'’s share capital with total price Baht 510 million in April
e TMC changed its status into a public company limited, changed the name to Teleinfo Media Public
Company Limited, and decreased its share capital by a total of Baht 521 million in August

2006 . pPurchased up to 100% of ADV’s share capital with total price Baht 35 million in September

2007 . Purchased 60% of WATTA's share capital with total price Baht 80 million in April
» Run treasury stock program in August

2008 . ADV purchased 30% of SHINEE's share capital with total price Baht 15.1 million in January. After this
acquisition, ADV held 100% of the share capital of SHINEE.
o Decrease its share capital by reducing par value to manage shareholders’ return (0.75 Baht/share)
o LoxServe which is a subsidiary of the Company had liquidated in December

2009 e In April and June, ADV decreased its share capital from Baht 172 million to Baht 11 million by reducing
the number of original shares in order to offset against the remaining deficits
e In April, SHINEE decreased its share capital from Baht 80 million to Baht 43 million by reducing the
number of original shares in order to offset against the remaining deficits
o ADV changed its status into a public company limited, changed the name to AD Venture Public
Company Limited, and offset the premium on share capital amounting to Baht 70 million with deficit

amounting to Baht 75.2 million in September and October, respectively
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9% 8%
27%
ISP
56% TMC
SHINEE
WATTA

Total revenue 2009 = 2,614 MB

In 2009, the business units that contributed
materially to the revenue and profile with the Group
were 1) Internet service provider (ISP) with 56% of total
revenue and 30% of total net profit of the Group,
2) Yellow Pages business with 27% of total revenue and
32% of total net profit of the Group, 3) Infotainment via
mobile phone with 9% of total revenue and 37% of total
net profit of the Group, and 4) classified print
ads service business with 8% of revenue contribution
and 1% of total net profit of the Group.

The businesses of the Group are subject to the
follow major risks.

Industry Risk

1. Unfair competition due to current
telecom regulation

ISP business: The telecommunication industry
is governed and regulated by rules and regulations
put in place by the National Telecommunication
Commission (NTC) since 2005, onwards, which
had a policy to arise the liberalization competition
environment. Under this policy, some of large
telecommunication operators can be granted any type
of telecommunication licenses liberally. Moreover,
those large operators also had the scale of investment
and telecommunication network structures thus
benefiting large operators had a competitive advantage
in costing, compared to small operators. This will
caused an unfair competition environment, in term
of, those large operators are offering high wholesale
price to small operators, while, offering low resale price
to consumers. However, the Company has responded
to this by adopting a strategy of focusing on product

CS LoxInfo Public Company Limited

37% 30%

(o]
ISP
SHINEE
WATTA

Total net profit = 287 MB

and services segments in which the Company enjoys
competitive advantage and concentrating on market
segments with effective demand for such products and
services to avoid the adverse consequence of
aggressive pricing adopted by competition. In particular,
the Company emphasizes service quality leading to high
level of customer satisfaction. The Company continually
reviews the delivery and service gaps to be competitive
in serving customer needs, and in this respect has
continued to develop its telecom network infrastructure
to reduce dependency and increase negotiation power
with counterparties which in turn are also competitors.
The Company also employs diversification in seeking
new sources of revenue to both enhance and protect
the revenue base that is subject to competitive pricing
erosion.

YellowPages business: As this business is no
longer subject to licensing regulation, new players are
free to enter this market. However, with more than 18
years of operating experience in this business, TMC is
well entrenched in the market with a recognizable brand
name, an effective sales function and network as sell as
goodwill with existing customers thereby enabling the
Company to maintain an 80% market share. Moreover,
the substantial investment required in this kind of
business acts as an effective market entry barrier.
However, TMC is exposed to the risk of platform
medium migration from print to cyberspace as internet
and search engine technology make on-line advertising
very viable. In mitigation, TMC is expanding its delivery
platform to include on-line services.
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Infotainment via mobile phone: The Telecommunications
Business Act B.E. 2544 (2001), Section 12, provides for
“the right to retain mobile number portability” the
objective being to allow the subscribers to use the same
telephone numbers when they switch telephone
operators. It is to reserve the right of the subscribers
to use their existing numbers for their convenience, and
to enable the country to use mobile telephone numbers
in a more efficient manner. As mobile telephone
subscribers are free to change mobile telephone
operators. SHINEE’s business is vulnerable to
subscribers switching to an operator that is not ready to
provide the infotainment service subscribed for.
In mitigation, SHINEE strives to have good working
relationship with every mobile operator to enhance its
delivery platform and access channels.

2. The delay of the third generation
(3G) mobile technology services

ISP business: In theory, the third generation (3G)
mobile technology will enable users to use the mobile
phone with clearly both video and audio file while the
fixed line telephone will enable to use as the computer
equipment. These will cause the new development of
services via 3G technology. Thus, the delay of 3G
license grating will effect to the product developments
and new services that will arising a risk of uncertainty of
the company’s products and services due to the
uncertainty of launching 3G technology services.

3. Economic Risk

ISP business: The credit crisis that originated in
the US in 2008 hit the global financial and economic
arena including the Thai economy, resulting in some
customers reducing service requirements or switching
to cheaper alternatives. As a result, the Company was
unable to grow its business as planned, and in
mitigation focused on costs and expense control and
investment pacing to cushion the impact on profitability.

YellowPages business: The business of
YellowPages is also sensitive to the economic health
of Thailand. As in 1997 Asian crisis experience, the
economic slowdown during 2009 had an adverse
effect on the advertising market that resulted in a
decrease in YellowPages’ sales compared to the
previous year. The Company sought to mitigate the
negative impact through pricing and intensive selling
effort, as well as diversification of the customer base.
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City YellowPages, specific purpose Vertical YellowPages
were also developed to reduce the risk of dependency
on the key current products. In the mean time, the
Company has launched new sales technique to
penetrate new customer groups e.g. advertising on
website.

Classified print ads service business: The
economic slowdown during 2009 had an adverse
impact toward the growth of the classified advertising
industry. Lower demand for homes and cars in
the secondary markets and lower job vacancies
resulted in lower classified advertising volume
which negatively affected WATTA’s total revenue.
However, the Company anticipated the economic
impact and thus had established risk mitigating
procedures by improving its product quality to
increase the popularity among readers, organizing
activities and exhibition booths to promote the
products branding. At the same time, the Company
had developed vertical products in line with the trend,
and provided information about specific goods and
sellers according to consumers’ needs e.g. searching of
goods via mobile phone. New sources of revenue were
also explored, like the production and distribution
of greater variety of pocket books.

Operating Risks

4. Risk arising from technology and
consumer behavior changes

ISP business: Currently, internet technology is
changing quickly and continuously. Consumer needs
are also changing following the evolution of new
products and services, especially the speed of internet
connection. High speed internet is increasingly gaining
popularity. New internet access technologies are also
continually developed. Hence, in order for the Company
to avoid being specific technology bound, we run
our business by renting network and telecom services
from various third party operators. Investments
would be made only when justified by revenue, service
quality or productivity considerations. We also have
a unit to closely follow up on development of
new technology for improving our services to be
compatible with various available technologies and
expanding the services to include corporate IT
solutions.

YellowPages business: Nowadays, new search
engines are offered through various means e.g. internet,
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telephone, etc. This might result in declining popularity
of printed yellowPages usage. The Company has
introduced integrated information searching services via
the internet at www.yellowpages.co.th, call center 1188,
and vertical yellowPages. This should cater to the
variety of consumer needs, and enable the advertisers
to update their information throughout the year on a
common integrated platform. The Company has also
started to sell advertising services on website, a new
source of the revenue.

Infotainment via mobile phone: Presently,
consumer interests in this business segment are
changing rapidly based on their age. This change
is considered a significant factor having impact
on SHINEE'’s growth of revenue. Key target customers
of SHINEE are the technology and fashion products
lovers, for whom the popularity trend is always
changing. Technology advancement today also
allows consumers to receive and send picture or music
from computer to mobile phone directly. In order to
mitigate such potential disintermediation impact,

the Company has set up a unit to continually conduct

| CS Loxinfo Public Company Limited |

consumer surveys to enable the development of
products and services that consistently meet consumer
needs and wants.

Human Resources Risk

5. Risk arising from being dependent
on key personnel

Business of the Company and its subsidiaries
are characterized as being driven and reliant on
knowledge, capability, expertise, and experiences of
key personnel. The departure of key management staff
and employees may have an impact on the Company’s
operations going forward. In mitigation, the Company
has established a policy that gives a great emphasis
on human resources by providing relevant training
for employees at all levels, building a friendly corporate
culture, improving staff benefits, creating a good
working environment, as well as having appropriate
measures to motivate employees. ESOP warrants
had been issued and offered to selected employees
for the purpose of performance motivation and
employment retention.
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Major Shareholders

List of the first top 10 major shareholders

The first top 10 shareholders on the closing date of the registration book as of August 26, 2009 are as
follows:

Percentage of

Name No. of Shares Investment
1. DTV SERVICE COMPANY LIMITED 250,099,990 39.40
2.  SINGAPORE TELECOMMUNICATION LIMITED 84,057,030 13.24
3. CS LOXINFO PUBLIC COMPANY LIMITED 51,700,000 * 8.15
4. PHATRA SECURITIES PUBLIC COMPANY LIMITED 40,472,000 6.38
5. J.P. MORGAN MARKETS LIMITED-CUSTOMER REG. 25,194,000 3.97
ACCOUNT

6. THAINVDR COMPANY LIMITED 18,638,200 2.94
7. DBS BANK A/C DBS NOMINEES 5,250,000 0.83
8. CAT TELECOM PUBLIC COMPANY LIMITED 4,900,000 0.77
9. MR. KENNETH RUDY KAMON 3,270,400 0.52
10. MR. ANANT KAEWRUAMVONGS 3,049,585 0.48

Total 486,631,205 76.68

* Treasury Stock of the Company 51,700,000 shares

Source: Major Shareholders as of August 26, 2009 prepared by Thailand Securities Depository Co., Ltd.
The investors can find for more information in website: www.set.or.th before Annual General Shareholders Meeting for the year 2010 date.

As of January 20, 2009, the shareholding structure of Shin Corporation PLC is as follows:

68.00% ammrd MR. SURIN UPATKOON

CYPRESS
(Temasek Holdings)

29.90% |—

1.27% |—— VRN RIS
MR. SUPHADEJ
0.82%
O POONPIPAT

KULARB KAEW

CYPRESS SIAM COMMERCIAL

(Temasek Holdings) BANK
48.99% 5.78% 45.22%

ASPEN

(Temasek Holdings)

41.68% 54.43%
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Investment Structure of
Shin Group

(As of F

ebruary 2, 2010)

Shin Corporation Pic "2

42.61%

Advanced Info Service Plc ?

98.55%

99.99%

99.99%

99.99%

99.99%

99.99%

99.99%

99.99%

99.97%

99.97%

99.99%

Digital Phone Co., Ltd.

Wireless Device Supply

Co., Ltd.
—_—

Advanced Contact
Center Co., Ltd.
—_—

Advanced MPay Co., Ltd.
—_—

Advanced Magic

Card Co., Ltd.
—a

AIN GlobalComm Co., Ltd.
—_—

Super Broadband

Network Co., Ltd.
—

Advanced Wireless
Network Co., Ltd.

99.99% Mobile Broadband

Business Co., Ltd.

Advanced Mobile
Broadband Co., Ltd.

i Zone Co., Ltd.
—_—

99.99%

Fax Lite Co., Ltd.
—_—

Mobile From Advanced

Co., Ltd.
e —

39.12%

[41.14%

Thaicom Pic ?

‘ 99.99%

51.00%  Advanced Datanetwork
Communications Co., Ltd. DTV Service Co., Ltd.

CS LoxInfo Plc ?

99.99%

99.99%

99.99%

Hunsadotcom Co., Ltd. |

99.99%

Sodamag Corp Co., Ltd. @

60.00%

88.52%
S N.T.U. (Thailand) Ltd. I
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51.00%

100%

49.00%

99.68%

100%

100%

70.00%

70.00%

100%

100%

100%

52.92%

99.99%

99.96%

99.99%

1) Holding Company
2) Listed Company on the Stock Exchange of Thailand
3) On process of liquidation
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The Company believes that leadership of a
visionary and responsible Board of Directors, with
accountability to stakeholders, that can motivate and
guide management, using a sound management system
that utilizes internal control to balance business
priorities and operations transparency, while respecting
the rights and equitable treatment of all shareholders,
are the essential factors in maximizing long term
shareholders value. To this end, the Board has
established a good CG Policy that addresses five key
areas:

1. Board’s structure, composition, roles and
responsibilities

2. The rights and equitable treatment of
Shareholders and the Roles of Stakeholders

3. Information Disclosure and Transparency

4. Internal Control and Risk Management

5. Code of Conduct

Since 2005, the Board has subscribed to the
growing importance of CG and has since overseen the
implementation of appropriate practices to enhance CG
awareness and standard within the Company.

In 2009, a year after Thai regulatory bodies
significantly amended laws and regulations applicable
to listed companies. The Company also amended its
CG policy and procedures to align them with the
mandated regulations as well as to be in line with CG
best practices appropriate for the Company. New areas
of compliance included the requirements about
independent directors, Audit Committee, allowing
minority shareholders to be able to propose agenda (s)
and/or person(s) for election as director(s) in the
AGM, and disclosure of directors and executives and/or
their related persons on their interest in relation to
management of the company or the subsidiaries.

As a good governance practice, the CG policy
was tabled to the Board for annual review in the Board
Meeting No. 3/2010 held on March 18, 2010. In that
Meeting, the Board also approved another CG
enhancement in the area of equitable treatment of
shareholders.

CS LoxInfo Public Company Limited

Chapter 1: Board of Directors
1. Leadership and Vision

The Board positions CS LoxInfo Public Company
Limited (CSL), a Company within Shin Corporation
Group, to be a leading Thai company, recognized by
domestic and international investors as one with proven
success in its business mission which is supported by
strong management, competent staff and state of the
art technology.

The Board members exercise leadership, vision
and independence in making decisions, and are
responsible for the strategic direction and governance
of the Company in creating value for its stakeholders
through sound and sustainable business performance.
To this end, the duties, roles and responsibilities of the
Chairman of the Board, the Chairman of the Executive
Committee and the Managing Director are clearly
segregated.

The Board approves the annual business plans
proposed by management of the Company and
its subsidiaries by reference to stated business
direction, assessment of the target market conditions
and discussions with key management personnel.
Implementation of the approved business plan by
management is guided and overseen by the Executive
Committee, a sub-committee of the Board. Key
operating results and information are provided monthly
to each member of the Board which meets quarterly to
review financial performance and approves the financial
statements for communication to the investing public.

Following the global and Thailand government
response to the global economic and financial crisis in
2009 that had an adverse impact on Thai economy,
2010 is expected to see recovery that hopefully would
be sustained. The Board will continue to monitor the
performance of the business units within the Company
closely, particularly in the areas of risk management,
synergy realization and business funding. Investment
and spending in new products and services will be
paced and monitored closely to ensure, if necessary,
early proactive action. Feedback from Non-executive
Directors meeting that takes place at least once a year
is communicated both to the Board and Excom.
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2. Composition of the Board of Directors,
the Appointment, and its Independence

The Board consists of nine qualified and
experienced directors in the relevant fields, including
telecommunications, legal, accounting, as well as

finance and investments management. Four Board
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members are representatives of two major shareholders;
one is representative of CAT Telecom Plc. serving on
behalf of the business license grantor; four are
independent directors, including the Chairman of the
Board, who together account for more than
one third of the Board. The Board composition is as

follows:-

Numbers of Shares

Position holding

(as at Dec 31,2009)

1. Prof. Wongkulpat Snidvongs | Independent Director / Chairman of the Board -0-
na Ayudhya, M.D.
2. Mr. Prathueng Srirodbang Independent Director / Chairman of the Audit Committee / -0-

3. Mr. Gan Hui Beng

Chairman of the Nomination and CG Committee (NCG)

Independent Director / Member of the Audit Committee / -0-

Member of the Remuneration Committee

4. Dr. Sillapaporn Srijunpetch*

Independent Director / Member of the Audit Committee / -0-

Member of the NCG Committee

Mr. Somkiat Kulatumyothin**

Mr. Wong Tuan Keng Alan™*

Director / Representative of CAT Telecom -0-

Director / Member of the Executive Committee / -0-

Member of the Remuneration Committee /
Member of the NCG Committee /
Representative of major shareholder

7. Mr. Arak Chonlatanon***

Director / Chairman of the Executive Committee /

-220,000-

Chairman of the Renumeration Committee /
Member of the NCG Committee /
Representative of major shareholder

8. Mr. Yongsit Rojsrivichaikul

Director / Member of the Executive Committee / -0-

Representative of major shareholder

9. Mr. Tanadit Charoenchan

Director / Member of the Executive Committee / -0-

Representative of major shareholder

e  Mr. Krittiya Veeraburus has resigned from the position of Director, effect from January 18, 2010.

The knowledgeable and experienced director in reviewing financial statements of the company with CPA No.3692

**  Being appointed by the Board Meeting No. 5/2009 on August 11, 2009 as Director to replace Mr. Viroj Tocharoenvanith who resigned with effect
from August 13, 2009. On February 22, 2010 Mr. Somkiat Kulatumyothin resigned from the position of Director.

August 4, 2009.

Being appointed by the Board Meeting No. 5/2009 on August 11, 2009 as Director to replace Mr. Quah Kung Yang who resigned with effect from

*** Being appointed by the Board Meeting No. 4/2008 on May 13, 2009 as Director to replace Dr. Dumrong Kasemset who resigned with effect from

May 13, 2009.
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Company Secretary: Mrs. Suwanna Janesawat-
pong, details of her profile and qualifications are shown
on page 68.

The Authorized Directors: Mr. Arak Chonlatanon
or Mr. Yongsit Rojsrivichaikul or Mr. Tanadit Charoenchan
or Mr. Wong Tuan Keng Alan, altogether two out of four
persons jointly sign with Company seal.

Directors Nomination and Appointment
Process

The Board has empowered the Nomination and
CG Committee (NCG) to determine standards and other
criteria in selecting a qualified person to act as a
director of the Company under the Company’s Articles
of Association and relevant laws, as well as to nominate
such a qualified person to be a director of the Company
where the office is vacant or new seat is created
following shareholders approval.

On December 9, 2008, the Board approved a
policy change in the Board Meeting No. 9/2008 to allow
qualified minority shareholders of the Company to
nominate person(s) to be considered for election as
director(s) of the Company in the shareholders meeting.
This change was both to be in compliance with the spirit
of the law as well as to promote good CG.

The NCG considers the educational background
and professional experience of each nominated
candidate before making recommendation supported by
relevant information to the Board or Shareholders
Meeting for consideration and decision.

It is also the policy of the Company that in every
Annual General Shareholders Meeting, one third of the
directors shall resign from their position but are eligible
to seek re-election. In case that number of the directors
cannot be divided into three, the closest to one third of
the directors shall resign from their positions. In the first
and second year following the listing of the Company on
the Stock Exchange of Thailand, the directors required
to resign were determined from the drawing of lots. In
subsequent years, the longest serving directors had to
resign but were eligible to seek re-election to remain on
the Board.

In the event the office of director is vacant due to
reasons other than the rotational scheme described
above, the Board shall elect a person who is qualified
and has no prohibited characteristics in accordance
with Clause 68 of the Public Company Act, B.E. 2535.
The successful candidate will replace the vacated
director in the Board meeting following the candidate’s
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election. Unless the remaining tenure of the director
vacating office is less than two months, a director who
has been elected as a replacement shall retain this
position only up to the remaining tenure of such
preceding director.

As stipulated in the Company’s Articles of
Association, the shareholders meeting shall elect
directors under the following rules and procedures.

(1) All shareholders have voting rights equivalent
to the number of shares being held.

(2) Each shareholder may use all votes set forth
in (1) to elect one or more directors. In case of election
of a number of directors, those votes may not be
divided in any proportion for any particular director.

(8) Those who receive the highest respective
votes shall be elected as directors in a number equal to
those to be elected at such a meeting. In cases of tied
votes cast, which would result in the number of
directors greater than that permitted for the time being,
the presiding chairman shall have a casting vote.

The Company has not determined the maximum
number of occasions a director can be re-elected, or
his/her age, but will take into consideration his/her time,
capability and knowledge devoted to the Company in
performing duties. An independent director, however,
shall not serve the directorship for more than three
consecutive terms or a total of nine years.

Qualifications of the Board of Directors

Directors of the Company have qualifications and
characteristics as specified in the relevant laws. They
have knowledge, capability and ethics in carrying out
business and sufficient time to devote their knowledge
and capabilities in performing duties for the Company. It
is acceptable for them to be directors in other
companies as long as such directorship does not
hamper their performance in carrying out duties at the
Company.

The Board also encourages the directors to
attend training classes for roles and responsibilities of
being a director, e.g., DAP, DCP, etc. in order to have a
thorough understanding of their roles. The profile of
the Company and its subsidiaries, relevant rules
and regulations, and the Director’s Handbook are
normally provided to the directors, especially for new
appointtees. Business environment updates of the
Company and its subsidiaries, e.g., market situation,
technology, laws and regulations, etc. are also made to
the Board regularly. This should enable the Board
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to have sufficient information, knowledge and
understanding about the business of the Company, as
well as the most current roles and responsibilities of
being a director. The Board also encourages the
directors to have continuing education programs to
enable them to perform their duties effectively including
corporate governance matters.

Independence and Definition of the Independent
Directors

The Company defines “Independent Director” in
the Company’s CG policy as a director who meets all
the qualifications with regards to independence, in
accordance with the guidelines of Capital Market
Supervisory Board, SEC, and/or SET. He/She shall be
able to equitably safeguard the interests of shareholders
and prevent a conflict of interest. He/She shall also
be able to give independent opinions in the Board and/
or Sub-Committee meetings. Details of his/her
qualifications are as follow;

1. Being a director who holds shares of not
more than 0.5% of voting shares of the Company, its
parent companies, subsidiaries, affiliates, or a juristic
person which may have conflict of interest. Shares held
by his/her related persons shall be included.

2. Being a director who does or did not take
part in the management of the Company, its parent
companies, subsidiaries, affiliates, same level
subsidiaries, or a juristic person which may have conflict
of interest. This shall include being an employee, or
consultant who receives a regular salary from the said
related entities. However, the director could be deemed
independent if he/she had vacated the office for longer
than two years before being appointed as an
independent director.

3. Being a director who is not a related person
to the executives, major shareholder(s) of the Company,
including the current or expected management or
controlling persons of the Company or subsidiaries.

4. Being a director who has no benefits or
interests, directly or indirectly, in terms of financial and
management of the Company, related companies,
subsidiaries, affiliates, same level subsidiaries, or
conflicting entities. However, this would be exempted in
the case that the director has no benefits or interests in
such manner for a period of longer than two year prior
to the appointment as a director. The following
business relationship shall be taken into consideration.
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4.1 Conducting of normal business transac-
tions, rent, offering for renting property, and the
transactions about assets, services, offering or receiving
financial assistance by lending, guarantee, or other
similar packages, which result the Company or the
counterparty to have liabilities of more than 3% of net
tangible assets of the Company or Baht 20 million,
whichever is lower. The liabilities that happened during
the period of one year before the beginning of the
business relationship shall also be included in the
calculation of the transaction.

4.2 Being or ever been the auditor of the
Company or related companies, and not being the
major shareholder, director, management, partner of that
audit firm.

4.3 Being or ever been a professional
advisor, legal advisor, financial advisor for the Company
or related companies, with the fee of higher than Baht 2
million per year. In case the binding advisor is a juristic
person, this shall mean that he/she is not the major
shareholder, director, management, partner of such
advising firm.

For occasional necessity and appropriate event,
during the office of the independent director, he/she
may have business relationship more than the above
determined level. However, a consensus approval
resolution, prior to the event, shall be obtained from
the Board. Such relationship of the directors shall be
disclosed as required by law.

5. Being a director who is not appointed as
a representative to safeguard the interests of
the Company’s directors, major shareholder(s) or
shareholders who are related to the major shareholder(s)
of the Company.

6. Being a director who is able to perform
duties, give opinions or report on the result of the
assignments requested by the Board with no pressures
due to circumstances or controls of the management,
major shareholder(s) of the Company, including their
related persons or close relatives. The Board can,
where necessary, assign independent directors to
make collective decision about the operations of the
Company, parent company, subsidiaries, affiliates,
same class subsidiaries, or conflicting entities.
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3. Chairman of the Board and Chairman of
the Executive Committee

The Company has a policy that the Chairman of
the Board and the Chairman of the Executive
Committee should be capable and possess appropriate
experience and qualifications. They shall not be
the same person, in order to balance the power
between direction and management functions.
The responsibilities of the Chairman of the Board and
the Chairman of the Executive Committee are specified
as follows:-

e Chairman of the Board is a non-executive
Director, has responsibility as the leader of the directors
in directing and monitoring the performance of the
Executive Committee and the other Board appointed
sub-committees in achieving its goals and objectives.
He also chairs the Board meeting and the shareholders
meeting. Currently, our Chairman of the Board is an
independent director.

e Chairman of the Executive Committee takes
responsibility as the leader of the executives of the
Company, is responsible to the Board for supervising
the management of the Company to achieve planned
assignment.

