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of Out-of-Home media with the most expansive footprint of all key
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OUT OF HOME MEDlA PROVlDER strategic locations throughout Thailand that effectively caters to

We are a leading media company offering the broadest range
different customer needs and reaches all target audiences.
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We strive to develop and introduce captivating advertising
media by leveraging on innovations and modern technologies.
The convergence of creativity with our expertise brings about
a distinguished selection of media offering that enhances
images of products and services and creates powerful
touch-points with target audiences.
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TOTAL OUT OF HOME
MEDIA SOLUTION
PROVIDER
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We provide holistic media planning and execution
services tailored to meet customers’ needs, bespoke
artwork/media production, media maintenance throughout
contract period with after-sales services to ensure
customers’ satisfactions and requirements.
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Achievements of Plan B throughout the year 2015 represent how we are
making progress and grow in various aspects. We were listed on the Stock Exchange
of Thailand since 17 February 2015 and necessary capital was raised during our IPO
to support our business expansion not only organically through investments on new
media but also inorganically through domestic and international acquisitions. This
helps us to gain a competitive advantage for our business in the long run.

Fully aware of uncertainties in overall economic condition and advertising
industry in particular, the Board of Directors is never complacent of the situation
and attaches a great deal of importance to impacts of external environment on our
business. We realize that good corporate governance is pivotal to our business and
put in place necessary policies and mechanisms to carefully supervise and monitor
our operations in order to reassure our shareholders and other stakeholders that
Plan B is on the right track as previously set in undertaking its business to attain the
Company’s goals.

Plan B has long prioritized prudent business conduct both operationally
and financially through proper internal control systems that are integral to ensure risk
mitigation as well as build trust among stakeholders under good corporate governance
principles. In addition, we made economic, social and environmental development
our mission as can be seen from projects we initiated and participated throughout
the year. For instance, we have provided media spaces for social organizations free
of charge. We also implemented new lighting system and brightness control for our
billboards to reduce impacts on the environment and the people as well as to save
energy. In addition, as a part of the society, the Company also put a lot of efforts
on corruption prevention and elimination to support sustainable development for the
organisation and Thailand in the future.

On behalf of the Board of Directors, | would like to extend my sincere
thanks and appreciation to all stakeholders, shareholders, business partners, financial
institutions, government agencies, management team as well as all employees for
your long-standing support and unwavering trust. We believe that with our capable
personnel and cooperation from all related parties, the Company will continue to grow
stably and sustainably and create desired returns to the shareholders in the long run.

MH,%/‘-M'

Pol.Gen Somchai Vanichsenee
Chairman of the Board of Directors
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2015 was a solid year that Plan B Media Public Company
Limited has prospered and set another firm step toward its goals of
success. Not only that it is our auspicious 10th year anniversary but it
alsois the year marked with unprecedented growth since the Company
was founded as we are expanding incessantly. Thanks to our strong
and dedicated team who never cease to develop new communication
channels that continuously enable business partners and product and
service owners to stretch the reach to consumers through our innovative
media. Despite a sluggish growth in overall advertising industry last year,
the Company managed to sustain business growth in all major media
as we constantly offer effective new media that are well-received by
the market. This resulted in a drastic growth in sales revenue in 2015
of 47.7% to reach 2,170 million baht while the net profit skyrocketed
at the rate of 93% from last year to top 400 million baht.

Nevertheless, PlanB operates under a firm belief that stability
and sustainable growth are the cornerstone in conducting its business.
Therefore, we reinforced new business development to enhance our
competitiveness to thrive in Out of Home media business. For the past
year, our network of large-sized static media and digital media have
been extended through a partnership with Hello Bangkok LED Co., Ltd.
while the acquisitions of Tripple Play Co., Ltd. and The One Plus Co.,
Ltd. allowed the Company to diversify its media services into airport
media. Moreover, to boost our capacity in sourcing and developing new
media on a national scale, we later acquired Maxview Media Group
Co., Ltd. during the year.
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Pinijsorn Luechaikajohnpan ,Ph.D.
Managing Director

As a leader in Out-of-Home media innovation, the Company
proudly introduced its free WiFi service on air-conditioned buses (On-WiFi)
in Bangkok to help uplift quality of life in our urban society as well as add
values to our media. Besides, the Company commenced on its online
media management initiative “Media Intelligent Project Plan B (MIB)” that
provides the means to customers to gain access to all kinds of information
of our media and manage their media planning online by themselves.

With our goal to become a media leader in ASEAN in 2020,
Plan B aimed to diversify its media service offering as well as scout for
new marketing channels through online media development to better serve
different lifestyles of consumers. On top of that, we continue to expand
into strategic locations throughout the country and lay a strong foundation
for our expansion into ASEAN region beyond Thailand. Recently, the
Company has set its first strong foothold in foreign markets through its
investment in Malaysia last year.

Apart from our strategic diversification and network expansion,
Plan B also made management transparency, prudence and quality a
priority in conducting our business both operationally and financially in
accordance with good corporate governance principles to create added
values for the business in the long term. Additionally, quality human
capital is regarded as a bedrock of our business essential for seamless
internal operations that helps push the organization forward on its desirable
path. As a result, we devote our efforts to develop capable workforce
organization-wide to systematically drive our organization and support
our fast-growing business. We also foster a strong organization culture
and promote teamwork through the established Social Committee where
employees initiate and execute various activities. Plan B also started
its ESOP program to promote participation and mutual ownership of its
employees and incentivise quality employees to work for us.

Success in the past year would not be achieved without
a continuous support from all stakeholders. On behalf of Plan B
Media Public Company Limited, we would like to place on record
our gratitude to our shareholders and other stakeholders including
customers, suppliers, business partners as well as other public and
private agencies for their trust and contributions. Plan B is committed
to creating sustainable growth in its business and gaining trust among
all stakeholders under good corporate governance policy to attain
sustainable development in the long term.

2o
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Mr. Palin Lojanagosin
Chief Executive Officer
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Operation Highlight

dounvsnarniudelvururuennegonfe
Plan B’s market share in Out-of-Home Media
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We became No. 1 Out-of-Home media
operator with 23% market share.

2557 « 2014

2558 « 2015
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4 e A Voa 4
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High potential growth from overall media market as the
Company share was only 2%

yaAdeluuruawsoulriusnas
Media Capacity

dnsnsisus:lesudslvurualul 2558
Media Utilization Rate in 2015

69% 73%

2557 2558
2014 2015

5mswn'lsiz?'Us:Iauuﬁoﬁqq\‘7u||L“Jo"lﬁmstmm
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Improved media utilization rate, even with
continuous development of new media

dndous1elian 4 deluururueniogonfisnan

Revenue Contribution from 4 main Out-of-Home media
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2,026 3,025
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wundeluurunTiiwsouliusnisiWuVu 49%
Over 49% of new media capacity introduced

~—100%
30% 24%
In-Mall
30% 27% - Transit
Static
I Digital

38% 47%

2557 2558
/2014 /2015

N1SNS:918vous1alA9IN 3 ?iona“n
Diversified revenue sources from key offered media

s1uunuUs:91U 2558 « Annual Report 2015

VoyanwnisnungdAry

Financial Highlight

s1eln9nnisifiusnas (dauuqn)
Service Revenue (mil.Baht)

2,154

EBITDA (37uuan / mil.Baht)

894

498

2556 2013 2557 « 2014 2558 2015

Arlg91en1sanu (druuin)
CAPEX (mil.Baht)

=)

2556 2013 2557 « 2014 2558 « 2015

flsans (a&quunn)
Net Profit (mil.Baht)

420

2556 2013 2557 « 2014 2558 « 2015

dmsannlsans (dquunn)
Net Profit Margin (mil.Baht)

2556+ 2013 2557 2014 2558+ 2015

2556 « 2013 2557 « 2014 2558 ¢ 2015

'ilsgnatasananldhodmiuwinnwieiu IPO Tuda wazeldaslulasenis ESOP GsdalAunwinauuasfuinisdiwau 11.0 Suuimuas 8.6 Auum muady

Net profit excluding extraordinary expenses from IPO bonus and ESOP program in the amount of 11.0 million baht and 8.6 million baht consecutively
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Key Developments

2548 - 2552 : a¥wenutuaswianvegluunaliLInRanan
2005 - 2009 : Laid strong foundations and extended services of major advertising media.
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Imlmsﬂiumm\iﬂsummﬁﬁiumwghﬂ“ AWINNIN 1,200 An

Started Out-of-Home Media service by launching transit media in air-conditioned buses under a concession
contract with Bangkok Mass Transit Authority (BMTA) to be an advertising media provider on more than
1,200 air-conditioned Euro Il buses.

'
¥ o A

. ’umf;lﬁqsﬁﬂmwm’lzjsa‘imlm‘sﬂi:ﬁmw\m%fua’lﬂ'lmaﬂ%u LLazﬁ’l'JE"iﬂ'lil,‘ﬁuau'laaIGJJNM']ﬂizm‘t’liﬂIﬂﬂa’li
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. ﬂﬂﬂuLLa“’u’lLa‘uﬂaaI‘NHm’llluiﬂIﬂﬂEi’]iﬂi‘ﬂa’mﬁﬁi‘ﬂLL‘].I‘U1‘H3~I ol 8o Mock-up 2 {# (2D) waz 3 {6 (3D)
uazaaluwonuuuTafdifangludasa (LCD on Bus)

» Expanded advertising media business to private air-conditioned buses as another step to become a leader
in air-conditioned bus advertising media with a network of 2,000 buses.

« Invented and offered innovative advertising media on air-conditioned buses such as Mock-up 2D and 3D
and multimedia advertising displays inside buses (LCD on Bus).
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(Fonebooth)§ 11341 400 an Tugnulananaiilos

« Entered into Outdoor Media business with Street Furniture starting from 400 locations of advertising media
on public phone booths (Fonebooth) in Bangkok city center area.
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Display (PIDs) 1%‘/Iﬂ‘1l1J’J%3ﬂLLE‘\"C‘m'IWmVMW'ILaN?J’IiYI
. i’JNNE]ﬂ'Llﬂ’]i‘Yl’]\'iWLﬂHLm\‘iﬂiwmﬂvbﬂﬂ iLiNIﬂsanﬂiﬂﬁﬂiﬂm’mﬁmwa‘i'mimmm LWE]ﬂiwIEI"HuG]E]ﬁ’IﬁTim"HH
. 'mLauammiaa‘[mwmwmﬂuanmﬂmﬁmﬂLLuﬁleﬂ‘s"mw@ama (Digital Out of Home : DOOH) 5ﬁ\1LiN
1wuimﬂuwu‘mﬂﬁmammﬂm“ua\miequ
. LWNY(!%Q@‘I‘Y]“’L‘LIEIuaﬂ 215.0 mum‘ﬂ L‘Waiﬂ\‘ii‘iJﬂWi“llil’lU@f’maﬂﬁqiﬁﬂ%a%’mﬂ
» Aggressively broadened its advertising media business footprint by speeding up its diversification into
various kinds of advertising media service including;
o Outdoor Media along street sides and expressways.
o Transit Media on MRT through Passenger Information Display (PIDs) inside all MRT trains and MRT
stations.
« Collaborated with Expressway Authority of Thailand (EXAT) in initiating Intelligent Traffic Condition Reporting
Board project for public benefits.
» Offered a new format of Out-of-Home media service called Digital Out of Home (DOOH) in key strategic
locations in Bangkok.
« Increased registered capital of 215.0 million baht to support future business expansion.

