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WE BELIEVE

We work to put our core values - Truth,
Trust, Respect and Freedom at the heart
of every decision we make. We embed
ethical behavior across the business and
dealings through our code of conduct.
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WE PRODUCE

High Quality products for better living
and achieve growth by expansion of
customer base and introducing new
products which aim to improve human
lives across the markets.
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WE DELIVER

High quality products at affordable
prices for a better life style for all
across South East Asia, Africa and
Europe.
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WE CARE

For health and happiness of people
and we strive to make peoples lives
healthier as long as they live.
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OUR BUSINESS SEGMENTS

wibugrs:aulanlugnasnssuinuanuniswansrlunduwaniou
ursogumuluds:nAnridowtuun lnsiimsnuossiveonilu 3 doudod

2. 3.

Maxxcare™

distribution business

MEGA is a leading participant in the health and wellness .
business

industry in developing countries. Our business may be
categorized into three segments

wuumsidrAtyvoousendoncadnna:Jogou

THE FUTURE OF OUR PAST AND PRESENT

2528 / 1985 2537 / 1994 2557 / 2014 2562 / 2019

1sI1ManRdosn swldna:iilsoadugudn 2 i
molus:e: 5 Udokth

iBuusenyfsusrowannalyawariudy D 1Dugurlunandulodu
ﬁ"lmy'h'an TweBun:susoniduolty We care Achieved leadership position in Indochina markets

We care

Became the largest OEM supplier of soft gel caps
out of Southeast Asia

10uussngirlumsns:eduAusanngnlulsinAifouns

UsanAI3enuny lia:us:InARuWs) We expect to double our business in 5 years

Became leading international distribution company
in Myanmar, Vietnam and Cambodia

}
e od s

iDuwansruinDacunwgonlasumssousu na:ilsoouwanildsu
vinsgus:iulan Boldsumssuseomnnuouoiuriiog nolan

High quality products manufactured in world-class
manufacturing facilities accredited by international regulatory agencies

1 Mogduuinarnlunduuwaniaurivasogunmuluus:nAR fdowun 4
BodmsifulnnioiAsygiosoni§o

Market leading own consumer health and pharmaceutical brands

in fast growing developing markets

5 nagnsfunswiunwaniuiuubgoldu na:dus:ansniw

Strong product pipeline driven by an efficient and targeted
product development strategy

2 Isyeyurlumsns:oredudus:inngt na:Aufmsnuenin
IMAinessuLthzoonanBsIOUWLY 380U Ha:AUWs

Leading distributor of pharmaceutical and OTC products in

select frontier markets of Myanmar, Vietnam and Cambodia 6 wanaulRifn Aowidoinso voonguwaniturivoousénegiotiolioo

Proven track record of delivering growth and profitability
3 iOundoluguinarnluds:naifsus AdgunioiAsugionl

- . = msusmsdomsonAuusmsiooBwibus:aumsailumsdolasunisaonu
Anenmuwlumsifvlan og10soniSo 7

odhoreiloona:dtudrdrymeluusen
Experienced management team instrumental in building the business is
significantly invested in the Company

Focused on fast growing markets including a unique established market
leading presence in the Myanmar market

ygonuy

SALES CONTRIBUTION

gonsoumilsiudu

GROSS PROFIT CONTRIBUTION

gsnowannuinmuldinSoonunsnsi Mega We Care™

Mega We Care™ BRANDED
PRODUCTS BUSINESS

swlaomunmuds:na (Fuuin)
Revenue split by geography (THB mn)

swld (&uuin)
Revenue (THB mn)

3,907 200 IEAED 425
I 2o IR 3907

3,612

2557
201+ I 3,612

B oBun:duconiduold [l nowuwSm

2557 2558 2559 SEA Africa
2014 2015 2016 B du
Others

gsnowanAtuinsliinSoonuiunisA1 Maxxcare™

Maxxcare™
DISTRIBUTION
BUSINESS 3.694 5 se

|s1ﬁaujt.iﬂumsns:msﬁuﬁwsimnen
na:aumdntertInfines sudweolan
We are a leading distributor of
pharmaceutical and OTC products
in select frontier markets

2557 2558 2559
2014 2015 2016

swld (&uuvin)
Revenue (THB mn)

ssfiosudIOWan

OEM BUSINESS

30 customers 6 countries ssiosuswwanmelu 30 s1o Tu 6 Us:nariolan

located in

swld (&wuun)

Revenue (THB mn) swldonssiosudrowansrunliinanmdu

480 dyaf1 399.1 dwun

THB 4,160 mn THB 4,251 mn THB 894 mn THB 2,715 mn
47.2% 48.3% 24.2% 73.7%
FY2016 FY2016
Total Sales Gross Profit
THB 8,810 mn B Mega We Care™ THB 78 mn THB 3,687 mn B Mega We Care™
THB 399 mn Maxxcare™ 2.1% e Maxxcare™
4.5% /

424

OEM revenue was

THB 399.1 mn in FY16

2557 2558 2559
2014 2015 2016
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PERFORMANCE HIGHLIGHTS

Fiqures in THB mn / iuig : énuum

Consolidated Income Statement wﬁ‘flimmgu‘s'm

Operating Revenue Teldnnmsmifiunu 7,730 7,945 8,810
Gross profit ﬁﬁli‘il‘;uﬁu 3,105 3,406 3,678
Selling and Admin. Exp (SGA) Aldaelunisnswaznsuims 2,471 2,660 2,674
SGA (% to revenue) eldfnelumsneuazydmns @vesnald) 32.0% 33.5% 30.4%
EBITDA Mludousenidoussmi mideunmuazddasming 787 986 1,107
EBITDA (% to revenue) sanmlsnousendouazms aidennmuas 10.2% 12.4% 12.6%

dnTving (%9 uls)

EBIT mlsrousenidouazani 655 841 955
Net Profit mlsgn3 548 696 795
Net Profit (% to revenue) danhlsgnd (%veenald) 7.1% 8.8% 9.0%
EPS (THB) mlsgndsau 0.63 0.80 0.92
Return on equity WaRBLUNUsREILYDIKT B 14.3% 16.7% 17.6%
Net Cash from operations mlsfifudugaanmasifineu 614 609 1,260
Cash cycle (days) WAINUER (1) 121 129 121
Revenue by Segments (THBmn) salaamusnanu @uum)

Mega We Care™ Business ﬁqiﬁﬁ)wﬁmﬁmﬁmﬂﬁﬂ%awmﬂmﬁﬁ'} Mega We Care™ 3612 3,907 4,251
Maxxcare™ business gsiansdndmhemelfiedaeisnensi Maxxcare™ 3,694 3,558 4,160
OEM ganasuowlns e 424 480 399

Consolidated Balance Sheet

JUARTIN

Cash and Bank blances' WuaaLarNnamMIfisuwinduan’ 1,281 1,467 1,217
Trade accounts receivable @nwﬁﬂ'ﬁﬁ’l 2,024 2,263 2,233
Inventories Fumaumie 1,649 2,067 1,889
Property, plant and equipment fifiu 0103 LLﬁzqﬂﬂ‘m:l 980 1,031 1,164
Intangible asset’ Runswdlaifisau? 230 233 736
Other assets funsnddu 567 549 702
Total Assets FINFUNIWE 6,732 7,610 7,941
Debt wilau 567 719 670
Trade Payable Wwiimad 1,306 1,603 1,519
Other Liabilities wilaudu 881 954 1,073
Total Outside Liabilities Tmiiau 2,754 3275 3,261
Shareholder Equity suzevitiavi 3,978 4335 4,680
Total Liabilities and Equity TamiRunazauznegdevu 6,732 7,610 7,941
Key Balance Sheet elements 29ALIZNBUNANTDIILAR