4. Authorities, Scope of Duties, and
Responsibilities of the Board

The major authorities, duties, and responsibilities
of the Board are as follows:-

e To carry out duties in accordance with the
laws, the objectives, the Articles of Association of the
Company, and the resolutions of the shareholders’
meeting in good faith and with care to preserve the
interests of the Company

¢ To determine vision, policy, and direction of
the Company, as well as to oversee and guide the
management executives to be in line with the policy
effectively and efficiently for maximizing corporate value
and shareholders’ wealth

e To consider to approve or propose to
shareholder to approve, where the case may be, the
major transactions about business operations of the
Company and its subsidiaries, such as new investment,
asset acquisition or disposition, and other transactions
specified by the law

¢ To approve or agree to the related transactions
between the Company and its subsidiaries in
compliance with the relevant notifications, regulations
and guidelines of the Stock Exchange of Thailand
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e To arrange to have a reliable accounting
system, financial reports, auditing, as well as oversee
the evaluation process for an appropriate, effective, and
efficient internal control, internal auditing, risk
management, financial reporting, and monitoring

¢ To oversee for not having a case of conflict
of interests between the concerned persons of the
Company, as well as to approve the Connected
transactions and Conflicting transactions

e To govern the Company to carry out the
business ethically and in line with the principle of good
Corporate Governance

e To review the Company’s CG Policy and assess
due compliance at least annually

* To conduct Board appraisal, as a group,
annually

¢ To appoint or delegate any power to any other
persons to conduct the Company’s business subject
to the control of and within the time as may be
specified by the Board, whereby such appointment
or delegation of power may, at anytime, be canceled,
revoked, withdrawn or amended. Provided that the said
appointment or delegation of power shall not be made
in the manner that the Board or the person appointed or
delegated then be able to approve any transaction to be
entered into between the Board, the person appointed
or delegated by the Board, or any person who may have
conflict of interest or any other benefits (as stipulated by
the Office of the Securities and Exchange Commission)
and the Company or the Company’s subsidiaries, unless
the approval for such transactions is in compliance with
the policy and rules already approved by the Board.

¢ To determine each director and executive to
have duty in preparing and submitting the Report of
Securities Holding in the Company by himself (herself),
his(her) spouse, his(her) immature children, to the SEC,
by using the 59-1 and 59-2 form, and by the timeframe
stipulated in the Notification of the SEC no. Sor Jor 14/
2540

5. The Sub-Committees
The Board has appointed four sub-committees,

each with a specific charter, to assist the Board in
focusing on key areas under the Board’s responsibilities.

5.1 Audit Committee

5.2 Remuneration Committee

5.3 Nomination and Corporate Governance
Committee

5.4 Executive Committee
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5.1 Audit Committee (AC)

1. Mr. Prathueng Srirodbang |  Chairman of the AC /
Independent Director

2. Mr. Gan Hui Beng Member of the AC /
Independent Director
3. Dr. Sillapaporn Srijunpetch Member of the AC /

Independent Director

The AC consists of three independent directors.
Two qualified and experienced in the financial
and accounting fields are Mr. Gan Hui Beng and
Dr. Sillapaporn Srijunpetch. One is qualified and
experienced in the legal field, who is Mr. Prathueng
Srirodbang. Every member has qualifications as
specified under the guideline of the Capital Market
Supervisory Board, and the SEC and meets the
requirements of an independent director as defined in
the Company’s CG policy.

An AC has the same term as the directorship
position. The term of the AC membership can be
extended via re-election but for no more than nine
consecutive years.

In 2008, the Capital Market Supervisory Board,
SEC, and SET issued amendments on the qualifications
and scope of duties of the AC, the authorized duties of
the AC which resulted in the AC Charter of the
Company being revised accordingly. The revised AC
Charter was reviewed and approved in the Board
Meeting No. 9/2008 on December 9, 2008. The revised
AC Charter which took effect from December 9, 2008 is
as follows:-

e To carry out the review of the Company’s
financial statements with management and the external
auditors to ensure that they fairly present the financial
position of the Company and that they are prepared in
accordance with generally accepted accounting
principles

e To give recommendation to the Board about
the changes to the Company’s accounting policies and
financial authorities delegated to EXCOM and Managing
Director

e To ensure that the Company has appropriate
and effective internal control system and internal
auditing process

¢ To carry out the review to ensure compliance
with Securities and Exchange Acts, regulations of the
Stock Exchange of Thailand and any other relevant laws
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e To consider, select, and propose independent
person(s) to be appointed as Company’s external
auditor(s) and propose audit fees of the Company’s
external auditor to the Board, as well as approve its
audit plan and meet privately with external auditor at
least once a year without involving management

¢ To review independence of the external auditor,
establish policy for the approval of non-audit services
and make recommendations

¢ To review the work of the Risk Management
Committee of the Company

e To review and provide opinion on material
connected transactions or the transactions which may
lead to conflict of interest to be in compliance with the
relevant law and regulations, as well as for accurate and
complete disclosure

¢ To review and give opinion on the performance
of the Office of Internal Audit and coordinate work with
the Company’s external auditors

e To consider independence of the Office of
Internal Audit, agree with the appointment, transfer,
dismissal, and appraisal of the Chief of Internal Audit
Office.

® To consider and approve the Internal Audit
Charter, annual internal audit plan, budget and
manpower of the Office of Internal Audit and the
adequacy of the internal audit function

e To ensure all necessary assistance and
cooperation required by the external and internal
auditors are provided by management

e To report the activities of the Audit Committee
activities to the Board of Directors every quarter at
minimum

e To prepare the Audit Committee report for
disclosure in the Company’s annual report and form
56-1. The report shall be signed by Chairman of the
Audit Committee and shall, at minimum, contain the
following opinions and other information.

(@) Opinion about completeness, accuracy,
and reliability of the Financial Statements

(b) Opinion about adequacy of internal
control system

(c) Opinion about compliance with SEC
Acts, regulations of the SET, any other relevant laws

(d) Opinion about appropriateness of the
external auditor

(e) Opinion about transactions which may
lead to conflict of interest
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() Number of Audit Committee Meetings
and number of meeting attendance of each Audit
Committee member

(9) Overall opinion or observations from
working according to the Audit Committee Charter

(h) Other matters that shareholders and
investors should know, under the scope of duties and
responsibilities as assigned by the Board.

e In carrying out the Audit Committee’s duties, if
the Audit Committee finds or suspects the following
cases which may cause significant impact to the
financial status and performance of the Company, the
Audit Committee shall report the case to the Board for
action to be taken in the timeframe agreed to by the
Audit Committee.

1) Transactions which may lead to conflict
of interest.

2) Fraud,
deficiencies in internal control system.

abnormality, or significant
3) Breaches of the SEC Acts, regulations of

the SET, any other relevant laws.

In case that the directors or management members do

not take action in time, an Audit Committee member

may report the case to the SEC and SET.

¢ To review the scope of duties, responsibilities,
and to conduct Audit Committee performance self-
assessment on a yearly basis.

e To have full access to and cooperation of
management;

e To have the power to invite members of the
management, officers and employees of the Company
or external parties to give statements, to attend the
meeting and to deliver necessary documents;

¢ To have direct access to the external auditors
in the investigation of any matter within its terms of
reference

¢ To have the power to engage consultant(s) or
independent person(s) to provide opinion or advice as
necessary, in accordance with the Company’s
regulations, and with expense (with no budget provided)
under the approval authority of the Managing Director;
and

¢ To carry out any other work designated by the
Board of Directors and agreed to by the Audit
Committee.
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The AC has conducted a self-assessment for
2009, collectively, to review the actual performance
against the Charter of the AC and Best Practice. The
results were reported to the Board in Board Meeting No.
3/2010 on March 12, 2010. The results showed that the
performance of the AC was consistent with both the
Charter of the AC and Best Practice.

5.2 Remuneration Committee (RC)
1. Mr. Arak Chonlatanon* | Chairman of the RC
2. Mr. Gan Hui Beng Member of the RC /
Independent Director

3. Mr. Wong Tuan Keng Alan**  Member of the RC

* Being appointed by the Board Meeting No. 4/2008 on May 13, 2009
as Chairman of the RC to replace Dr. Dumrong Kasemset who
resigned with effect from May 13, 2009.

** Being appointed by the Board Meeting No. 5/2009 on August 11,
2009 as Member of the RC to replace Mr. Quah Kung Yang who
resigned with effect from August 4, 2009.

The RC consists of three directors. Two are
representatives of the major shareholders, and one is an
independent director. The scope of duties and
responsibilities are as follows,

e To appropriately determine necessary
remuneration, both monetary and non-monetary,
annually in order to provide necessary incentives
and retain the Board, Sub-Committees and senior
executives of the Company.

® To prepare policies and criterias to determine
remuneration of the Board and senior executives, for
approval by the Shareholders Meeting, and/or the
Board, depending on each case.

¢ To report to the Board, and be responsible for
providing explanations and clarifications about
remuneration of the Board and senior executives in
Shareholders Meetings.

e To report on the remuneration policies,
rationale and objectives, as well as to make disclosures
in the annual report.

e To undertake any other work as assigned by
the Board.

In 2009, the RC met once to consider and
approve the remunerations for independent directors
and external directors.
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5.3 Nomination and Corporate Governance

Committee (NCG)

1. Mr. Prathueng Srirodbang | Chairman of the NCG /
Independent Director

2. Mr. Arak Chonlatanon* Member of the NCG

3. Mr. Wong Tuan Keng Alan** | Member of the NCG

4. Dr. Sillapaporn Srijunpetch Member of the NCG /
Independent Director

* Being appointed by the Board Meeting No. 4/2008 on May 13, 2009
as Member of the NCG to replace Dr. Dumrong Kasemset who
resigned with effect from May 13, 2009.

** Being appointed by the Board Meeting No. 5/2009 on August 11,
2009 as Member of the NCG to replace Mr. Quah Kung Yang who
resigned with effect from August 4, 2009.

In the Board Meeting no. 5/2008 on May 13,
2008, the Board approved the extension of the scope of
responsibilities of the Nomination Committee to include
CG related matters in the Company, and changing the
name of the sub-committee to Nomination and CG
Committee (NCG). Based on the latest Charter of the
NCG, the committee shall be composed of at least three
directors with at least half of the committee being non-
executive directors.

Presently the NCG consists of four directors. Two
are representatives of major shareholders; the other two
are independent directors, with one of them acting as
the Chairman of the Committee. The scope of duties
and responsibilities, based on the NCG Charter dated
May 13, 2008, are as follows,

¢ Review with the Board, the criteria, minimum
qualifications, necessary qualities or skills for being a
board member as set forth in the Company’s CG Policy,
on a yearly basis.

¢ Review and make recommendations to the
Board, the size, structure, composition, term, processes
and practices of the Board and the Board’s sub-
committees.

¢ Identify, evaluate and recruit individuals
qualified for being board members.

e Consider the nominations for directors
proposed by the Company’s shareholders.

¢ Recommend to the Board, the nominations for
directors proposed for election at the Board or
Shareholders’ meeting, to fill vacancies or for
newly-created directorships.

¢ Recommend to the Board, the directors to be
nominated for appointment as Executive Committee
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members, other sub-committees members, including
Chairperson of the Board.

e Consider and nominate the Company’s
representatives to sit on the boards of the Company’s
subsidiaries, associates and joint ventures.

¢ Periodically review the Company’s standards of
director independence and recommend changes to the
Board of Directors for approval.

¢ Oversee the orientation program for new Board
members.

¢ Review and make recommendations to the
Board regarding the Company’s process for continuing
education to be provided to the Board members.

¢ Engage consultants or independent professionals
to provide opinions or advice, if necessary, in
accordance with the Company’s regulations.

¢ Oversee the annual performance evaluations of
the Board, sub-committees of the Board (including a
review by the Committee of its own performance), and
each Board member. Review the evaluation results of
each sub-committee. Report the evaluation results
relating to the Board, sub-committees (including this
Committee), and individual directors to the Board as
appropriate.

e Periodically review the Company’s Corporate
Governance Policy and recommend changes to the
Board for approval.

¢ Review and make recommendations to the
Board regarding potential waivers of the Code of
Conduct & Ethics involving Board members or
executives as and when they may occur.

¢ In consultation with the Chairman of the
Executive Committee, evaluate potential successors for
the Chairman of the Executive Committee and other key
positions, and report the succession plan to the Board
on a yearly basis.

¢ Review and reassess the adequacy of NCG
charter and recommend changes to the Board for
approval on a yearly basis.

¢ Report regularly to the Board matters within the
scope of responsibilities of the Committee, as well as
any special issues that merit the attention of the Board.

¢ Perform other duties as required by law, or as
deemed necessary, or as deemed appropriate, to
ensure the effective functioning of the Board, the high
quality corporate governance, and the effective ethics
programs and compliance with the laws and
regulations, or as the Board may assign from time to
time.
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e To determine policies and criteria for
nominating members for the Board and Sub-
Committees of the Company.

¢ To nominate directors by considering suitable
candidates for approval by the Board, and/or the
Shareholders Meeting, as the case may require.

e To consider suitable candidates to be
nominated as Chairman of the EXCOM, if there is
vacancy, as well as to determine criteria for succeeding
the senior executives.

e Others as assigned by the Board.

In 2009, the NCG met four times to consider
appointing directors and determining their authority
for the replacement of the resigned directors, in
accordance with the company’s Articles of Association,
as well as to review the Charter and the functional
process for the Committee.

5.4 Executive Committee (EXCOM)
. Mr. Arak Chonlatanon* | Chairman of the EXCOM
. Mr. Wong Tuan Keng Alan**| Member of the EXCOM
Member of the EXCOM
Member of the EXCOM
Being appointed by the Board Meeting No. 4/2008 on May 13, 2009

as Chairman of the Excom to replace Dr. Dumrong Kasemset who

. Mr. Tanadit Charoenchan

A W N =2

. Mr. Yongsit Rojsrivichaikul

*

resigned with effect from May 13, 2009.

** Being appointed by the Board Meeting No. 5/2009 on August 11,
2009 as Member of the NCG to replace Mr. Quah Kung Yang who
resigned with effect from August 4, 2009.

The EXCOM consists of four Executive Directors.
The scope of duties and responsibilities are as follows.

¢ To determine the policies, directions, strategies
and core management structure for business operations
in line with economic and competitive conditions that
have been defined and declared to Shareholders, for
approval by the Board.

¢ To determine the business plans, budgets, and
working authority limits of the Company for approval by
the Board.

¢ To monitor efficient policy implementation and
operating procedures according to favorable business
conditions.

¢ To monitor the Company’s operating performance
to be in line with the approved business plan.

¢ To consider any material investment projects.
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¢ To report the Company’s performance to the
Board on the monthly basis.

e Having authority to approve financial
transactions of not higher than 400 million baht. In case
of the finance banking transactions, for example,
deposit, lending, hedging instrument on foreign
exchange and interest rate, the transaction value and
details requires the Board’s approval. The EXCOM may
delegate an executive or individual to carry out or
acknowledge a business according to the discretion of
the EXCOM.

¢ The approval of the EXCOM or the delegates
shall not be for the connected transaction(s) or where
the Committee may have a conflict of interest according
to the Articles of Association of the Company or that
defined by the regulatory body (bodies).

e Others as assigned by the Board.

Management Team

As at December 31, 2009 the Company’s first
four management personnel, as defined by the SEC, are
as follows.
1. Mr. Arak Chonlatanon Chairman of the EXCOM
2. Mr. Anant Kaewruamvongs Managing Director
3. Mr. Anuwat Sanguansappayakorn| Chief Financial Officer
4. Mrs. Aksara Assavapokee* Senior Director - Finance
& Accounting
5. Dr. Somchai Kittichaikoolkit Senior Director -
Marketing
6. Mr. Surasak Utharopas Senior Director -

Technical & Operations

* Retired with effect from January 1, 2010

Scope of Authorities and Responsibilities of
the Managing Director

The Managing Director (MD) has authority
according to that being delegated by the Board, which
is in compliance with the rules, regulations, and Articles
of Association of the Company. The MD has not initiated
transaction or enter into transaction that he or
conflicting person may have conflict of interests with the
Company or the subsidiaries, as defined by the
Notifications of the relevant regulators.

Approval authority of the MD

The MD has been delegated financial authority
by the Board up to the maximum of 10 million baht for
budgeted capital expenditure.
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6. Meeting of the Board of Directors

The Board has policy to schedule Board’s
meetings of at least six times a year. The meetings are
normally pre-scheduled for the entire year. Special
meeting can be held where necessary. In organizing a
meeting, the Company Secretary will coordinate with
the Chairman of the Board, Chairman of the EXCOM,
directors, and the Managing Director to agree on a
specific meeting agenda. The Company Secretary will
then coordinate with the relevant parties and distribute
the notice of meeting together with the meeting agenda
and meeting documents to the directors at least seven
days prior to the meeting date for the Board members
to have sufficient time to digest the information. In 2009,
the Board met for seven times.

Each meeting would normally take around
three hours, with the Chairman of the Board, or in his
absence an appointed director, chairing the meeting.
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The Chairman is responsible for overseeing the meeting
process and managing time for each agenda to be
sufficient for the directors to discuss and express their
opinions independently, taking into fair consideration
the interest of the shareholders and stakeholders.
Management will provide sufficient information for the
Board consideration. Where a director may have conflict
of interest with any meeting agenda, he/she will excuse
himself/herself from that agenda item.

Minutes of the meeting will be distributed by the
Company Secretary to the directors for review and
comments within 14 days from meeting date. The
minutes and supplementary documents of each meeting
are approved by the Board and kept in accordance with
the law and represent records to evidence the Board’s
performance of duties in compliance with applicable
laws, rules and regulations, and shareholders’ meeting
resolutions.

In summary, there were Board and Sub-committee meetings in 2009 as follows.

Director

EXCOM
Meeting

BDM ACM NCGM RCM

No. of Meeting Attendance / No. of Meeting in 2009

1. Prof.Dr. Wongkulpat Snidvongs na Ayudhya, MD.| 1/1 7/7 - - - -
2. Mr. Prathueng Srirodbang 11 77 5/5 4/4 - -
3. Mr. Gan Hui Beng 11 777 5/5 - 11 -
4. Dr. Sillapaporn Srijunpetch 11 777 5/5 4/4 - -
5. Mr. Somkiat Kulatumyothin*® - 1/2 - - - -
6. Mr. Wong Tuan Keng Alan** - 1/2 - - - 5/6
7. Mr. Arak Chonlatanon** - 3/3 - i7al - 10/10
8. Mr. Yongsit Rojsrivichaikul 11 7/7 - - - 12/14
9. Mr. Tanadit Charoenchan 1/1 7/7 - - - 13/14

* Being appointed by the Board Meeting No. 5/2009 on August 11, 2009 as Director to replace Mr. Viroj Tocharoenvanith who resigned with effect
from August 13, 2009. On February 22, 2010 Mr. Somkiat Kulatumyothin resigned from the position of Director.

** Being appointed by the Board Meeting No. 5/2009 on August 11, 2009 as Director to replace Mr. Quah Kung Yang who resigned with effect from
August 4, 2009. On February 22, 2010 Mr. Somkiat Kulatumyothin resigned from the position of the Director.

*** Being appointed by the Board Meeting No. 4/2008 on May 13, 2009 as Director to replace Dr. Dumrong Kasemset who resigned with effect from
May 13, 2009.
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7. Directors and Management Remuneration

Every February, the RC considers, analyzes,
and recommends remuneration of the directors to the
Board for further recommendation to the shareholders
for approval. The RC also approves the remuneration
make-up scheme of the management. The remuneration
of the directors and the management should
commensurate with their duties and responsibilities, be
comparable to the industry standard, and attractive
enough to retain qualified directors and management.

The Company’s policy is to remunerate only
independent directors and external directors. The
executive directors do not receive remuneration for
being a director.

Position
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Remuneration for each management personnel is
linked with the operating performance of the Company
and his/her working performance. Warrants for
purchasing the Company’s common shares are also
offered to the management and employees under the
Employee Stock Option Program (ESOP) to attract and
retain talent within the Company.

In 2009, the Company paid the following
remuneration.

1. Monetary Remuneration for the Board

Total monetary remuneration for the Board (only
to independent directors and non-executive directors)
for the year ended December 31, 2009 comprised of
director monthly compensation, annual remuneration
and meeting fees totaling Baht 3,875,336 for six
directors, the details of which are as follow:

Remuneration for 2009*

(Million Baht)

1. Prof.Dr. Wongkulpat Snidvongs
na Ayudhya, MD.

. Mr. Prathueng Srirodbang
. Mr. Gan Hui Beng

2
3
4. Dr. Sillapaporn Srijunpetch
5. Mr. Viroj Tocharoenvanith
6

. Mr. Somkiat Kulatumyothin**

Independent Director and Chairman of the Board

Independent Director and Chairman of the AC
Independent Director and Member of the AC
Independent Director and Member of the AC

Director and representative of CAT Telecom Plc.
Director and representative of CAT Telecom Plc.

1.48

0.77
0.65
0.70

0.25
0.03

be paid in March 2010.

2. Monetary Remuneration for the Executives
Total
Executives for the year ended December 31, 2009,

monetary remuneration for the
comprising of salary, bonus, provident fund, and other
fringe benefits, was Baht 13,928,015 (excluding the
Executive Chairman who receives remuneration from
Thaicom Plc., the indirect shareholder of the Company).
3. Other Remunerations

3.1 Other Remuneration for the Board

members
Apart from the monetary remuneration
for the independent directors and external directors, the
Company provided fringe benefits (non-monetary

Director monthly compensation and meeting fees for the period from January to December 2009, and accrued annual remuneration which would

Mr. Somkiat Kulatumyothin resigned from the position of the Director on February 22, 2010.

remuneration) to the Chairman of the Board, an
independent director, in the form of car and fuel.
3.2 Employee Stock Option Program (ESOP)
The Company has a program to issue
and offer warrants for the Company’s ordinary shares to
the directors and employees to motivate and reward for
performance and contribution which should benefit the
Company in the long run. Under an ongoing program,
the Company will issue and offer such warrants
continually for five-year period subject to shareholders’
approval in each year. At the end of 2009, the Company
has issued and offered four programs, the details of
which are as follow:
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Descriptions Program 2

Offering Size 2,213,700* |
Offering Price
Warrant Term

Exercise Ratio** 1 unit of warrant

per 1.77439
common share
Exercise Price*™ 5.236
(Baht per share)
Issuance and 16-May-05

Subscription Date

No. of
Warrant

% of
No. of

The director and management
of the Company and

its subsidiaries receiving
of the warrants

(Units)  issued

Mr. Anant Kaewruamvongs 704,600 24.42
Dr. Somchai Kittichaikoolkit | 202,000 7.00
Mr. Anuwat Sanguansappayakorn | 162,200 5.62
Mrs. Aksara Assavapokee *** 426,400 14.78

Mr. Somchai Sinjananurux - -

Mr. Surachart Kukasamerat - -

allocated Warrant allocated Warrant allocated
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Program 3 Program 4 Program 5
8,559,100 | 8,354,300 | 8,354,400

Bt 0
Not more than 5 years from the Issuance
and Subscription Date

1 unit of warrant 1 unit of warrant

1 unit of warrant

per 1.74229 per 1.64081 per 1.42980
common share common share common share
3.977 2.182 2.503
31-May-05 31-May-06 30-May-07
No. of % of No. of % of No. of % of
Warrant No. of Warrant No. of Warrant No. of
Warrant allocated Warrant
(Units) issued (Units) issued (Units)  issued
966,400 | 11.29 | 1,002,500 | 12.00 2,690,100 32.20
250,000 292 417,700 5.00 540,000 6.46
350,000 4.09 417,700 5.00 917,400 10.98
572,700 6.69 501,300 6.00 1,186,500 14.20
771,700 9.02 835,400 10.00 - -
753,300 8.80 835,400 10.00 - -

At Extraordinary General Shareholders Meeting No. 2/2004, held on June 14, 2004, the shareholders approved the issuing and offering of 2,885,900 units
of warrants for ESOP Grant 2. However, the Company could only allocate 2,213,700 units and the remaining warrants expired without being allocated to

other programs.

The Company has adjusted the warrant right as a result of 2009 dividend payment for first 6 months being at a rate exceeding 50% of net income after
corporate income tax under the conditions specified in the prospectus. The latest right adjustment on both the exercise ratio and exercise price was on

August 21, 2009.

* Retired with effect from January 1, 2010

8. Succession Plan

CG policy of the Company specifies that there
should be a succession plan for the position of
Chairman of the EXCOM and senior management to
build up confidence among shareholders and staff that
the operations of the Company will not be disrupted.
The NCG will normally consult with the Chairman of the
EXCOM and report the succession plan to the Board
accordingly.

9. Meeting of Non-executive Directors
(NED)

CG policy of the Company also specifies that

there should be meetings of the NED without the

presence of executive directors from time to time as
appropriate, to provide an opportunity for the NED to
discuss any subject of interest relating to the business
operations of the Company. The conclusions made at
each meeting shall be reported to the Board and the
Chief Executive Officer.

On November 9, 2009, four independent
directors and two external directors met to discuss
effective ways of reviewing businesses performance,
especially the business units that were experiencing
market management or operating challenges within
the Group of Company. Result of the meeting was
presented to the Board Meeting no. 6/2009 on
November 11, 2009.
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10. Performance Assessment of the Board
of Directors

In the Board Meeting No. 3/2010 on March 12,
2010 the Board conducted a self-assessment for 2009
collectively, to assess the effectiveness and efficiency
of the Board performance. Overall, the Board was
satisfied with the aggregated diversified knowledge and
experiences of the Board members, as well as the
openness and teamwork spirit of the Board. However,
Board members also recommended more relevant
information to be provided prior to the Meeting, etc.

Chapter 2: Shareholders’ Rights and
Equitable Treatment and Roles of
the Stakeholders

1. Shareholders’ Rights and equitable
treatment

The Board respects the shareholders rights and
has duty to protect the rights of every shareholder
equitably, regardless of type of shareholders, i.e., retail,
foreign, institutional, or wholesale investor. Every
shareholder shall have the following rights and
equitability.

¢ Right in receiving shares certificate, shares
transferring, acknowledging the information about
operating performance and business policy, regularly
and timely

¢ Right in receiving profit sharing, equitably

¢ Right in attending the shareholders meeting,
expressing opinion, giving recommendation, and being
involved in decision making in significant changes

¢ Right in appointing the directors

To promote equitable treatment of shareholders,
commencing AGM 2009, the minority shareholders can
propose meeting agenda(s) or person(s) to be elected
as director(s) in the AGM.

For the AGM 2010, the minority shareholders can
propose agenda(s) or person(s) to the Board in the
period from November 16, 2009 to January 15, 2010.

The proposal reviewing criteria and procedure,
before giving recommendation to the Board to consider
whether the proposal should be included to the AGM, is
published in the website of the Company. It covers both
qualifications of the shareholder(s) who make(s) a
proposal and the characteristics of the proposal which
are in line with the relevant law, rules, and regulations.

The Company has to announce the proposal
acceptance period rather long time before the meeting
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date. The period is normally falling within December and
January in the case of an AGM in April. This is to allow
the Board having sufficient time to consider the
suitability of the proposals in the context of existing
laws and regulations and the best interest of all
shareholders.