2555 « 2012

2556 « 2013

2557 « 2014
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2012 - Present : Taking another step into becoming one of the leaders in Out-of-Home media through
innovations and attaining sustainable growth by offering innovative and unique products and services.

. BillvusmsAelamanluuSnamneassndua (In-Mall Media) LUUATLI$aS

. mmﬂmﬂmﬁmiaa‘[mwmmmoLmﬂi"m'nmma (Digital Out of Home: DOOH) slﬂﬂiaumuﬁuﬁ an
ﬂﬂﬁﬁﬂﬁ@]iﬁ’]ﬂmﬂa\‘iﬂi\‘lmw%

» Commenced on providing full advertising media service inside shopping malls (In-Mall Media)

» Extended its Digital Out of Home (DOOH) media service to cover more key strategic locations in Bangkok.
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. memwwmuﬂaummwwLmq@%“mﬂﬂummﬂ‘v]aﬂmwvLm\‘i‘iJ?mﬂVLVlﬁl
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» Enhanced its varieties of Static Outdoor Media offering such as Metro Poster to cover key high-traffic locations and
over 50 major intersections.
» Renewed the contract with BMTA until 2027 that allowed the Company to continue its advertising media service inside
and outside Euro |l air-conditioned buses.
« Extended the duration of the contract that granted the right to advertising media management inside MRT stations and
trains including increased advertising spaces inside MRT stations.
» Welcomed PT Elang Mahkota Teknologi TBK (“Emtek Group”) as a strategic shareholder to enhance its capabilities
in regional business expansion.
« Improved its competitiveness and business growth potentials through the following acquisitions;
o Verisign Company Limited, a lease contract holder of lands alongside the expressway before Rama IV exit to
install advertising billboards.
o Ads Cuisine Company Limited, a concession right contract holder of advertising billboards from Bangkok Metro-
politan Administration.
o Master Standard Display Company Limited, a lease contract holder of advertising billboards alongside Ramindra
expressway.
» Prepared the Company to be listed in the Stock Exchange of Thailand.
o Increased its registered capital from 225.0 million baht to 259.7 million baht.
o Converted into a public company under the name “PlanB Media Public Company Limited” on August 1%, 2013
and adjusted the par value of its shares from 100.0 baht per share to 1.0 baht per share.
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. L‘lJaimu,‘ﬂa\‘iNamwuﬂmﬂ’mmmww% ANNLAN 1 ‘U’m(ﬂa‘wu vJu 0.10 m'ﬂm‘ﬁu

» Expanded the coverage of Out of Home Media network to span across Bangkok and major provinces in Thailand to
extensively reach target audiences or target consumers and respond to all kinds of lifestyles such as the introduction
of Plan B TV with its 166 digital advertising displays at various intersections in Bangkok and Chiang Mai City Network
that offers static billboard advertising media across Chiang Mai city center.

« Adjusted the par value of its shares from 1.00 baht per share to 0.10 baht per share.
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Key Milestones in 2015

nuvaus' February

17 ﬂNﬂ’]‘W‘Hﬁ 2558 Lmaﬂmmauslummwaﬂmwa
wnstlsznalng Taglodasann “PLANE”

Listed on the Stock Exchange of Thailand on
17 February 2015 under the symbol “PLANB”

NsSNNIAY July

AIUTINNAMT N v3tilamag e e
panadeluwanmeluamudug s

Acquired Triple Play Co., Ltd. to tap into advertising
media business inside Suvarnabhumi Airport.

anmsu November

ﬂ'TJLLiﬂﬁ']“v‘ii‘Llﬂ'ﬁ‘llil']ElﬁiﬂﬂﬁﬂNﬂ’]ﬂa’]L‘ﬁﬂu@]’)ﬂﬂ'ﬁ
L‘ll’l‘l’l'lﬁﬁyﬁy']ﬂﬁiaﬁﬂuluUiﬁ'ﬂ LL"H\‘iai uauas@ N0

UszinenniaLge
Commenced on its expansion in ASEAN region beyond
Thailand via an investment in Sanctuary Billboards Co.,
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SuoAY December
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Acquired The One Plus Co., Ltd. to expand its advertising
media capacity inside airports for all 6 airports owned
by Airports of Thailand (AOT)

1" TRADING DAY
= = — -

[S[CaL30 April
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Partnered with Hello Bangkok LED Co., Ltd to
join forces in extending Out-of-Home Media
network.
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Ugaﬁ:uumsﬁa! mﬂmu
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Ltd., Malaysia.

nany

AIUTINAANIT miem LLNﬂ"II’J’JNL@SI rmJ N9 LWﬂLWN
ﬂnﬂmwmimmﬂaﬂmwmmaﬂﬂaﬂmﬂﬂslﬁumﬂi“mﬂ
Acquired Maxview Media Group Co., Ltd. to enhance its
capability in extending new Out-of-Home Media service
to attain a national coverage.

October

aonuluusm 2000 WusnTe waue e arin
Lwammﬂﬂswmwaaimwmwmamsmvl,ﬁmaam
AnnuazdodiSansafing Lwamm\mamﬂmmw
WHIYIZAVLIU

Invested in 2000 Publishing and Media Co., Ltd.
to diversify its advertising media portfolio into print
ads and electronic media to tap into high-value
customer segment.
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Company Name Plan B Media Public Company Limited

voyanaluvauussn
Corporate Information

Service and employment for producing Out of Home Advertising
Media consisting of Mass Transit System Advertising Media,
Static Outdoor Advertising Media, Digital Outdoor Advertising
Media, Airport Advertising Media, In-Mall Advertising Media and

Type of Business

o o

Bousutn USEN uwau 9 JAife e (Henow)

Online Advertising Media

Us:innssne lﬁu%mil,mz%fu%mNEi(ﬂﬁahmmwmﬂuaﬂﬁag;mﬁ’ﬁﬂi:ﬂau@im Faluwonun
FLULVURINIATY  HDIHBINAINIINa 1WA Faluwanffnaanaionie &0
Tasanmelugnaiy fFalusanmeludivassnwaud Folusansaula

Company Registration No. 0107556000507

Registered Capital 353,500,000.00 Baht

lavn:10guusen

nuaAN:Ideu

9IUdUAUYAN:ITYU (Ruadny)
NUAAN:IT8UEIS:IAD
9IUoUARUIAN:ITYUBS:IIAD (Aualny)
yaARuURRnSILS

'

newdtinaulnng

neNaAN:zITaU

InsAwn
Insans
Homepage

1avaunsusen

whednagnuduwus

urgn:z1I0gunannsSwe

Waouurys

0107556000507
353,500,000.00 117
3,535,000,000 #iu
350,739,981.30 1N
3,507,399,813 #iu
0.10 U

1213/420 waaa1aw31y 94(Tyafing) wUWWALWAT LIATINDIHAIN
NINWHYIUAT 10310

1aU11 298/64-65 DUUNWBHLAN WINFUINNWINA LUAATR
NIUNNNAIUAT 10310

(662) 530-8053-6
(662) 530-8057
www.planbmedia.co.th

Fo: wonmseud Sn3sssniiia

senuTRnsa: 1213420 wraganani 94(Tfyaling) WUNWALWAN
LIATINDINAIS NTINWHIIUAT 10310

Tnadini: (662) 530-8053-6 #300 N3a13: (662) 530-8057
e-mail: kasemsan@planbmedia.co.th

Ho: weYoswed dlnaaa

sonuAAnde: 1213/420 sagananin 94(1feyading) wUINWALWAN
1A TINDINAI NTUNWHKIUAT 10310

Tnsémn: (662) 530-8081 Insans: (662) 530-8057

e-mail: irplanb@planbmedia.co.th

V3N eudurinudnning (Jszmelng) d1ia
93 anAsaaanannIwduretssinelne
AUUFTTANNLEN LIARABILAL NFINWY 10110
Tnséne : (662) 009-9000

Tnsans : (662) 009-9991

TSD Call center: (662) 009-9999

Website: http://www.set.or.th/tsd

E-mail: SETContactCenter@set.or.th

13PN @9neu 8ne e (AnTeuSEn dneu Budn waud 9 W1ia)

%4 33 1AN3aN5TA 193/136-137 auusSTANAlEn LWANABIAY
NIUNNENILAT 10110

Tnsenn: (662) 264-0777 Insans: (662) 264-0789 f19 90
wadagan A3uswng AaauliydSueyaie wansidou 3853
wiangeen e Jaaudydiuaugna wanzidou 4958
wieaINgk SauuTIiia JaeudndTueugia wanzidou 5313

Number of Registered Shares (Ordinary Shares)
Paid-Up Registered Shares

Number of Paid-Up Registered Shares (Ordinary Shares)
Par Value

Head Office

Registered Location

Telephone
Facsimile
Homepage

Company Secretary

Investor Relations Department

Securities Registrar

Auditor

3,535,000,000 shares
350,739,981.30 Baht
3,507,399,813 shares
0.10 Baht

1213/420 Soi Lat Phrao94 (Panchamitra), Plubpla,
Wangthonglang, Bangkok 10310

298/64-65 Phitsanulok Road, Si Yaek Maha Nak Sub-district,
Dusit District, Bangkok 10300

(662) 530-8053-6
(662) 530-8057
www.planbmedia.co.th

Name: Mr. Kasemsan ltthithamwinit

Contact Place: 1213/420 Soi Lat Phrao 94 (Panchamitra), Plubpla,
Wang Thong Lang District, Bangkok 10310

Telephone: (662) 530-8053-6 #300 Facsimile: (662) 530-8057
e-mail: kasemsan@planbmedia.co.th

Name: Mr. Wacharapong Leethochawalit

Contact Place: 1213/420 Soi Lat Phrao 94 (Panchamitra), Plubpla,
Wang Thong Lang District, Bangkok 10310

Telephone: (662) 530-8081 Facsimile: (662) 530-8057
e-mail: irplanb@planbmedia.co.th

The Stock Depository (Thailand) Company Limited

93 Stock Exchange of Thailand Building Ratchadaphisek Road,
Khlong Toei District, Bangkok 10110

Telephone : (662) 009-9000 Facsimile : (662) 009-9991

TSD Call center: (662) 009-9999

Website: http://www.set.or.th/tsd

E-mail: SETContactCenter@set.or.th

EY Office Company Limited(Original Name was Ernst & Young
Office Company Limited)

33rd Floor, Lake Ratchada Building, 193/136-137, Ratchadaphisek
Road, Khlong Toei Distirct, Bangkok 10110

Telephone: (662) 264-0777 Facsimile: (662) 264-0789 to 90
Miss Wissuta Jariyathanakorn, Certified Public Accountant,
Registration No. 3853

Mr. Kritsada Ledwana, Certified Public Accountant,

Registration No. 4958

Miss Manee Rattanabankij, Certified Public Accountant,
Registration No. 5313
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Nature Of Business
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Our Business

The Company operates an advertising media
production and service business that offers a variety
of Out of Home Media in terms of formats, sizes,
installation locations and presentation techniques to
cater to different needs of different customer segments.
The Company provides full advertising media services
covering consultation on media planning and marketing,
content development, media network development,
media production and installation as well as media
maintenance throughout their lifecycle.