Net cash/(debt) (THBmn) Lﬁuaﬂqwﬁﬁiwﬁau (1un) 714 748 547
Capex spent’ (THBmn) edonindauams® 160 181 1,027
IBD/Equity (times) ﬁmwdauwﬁﬁuﬁﬁmixmanLﬁﬂﬁamumaﬁ@'ﬁaﬁu(wh) 0.14 0.17 0.14

Suaauasnemafisuriidusan o uilluuga aufedusndsss

o > P o v o v o
2 Funiwdlifidnau o wWeusunan 2559 [duiATovvanansd Suiu 343
uum uazAaNNfisnannsldunweeusEn Bio-Life Marketing Sdn.Bhd.
I 154 /ULM

' & o = a 3 - aa
sedenindfuanmmnety Wusahooamuluiiu enms uazguniol uas
maldangensndau Tull 2559 vsEniimsaeiiiadafians Bio-Life Marketing
Sdn.Bhd. Uszimanniaids 91uiu 592 d1uun

Cash and Bank balances as at blances sheet dates include non-restricted
term deposits with banks.

Intangible asstes as at Dec’16 includes THB 343mn relating to trademark
and THB 154mn to goodwill arising from acquistion of Bio-Life Marketing
Sdn.Bhd.

Capex spent means cash outflow on investment in property plant and
equipments and business acqusitions. 2016 spending includes THB 592mn
towards acqustion of Bio-Life Marketing Sdn.Bhd. (Malaysia).
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MESSAGE FROM THE CHAIRMAN
AND CEO
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MESSAGE FROM THE CHAIRMAN

Kawnunonswisl 2559 Awiuwd 10udiKoms
Wasunlaononnyulan nscinmsnourovnakmuglsuzoo
answsorudnsiia:anio:msiooluansgoiusmeofiano
TRifudoanwmsailiuzoolan BorilRtnaonucioaryidy
aowiulolulidos nunaoama:iAsugiolanAwantiu me
Taamumsainsuld wuisosoornsssionniko AosiRRuA
AuRowWiAasssUvssyn (Integrity) Ktioduln Inswouunsy
voolnuusnSUu 1alRAoWHKLNBYED AN Integrity K0 AW
DAasssuosseldon “aruauinlumsdrsoldBonowiodnd
na:Bnsuluncusssuetontiniuunaluivasunlac” wunite
iOuogodono:uondr wi ladlsndus 1Buusenidndo
aowBensootoiondn tutontdulsniisibindoodnsidiuo
aooipdoonuncwLoLuRv:wIguMO:oowAUlRGE0TU
woudiodoguunisildnareiduusens:aulan 1siigodasold
Bonanmsiau Ao Aowdniulunrusssy

As many of you will have experienced, 2016 was a
year of changes around the world. As Brexit and US
Politics presented a new kind of world view, it is easy
to be uncertain as an investor within this context
and with a somewhat volatile global economy. But it
is within this climate that | believe businesses should
prize their integrity more than anything. According
to the Cambridge dictionary, the definition of
Integrity is : the quality of being honest and having
strong moral principles that you refuse to change.
And I’'m proud to say that Mega Lifesciences is a
straightforward company that from day one with just
two machines and a vision to support human wellness,
to today as a listed global company - always had the
same focus on integrity.

16 swouls:910 2559 |
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As a company we focus on supporting our people and making
progress every day, evolving the market yet sticking to our
principals. | would like to sincerely thank our shareholders, who
have supported us to uphold our strong market reputation and

deliver reliable performance, year after year.

In the past 12 months, some of the toughest challenges for the
markets we are present in arose in Nigeria and Ukraine. Africa’s
most populous country has gone from a promised land for
Nigerians and foreign investors alike, to one of unsure footing.
As Nigeria’s vice president announced in recent months, the
nation is now in its worst economic crisis amid a currency collapse

and shrinking output for the first time since 1991.

Meanwhile Ukraine is enmeshed in an ongoing crisis triggered
by continuing political turbulence, conflict in its eastern regions
and economic recession in 2016. However, Kiev has begun
to make deliberate moves towards prosperity for its people,
with the government-led rescue of the country’s largest bank,
Privat Bank, in a move to clean up and stabilize its financial

sector on the path to sustainable growth.

Both face uncertainty, but still hold promise. With our company
focus on entering developing markets and growing with them,
events such as these will arise and we will mitigate the risks
through our breadth of experience and a balanced, enduring
approach. But with this uncertainly also comes reward with
examples such as Vietnam, Myanmar, Thailand, Peru and Cambodia

who are experiencing strong growth that is projected to continue.

In line with this, in 2016, we continued to take strong actions
that make Mega better and more diversified. There is increased
stability and growth in our key markets across Asia, such as
Thailand, Myanmar, Cambodia and Vietnam. To capture this, we
started the process to create a new distribution centre in Yangon,

projected to open in 2018.

Building upon the establishment of ASEAN Economic Community,
in 2016 Mega announced the acquisition of BiO-LiFE Marketing
Sdn. Bhd, Malaysia’s leading medicinal supplement company.
The key reasons that prompted this purchase is the key
similarities between our brands, as well as the integrity that
underpins their whole business. Both companies have more than
25 years of experience and both share a focus on formulating
nutritional supplements and herbal remedies. This move will
certainly drive Mega’s market dominance in Malaysia and expansion
potential, but the company is proud that its first acquisition is

a synergistic one.

The previous year also marked Mega’s foray into health-related
food products and services with the launch of Natural We Care

and Wellness We Care. This is where we strongly see our future.

MEGA LIFESCIENCES PUBLIC COMPANY LIMITED
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Diinsnguidunsiinnyazemilunaandniufiemnsuas
VIMIMUgEaw fem3siadd Natural We Care uaz Wellness
We Care Ssfiaufiuldumegaunanuosisn isil Natural We Care 16
Budaswandusiemmsnnsymalassriunanaluyszmelng
Hunan meldnewidus ‘Plant-based, whole foods’ figsiiumsase
Tavlalndfisianassysafmegamm susmnsuazlnmnmsgunm

dmsugud Wellness We Care Center Tusnnunsin filéialwusns
fugihelsalaviagiiianizennsanladaladilifsegunm
Tnaapaansadindiguddonann wisnfuduuziian
finuwndfidinmy WEBNNEUILIMYMISUUTEMUE LY
Plant-based, whole foods #slf¥umsfigaiudrinaianse
Hrelumsnandulsaldifustned iniansuidustrennillfd
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liaifugmusssuiifiviadau aumm maswiule wiogumm gevhet
nnvaraUAUNYUAiMIuayuIanTasnasauuLdumeil

ity Fszlmee
U5£571UNTSNNS

Natural We Care has begun launching natural food products
focused into the Thai market, underpinned by the ‘Plant-based,
whole foods’ concept. This lifestyle approach looks at bringing

optimal health and wellness with food and nutrition.

The Wellness We Care Center in Muak Lek has also now
opened, and allows for those afflicted with heart disease or other
lifestyle-led illnesses to stay at the center and be guided by a
qualified medical team, while integrating a Plant-based, whole
foods diet that has been proven to effectively assist in reversing
disease. This is hugely exciting for us and we are honored to share
this philosophy now, to help people, and watch its expansion

into the future.

2017 holds much promise for Mega, and we plan to meet it with the
same tenacity and integrity we have always had. | will conclude
this note again emphasizing integrity as a concept. As the
world becomes increasingly faster-paced, more integrated and
more competitive, | believe integrity will remain to be timeless.
Integrity for people, for quality, for growth, for health. Thank you
for supporting us on this path.