2. Shareholders’ Meeting

The Company has policy to conduct the
shareholders’ meeting to be in compliance with the
law, the Articles of Association and the guideline
stipulated by the regulatory bodies. In 2009, there was
one shareholders’ meeting, an Annual General Meeting
(AGM). The Company regards the convenience of the
shareholders in attending the meeting as a major factor
in organizing each meeting. As a result, the Auditorium,
at 9th Floor of Shinawatra Tower Ill on Vibhavadi
Rangsit Road, Bangkok, which can sit up to 300
attendees, was used.

Every shareholder shall also have rights and
equitable treatment in accessing information of
Shareholders’ Meeting. The Company has policy for the
shareholders to access the meeting schedule and view
the meeting information in the website of the Company
at least 30 days in advance of meeting date. Hard
copies of the notice to the meeting and the meeting
document shall reach the shareholders at least 14 days
prior to the meeting date.

The document normally contains necessary
information as required by related law and regulations,
including opinion of the Board, background or rationale
information for each agenda item deemed useful for the
consideration of the shareholders.

In the notice to the meeting, the Company
always informs and attaches document required for
meeting registration, proxy form, as well as the
instruction in giving proxy together with name list and
profile of at least one independent director to be the
agent for the shareholders who cannot attend the
meeting. All such notice and meeting documents will be
published in the Company’s website for not less than 30
days, and in newspaper for three consecutive days prior
to the meeting. The minutes of the meeting shall also be
published in the website for shareholders to access by
14 days after the meeting date.

In the meeting registration process, the Company
employs an advanced and reliable registration system to
facilitate shareholders and quick vote counting. The
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registration process is ready to operate at least two
hours before beginning of the meeting. A legal advising
firm would be engaged to act as an external inspector
to monitor the AGM to ensure its transparency,
legitimacy, and conformance with the Article of
Association of the Company. In order to promote better
transparency in the votes counting, in the agenda of
directors election, voting process was done in the
meeting room. Voting ballots will be collected from all
present shareholders; agree, disagree or abstain.

In the 2009 AGM, the Chairman of the Board and
all directors attended the meeting, with details on page
53, to answer questions arising from shareholders.
Before commencement of the meeting, the Chairman of
the meeting explained the voting method for common
understanding of the shareholders. The voting results
were recorded in the registration system. The meeting
was conducted following the Article of Associations
of the Company by using one share one vote basis
for all agendas. The Chairman also encouraged the
shareholders to express opinion and assured that
sufficient time was provided to each agenda. When
there was no more query in an agenda item, the voting
results, which the shareholders had voted during the
registration process, would be announced. There was
no case that various unrelated matters were gathered
for approval in one agenda item.

3. Role of the Stakeholders

The Company is aware of the rights of
stakeholders and has policy to ensure the importance
of the rights by the appropriate prioritization of all
stakeholders, who are shareholders, employees,
executives, customers, partners, creditors, society, and
the public. Cooperation between stakeholders shall be
made according to their roles and responsibilities so
that the Company (We) can run smoothly and strongly in
order to fairly benefit all groups of stakeholders as
follow:

Shareholders : We strive to be a good
representative of shareholders in carrying out business
to maximize shareholders value with regards to the
sustainable growth of the value of the Company in the
long run, good and continual return, and the transparent
and reliable information disclosure to the shareholders.

Employees : We concentrate on the employees,
the most valuable resource and the critical factor to the
corporate success. Therefore, we continue developing
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them for their continual growth, for building up skills,
knowledge, and corporate culture. We have indicators
to measure the progress of staff development company-
wide, differentiated between management and staff
requirements in skills and knowledge by the use of
separate indicators.

Customers : We strive to make our customers
confident and satisfied with top quality services with
continual improvement at appropriate charges. We
provide them reliable service information, keep good
relationship, and do not disclose their information
without prior permission except for information that has
to be disclosed to the public by law.

Partners : We are aware of the importance of
partners and regard them as a critical factor in mutual
building up of value to the customers. Therefore, we
make relationship with groups of partner equitably for
mutual business interest without breaching reputation or
law.

Creditors : We pay attention to the importance
of the creditors and strive to keep good relationship with
them on the best interest of the Company. We also hold
to the contract conditions committed with the creditors.

Competitors : We are aware of the benefits from
competition toward business management and
continual service quality improvement for the interest of
customers. Therefore, we have policy to support and
promote for free and fair trade, and have no policy to
compete by means of having their information illegally
and immorally.

Society : We are Thai company that is community
minded and strives to be a good corporate citizen to
society. Our community service can reach out across
the country. We have initiated a project to provide
people, including children and people in remote area,
with the information on correct usage of the internet to
access useful information to enable wider learning and

become a knowledge-base society.

Chapter 3: Information Disclosure
and Transparency

The Company values transparency and sufficient
information disclosure that is embedded as a role and
responsibility of the Board in disclosing accurate,
complete, thorough, and timely financial, operational,
and other relevant information for the shareholders
and stakeholders to have timely and accurate
information. The disclosure shall be made through the
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communication channels of the SET, SEC, and Company
website at www.csloxinfo.com, and group’s website of
the mother company at www.shincorp.com

Investor Relations (IR)

The Company has established the Investor
Relations Unit as the representative in communicating
relevant and meaningful news and information to the
shareholders, investors, securities analysts, and other
relevant parties. Apart from the disclosure responsibility
on financial information and quarterly and yearly
operating performance, as required by law, the
Company also arranges press conference immediately
on the next working day after information discloses are
made to the SET. This is to ensure the information will
reach investors, interested parties and the public on a
timely and thorough basis.

In 2009, we met institutional investors and retail
investors for 7 times to promote good understanding to
current market and operating situation and the
transparency of the disclosed information, as well as to
allow them to ask relevant questions. Briefing of
quarterly and yearly operating performance was also
arranged to the investors, analysts, and interested
people as detailed below.
¢ 1Q2008 Quarterly Briefing on May 18, 2009
© 2Q2008 Quarterly Briefing on August 17, 2009
¢ 3Q2008 Quarterly Briefing on November 17, 2009
¢ 2009 Annual Briefing on February 22, 2010

As evidence of the performance of the IR Unit of
the Company, we were nominated and also short listed
for the IR Excellent Award 2009, one classification of the
SET Awards, in the sector of listed companies with
market capitalization not greater than Baht 10 Billion,
Group Il. Although the Company did not win, it was the
recognition of our investor relations handling.

Any interested person can contact IR of CSL at Tel. 02-
263 8000 ext 5184, or at email address: ir@csloxinfo.net
for more information.

Chapter 4: Internal Control and Risk
Management
1. Internal Control

The Board is responsible for the Company’s
system of internal control to safeguard shareholders’
investment and the Company’s assets. Internal control
facilitates the effectiveness and efficiency of operations,
helps ensure the reliability of internal and external
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reporting, assist compliance with laws and regulations,
and strengthens overall risk management of the
environment within which the business operates. To this
end, the Board has empowered the Audit Committee
(AC), as part of its charter, to monitor the working of the
internal control system within the Company and report
its findings to the Board on a regular basis.

The AC is assisted by the external and internal
auditors in its review and supervision of internal control
operations within the Company. Both the external and
internal auditors are independent of Management. The
Internal Audit Office of the Company reports functionally
and directly to the AC. The annual work plan of the
Internal Audit Office forms the basis upon which
the systems within the Company relating to internal
control, risk management and corporate governance
are reviewed and reported to the AC and Board of
Directors.

On an annual basis, the AC evaluates the
adequacy and efficient operation of the internal control
system of the Company by reference to the following
five factors:

1. Organization control and environment;

Risk management;
Management control activities;
Information and communication;

oMb

System monitoring.

The findings of this evaluation are then reported
to the Board. In the Board Meeting No.2/2010, on
February 17, 2010 based on the report of the AC, the
Board concluded that the Company had adequate
internal control and risk management system that was

operating effectively.

2. Management Supervision

The Board sets the business direction and
objectives of the Company, and approves the business
plan developed by the Management to fulfill the goals of
the Company. Management performance is reviewed on
an ongoing basis through achievement of the business
plan and budget, and other financial and operational
reports submitted to the Board. Management
performance is evaluated annually in the determination
of compensation rewards.

3. Risk Management
The Company has a policy to manage all risks
which may have an impact on the Company, to ensure
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that the Company operates within an appropriate and
acceptable risk level.

The Chairman of the EXCOM has appointed a
Risk Management Committee (RMC), comprising of
the MD as the Chairman, and the heads of major
departments as the committee members. Head of the
Office of Internal Audit acts as the secretary to the
committee to ensure risks are properly assessed and
the appropriate measures are taken to manage them.
The RMC determines the risk level of each risk factor
identified and monitors the high risk areas closely.
The RMC also monitors market trends to identify market
related risks that need to be addressed.

The RMC meets quarterly to review the Company
risk profile and acknowledge the progress of managing
risks deemed of high significance. Head of the Office of
Internal Audit updates both the AC and the Board on
the results of each RMC meeting on a timely basis.

Chapter 5: Code of Conduct

The Company has included corporate Code of
Conduct as a part of the CG policy to act as guidelines
and good practice for the directors, management, and
staff to uphold the reputation of the Company. The
Code of Conduct covers the following major topics.

1. Business Competition

The Company has a policy of free and fair
competition, not bind the distributors to solely sell the
products of the Company. The Company shall not
acquire information of its competitors by any illegal or
unethical methods.

2. Conflicts of Interest

In the case that the directors, management, and/
or staff face the situation that their personal interests
may conflict with the interest of the Company, the Code
of Conduct serves as the guide and standard in
responding to the situation.

® The prohibition of personally receiving and
offering of money or other benefit to the customer,
partner, and anybody they are dealing with on behalf of
the Company. Receiving of gifts or business
entertainment should be avoided where the value of
gifts or nature of the entertainment can be deemed
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inappropriate or far greater than for normal business
relationship.

¢ The directors, management, and staff members
at all levels shall not engage in any other business that
affects their performance, duties and working hours in
the Company. A director or an executive, under the
definition of the SEC, shall report his/her business
involvement with the Company to his/her direct
supervisor, whether it is his/her direct business, his/her
family, or other legal entity, by using the specific
Company form, immediately upon joining the Company,
or immediately after entering into such a conflicting
business, and to be updated on a yearly basis. The
completed form shall be kept with the Company
Secretary. For the avoidance of doubt, no director,
management and staff member at all levels of the
Company is permitted to be involved in any business
which is in competition with the companies in the
Group, regardless of whether the management or the
staff directly or indirectly benefit from that business.

* The holding of director position in a company
outside the Group shall not be barred provided it does
not infringe on relevant laws and regulations, and
approval in advance has been obtained from the
authorized person, except for a director position in a
non profit organization.

e The directors, executives, and staff can
participate in political activities under the terms of the
Constitution of Thailand. However, they could not claim
the status of being a Company employee for the
purpose of political activities, or to mislead that the
Company is in support or in favour of a political party.
The Company has the policy of politics neutrality. The
directors, executives and staff shall resign from the
Company if they would like to accept a political related
position, or stand for both regional and national
elections.

¢ In the case of connected transactions within
the Group, the relevant law, rules, and regulations under
which such transactions can be approved or sanctioned
are fully complied with. The Company upholds the
principle of arm’s length basis in its dealings with
outside parties. On a quarterly basis, all connected
transactions processed are reported, by legal entity and
nature of transaction, to the AC and the Board.
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3. Use of Inside Information, Trading of the
Group’s Securities, and Distribution of
Information or Interview to the Press or the
Public

The Company’s Code of Conduct specifies that
the directors, management, and staff, at all levels, shall
not use market sensitive inside information of the Group
for their own or others’ interests before such information
is disclosed to the market and investing public.

Although investment and trading in the Group’s
securities is the individual’s right and freedom, the
Code of Conduct requires the directors, management,
and staff to avoid or suspend trading of the Group’s
securities for a period of one month prior to the
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disclosure of all financial statements to the public in
order to prevent the conflict of interest.

In addition, for compliance with the clause No.
59 of the Securities and Exchange Act, B.E. 2535, the
Company requires the directors and management,
including their spouse and minor child to report their
securities holding and changes using the prescribed
form and on the timing specified by the regulation. Such
reports are presented to and acknowledged by the
Board on quarterly basis.

The distribution of information relating to the
Company shall be made only by the person having
direct responsibility, or being specifically assigned, on

the basis of fact, correctness, and prudence.
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Directors and Management Team

Prof. Wongkulpat Snidvongs na Ayudyha, M.D.

Age 69
Title Independent Director and Chairman of the Board
Shareholding* None

Relationship with Management None

Highest Education Doctorate Degree FRCOG:D.Obst.RCOG (UK):
MB.BS (London) MRCS.LRCP (England)

Governance Training of IOD  DCP: Directors Certification Program Class 89/2007

Experience

e Present Consultant Obstetrician and Gynecologist in private practice
Honorary Consul of Republic of Lithuania in Thailand

e 2009 - Present Executive Director,
Hydro and Agro Informatics Institute

e 2007 - Present Independent Director and Chairman of the Board,
CS LoxInfo Plc.

e 1997 - Present Member of the Council, Thai Red Cross

e 1994 - Present Member of Red Cross Properties
Management Committee

e 1992 - 2000 Director of Central Bureau, Thai Red Cross

e 1991 - 1997 Professor in Obstetrics and Gynecology

e 1972 - 1991 Lecturer, Assistant Professor and Associate Professor at

Department of Ob. Gyn. Faculty of Medicine, Chulalongkorn University
lllegal Record in past 10 years None

* Includes holdings by spouse and minor children as of December 31, 2009

Mr. Prathueng Srirodbang

Age 71
Title Independent Director and Chairman of the Audit Committee
Shareholding* None

Relationship with Management None
Highest Education Mini MBA, Thammasat University, Barrister-at-law
The Thai Bar, National Defence College class. 32,
Bachelor Degree in Laws, Thammasat University
Governance Training of IOD  DAP: Directors Accreditation Program Class 11/2004
FND: Finance Non - Finance Directors for Class 24/2005
QFR: Improving the Quality of Financial Reporting
Class 2/2006
FSD: Financial Statements for Directors Class 6/2009

Experience

e 2009 - Present Audit Committee, National Insurance Co., Ltd.

e 20083 - Present Independent Director and Chairman of the Audit Committee,
CS LoxInfo Plc.

e 1998 - Present Director, National Insurance Co., Ltd.

e 1999 - 2002 Chairman of the Audit Committee,
Chumporn Palm Oil Industry Plc.

e 1994 - 1998 Deputy Permanent Secretary, Ministry of Commerce

lllegal Record in past 10 years None

* Includes holdings by spouse and minor children as of December 31, 2009
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Mr. Arak Chonlatanon**

Age 59

Title Director and Chairman of the Executive Committee

Shareholding* 0.0344%

Relationship with Management None

Highest Education Bachelor Degree in Electronic Engineering, Chulalongkorn
University

Governance Training of IOD DCP: Directors Certification Program Class 106/2008

Experience

e 05/2009 - Present Director and Chairman of the Executive Committee,
CS LoxInfo Plc.

e 2009 - Present Member of the Executive Committee,
Advanced Info Service Plc.
Chief Executive Officer, Thaicom Plc.

e 2007 - Present Director, Chairman of the Executive Committee - Media &
New Business, Shin Corporation Plc.

e 1998 - Present Member of the Executive Committee,
Shin Corporation Plc.

e 2000 - 2007 Chairman of the Executive Committee — E-Business and

Others, Shin Corporation Plc.

lllegal Record in past 10 years None

* Includes holdings by spouse and minor children as of December 31, 2009

** Being appointed by the Board Meeting No. 4/2008 on May 13, 2009 as Director to replace Dr. Dumrong
Kasemset who resigned with effect from May 13, 2009.

Mr. Gan Hui Beng

Age 59
Title Independent Director and Member of the Audit Committee
Shareholding* None

Relationship with Management None

Highest Education Bachelor Degree in Economics, University of Wales
Institute of Science and Technology, U.K.

Governance Training of IOD DCP: Directors Certification Program Class 47/2004

Experience
e 2003 - Present Independent Director and Member of the Audit
Committee, CS LoxInfo Plc.
e 2006 - 2006 Deputy President Director, Bank Buana Indonesia
e 2000 - 2005 Managing Director and Chief Executive Officer, UOB
Radanasin Bank Plc.
e 1987 - 1999 Vice President, Citibank N.A.

lllegal Record in past 10 years None

* Includes holdings by spouse and minor children as of December 31, 2009
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Dr. Sillapaporn Srijunpetch
The knowledgable and experienced director in reviewing financial statements of the
Company with CPA No. 3692.

Age 46
Title Independent Director and Member of the Audit Committee
Shareholding* None

Relationship with Management None

Highest Education Doctorate Degree in Accounting, Manchester Business
School, University of Manchester, England

Governance Training of |IOD DAP: Directors Accreditation Program Class 51/2006

Experience

e 2005 - Present Independent Director and Member of the Audit Committee,
CS LoxInfo Plc.

e 1997 - Present Lecturer of Master of Accounting Profession,
Faculty of Commerce and Accountancy,
Thammasat University

e 2004 - 2006 Director of Master of Accounting Profession,
Faculty of Commerce and Accountancy, Thammasat University

e 1995 - 1997 Director and Group Financial Controller, Jardine Matheson
(Thailand) Limited

e 1986 - 1995 Senior Manager, PriceWaterhouseCoopers ABAS Limited

lllegal Record in past 10 years None
* Includes holdings by spouse and minor children as of December 31, 2009

Mr. Somkiat Kulatumyothin **

Age 45
Title Director
Shareholding* None

Relationship with Management None

Highest Education Master of Science, University of Missouri-
Columbia, U.S.A.

Governance Training of IOD -

Experience

e Present Executive Vice President (Voice Business and
Development) CAT TELECOM Plc.

e 08/2009 - 02/2010 Director, CS LoxInfo Plc.

e 2008 - 2009 Executive Vice President (Electronic Business),
CAT TELECOM Plc.

e 2005 - 2007 Vice president IT Strategy Department,
CAT TELECOM Plc.

e 2004 - 005 Assistant Vice president IT Strategy Department,
CAT TELECOM Plc.

e 1992 - 2004 Data Communications Engineering Section

Manager, Engineering Department,
The Communications Authority of Thailand
lllegal Record in past 10 years None
* Includes holdings by spouse and minor children as of December 31, 2009
** Being appointed by the Board Meeting No. 5/2009 on August 11, 2009 as Director to replace
Mr. Viroj Tocharoenvanith who resigned with effect from August 13, 2009. On February

22,2010 Mr. Somkiat Kulatumyothin resigned from the position of the Director.
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Age 41

Title Director

Shareholding* None

Relationship with Management None

Highest Education MBA in Finance and Investment Golden Gate University,
San Francisco, USA

Governance Training of IOD DAP: Directors Accreditation Program Class 73/2008

Experiences

e 2008 - 02/2010 Director, CS LoxInfo Plc.

e 2006 - Present Executive Vice President, Direct Investment,
Phatra Securities Plc.

e 2005 - 2006 Director, Direct Investment, Phatra Securities Plc.

e 2002 - 2005 Director, Investment Banking,
Merrill Lynch Phatra Securities Co., Ltd.

e 2000 - 2001 Associate, Investment Banking,
Asia Pacific Telecom & Media Group Merrill Lynch
(Asia Pacific) Limited, Hong Kong

e 1999 - 2000 Vice President, Investment Banking, Merrill Lynch Phatra
Securities Co., Ltd.

e 1998 - 1999 Senior Manager, Business Development Department,

Grammy Entertainment Plc.
lllegal Record in past 10 years None
* Includes holdings by spouse and minor children as of December 31, 2009

** Mr. Krittiya Veeraburus resigned form the directorship with effective date of January18, 2010

“\w
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Age 43 F
-
Title Director and Member of the Executive Committee c +
-
Shareholding* None i

Relationship with Management None

Highest Education Master Degree in Business Administration,
University of Strathclyde, U.K.

Governance Training of IOD -

Experiences

e 08/2009 - Present Director and Member of the Executive Committee,
CS LoxInfo Plc.

e 08/2009 - Present Regional Financial Controller,
Singapore Telecommunications Ltd.

e 2005 - 2009 Director of Regional Finance,
Asia & Middle East, Neptune Orient Lines Ltd.

e 2003 - 2004 APL Logistics Finance Director,
Asia, Neptune Orient Lines Ltd.

e 2002 - 2003 Finance and Business Planning Manager,

Compag Computer Asia pacific Pte Ltd.
e 2000 - 2002 Asia Pacific Finance Manager,
Compag Computer Asia pacific Pte Ltd.
lllegal Record in past 10 years None
* Includes holdings by spouse and minor children as of December 31, 2009
** Being appointed by the Board Meeting No. 5/2009 on August 11, 2009 as Director to replace Mr. Quah
Kung Yang who resigned with effect from August 4, 2009.
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Age 45
Title Director and Member of the Executive Committee
Shareholding* None
Relationship with Management None
Highest Education Master Degree in Business Administration, California State
University, U.S.A.
Governance Training of IOD DCP: Directors Certification Program Class 89/2007
Director Diploma Examination class 22/2007
R-CDC: Chartered Director Class 3/2008
Experience
e 2007 - Present Director and Member of the Executive Committee,
CS LoxInfo Plc.
e 2009 - Present Executive Vice President of Marketing & Sales - Chaina,
Thaicom Plc.
e 2004 - 2009 Executive Vice President of Marketing & Sales, Thaicom Plc.
e 1991 - 2004 Vice President - Marketing, Thaicom Plc.
Vice President - Marketing & Sales, Thaicom Plc.
Vice President - International Sales, Thaicom Plc.
Assistant Vice President - Marketing and Sales, Thaicom Plc.
Assistant Vice President - International Sales,
Thaicom Plc.
Marketing and Sales - Manager, Thaicom Plc.
Business Development - Manager, Thaicom Plc.

B ey lllegal Record in past 10 years None

* Includes holdings by spouse and minor children as of December 31, 2009

Age 42
Title Director and Member of the Executive Committee
Shareholding* None

Relationship with Management None

Highest Education Master Degree in Business Administration, Sloan
School of Management, Massachusetts Institute
of Technology, U.S.A.
Master Degree in Scienc (Computer),
Chulalongkorn University

Governance Training of IOD DAP: Directors Accreditation Program Class 66/2007
DCP: Directors Certification Program Class 110/2008

Experience

e 2008 - Present Chief Financial Officer, Thaicom Plc.

e 2007 - Present Director and Member of the Executive Committee,
CS LoxInfo Plc.

e 2004 - 2008 Acting General Manager, DTV Service Co.,Ltd.

e 2002 - 2008 Vice President - Finance and Accounting,
Thaicom Plc.

e 2000 - 2001 Assistant Vice President - Finance and Accounting,
Thaicom Plc.

e 1995 - 1999 Department Manager - Finance and Accounting,
Thaicom Plc.

e 1992 - 1995 Accounting Manager, IBC Plc.

e 1989 - 1992 Senior Auditor, SGV Na-Thalang Co., Ltd.

lllegal Record in past 10 years None
* Includes holdings by spouse and minor children as of December 31, 2009
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Age 48
Title Managing Director
Shareholding* 0.4769%
. Relationship with Management None
- Highest Education Master Degree in Management, SASIN Graduate
4 Institute of Business Administration of Chulalongkorn
University
Governance Training of IOD DCP: Directors Certification Program Class 66/2005
DAP: Directors Accreditation Program Class
45/2005
Experience
© 2005 - Present Managing Director, CS LoxInfo Plc.
© 2007 - 2007 Director and Member of the Executive Committee,
CS LoxInfo Plc.
e 1999 - 2005 Deputy Manager, CS LoxInfo Plc.
¢ 1997 - 1999 General Manager, CS Satellite Phone Co., Ltd.
e 1995 - 1997 General Manager,
Lao Telecommunications Co., Ltd.
e 1993 - 1995 Business Deveopment Manager,
Internation Broadcasting Corporation
lllegal Record in past 10 years None
* Includes holdings by spouse and minor children as of December 31, 2009
Age 44
Title Chief Finance Officer
Shareholding* None
Relationship with Management None
Highest Education Master Degree in Accounting, Chulalongkorn
University

Governance Training of IOD  DCP: Directors Certification Program Class

88/2007
Experience

e 2003 - Present Chief Finance Officer, CS LoxInfo Plc.
e 1998 - 2003 Accounting Manager, CS Communications., Ltd.
e 1997 - 1997 Planing Manager,

Thai Capital Final Finance & Securities Co., Ltd.
e 1996 - 1997 Manager, Krung Thai Finance & Securities Co., Ltd.
e 1994 - 1996 Accounting Manager,

Multi Credit Corporation of Thai
e 1988 - 1993 Senior Auditor, Deloittr Touch Thomatsu Jaiyos

lllegal Record in past 10 years None

* Includes holdings by spouse and minor children as of December 31, 2009
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Age 60
Title Senior Director - Finance & Accounting
Shareholding* 0.3055%
Relationship with Management None
Highest Education Bachelor Degree in Accounting, Chiangmai University

Governance Training of IOD -

Experience
e 2001 - 2009 Senior Director - Finance & Accounting,
CS LoxInfo Plc.
o 1998 - Present Director, TA.S. Co., Ltd.
e 1998 - 2000 Manager, A.C.N. Center Co., Ltd.
e 1995 - 1997 Manager, T.A.S. Co., Ltd.
e 1981 - 1994 Accounting Manager, Kodak (Thailand) Co., Ltd.
e 1973 - 1980 Auditor, Cooper & Lybun Co., Ltd.

lllegal Record in past 10 years None
* Includes holdings by spouse and minor children as of December 31, 2009
** Retired with effect from January 1, 2010

Age 46
Title Senior Director - Technical and Operations
Shareholding* 0.0007%
Relationship with Management None
Highest Education Master of Engineering
(Electrical Engineering) — Chulalongkorn
University
Governance Training of IOD -
Experience
e 2009 - Present Senior Director - Technical & Operation,
CS LoxInfo Plc.
e 2008 - 2009 Acting Senior Director - Technical &
Operation, CS LoxInfo Plc.
e 2006 - 2008 Senior Project Manager,
Smiths Detection (Thailand)
e 1998 - 2006 Assistant Vice President, Loxley Plc.
e 1995 - 1998 Assistant Vice President,
Loxley Infra Co.,Ltd.
e 1994 - 1995 Manager, TT & T Plc.
e 1993 - 1994 Sales Support Manager,

Shinawatra Satellite Co.,Ltd.
lllegal Record in past 10 years None

* Includes holdings by spouse and minor children as of December 31, 2009
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Age 43

Title Senior Director - Marketing

Shareholding 0.0136%

Relationship with Management None

Highest Education Doctorate Degree in Electronic Engineering,

Tohoku University, Japan
Governance Training of IOD -

Experience
® 2009 - Present Senior Director - Marketing, CS LoxInfo Plc.
e 1999 - 2009 Director - Marketing, CS LoxInfo Plc.
e 1997 - 1998 IT Specialist,
Shinawatra Information Technology Co., Ltd.
e 1994 - 1996 Marketing Manager, Shinawatra Computer and

Communications Co., Ltd.
lllegal Record in past 10 years None
* Includes holdings by spouse and minor children as of December 31, 2009

Age 41
Title Company Secretary
Shareholding* None

Relationship with Management None

Highest Education Master Degree, Master of Business
Administration (Finance),
Chulalongkorn University

Governance Training of IOD -

Experience
e 2008 - Present Company Secretary,
CS LoxInfo Plc.
e 2003 - Present Head of Internal Audit,
CS LoxInfo Plc.
e 2001 - 2003 Internal Audit Specialist,
Thaicom Plc.
e 1997 - 2001 Internal Audit, Securicor (Thailand) Ltd.
e 1994 - 1997 Treasury Manager,
Metropolis Trust and Securities Plc.
e 1990 - 1992 Senior Marketing Officer, Nation

Multimedia Plc.
lllegal Record in past 10 years None

* Includes holdings by spouse and minor children as of December 31, 2009
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1. Dr. Somchai Kittichaikoolkit Mr. Somchai Sinjananurux Mr. Surachart Kugasemrat
Senior Director - Marketing Managing Director Deputy Managing Director-Sales
Teleinfo Media Teleinfo Media Public Company Limited

2. Mrs. Aksara Assavapokee

Public C Limited
Senior Director - Finance & Accounting ublic Lompany &imite

3. Mr. Anant Kaewruamvongs
Managing Director

4. Surasak Uthayopas
Senior Director - Technical and Operations

5. Mr. Anuwat Sanguansappayakorn
Chief Finance Officer

Directors’ Shareholding in the Company
and its subsidiaries of the Year 2009

CS Teleinfo AD Shinee Hunsa Sodamag  Watta
LoxInfo Plc. 'Media Plc.. Venture | dotcom | Dot Com Corp  Classifieds

Position Co., Ltd. | Co,, Ltd. | Co., Ltd. | Co., Ltd. | Co., Ltd.