The Company’s media business can be
divided into 6 business groups based on types of

media as outlined below.
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UuS:=uuvUaIu2asu
Transit Media
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Transit media can be further categorized into 2 types.
1) Advertising media outside and inside air-conditioned buses
At the end of 2015, the Company was granted the rights to provide

advertising media services to 2,035 buses in 111 routes of which 1,130 buses are
operated by Bangkok Mass Transit Authority and 905 are private joint buses. The
media are wrapped around the exteriors of air-conditioned buses using removable
sticker wraps in forms of full wrap, half wrap and 2D or 3D mock-up. In addition, the
media can be installed inside the buses such as behind passenger seats, around
door areas, on the spaces near the ceiling over the passenger seats as well as LCD
screens on passengers’ lines of sight inside the bus.
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2) dalswonluszuusalnilSuan s
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Lﬁwgéﬁmﬂaﬁu%nmmumm(Bench Ad@MRT)

2) Advertising Media in MRT system

MRT is a fast-growing mass transit network in terms of both number of passengers and service routes.
In the near future, an extension of Chaloem Ratchamongkhon Line (Blue Line) as a ring to connect to inner
Bangkok and another extension that connects Bang Yai and Bang Sue (Purple Line) will be completed. Besides,
MRT is a mass transit system whose network perfectly connects inner Bangkok to outer Bangkok and its vicin-
ities and has potentials to become a major mass transit system in the future. The Company’s media consist of
digital displays inside the trains, digital displays on the platforms (Passenger Information Display: PIDs), signs
on the glass walls between platforms and tracks (Platform Screen Door: PSD), Digital @MRT media, signs on
handgrips inside the trains (Handgrip) and advertising media on passenger benches on the platforms (Bench
Ad @MRT)

SKYACTIV-( 1.5
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Various kinds of Static Media service are offered by the Company including
small and large Street Furniture along major roads, on expressways and outside

buildings. Installation sites cover business areas and communities in Bangkok

Metropolitan Area.

wonani Uignldueneindatiedelavanineficudieieonda TagldsnldusnmsluonTadesns
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Furthermore, the Company also expanded its Static Media network outside Bangkok starting from
Chiang Mai. Under a collaboration with Hello Bangkok Co., Ltd., the Company currently provides Static Media
service through 128 large-sized billboards across community areas and major highways nation-wide.
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network of 220 digital displays owned by the Company and its business partners. These Hasswaum The Company provides a variety of In-Mall media to target different audience

displays are located in Bangkok’s CBD areas as well as leading department stores with In-Mall Media groups. We are currently operating in Mega Bangna Shopping Center, Siam Center, Siam

high traffic throughout Bangkok to cater to target groups of commuters and passerby in
those neighborhoods. These target groups include both working people during weekdays
and people with purchasing power who shop in those big malls during the weekends.
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In addition, the Company started extending
its advertising media network to major provinces
throughout Thailand to tap into upcountry target
audiences. Currently, large-sized digital displays
are installed in front of 6 shopping malls under
Central Group in Pattaya, Chiang Mai, Surat
Thani, Samui, Hat Yai and Khon Kaen.

Paragon, Emporium, EmQuartier, shopping malls under Central Group, Big C Supercenter and
Digital Gateway both outside and inside the buildings. Full services are offered including
Static Media, Digital Media as well as Interactive System and In-Mall Management System

which are diverse in formats, sizes, settings and presentation technologies.
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The Company realises the potential of Airport Media that are now getting more
attention from marketers thanks to its ability to reach over 90 million air travellers each
year including businessmen and tourists both Thai and foreign. Consequently, Company
first launched its Airport Media service in 2015 and continuously expands media spaces

in various airports. Our current footprint includes all 6 Thai airports under Airports of
Thailand PLC (AOT) which are Suvarnabhumi, Don Mueang, Chiang Mai, Chiang Rai,
Phuket and Hat Yai.
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Even though the Company mainly provides Out of Home

Media, current changing consumer behavior trend that mobile
phone and internet play more roles in everyday lives cannot be
looked over. To meet consumer needs and keep abreast of their
behavior, the Company commenced on offering an alternative
channel for advertising by introducing online media “ON WiFi”,
a free internet service on over 550 air-conditioned buses
throughout Bangkok to serve more than 10 million people living
in Bangkok. The plan is to extend the coverage to 1,500 buses
in the near future. ON WiFi is well-received by passengers and
already registered over 330,000 users at the end of January
2016. Additionally, the Company incessantly moves forward
with its plan to develop other online media to complement its
existing Out of Home Media as well as penetrate online media
market which is gaining traction from marketers as another key
advertising channel.
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Revenue Structure

The Company’s revenue structure by business groups from 2013-2015 is shown in the table below.

Sales Revenue

1.Transit Media and
Airport Media
2. Static Media
3. Digital Media and Online Media
4 In-Mall Media
5. Other Revenue”'
Total

2013

Million Baht

1,

555.6

4171
358.2
48.5
3.7
383.1

%

40.2

30.2
25.9
3.5
0.3
100.0

2014
Million Baht

434.4

437.9
552.1
40.7
3.8
1,468.9

Y%

29.5

29.8
37.6
2.8
0.3
100.0

2015
Million Baht

504.9

589.2
1,006.9
52.7
16.3
2,170.0

%o

23.3

271
46.4
2.4
0.8
100.0

Note:"" Other revenue consists of interest earned, miscellaneous income and foreign exchange gains.
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Target Customers

The Company’s customers can be classified into 2 types based on relationships as shown below.

1) Advertising Agency

Product and service owners who are big corporations or multinational companies with broad ranges
of products and services and huge marketing budgets tend to use advertising agencies to assist them in their
strategic planning in deploying various kinds of media. Thus, agencies take part in advertising budget planning
and influence how those product and service owners select and use their media. Agencies act like
representatives of product and service owners in contacting the Company to produce and install advertising
media for them. These agencies mostly look for big media companies who own a variety of advertising media
that cover broader customer base as well as outstanding innovative products and services that effectively appeal
to target customer groups. In 2015, agencies contributed 70.6% of total revenue of the Company.

2) Product and Service Owner

Customers who are product and service owners are small and medium-sized enterprises (SMEs), private
companies, government agencies or state enterprises. These customers directly deal with the Company without
going through agencies and hire the Company to produce and install advertising media for them. What these
customers look for are companies that offer full advertising media services from consultation on media planning
and marketing, content development, media network development and media production and installation. In
2015, 29.4% of total revenue of the Company were from these product and service owners.

Product and Service Sourcing

1. Location Finding for Advertising Media
In searching for locations or areas to install its media, the Company takes the following actions.

1) The Company conducts studies, surveys and researches on potential locations/areas that attract
attentions of target consumers of agencies or product and service owners. The Company assigns
its own team who creates and develops media as well as hires leading Thai and foreign research
companies or institutions to study, survey and assess consumer behavior and attitude towards
Out of Home Media. This is to serve agencies or product and service owners for their media
needs and better respond to changing lifestyles of target consumers. The media include ones
consumers can see while they are commuting either by air-conditioned buses, MRT, BTS, personal
cars or walking as well as large-sized static and digital media that attract eyeballs of commuters
and passerby or media that can be seen during their leisure time shopping in department stores.

2) The Company analyses data from surveys and researches and holds executive meetings to
devise an action plan for media installations in those areas as well as a marketing plan. Both
effectiveness in reaching target consumers and public interests are concerned in conducting a
feasibility study of the investment according to the Company’s policies.

3) The Company together with agencies conduct preliminary surveys of product and service owners’
opinions on advertising media, innovations and creative ideas at certain locations to ensure that
the services will meet their demands and enhance their images. The Company uses feedbacks
from agencies and product and services owners to improve its media offering to be more effective
in order to better serve the needs of customers.
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4) After finishing all related surveys, the Company arranges executive meetings to find conclusions
and approve media installation plans, marketing plans as well as project feasibility studies.

5) The Company then deals with area leasing and/or proposes media installation projects to
area owners either government agencies or private companies. Lease fees or other kinds of
compensations such as revenue sharing will be proposed to area owners or concession owners
depending on the case. In entering lease contracts, the Company prefers to directly receive the
rights of the areas except for the case that the Company sees potentials of those media after the
rights were granted to others. The Company has put in place internal processes to deliberate,
audit and evaluate feasibility of the projects as well as returns on investments in order to ensure
that those transfers of rights, investments or acquisitions are beneficial to its business.

6) Afterwards, a design team and leading engineers of the Company designs and determines
materials used for installations. These people are qualified experts with internationally-accepted
works given that standards required by authorities or leasers must be met or exceeded. The
Company later selects contractors with national reputation and contacts government agencies
in those areas for permissions to install the media.

7) After permissions are granted, a team of engineers will closely supervise and monitor all
processes during the constructions/installations to make sure there will be no mistake. Additionally,
these engineers are also responsible for managing budgets as well as construction/installation
durations to be in accordance with work plans in order that these advertising media productions
meet the standards set by the Company.

2. Advertising Production

Advertising productions of each type of media are outlined below.

1) Static Media

Generally, agencies or product and service owners provide artworks for the Company. However, the
Company also has a graphic design team working under Operations Department who creates artworks and
presents them to the agencies and product and service owners for their considerations. The Company together
with agencies or product and service owners will exchange ideas and opinions and conclude the artworks.
All details of the artworks will be proposed to agencies or product and service owners for approval. Materials
used to produce advertising media are required to surpass general standards so that the media are exquisite,
clear, suitable for lighting systems used as well as noticeably superior in quality while the investments must be
justified. This results in satisfaction of agencies and product and service owners. Later, the Company will select
printing suppliers from its approved vendor list who meet the requirements of work quality, prices and delivery.
The Company closely monitors productions and conducts quality control to assure that standards are met and
agencies or product and service owners are satisfied.

2) Multimedia

Agencies or product and service owners submit artworks in digital format to the Company. Afterwards,
digital media team who works under Operations Department will edit and insert techniques to make complete
advertising footages suitable for digital display formats of the Company. Moreover, in case that agencies
or product and service owners do not have digital artworks, the Company also provides a service that helps
agencies or product and service owners with the contents. The Company can propose a story board, production
plan and other details of the advertising media to agencies or product and service owners for their comments
and approvals. Then, the Company will produce moving images and turn them into commercials ready to be
distributed on its digital platforms. The Company will upload the commercials to the system and broadcast them
on its media as customers please.
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3. Digital Display Sourcing

The Company orders LCD, LEF and LED displays from sales agents or manufacturers on its approved
vendor list. Factors to be considered regarding the qualifications of LCD, LEF and LED displays used for its
media installations are outlined below

1) Materials and equipments used in production must be perfect in shape, durable, acceptable, suitable
for the areas as well as pass required standards.

2) Quality of digital TV displays is most concerned by the Company. Light bulbs and TV digital displays
vary in quality in terms of display ability, brightness, clarity and lifetime. The Company only uses light bulbs and
TV digital displays from leading manufacturers despite its high prices given its highly effective presentation that
agencies or product and service owners desire.