Mechai Viravaidya

Chairman of the Board of Directors
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CEO & Chief Coach

81801ﬂU8281UI51HG1ﬁU§ﬂ1S (CEO) ua: Chief Coach

MESSAGE FROM THE CEO AND

CHIEF COACH
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As we embark into 2017 and review the year that was,
I want to start with the key ingredient that has made
and continues to make Mega Lifesciences the successful
company it is today - it always starts with people.

We are grateful for our success and dynamic expansion, but
we are humbled by the people that have made it possible. Our
corporate goal since inception has been sustained growth,
innovative means of promoting ‘Human Wellness’ and reaching
the largest amount of people possible, to allow them greater
access to good health. My personal belief is if your primary

goal is to help people, you can only grow - and that is our plan.

While 2016 globally was a year of upheavals in terms of global
politics and international relations, it has also been a year where
various economies have stabilized, strengthened and seen

growth. To capitalize on this, over the past year Mega Lifesciences

MEGA LIFESCIENCES PUBLIC COMPANY LIMITED
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undertook several expansions of the core business, as well as
partnerships that we are sure will reinforce and drive our market

leadership.

Looking to our present business, the complementary medicines
segment continues to develop and grow in the 33 countries
that we are present. Maximizing this development, our existing
products line is growing while we launch new scientifically
evidenced, clinically-proven products made in world-class
pharmaceutical sites to provide solutions for the prevention and

management of diseases in the following key areas:

Our over-the-counter portfolio continues to grow, with new
launches in the pain, allergy and gut health drug categories, to

provide safer or faster-acting options to consumers.

Our prescription drug portfolio has additionally expanded and
we now have specialized drugs in Orthopedic and Urology,

supplemented by tie up in new areas.

In 2016 our growth was focused in four key areas. As announced
in November, we are now joined by new friends to carry on
our cause in Malaysia. Welcome BiO-LiFE Marketing Sdn. Bhd.
This acquisition of Malaysia’s leading medicinal supplement
company for 621 million baht, under a 100 percent equity shares
purchase, will make Mega one of the top supplement brands
in Malaysia, and drive rapid growth of Mega’s business imprint
in South East Asia.

Established in 1988 in Kuala Lumpur, BiO-LiFE Marketing Sdn.
Bhd. is a leading local player with its business founded on
formulating nutritional supplements and herbal remedies for
human health in Malaysia, Thailand, Vietnam, Singapore and
Myanmar primarily. We aim to deliver commercial expansion in
Malaysia, increased significance in market share, market reach
and increased resources while additionally augmenting Mega’s

existing product line with BiO-LiFE’s portfolio of supplements.

Looking to one of our key Asia-region markets with strong potential,
the Maxxcare Myanmar project, approved within 2016, is on
track to start operations in Q3, 2018. This plan incorporates the

construction of a state-of-the-art distribution center in Yangon.

Thirdly we remain committed to progress in the developing world
and continue to build brands in the future of our world, regardless
of ongoing problems in Ukraine, Nigeria and Yemen. Our course
is to develop a diversified portfolio of upcoming countries, with a
focus on Africa. Zambia, Sudan, Ethiopia and additional countries
in Sub-Saharan Africa have been initiated strongly, and will be

nurtured and developed in the years to come.
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Finally, our home country, Thailand, was used as a launch pad
for new partnerships and concepts in the past year primarily
taking forward our new ventures with the cause to prevent
and reverse disease. Natural We Care and Wellness We Care,
subsidiaries of Mega Lifesciences, also came to life in
mid-2016 focusing on the ethos of using ‘food as medicine.’
Looking to offer wellness products from birth through to
adulthood, the company acquired organic Thailand baby food
brand, Baby Natura and has further updated the formulas to be

the first plant-based, whole foods infant brand in the market.

While in Q4, 2016 Mega entered a Joint Venture with leading
Thai juice brand, Malee to develop scientifically-proven natural
food and beverage products for the domestic and overseas
markets. These ready to drink formulations can help consumers
enjoy the natural benefits of well-known herbs, fruits, grains and

vegetables - without any processing.

Looking to 2017, our product offerings will expand to more
plant-based, whole foods consumer products and consumables.
Global trends are looking towards organic, quality nutrition
to promote health and wellbeing and we aim to capture this
demographic. Our Wellness We Care Center underwent
largescale construction in 2016 and is now open and ready
to assist patients afflicted by non-communicable diseases such
as diabetes. Led by a revered cardiologist, the center is the first
of its kind in Thailand and will start slowly and meaningfully to

develop a new model for good health by yourself.

This year will additionally mark our entry in the field of Traditional
medicine, utilizing the thousands of years of expertise in both the
Chinese and Indian medical traditions to introduce new product

lines for the modern world.

Looking forward, there are many things on our horizon and the

future is for the brave.

It seems we have just started, there is so much more that we can
do. | believe in hard work, passion, family, the joy of achievement
and peace of mind. | also believe that the market that encapsulates
‘wellness’ as a concept is extremely buoyant, and ripe for further
expansion not only in Thailand, but all over the world. As people
strive for wellness and health, Mega Lifesciences will be there

on their journey.

Vivek Dhawan
CEO & Chief Coach
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MR. MECHAI VIRAVAIDYA /

Chairman and Independent director MR. KIRIT SHAH / Director / Member of
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MR. ALAN KAM / Independent Director / MR. ISHAAN SHAH / Director

Chairman of the Audit Committee

e Uy d910190 / NSsuMsdas: /
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Nomination and Remuneration Committee

6. W duty BIH / NSSUNS

OVERVIEW

7. W& ains) 1K / nssuns
MS. SAMEERA SHAH / Director

NSSUNISNSoddoU / Us:sunssunisassmiia: 8. uw Bsw 355 Uruonan / nssums
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MR. SHIRAZ ERACH POONEVALA / Director

MR. MANU SAWANGJAENG / Independent Director /

Member of Audit Committee / Chairman of Nomination

and Remuneration Committee

9. Ww 3Ion MAU / NSSUNIS / NSsuNsassmlia:
@IIStUIFnoUINU / Us:sIWSIKIRUSHS
MR. VIVEK DHAWAN / Director / Member of

ue clo JufiAs / nssumsdds: / NSSUNISNSIVdoU Nomination and Remuneration / Chief Executive Officer

MR. THOR SANTHISIRI / Independent Director /

Member of Audit Committee

10. W Isa SuusIdL / nssums / UsisuSmthRnsISu
MR. THOMAS ABRAHAM / Director /
Chief Financial Officer
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la: Chief Coach

MR. VIVEK DHAWAN /

Chief Executive Officer (CEO) & Chief Coach

we Tsiia suusdu / Us:stuktihnnisidu (CFO)
la: Chief Coach

MR. THOMAS ABRAHAM / Chief Financial

Officer (CFO) & Head Coach

uy ws:swdn BoA anolld / Us:swus:noocioUds:ind
lla: Head Coach

MR. PARAMJIT SINGH SAWHNEY /

President International and Head Coach

OVERVIEW

w012 nooun noAs / Us:sauus:nAlng

na: Head Coach

MS. DUANGNAPA TONGSIRI /

President Thailand Mega We Care & Head Coach

e 351 01001 / Us:swuds:inFAidouws ia: Head Coach
MR. GIRISH WADHWA /
President Myanmar & Head Coach

we unlus AadAsd / geruoemsanunsiou
MS. MANOJ GURBUXANI / Finance Director
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THE MEGA JOURNEY
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WE HAVE EVOLVED FROM AN OEM PLAYER INTO A LEADING INTERNATIONAL CONSUMER
HEALTHCARE AND PHARMACEUTICAL COMPANY
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Incorporated

A,

1985-1986

iBusntheaummeld iIndoonunemsMwoonuloo
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Commenced branded products business Acquired Medicrafts brands

A,

1985-1986
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wiunssusoo 9natinou
ARUNSSUMSOIMISIIA:N (99.)

e Received approval from Thai
FDA for Samut Prakarn Facility
in Thailand

e Began manufacturing Nifedipine
for Berlin Pharmaceutical
Industry Co., Lid.