Ordinary Ordinary | Ordinary | Ordinary | Ordinary | Ordinary | Ordinary
Shares Shares Shares Shares Shares Shares Shares

2010 2009 | 2010 2009|2010 2009 | 2010 2009 | 2010 2009| 2010 2009| 2010 2009

Professor Wongkulpat Chairman of the Board of Directors

Snidvongs na Ayudyha

Mr. Arak Chonlatanon * Director 220,000 220,000 1 1 - - - - - - - - - :
Mr. Pratheung Srirodbang Chairman of the Audit Committee - - - - - } - ) B B ) N . .
Mr. Gan Hui Beng Chairman of the Audit Committee - - - - - : B - B N . ° ) .

Dr. Sillapaporn Srijunpetch Chairman of the Audit Committee - - - - - - - - - - - - - -

Mr. Somkiat Kulatumyothin ** Director - - - - - - - - - - - - - -
Mr. Wong Tuan Keng Alan *** Director - - - - - - - - - - - - - -
Mr. Yongsit Rojsrivichaikul Director - - - - - - - - - - - - - -
Mr. Tanadit Charoenchan Director - - 1 1 - - - - - - - - - -
Mr. Krittiya Veeraburus **** Director - - - - - - - - -

As at December 31, 2009, the number of ordinary shares includes holding by spouse and children, not full age.

*  Being appointed by the Board Meeting No. 4/2008 on May 13, 2009 as Director to replace Dr. Dumrong Kasemset who resigned with effect from May 13, 2009.

** Being appointed by the Board Meeting No. 5/2009 on August 11, 2009 as Director to replace Mr. Viroj Tocharoenvanith who resigned with effect from August 13, 2009. On February 22, 2010
Mr. Somkiat kulatumyothin resigned from the position of the Director.

*** Being appointed by the Board Meeting No. 5/2009 on August 11, 2009 as Director to replace Mr. Quah Kung Yang who resigned with effect from August 4, 2009.

**** Mr. Krittiya Veeraburus has resigned from the position of Director, effect from January 18, 2010.
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Related Party Transactions

In 2008 and 2009, the Company and its subsidiaries entered into a number of transactions with related
parties that may have conflicts of interest with the Company and its subsidiaries. These connected transactions
arose in the ordinary course of doing business and according to normal trade conditions. Significant related
transactions between the Company, its subsidiaries, and related companies are as follows:

Related Party Transactions that may lead to Conflicts of Interest
Summary of Transactions

Amount Dec 31, 2008
(Million Baht)

Amount Dec 31, 2009
(Million Baht)

Transaction Description

Shin
Corporation
Group

Shin
Corporation
Group

SingTel and
Temasek
Group

SingTel and
Temasek
Group

Total sales and services income 202.24 1.43 203.67 280.70 1.25 281.95
Total other income 1.84 - 1.84 0.06 - 0.06
Total expenses 240.10 9.36 249.46 197.40 15.69 213.09
Total trade accounts receivable

and others 53.35 0.58 53.93 69.55 0.46 70.01
Total trade accounts payable

and others 35.21 3.80 39.01 29.80 2.57 32.37

Shin Corporation Group

Amount (Million Baht)

Related Company Relationship Description Reasons

Dec 31, 2008 Dec 31, 2009

Thaicom Public SHIN holds The Company rented
Co.,Ltd. 41.14% transponders on Thaicom
(THAICOM) shares in this satellites, which is the only
company operator in Thailand.
with shared
directors
Telecommunication - Sales and services
satellite services income 20.25 13.69 - Revenue from uplink
operator and internet leased line
services charges
- Other income 1.80 - - Revenues from
commission IPSTAR
- Expenses 64.19 50.97 - IPSTAR technical
services charges
- Trade accounts
receivable and others 10.63 13.22 - Accounts receivable for
the uplink and internet
leased line services
charges
- Trade accounts
payable and others 9.48 4.68 - Accounts payable for

IPSTAR technical
services charges
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Amount (Million Baht)
Related Company Relationship Description

Dec 31, 2008 Dec 31, 2009

Reasons

DTV Service The major The transactions were for
Co., Ltd. (DTV) shareholder internet service.
of the
Company
at 39.12%.
THAICOM
holds 99.99%
shares in
this company
KU brand sattellite - Sales and services
income 6.20 1.86 - Revenue from monthly
internet services charges
- Expenses 0.21 0.53 - Cost of domain name
- Trade accounts
receivable and others 7.03 0.41 - Accounts receivable for
monthly internet services
charges
- Trade accounts
payable and others 0.29 0.01 - Accounts payable for
domain name
Advanced Info SHIN holds The Company used mobile
Services Plc. (AIS) 42.61% phone services from AIS.
shares in
this company
with shared
Mobile phone directors
operator - Sales and services
income 170.79 261.40 - Revenue from monthly
internet and revenue
sharing on mobile
- Other income - 0.06 - Other services charges
- Expenses 14.04 15.35 - Airtime of mobile phone

- Trade accounts
receivable and others 33.85 55.33

- Trade accounts
payable and others 2.39 4.00

and SMS broadcast

- Accounts receivable for
monthly internet services
charges and revenue
sharing on mobile

- Accounts payable for
airtime of mobile phone
and SMS broadcast
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Amount (Million Baht)

Related Company Relationship Description Reasons

Dec 31, 2008 Dec 31, 2009

Advanced Data AIS holds The transactions were for
Network 51% shares the Company to rent and
Communication in this connect telephone lines in
Co., Ltd. (ADC) company domestic of internet
with shared connection services.
directors
Telephone line - Sales and services
rental for internet income 1.70 0.52 | - Revenue from monthly
connection internet services charges
services provider - Other income 0.04 - - Other services charges
- Expenses 145.75 117.18 | - Domestic connectivity for
provisioning of internet
connection services
- Trade accounts
receivable and others 1.33 0.10 | - Accounts receivable for
monthly internet services
charges
- Trade accounts
payable and others 19.95 17.83 | - Accounts payable for
domestic connectivity
Match Box Shin holds SMB is a company in the
Co.,Ltd. (SMB) 99.96% Group that we use it as our
shares in agent in having
this company advertisement in various
with shared media for the customers to
director use our services. The fees
were at the market rate.
Advertising agency - Sales and services
income 1.14 1.36 | - Revenue from monthly
internet services charges
- Expenses 10.90 5.80 | - Advertising expenses
- Trade accounts
receivable and others 0.09 0.12 | - Accounts receivable for
- Trade accounts internet services charges
payable and others 2.59 1.30 - Accounts payable for
advertising expenses
Other related The affiliates
companies in SHIN Group
with shared
directors
- Sales and services
income 2.16 1.87 - Revenue from monthly
internet services
charges
- Expenses 5.01 13.57 - Expenses for domestic
connectivity, services
charges, and others
- Trade accounts
receivable and others 0.42 0.37 - Accounts receivable for
monthly internet
services charges
- Trade accounts
payable and others 0.51 1.98 - Accounts payable for

domestic connectivity,
services charges, and
others
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Singapore Telecommunications Limited and Temasek Group

Amount
(Million Baht)

Related Company Relationship Description

] CS LoxInfo Public Company Limited

Reasons

Dec 31,2008 Dec 31, 2009

Singapore SingTel own
Telecommunications |13.36% of the
Limited (STC) Company’s
share capital

- Sales and services

The Company provides
internet services and has a
monthly based services
charge. It also operates the
international connectivity.

income 1.43 1.25 - Revenue from monthly
internet services charges
and server co-location
- Expenses 7.66 13.44 - Expenses for international
connectivity
- Trade accounts
receivable and others 0.58 0.46 - Accounts receivable for
monthly internet services
charges and server
- Trade accounts co-location
payable and others 3.21 2.40 - Accounts payable for
international connectivity
Equinix Singapore Subsidiary of The Company provides
Pte. Ltd. (EQX) Temasek internet services and has a
group monthly based services
charge. It also operates the
international connectivity.
- Expenses 1.70 2.25 - Expenses for international
connectivity
- Trade accounts
payable and others 0.59 0.17 - Accounts payable for

international connectivity

The Necessity and Reasonableness of Transactions

Transaction Description Price Policy

Revenues from monthly internet services fees

Revenues from transponder services, internet subscriber line fees,
and broadband link services fees

Receivable and payable interest

Revenues and cost of agency and other commission fees
Technical services fees for IPSTAR and operating costs

Cost of server maintenance and operating costs

Telephone line rental fees for provision of internet connection

Advertising fees, telephone charges, computer program fees,
accounting program fees and office rental fees

Space rental fees and server co-location, and domain name registration fees

Communication equipment maintenance fees and communication
equipment rental fees

At market price

Cost plus appropriated profits

At market price

Cost plus appropriated profits

At market price
At market price

At market price

At market price

At market price

At market price
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The above transactions have already been
considered and approved by the Company’s audit
committee at the 2/2553 meeting held on February 16,
2010 with the opinion that such related transactions at
present are part of normal business operations which
support the group’s business and are in its best
interests. Consequently, the said transactions as per
details above are necessary and reasonable and the
return thereof is determined in consideration of

appropriate market price or cost plus profit (Cost Plus).

Connected Transaction Approval
Procedure

In the connected transaction approval procedure,
for the transactions that are normal business
operations, such as Internet services and telephone line
rental and etc., the Company will set up conditions
according to normal business practice using the market
price normally charged to general customers or a
determined price taking into account the actual cost
incurred plus reasonable profit which is the rate charged
to general customers. The Company will have its audit
committee, or its auditor, or a specialist provide an
opinion on the reasonableness of the transaction and
price suitability.
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As for other connected transactions, the
Company will set up conditions according to normal
business practice and the market price applicable to
general customers will be used. If the market price is
not available, the Company will cause an independent
expert to obtain appropriate price and condition for the
best benefits of the Company and its shareholders.
Before taking such action, the Company has to obtain
approval from the Board of Directors or shareholders as
appropriate. The Company will have its audit
committee, or its auditor, or a specialist provide an
opinion on the reasonableness of the transaction and
price suitability in approving the connected transaction
to support the decision of the Company’s Board
of Directors or shareholders as the case may be.

The Company complies with the regulations
of the SEC and SET on information disclosure of
connected transactions, acquisition of major assets of
the Company and its affiliates, and the accounting
standards established by Federation of Accounting
Profession.

Policies and Future Trend of Connected
Transactions

It is projected that connected transactions in the
future will still consist of normal business operations.
Future connected transactions shall be in accordance
with the above approval procedure.
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Management’s Discussion and
Analysis

The Company
reported a
consolidated net
profit for 2009 of
Baht 287 million,
increasing by
28% over a

normal net profit

Overview
The
consolidated net profit for 2009 of

Company reported a
Baht 287 million or equivalent to
Baht 0.49 per share, an increase
of Baht 63 million or 28% over a
normal net profit in 2008, which
amounted to Baht 224 million.
This was due to the growth of the

in 2008, which Voice Info Services and Mobile
amounted to Content business, which resulted
Baht 224 million from an increase in its customers

due to an efficient marketing plan.
In addition, the Company reported net income for the
separate financial statement for 2009 of Baht 242
million or equivalent to Baht 0.42 per share. This was
comprised of the net profit from its operations of Baht
85 million and dividend received from a subsidiary of
Baht 157 million. Moreover, the Company had the
remaining retained earnings which were represented in
the separated financial statement as at the end of year
2009 of Baht 161 million or Baht 0.28 per share. While
the Company had net income for the separate financial
statement for 2008 of Baht 382 million or equivalent to
Baht 0.66 per share which was comprised of the net
profit from its operations of Baht 114 million, dividend
received from a subsidiary of Baht 193 million, and an
extraordinary gain (please see more detail in the
clarification No. 1) totaling Baht 75 million.
At the CSL Board of Directors’ meeting held on
17 February 2010, the Board of Directors passed a
resolution to recommend to the Shareholders’ Annual
General Meeting, for the payment of dividends for the
year 2009 of Baht 0.27 per share. The proposed
dividend must be approved by the shareholders at their
meeting which will be held on 7 April 2010.

Operating Results

The consolidated financial statement for the
year ending 31 December 2009, compared to the
consolidated financial statement for the same
period of the previous year

The Company reported a consolidated net profit
for 2009 of Baht 287 million. In addition, the Company

had a profit from operations of Baht 391 million, an
increase of Baht 58 million or 17% over 2008.

Selected financial information
(Unit : Million Baht)

Description 2000 2008 Variance
(%)

Revenues from sales

and services 2,586 | 2,602 (1)

Other incomes 28 44 (36)
Total revenue 2,614 | 2,646 (1)

Cost of sales and service | 1,458 | 1,501 (3)

SG&A expenses 765 812 (6)
Operating profit 391 333 17

Interest expenses &

deferred income tax 102 106 4)

Gain of minority interest 2 3) (33)
Net profit before
extraordinary items 287 224 28

Loss on extraordinary

items - net - 63 (100)
Net profit 287 161 78
EPS (Baht) 049 0.28 75

Total revenue from sales and services

In 2009, the Company earned Baht 2,586 million
in total revenue from sales and services, a decrease of
Baht 16 million, or 1%, over 2008. Details are as given
below:

Revenue from 1) Revenue from Internet

leased lines
services for 2009
had continuously
grown, which
increased by 3%
over last year.

Access

In 2009, the revenue from
internet access services was Baht
1,451 million, roughly equivalent
to that in 2008. The details are as
follows:

* Revenue from leased line
services had continuously grown. The Company
reported revenue from leased line services for 2009 of
Baht 1,074 million, an increase of Baht 33 million or 3%
over 2008, amounting to Baht 1,041 million. While
revenue from sales of internet equipment for this year
was Baht 99 million, an increase of Baht 46 million or
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86% over last year. This was due to the Company
having continuously focused their emphasis on sales
and expanded its customer base in both the business
and corporate segments.

¢ Revenue from dial up internet services for 2009
was Baht 58 million, a decrease of Baht 37 million or
39% from 2008, amounting to Baht 95 million. This was
due to the change in technology and customer behavior
that more favoured to migrate to the Hi-speed internet
services.

* Revenue from broadband internet services for
2009 was Baht 199 million, a decrease of Baht 35
million or 15% over last year, amounting to Baht 234
million. This was due to intense price competition in the
consumer market.

e Revenue from uplink/downlink services for
2009 was Baht 21 million, a decrease of Baht 8 million
or 26% from 2008, amounting to Baht 29 million.

2) Revenue from publishing the Thailand

Revenue from YellowPages
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Baht 28 million or 12% from 2008, amounting to Baht
227 million. This resulted from a decrease in the sale of
advertising space in print classified products which was
due to the impact of the economic downturn.

Other incomes

The Company recognized other incomes for
2009 of Baht 28 million, a decrease of Baht 16 million or
36% from 2008, amounting to Baht 44 million. This was
mainly due to interest income decreased.

Cost of sales and
services for 2009
decreased by
3% from the
publishing of

the Thailand
YellowPages and
print Classified
Business

Cost of sales and services

In 2009, the Company had
total costs of Baht 1,458 million, a
decrease of Baht 43 million or
3% from 2008, which had
amounted to Baht 1,501 million.
Details are as given below:

1) Cost of
Access services

Internet

publishing the
Thailand Yellow
Pages decreased
by 11%, which
was a result of
the economic

downturn

In 2009, the Company
recognized revenue from publishing
the Thailand Yellow Pages and
Voice Info Services of Baht 666
million, a decrease of Baht
80 million or 11% from 2008,
amounting to Baht 746 million.
This was due to a decrease in the

sale of advertising space in the 2009 Thailand Yellow
Pages books, which was a result of the economic
downturn.

Revenue from 3) Revenue from Voice

In 2009, costs associated
with internet access services were Baht 1,016 million,
an increase of Baht 27 million or 3% over 2008,
amounting to Baht 989 million. This was comprised of:

e Costs from the internet access services for
2009 were Baht 1,004 million, an increase of Baht 34
million or 4% over 2008, amounting to Baht 970 million.
This was due to an increase of telecommunication
network cost.

e Cost from uplink/downlink services for 2009
was Baht 12 million, a decrease of Baht 7 million or
38% from last year, amounting to Baht 19 million, which

Voice Info
Services & Mobile
Content Business

for 2009
increased by 53%
due to an efficient

marketing plan
and more variety
of products and

services

Info Services & Mobile Content
Services

In 2009, the Company recognized
revenue from Voice Info Services
& Mobile Content Services
amounting to Baht 270 million,
increasing by Baht 94 million or
53%, compared to Baht 176
million in 2008 due to an increase
in its customers which resulted
from an efficient marketing plan

and more variety products and services, compared to

last year.

4) Revenue from Print Classified Business

The Company recognized revenue from Print Classified

Business for 2009 of Baht 199 million, a decrease of

resulted from a decrease of in revenue.

Costs of
publishing
Thailand Yellow
Pages for 2009
decreased by
13% due to lower
printing costs for
the 2009 Thailand
YellowPages
book

2) Cost of publishing the
Thailand YellowPages

In 2009, the Company
recognized costs of publishing the
Thailand YellowPages amounting
to Baht 234 million, a decrease of
Baht 34 million or 13% from 2008,
amounting to Baht 268 million.
This resulted from a decrease
in printing costs for the 2009
Thailand YellowPages book.
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3) Cost of Voice Info Services & Mobile Content
Services

In 2009, the Company recognized costs from
Voice Info Services & Mobile Content Services of
Baht 111 million, roughly equivalent to that in 2008,
amounting to Baht 115 million.

4) Cost of Print Classified Business
In 2009, the Company recognized costs from the Print
Classified Business of Baht 97million, a decrease of
Baht 32 million or 25% from 2008, amounting to Baht
129 million due to a decrease in printing costs as its
revenue decreased.

] CS Loxinfo Public Company Limited |

82 million. This was due to the fact that the Company
had put more effort to reduce its expenses in order to
be consistent with the economic downturn situation

4) Selling and administrative expenses of
Print Classified Business

In 2009, the Company recognized selling and
administrative expenses from print classified business
of Baht 97 million, roughly equivalent to that in 2008,
amounting to Baht 98 million.

Loss on extraordinary items - net

Loss on extraordinary items for the year ending
2008 consisted of:-

¢ Write-off goodwill and corporate tax from the
liquidation of Loxley Information Services Company

Selling and | Selling and Administrative
administrative | Expenses

expenses In 2009, The Company had

decreased by 6% | total selling and administrative

due to selling,
marketing
expenses and bad
debt provision
decreased

expenses of Baht 765 million, a
decrease of Baht 47 million or 6%
over 2008, amounting to Baht
812 million. This was due to
the selling & marketing and

general administrative expenses

decreasing. Details are as given below:

1) Selling and administrative expenses of
Internet services

In 2009, the selling and administrative expenses
of internet services was Baht 311 million, a decrease of
Baht 6 million, or 2% from 2008, amounting to Baht 317
million due to the fact that the Company had put more
effort to reduce its expenses in order to be consistent
with the economic downturn situation

2) Selling and administrative expenses of
publishing the Thailand YellowPages

In 2009, the Company recognized selling and
administrative expenses for the publishing of the
Thailand YellowPages of Baht 308 million, a decrease of
Baht 7 million or 2% from 2008, amounting to Baht 315
million. This was due to the fact that the Company had
put more effort to reduce its expenses in order to be
consistent with the economic downturn situation.

3) Selling and administrative expenses of
Voice Info Services & Mobile Content Services

In 2009, the Company recognized selling and
administrative expenses for Voice Info Services &
Mobile Content Services of Baht 49 million, a decrease
of Baht 33 million or 40% from 2008, amounting to Baht

Limited (LoxServe) totaling Baht 51 million

¢ Impairment of goodwill from investing in Watta

Classifieds Company Limited of Baht 30 million

¢ Gain from the reversal of accrued expenses of

LoxServe due to its liquidation Baht 18 million

Gross profit
increased by 2%
and net profit from
operations
increased by
28%resulting from
better net
performance of
Mobile Content
business than last
year

Gross profit and net
profit from the operation

In 2009, The Company
had a gross profit of Baht 1,128
million, an increase of Baht 27
million or 2% as compared with
2008, which represents Baht
1,101 million. Moreover, the net
profit (before extraordinary
items) for the year ending 2009
was Baht 287 million, an increase

of Baht 63 million or 28% over 2008, amounting to Baht
224 million. This was due to Mobile Content business
having better net performance than last year, resulting
from an efficient marketing plan and cost control.

Financial Position

At the end of 2009, the Company had total
assets of Baht 1,983 million, a decrease of Baht 213
million or 10% from the end of the previous year when
total assets stood at Baht 2,196 million. This was due to
cash and cash equivalent decreased, which resulted
from dividend payment and loan repayment. Details are
given below.
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The major asset components comprise of the following:

Assets

Cash and cash equivalents

Trade accounts receivable and accrued income, net
Other current assets

Current assets

PP&E, net

Goodwill, net

Other assets

Total assets

Short-term loans from financial institutions

Trade accounts and other payables

Unearned income and advances received from customers
Dividend payables

Other current liabilities

Current liabilities

Long-term loan from financial institutions

Other liabilities

Total liabilities

Total shareholder’ s equity

31 December 2009 31 December 2008
Amount % of total Assets % of total
(MB) assets (MB) assets
286 14 518 24
305 15 312 14
136 7 159 7
727 37 989 45
464 23 444 20
595 30 595 27
197 10 168 8

1,983 100 2,196 100

30 2 60 3
292 15 359 16
196 10 200 9

- - 156 7

174 8 190 9
692 35 965 44
234 12 276 13
9 0.5 11 0.5
935 47 1,252 57
1,048 53 944 43

As of 31 December 2009, the Company had
current assets totaling Baht 727 million, a decrease of
Baht 262 million or 26%. This was mainly due to a
decrease in cash and cash equivalent which resulted
from a special dividend in January 2009 and the
repayment of loan from financial institutions of the
Company.

Liabilities and Shareholder’s Equity

As of 31 December 2009, the Company had total
liabilities of Baht 935 million, a decrease of Baht 317
million or 25% from the end of year 2008. This was due
to the following:

e Dividend payables decreased by Baht 156
million due to it being paid in January 2009.

¢ Trade accounts and other payables decreased
by Baht 67 million from the payment of internet network
equipment payables and new furniture and fixtures for
new offices purchased.

e Other current liabilities decreased by Baht 55
million. This was mainly due to a decrease in the income

tax payable because due to the Company had to pay
extra income tax for gains from the liquidation of
LoxServe of Baht 35 million in 2008.

e Short term loans from financial institutions
decreased by Baht 30 million which resulted from:

- Loan new P/N 290 MB
- Resettlement (320) MB
- Net decrease (30) MB

Shareholder’s Equity

As of 31 December 2009, the Company had
shareholders’ equity of Baht 1,048 million, an increase
of Baht 104 million or 11%. This was due to the
following:

e Dividend payment for the year 2008 (Baht 0.22
per share) and 2009 interim dividend (Baht 0.14 per
share) totaling Baht 209 million

¢ Net profit for the year 2009 Baht 289 million
(including minority interests of Baht 2 million)

e Common shares and premium on share of Baht
24 million from the exercising of warrant under the
ESOP scheme



| annual report 2009
080

Assets Quality

Accounts Receivable

As of 31 December 2009, the Company’s trade
accounts receivable and accrued net income was Baht
305 million or equivalent to 15% of total assets. The
trade accounts receivable comprised of third parties
and related parties, representing 84% and 16% of total
trade accounts receivable, respectively. The average
collection period was 43 days in 2009 (2008 = 46 days)
Trade Accounts receivable, based on business
segments, are as follows:-

1) Internet Access Services Business

Trade accounts receivable consists of two
types of customer:

1.1) Individual customers equal to 10% of
total trade accounts receivable, provided with a credit
term of 30 days. Average collection period was 26 days
in 2009, compared to 29 days in 2008.