3) Another factor that the Company pays attention to is the stability of sales agents or manufacturers
as there are hundreds of sales agents and manufacturers. The Company will select qualified sales agents or
manufacturers with financial stability, history, past works, and quality of after-sales service to ensure quality
products and services regardless of prices or service fees that can be higher than other sales agents or
manufacturers.

4) Besides, the Company also considers after-sales services of those sales agents and manufacturers
to guarantee that the quality of displays and other equipments meet the standards at all times. This also helps
assure agencies or product and service owners that the Company only uses best quality equipments.

The Company hires sales agents and manufacturers as contractors to provide installation equipments
as well as software for running those LCD, LEF and LED displays according to requirements and conditions.
The Company thoroughly monitors and reviews every stage of its sourcing process.

4. Sourcing of Control Software and Equipments of Multimedia

For multimedia management systems in MRT including digital billboards, the Company appoints selected
manufacturers who are experts in the area to design and provide installation equipments as well as develop
control software specifically tailored for managing all media that are intellectual properties of the Company. The
system allows central control in adjusting image signals, brightness, sounds, timer for signal switching including
real-time monitoring by sending commands from the Company’s office through internet network.

5. Inspection and Maintenance of Billboards and Delivery of Services

The Company not only sends photos of the advertising media as a proof of its services but also submits
reports with photos detailing its services to confirm timely and complete delivery of services as agreed. The
reports will be sent to customers within 1-2 weeks after the installation is finished. The majority of customers is
agencies who have long-term relationships with the Company and these agencies act as middlemen between
the Company and product and service owners who inform product and service owners that the Company has
already fulfilled its service agreements. Moreover, the Company maintains regular communications with product
and service owners who are direct clients to ensure their satisfaction and continuous supports.
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Corporate Structure

The group of companies’ business structure as of 31 December 2015 is as follows.

Plan b Media Public Company Limited

Verisign Co., Ltd. Master Standard Display
100% Co.,Ltd.
100%

Ads Cuisine Co., Ltd.

100%

Lists of the Group of Companies:

Verisign Company Limited (“Verisign”) is the Company’s 100.0% subsidiary. The paid-up and registered
capital is currently at 126.0 million Baht for advertising business operation. Verisign is the holder of the
lands lease contract at expressway skirt area, for installation of publicizing billboard, which is located before
the Rama IV exit.

Ads Cuisine Company Limited (“Ads Cuisine”) is the Company’s 100.0% subsidiary. The paid-up and reg-
istered capital is currently at 10.0 million Baht for advertising business operation in renting out publicizing
and advertising area. Ads Cuisine is the holder of concession right on publicizing billboard from Bangkok
Metropolitan Administration (BMA).

Master Standard Display Company Limited (“MSD”) is the Company’s 100.0% subsidiary. The paid-up and
registered capital is currently at 12.0 million Baht for advertising business operation in renting out publicizing
and advertising area advertising media. MSD has been the lease contract holder of billboard for publicity
at Ekamai Ramintra Expressway.

Triple Play Co., Ltd. (“Triple Play”) is the 100.0% subsidiary of MSD. The paid-up and registered capital
is currently at 31 million Baht for advertising media business in baggage claim areas over 22 carousels in
Suvarnabhumi Airport.

Maxview Media Group Co., Ltd. (“Maxview”) is the 85.0% subsidiary of MSD. The paid-up and registered
capital is currently at 100.0 million Baht for advertising media business to provide static and digital adver-
tising media in strategic locations in Bangkok, Nontaburi, Pattaya, Khonkhaen, Chiang Mai, Phuket, Hat
Yai, Suratthani and Samui Island.

Mercy Plus Co, Ltd. (“Mercy Plus”) is the 100.0% subsidiary of MSD. The paid-up and registered capital is
currently at 3.0 million Baht to provide advertising media in modern trade department store. Mercy Plus
is the holder of right for advertising media on digital LED screens in BIG C Supercenter.

2000 Publishing and Media Co., Ltd. (“2000 Publishing) is an associated company of MSD with 35% of total
share. The paid-up and registered capital is currently at 10.0 million Baht for publishing media business
and to develop electronic media on mobile applications.

The One Plus Co., Ltd. is the 100.0% subsidiary of MSD. The paid-up and registered capital is currently
at 17.0 million Baht for provide advertising media services of digital media displays in 6 airports of Airport
Authority of Thailand.
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Media Industry and Business Impact Analysis

Even though Thai economy managed to expand at a rate of 2.8%'in 2015 compared to 0.9% in 2014,
most of the key economic drivers were still weak. Export sector experienced a stagnant growth resulted from a
slowdown in demand from ASEAN countries and China. Worse, income of agricultural sector was significantly
affected from a fall in rice and rubber prices that led to a deceleration of private consumption.

From the above mentioned factors together with economic instability, most manufacturers and service
providers reduced their advertising spend during the second half of 2015 and emphasized value for money under
their limited budgets. Businesses adjusted their media buying behavior from yearlong media buying plans to
shorter terms and selected more measurable targeted media. This led to a mild increase in overall advertising
spend of 3.3%" in 2015 compared to the previous year. Advertising spend in all channels experienced some
changes as follow. Advertising spend on analog TV contracted 12.4% year-on-year while digital TV expanded
drastically at 115.8% from last year thanks to its early stage and low base. For online media, the growth was at
11.4% year-on-year driven by rising popularity of online social media. Besides, businesses spent more on online
media rather than other traditional media due to improved performance measurement. Regarding out-of-home
media (excluding in-mall media), growth was sustained at 12.3% from previous year amidst a stagnancy of the
economy and overall advertising market. The reasons are that this type of advertising is favored by consumer
goods companies with budget constraints and is less affected by the trend towards online media.

Furthermore, out-of-home media offers better value for money compared to other traditional media such as
newspapers or magazines. Besides, this type of advertising also aligns with urbanization and changing consumer
behavior trend, as people spend more time outside their residences.
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Overall media spending in 2014-2015 (Million Baht)
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Out of Home Media is a growing media business that includes mainly Transit Media, Outdoor Media and
In-Store/In-Mall Media. Due to structural changes in the advertising industry, Out of Home Media are gaining
more popularity as entrepreneurs adjust their marketing expenses in favour of this type of media. Media buyers
tend to allocate their ad spending on alternative media with more effectiveness and value for money that better
reach target audiences for both niche market and mass market.

The chart above of Advertising Media Industry in Thailand-Overall Spend in Advertising Industry 2014-
2015 shows that Out of Home Media with highest amount of spend in 2015 is Transit Media at 4,478 million baht
followed by Outdoor Media and In-Store/In-Mall Media with total spend of 4,265 million baht and 639 million
baht respectively. (Spending on in-mall media dropped 67.5% as the spending data since May 2015 excludes
media in Big C Super Centre and Tesco Lotus. This number, therefore is not indicative of the real trend)

Regarding this current trend, media buyers rely more on cost-effective media that appeal to a broader
viewership while create personal association of the product or service for the audiences. Advertising has to be
subtly introduced in everyday lives of target customers. By considering behavior of consumers in the society,
out of home lifestyles are relevant not only during weekends but also weekdays as customers enjoy shopping
in department stores, big retail stores and convenient stores. Besides, more time is spent on the go as people
are stuck on busy streets due to traffic congestion. Moreover, public transportation such as air-conditioned
buses are gaining more users everyday. This situation presents business opportunities for Out of Home Media
since this type of media is not only suitable for product and service owners with budget constraints but also
consistent with changing consumer behavior. From the mentioned reasons, Out of Home Media is unavoidably
one of the alternative media that cannot be looked over in the future.
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Furthermore, Out of Home Media were developed into digital format and called DOOH (Digital Out of
Home). DOOH network comprises Signage, Screen, Kiosk and Jumbotron (large screen) and were combined
with traditional Out of Home Media and offered on MRT, air-conditioned buses, in the shopping malls and as
outdoor billboards to promote excitement and interaction. Not only that this trend spices up out of home lifestyles of
the consumers but also attract consumers to spend more time on those products. The introduction of these
new media enhances awareness and recognition as well as foster “talk of the town” works thanks to an
unprecedented experience it offers. In addition, these Out of Home Media also help promote brand awareness and
recall of products and services and thus better meet the needs of marketers in reaching consumers compared
to other media.

Competitive Strategies
Currently, the Company’s media network covers all areas in Bangkok including important mass transit

systems such as air-conditioned buses and MRT system as well as outdoor spaces in key strategic locations,
leading department stores, airports and recreational areas and major provinces. This extensive coverage allows
the Company to reach a diversity of audiences of different ages, income and lifestyles and to provide proper tools
for product and service owners in conducting effective promotional campaigns under more intense competition.
Additionally, the Company’s media offering also caters to daily routines of consumers day and night
and match current lifestyle of spending more time on the move either commuting to work in the morning from
home or going for shopping at the department stores. Consumers are exposed to various kinds of media
from media on MRT, billboards, Metro Poster, media on air-conditioned buses, media along expressways to
Street Furniture media. When consumers arrive at their workplaces or department stores, they still also can
view  advertising media of the Company installed throughout Bangkok in many buildings or at key locations;
for example, a 90-degree display at Siam Paragon, a digital display network at Siam and Mega Bangna and a
large-sized digital display at Central World and InterChange Building.
The Company has set its vision in becoming a leader in media service business specializing in Out of
Home Media both in Thailand and Asia. To attain its goal, the Company has formulated the following strategies.
1. Focus on developing and promoting a variety of media to reach all groups of consumers and
respond to all lifestyles at all times.
1.1 Prioritize the search and development of potential areas. Develop Out of Home Media to
gain competitive edges by leveraging on a vast range of media in the network to offer the best
combination of media to meet the demands of customers. Diversification, innovation and network
expansion are stressed to attain maximum eyeballs, media effectiveness and extensive coverage
in both Bangkok and major provinces.
1.2 Strategically select media installation locations with proper target audience coverage that
appeal to consumers to attract maximum eyeballs and offer value-for-money for customers.
The Company pays a careful attention on its search and selection of installation sites
for its advertising media. Those locations must have significant exposures and stand out to attract
attentions in order for the media to be cost-effective and viable for product and service owners
to spend their budgets.
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CBD and well-known department stores are usually chosen as installation locations for

Digital Media while the Company normally opts for key commuting spots for its Static Media
such as along streets or expressways where the traffic is most congested (e.g. Rama 4 Road,
Sathorn Road, Sukhumvit Road, Petchburi Road, expressway from Rama 4 to Vibhavadi
and expressway toll booths) and/or strategic areas with development projects in near future
(such as near Rama 9 Road or Ekkama-Ramindra route). With regard to its Transit Media,
the Company mainly provides advertising media on air-conditioned buses as it is currently
the mass transit with highest number of users that can reach all groups of target audiences
spreading across Bangkok. Apart from the buses, the Company also offers media on MRT,
the fastest growing transit system in terms of number of users that completely links inner
Bangkok to outer Bangkok and its vicinities and has a potential to become a major transit
system in the future. Lastly, location selection for Airport Media is concentrated on waiting
areas for air passengers such as baggage claim and immigration service areas.
1.3 Continuously innovate and create new media or presentations to enhance its image and
maintain leadership position in the industry.