2002
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Established
manfacturing plant
in Australia
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Expanded into Vietnam,
Myanmar and Cambodia to
sell branded products and
operate distribution business
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STARTED AS AN OEM

EMERGED AS A LEADING BRANDED

ENTERED BRANDED PRODUCTS AND AND DISTRIBUTION COMPANY

MANUFACTURER

DISTRIBUTION BUSINESS;

GEOGRAPHICAL EXPANSION

2013
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of Thailand

Relocated into new plant in Australia
Expanded manufacturing capacity in
Thailand IPO & Listing on Stock Exchange
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Africa focus

Long term reward share warrant
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Market leading branded products in key
Southeast Asian markets

Leading distributor of pharmaceutical and
OTC products

Announced acquisition of Eugica
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2016
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MEGA acquires Bio-Life Marketing SDN. BHD. effective
30™ Nov 16, engaging in the business of marketing
health related products including probiotics, essential
fatty acids, herbal products, nutritional and skincare.
Wellness We Care Center established

Mega Malee Joint Venture

Myanmar Warehouse approved
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BRANDED PRODUCTS
SALES IN 33 COUNTRIES

1. Azerbaijan 9. Kenya 17. Russia 25, Ukraine
2. Belarus 10. Burundi 18. Rwanda 26. United Arab Emirates
3. Cambodia 1. Malaysia 19. Singapore 27. Uzbekistan
4. Denmark 12. Mongolia 20. Sri Lanka 28. Vietnam
5. Ghana 13. Myanmar 21. Tanzania 29. Yemen
6. Hong Kong 14. Nigeria 22. Thailand 30. Ethiopia
7. Indonesia 15. Peru 23, Trinidad and Tobago  31. Sudan
8. Kazakhstan 16. Philippines 24, Uganda 32. Nepal
33, Zambia

Us:nAndthewansmuimeldindeoruismsAtseousen+
Countries with Brands Presence

UsanAnDlsoouwanna:igiumsiuuwanieu
Countries with Manufacturing and Development




Southeast Asia accounts for majority of revenues
Revenue Breakdown By Region (FY2016)

86.0%

REST OF WORLD SOUTHEAST ASIA

2
\ ¢
Mega We Care is one of the

Leading Pharmaceutical company
in Myanmar, Southeast Asia.
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NATURE OF BUSINESS
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The industry is
expected to reach
an estimated

US S 217

billion in retail
value in 2016

INDUSTRY OVERVIEW

The pharmaceutical market is commonly defined as the market for drugs or
pharmaceuticals licensed for use as (prescription) medications. The consumer
health market is commonly defined as the market for nutritionals
(including non-prescription vitamins, supplements, minerals, and herbal
products) and OTC pharmaceutical products (including cough & cold,
allergy, analgesics, dermatological, gastrointestinal, and lifestyle drugs,
such as smoking control, eye care, ear care etc).

The consumer health market is the direct beneficiary of favourable global and local

healthcare trends and is expected to grow significantly over the coming years.

Euromonitor International’s earliest and rough market estimates for 2016 reveal that
the industry is growing at a pace of 3.1% in constant/real terms. The industry is
expected to reach an estimated US$217 billion in retail value in 2016, with a potential

cumulative average growth rate (CAGR) of 3.1% in the forecast 2016-2021.

Over-the-counter (OTC) medicine represents 45 percent of the consumer health
industry at USD $98.5 billion in 2016. The main driver of this growth stems from

prescription (Rx) drugs switching to OTC, especially in allergy care.

The consumer health industry remains as a strong hub for investment and development
in 2016. More than ever, health systems around the world have been under significant
stress to lessen the financial burden in the delivery of healthcare services. As a
consequence, an important push to switch drugs from prescription (Rx) to over-the-counter
(OTC) or non-prescription drugs continues to bring new market expansion opportunities
for firms, especially in the therapeutic areas of respiratory and digestive health
through the switch of corticosteroids for the treatment of allergies, and esomeprazole
for the treatment of gastroesophageal reflux disease (GERD). Along the same lines,
other therapeutic drugs with long-proven safety and efficacy appropriate for self-care
practices will benefit from the advent of digital and medical tracking and monitoring
technologies set to widen the horizon for the industry. Hence, the new proposition
for consumer health in 2016 is founded on a formidable shift toward lifestyle and
wellness programmes supported by a holistic approach to self-care merging nutrition,

fitness, medical records, healthcare practitioner advice, easier access to OTC and

MEGA LIFESCIENCES PUBLIC COMPANY LIMITED ANNUAL REPORT 2016 31
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prescription (Rx) drugs, biomarker diagnostics, pharmacogenetics, and life coaching. All these factors will create a unique window

of opportunity based on the personalization of consumer health.

The extreme merger, acquisition and business alliance activities seen since 2011 have slowed down in 2016 as global economic
and political uncertainties have cast a dark cloud on financial investments. The most significant merger between Sanofi and the
consumer health business unit of Boehringer-Ingelheim is expected to shake up the competitive landscape by potentially making
Sanofi one of the top three contenders in consumer health when the transaction is finalised in the last quarter of 2016. Alternatively,

giant generics company Mylan has put its feet in consumer health with the finalisation of Meda’s acquisition in the summer of 2016.

The market prospects for the consumer health industry reveal an optimistic outlook that will support future growth in spite of recent
turbulence in the economics and politics of many countries. After all, people still need to take medicines when sick, or in any case,
take supplements for preventive health no matter the state of the economy. Yet, recent political upheavals may pose challenges in
the sales of consumer health products as supply chains based on international trade agreements may be disrupted, and efforts of

regional harmonized drug switches from prescription (Rx) to OTC may be hindered

Chart - World, Consumer Health Retail Value (RSP), 2011-2021
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The spike in growth in 2015 came in part from an expansion in allergy care and proton pump inhibitors with new OTC switches.
In contrast, 2016 shows a slight deceleration due to market contractions in Brazil and Russia, along with global uncertainty in

the economy leading consumers to reallocate their incomes toward selective purchases.

The largest consumer health categories of dietary supplements, cough, cold and allergy remedies, vitamins, and analgesics represent
62% of global retail value in 2016, whereas weight management and wellbeing, herbal/traditional products and sports nutrition are
anticipated to grow at the fastest rates throughout 2021. There is s rising consumer interest in the prevention of diseases and overall

health maintenance that allows for this fastest growth.
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Chart - Consumer Health by Main Category, Retail Value
(RSP), 2006-2021
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The United States (US) still dominates the consumer health
industry with an impressive share of 31% of global retail value.
Moreover, only five countries — the US, China, Japan, Germany
and ltaly comprise 61% of global sales, thus confirming an
industry mainly driven by developments in a few geographies.
This finding also signals an opportunity for market expansion in
other countries where their global consumer health share hovers
around 1% to 2% in 2016. These include South Korea, France,

India, Mexico, Indonesia, Thailand and Poland amongst others.