1.2) Corporate customers and government
agencies equal to 90% of total trade accounts
receivable provided with a credit term of 30 — 90 days.
Average collection period was 42 days in 2009,
compared to 40 days in 2008.

2) Publishing the Thailand YellowPages
Business

Average collection period in 2009 was 107
days (88 days in 2008). The Company’s credit term
policies are based on the billing of each advertiser.

2.1) Full payment with a credit term of 30
days

2.2) For advertisers of Thailand Yellow
Pages — BKK books which has an amount of more than
Baht 35,000 shall pay:-

e Full amount with a credit term of 30
days and get a discount of 1%
e Four installments within 120 days
without any discount
3) Voice Info Services & Mobile Content

Average collection period in 2009 was 29

days (32 days in 2008), with a credit term of 30 days.

4) Print Classified Business
Trade accounts receivable consisted of two types of
customer:

4.1) Individual customers for 2009 were
equal to 8% of total trade accounts receivable (2007 =
11%), provided with a credit term of 30 — 60 days.
Average collection period was 23 days in 2009 (2008 =
30 days).
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4.2) Corporate customers and government
agencies for 2009 was equal to 92% of total trade
accounts receivable (2008 = 89%), provided with a
credit term of 45 — 120 days. Average collection period
was 67 days in 2009 (2008 = 74 days).

Trade Accounts receivable as of 31 December 2009

2009 2008
Overdue period  million (%) Million (%)
Baht Baht

Current 180 41 152 38
Less than 90 days | 71 | 16 | 66 | 16
91 - 180 days 39 9 33 8
181 - 360 days 79 18 80 20
Over 360 days 70 16 71 18
Total trade accounts
receivable 439 100 402 100
Less allowances for
doubtful accounts (140) 32  (103) 26
Net trade accounts
receivable 299 68 299 74

Based on the table above, the Company had net
trade accounts receivable from third parties of Baht 439
million. In addition, the Company had an allowance for
doubtful accounts of Baht 140 million or 32% of total
trade accounts receivable. The allowance covered the
trade accounts receivable over 360 days, which stands
at Baht 70 million as of 31 December 2009.

Liquidity

At the end of 2009, the Company had a current
ratio and quick ratio 1.11 and 0.90 times, respectively,
increasing from 2008 which stood at 1.02 and 0.86,
respectively. This resulted from the payment of some
accrued expenses and loan repayments from financial
institutions during year 2009.

The Company had cash flow from operations for
year 2009 of Baht 447 million, an increase of 18% over
the same period of last year. This resulted from an
increase in net profit, compared to 2008, and corporate
tax from the liquidation of a subsidiary (LoxServe) in
2008. Furthermore, the Company’s cash flow from
investment for year 2009 was Baht 287 million,
increasing by 29% from 2008. This was due to
investment in internet networks for media leased line
services. The Company also paid dividends to our
shareholders totaling Baht 365 million. During 2009, the
Company had loan repayments from financial
institutions amounted to Baht 313 million and had
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additional loans of Baht 280 million. This caused the
Company to have outstanding loans represented in the

Clarification
1. The impact of the extraordinary items
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consolidated financial statement as of 31 December
2009 of Baht 308 million.

In 2008, the Company had some extraordinary items which impacted to its financial statement for the year

ended 31 December 2008 as follows:

2008 (MB)
Consolidated Separated
1) Impairmaent Watta on Investment / GW -30 -30
2) Write off GW of Loxserve | -16 | 0
3) Corporate tax from Liquidation of Loxserve -35 -35
4) Gain on Liquidation of Loxserve 0 140
5) Gain from reversal of accured expenses of LoxServe due to its liquidation 18 0
Total -63 75
2. Revenue and Cost Recognition Policy of According to the General Accepted Accounting
T™MC Principle (GAAP), TMC recognized revenue of Yellow

2.1 Revenue Recognition of TMC
TMC had its main revenue from the sale
of advertising space in the Thailand Yellow Pages.

Pages by the straight-line method, in the year long
useful life of the telephone directory when publishing
directory is completed.

Year issuing

2007
2008
2009

Period (month)

| January, 16 2007
January, 16 2008
January, 16 2009

January, 15 2008
January, 15 2009
January, 152010

2.2 Cost Recognition of TMC

The Costs of TMC are mainly derived
from direct variable costs such as the cost of paper
used for printing the Yellow Pages. This cost was
recognized by the same method of revenue recognition
as mentioned above. Fixed costs are recognized when
they occur.

3. Investmentin TMC

. amount
Date Proportion (%) (million Baht)
March, 4 2004 | 63.25 | 507.00
July, 29 2005 36.75 510.00
Total 100.00 1,017.00

4. Investment in ADV
4.1 % Holding

. amount
Date Proportion (%) (million Baht)
April, 4 2006 | 51.00 l 17.95
July, 29 2006 9.09 3.20
September, 27 2006 39.91 14.05
Total 100.00 35.20

ADV also held a 100% stake in Shinee Dot Com
(“Shinee”), a mobile content operator
4.2 Other operating
In April and June 2009, CSL had
decreased its subsidiary’s capital share (ADV) from Baht
172 million to Baht 11 million by reducing number of
ordinary shares from 17.2 million shares to 1.07 million
shares at Baht 10 par value to offset against the
remaining deficits, changed its status into a public
company limited on 25 September 2009 and changed
its name to AD Venture Public Company Limited.
5. Investment in Watta

. amount
Date Proportion (OA)) (m|II|on Baht)
April, 27,2007 | 60.00 | 88
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The Board of Directors is responsible for
CS LoxInfo Public Company Limited’s financial
statements and CS LoxInfo Public Company Limited
and its subsidiaries’ consolidated financial statements,
including the financial information presented in this
annual report. The aforementioned financial statements
are prepared in accordance with generally accepted
accounting principles, using careful judgment and the
best estimations. Important information is adequately
and transparently disclosed in the notes to financial
statements to the Company’s shareholders and
investors.

The Board of Directors has provided and
maintained a risk management system and appropriate
and efficient internal controls to ensure that accounting
records are accurate, reliable and adequate to protect
its assets and uncover any weaknesses that may be
presented in order to prevent fraud or materially
irregular operations.

In this regard, the Board of Directors has
appointed an Audit Committee to be responsible for
reviewing the accounting policy and financial reports,
internal controls, internal audit and risk management
system. The Audit Committee has also reviewed a

Professor Wongkulpat Snidvongs na Ayudyha
Chairman of the Board of Directors

CS LoxInfo Public Company Limited

disclosure of related party transactions. All their
comments on these issues have been included in the
Audit Committee Report which is presented in this
annual report.

The financial statements of the Company and the
consolidated financial statements of Company and its
subsidiaries have been examined by an external auditor,
KPMG Phoomchai Audit Limited. To conduct the audits
and express an opinion in accordance with generally
accepted auditing standards, the auditor was provided
with all of the Company’s records and related data as
requested. The auditor’s opinion is presented in the
auditor’s report as part of this annual report.

The Board of Directors believes that the
Company’s overall internal control system is sufficiently
effective to ensure the integrity and reliability of
CS LoxInfo Public Company Limited’s financial
statements and CS LoxInfo Public Company Limited
and its subsidiaries’ consolidated financial statements
for the year ended December 31, 2009. The Board of
Directors also believes that all these financial
statements have been prepared in accordance with
generally accepted principles and related regulations.

Gl

Mr. Arak Chonlatanon
Chairman of the Executive Committee
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To the shareholders of CS Loxinfo Public Company Limited

| have audited the accompanying consolidated and separate balance sheets as at 31 December 2009 and 2008,
and the related statements of income, changes in equity and cash flows for the years then ended of CS Loxinfo
Public Company Limited and its subsidiaries, and of CS Loxinfo Public Company Limited, respectively. The
Company’s management is responsible for the correctness and completeness of information presented in these

financial statements. My responsibility is to express an opinion on these financial statements based on my audits.

| conducted my audits in accordance with generally accepted auditing standards. Those standards require that |
plan and perform the audit to obtain reasonable assurance about whether the financial statements are free
of material misstatement. An audit includes examining, on a test basis, evidence supporting the amounts
and disclosures in the financial statements. An audit also includes assessing the accounting principles used
and significant estimates made by management, as well as evaluating the overall financial statement presentation.

| believe that my audits provide a reasonable basis for my opinion.

In my opinion, the consolidated and separate financial statements referred to above present fairly, in all material
respects, the financial positions as at 31 December 2009 and 2008 and the results of operations and cash flows for
the years then ended of CS Loxinfo Public Company Limited and its subsidiaries, and of CS Loxinfo Public

Company Limited, respectively, in accordance with generally accepted accounting principles.

A S

(Winid Silamongkol)
Certified Public Accountant
Registration No. 3378

KPMG Phoomchai Audit Ltd.
Bangkok
17 February 2010
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Balance sheets

CS Loxinfo Public Company Limited and its Subsidiaries
As at 31 December 2009 and 2008

Consolidated
financial statements

2008

Separate
financial statements

2009
(in Baht)

2009

2008

Assets
Current assets
Cash and cash equivalents 5 286,110,003 518,438,330 106,908,643 421,794,949
Trade accounts receivable and

accrued income 6 304,761,001 311,587,592 155,392,969 158,148,650
Amounts due from and short-term

loans to related parties 4 32,742 31,200 - 3,000,000
Inventories 7 91,104,902 98,293,612 9,798,189 12,470,528
Other current assets 8 45,324,360 60,987,299 19,455,757 25,385,744
Total current assets 727,333,008 989,338,033 291,555,558 620,799,871
Non-current assets
Investments in subsidiaries 9 - - 658,365,473 658,365,473
Other long-term investments 10 1,791,158 1,744,638 - -
Property, plant and equipment 11 464,073,329 443,640,547 423,611,042 381,622,199
Intangible assets 12 69,404,619 45,891,574 47,178,745 15,926,266
Goodwill 13 594,920,901 594,920,901 - -
Deferred tax assets 14 91,826,057 80,314,596 23,763,422 24,844,362
Withholding tax 10,070,944 11,181,783 6,047,222 97,937
Other non-current assets 23,314,020 29,359,308 15,527,668 21,903,454

Total non-current assets

1,255,401,028

1,207,053,347

1,174,493,572

1,102,759,691

Total assets

1,982,734,036

2,196,391,380

1,466,049,130

1,723,559,562

The accompanying notes are an integral part of these financial statements.
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Balance sheets

CS Loxinfo Public Company Limited and its Subsidiaries
As at 31 December 2009 and 2008

Liabilities and equity

Current liabilities

Short-term loans from financial

Consolidated
financial statements

2009

2008

Separate
financial statements

2009

(in Baht)

2008

institutions 15 30,000,000 60,000,000 | 30,000,000 60,000,000
Trade accounts payable 16 280,565,971 280,240,601 | 216,795,969 | 221,670,560
Other accounts payable 11,847,043 78,427,985 2,703,012 73,827,962
Amounts due to related parties 4 2,575,741 3,483,340 - -
Current portion of finance lease

liabilities 15 814,341 766,998 170,933 -
Current portion of long-term loan from

financial institutions 15 43,340,000 3,750,000 = 38,340,000 -
Unearned income and advances received

from customers 195,753,372 199,907,803 = 91,427,134 94,659,702
Dividend payable 28 - 155,975,345 - 155,975,345
Income tax payable 20,235,796 57,669,600 - 30,611,038
Other current liabilities 17 106,448,403 125,014,356 = 47,298,891 64,802,202
Total current liabilities 691,580,667 965,236,028 | 426,735,939 @ 701,546,809
Non-current liabilities
Long-term loans from financial

institutions 15 234,160,000 276,250,000 231,660,000 @ 270,000,000
Finance lease liabilities 15 1,434,799 1,775,796 433,159 -
Other non-current liabilities 7,393,505 8,811,115 7,046,130 8,482,942
Total non-current liabilities 242,988,304 286,836,911 239,139,289 278,482,942
Total liabilities 934,568,971 1,252,072,939 665,875,228 980,029,751

The accompanying notes are an integral part of these financial statements.
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CS Loxinfo Public Company Limited and its Subsidiaries
As at 31 December 2009 and 2008

Consolidated
financial statements

2008

Separate
financial statements

2009

(in Baht)

Liabilities and equity

Equity
Share capital 18
Authorised share capital 168,635,619 | 165,212,369 | 168,635,619 165,212,369
Issued and paid-up share capital 159,839,887 157,346,826 159,839,887 157,346,826
Treasury shares 19 (183,313,462) | (183,313,462) | (183,313,462) | (183,313,462)
Additional paid-in capital
Premium on ordinary shares 20 448,043,411 426,946,105 | 448,043,411 426,946,105
Retained earnings
Appropriated
Legal reserve 31,364,288 31,364,288 31,364,288 31,364,288
Treasury share reserve 19 183,313,462 183,313,462 183,313,462 183,313,462
Unappropriated 398,691,506 320,145,460 160,926,316 127,872,592
Total equity attributable to equity
holders of the Gompany 1,037,939,092 935,802,679 800,173,902 743,529,811
Minority interests 10,225,973 8,515,762 - -
Total equity 1,048,165,065 944,318,441 800,173,902 743,529,811

Total liabilities and equity

1,982,734,036

2,196,391,380

1,466,049,130

1,723,559,562

The accompanying notes are an integral part of these financial statements.
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Statements of income

CS Loxinfo Public Company Limited and its Subsidiaries
For the years ended 31 December 2009 and 2008

Consolidated
financial statements

Separate
financial statements

2008 2009
(in Baht)

Revenues 4
Revenue from sale of goods and
rendering of services

2,586,197,959 | 2,601,816,699 | 1,461,687,515 | 1,494,367,651

Dividend received from subsidiaries 9 - - 157,440,586 192,896,768
Gain from liquidation of a subsidiary 9 - - - 140,550,068
Net foreign exchange gain 1,593,680 1,050,689 522,411 -

Other income 22 26,227,746 61,507,472 9,892,796 11,763,966

Total revenues 2,614,019,385 | 2,664,374,860 | 1,629,543,308 | 1,839,578,453

Expenses 4
Cost of sale of goods and rendering of

services 1,457,651,021 | 1,501,036,781 | 1,023,656,190 | 1,013,840,708
Selling expenses 139,052,430 145,153,531 57,203,768 67,565,797
Administrative expenses 608,352,054 693,741,257 243,149,011 280,942,594
Management benefit expenses 17,803,351 19,232,436 17,803,351 19,232,436
Net foreign exchange loss - - - 242,876

Total expenses 2,222,858,856 | 2,359,164,005 1,341,812,320 | 1,381,824,411

Profit before finance costs and

income tax expenses 391,160,529 305,210,855 287,730,988 457,754,042
Finance costs 25 (17,747,056) (5,018,450) (17,095,657) (4,283,734)
Profit before income tax expense 373,413,473 300,192,405 270,635,331 453,470,308
Income tax expense 26 (84,441,577) (135,917,874) (28,867,108) (71,264,827)
Profit for the year 288,971,896 164,274,531 241,768,223 382,205,481
Profit attributable to:

Equity holders of the Company 287,261,685 161,439,202 241,768,223 382,205,481

Minority interests 1,710,211 2,835,329 - -

Profit for the year 288,971,896 164,274,531 241,768,223 382,205,481
Earnings per share 27

Basic 0.49 0.28 0.42 0.66
Diluted 0.49 0.28 0.41 0.66

The accompanying notes are an integral part of these financial statements.
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Statements of changes in equity

CS Loxinfo Public Company Limited and its Subsidiaries
For the years ended 31 December 2009 and 2008

Consolidated financial statements

Additional
paid-in
capital Retained earnings Total equity

Issued and —————— —————————————————————— attributable
paid-up Appropriated Reserve to equity
share Treasury Share to for treasury holders of Minority
Note capital shares premium legal reserve shares Unappropriated the Company interests

(in Baht)

Balance at 1 January 2008 626,899,344 | (222,088,462) | 421,625,182 24,480,140| 222,088,462| 530,715,952| 1,603,720,618 | 23,072,011 | 1,626,792,629

Changes in equity for 2008

Decrease in minority interests - - - - - - - (17,391,578) (17,391,578)
Profit for the year - - - - - 161,439,202 161,439,202 2,835,329 164,274,531
Total recognised income

and expense 626,899,344 | (222,088,462) | 421,625,182 24,480,140 222,088,462| 692,155,154 | 1,765,159,820 8,515,762 | 1,773,675,582
Dividends 28 - - - - - (403,900,546) |  (403,900,546) - (403,900,546)
Issue of share capital 18 2,487,959 - 5,320,923 - - - 7,808,882 - 7,808,882
Capital reduction 18 |(472,040,477) | 38,775,000 - - - - (433,265,477) - (433,265,477)
Adjustment of reserve for

treasury shares 19 - - - - (38,775,000)  (38,775,000) - - -
Legal reserve 20 - - - 6,884,148 - (6,884,148) - - -
Balance at 31 December 2008 157,346,826 = (183,313,462) | 426,946,105 31,364,288 183,313,462| 320,145,460 935,802,679 8,515,762 | 944,318,441
Balance at 1 January 2009 157,346,826 = (183,313,462) = 462,946,105 31,364,288 183,313,462 320,145,460 935,802,679 8,515,762 | 944,318,441

Changes in equity for 2009

Profit for the year - - - - - 287,261,685 287,261,685 1,710,211 288,971,896

Total recognised income and expense 157,346,826  (183,313,462) 426,946,105 31,364,288 183,313,462 607,407,145 1,223,064,364 10,225,973 1,233,290,337

Dividends 28 - - - - - (208,715,639)  (208,715,639) - (208,715,639)
Issue of share capital 18 2,493,061 - 21,097,306 - - - 23,590,367 - 23,590,367
Balance at 31 December 2009 150,839,887 (183,313,462) 448,043,411 31,364,288 183,313,462 398,601,506 1,037,939,092 10,225,973 1,048,165,065

The accompanying notes are an integral part of these financial statements.
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Statements of changes in equity

CS Loxinfo Public Company Limited and its Subsidiaries
For the years ended 31 December 2009 and 2008

Separate financial statements

Additional . .
paid-in capital Retained earnings Total equity
———————— ————————————————————————————————— attributable
Issued and Appropriated Reserve to equity
paid-up share  Treasury Share to legal for treasury holders of
Note capital shares premium reserve shares Unappropriated the Company
(in Baht)
Balance at 1 January 2008 626,899,344 |(222,088,462) | 421,625,182 | 24,480,140 | 222,088,462 117,676,589 |1,190,681,255
Changes in equity for 2008
Profit for the year - - - - - 382,205,481 382,205,481
Total recognised income and expense 626,899,344 | (222,088,462) | 421,625,182 | 24,480,140 | 222,088,462 499,882,070 | 1,572,886,736
Dividends 28 - - - - - (403,900,330) | (403,900,330)
Issue of share capital 18 2,487,959 - 5,320,923 - - - 7,808,882
Capital reduction 18 | (472,040,477) 38,775,000 - - - - (433,265,477)
Adjustment of reserve for treasury shares 19 - - - - (38,775,000) (38,775,000) -
Legal reserve 20 - - - 6,884,148 - (6,884,148) -
Balance at 31 December 2008 157,346,826  (183,313,462) = 426,946,105 @ 31,364,288 | 183,313,462 127,872,592 | 743,529,811

Changes in equity for 2009

Profit for the year - - - - - 241,768,223 241,768,223
Total recognised income and expense 157,346,826 (183,313,462) 426,946,105 31,364,288 183,313,462 369,640,815 985,298,034
Dividends 28 - - - - - (208,714,499) (208,714,499)
Issue of share capital 18 2,493,061 - 21,097,306 - - - 23,590,367
Balance at 31 December 2009 159,839,887 (183,313,462) 448,043,411 31,364,288 183,313,462 160,926,316 800,173,902

The accompanying notes are an integral part of these financial statements.



annual report 2009 |
091

| CS LoxInfo Public Company Limited |

Statements of cash flows

CS Loxinfo Public Company Limited and its Subsidiaries
For the years ended 31 December 2009 and 2008

Consolidated
financial statements

Separate
financial statements

2009

2008
(in Baht)

Cash flows from operating activities

Profit for the year 288,971,896 164,274,531 241,768,223 382,205,481
Adjustments for
Depreciation and amortisation 176,739,692 153,717,459 128,547,352 92,515,272
Amortisation of goodwill - 14,077,438 - -
Interest income (3,303,576) (13,608,047) (1,029,848) (3,288,235)
Finance costs 17,747,056 5,018,450 17,095,657 4,283,734
Dividend income from subsidiaries 4 - - (157,440,586) | (192,896,768)
Doubtful debt expense 79,737,933 85,752,787 5,999,443 4,686,988
Allowance for devaluation of inventory 505,044 - 216,518 -
Write-off of withholding tax 14,001 578,033 - -
Income tax expense 84,441,577 135,917,874 28,867,108 71,264,827
(Gain) loss on disposal of property and equipment 3,293,371 2,943,945 3,323,756 (510,362)
Impairment loss on goodwill and

investment in a subsidiary - 30,000,000 - 30,000,000
Gain on liquidation of a subsidiary - - - (140,550,068)
Unrealised gain on exchange (100,803) (38,778) (100,803) (87,685)

648,046,191 578,633,692 @ 267,246,820 247,673,184

Changes in operating assets and liabilities
Trade accounts receivable and accrued income (72,911,342) (56,931,549) (3,243,762) (10,808,882)
Amounts due from related parties (1,542) 527,170 - 281,829
Inventories 6,683,666 (308,594) 2,455,821 (3,844,123)
Other current assets 17,394,175 (4,759,304) 5,951,376 (6,724,843)
Other non-current assets 6,045,290 (5,997,305) 6,375,782 (8,642,587)
Trade accounts payable and accrued expenses 201,652 (38,850,974) (4,874,591) (165,115)
Amounts due to related parties (907,599) 930,726 - -
Unearned income and advances received from

customers (4,154,431) (2,218,443) (3,232,568) (9,799,666)
Other current liabilities (18,333,765) (18,911,631) (17,504,460) 9,254,057
Other non-current liabilities (1,417,612) (2,082,751) (1,436,813) (2,551,587)
Income tax paid (146,625,307)  (123,106,745) (64,444,428) (44,230,230)
Refundable withholding tax 12,531,436 51,645,282 97,937 21,583,888
Net cash provided by operating activities 446,550,812 378,569,574 187,391,114 192,025,925

The accompanying notes are an integral part of these financial statements.
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Statements of cash flows

CS Loxinfo Public Company Limited and its Subsidiaries
For the years ended 31 December 2009 and 2008

Consolidated
financial statements

Separate
financial statements

2008 2009
(in Baht)

Cash flows from investing activities

Interest received 3,266,585 14,413,628 1,008,458 3,398,902
Dividends received from subsidiaries - - 157,440,586 192,896,768
Decrease in other long-term investment (46,520) (39,056) - -
Cash received from government bond redemption - 3,000,000 - -
Payment for acquisition of shares in subsidiaries - (15,100,000) - (1,290)
Cash received from capital refundable of
- - - - 395,087,264
a subsidiary
Capital reduction for minority interest - (524,836) - -
(Increase) decrease in short-term loan to
- - - 3,000,000 (3,000,000)
a subsidiary
Purchase of leasehold improvements
) (251,177,583) | (211,111,790) | (239,883,339) | (223,865,623)
and equipment
Proceeds from sale of leasehold improvements
. 2,024,053 1,520,500 1,136,308 1,177,406
and equipment
Purchase of intangible assets (40,747,424) (13,861,193) (36,831,467) (10,429,938)
Net cash provided by (used in) investing activities | (286,680,889) | (221,702,747) | (114,129,454) 355,263,489
Cash flows from financing activities
Interest paid (17,747,056) (5,266,392) (17,095,657) (4,283,734)
Repayment of borrowings (322,500,000) (12,000,000) (320,000,000) -
Proceeds from borrowings 290,000,000 340,000,000 290,000,000 330,000,000
Finance lease payments (952,532) (717,802) (54,786) -
Payment for capital reduction - (433,265,477) - (433,265,477)
Increase in premium on shares 21,097,306 - 21,097,306 -
Proceeds from issue of shares 2,493,062 7,808,881 2,493,062 7,808,881
ividends paid to equity holders of the Company (364,689,833)  (247,926,352)  (364,688,694)  (247,926,136)
Net cash used in financing activities (392,299,053) (351,367,142) (388,248,769) (347,666,466)

The accompanying notes are an integral part of these financial statements.



| CS LoxInfo Public Company Limited | annual report 2009 |
093

Statements of cash flows

CS Loxinfo Public Company Limited and its Subsidiaries
For the years ended 31 December 2009 and 2008

Consolidated Separate
financial statements financial statements

2008 2009
(in Baht)

Net increase (decrease) in cash and
cash equivalents (232,429,130) | (194,500,315) | (314,987,109) 199,622,948

Cash and cash equivalents at beginning of year 518,438,330 712,899,866 421 ,794,949 222,134,315

Effect of exchange rate changes on balances
held in foreign currencies 100,803 38,779 100,803 37,686

Cash and cash equiva|ents at end of year 286,110,003 518,438,330 106,908,643 421,794,949

Non-cash transactions

Acquisitions of equipment through credit 11,507,040 76,827,945 2,703,012 73,827,962

Acquisitions of intangible assets through credit 2,799,120 1,600,040 2,459,117 -

The accompanying notes are an integral part of these financial statements.
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Notes to the financial statements

CS Loxinfo Public Company Limited and its Subsidiaries
For the years ended 31 December 2009 and 2008
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Notes to the financial statements

CS Loxinfo Public Company Limited and its Subsidiaries
For the years ended 31 December 2009 and 2008

These notes form an integral part of the financial statements.

The financial statements were authorised for issue by the Board of Directors on 17
February 2010.

1. General information

CS Loxinfo Public Company Limited, the “Company”, is incorporated in Thailand and has its registered office
at 414 Phaholyothin Road, Samsen Nai, Phayathai, Bangkok 10400.

The Company was listed on the Stock Exchange of Thailand in April 2004.

The Company’s major shareholders as at 31 December 2009, were DTV Service Co., Ltd., a subsidiary of
Thaicom Public Company Limited, incorporated in Thailand, (39.12% shareholding) and Singapore
Telecommunications Limited, incorporated in Singapore (13.15% shareholding).