The Company values innovation in developing and introducing engaging media services
by combining creative concepts and modern technologies together to produce a selection of
new advertising media for product and service owners stressing on their strategic and marketing
planning needs. For instance, the Company introduced 2D and 3D adverting media outside
air-conditioned buses to impress audiences and boost awareness. Moreover, Intelligent Traffic
Condition Reporting Board was installed not just as a public service for expressway users
but also to attract attentions on advertisements during the time users are waiting to pay for
toll fees (7 minutes on average). Other examples include the design and installation of lights
and colours on its static media to make them stand out as well as highlight selling points of
the products and free internet service offered on buses to accommodate passengers. These
ideas and practices significantly help improve the Company’s competitiveness compared to
its rivals for both new area lease contracts and extensions or renewals of existing area lease
contracts.
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2. Positioned to provide total solution services

The Company is committed to offering a full media service covering media planning consultation,
marketing, content development, media network to media production, media installation and media
maintenance throughout media’s lifetime. The Company takes the lead from coming up with concepts
and ideas to determining major details of the media including features and colour tones and other
attributes of the advertisements that are most effective and suitable for target consumers for each
type of media. Furthermore, the Company consistently analyses current trends and fashion that
the consumers are interested in order to create advertising works that satisfy agencies and product
and service owners. Additionally, quality of its media and after-sales service are cornerstones of
the Company in providing media services while highest industry standards have to be met. Another
key challenge to the Company which is also a deal breaker for Out of Home Media users is the
ongoing maintenance and management of media that must keep them in perfect conditions ready
to be presented at all times. The majority of Out of Home Media is located outdoor and thus is
exposed to risks from uncontrollable outside factors such as climate or accidents. Therefore, the
Company assigned a dedicated team responsible for implementing management systems and
using specific equipments to maintain, protect and repair its advertising media daily round-the-clock
under highest standards. The Company is able to track and monitor quality of all media equipments
through an online system and inspections by experienced technicians are conducted regularly. In
case of damage or depreciation, media maintenance team will be sent to make sure the media
are in ideal conditions according to the service agreements within the specified timeframe (within
24 hours for most media)

3. Maintain competitive advantages by leveraging on Company’s strengths

The Company has set goals to expand its business through diversification of media both for its
existing business and new businesses in media industry using strengths of the Company and its
alliances. The Company has a strong potential and possesses required capabilities as an Out of
Home Media service provider with experience, expertise, strong brand and long-term recognition
in the business. Plus, the Company also has capable business partners and a powerful strategic
shareholder. Therefore, the Company is clearly positioned for an aggressive expansion of its
business and customer base in the near future including major provinces in Thailand, regional
expansion into ASEAN beyond Thailand as well as a capability building for TV and internet media
services.

Last but not least, the Company recently partnered with a strategic shareholder Emtek Group
who is the 2nd largest media service provider in Indonesia. This alliance will enhance the
Company’s capability in diversifying into new businesses that Emtek Group has an expertise both
national and regional level in the future.
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Business Risks

Risk from inability to renew or extend concession or lease contract.

One of the main factors in conducting media service business is the Company’s advertising media
installation sites, which were leased from government in form of concession contracts, from subcontracts with
private companies who granted their rights to the Company, and from direct contract with private companies.
Hello Bangkok LED Co.,Ltd, a business partner, was the highest revenue contributor and generated 9.0% of
total revenue as of 2015. The contract with Hello Bangkok is a 3-year contract with first right of refusal to extend
3 more years so that the contract will end in 2021.

Since the Company must comply with obligations as specified in the contract, risks can be incurred
in the event that the Company fails to extend or renew lease contracts with any of its contractual parties as
a result from conforming to duties, conditions or obligations as stated in the contracts. This includes the risks
when lessors/right grantors terminate contracts in the case that their businesses or images were affected by
the leases, or in the case that lessors/right grantors want to claim back the sites for their own utilization. In
such cases, lessors/right grantors must notify the Company in writing in advance given that those incidents can
impact its revenue generating capability and financial position in the future.

However, the Company has never breached any contracts regarding to any significant clauses that
severely impacted the Company since the past. Furthermore, thanks to long experience in advertising industry
of its executives, all contracts with its counter parties were reviewed and deliberated thoroughly so that compliance
to clauses and other conditions were ensured to prevent risks from aforementioned incidents. Moreover, the
Company currently provides Out of Home media with various media types covering very broaden service areas
in both Bangkok Metropolitan Area and major provinces in Thailand by a lot of area lease contracts. In addition,
there was no particular contract that generated more than 30% of the total revenue of the Company. This
can reduce severity on effects from any contract terminations so that they will not significantly impact overall
revenues of the Company.

Apart from that, the Company also emphasizes quality of its advertising media and after sales service
to gain trust among customers and business partners. In addition, the Company always fosters innovation in
developing and offering creative advertising media services. As a result, first right was given to the Company
for most of its contracts due to the aforementioned reasons. Therefore, the Company managed to renew all
significant contracts in the past as well as extend durations of other contracts. These strong evidences show its
credibility among its contractual parties. In 2013, BMTA contract was renewed until 2027 and Gateway Billboard
contract with Expressway Authority was also extended to 2019. Plus, digital media contract in Suvarnnabhumi
Airport was also extended to 2021.
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Risk from obligations with contractual parties that may affect the Company’s performance

The Company entered long-term lease/right-granting contracts with advertising space owners or lease
right owners to obtain a stable and long-lasting network or coverage of its media services and ward off its com-
petitors. However, this resulted in payable obligations under the aforesaid contracts in the future, throughout the
durations of the contracts. Therefore, in case that the Company is unable to generate revenues from advertising
media as planned, its financial position as well as operating performance can be affected. As of 31 December
2015, the Company held a total future obligation of 4,992 million baht under all its lease contracts. 41.8% of this
total future obligation amount under the operating lease contracts is under Operating Lease Contract of Advertising
Media on Mass Transit System for Air-conditioned Buses with BMTA, which will not be terminated until the middle of
2027. As a result, the Company’s business, financial position, operating performance will be significantly impacted
if this revenue streams from adverting media in these air-conditioned buses are to decline meaningfully. However,
Air-conditioned bus will remain a major mass transit system that connects greater Bangkok areas with other mass
transit systems such as MRT and BTS, and have extended footprints reaching all target groups throughout Bang-
kok. Consequently the advertising media in these air-conditioned buses are still gaining attention and interests from
the clients. Therefore, the Company’s long-term contract with BMTA will make benefits to the Company’s perfor-
mance rather than being risky since the Company is able to secure stable revenues from the advertising media still
gaining interests and being wanted by other competitors.

Risk of less-than-estimated returns from new advertising media

In addition to obligations under operating lease contracts mentioned, the Company started investing
in new advertising media especially Digital Outdoor Media since 2013. Under unfavorable circumstances that
those media generate lower-than-estimated or negative returns or in case of any incident deterring the use
of those media, provisions for impairment of assets may be considered and applied. This may affect financial
position and operating performance of the Company. As of 31 December 2015, the Company and its subsidiaries
held assets of digital outdoor media that are advertising equipments and related equipments or other
under-construction digital outdoor media totaling 1,062.8 million baht or equivalent to 44.9% of total assets of
the Company.

Nevertheless, digital outdoor advertising media mainly consist of LED lamps and installation panels
that can be reassembled and are size-adjustable to be installed in other locations. In case that the Company is
required to discontinue its service or those billboards must be removed in certain areas, the Company can
flexibly reinstall those LED lamps in other sites at insignificant extra costs and still earn revenues from its
advertising media service. Moreover, the Company currently owns over 130 displays distributed across Bangkok
and other provinces. Thus, any discontinue of service in some locations will not significantly hurt its
revenue-generating capability.
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Risk from over-reliance on major advertising agencies

As a general practice of advertising media business, advertising agencies will deal with adverting media
service providers directly while product and service owners hire those advertising agencies to assist them in
their media strategy planning, advertising budget planning as well as media selection. Typically, advertising
agencies will not engage in long-term contracts with advertising media service providers but will consider and
implement advertising media plans based on its marketing plan as well as suitability of advertising plan of
individual product and service owner at a particular time. This shows that advertising agencies play an
important role in advertising media business. Hence, the Company’s clients can be categorized into 2 groups
1) Advertising agencies and 2) Product and service providers. With regard to revenue contribution in 2015,
advertising agencies accounted for 70.6% of total revenue while product and service providers made up for
another 29.4%. The proportions of revenue generated from top 10 advertising agencies were at 59.3% and
59.7% of total revenue for 2014 and 2015 respectively. No particular advertising agency’s revenue contribution
exceeded 30% of total revenue. Nevertheless, risks can arise when those advertising agencies do not recommend
the Company’s advertising media service to its customers who are product and service providers and this may
significantly harm its revenue generation and operating performances.

The Company’s emphasis on innovation in advertising media development and introduction has
enabled the Company to offer more interesting advertising media that are beyond traditional ideas as usually
conceptualized by account executives, media planners or providers of products and services. These new
innovative media were well accepted and helped gain trust among product and service owners. Moreover, the
Company believes that extensive coverage and diversity of media will best respond to its customers’ needs.
Currently, the Company offers various kinds of media in various platforms ranging from inside and outside
air-conditioned buses, MRT stations, expressways to shopping malls including street furniture media, small and
large-sized billboards in high-traffic areas in Bangkok and its vicinities. This footprint covers everyday lifestyles
and effectively serves all target audiences regardless of profession, gender or age whom product and service
owners wish to cater to by spending their advertising budgets. With these strong and continuously developing
channels and network of the Company, customers who buy media services are expected to continue their
supports to the Company as value of money and cost-effectiveness in reaching target audience groups are
guaranteed from its media offerings.

The Company regards relationship building with advertising agencies as a good mitigation to this kind
of risk as the Company took part in advertising media development with those advertising agencies. Its designs
and services were well-received from both agencies and product and service owners as they met high quality
standards compared to other companies in the industry. Besides, the Company dedicated a working team,
management system and tailored equipments to protect any damage or to repair advertising media 24/7 under
international standards. The Company can monitor and ensure quality of all equipments through online system
and on-site inspections from experienced technicians. Customers are rest assured that all advertising media/
spaces they rent from the Company are in good conditions and ready to function at all times. Last but not least,
the Company’s Customer Service department was set up to handle all customer cares and organize activities
to strengthen relationships with customers to create lasting impression on the Company.
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Risk from overall Thai economic slowdown and political unrest

Advertising media business is positively correlated to advertising industry and overall economic
situation of the country. Under growing economic trend, investments in advertising budgets of product and
service owners move in tandem with higher spending of consumers and thus enhance revenues of advertising
media service providers. On the other hand, economic downturn and political instability stall confidence and harm
purchasing power of consumers. This results in a cut in advertising budget from product and service providers
leading to a fall in overall advertising expenditure.