Chart - Leading Countries in Consumer Health,
Retail Value (RSP), % Split 2016

® us @ China @ Japan

Italy @ Rest of the world
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Note: Figures in constant/real terms, fixed exchange rates 2015 US$

On retailing trends, the largest channels in global retail value
share are chemists/pharmacies (28%), drugstores/parapharmacies
(19%), grocery retailers (18%), direct selling (12%), and internet
retailing (9%). The biggest story comes from internet retailing
as the fastest growing channel at a rate of 15% in 2016 from
2015. Unsurprisingly, the nutritional categories of vitamins, dietary
supplements, sports nutrition, and weight management and
wellbeing account for 88% of internet sales based on planned

purchases in a convenient manner.

Chart - World, Evolution of Retail Channels by Type (RSP),
% Split 2011-2016
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Moving forward, consumer health remains a shining star within
the fast moving consumer goods (FMCG) space, not only from
the positive prospects of growth with a stronger focus on health
maintenance but also from the point of innovation as switches,

formulations, delivery forms, packaging, retailing, etc.

Mega We Care™ branded products
We categorize our branded products into the following categories :

(1) Nutraceutical products : products that provide health benefits
in addition to the basic nutritional value found in a normal diet.
Nutraceutical products include food supplements, vitamins

and other minerals.

(2

-

Prescription pharmaceutical products : medicines which
are only available for purchase by consumers with a medical
prescription, such as medicines for diabetes, skin treatment,

and gastrointestinal ailments.

(3

=

OTC products : medicines that are sold directly by pharmacists
without a medical prescription, such as medicines for pain

relief, cough remedy, and antacids.

MEGA LIFESCIENCES PUBLIC COMPANY LIMITED

ANNUAL REPORT 2016 35

OVERVIEW




Y
&

o Tuill 31 Sunen 2559 V3Ee Andndaeiieasnguinneeglunaiaedu 256 Nensdaidumsdunsidougasndaiurilulszmad

vinrenllugsianevnn 873 ums

NUIUDDINARTUT TNz DU

Tuzavgasanzlunanio

(Unique product formulation)

WaRfuI g Iny 104 99
Uszm ﬂﬁuq 448 39
wandurenmuludounnd Tne 26 25
ﬂi:mﬂé‘luq 258 78
nAnAuEnThemihiaiines Tna 8 8
ﬂixmﬁﬁ'uq 29 7
U 873 256

nusudaumAduginain

o oa

V3En W hyaudezevudsng agiimfindnsins

Enat™, Ferrovit™, Acnotin™ Way Gofen™ s

VDA LT

et

muJrio1Ul‘I||anos1Ua:|5anuaow§nﬁmmnuuanmu

Ginsomin™
wanSuailanaiin
wazImMAuTIN

; Fish Oil :
L whndudiihdulaain

P G et
ToyTwsiu

.............. S

LivolinForte™

H Acnotin™
b a o eda a :
: wAndnindlelsimmludy
: ($nendn)

uarimfudus

i wAnduiiiivealwlalln

godn 10 Suduisn tu SUR 31 SUoAL 2559

i wAnduaenfiu O §

Enat 400™ %
WAnTuTINTY 8§

finunmwgeuazsituifinfivannvans uusuadudmanil 5 Nat C™, Nat B™, Calcivita™,
il U3 anefudnelfuusudzesnuesiiis Wasnsaienasnanfufmydssinnideniu

i windefindu 8 ;

TP PITTTPRpeR

wininlenuas i
dinansaulns

i wAndunfnmweiiu
(WALWW) i

36 swouls:910 2559 |

usen 1w ladlsidus d1dn (KIBU)



As of Dec 31, 2016, we actively marketed 256 unique nutraceutical, prescription pharmaceutical and OTC product formulations which

represented 873 registrations across the countries we serve.

Product Categories Country No of product registration  No of unique product formulation E
>
Thailand 104 99 @
. w
Nutraceuticals >
Other countries 448 39 o
Thailand 26 25
Prescription
Other countries 258 78
Thailand 8 8
oTC
Other countries 29 7
Total 873 256

Market Leading Brands

We believe that one of our core strengths is the wide-range of high quality and well-recognised brands that we offer all our markets.
These branded products include Nat C™, Nat B™, Calcivita™, Enat™, Ferrovit™, Acnotin™, and Gofen™. We sell our products under

trademarked brand names to distinguish our products from those of our competitors.

The following table sets forth details of 10 of our top selling products as of Dec 31,2016

Ginsomin™ Nat B™
Product which contains t Vitamin B product
e, Ginseng extract and s

H Fish oil multivitamins
+ Product which contains : R
i fish oil extract i

Enat 400™
Vitamin E product §

Nat C™

Eugica™
- Pharmaceutical ~ } H
Gofen . { product and herbal USRS SO
Product which Hy - R S . lozenges , panfor™ ..
contains lbuprofen  ; Acnotin " LivolinForte™ e sesssss <1 Product which

oo softgel form i Product which - § Product which contains Metformin in :
(RO : contains Isotretinoin . Phospholipids and Sustained Release form }
i T L otherviamins e /
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Regional Markets Forecast
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@ Indonesia 8.4% CAGR @ Thailand 6.4% CAGR ® Vietnam 14.1% CAGR

@ Philippines 6.4% CAGR @ Malaysia7.8% CAGR @ Singapore 7.1% CAGR

Myanmar 11.9% CAGR @® Cambodia 9.4% CAGR @ Brunei 8.8% CAGR

© Laos 14.4% CAGR

The region’s pharmaceutical sales is expected to rise rapidly
from USD20.9bn in2013 to USD48.8bn in 2023, experiencing a
compound-annual growth rate of 9.5% - higher than that of the

Asia Pacific region (7%) in the same period.

Many governments in the region have started to recognise the
political benefits of implementing such a programme, making
it one of the big trends in the region. Amongst member states,
Singapore has thus far been the only country to have implemented
a comprehensive healthcare programme due to its high levels
of economic development. However, Indonesia, Malaysia and
Vietnam are not far behind, rolling out healthcare programmes of
their own. Even frontier markets such as Myanmar have signalled
their willingness to adopt a similar scheme in the near future.

This will rapidly increase access to medicine in the ASEAN.

Thailand

The pharmaceutical market is expected to grow fromTHB153bn
(USD4.5bn) in 2015 to THB161bn (USD4.6bn) in 2016; +5.3% in

local currency terms and +2.4% in US dollar terms.

In 2016, consumer health in Thailand continued to witness healthy
current value growth. Even though economic conditions are
unsupportive, with high levels of household debt, the situation

is currently showing slow improvement in general.

The increasingly hectic and stressful lifestyles being led by
urban consumers, together with rising levels of pollution, are
contributing to the rising demand for consumer health products.
Thai consumers are becoming more aware of the benefits of
health consciousness and the trend for self-medication is growing
as Thai people become increasingly interested in taking exercise

and participating in sporting activities.

New Launches in Complementary Medicine , OTC & Prescription
Medicine has helped the growth in business in 2016 and we

expect these products to contribute in long term.

Our brands NatC, Nat B, Gofen 400, Fish oil 100 mg and Natural
Vitamin E continue to be among the leading players in the category

that we operate.

Mega continues to hold fort among leading corporations in the

drug store market in Thailand.

Vietham

The total pharmaceutical and consumer health market size,
comprising nutritional, OTC and prescription pharmaceutical
products, was estimated by IMS Health to grow at a healthy
11% form 2014 reaching US$4.8 billion by 2018.

Consumer awareness towards health and wellbeing, rising
living standards and higher attention to beauty and personal
appearance contributed to the growth of consumer health market
especially in particular vitamins, dietary supplements and weight

management products.