The principal activities of the Company and its subsidiaries (“the Group”) are the provision of internet data
centre services, internet, satellite uplink-downlink services for domestic and international communications,
printing and publishing of telephone directories businesses and providing sub-advertisement and classified
services and mobile contents.

The Company entered into concession agreements with CAT Telecom Public Company Limited (“CAT”) for a
period of 22 years from 9 August 1994 to 8 August 2016 to provide satellite uplink-downlink and satellite
internet services.

The National Telecommunications Commission (“NTC”) has current responsibility for granting licenses to
provide internet access services in Thailand. The Company operates the business to provide internet and
telecommunication services under licenses granted by NTC as follows:

Calculated revenue used for
the fee payment to NTC

Type of license Issued Date Period 2009 2008
(in thousand Baht)
Internet Operation License Type | 8 September 2009 5 years | - -
Telecom Operation License Type | 11 October 2009 5 years - -
Internet Operation License Type Il 26 April 2007 5 years 24,540 14,742
Telecom Operation License Type llI 20 December 2007 15 years 4,471 1,057

Income which calculated for fee charge of NTC, consist of the annual fee charge for licenses and fee charge
for NTC’s Universal Service Obligation Fund (USO).

According to the conditions specified by NTC, if the authorised licensee is not in significant violation of the
conditions specified in the license, NTC will consider renewing the license as normal procedure.



| annual report 2009 | CS LoxInfo Public Company Limited |
096

Details of the Company’s subsidiaries as at 31 December 2009 and 2008 were as follows:

Ownership
Country of interest (%)

Name of the entity Type of business incorporation

2009 2008

Direct subsidiaries

Teleinfo Media Public Company Limited | Publishing telephone directories and Thailand 100.00 | 100.00
advertising

AD Venture Public Co., Ltd. Holding company in mobile contents Thailand 100.00 | 100.00
business

Watta Classifieds Company Limited Conducting classified and printing Thailand 60.00 = 60.00
directories business

Indirect subsidiaries

Shineedotcom Co., Ltd. Providing mobile contents Thailand 100.00 100.00

Hunsa Dot Com Company Limited Banner advertising Thailand 100.00 100.00

Sodamag Corp Company Limited In process of liquidation Thailand 100.00 100.00

Idea Maker Company Limited Liquidated Thailand - 59.98

2. Basis of preparation of financial statements

The financial statements issued for Thai reporting purposes are prepared in the Thai language. This English
translation of the financial statements has been prepared for the convenience of readers not conversant
with the Thai language.

The financial statements are prepared in accordance with Thai Accounting Standards (“TAS”) and
Thai Financial Reporting Standards (“TFRS”) including related interpretations and guidelines promulgated
by the Federation of Accounting Professions (“FAP”) and with generally accepted accounting principles
in Thailand.

On 15 May 2009, the FAP announced (Announcement No. 12/2009) the re-numbering of TAS to the same
numbers as the International Accounting Standards (“IAS”) on which the TAS/TFRS are based.

The Group has adopted the following revised TAS/TFRS which were issued by the FAP during 2008 and 2009
and effective for annual accounting periods beginning on or after 1 January 2009 :

TAS 36 (revised 2007) Impairment of Assets
TFRS 5 (revised 2007) Non-current Assets Held for Sale and Discontinued Operations (formerly TAS 54)

Framework for the Preparation and Presentation of Financial Statements (revised 2007) (effective on 26 June
2009)

Accounting Guidance about Leasehold Right (effective on 26 June 2009)
Accounting Guidance about Business Combination under Common Control

The adoption of these revised TAS/TFRS does not have any material impact on the consolidated or separate
financial statements.

The FAP has issued during 2009 a number of revised TAS which is not currently effective and have not been
adopted in the preparation of these financial statements. These revised TAS is disclosed in note 32.

The financial statements are presented in Thai Baht, rounded in the notes to the financial statements to the
nearest thousand unless otherwise stated. They are prepared on the historical cost basis except as stated in
the accounting policies.
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The preparation of financial statements in conformity with TAS and TFRS requires management to make

judgements, estimates and assumptions that affect the application of policies and reported amounts of

assets, liabilities, income and expenses. Actual results may differ from estimates.

Estimates and underlying assumptions are reviewed on an ongoing basis. Revisions to accounting estimates

are recognised in the period in which estimates are revised and in any future periods affected.

Information about significant areas of estimation uncertainty and critical judgements in applying accounting

policies that have the most significant effect on the amount recognised in the financial statements is included

in

the following notes:

Measurement of the recoverable amounts of cash-generating units containing investments in subsidiaries
and goodwill (Note 9 and 13)

Utilisation of taxes losses (Note 26)

Utilisation of plant and equipment (Note 11)

Utilisation of intangible assets (Note 12)

Valuation of financial instruments (Note 29)

Allowance for doubtful accounts (Note 6)

Allowance for obsolete inventories (Note 7)

Significant accounting policies

(a) Basis of consolidation

(b)

The consolidated financial statements relate to the Company and its subsidiaries (together referred to as
the “Group”).

Business combinations

Business combinations are accounted for under the purchase method. The cost of an acquisition is
measured at the fair value of the assets given, equity instruments issued and liabilities incurred or
assumed at the date of exchange, plus costs directly attributable to the acquisition.

Business combinations of entities or businesses under common control are accounted for using a
method similar to the pooling of interest method and in accordance with the Guideline issued in 2009 by
the FAP.

Subsidiaries

Subsidiaries are entities controlled by the Group. Control exists when the Group has the power, directly or
indirectly, to govern the financial and operating policies of an entity so as to obtain benefits from its
activities. The financial statements of subsidiaries are included in the consolidated financial statements
from the date that control commences until the date that control ceases. The accounting policies of
subsidiaries have been changed where necessary to align them with the policies adopted by the Group.

Transactions eliminated on consolidation

Intra-group balances and transactions, and any unrealised income or expense arising from intra-group
transactions, are eliminated in preparing the consolidated financial statements.

Foreign currency
Foreign currency transactions

Transactions in foreign currencies are translated to Thai Baht at the foreign exchange rates ruling at the
dates of the transactions.
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(c)

Monetary assets and liabilities denominated in foreign currencies at the reporting date are translated to
Thai Baht at the foreign exchange rates ruling at that date. Foreign exchange differences arising on
translation are recognised in the statement of income.

Non-monetary assets and liabilities measured at cost in foreign currencies are translated to Thai Baht
using the foreign exchange rates ruling at the dates of the transactions.

Derivative financial instruments

The Group uses financial instruments that manage exposure to fluctuations in foreign currency exchange
rate. These instruments, which mainly comprise forward foreign currency contracts, are recorded in the
financial statements on the contract date. The purpose of these instruments is to manage risk.

Forward foreign exchange contracts protect the Group from fluctuations in exchange rates by
establishing the rate at which a foreign currency asset or liability will be settled. Forward contracts are
recorded as forward contracts receivable and payable on inception, and are translated at the year end
exchange rate. Unrealised gains or losses on transactions are recognised in the statement of income.
Premiums or discounts are amortised in the statement of income on a straight-line basis over the
contract period.

(d) Cash and cash equivalents

(e)

(7)

(9

(h)

Cash and cash equivalents in the statements of cash flows comprise cash balances, call deposits and
highly liquid short-term investments. Bank overdrafts that are repayable on demand are a component of
cash and cash equivalents for the purpose of the statement of cash flows.

Trade and other accounts receivable

Trade and other accounts receivable are stated at their invoice value less allowance for doubtful

accounts.

The allowance for doubtful accounts is assessed primarily on analysis of payment histories and future
expectations of customer payments. Bad debts are written off when incurred.

Inventories
Inventories are stated at the lower of cost and net realisable value.

Cost is calculated using the first in first out principle, and comprises all costs of purchase, costs of
conversion and other costs incurred in bringing the inventories to their present location and condition. In
the case of finished goods and work-in-progress, cost includes an appropriate share of production
overheads based on normal operating, but excludes borrowing costs.

Net realisable value is the estimated selling price in the ordinary course of business less the estimated
costs to complete and to make the sale.

An allowance is made for all deteriorated, damaged, obsolete and slow-moving inventories.
Investments
Investments in subsidiaries

Investments in subsidiaries in the separate financial statements of the Company are accounted for using
the cost method.

Property, plant and equipment
Owned assets

Property, plant and equipment are stated at cost less accumulated depreciation.



(i)

| CS LoxInfo Public Company Limited | annual report 2009 |
099

Leased assets

Leases in terms of which the Group substantially assumes all the risk and rewards of ownership are
classified as finance leases. Property, plant and equipment acquired by way of finance leases is
capitalised at the lower of its fair value and the present value of the minimum lease payments at the
inception of the lease, less accumulated depreciation. Lease payments are apportioned between the
finance charges and reduction of the lease liability so as to achieve a constant rate of interest on the
remaining balance of the liability. Finance charges are charged directly to the statement of income.

Depreciation

Depreciation is charged to the statement of income on a straight-line basis over the estimated useful lives
of each part of an item of property, plant and equipment. The estimated useful lives are as follows:

Leasehold improvement 5 vyears
Computer equipment 3-5 years
Furniture and fixtures 5-18 vyears
Office equipment 5 vyears
Vehicles 5 years
Typing equipment 5 years

No depreciation is provided on freehold land or assets under construction.
Equipment under concession agreements

Equipment under concession agreements represents, Internet networks, servers, fiber optic networks and
other operating equipment, which has been transferred to CAT Telecom Public Company Limited under
concession agreements. Concession assets are carried at the historical cost less accumulated
amortisation. They are amortised using the straight-line method over the shorter of the estimated useful
lives of these assets, ranging from five to ten years, or the remaining concession period. Concession
assets are not revalued. The carrying amount of concession assets is reviewed annually and adjusted for
impairment where it is considered necessary.

Intangible assets
Gooawill

Goodwill in a business combination represents the excess of the cost of acquisition over the fair value of
the Group’s share of the identifiable net assets acquired. Negative goodwill in a business combination
represents the excess of the fair value of the Group’s share of the identifiable net assets acquired over the
cost of acquisition. The Group has changed its accounting policy for goodwill with effect from 1 January
2008 as follows:

Acquisitions prior to 1 January 2008

Goodwill and negative goodwill was stated at cost from the date of initial recognition and amortised over
its estimated useful life of 20 years. On 1 January 2008, the Group discontinued amortisation of goodwiill.
The remaining balance is subject to testing for impairment, as described in note 3 (k). Negative goodwill
carried in the financial statements as at 31 December 2007 was derecognised by crediting
unappropriated retained earnings on 1 January 2008.

Acquisitions on or after 1 January 2008

Goodwill is measured at cost less accumulated impairment losses. Goodwill is tested for impairment as
described in note 3 (k). Negative goodwill is recognised immediately in the statement of income.
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(k)

U

Other intangible assets

Other intangible assets that are acquired by the Group, which have finite useful lives, are stated at cost
less accumulated amortisation and impairment losses.

Expenditure on purchased computer software, amortised using the straight-line method over its useful life
which is estimated by management, at three to ten years. Fiber optics license is amortised using the
remaining concession period (end of the contract on 14 June 2021). Intangible assets are not revalued.
The carrying amount of each intangible asset is reviewed annually and adjusted for impairment where it is
considered necessary.

Impairment

The carrying amounts of the Group’s assets are reviewed at each reporting date to determine whether
there is any indication of impairment. If any such indication exists, the assets’ recoverable amounts are
estimated. For goodwill, the receivable amount is estimated at each reporting date, and as and when
indicators of impairment are identified.

Goodwill and other intangible assets with indefinite useful lives, and intangible assets not yet available for
use, are tested for impairment annually and as and when indicators of impairment are identified.

An impairment loss is recognised if the carrying amount of an asset exceeds its recoverable amount. The
impairment loss is recognised in the statement of income.

Calculation of recoverable amount

The recoverable amount of a non-financial asset is the greater of the assets’s value in use and fair value
less costs to sell. In assessing value in use, the estimated future cash flows are discounted to their
present value using a pre-tax discount rate that reflects current market assessments of the time value of
money and the risks specific to the asset. For an asset that does not generate cash inflows largely
independent of those from other assets, the recoverable amount is determined for the cash-generating
unit to which the asset belongs.

Reversals of impairment

An impairment loss in respect of a financial asset is reversed if the subsequent increase in recoverable
amount can be related objectively to an event occurring after the impairment loss was recognised.

An impairment loss in respect of goodwill is not reversed. Impairment losses recognised in prior periods
in respect of other non-financial assets are assessed at each reporting date for any indications that the
loss has decreased or no longer exists. An impairment loss is reversed if there has been a change in the
estimates used to determine the recoverable amount. An impairment loss is reversed only to the extent
that the asset’s carrying amount does not exceed the carrying amount that would have been determined,
net of depreciation or amortisation, if no impairment loss had been recognised.

Lease agreement
Leases - where the Group is the lessee

Leases of assets where the Group assumes substantially all the benefits and risks of ownership are
classified as finance leases. Finance leases are capitalised at the inception of the lease at the lower of the
fair value of the leased assets or the present value of the minimum lease payments. Each lease payment
is allocated to the principal and to the finance charges so as to achieve a constant rate on the finance
balance outstanding. The corresponding rental obligations, net of finance charges, are included in other
payables. The interest element of the finance charge is charged to the income statements over the lease
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period. The property and equipment acquired under finance leasing contracts are depreciated over the
shorter of the estimated useful life of the assets or the lease term. However, if there is reasonable
certainty that the lessee will obtain ownership by the end of the lease term, depreciation is calculated
over the estimated useful life of the assets.

Leases not transferring a significant portion of the risks and rewards of ownership to the lessee are
classified as operating leases. Payments made under operating leases (net of any incentives received
from the lessor) are charged to the statement of income on a straight-line basis over the period of the
lease.

When an operating lease is terminated before the lease period has expired, any payment required to be
made to the lessor by way of penalty is recognised as an expense in the period in which termination
takes place.

Leases - where the Group is the lessor

Assets leased out under operating leases are included in property and equipment in the balance sheet.
They are depreciated over their expected useful lives on a basis consistent with similar fixed assets.
Rental income is recognised on a straight-line basis over the lease term.

(m) Interest-bearing liabilities

(n)

(o)

(p)

(q

Interest-bearing liabilities are recognised initially at fair value less attributable transaction charges.
Subsequent to initial recognition, interest-bearing liabilities are stated at amortised cost with any
difference between cost and redemption value being recognised in the statement of income over the
period of the borrowings on an effective interest basis.

Trade and other accounts payable

Trade and other accounts payable are stated at cost.
Employee benefits

Defined contribution plans

Obligations for contributions to defined contribution pension plans are recognised as an expense in the
statement of income as incurred.

Share based payments

The employee share option programme allows certain of the Group’s directors and employees to acquire
shares of the Company under certain conditions. The proceeds received on exercise of the options, net
of any directly attributable transaction costs, are credited to share capital (nominal value) and share
premium when the options are exercised.

Provisions

A provision is recognised when the Group has a present legal or constructive obligation as a result of a
past event, and it is probable that an outflow of economic benefits will be required to settle the obligation
and a reliable estimate can be made of the amount of the obligation. If the effect is material, provisions
are determined by discounting the expected future cash flows at a pre-tax rate that reflects current
market assessments of the time value of money and, where appropriate, the risks specific to the liability.

Treasury shares

When share capital recognised as equity is repurchased, the amount of consideration paid, including
directly attributable costs, is classified as treasury shares and recognised as a deduction from equity. An
equal amount is appropriated from retained earnings and taken to a reserve for treasury shares within
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equity. When treasury shares are sold, the amount received is recognised as an increase in equity by
crediting the cost of the treasury shares sold, calculated using the weighted average method, to the
treasury shares account and transferring the equivalent amount back from reserve for treasury shares to
retained earnings.

() Revenue
Revenue excludes value added taxes and is arrived at after deduction of trade discounts.
Sale of goods and services rendered

Revenue is recognised in the statement of income when the significant risks and rewards of ownership
have been transferred to the buyer. No revenue is recognised if there is continuing management
involvement with the goods or there are significant uncertainties regarding recovery of the consideration
due, associated costs or the probable return of goods.

Revenues from rendering internet services and services related to the satellite business are recognised
when such services are rendered to customers. All costs of services incurred during the relevant periods
are treated as period costs.

Revenue from the sale of advertising space in telephone directories is recognised on a monthly basis over
the useful life of the telephone directory.

Advances from customers will be released to income when the services are provided.
Interest and dividend income

Interest income is recognised in the statement of income as it accrues. Dividend income is recognised in
the statement of income on the date the Group’s right to receive payments is established.

(s) Expenses
Operating leases

Payments made under operating leases are recognised in the statement of income on a straight line basis
over the term of the lease. Contingent rentals are charged to the statement of income for the accounting
period in which they are incurred.

Finance costs

Interest expenses and similar costs are charged to the statement of income for the period in which they
are incurred, except to the extent that they are capitalised as being directly attributable to the acquisition,
construction or production of an asset which necessarily takes a substantial period of time to be
prepared for its intended use or sale. The interest component of finance lease payments is recognised in
the statement of income using the effective interest rate method.

(t) Income tax

Income tax on the profit or loss for the year comprises current and deferred tax. Income tax is
recognised in the statement of income except to the extent that it relates to items recognised directly in
equity, in which case it is recognised in equity.

Current tax

Current tax is the expected tax payable on the taxable income for the year, using tax rates enacted or
substantively enacted at the reporting date, and any adjustment to tax payable in respect of previous
years.
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Deferred tax

Deferred tax is recognised in respect of temporary differences between the carrying amounts of assets
and liabilities for financial reporting purposes and the amounts used for taxation purposes. Deferred tax is
not recognised for the following temporary differences: the initial recognition of goodwill; the initial
recognition of assets or liabilities in a transaction that is not a business combination and that affects
neither accounting nor taxable profits; and difference relating to investments in subsidiaries to the extent
that it is probable that they will not reserve in the foreseeable future. Deferred tax is measured at the tax
rates that are expected to be applied to the temporary differences when they reverse, base on the laws
that have been enacted or substantively enacted by the reporting date.

A deferred tax asset is recognised to the extent that it is probable that future taxable profits will be
available against which the temporary differences can be utilised. Deferred tax assets are reviewed at
each reporting date and reduced to the extent that it is no longer probable that the related tax benefit will
be realised.

Income tax on the profit or loss for the year comprises current tax. Current tax is the expected tax
payable on the taxable income for the year, using tax rates enacted at the reporting date, and any
adjustment to tax payable in respect of previous years.

Related party transactions and balances

Related parties are those parties linked to the Group and the Company as shareholders or by common
shareholders or directors. Transactions with related parties are conducted at prices based on market prices or,
where no market price exists, at contractually agreed prices.

The Company is an associate of Thaicom Public Company Limited (“Thaicom”), a company incorporated in
Thailand and a subsidiary of Shin Corporation Public Company Limited (collectively “Shin Group”). DTV
Service Co., Ltd., which is a wholly owned subsidiary of Thaicom, owns 39.12% of the Company’s share
capital, and Singapore Telecommunications Limited, owns 13.15% of the Company’s share capital. Shin
Corporation Public Company Limited and Singapore Telecommunications Limited are within the group
companies of Temasek Holdings Pte Ltd incorporated in Singapore. Transactions with entities within these
group companies are recognised as related party transactions of the Company.

During the year, the Company carried out transactions with its related parties, the terms of which were
negotiated on an arm’s length basis in the ordinary course of business and according to normal trade
conditions. Management service income is determined on a mutually agreed basis as a fixed monthly fee.

Significant transactions for the year ended 31 December 2009 and 2008 with related parties were as follows:

Consolidated Separate
financial statements financial statements

2008 2009
(in thousand Baht)

Sales and services income

Major shareholders 16,386 27,313 16,206 26,226
Subsidiaries - - 2,434 3,878
Other related parties 265,561 176,348 37,232 58,217

Total 281,947 203,661 55,872 88,321
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Consolidated Separate
financial statements financial statements
2008 2009
(in thousand Baht)

Dividend income
Subsidiaries - - 157,441 192,897
Interest income
Subsidiaries - - 48 73
Other income
Major shareholders - 1,799 - 1,799
Subsidiaries - - 572 1,860
Other related parties 58 41 - 1
Total 58 1,840 572 3,660

Purchases of goods and services

Major shareholders 51,365 63,822 51,365 63,675
Subsidiaries - - - 11,201
Other related parties 139,918 156,326 134,894 153,859
Total 191,283 220,148 186,259 228,735
Other expenses

Major shareholders 155 575 140 344
Subsidiaries - - 1,039 8,442
Other related parties 21,654 28,726 3,051 4,474
Total 21,809 29,301 4,230 13,260

Finance costs
Other related parties - 124 - -
Directors’ remuneration

Directors 3,825 4,105 3,825 4,105

Directors’ remuneration

Directors’ remuneration which is included in management benefit expenses represents monthly
compensation, annual remuneration, and meeting fees within the amount approved by the shareholders of the
Company at their annual general meetings.
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Balance as at 31 December 2009 and 2008 with related parties were as follows:

Consolidated Separate
financial statements financial statements

2008 2009
(in thousand Baht)

Trade accounts receivable

Major shareholders 13,716 12,483 13,692 12,446
Subsidiaries - - 394 426
Other related parties 55,927 35,714 3,289 7,747
Total 69,643 48,197 17,375 20,619
Accrued income

Major shareholders - 5,270 - 5,270
Other related parties 338 441 338 441
Total 338 5,711 338 5,711

Total trade accounts receivable and
accrued income 69,981 53,908 17,713 26,330

Amounts due from

Other related parties 33 31 - -
Short-term loans

Subsidiary - - - 3,000
Total amounts due from and short-term loans 33 31 - 3,000

Movements during the year ended 31 December 2009 and 2008 of short-term loan to a subsidiary were as

follows:
Consolidated Separate
financial statements financial statements
2009 2008 2009 2008
(in thousand Baht)
At 1 January - - 3,000 -
Increase l - | - - | 3,000
Decrease - - (3,000) -
At 31 December - - - 3,000

As at 31 December 2008, short-term loans to a subsidiary in amount of Baht 3 million bears interest at the rate
of 3.46% per annum and is repayable at call. During 2009, the Company received the settlement from a
subsidiary in all amount.
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Consolidated Separate
financial statements financial statements

2009 2008 2009 2008
(in thousand Baht)

Trade accounts payable

Major shareholders 4,687 9,697 4,687 9,430
Subsidiaries - - - 1,430
Other related parties 25,009 25,110 22,260 24,064
Total 29,696 34,807 26,947 34,924

Amounts due to

Major shareholders - 77 - -
Other related parties 2,576 3,406 - -
Total 2,576 3,483 - -
Accrued expenses

Subsidiaries - - 73 -
Other related parties 100 717 100 717
Total 100 717 173 717

Warrants of Shin Corporation Public Company Limited and Thaicom Public
Company Limited were granted to a member of the Board of Directors of the
Company

Thaicom Public Company Limited (“Thaicom”), the parent company of DTV Service Co., Ltd., and Shin
Corporation Public Company Limited (“Shin”), the parent company of Thaicom, issued their warrants to
members of the Board of Directors of Thaicom and Shin respectively. The warrants of both companies are in
registered form, are non-transferable and have no offering price. The terms of the warrants do not exceed five
years. The details of the warrants are shown below:

Thaicom Public Company Limited

Exercise Exercise Exercise period
Issued ratio price
Issued date (units) (unit : share) (Baht/unit) First Last
ESOP - Grant IV | 31 May 2005 | 690,000 | 1:1.02245 | 16.441 | 31May2006 | 31 May2010
ESOP - GrantV = 31 May 2006 1,100,000 1:1 11.870 31 May 2007 31 May 2011

Shin Corporation Public Company Limited

Exercise Exercise Exercise period

Issued ratio price -
Issued date (units)  (unit : share) (Baht/unit) First Last

ESOP - Grant IV | 31 May 2005 | 1,426,900 | 1:1.21847 | 34.273 | 31May2006 | 30 May 2010
ESOP - GrantV = 31July 2006 1,458,900 1:1.18115  31.901 31July 2007 30 July 2011

Warrants of both companies for ESOP - Grant I, ESOP - Grant Il and ESOP - Grant Ill expired during
2007-20009.
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Cash and cash equivalent

Consolidated Separate
financial statements financial statements
2009 2008 2009
(in thousand Baht)
Cash on hand 139 702 97 71
Cash at banks - current accounts and saving accounts 190,971 517,736 106,812 421,724
Promissory notes 95,000 - - -
Total 286,110 518,438 106,909 421,795

The effective interest rates of deposits held with banks and promissory notes were 0.125%-1.75% per annum
(2008: 0.125% - 1.75% per annum).

Trade accounts receivable and accrued income

Consolidated Separate
financial statements financial statements

2008 2009
(in thousand Baht)

Trade accounts receivable

Related parties 4 69,643 48,197 17,375 20,619
Other parties 369,884 354,055 141,643 135,630
Total 439,527 402,252 159,018 156,249

Accrued income

Related parties 4 338 5,711 338 5,711
Other parties 5,388 6,767 4,355 3,091
Total 5,726 12,478 4,693 8,802

Total trade accounts receivable and
accrued income 445,253 414,730 163,711 165,051

Less allowance for doubtful accounts (140,492) (103,142) (8,318) (6,902)
Total 304,761 311,588 155,393 158,149
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Aging analyses for trade accounts receivable were as follows:

Consolidated Separate
financial statements financial statements

2008 2009
(in thousand Baht)

Related parties
Within credit terms 49,470 29,324 2,517 7,606
Overdue:
Less than 3 months 15,529 11,691 10,822 6,257
3 - 6 months 873 3,419 749 3,086
6 -12 months 317 2,062 10 1,969
Over 12 months 3,454 1,701 3,277 1,701
Net 69,643 48,197 17,375 20,619
Other parties
Within credit terms 130,748 123,025 83,292 81,565
Overdue:
Less than 3 months 55,955 54,403 43,984 45,971
3 - 6 months 37,796 29,648 6,502 2,737
6 -12 months 78,464 77,736 2,964 445
Over 12 months 66,921 69,243 4,901 4,912
369,884 354,055 141,643 135,630
Less allowance for doubtful accounts (140,492) (103,142) (8,318) (6,902)
Net 229,392 250,913 133,325 128,728
Total 299,035 299,110 150,700 149,347

The normal credit term granted by the Group ranges from 15 days to 90 days.