Nevertheless, Out of Home media, which is considered the key driver of the Company’s revenue,
can offer the same awareness of audience at low cost compared to other advertising media. The results
of an Outdoor Advertising Association of America (OAAA) study that analyzed effectiveness and return of
investment of Out of Home Advertising in USA, European countries and Australia showed that Out of Home
Advertising Media delivered higher return of investment (ROI) compared to print ads and TV ads. Consequently,
despite the economic slowdown, Out of Home Media will still be media of choice for product and service
owners to promote their products and services thanks to its better cost-effectiveness when other media such
as TV and newspapers are considered.

Risk from dependency on executives and personnel

Human capital plays a significant role in advertising media business as it is a service business that
requires personnel in creating and presenting works to or dealing with advertising agencies or providers of
products and services. Therefore, quality workforce including skilled and experienced executives, sales and
marketing team as well as operations team are critical to the success of the business. These people not only
optimize the use of advertising spaces but also create varieties of advertising media to reach target groups
as demanded by product and service providers. Impacts on the Company’s business may not be negligible in
case that the Company fails to retain valuable executives and personnel with knowledge and expertise.

Fully aware of this risk, the Company thrives on developing and growing its employees together with
its success in business. The Company fosters teamwork where people in the same team can take on another
one’s duties seamlessly if needed. Furthermore, middle level managers are encouraged to participate in plan-
ning and management. This is considered to be another step to reduce risks from dependency on personnel
in conducting business. Top executives are co-founders and shareholders of the Company who have strong
ties with the Company and highly committed to continuously create and deliver quality works in the future. In
addition, to promote ownership of the Company and reward its directors, executives and employees, the Company
allocated a maximum amount of 23,400,000 shares to offer to directors and executives of the Company and/
or its subsidiaries during its initial public offering as well as another 40,000,000 shares to be offered under
employee stock ownership plan.
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Risk related to legal provisions on billboard control and accidents from natural disasters
or human actions in the future

The Company strictly complies with legal provisions on billboard control and assigned a responsible
team to regularly follow up on related amendments as well as conduct routine inspections on all of its billboards
so that future changes in rules and regulations will not affect business operations.

The Company has put in place risk management related to billboards including legal provisions on billboard
control and future accidents from natural disasters or human actions that may occur. Highest standards are
met as required by regulators or lessors and quality works are guaranteed for the design and installation of
billboards while the Company’s policy mandated that only leading engineers and contractors in the country are
commissioned to execute planning, design and installation. In the past, there was no record of accident related
to Company’s billboards. Moreover, the contractual parties who lease billboards’ spaces set high standards for
initial inspections as well as annual quality control ;for example, Siam Paragon, Siam Center, Siam Square,
Central World, Digital Gateway @Center Point Siam, Cyber World Building, Interchange Tower and Silom
Complex Building. In addition, the Company has insurance policies that protect against accidents that may
happen to its properties and third parties. At present, there is no dispute regarding violations of related laws or
rules and regulations.

Management Risks
Risk from controlling majority shareholders

Mr. Palin Lojanagosin and his group together held a total of 48.1% of the registered and distributed
capital of the Company resulting in an ability to control majority votes at the shareholders’ meeting in case that
the votes are cast in the same direction for a resolution. As a result, other shareholders face the risk of inability
to gather the votes to provide checks and balances or review agenda items proposed by this group of majority
shareholders.

Nevertheless, the Company has carefully organized its management structure filled with capable personnel.
Roles and responsibilities including delegation of authorities of directors and executives were clearly and
transparently defined. Moreover, related party transactions regarding its directors, majority shareholders, authorized
persons as well as interested persons with conflict of interest are closely monitored. Measures to prevent
such conflicts of interest are taken seriously and such persons with conflict of interest have no right to vote or
approve respective transactions to ensure the Company’s transparency in conducting business. Besides, the
Company appointed 3 independent directors from outside among a total of 9 directors to review, deliberate
and approve transactions/items before being proposed to the shareholders’ meeting. This effort aimed to further
promote checks and balances, transparency and efficient management of the Company’s management structure.
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As of January 29, 2016, the Company’s top ten major shareholders together with the number of shares held
there by and their shareholding ratio were as follows.

Shareholders Number of share %

1 Group of Mr. Palin Lojanagosin 1,687,802,208 48.12
1.1 Mr. Palin Lojanagosin 884,900,000 25.23

1.2 Miss Apiradee Opasaimlikit 5,290,000 0.15

1.3 Plan B Investment Holding Company Limited” 398,806,104 11.37

1.4 Outdoor Media Investment Company Limited/' 398,806,104 11.37

2 Group of Dr. Pinijsorn Luechaikajohnpan/2 396,077,424 11.29
2.1 Dr. Pinijsorn Luechaikajohnpan 237,447,424 6.77

2.2 Mr. Suchart Luechaikajohnpan 158,630,000 4.52

3 PT Elang Mahkota Teknologi TBK 394,777,447 11.26
4 Bualuang Long-Term Equity Fund 106,213,100 3.03
5 Bualuang Long-Term Equity Fund 75/25 60,188,600 1.72
6 The Hong Kong and Shanghai Bangking Corporation Limited, 47,800,000 1.36

Fund Services Department
7 Thai NVDR Co., Ltd. 33,376,308 0.95

8 Electricity Generating Authority of Thailand Employees 33,273,900 0.95
Provident Fund (managed by BBLAM)

9 Bualuang Flexible RMF 29,937,000 0.85

10 Nortrust Nominees Limited - The Northern Trust Company 26,512,500 0.76
Re ledu Ucits Clients 10 pct Account

Total 2,815,958,487 80.29

Remark :

" Plan B Investment Holding Company Limited (“Plan B Investment”) and Outdoor Media Investment Company Limited (“Outdoor Media”) was registered in Hong Kong to
engage in investment business in other companies and hold total direct shares for 100% by Mr. Palin Lojanagosin.

% This group classification is included the family group with purpose of definition of the party that may have conflicts according to the Proclamation of Securities and Exchange
Commission No. 17/2551 dated 15 December 2008 only. It has not been anyhow the group classification according to Section 258 of Securities and Stock Exchange Act, B.E.
2535 (1992) (including what has been revised).

Dividend Policy of the Company

The Company'’s policy is to pay dividend for not less than 50% of net profit after deduction of tax and
legal reserve. In consideration on each time of dividend payment, the Company shall mainly consider dividend
payment with concern on the shareholders’ benefit such as preservation of money for future investment or for

loan payback or as working capital inside the Company, etc.

Dividend Policy of the Subsidiaries

However, the dividend payment policy of its Subsidiaries is not less than 50% of net profit after de-
duction of tax and legal reserve. Nevertheless, the Board of the Subsidiaries and/or shareholders will consider
dividend payment by considering the appropriateness of the business condition such as consideration from
investment plan in the Subsidiaries’ business expansions, etc.
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Management structure of the Company comprised the Board of Directors and 5 subcommittees

Board of Directors

supervise and drive the organization to achieve maximum efficiency in conducting business.

Board of Directors and Subcommittees
The Board of Directors of Plan B Media Public Company Limited according to the certificate issued

which are Audit Committee, Nomination and Remuneration Committee, Risk Management Committee,
Corporate Governance Committee and Executive Committee. The management structure was designed to

by Ministry of Commerce on 15 December 2015 consisted of 9 directors, of which 2 were female and 7 were

male. All directors were qualified individuals with knowledge in various fields including business administration,

economics, marketing, advertising, accounting and audit, law and engineering as well as related experience in

advertising media industry. Names of 9 directors are listed below.

1. 2 executive directors: Mr. Palin Lojanagosin and Mr. Pinijsorn Luechaikajohnpan.

2. 4 non-executive directors: Mr. Tanate Lojanagosin, Mr. Ekapak Nirapathpongporn, Mr. Jay Geoffrey
Wacher, Mr. Adi Wathana Sariaatmadja.

3. 3 independent directors: Pol.Gen Somchai Vanichsenee, Dr. Pennapha Dhanasarnsilp,

Mrs. Monluedee Sookpantarat.

No Name Position Appointed Date
1. Pol.Gen Somchai Vanichsenee Chairman of the Board of Directors/Independent Director/ 1 August 2013
Chairman of the Audit Committee / Chairman of the Corporate
Governance Committee
Mr. Palin Lojanagosin Director and Chief Executive Officer 1 August 2013
Mr. Tanate Lojanagosin Director / Member of Risk Management Committee 1 August 2013
Dr. Pinijsorn Luechaikajohnpan Director and Managing Director / Member of Risk 1 August 2013
Management Committee
Mr. Jay Geoffrey = Wacher Director 1 August 2013
Mr. Adi Wathana Sariaatmadja Director 1 August 2013
Mr. Ekapak Nirapathpongporn Director/Member of the Nomination and Remuneration Committee 1 August 2013
/ Member of corporate Governance Committee
8. Dr. Pennapha Dhanasarnsilp Independent Director/Member of the Audit Committee / 1 August 2013
Chairman of the Nomination and Remuneration Committee /
Member of the Corporate Governance Committee
9. Mrs. Monluedee  Sookpantarat Independent Director/Member of the Audit Committee/ 1 August 2013

Chairman of Risk Management Committee/

Member of the Nomination and Remuneration Committee

Mr. Kasemsan ltthithamwinit was appointed as the secretary to the Board of Directors.
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For the meetings of the Board of Directors, the Company stipulated the minimum quorum of the meeting
to reach a resolution that at least two thirds of the total number of directors must be present.

In 2015, the Company held a total of 12 meetings of the Board of Directors and the meeting attendance
rate of the meeting is 83%. Moreover, non-executive directors convened once without the attendance of the
management to discuss on matters of mutual interests related to the business of the Company including CSR
projects.

Authorized Directors

In general, 2 signatures from authorised directors - Mr. Palin Lojanagosin and either Dr. Pinijsorn
Luechaikajohnpan or Mr. Tanate Lojanagosin are required with to carry on actions on behalf of the Company
in exception for the following cases that 3 signatures are required from Mr. Palin Lojanagosin and Dr. Pinijsorn
Luechaikajohnpan and either Mr. Jay Geoffrey Wacher or Mr. Adi Wathana Sariaatmadja with the Company's
seal affixed

» Any guarantee and repayment

« Any contract with over 25,000,000 liability or any guarantee on that liability

 Any acquisition or sales of assets worth over 25,000,000 baht

« Any lease contract, service contract, concession contract or real-estate lease contract with rental fees

throughout contract duration of over 25,000,000 baht

« Any contract worth over or with expenses or obligations of over 25,000,000 baht

« Any loan made by the Company

 Any pledge of Company’s assets

« Joint venture contract or any contract to set up a new company as a subsidiary or an associated company

» Arrangement of power of attorney for the mentioned cases above

Term of Office of the Board of Directors

At the Annual General Meeting of the Shareholders each year, one third (1/3) of the Board of Directors
must retire from office and in case that the total number is not a multiple of 3, the nearest number to one third
(1/3) of the total number of directors must retire.

Directors to vacate office in the first year and the second year after registration of the company shall
draw lots. For the later years, the directors who have been in office the longest shall retire first. Directors vacating
office may be re-elected.

Management Team
Chief Executive Officer acts as the head of management team and the Company’s organization structure

is divided into 6 departments eg. Business Development, Sales and Marketing, Operations, Accounting and
Finance, Corporate Service and In Store Media.