The competitive landscape of the pharmaceutical and consumer
health market in Vietham can be divided into the prescription
pharmaceutical and OTC products segments. The two sub-markets
are highly fragmented with the top 10 players in both sub-markets
accounting for 21.4% and 22.2% respectively of the total sub-market
size. We are the 11th largest company in the OTC segment as
of QTR 3 MAT 2016.

We have market leading products in the Vitamin E, oral anti-acne
preparation, other cough sedatives, and cerebral and peripheral
vascular segments and our market leading brands include Enat™,

Ferrovit™, Acnotin™, Ferrovit™, Eugica™, and Giloba™.
Myanmar

The industry has witnessed significant growth historically, registering
a CAGR of 26.1% between 2008 and 2012. The Management
believes growth in the pharmaceutical and consumer health
industry is driven by fast growing GDP per capita and the
corresponding rise in disposable incomes, increasing urbanization

and rising health awareness and healthcare spending.

Vitamins and supplements are the largest therapeutic category

accounting for approximately 25.0% share of the market.

We were the 3" largest company and 2" largest in the
MultiVitamin Mineral category & the only international company

which manages its own sales and marketing directly in Myanmar
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Our own brand Ferrovit™ Enat™, Calcivita™, Livolin Forte™
and Vitacap™ which are all market leaders in their respective

therapeutic categories.
Africa

The pharmaceuticals market in Africa is expected to reach
a business opportunity of $45 billion in 2020, propelled by a
convergence of changing economic profiles, rapid urbanisation,
increased healthcare spending and investment, and increasing

incidence of chronic lifestyle diseases.

With the increasing adoption of Western lifestyle in Africa, there
has been a paradigm shift in the burden of illness towards
non-communicable diseases (NCDs), driving the demand for
chronic prescription drugs. While continuing to suffer from
infectious and parasitic illness, lifestyle diseases such as
cardiovascular diseases, diabetes, and cancer will witness high
growth rates throughout the forecast period. The World Health
Organization predicts that the proportional contribution of NCDs
to the healthcare burden in Africa will rise by 21% through 2030.

The growing middle class is a key driving force for pharmaceuticals
spending. Limited affordability of governments and the general
population for healthcare and pharmaceuticals and a high reliance

on donor funding will be the major market restraints.

Mega has active business in East African countries such as
Kenya, Uganda, Rwanda, Ethiopia, Sudan and Tanzania along

with West African nations of Ghana & Nigeria

We plan to expand our business operations in additional African
markets in coming years. Our business approach in Africa is
holistic, build around not just price and products but at the same
time also focus on networking with local stakeholders, recruiting
and keeping talented teams to get very close to the evolving
market environment as we believe that what we do now will

have positive impact on long term.

We believe our engagement with African markets now and in long
term will provide a robust platform for dynamic growth of Mega

along with growth of broader healthcare environment in Africa.

Our Maxxcare™ distribution business

We believe that we are the leading international distributor of
pharmaceutical and OTC products and also one of the top two
distributors of FMCG products in Myanmar. We are also the
leading distributor of pharmaceutical and OTC products in Vietnam

and Cambodia, and have distribution services in Nigeria.

We distribute pharmaceutical and OTC products to drug dispensers,
including pharmacies, hospitals, and other drugs sales outlets.
In Myanmar, we distribute FMCG products through retail outlets,

such as convenience stores and traditional retail channels.

We operate a total of 16 warehouses across Myanmar, Vietnam
and Cambodia. These warehouses are strategically located and
help us market, sell and distribute to a broad range of retailers
and drug dispensers across these countries, including retail
pharmacies, hospitals and other drug sales outlets. Presently, we
distribute over 2,500 SKUs and have a wide distribution network
particularly, our Myanmar and Vietnamese distribution network,

which covers 12,500 and 5,600 outlets respectively.

The following are pictures of our warehouses and operations

in Myanmar.

Mega Lifesciences Limited (Myanmar)
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OVERVIEW

Our Logistics and Warehouse in Myanmar

The following are pictures of our warehouses and operations in Vietham.

Our Logistics and Warehouse in Vietham

Our OEM business
We also engage in contract manufacturing of nutraceutical, prescription pharmaceutical, and OTC products for third party customers.

Our OEM business allows us to diversify the sources of our revenues, and maximize manufacturing capacity. This in turn increases
our productivity and efficiency of machinery usage and reduces production costs. Most of the customers of our OEM business are

long-standing customers..

Many of our customers are in developed western markets, which is an endorsement of our world class manufacturing facility approved

by global authorities

Our product quality & reputation as reliable business partner has helped us build strong relationships with global clients.
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production capacity of

250

million soft
gel capsules

OUR HISTORY AND IMPORTANT DEVELOPMENTS

1.  Our history

Mega Lifesciences Public Company Limited (the “Company”), formerly
known as “Vikas Company Limited” and later “Medicap Limited”, was
established in 1982 with an initial registered capital of Baht 5,000,000.
The founder of the Company was Mr Kirit Shah. We started our business
as an OEM supplier of soft gelatin (“Soft Gel”) capsules with our first
manufacturing facility located in Samut Prakarn, Thailand. At that
time, Thailand did not have any soft gel capsule manufacturer and was
completely reliant on importing finished soft gel products from Germany,
Australia and elsewhere. Our manufacturing facility started with two
production lines and had an annual production capacity of 230 million
soft gel capsules.

In 1986, we began manufacturing Nifedipine (a medicine used to treat hypertension
and chest pain) for Berlin Pharmaceutical Industry Co., Ltd. Nifedipine became a very
successful flagship product for both companies and led to an exclusive manufacturing
partnership which helped establish our OEM supply business and reputation as a

pharmaceutical products manufacturer.

In 1986, Mr.Vivek Dhawan joined the Company. He is now the Company’s Chief

Executive Officer and holds approximately 6.67% of the shares in the Company.

We started our branded products business with the incorporation of Mega Products
Limited (now known as Mega Lifesciences Pty. Ltd.) and, in 1994, we acquired the
Medicrafts™ brand and associated trademarks, which was the starting point for the

growth of our Mega We Care™ branded products business.

In 1995, we opened a representative office in Vietnam and established a subsidiary
in Myanmar, and in the following year, we established a subsidiary in Cambodia.
We commenced operations in those countries to sell our own Mega We Care™ branded
products. In addition, in those countries, we recognized a business opportunity

to offer marketing, sales, distribution and logistics services to international pharmaceutical
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and FMCG companies in these markets. From our market
expansions in Vietham, Myanmar and Cambodia, we identified
opportunities to enter, and later entered, other developing markets

in the following years.

In 2000, we formally restructured our business operations into
two divisions: our branded products business (now under the
“MegaWe Care™” trademark) and our distribution business (now under

the “Maxxcare™”

trademark). Our manufacturing division became
primarily devoted to the manufacture of our own Mega We Care™
branded products, and where there was excess capacity
for manufacturing products, we offered OEM services to manufacture

products under the brand of our customers.

In 2002, we leased land, buildings and constructions for manufacturing
facilities in Dandenong, Melbourne, Australia as we saw that
Australia’s well-defined regulatory regime for pharmaceuticals
and healthcare products, in particular nutraceutical products and
complementary medicines, would allow us to reduce the time
to market for the introduction of new Mega We Care™ branded
products in select markets. Our Australian facility presently

manufactures and packages tablets, hard capsules and powders.