7. Inventories

Consolidated Separate
financial statements financial statements
2009 2008 2009 2008
(in thousand Baht)

Finished goods 22,811 37,290 118 118
Work in progress 54,068 42,692 910 -
Raw material 14,422 17,955 8,677 11,902
Supplies 360 501 360 501

91,661 98,438 10,065 12,521
Less allowance for decline in value (556) (144) (267) (50)
Total 91,105 98,294 9,798 12,471

The cost of inventories which is recognised
as an expense and included in cost of
sale of goods 155,349 182,975 21,188 21,687
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Other current assets

Consolidated Separate
financial statements financial statements

2008 2009

(in thousand Baht)
Prepaid expenses 33,018 33,898 14,392 14,766
Other receivables 4,047 13,255 - -
Value added tax refundable - 2,820 - 2,820
Advance payment 1,203 4,086 1,069 3,828
Interest receivable 693 218 5 -
Others 6,363 6,710 3,990 3,972
Total 45,324 60,987 19,456 25,386

Investments in subsidiaries

Separate
financial statements

2009 2008
(in thousand Baht)

At 1 January 658,365 942,901
Acquisitions | - 1
Return from investment from liquidation of a subsidiary - (254,537)
Impairment of investment in a subsidiary - (30,000)
At 31 December 658,365 658,365

Loxley Information Services Company Limited (“Loxserv”)

On 22 February 2008, the Company acquired 100 ordinary shares in Loxserv at Baht 12.90 per share, at a
total price of Baht 1,290. As a result, the Company increased its interest in Loxserv from 99.86% to 99.87%.

At the extraordinary shareholders’ meetings No.1/2008 and No.2/2008, held on 6 May 2008 and 21 May 2008,
respectively of Loxserv, the shareholders passed a resolution to approve its liquidation and registered this with
the Ministry of Commerce on 29 May 2008.

At the extraordinary shareholders’ meeting No. 3/2008, held on 26 June 2008 of Loxserv, the shareholders
passed a resolution to approve the partial capital return to its shareholders at Baht 10 per share, totaling Baht
260 million. The capital was returned on 27 June 2008. Then, Loxserv completed its liquidation and registered
with the Ministry of Commerce on 15 December 2008. The Company recognised gain from liquidation of
Loxserv in the amount of Baht 141 million.

Watta Classifieds Company Limited (“Watta”)

In the year 2008, the Company has determined an impairment of investment as recorded by cost method and
identified that an investment in Watta has the recoverable amount less than the carrying amount in the amount
of Baht 30 million. The Company has used the discount rate of 8.5% per annum to calculate the net future
cash flow.
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Teleinfo Media Public Company Limited (“TMC?”)

At the annual general meeting of the shareholders of TMC, a subsidiary, held on 24 March 2009, the
shareholders approved the appropriation of dividends of Baht 0.82 per share, amounting to Baht 14 million.
TMC paid the dividend to shareholders on 23 April 2009.

At the Board of Directors’ meeting of TMC held on 26 May 2009, the directors approved the appropriation of
interim dividends of Baht 1.16 per share, amounting to Baht 20 million. TMC paid the dividend to shareholders
on 25 June 2009.

At the Board of Directors’ meeting of TMC held on 25 August 2009, the directors approved the appropriation
of interim dividends of Baht 1.41 per share, amounting to Baht 25 million. TMC paid the dividend to
shareholders on 24 September 2009.

At the Board of Directors’ meeting of TMC held on 24 November 2009, the directors approved the
appropriation of interim dividends of Baht 1.44 per share, amounting to Baht 25 million. TMC paid the
dividend to shareholders on 23 December 2009.

AD Venture Public Co., Ltd. (“ADV”)

On 31 January 2008, ADV acquired 2.4 million ordinary shares of Shineedotcom Co., Ltd. (“Shinee”) at Baht
6.29 per share, equivalent to 30% of the paid-up share capital of Shinee, at a total price of Baht 15 million. As
a result, ADV increased its interest in Shinee from 70% to 100%.

At the extraordinary shareholders’ meeting of ADV, held on 16 April 2009, the shareholders passed a
resolution to approve the decrease of authorised share capital from Baht 172 million to Baht 43 million by
reducing number of the ordinary shares from 17.20 million shares to 4.30 million shares at Baht 10 par value to
offset against the remaining deficits. The Company registered the share capital reduction to the Ministry of
Commerce on 25 May 2009. At the extraordinary shareholders’ meeting held on 17 June 2009, the
shareholders passed a resolution to approve the decrease of authorised share capital from Baht 43 million to
Baht 11 million by reducing number of the ordinary shares from 4.30 million shares to 1.07 million shares at
Baht 10 par value. The Company registered the share capital reduction to the Ministry of Commerce on 27
July 2009.

At the extraordinary shareholders’ meeting of ADV, held on 3 August 2009, the shareholders passed a
resolution to approve the registration as a public limited company. The Company registered as a public
company with the Ministry of Commerce on 25 September 2009, and it changed its name to AD Venture
Public Co., Ltd.

At the extraordinary shareholders’ meeting of ADV, held on 19 October 2009, the shareholders passed a
resolution to approve the offset of premium on share capital amounting to Baht 70 million with deficit
amounting to Baht 75.25 million.

At the Board of Directors’ meeting of ADV, held on 4 December 2009, the directors approved the appropriation
of interim dividends of Baht 68.50 per share, amounting to Baht 73.62 million. ADV paid the dividend to
shareholders on 18 December 2009.

Shineedotcom Co., Ltd. (“Shinee”)

At the extraordinary shareholders’ meeting of Shinee, a subsidiary of ADV, held on 16 April 2009, the
shareholders passed a resolution to approve the decrease of authorised share capital from Baht 80 million to
Baht 43 million by reducing number of the ordinary shares from 8 million shares to 4.26 million shares at Baht
10 par value to offset against the remaining deficits. The Company registered the share capital reduction to
the Ministry of Commerce on 25 May 2009.
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At the Board of Directors’ meeting of Shinee, held on 10 November 2009, the directors approved the
appropriation of interim dividends of Baht 18.78 per share, amounting to Baht 80.02 million. Shinee paid the
dividend to shareholders on 4 December 2009.

Sodamag Corp Company Limited

At the extraordinary shareholders’ meetings of Sodamag Corp Company Limited, a subsidiary of Shinee,
held on 10 August 2009 and 29 August 2009, the shareholders passed a resolution to approve its liquidation
and registered this with the Ministry of Commerce on 31 August 2009. Currently, the Company is in the
process of liquidation.

Idea Maker Company Limited

At the extraordinary shareholders’ meetings of Idea Maker Company Limited, a subsidiary of Watta, held on
12 November 2007, the shareholders passed a resolution to approve its liquidation and registered this with
the Ministry of Commerce on 30 November 2007. Currently, the Company completed its liquidation
and registered the liquidation on 21 December 2009. Watta recognised loss from liquidation of ldea Maker
Company Limited in the amount of Baht 0.15 million.

Investments in subsidiaries as at 31 December 2009 and 2008, and dividend income from those investments
for the years then ended were as follows:

Separate financial statements

Ownership
Interest Paid-up capital Cost method Impairment At cost - net Dividend income
2009 2008 2009 2008 2009 2008 2009 2008 2009 2008 2009 2008
(%) (in thousand Baht)

Subsidiaries
Teleinfo Media Public Company Limited | 100.00 | 100.00 | 173,534 |173,534| 562,694 |562,694 I - | - |562,694 | 562,694 | 83,817 |192,897
AD Venture Public Co., Ltd. 100.00 | 100.00 10,748 171,970/ 35,964 35,964 - - 35,964 | 35,964 73,624 -
Watta Classifieds Company Limited 60.00 60.00 20,000 20,000 59,707 89,707 - 30,000 59,707 59,707 - -
Total 204,282 345,504 658,365 688,365 - 30,000 658,365 658,365 157,441 192,897

10. Other long-term investments

Consolidated Separate
financial statements financial statements

2008 2009
(in thousand Baht)

Cash at banks - fixed deposits 1,791 1,745 - -

As at 31 December 2009, fixed deposits had the weighted average effective interest rate at 0.50%- 3.75% per
annum (2008: 2.13% per annum). The total amount of fixed deposits has been pledged as collateral in respect of
bank guarantees in respect of business.
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11. Property, plant and equipment

Consolidated financial statements
Furniture, Equipment
fixtures under Assets

Building Computer and office  concession Printing under
improvements equipment equipment agreement equipment installation
(in thousand Baht)

Cost
At 1 January 2008 4,130 33,150 1,048,139 349,886 212,062 | 188,097 1,228 | 1,836,692
Additions - 34 157,996 32,931 - 1,737 82,921 275,619
Transfer - - - 18 - - (18) -
Disposals - (2,810) (192,046) | (119,968) - - (11,256) | (326,080)
At 31 December 2008 and

1 January 2009 4,130 30,374 1,014,089 | 262,867 | 212,062 | 189,834 | 72,875 | 1,786,231
Additions - 56 64,093 34,273 - 1,645 86,449 186,516
Transfer - (23,805) 2,387 175,754 - - (154,336) -
Disposals - (1,519) (42,127) (96,401) - - - (140,047)
At 31 December 2009 4,130 5,106 1,038,442 | 376,493 | 212,062 | 191,479 4,988 | 1,832,700

Accumulated depreciation

At 1 January 2008 - 17,396 839,558 297,806 209,283 | 147,777 - 1,511,820
Depreciation charge for

the year - 5,627 74,648 39,439 2,779 18,657 - 141,150
Disposals - (988) (190,342) = (119,049) - - - (310,379)
At 31 December 2008 and

1 January 2009 - 22,035 723,864 218,196 212,062 | 166,434 - 1,342,591
Depreciation charge for

the year - 3,517 94,186 45,096 - 16,998 - 159,797
Disposals - (22,794) (39,180) (71,787) - - - (133,761)
At 31 December 2009 - 2,758 778,870 191,505 212,062 @ 183,432 - 1,368,627

Net book value

Owned assets 4,130 8,339 290,225 41,523 - 23,400 72,875 440,492
Assets under finance leases - - - 3,148 - - - 3,148
Total at 31 December 2008 4,130 8,339 290,225 44,671 - 23,400 72,875 443,640
Owned assets 4,130 2,348 259,572 184,988 - 8,047 4,988 464,073

Assets under finance leases - - - - - - - _

Total at 31 December 2009 4,130 2,348 259,572 184,988 - 8,047 4,988 464,073
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Separate financial statements

Furniture, Equipment
fixtures under Assets

Building Computer and office concession under
Land improvements equipment equipment agreement installation
(in thousand Baht)

Cost
At 1 January 2008 630 4,813 688,833 113,961 212,062 18 | 1,020,317
Additions - - 185,460 38,708 - 70,960 295,128
Transfer - - - 18 - (18) -
Disposals - - ) (15,430) - - (15,433)
At 31 December 2009 and

1 January 2009 630 4,813 874,290 137,257 212,062 70,960 | 1,300,012
Additions - - 62,913 23,128 - 83,376 169,417
Transfer - - 2,387 151,949 - (154,336) -
Disposals - - (29,659) (6,422) - - (36,081)
At 31 December 2009 630 4,813 909,931 305,912 212,062 - 1,433,348

Accumulated depreciation

At 1 January 2008 - 2,066 545,180 87,665 209,283 - 844,194
Depreciation charge for the year - 291 66,942 18,950 2,779 - 88,962
Disposals - - (1) (14,765) - - (14,766)
At 31 December 2008 and

1 January 2009 - 2,357 612,121 91,850 212,062 - 918,390
Depreciation charge for the year - 291 94,183 27,526 - - 122,000
Disposals - - (26,712) (3,941) - - (30,653)
At 31 December 2009 - 2,648 679,592 115,435 212,062 - 1,009,737

Net book value

Owned assets 630 2,456 262,169 45,407 - 70,960 381,622
Assets under finance leases - - - - - - -

At 31 December 2008 630 2,456 262,169 45,407 - 70,960 381,622
Owned assets 630 2,165 230,339 190,477 - - 423,611

Assets under finance leases - - - - - - -
At 31 December 2009 630 2,165 230,339 190,477 - - 423,611
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The gross amount of the Group’s fully depreciated plant and equipment that was still in use as at 31

December 2009 and 2008 were as follow:

Consolidated Separate
financial statements financial statements
2009 2008
(in thousand Baht)
At 31 December 2008 | 860,584 | 707,613
At 31 December 2009 1,001,593 680,598

12. Intangible assets

Consolidated financial statements

Fiber optics Software
licences licences

(in thousand Baht)

Cost

At 1 January 2008 - 90,868 90,868
Additions - 24,633 24,633
At 31 December 2008 and 1 January 2009 - 115,501 115,501
Additions 34,363 6,093 40,456
Disposals - (1,006) (1,006)
At 31 December 2009 34,363 120,588 154,951
Accumulated amortisation

At 1 January 2008 - 40,239 40,239
Amortisation charge for the year - 12,568 12,568
At 31 December 2008 and 1 January 2009 - 52,807 52,807
Amortisation charge for the year 1,592 15,351 16,943
Disposals - (1,006) (1,006)
At 31 December 2009 1,592 67,152 68,744
Accumulated impairment loss

At 1 January 2008 - 16,802 16,802
At 31 December 2008 and 1 January 2009 - 16,802 16,802
At 31 December 2009 - 16,802 16,802
Net book value

At 31 December 2008 - 45,892 45,892
At 31 December 2009 32,771 36,634 69,405
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Separate financial statements

Fiber optics Software

licences licences
(in thousand Baht)

Cost

At 1 January 2008 - 20,346 20,346
Additions - 10,430 10,430
At 31 December 2008 and 1 January 2009 - 30,776 30,776
Additions 34,363 3,437 37,800
At 31 December 2009 34,363 34,213 68,576

Accumulated amortisation

At 1 January 2008 - 11,297 11,297
Amortisation charge for the year - 3,553 3,553
At 31 December 2008 and 1 January 2009 - 14,850 14,850
Amortisation charge for the year 1,592 4,955 6,547
At 31 December 2009 1,592 19,805 21,397

Net book value

At 31 December 2008 - 15,926 15,926
At 31 December 2009 32,771 14,408 47,179

As at 31 December 2009, an impairment loss in respect of computer software amounting to Baht 17 million in
a subsidiary has been recognised because the anticipated net discounted cash flow from the continuing use
of the asset is less than the carrying amount of this asset. The subsidiary has used the discount rate of 12%
per annum to calculate the net future cash flow.

. Goodwiill

Consolidated financial statements

Goodwill Negative Goodwill Total
(in thousand Baht)

As at 31 December 2008

Cost 912,310 (13,225) 899,085
Accumulated amortisation of goodwill (317,389) 18,225 (304,164)
Net book value as at 31 December 2008 594,921 - 594,921

Net book value as at 31 December 2009 594,921 - 594,921
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14. Deferred tax

Consolidated Separate
financial statements financial statements

2009 2008 2009 2008
(in thousand Baht)

| | | |
Deferred tax assets 91,826 80,315 23,763 24,844

Movements in deferred tax assets during the year were as follows:

Consolidated financial statements
Charged / (credited) to:
At Statement of Acquisition At

1 January income of 31 December
2009 (note 26) Equity subsidiary 2009
(in thousand Baht)

Deferred tax assets

Accounts receivable (doubtful accounts) 30,046 10,589 - - 40,635
Inventories (provision for decline in value) 41 112 - - 153
Deferred income and advance received 19,100 (79) - - 19,021
Recognised revenue and cost from

telephone directory 20,126 1,865 - - 21,991
Depreciation 11,002 (976) - - 10,026
Total 80,315 11,511 - - 91,826

Consolidated financial statements

Charged / (credited) to:

At Statement of Acquisition At

1 January income of 31 December
2008 (note 26) Equity subsidiary 2008

(in thousand Baht)

Deferred tax assets

Accounts receivable (doubtful accounts) 16,631 18,415 - - 30,046
Inventories (provision for decline in value) 43 ) - - 41
Deferred income and advance received 22,465 (3,365) - - 19,100
Recognised revenue and cost from

telephone directory 17,538 2,588 - - 20,126
Depreciation 9,513 1,489 - - 11,002
Loss carry forward 3,965 (3,965) - - -

Total 70,155 10,160 - - 80,315
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Separate financial statements
Charged/(credited) to:
At Statement of At

1 January income Equity 31 December
2009 (note 26) 2009

(in thousand Baht)

Deferred tax assets

Accounts receivable (doubtful accounts) 1,726 354 - 2,080
Inventories (provision for decline in value) 12 54 - 66
Deferred income and advance received 18,342 (907) - 17,435
Depreciation 4,764 (582) - 4,182
Total 24,844 (1,081) - 23,763

Separate financial statements
Charged/(credited) to:
At Statement of At

1 January income Equity 31 December
2008 (note 26) 2008
(in thousand Baht)

Deferred tax assets

Accounts receivable (doubtful accounts) 1,785 (59) - 1,726
Inventories (provision for decline in value) 14 2 - 12
Deferred income and advance received 21,790 (3,448) - 18,342
Depreciation 4,303 461 - 4,764
Total 27,892 (3,048) - 24,844

Tax loss carried forward

Deferred tax assets for tax loss carried forward are recognised to the extent that it is probable that future taxable
profit will be available against which the temporary differences can be utilised. The subsidiaries have tax loss carried
forward to offset future taxable income which is not recognised in the consolidated financial statements as follows:

Expired year (in Million Baht)

2010 18.2
2011 221.0
2012 0.3
2013 0.2
2014 0.3

Total 240.0
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15. Interest-bearing liabilities

Consolidated Separate
financial statements financial statements

2009 2008 2009 2008
(in thousand Baht)

Current

Short-term loans from financial

institutions

unsecured 30,000 60,000 30,000 60,000

Current portion of long-term loans

from financial institutions unsecured 43,340 3,750 38,340 -

Current portion of financial

lease liabilities 814 767 171 -

74,154 64,517 68,511 60,000

Non-current

Long-term loans from financial institutions

unsecured 234,160 276,250 231,660 270,000
Financial lease liabilities 1,435 1,776 433 -

235,595 278,026 232,093 270,000

Total 309,749 342,543 300,604 330,000

The periods to maturity of interest-bearing liabilities, excluding financial lease liabilities, as at 31 December
were as follows:

Consolidated Separate
financial statements financial statements

2009 2008 2009 2008
(in thousand Baht)

Within one year 73,340 63,750 68,340 60,000
After one year but within five years 234,160 276,250 231,660 270,000
Total 307,500 340,000 300,000 330,000

Short-term loans from financial institution
The Company

As at 31 December 2009, the Company had short-term loans from financial institutions amounted to Baht 30
million, bear interest at the rate of 2.65% per annum and are repayable at call. (2008: 4.78% per annum)
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Long-term loans from financial institutions
The Company

In December 2008, the Company had entered into loan agreement from a financial institution in the amount of
Baht 270 million with interest rate MLR minus 0.80% per annum. This loan is due within 60 month after the
first drawdown (December 2008), payable every 3 months, totally 14 installments in the amount of 7.1% of
balance of loans of each due date. The first installment commenced on the 21st month after the first
drawdown. This loan has no collateral but it has the condition that the Company has to maintain the ratio of
liabilities to shareholders’ equity not exceeding 2:1 through the period of agreement.

Subsidiary

In April 2008, Watta Classifieds Company Limited, a subsidiary, had entered into loan agreement from a
financial institution in the amount of Baht 10 million with interest rate MLR per annum. This loan is due within
36 month after the first drawdown (April 2008), payable every 3 months, totally 8 installments at Baht 1.25
million each. The first installment commenced in June 2009. This loan has no collateral but it has the condition
that the Company has to maintain the ownership interest in the subsidiary of not less than 60%.

The available credit facilities

As at 31 December 2009, the Group and the Company had unutilised credit facilities totalling Baht 625 million
(2008: Baht 518 million).

Financial lease liabilities

Financial lease liabilities as at 31 December 2009 and 2008 were payable as follows:

Consolidated financial statements

2009 2008

Principal Interest Payments Principal Interest Payments
(in thousand Baht)

Within one year 814 59 873 767 83 850
After one year but within five years 1,435 59 1,494 1,776 31 1,807
Total 2,249 118 2,367 2,543 114 2,657

Separate financial statements

2009 2008

Principal Interest Payments Principal Interest Payments
(in thousand Baht)

Within one year 171 31 202 - - -
After one year but within five years 433 59 492 - - -
Total 604 90 694 - - -

As at 31 December 2009, the interest rates according to contracts of obligation under finance leases were
between 5.67% - 5.88% per annum (2008: 3.15% - 6.80% per annum).
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Fair values

The carrying amount of cash and cash equivalents, accounts receivable, accounts payable and short-term
borrowings approximate the fair value due to the short maturities of these instruments. The value of
non-current borrowings is estimated using discounted cash flows based on the Group’s incremental
borrowing rates for similar types of borrowings, as follows:

Consolidated Separate
financial statements financial statements

Book value Fair value Book value Fair value
(in thousand Baht)

As at 31 December 2009 | | | |
Long-term loan 234,160 215,931 231,660 213,461

Interest-bearing liabilities of the Group and the Company as at 31 December 2009 and 2008 were
denominated entirely in Thai Baht.

16. Trade accounts payable

Consolidated Separate
financial statements financial statements
2008 2009
(in thousand Baht)

Related parties 4 29,696 34,807 26,947 34,924
Other parties 250,870 245,434 189,849 186,747
Total 280,566 280,241 216,796 221,671

17. Other current liabilities

Consolidated Separate
financial statements financial statements

2008 2009
(in thousand Baht)

Accrued bonus 41,856 37,457 17,330 26,148
Other accrued expenses 49,412 59,678 21,505 32,988
Other tax 8,350 8,554 7,293 5,396
Advance received 3,915 6,170 - -

Others 2,915 13,155 1,171 270

Total 106,448 125,014 47,299 64,802
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18. Share capital

2009 2008
:::: ;’:::: Number Amount Number Amount
(Baht) (thousand shares /thousand Baht)
Authorised
At 1 January
ordinary shares 1 - - 660,849 660,849
ordinary shares 0.25 660,849 165,212 - -
Issue of new shares 0.25 13,693 3,424 - -
Reduction in par value from

Baht 1 to Baht 0.25 - - - (495,637)
At 31 December
ordinary shares 0.25 674,542 168,636 | 660,849 165,212

Issued and paid-up

At 1 January

ordinary shares 1 - - 626,899 626,899

ordinary shares 0.25 629,387 157,347 - -
Issue of new shares 1 - - 2,488 2,488
Issue of new shares 0.25 9,972 2,493 - -
Reduction in par value from Baht 1 to Baht 0.25 - - - (472,040)
At 31 December

ordinary shares 0.25 639,359 159,840 629,387 157,347

Reduction in par value of the Company

At the annual general meeting of the shareholders held on 9 April 2008, the shareholders passed a resolution
to approve the decrease of paid-up capital from Baht 629,387,302 to Baht 157,346,825.50 and registered
capital from Baht 660,849,474 to Baht 165,212,368.50 by reducing the par value of the Company’s shares
from Baht 1 per share to Baht 0.25 per share by reducing par value by Baht 0.75 per share. The capital
reduction was registered with the Ministry of Commerce on 30 June 2008 and the payment for return of
capital was made to shareholders on 10 July 2008.

The issuance of additional ordinary shares to reserve for the change in the exercise
ratio of the warrants

As a result of the payment of interim dividend and the payment for capital reduction on 10 July 2008 and the
special interim dividend payment on 7 January 2009, the exercise ratio of the warrants issued under ESOP
Grant |, Grant Il, Grant lll, Grant IV and Grant V has been affected. At the annual general meeting of the
shareholders of the Company held on 8 April 2009, a resolution was passed to approve the issuance of
13,693,000 additional ordinary shares to reserve for the change in the exercise ratio, equivalent to 2.18% of
the total issued and paid-up share capital of the Company. The Company has registered the increased share
capital to the Ministry of Commerce on 4 May 2009.
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Issue of new ordinary share under ESOP schemes

Exercise of Exercise price Issue of Par value Par Registration date
warrants per share ordinary shares per share premium with the Ministry
(unit) (Baht) (shares) (Baht) (Baht) of Commerce
ESOP Grant IV 406,900 2.23 654,131 0.25 1,293,214 3 July 2009
1,255,700 2.23 2,018,656 0.25 3,990,880 | 4 August 2009
1,418,800 2.18 2,327,979 0.25 4,497,652 | 2 September 2009
30,000 2.18 49,224 0.25 95,100 | 2 October 2009
14,000 2.18 22,971 0.25 44,379 2 December 2009
ESOP Grant V 1,894,400 2.56 2,653,788 0.25 6,116,978 4 August 2009
1,570,500 2.50 2,245,498 0.25 5,059,104 2 September 2009
Total 6,590,300 9,972,247 21,097,307

Exercise of Exercise price Issue of Par value Par Registration date

warrants per share ordinary shares per share premium with the Ministry
(unit) (Baht) (shares) (Baht) (Baht) of Commerce

ESOP Grant IV I 83,600 I 3.12 95,937 | 1 | 203,386 | 2 April 2008
ESOP Grant IV 1,996,400 3.12 2,291,021 1 4,856,957 3 June 2008
ESOP Grant V 101,000 3.58 101,000 1 260,580 3 June 2008
Total 2,181,000 2,487,958 5,320,923

Warrants under ESOP schemes

At the Board of Directors’ meeting of the Company held on 11 August 2009, the Directors passed a resolution
to approve the appropriation of interim dividend for the first six months of 2009. The proposed dividend is
greater than 50% of the net profit after tax. This affects the exercise ratio and exercise price of the warrants
under the ESOP schemes (Grant Il, Grant Ill, Grant IV and Grant V). Hence the Company changed the exercise

ratio and exercise price of the warrants effective from 21 August 2009 onwards as detailed below,

Exercise ratio (unit:share) Exercise price (Baht:unit)
Former New
ESOP - Grant Il 1:1.73848 1:1.77439 5.344 5.236
ESOP - Grant llI 1:1.70703 1:1.74229 4.059 3.977
ESOP - Grant IV 1:1.60760 1:1.64081 2.227 2.182
ESOP - Grant V 1:1.40086 1:1.42980 2.555 2.503

The details of the warrants of the Company as at 31 December 2009 are as follows:

Exercise period

Issued Exercise ratio Exercise Price

EEELLC ) (units) (units : share) (Baht/unit : share) First
ESOP - Grant Il 16 May 2005 2,213,700 1:1.77439 5.236 30 May 2005 | 30 April 2010
ESOP - Grant lll | 31 May 2005 8,559,100 1:1.74229 3.977 31 May 2006 | 30 May 2010
ESOP - Grant IV 31 May 2006 8,354,300 1:1.64081 2.182 31 May 2007 ' 30 May 2011
ESOP - GrantV =~ 30 May 2007 8,354,400 1:1.42980 2.503 30 May 2008 29 May 2012



19.