List of management team as of 31 December 2015 is shown below.

No Name Position

1 Mr. Palin Lojanagosin Executive Director/Chief Executive Officer

2 Dr. Pinijsorn Luechaikajohnpan  Executive Director/Managing Director/ Chief Operating Officer (acting)/
Chief Corporate Services Officer (acting)

3  Mr. Prasong Jarungbenjatham  Chief Financial Officer

4  Ms. Phakwan Wongphontawee  Chief Business Development Officer

5  Ms. Nittaya Phoemsuwan Chief Sales and Marketing Officer
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Corporate Secretary

The Company appointed Mr.Kasemsan Itthithamwinit as its corporate secretary to undertake the
following roles and responsibilities.
1. Prepare and keep the following documents
- Registration of Company’s directors
- Notice to the meeting of the Board of Directors, minutes of the meeting of the Board of
Directors and Company’s annual reports.
- Notice to the meeting of the shareholders and minutes of the meeting of the shareholders.
2. Keep conflict of interest reports as submitted by directors or executives
3. Undertake any duty as specified by Capital Market Advisory Board.
4. Submit copies of conflict of interest reports according to Section 89/14 prepared by directors to
the Chairman of the Board of Directors and the Chairman of the Audit Committee within 7 working
days after the Company receives those reports.

Director and Executive Remunerations

Director Remuneration

Remuneration to the Board of Directors and subcommittees.

The Board of Directors considered and stipulated criteria and policies in determining remunerations
for the Board of Directors and subcommittees and proposed to the shareholders’ meeting on case by case
basis. The Board of Directors deliberated individual remuneration based on suitability to each director’s du-
ties, roles and responsibilities compared to other companies in similar business as well as his/her expected
contributions. Additionally, information on director and executive remuneration of listed companies of the
Stock Exchange of Thailand was also used in the considerations.

1) Monthly Allowance of Directors
Remuneration of directors and subcommittees in 2015 was in accordance with the resolution of the
2015 Annual General Meeting of Shareholders. Details are as follow.

AMADLUNUTELRDU 1l5z4n1) 2558 1l5zdn1) 2557

AUSNITHNNTLTEN

- U92UAHSNIINNNT 30,000 U101 / LHon 10,000 U1 / Hiau

- NIINNS 20,000 U101 / Lhau 10,000 U1 / Hiau
AMENIINNIINTIAFOL

- U92UAHSNTINNNT 20,000 U101 / Lhaw 10,000 111 / hiau

- NIINMS 20,000 U1 / Lhau 10,000 U1 / Hiau
@hl,ﬁs;lﬂi:"gm Slud- el

Remunerations
Monthly Allowance 2015 2014

Board of Directors

- Chairman 30,000 Baht / Month 10,000 Baht / Month

- Member 20,000 Baht / Month 10,000 Baht / Month
Board of Audit Committee

- Chairman 20,000 Baht / Month 10,000 Baht / Month

- Member 20,000 Baht / Month 10,000 Baht / Month

Meeting Allowance
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2) Annual Bonus

The Company offers annual bonus as a one-time payment per year according to the resolution of
the shareholders’ meeting. The criteria of annual bonus allocation are based on the limit approved by the
2015 Annual General Meeting of the Shareholders of maximum 4,500,000 baht subtracted by monthly allow-
ances paid to directors in that particular year. Then, the final amount will be allocated by the proportion of
his/her monthly allowance each individual director receives.

Details of remuneration of each director and subcommittee’s member in 2015 are provided below.

No. Name Position Monthly Allowance Annual Bonus
(Baht) (Baht)
As Company As Member As Company
Director of the Audit Director
Committee
1. Pol.Gen. Somchai Vanichsenee Chairman of the Board of Directors/ 360,000 240,000 300,000
Independent Director/ Chairman of
the Audit Committee
2. Mr. Palin Lojanagosin Director and CEO 240,000 - 120,000
3. Mr. Tanate Lojanagosin Director 240,000 - 120,000
4. Dr. Pinijsorn Luechaikajohnpan  Director/ Managing Director 240,000 - 120,000
5. Mr. Jay Geoffrey  Wacher Director 240,000 - 120,000
6. Mr. Adi Wathana Sariaatmadja Director 240,000 - 120,000
7. Mr. Ekapak Nirapathpongporn  Director 240,000 - 120,000
8. Dr. Pennapha Dhanasarnsilp Independent Director/ Audit Committee 240,000 240,000 240,000
Member
9. Mrs. Monluedee  Sookpantarat Independent Director/ Audit Committee 240,000 240,000 240,000
Member
Total 2,280,000 720,000 1,500,000

Executive Remuneration

Executive renumeration (as defined by the Securities and Exchange Commission and the Stock Ex-
change of Thailand) must comply with principles and policies stipulated by the Board of Directors. The Board
of Directors requires that the remuneration should be commensurate with Company’s performance and the
performance of individual executive. Executive remuneration consists of salary, bonus and contribution to
provident fund. In 2015, the total remuneration paid to executives of the Company was recorded at 38.7 Mil.Baht

Executive remuneration in 2015 is detailed below.

Types Year 2014 Year 2015
Number remuneration Number remuneration
(each) (million baht) (each) (million baht)
Salary and bonus 5 25.7 5 26.1
Other remunerations such as social security 5 7.3 5 4.0
fund, provident fund ,commission
IPO & ESOP stock - - 5 8.6
Total 5 33 5 38.7

Non-monetary Remuneration

Apart from aforementioned monetary remunerations to directors and executives, the Extraordinary
General Meeting of Shareholders No 1/2557 on 11 December 2014 reached a resolution that approved an
allocation of newly-issued ordinary shares to directors and executives and/or employees of the Company and/or its
subsidiaries as a reward for their hard works and to foster employees’ ownership of the Company. The allocation
was designed as an ESOP (Employee Stock Ownership Program) where 40,000,000 newly-issued ordinary shares
are offered for a duration of 3 years (2015-2017)(“ESOP”)
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Personnel

Number of Employees
As of 31 December 2015, total number of employees of the Company (only employees who earn
fixed salaries) stood at 296 as divided by department below.

Work Field Numbers of Officers
As of 31 December As of 31 December
2014 2015

1. Management
2. Business Development 2
3. Sales and Marketing 24 35
4. Operation 169 206
5. Accounting and Finance 11 19
6. Corporate Services 26 30

Total 232 296

Human Resource Development Policies

Employee Compensation
In 2015, employee compensation comprising salary and bonus totalled THB 80.57 Mil.Baht
while total contribution to other welfare stood at THB 40.49 Mil.Baht

1) Compensation in form of salary and bonus

The Company stipulated policies aiming to pay its employees in form of compensation based on
appropriateness and fairness according to their knowledge, abilities and individual performance. The Company
implemented (Key Performance Index KPI) as a system to evaluate employees’ performance depending on
a matrix of important indices together with Competency assessment to evaluate employees’ competencies in
various aspects that reflect their knowledge, skills, attitudes, beliefs and personalities. Moreover, employee
compensation must be competitive and consistent with the averages of other companies in similar industries
and in line with business expansion and growth of the Company in the long run.

2) Other Compensations

The Company and its subsidiaries have put in place a policy promoting voluntary saving of employees
by setting up a provident fund according to Provident Fund Act BE2530. The Company and its subsidiaries to-
gether with the employees will make monthly contributions to the provident fund at the rates ranking from 3-5%
of their base salaries. The provident fund is managed by Thanachart Fund Management Company Limited and
the money will be paid to the employees after their retirement in accordance with practices related to provident
fund of the Company and its subsidiaries. Apart from provident fund, the Company also established an ESOP
that offers 40,000,000 newly-issued ordinary shares to directors and executives and/or employees of the Com-
pany and/or its subsidiaries for a duration of 3 years (2015-2017)(“ESOP”) to promote mutual ownership that
can lead to sustainable development of the Company in the long term.
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3) Employee Welfare and Benefits
To elevate its employees’ quality of life at work, the Company not only provides welfare and benefits
as required by law but also offers better welfare and benefits corresponding its business conduct. For example,

« Benefits related to health insurance, life insurance, disability insurance, and accident insurance to
accommodate employees in getting medical services and create life security for employees and
their families. Moreover, annual health check-up is also provided for employees to further promote
physical hygiene of its employees.

» Benefits in form of financial assistance or grants for various occasions such as marriage, death of
a family member and childbirth.

« Employee relations activities arrangements ie. new year party, work/study trip (local and abroad),
sports activities, and annual company outing.

The Company arranged various kinds of compensations for its employees. Compensations for
employees (excluding executive levels) for 2014 and 2015 are detailed below.

Remuneration Year 2014 Year 2015

(million Baht)
Salary 47.0 69.68
Bonus 6.7 10.89
Other remunerations such as commission and welfare 8.3 29.51
IPO & ESOP stock - 10.98
Total 62.0 121.06

Significant Changes in Number of Employees for the Past 3 Years
Number of employees working for the Company changed continuously and significantly following
business expansion of the Company from 2013-2015 as shown below.
« As of the end of 2013, total number of employees was 160 or equivalent to a 68% increase
from the previous year.
« As of the end of 2014, total number of employees was 232 or equivalent to a 45% increase
from the previous year.
« As of the end of 2015, total number of employees was 296 or equivalent to a 28% increase
from the previous year.

Important Labor Disputes for the Past 3 Years.
-N/A-
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Human Resource Development Policy
The Company committed to develop and enhance its employees’ values as a philosophy for its human

resource management and development to achieve its goal of creating mutual success and sustainability. The
Company established clear policies and strategies for its Human Resource development that align with strategic
policies in conducting business. The key policies related to human development are mentioned below.

« Ensure an effective human resource management system covering selection, recruitment, placement,

appointment, hiring, performance evaluation for promotion and salary adjustment under morality,

transparency, reasonableness and clear standards.

« Value fairness, equality, honesty, work discipline and good relationship and friendly treatment.

« Assure that employees’ compensations and welfare and benefits are appropriate, fair and

comparable to other leading companies. The compensation must be sufficient for them to live a quality

life happily as well as keep their morale high and make them love the Company.

» Promote career advancement of all employees focusing on holistic human resource management in

enhancing their capabilities including knowledge, abilities, expertise and attitude towards work. Quality

of life of employees must also be concerned.

« Establish a sense of good governance in employees continuously and sustainably.

« Bear in mind that human resource management is a responsibility of executives of all levels.

Organization Structure and Management System
In addition to its human resource development, the Company regards efficient organization structure

and management system as another highest priority to enable the Company to attain continuous and sustainable
growth. Management system and structure must readily respond to changes in economic factors, consumer
lifestyles, market trends and changing demands of advertising media users under varying environment and
intense competition. For the past few years, the Company underwent an organization transformation with the
purpose to lay a strong foundation for the business under long-term strategic plan. The key shake-ups included
restructuring of its human resource department, innovation development structure and management structure
as follow.

» Develop planning, execution and supervision to facilitate policy implementation according to

the Company’s strategic plan.

» Enhance relationships, understanding of customers’ needs as well as public relations to be in harmony

with the Company’s marketing strategies.

» Ensure clear and proper career advancement for capable personnel.