By 2012, our Mega We Care™ branded products business attained
market leading or top five ranked positions in our key Southeast
Asian markets. According to IMS Health data as of June 2013,
in Thailand, our Nat C™ (Vitamin C), Nat B™ (Vitamin B) and

Fish Oil (Fish Qil) brands were ranked as the market leading

brands in their respective categories for 2012, and in Vietnam,
our Enat™ (Vitamin E) and Eugica (traditional herbal lozenge
product) brands were ranked as the market leading brands in
their respective categories for 2012. In addition, our analysis of
the monthly customs importation data compiled by the Myanmar
Survey Research Co., Ltd. (“MSR”) for the year 2011 showed
that our Calcivita™ (Calcium and Vitamin), Enat™ (Vitamin E) and
Ferrovit™ (Iron and Vitamin) brands were the market leaders in
their respective product categories in Myanmar. In addition to
those products, IMS Health data as of June 2013 shows that
several of our other products are ranked in the top 5 in their
respective categories. These include Ferrovit™ (Iron and Vitamin)
and Giloba™ (GinkoBiloba extract) in Thailand and Vietnam.
In Myanmar, our analysis of the monthly customs importation
data compiled by the MSR for the year 2011 showed that
our Nutrivita™ (multivitamin) and LivolinForte™ (products with
ingredients containing phospholipids and other vitamins) were

ranked in the top five in their respective categories.

We have 3 manufacturing facilities: 2 facilities in Thailand and
1 facility in Australia. Our total annual manufacturing capacity
is now 2.1 billion soft gel capsules (which will increase to 3.8
billion when the addition of eight production lines to our Thailand
Ifacility is completed in January 2014), 116.7 million hard gel
capsules, 239.9 million tablets and 650.0 metric tonnes of powder.
We believe our facilities are sufficient to meet expected demand

in the next five years.

OVERVIEW

2. Significant developments in our business

Year Business Milestones

1982 : Our Company was incorporated by Mr Kirit Shah under the name of “Vikas Company Limited” with an
initial registered capital of Baht 5,000,000 represented by 5,000 ordinary shares, with each share having a
par value of Baht 1,000.

We changed the name of our Company to “Medicap Limited” and increased the Company’s registered
capital by Baht 5,000,000 by issuing 5,000 more ordinary shares, with each share having a par value of Baht
1,000, to existing shareholders. This resulted in our registered capital increasing from Baht 5,000,000 to Baht
10,000,000 in order to meet the capital requirements to apply for a BOI promotion certificate.
We received our first BOI promotion certificate from the BOI, providing us with tax and other incentives to
establish our soft gel capsule manufacturing facility in Samut Prakarn, Thailand.

1985 : We received a license from the Thai FDA to produce medicines at our first manufacturing facility (“Soi 6

manufacturing facility”) at Samut Prakarn, Thailand and received GMP certification from the Thai FDA.

We began manufacturing at our Soi 6 manufacturing facility in Samut Prakarn, Thailand. The facility had two
production lines with an annual production capacity of 230 million soft gel capsules. We believe that our
Soi 6 manufacturing facility was the first soft gel capsule manufacturing facility in Southeast Asia. Our Soi 6
manufacturing facility has been expanded several times since 1985. We believe we have always been one
of the largest soft gel manufacturing facilities in Southeast Asia.
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Year Business Milestones

1986

1988

1989

1990

1993-1994

1995-1996

1996

1997

2000

2001

Thailand, bringing our total number of production lines to eight.

Medicap Limited increased its registered capital by Baht 15,000,000 by issuing 15,000 ordinary shares, with
each share having a par value of Baht 1,000, to existing shareholders. This resulted in our registered share
capital increasing from Baht 10,000,000 to Baht 25,000,000 in order to fund the expansion of our manufacturing

facilities referred to above and for related working capital requirements.

: Mr Vivek Dhawan, now the Company’s Chief Executive Officer, joined the Company.

We obtained tax and other incentives pursuant to a second BOI promotion certificate to increase our
soft gel manufacturing capacity and accordingly we added two production lines to our Soi 6 manufacturing

facility in Samut Prakarn, Thailand.

We added an additional production line to our Soi 6 manufacturing facility in Samut Prakarn, Thailand. This

increased our annual production capacity to 625 million soft gel capsules.

: We obtained a food manufacturing license from the Thai FDA.

We formed Mega Products Limited (now known as Mega Lifesciences Pty. Ltd.) with a view to marketing

and selling nutraceutical products under our own brands.

Our Soi 6 manufacturing facility in Samut Prakarrn, Thailand received GMP certification from the Australian

TGA, following an audit that was conducted in 1993.

We acquired the Medicrafts™ brand and associated trademarks for a range of products that we had been
manufacturing as an OEM supplier for the previous owner of the Medicrafts™ brand. The acquisition was a

factor in the growth of our branded products business and its market acceptance.

We added three more production lines for soft gel capsules to our Soi 6 manufacturing facility in Samut Prakarn,

We established operations in Myanmar (1995), Vietnam (1995) and Cambodia (1996) to market and sell
our Mega We Care™ branded products and to develop a distribution business, both to distribute our own

branded products and to distribute the products of our principals.

We changed the par value of our ordinary shares from Baht 1,000 per share to Baht 10 per share and
increased our registered capital by Baht 22,500,000 by issuing 2,250,000 ordinary shares having a par
value of Baht 10 per share to our existing shareholders, consisting of our management and employees.

This resulted in our registered share capital increasing from Baht 25,000,000 to Baht 47,500,000.

We increased our registered capital by Baht 625,000 by issuing 62,500 ordinary shares, having a par value of
Baht 10 per share to our existing shareholders, consisting of our management and employees. This resulted

in our registered share capital increasing from Baht 47,500,000 to Baht 48,125,000.

In the same year, we received ISO 9002 certification from SGS Yarsley International Certification Services

and became the first pharmaceutical company in Thailand to receive such certification.

We increased our registered capital by Baht 1,875,000 by issuing 187,500 ordinary shares, having a par
value of Baht 10 per share to our existing shareholders, consisting of our management and employees.

This resulted in our registered share capital increasing from Baht 48,125,000 to Baht 50,000,000.

We increased our registered capital by Baht 11,000,000 by issuing 1,100,000 ordinary shares, having a par
value of Baht 10 per share to our existing shareholders, consisting of our management and employees.

This resulted in our registered share capital increasing from Baht 50,000,000 to Baht 61,000,000.

We launched our Mega We Care™ branded products into developing markets, including the Commonwealth

of Independent States and countries in Africa and the Middle East.

We obtained GMP certification from the German health authority, the District Government of Arnsberg, for
manufacturing soft gel products at our Soi 6 manufacturing facility in Thailand, and we became the first Thai

pharmaceutical company to export nutraceutical and pharmaceutical products to Germany.
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Year Business Milestones

2002

2003

2004

2005 :

2006

2008-2010

2008

2009

2010

2011

branded products business.

Uganda

and the Ministry of Health of Ukraine.

and logistics company in Myanmar to receive ISO 9001 certification.

facility’s total number of production lines to ten and its annual

Administration Authority.

business.

affected areas.

We registered “Mega We Care” as a trademark. Mega We Care™ is now the primary trademark for our

We began to lease a manufacturing facility in Dandenong, Melbourne, Australia and received an Australian

We increased our registered capital by Baht 6,056,190 by issuing 605,619 ordinary shares, having a par
value of Baht 10 per share to our existing shareholders, consisting of our management and employees.