20.

| CS LoxInfo Public Company Limited | annual report 2009 |
123

The warrant of the Company for ESOP-Grant | expired during 2009.

Movements in the number of outstanding warrants under the ESOP scheme are as follows:

For the year ended 31 December 2009

ESOP - Grant Il ESOP - Grant Ill ESOP - Grant IV ESOP - GrantV  Total
Employees Employees Employees Employees

(thousand units)

Opening balance 2,214 8,559 l 4,619 I 8,253 | 23,645
Exercised during the year - - (3,125) (3,465) (6,590)
Closing balance 2,214 8,559 1,494 4,788 17,055

Treasury shares and treasury shares reserve

Consolidated and separate
financial statements

Treasury shares Treasury shares reserve
(in thousand Baht)
At 1 January 2008 (222,088) 222,088
Reduction in par value from Baht 1 to Baht 0.25 38,775 (38,775)
At 31 December 2008 and 1 January 2009 (183,313) 183,313
At 31 December 2009 (183,313) 183,313

At the Board of Directors’ meeting of the Company held on 9 August 2007, a resolution was passed to
approve a program for liquidity management purposes to repurchase the Company’s share up to 51.7 million
shares, or 8.3% of the total number of paid-up share capital or not to exceed Baht 225 million, which ever
firstly completed. The repurchase of shares on the Stock Exchange of Thailand (“SET”) occurred during the
period from 27 August 2007 to 27 February 2008. The offer price for the repurchase of shares shall not exceed
the average closing price of those shares for the preceding five business days, plus an amount of 15% of that
average closing price in accordance with SET regulations. The repurchased shares may be resold during the
period of 6 months to 3 years from the purchase date at not less than the average closing price of those
shares for the preceding five business days, less an amount of 15% of that average closing price, in
accordance with SET regulations.

On 22 November 2007, the Company had purchased 51.7 million ordinary shares (par value of Baht 1 each),
or 8.3% of the total number of shares in issue, for a total of Baht 222 million under the program to repurchase
shares approved by the Board of Directors. As at 31 December 2007, the Company had appropriated the full-
required amount for the treasury shares reserve from retained earnings.

At the annual general meeting of shareholders of the Company held on 9 April 2008, the shareholders passed
a resolution to approve the decrease of paid-up capital and registered capital by reducing the par value of the
Company from Baht 1 per share to Baht 0.25 per share. Consequently, the treasury shares and reserve would
be reduced by Baht 39 million.

Additional paid-in capital and reserves
Share premium

Section 51 of the Public Companies Act B.E. 2535 requires companies to set aside share subscription monies
received in excess of the par value of the shares issued to a reserve account (“share premium”). Share
premium is not available for dividend distribution.
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Legal reserve

Section 116 of the Public Companies Act B.E. 2535 requires that a company shall allocate not less than 5% of
its annual net profit, less any accumulated losses brought forward, to a reserve account (“legal reserve”), until
this account reaches an amount not less than 10% of the registered authorised capital. The legal reserve is
not available for dividend distribution.

Treasury share reserve

The treasury share reserve represents the amount appropriated from retained earnings equal to the cost of the
Company’s own shares held by the Group. The treasury shares reserve is not available for dividend
distribution.

21. Segment information

Segment information is presented in respect of the Group’s business and geographic segments. The primary
format, business segments, is based on the Group’s management and internal reporting structure.

Business segments

The Group is organised into the following business segments:
Segment 1 Satellite uplink-downlink services

Segment 2 Sales and services relating to the internet business
Segment 3 Media and advertising

Segment 4 Voice info service and mobile contents

Business segments results:

For the year ended 31 December 2009

Satellite
uplink- Media Voice info

downlink Internet and service and
service service advertising mobile content Elimination Total
(in thousand Baht)

Revenue from sale of goods and

rendering of services 21,453 1,440,234 863,997 363,632 (103,119) | 2,586,197
Cost of sale of goods and rendering

of services (11,907) | (1,011,751) | (331,038) (198,482) 95,527 |(1,457,651)
Selling and administrative expenses - (315,028) | (403,700) (66,785) 21,850 (763,663)
Segment results 9,546 113,455 129,259 98,365 14,258 364,883
Operating income 364,883
Other income 26,278
Profit before finance costs 391,161
Finance costs (17,747)
Income tax expense (84,442)
Minority interest (1,710)
Profit for the year 287,262
Segment assets 26,414 1,439,635 454,931 150,277 (88,523) 1,982,734
Segment liabilities 4,653 661,222 237,496 55,478 (24,280) 934,569
Depreciation (note 11) 5,870 116,130 25,593 14,510 (2,306) 159,797
Amortisation of intangible assets

(note 12) - 6,547 8,558 1,838 - 16,943

Total 5,870 122,677 34,151 16,348 (2,306) 176,740
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For the year ended 31 December 2008

Satellite
uplink- Media Voice info
downlink Internet and service and

service service advertising mobile content Elimination Total
(in thousand Baht)

Revenue from sale of goods and

rendering of services 29,154 | 1,463,925 971,451 203,065 (65,778) 2,601,817
Cost of sale of goods and rendering

of services (19,225) | (993,131) | (396,568) (137,953) 45,840 | (1,501,037)
Selling and administrative expenses - (357,029) | (432,384) (88,651) 19,938 (858,126)
Segment results 9,929 113,765 142,499 (28,539) - 242,654
Operating income 242,654
Other income 62,557
Profit before finance costs 305,211
Finance costs (5,018)
Income tax expense (135,918)
Minority interest (2,836)
Profit for the year 161,439
Segment assets 28,404 | 1,695,155 456,161 123,479 (106,808) 2,196,391
Segment liabilities 8,208 971,822 253,704 58,598 (40,259) 1,252,073
Depreciation (note 11) 6,581 90,263 30,729 16,119 (2,542) 141,150

Amortisation of intangible

assets (note 12) - 3,817 6,054 2,697 - 12,568
Amortisation of goodwiill - 15,778 - - - 15,778
Loss from impairment of goodwill - - 30,000 - - 30,000

Total 6,581 109,858 66,783 18,816 (2,542) 199,496
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22.

23.

Geographic segments

Management considers that the Group operates in a single geographic area, namely in Thailand, and has,
therefore, only one major geographic segment.

Other income

Consolidated Separate
financial statements financial statements

2008 2009
(in thousand Baht)

Interest income 3,410 13,727 1,018 3,288
Commission income - 5,411 - 2,876
Management fee income 330 - 330 1,438
Reversal of accrued expenses 4,723 18,569 4,723 -
Income from scrap sales 2,321 4,640 - -
Bad debt refunded 9,533 7,718 - -
Others 5,911 11,442 3,822 4,162
Total 26,228 61,507 9,893 11,764

The expenses by nature

The following expense, classified by nature, have been charged in arriving at the operating profit before
finance costs and income tax expense.

Consolidated Separate
financial statements financial statements

2008 2009
(in thousand Baht)

Operating leases rental 240,864 297,809 213,124 274,159
Employee benefits expenses (Note 24) 385,293 439,811 241,277 238,045
Depreciation of property and equipment (Note 11) 159,797 138,371 122,000 86,183
Amortisation of equipment under concession

agreements (Note 11) - 2,779 - 2,779
Amortisation of intangible assets (Note 12) 16,943 12,568 6,547 3,653
Recognition/amortisation of goodwill - net - 14,108 - -

Loss from impairment of investment and goodwill - 30,000 - 30,000
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24. Employee benefit expenses

Consolidated Separate
financial statements financial statements

2008 2009

(in thousand Baht)
Wages, salaries and bonus 335,240 382,530 199,616 191,987
Contribution to defined contribution plans | 11,094 | 10,263 8,471 | 7,436
Others 38,959 47,018 33,190 38,622
Total 385,293 439,811 241,277 238,045

The defined contribution plans comprise provident funds established by the Group for its employees.
Membership to the funds is on a voluntary basis. Contributions are made monthly by the employees at rates
ranging from 3% to 7% of their basic salaries and by the Group at rates ranging from 3% to 7% of the
employees’ basic salaries. The provident funds are registered with the Ministry of Finance as juristic entities
and are managed by a licensed Fund Managers.

25. Finance costs

Consolidated Separate
financial statements financial statements

2009 2008 2009
(in thousand Baht)

Interest expenses

Related parties 4 ‘ - | 124

Financial institutions 17,649 4,762 17,083 4,284
Finance leases 98 132 13 h
Total 17,747 5,018 17,096 4,284

26. Income tax expense

Consolidated Separate
financial statements financial statements

2008 2009
(in thousand Baht)

Current tax expense

Current year 95,953 146,078 27,786 68,217

Deferred tax expense

Movements in temporary differences 14 (11,511) (10,160) 1,081 3,048
Total 84,442 135,918 28,867 71,265
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27.

Reconciliation of effective tax rate

Consolidated financial statements

2009 2008
(in thousand (in thousand
Baht) Baht)

Profit before income tax expense 28.45 373,413 27.65 300,912
Income tax using the Thai corporation

tax rate 106,249 83,213
Gain from liquidation of a subsidiary - 35,138
Income not subject to tax - (1,184)
Expenses not deductible for tax purposes 863 18,751
Utilisation of previously unrecognised

tax losses (22,670) -
Total 84,442 135,918

Reconciliation of effective tax rate

Separate financial statements

2009 2008
Rate (in thousand (in thousand
(%) Baht) Baht)
Profit before income tax expense 25 | 270,635 | 25 453,470
Income tax using the Thai corporation tax rate | 67,659 113,368 |
Income not subject to tax (39,360) (48,224)
Expenses not deductible for tax purposes 568 6,121
Total 28,867 71,265

Income tax reduction

As a listed company, the Company is eligible to apply a discounted tax rate of 25% for five fiscal years from
2004 to 2008 and received income tax reduction under this Royal Decree are also eligible to continue the
period of tax reduction under Royal Decree No. 475 but not beyond the 2010 accounting period ending on or
after 31 December 2010. After this period, the applicable tax rate for the Company will be 30%. The
applicable tax rate for the subsidiaries is 30%.

Earnings per share
Basic earnings per share

The calculation of basic earnings per share for the years ended 31 December 2009 and 2008 were based on
the profit for the years attributable to equity holders of the Company and the weighted average number of
ordinary shares outstanding during the years as follows:
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Consolidated Separate
financial statements financial statements

2009 2008 2009 2008

(in thousand Baht / thousand shares)

Profit for the year attributable to equity holders of

the Company (statement of income) 287,262 161,439 241,768 382,205
Profit attributable to equity holders of the Company

(basic) 287,262 161,439 241,768 382,205
Number of ordinary shares outstanding at 1 January 629,387 626,899 629,387 626,899
Effect of own shares held (Treasury Stocks) (51,700) (51,700) (51,700) (51,700)
Effect of shares issued during the year 3,776 1,946 3,776 1,946
Weighted average number of ordinary shares

outstanding (basic) 581,463 577,145 581,463 577,145
Earnings per share (basic) (in Baht) 0.49 0.28 0.42 0.66

Diluted earnings per share

The calculation of diluted earnings per share for the years ended 31 December 2009 and 2008 were based on
the profit for the years attributable to equity holders of the Company and the weighted average number of
ordinary shares outstanding during the years after adjusting for the effects of all dilutive potential ordinary
shares as follows:

Consolidated Separate
financial statements financial statements

2009 2008 2009 2008

(in thousand Baht / thousand shares)

Profit attributable to equity holders of the Company |

(basic) 287,262 161,439 241,768 382,205
Profit attributable to equity holders of the | | |

Company (diluted) 287,262 161,439 241,768 382,205
Weighted average number of ordinary shares

outstanding (basic) 581,463 577,145 581,463 577,145
Effect of shares warrants on issue (ESOP) 1,396 2,675 1,396 2,675
Weighted average number of ordinary

shares outstanding (diluted) 582,859 579,820 582,859 579,820
Earnings per share (diluted) (in Baht) 0.49 0.28 0.41 0.66

Dividends

At the annual general meeting of the shareholders of the Company held on 9 April 2008, the shareholders
approved the appropriation of dividends of Baht 0.20 per share, amounting to Baht 115 million. The dividend
was paid to shareholders on 2 May 2008.

At the Board of Directors meeting of the Company held on 12 June 2008, a resolution was passed to approve
the appropriation of interim dividend for the first five months of 2008 (1 January 2008 to 31 May 2008) of Baht
0.23 per share, amounting to Baht 133 million. The dividend was paid to shareholders on 10 July 2008.
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29.

At the Board of Directors meeting of the Company held on 9 December 2008, a resolution was passed to
approve the appropriation of extra interim dividend from gain on liquidation of Loxley Information Services
Company Limited and interim dividend received from Teleinfo Media Public Company Limited of Baht 0.27 per
share, amounting to Baht 156 million. The dividend was paid to shareholders on 7 January 2009.

At the annual general meeting of the shareholders of the Company held on 8 April 2009, the shareholders
approved the appropriation of dividends of Baht 0.22 per share, amounting to Baht 127.09 million. The
dividend was paid to shareholders on 6 May 2009.

At the Board of Directors’ meeting of the Company held on 11 August 2009, the directors passed a resolution
to approve the interim dividends of Baht 0.14 per share, totaling Baht 81.62 million. The dividend was paid to
shareholders on 8 September 2009.

Financial instruments
Financial risk management policies

The principal financial risk faced by the Group is exchange rate risk. The Group has sales, purchases and a
portion of borrowings are translated in foreign currencies. In order to manage the risks arising from
fluctuations in exchange rates, the Group makes use of derivative financial instruments.

The objective of using derivative financial instruments is to reduce uncertainty over future cash flows arising
from movements in exchange rate, and to manage the liquidity of cash resources. The following strategies are
employed to achieve these objectives. Foreign exchange forward contracts and foreign currency options are
taken out to manage the currency risks in future sales, purchases and loan repayments. Decisions on the level
of risk undertaken are governed by corporate policy, which has established limits by transaction type and by
counterparty.

Trading for speculative purposes is prohibited. All derivative transactions are subject to approval of the
management before execution.

Management of currency exposure is the responsibility of the Treasury Department. Management reports
contain detail of cost and market value for all derivative financial instruments including outstanding forward
contracts and cross currency swap. An analysis of exposures against the limits established by the
management is also provided. These limits principally cover the maximum permitted exposure in respect of
short-term investment regarding to guideline to short-term investment policy.

Interest rate risk

Interest rate risk is the risk that future movements in market interest rates will affect the results of the Group’s
operations and its cash flows because loan interest rates are mainly fixed.

The Group has not entered into any interest rate hedging contracts because following the Group’s interest
rates for long-term liabilities are based on the money market floating interest rates.

The effective interest rates of interest-bearing financial liabilities as at 31 December and the periods in which
those liabilities mature or re-price were as follows:
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Consolidated financial statements

After
1 year
Effective Within but within  After
interest rate 1 year S5years b5years Total
(% per annuam) (in thousand Baht)
2009
Current
Loans payable - Financial institutions 3.13-6.64 73,340 - - 73,340

Non-current

Loans payable - Financial institutions 6.55 - 6.64 - 234,160 - 234,160
Total 73,340 | 234,160 - 307,500
2008
current

Loans payable - Financial institutions 5.95-7.25 63,750 - - 63,750

Non-current
Loans payable - Financial institutions 5.95-7.25 - 276,250 - 276,250
Total 63,750 276,250 - 340,000

Separate financial statements

After
1 year
Effective Within but within  After
interest rate 1 year S5years b5years Total
(% per annuam) (in thousand Baht)
2009
Current
Loans payable - Financial institutions 3.13-6.64 68,340 - - 68,340

Non-current

Loans payable - Financial institutions 6.64 - 231,660 - 231,660
Total 68,340 | 231,660 - 300,000
2008
current

Loans payable - Financial institutions 5.95 60,000 - - 60,000

Non-current
Loans payable - Financial institutions 5.95 - 270,000 - 270,000
Total 60,000 270,000 - 330,000
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Foreign currency risk

The Group is exposed to foreign currency risk relating to purchases and sales which are denominated in
foreign currencies.

Foreign currency forward contracts payable, net

As at 31 December 2009 and 2008, a subsidiary has entered into foreign currency forward contracts to hedge
the foreign exchange rate risk in respect of accounts payable. The foreign currency forward contracts payable
under these contracts are shown below:

Consolidated Separate
financial statements financial statements

2009 2008 2009 2008
(in thousand Baht)

Foreign currency forward contracts payable, net

37,539 | 61,501 | - l -

Contracts receivable
Contracts payable 37,602 61,688 - -
Total 63 187 - -

Consolidated financial statements

2009 2008
(in thousand (in thousand (in thousand (in thousand
US Dollar) Baht) US Dollar) Baht)
Due
Within one year 1,130 37,602 1,767 61,688

After one year but within five years - - - -

Total 1,130 37,602 1,767 61,688

Credit risk

Credit risk is the potential financial loss resulting from the failure of a customer or counterparty to settle its
financial and contractual obligations to the Group as and when they fall due.

The Group has no significant concentrations of credit risks. The Group has policies in place to ensure that
sales of products and services are made to customers with an appropriate credit history. Derivative
counterparties and cash transactions are limited to high quality financial institutions.

Liquidity risk

The Group monitors its liquidity risk and maintains a level of cash and cash equivalents deemed adequate by
management to finance the Group’s operations and to mitigate the effects of fluctuations in cash flows.

Determination of fair values

A number of the Group’s accounting policies and disclosures require the determination of fair value, for both
financial and non-financial assets and liabilities. The fair value is the amount for which an asset could be
exchanged, or a liability settled, between knowledgeable, willing parties in an arm’s length transaction. Fair
values have been determined for measurement and/or disclosure purposes based on the following methods.
When applicable, further information about the assumptions made in determining fair values is disclosed in the
notes specific to that asset or liability.
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The fair value of trade and other short-term receivables is taken to approximate the carrying value.

The fair value of investments in equity and debt securities, which are held for trading, held to maturity and
available for sales, is determined by reference to their quoted bid price at the reporting date. The fair value of
held-to-maturity investments is determined for disclosure purposes only.

The fair value of forward exchange contracts is based on their listed market price, if available. If a listed
market price is not available, then fair value is estimated by discounting the difference between the
contractual forward price and the current forward price at the reporting date for the residual maturity of the
contract using a risk-free interest rate (based on government bonds).

The fair value of non-derivative financial liabilities, which is determined for disclosure purposes, is calculated
based on the present value of future principal and interest cash flows, discounted at the market rate of interest
at the reporting date.

Net fair values of derivative financial instruments

The net fair values of derivative financial instruments at the balance sheet date were:

Consolidated Separate
financial statements financial statements

2008 2009
(in thousand Baht)

Foreign currency forward contracts I 37,759 | 61,983 | - | -

The net fair values of foreign currency forward contracts and option contracts have been calculated based on
rates quoted by the Group’s bankers to terminate the contracts at the reporting date.

Commitments with non-related parties

Consolidated Separate
financial statements financial statements

2009 2008 2009 2008
(in thousand Baht)

Non-cancellable operating lease commitments

Within one year 51,298 63,518 32,887 38,691
After one year but within five years 51,040 80,086 49,590 66,256
Total 102,338 143,604 82,477 104,947
Other commitments

Bank guarantees 22,970 21,701 13,366 12,097

Total 22,970 21,701 13,366 12,097
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31. Events after the reporting period

a) Proposed dividend payment

b)

At the Board of Directors’ meeting of the Company held on 17 February 2010, the directors passed a
resolution to approve the appropriation of dividends of Baht 0.27 per share, amounting to Baht 158.67
million. The proposed dividends must be approved by the shareholders at their meeting.

Increase of Share Capital and Reduction of Share Capital
Increase of Share Capital

At the Board of Directors’ meeting of the Company on 17 February 2010, a resolution was passed to
approve the issuance of 2,750,000 additional ordinary shares to support the change in the exercise ratio,
equivalent to 0.43% of the total issued and paid-up share capital of the Company. As a result of the
proposed dividend payment on note 31 (a), the exercise ratio of the warrants issued under ESOP Grant I,
Grant Ill, Grant IV and Grant V has been affected. The Board of Directors will propose this to the
shareholders for approval.

Reduction of Share Capital

At the Board of Directors’ meeting of the Company on 17 February 2010, a resolution was passed to
reduce the ordinary shares because the warrant of the Company for ESOP-Grant | expired on 13 May
2009 in number of 5,678,038 shares, equivalent to 0.89% of the total issued and paid-up shares capital
of the Company. The Board of Directors will propose this to the shareholders for approval.

32. Thai Accounting Standards (TAS) not yet adopted

The Group has not adopted the following revised TAS that has been issued as of the reporting date but is not

yet effective. The revised TAS is anticipated to become effective for annual financial periods beginning on or

after 1 January in the year indicated.

TAS Topic Year effective

TAS 24 (revised 2009) Related Party Disclosures (formerly TAS 47) 2011
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33. Reclassification of accounts

Certain accounts in the 2008 financial statements have been reclassified to conform to the presentation in the
2009 financial statements as follows:

Consolidated Separate
financial statements financial statements

Before After Before After
reclass. Reclass. reclass. reclass. Reclass. reclass.
(in thousand Baht)

Balance sheet
Accrued expenses 97,135 | (97,135) - 59,136 | (59,136) -
Other current liabilities 27,879 97,135 125,014 5,666 59,136 64,802

Statement of income

Selling and administrative expenses 854,022 | (854,022) - 363,635  (363,635) -
Selling expenses - 145,154 145,154 - 67,565 67,565
Administrative expenses - 693,741 693,741 - 280,943 280,943
Directors’ remuneration 4,105 (4,105) - 4,105 (4,105) -
Management benefit expenses - 19,232 19,232 - 19,232 19,232

The reclassifications have been made in order to comply with the Announcement of the Department of
Business Development B.E. 2552 and because, in the opinion of management, the new classification is more
appropriate to the Group’s business.
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Dividend Policy

The Company’s dividend policy

The Company’s dividend policy is to pay dividend
no less than 40 percent of net profit after deduction of
all taxes, legal reserves and other reserves specified by
law and the Company regulations of the stand alone
profit and loss statement, if the fund is not required
elsewhere and subject to the economic and future
project of the Company and the subsidiaries and the
payment would have no significant effect on the running
of the Company.
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The subsidiaries of the Company’s
dividend policy

Teleinfo Media Public Company Limited, AD
Venture Company Limited and Watta Classifieds
Company Limited its subsidiaries of the Company have
the dividend policy is to pay dividend no less than 40
percent of net profit after deduction of all taxes, legal
reserves and other reserves specified by law and the
subsidiaries regulations of the stand alone profit and
loss statement, if the fund is not required elsewhere and
subject to the economic and future project of the
subsidiaries and the payment would have no significant
effect on the running of the subsidiaries.

Annual Audit Fee for 2009

1. Audit Fee

In 2009, the Company and its subsidiaries paid
auditor fee as follows:

e The Company paid audit fee to the auditor’s
firm in the amount of Baht 1.7 million (excluded out of
pocket expenses).

e The Subsidiaries paid audit fees to the
auditor’s firm in the amount of Baht 1.5 million
(excluded out of pocket expenses).

2. Non-audit fee

In 2009, the Company and its subsidiaries
had neither additional fee nor additional fee from
uncompleted services from previous year. However,
in 2010, the Company will pay professional service
for the Convergence of International Financial Reporting
Standards in the amount of Baht 1.2 million to a
related firm of KPMG which is not covered by the
normal audit procedures.
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General Information on
Reference Persons

Security Registrar

Auditor

Thailand Securities Depository Company Limited

62 The Stock Exchange of Thailand Building,
Ratchadapisek Road, Klongtoey, Klongtoey, Bangkok 10110
Tel: +66(02) 229 2800

Fax: +66(02) 359 1259

Thailand Securities Depository Company Limited

Capital Market Academy Building, The Stock Exchange of Thailand
2/7 Moo 4, (North Park Project) Vibhavadi-Rangsit Road, Km. 27,
Tung Song Hong, Laksi, Bangkok 10210

Tel: +66(02) 596 9000

Fax: +66(02) 832 4994-6

Home Page: www.tsd.co.th

Mr. Winid Silamongkol

Certified Public Accountant Registration Number 3378
KPMG Phoomchai Audit Limited

Empire Tower, 50th- 51st Floors

195 South Sathorn Road, Bangkok 10120

Tel: 66(2) 677 2000

Fax: 66(2) 677 2222

Home Page: www.kpmg.co.th
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Investor Information

Investors should contact the Investor Relations Department to request
information about CS LOXINFO or its subsidiaries and associate companies:
Investor Relations Department

CS LoxInfo Public Company Limited

90 Cyber World Tower A, 17-20th Floor, Ratchadapisek Road, Huai Khwang, Bangkok 10310, Thailand

Tel  :+66 (02) 263 8000 Ext. 5184

Fax :+66 (02) 263 8102

E-mail : ir@csloxinfo.net

Website : www.csloxinfo.com

CS LOXINFO is listed on the Stock Exchange of Thailand (SET)

SET TICKER CSL
Reuters | CSL.BK
Bloomberg CSLTB
Foreign limit 1 49%

Fiscal year ends : December 31

External Auditor : KPMG Phoomchai Audit Ltd.
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CS LOXINFO PUBLIC COMPANY LIMITED

90 Cyber world Tower A 17-20 floor, Ratchadaphisek Rd., Huai Khwang, Bangkok 10310
Tel : 0 2263 8000 Fax : 0 2263 8132

www.csloxinfo.com