Our Soi 6 manufacturing facility in Thailand received GMP certification from the National Drug Authority of

Our Soi 6 manufacturing facility in Thailand received GMP certification from the Ministry of Health of Yemen

Mega Lifesciences Company Limited (a subsidiary of the Company in Myanmar) became the first distribution

We added two additional production lines and replaced the machines with new ones for all eight existing
production lines at our Soi 6 manufacturing facility in Samut Prakarn, Thailand. This brought the Soi 6 manufacturing

We received GMP certifications for our Soi 6 manufacturing facility in Thailand and our manufacturing facility
in Australia from the United Arab Emirates’ Ministry of Health.

We provided assistance to communities damaged by Cyclone Nargis by constructing a health office in the

We received GMP certification for our Soi 6 manufacturing facility from the Oman Ministry of Health.

In the same year, we received GMP certification for our Soi 8 manufacturing facility from: (i) the District

Government of Arnsberg in Germany; (i) the Thai FDA; and (iii) the Australian TGA.

We received GMP certifications for our Soi 8 manufacturing facility from the Ukrainian Ministry of Health.

Both of our manufacturing facilities in Thailand also received certification from the Ethiopian Drug and

We registered “Maxxcare” as a trademark in 2010. Maxxcare™ is the primary trademark for our distribution

We sent a volunteer team to donate supplies and render assistance to Wat Nak school in the Bang Pahan
District, Ayutthaya Province which sustained heavy damage from flooding and donated money to rebuild
the school.

In addition, we also sent a volunteer team to render assistance to pharmacies and various stores in the
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Year Business Milestones

2012

2013

distributed under the Eugica™ brand)

Our Soi 6 manufacturing facility in Thailand received GMP certification from the Ministry of Health of Sudan
and, in the same year, our Soi 8 manufacturing facility in Thailand received GMP certification from the
Ministry of Health of Yemen.

In addition, both of our manufacturing facilities in Thailand received GMP certification from the Ministry of
Health of Peru.

We obtained tax and investment incentives pursuant to a third BOI promotion certificate for manufacturing
of drugs in soft gel, hard capsule, tablet and powder form in from our investment in modifying our Soi 6
manufacturing facility and expanding our manufacturing capacity in our Soi 8 manufacturing facility. As
such, we commenced work on installing eight new soft gel production and automatic packaging lines in our
Soi 8 manufacturing facility in Thailand. We expect to complete installation of the new production lines in our
Soi 8 manufacturing facility in January 2014. When completed, both our facilities in Thailand will have an
annual design capacity of 3.8 billion soft gel capsules (details specified in the BOI certificate are disclosed

in Part 2 Section 3.4 regarding Regulations related to our Business Operations).

We received the Taxpayers’ Recognition Award 2011, an award recognizing taxpayer responsibility, from
the Thai Revenue Department in recognition of our being a good corporate citizen with good corporate

governance and best practices in paying taxes.

We acquired the EugicaTM brand, intellectual property and title documents in relation to the products manufactured
and distributed under the Eugica™ brand, from DHG Pharmaceutical Joint Stock Company. As per IMS
Health data as of 2012, Eugica™ ranked first in sales among traditional herbal lozenge product in Vietnam.
We finished registering our acquisition of the Eugica™ brand on April 10, 2013.

In accordance with the trademark sale and purchase agreement and other relevant agreements, the sale and
purchase of the brand occurred on January 1, 2013. We started realising revenue from the sale of Eugica™
branded products from that same date (see Part 2 Section 13.3 for details about the purchase of the Eugica™

brand, including intellectual property and title documents in relation to the products manufactured and

According to IMS Health data as of June 2013, a number of our branded products were ranked number
one in their respective market categories in 2012. For example, in Thailand, our Nat C™ (Vitamin C),
Nat B™ (Vitamin B) and Fish Oil (Fish Oil) brands were ranked as the market leading brands in their respective
categories for 2012, and in Vietnam, our Enat™ (Vitamin E) and Eugica™ (traditional herbal lozenge product)
brands were ranked as the market leading brands in their respective categories for 2012. In Myanmar,
based on our analysis of the monthly customs importation data for 2011 compiled by the MSR (the latest
such analysis performed by the Company), our Calcivita™ (Calcium and Vitamin), Enat™ (Vitamin E) and
Ferrovit™ (Iron and Vitamin) brands were the market leaders in their respective product categories. Several
of our other products are ranked in the top five in their respective categories according to IMS Health data
as of June 2013. These include Ferrovit™ (Iron and Vitamin), Giloba™ (GinkoBiloba Extract) in Thailand and
Vietnam. In Myanmar, based on our analysis of the monthly custom importation data compiled by the MSR
for 2011, our Nutrivita (Multivitamin) and LivolinForte™ (product containing phospholipids and other vitamins)

are ranked in the top 5 in their respective categories.

We received GMP certifications from the Ugandan National Drug Authority and the United Arab Emirates’

Ministry of Health for our Soi 8 manufacturing facility in Thailand.

We relocated our manufacturing facility in Australia from Dandenong to a newly constructed manufacturing
facility in Pakenham, Melbourne (“Pakenham Facility”). Our Pakenham Facility also received GMP certification

from the Australian TGA.

: The Company marked first trading day on the Stock exchange of Thailand on 19" November, 2013.
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Year Business Milestones

2014

2016

to 3.8 billion per year.

and approved by the shareholders.

The Company launched a new Thai Baht 450 Million manufacturing facility at Bangpoo industrial estate,
Thailand which will almost double the company’s production capacity of soft gel capsules from 2.1 billion

The Company kicked off ‘Africa Focus’ with a regional office for East Africa located in Kenya and business
established in Ethiopia and Sudan. The Company has already started exports to Ethiopia.

The Company announced Share warrants scheme for its employees as a part of its long term engagement
plan for employees. The Company has continued to reward its employees with share based schemes since its
inception. The company granted 8,652,400 warrants to 64 employees under the scheme previously announced

The Company entered into a Joint Venture with Malee Group Public Company Limited to form Mega-Malee
Company Limited to manufacture and market functional ready to drink products.

The Company acquired 100% shares in Biolife Marketing Sdn. Bhd. through subsidiary in Malaysia, thereby
acquiring brand Biolife ® and its business in Malaysia and rest of world.

The Company received an approval from Myanmar Investment Commission (MIC) to construct warehouse
for pharmaceutical and FMCG products in Yangon, Myanmar.

Company opened a wellness we have leader at Muaklek, Thailand.
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BUSINESS OVERVIEW

We are a leading international manufacturer and distributor of
pharmaceutical, nutraceutical products and Fast Moving
Consumer Goods or FMCG headquartered in Bangkok, Thailand.
Currently, we are a leading distributor in developing countries
with high growth trends such as Myanmar, Vietnam and
Cambodia. In addition, we develop, manufacture, market and sell
our own market leading brands of nutraceutical products, generic
prescription pharmaceutical products, and OTC products under
our Mega We Care™ brand through our distribution network
and third party distributors in countries across the world. As of
December 31, 2016, our Mega We Care™ branded products were

being sold in a total of 33 countries around the world.

Our business activities across all major stages of the
pharmaceutical industry value chain provide us with increased
opportunities to pursue growth by realizing potential synergies
arising from coordinating our efforts across business segments
in our selected markets. We believe the market leading positions
held by our Mega We Care™ branded products and Maxxcare™
distribution businesses will enhance our ability to increase market
share through both organic growth and acquisitions. In addition,
the growth of our business will provide us with sufficient
resources to continue developing new products, and allow us to
invest in our distribution services to drive and strengthen future

growth and profitability.

We believe that significant growth opportunities will arise from our
focus on fast growing developing markets. The pharmaceutical
and nutraceutical markets in the developing world are expanding
rapidly, in line with strong economic growth and demographic
changes. The consumer health market in particular is the direct
beneficiary of favorable global and local hea