« Design a clear and efficient organization structure and encourage performance evaluation and

appropriate compensation to incentivize employees to deliver better quality of work.

« Foster participation of all units of the Company in media innovation creation including media

caring formats and customer service of the Company.

» Adopt technology and necessary tools to support work systems inside the Company to optimize

efficiency.

« Develop planning, execution and supervision to facilitate policy implementation according to plans,

for example, accounting system, human resource management system, IT system and Risk

management system.
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The Board of Directors put an importance on compliance with good corporate governance and realizes
that it is the Board of Directors’ responsibilities to encourage good corporate governance practices to create
trust among shareholders, investors and other stakeholders. Efficient and transparent management will lead to
sustainable growth. With that realization, the Company has formulated and disseminated the following corporate
governance policies for executives and other employees to acknowledge and conform to. The policies can be
categorized into 5 sections below:

« Right of Shareholders

« EquitableTreatment of Shareholders

« Role of Stakeholders

« Disclosure and Transparency

» Board Responsibilities

Section 1: Right of Shareholders
The Company ensures that all shareholders have rights to receive the Company’s information

correctly, adequately, equally in a timely manner in order to properly make any decision. Therefore, the Board
of Directors, stipulated the following policies.

1. Shareholders’ Meeting

1.1 The Company shall send out invitation letters to shareholders’ meeting including supporting
documents related to meeting agendas. The invitation letter must contain objectives, reasons and comments
from the Board of Directors for all agendas and must be sent to shareholders at least 21 days (or any duration
as specified by law) before the scheduled meeting for the shareholders to review the information. In case that
the shareholders cannot attend the meeting in person, the Company shall allow proxy voting either from the
independent directors or other delegates as assigned by the shareholders using the proxy form attached with
the meeting notice.

1.2 The Company shall facilitate all shareholders equally regarding the venue and proper timing of the
meeting.

1.3 At the shareholders’ meeting, the Company stipulated that the Chairman of the meeting inform
and explain the attendees of the voting process for each agenda before the meeting commences officially. The
voting will be conducted according to the order of the agenda and no abrupt change of important information
or additional agendas are allowed. The shareholders shall have equal rights to review the performance of the
Company, make inquiries, comments and recommendations at the meeting. Directors and executives shall
attend the meeting to answer these questions. Moreover, the Board of Directors will arrange independent persons
such as independent directors or Company’s auditors to count the votes at the meeting.

1.4 The Company shall add more channels for the shareholders to gain access to news and information
by posting and updating related news and information on the Company’s website. Notice of the meeting, meeting
agenda and supporting documents must be easily available for download before the meeting date.

1.5 The Company requires all directors to attend the meeting to respond to inquiries from shareholders.

1.6 The meeting minutes must be recorded with completeness, speed,correctness and transparency as
well as include all the important questions and comments for further reviews of the shareholders. Additionally,
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the meeting will be video-recorded for future reference and the shareholders meeting reports will be posted on
the Company’s website available for the shareholders to access as well as submitted to the Stock Exchange
of Thailand within 14 days after the shareholders’ meeting.

1.7) The Company shall facilitate dividend distributions to the shareholders through banking account
transfers (in case of dividend payment) in order that the shareholders receive the dividends on time without the
risks of delayed delivery or lost and damaged cheques.

Section 2: EquitableTreatment of Shareholders

The Company shall act impartially to all shareholders and formulate policies to reserve the rights of all
shareholders. The shareholders’ meeting will be conducted based on the agenda specified in the meeting notice
and no agenda shall be added without notice. The Company shall send out meeting notice at least 21 days
(or any duration as specified by law) and shall announce meeting notice on the Company’s website at least 30
days before the scheduled meeting enough for the shareholders to have sufficient time to review the information.

Invitation To Shareholders to Propose Agenda Items and Candidates of Directorship
in Advance.

At the Annual General Meeting, all shareholders are invited to exercise their rights to propose matters
to be included as meeting agenda items and nominate candidates for director position in advance in order to
promote fair and equal treatment. The rights will be given to single shareholder or a group of shareholders who
own at least 5% of the traded shares and continuously hold the shares for the minimum time of 12 months at
the meeting date. The Company disclosed the rule on its website and through newsfeed on SET’s website. The
shareholders can propose meeting agenda items and nominate candidates for directorship within the period
given by the Company through the following channels i.e. Company Secretariat's email at companysecretary
@planbmedia.co.th (for informal submission of copies of documents) and registered mails to Company
Secretariat (for formal submission of original documents for considerations). However, there was no shareholder
proposing agenda items and/or nominating candidates for directorship in advance.

Proxy voting

To reserve the rights of the shareholders who are not able to attend the meeting, the Company will
send a Proxy Form B with clear details of items for proxy voting including required documents together with the
notice of the meeting. The shareholders can assign their representations to a proxy or an independent directors
to attend and cast the votes on their behalf. The Company shall include in the meeting notice at least a name
of an independent director that the shareholders can appoint as a proxy. In addition, the Company shall make
the meeting notice, proxy forms and other details and processes available on the Company’s website.

Furthermore, the Company has policies to facilitate and encourage all shareholders to attend the
meeting by allowing the shareholders to submit proxy forms to delegate the independent directors to vote on
their behalf in advance before the meeting day, not just only on the meeting day. Besides, to encourage
institutional investors and custodians to participate in the shareholders’ meeting, the shareholders can beforehand
check the list of names, information and supporting documents for meeting registration as well as arrange with
the Company the delivery of proxy form and supporting documents from institutional investors if needed. The
Company will provide stamp duties for the shareholders who submit the proxy forms without charge.

The Company will disclose the voting results on its website for each agenda item in the Annual General
Meeting and Extraordinary General Meeting within the next day after the meeting.
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Access to Company’s Information

The Company shall not discriminate against any particular group of shareholders such as majority
shareholders, minority shareholders, Thai or foreign shareholders. All shareholders have the equal rights to
access information disclosed to shareholders and general public through its website at www.planbmedia.co.th
or contact Investor Relations department at +66 (0) 2530-8081or irplanb@planbmedia.co.th

Section 3: Roles of the Stakeholders

The Company realizes and acknowledges the rights of all stakeholders for both internal stakeholders
such as shareholders and employees and external stakeholders such as clients, trading partners, creditors,
competitors, government and other related agencies including communities. Knowing that supports from the
respective shareholders will give the Company a competitive edge and generate profits that allow a long-term
value creation, the Company stipulated the following policies.

3.1 Policies towards Directors and Executives

The Company put in place policies to prevent directors and executives from using their positions for
personal benefits. Directors and executives must refrain from any transaction with potential conflict of interest
with the Company. Moreover, directors and executives with significant potential conflict of interest that could
affect the independence of their opinions are not permitted to participate in any related decision-making process.
Especially, these directors or executives will be prohibited from considerations or voting of any agenda item
they have conflict of interest with the Company and its subsidiaries.

3.2 Policies and Guidelines towards Employees

The Company values its employees as the key success factor to achieve its goals and therefore
emphasizes the fair treatment of its employees in terms of career opportunity, compensations, appointment,
relocation and competency development by issuing the following guidelines

1) Treat the employees with politeness and respect their individuality

2) Compensate the employees fairly and properly at par with the industry as well as provide and arrange
welfares and benefits above the levels required by laws such as provident fund, 5S activity, safety, hygiene and
environmental management for the workplace including annual health check-up for employees.

3) Maintain working environment for the safety of life and property of employees. In 2015, there was
no report of severe accidents that led to death or critical injuries under Company’s operations.

4) Appointment and relocation including rewarding and punishment must be conducted with honesty
and based on each employee’s knowledge, abilities and appropriateness.

5) Company shall stress on knowledge and competency development of the employees in a consistent and
thorough fashion. The Company organised various trainings both internally and externally that are in line with Company’s
business and its employees’ needs in order to develop their competencies to be able to perform their jobs professionally.
In 2015, average hours of training per employee from both internal and external trainings are as shown below:

No of Employees Number of hours of training for all Average hours of training per
employees (hours) employee (hours)
296 5,000 17

6) Listen to employees’ opinions and recommendations based on their professional knowledge.
7) Strictly abide by laws, rules and regulations related to employees.
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3.3 Policies and Guidelines towards Shareholders

Bearing in mind that the Company belongs to the shareholders, the Company committed to delivering
added values to the shareholders in the long term and thus stipulated the following guidelines.

1) Perform their duties with honesty and make decisions based on professional conducts with
prudence and fairness to both majority and minority shareholders for the best interest of all shareholders.
2) Provide fact-based reports on the Company’s status, performance, financial position as well
as accounting and other related reports consistently and adequately.

3) nform all shareholders equally of Company’s future directions and trends for both positive and
negative sides based on realistic possibilities with sufficient supporting information and reason.

4) Avoid seeking personal benefits for yourself and other parties through the use of private
information of the Company or refrain from any action that has potential conflict of interest with
the Company.

3.4 Policies and Guideline towards Customers

The Company issued the following guidelines stressing the importance of customers to the Company’s
business.

1) Deliver services to the customers with politeness and enthusiasm. Always be ready to take care of

customers as close relatives with honestly, willingness and full attention as well as ensure right, quick

and trustful services.

2) Maintain confidentiality of customers’ information and refrain from using the information for personal benefits

or the benefits of related others.

3) Provide correct, adequate and up-to-date information to customers regarding the Company’s

services. False advertising that can lead to misunderstandings on quality or conditions of Company’s services

is prohibited.

4) Recommend the most efficient and beneficial ways for customers to receive the services from the Company.

3.5 Policies and Guideline towards Business Partners.

Under its polices towards business partners, employees are required to treat business partners with fair-
ness and honesty and act for the best interest of the Company under fair compensation. business partner selection
should be conducted fairly based on reputation, capacity, expertise, experience, financial status and lawfulness.
Moreover, equitable treatment, transparency and straightforwardness must be ensured while business partners must
be treated in accordance with agreements, contracts and business ethics. The Company must avoid situations
that can potentially lead to conflict of interest. Negotiation and settlement of issues must concern relationships with
business partners. The following guidelines are applied.

1) Do not solicit, accept or pay any wrongful benefit in dealing business with its business partners.

2) information involving solicitation, acceptance or payment of any wrongful benefit must be

disclosed and both parties must mutually resolve the problem instantly and fairly.

3) Strictly conform to agreed conditions and in case of any breach of the condition, notify the business

partners in advance in order to seek mutual solutions.

3.6 Policies and Guideline towards Creditors

In conducting business, the Company is obliged to treat the creditors with fairness, responsibility and
transparency and strictly comply with conditions in contracts or financial obligations. The Company honors its
obligations of repayment, guarantee conditions and capital management. The Company shall not be involved in
fraudulent activities such as concealing information or facts that can lead to any damage to its creditors. In case of
any breach of contract, the Company must notify the creditors in advance to seek mutual solutions to the issue.
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3.7 Policies and Guidelines towards Competitors

The Company encourages fair competition with its competitors and is against wrongfully obtaining or
using trade secrets of its competitors. The following guidelines are applied.

1) Conduct business under proper competition rules.

2) Do not wrongfully obtain trade secrets or other confidential information .

3) Do not sabotage reputation of the competitors through false accusation.

4) Promote and support free market and fair trade and do not encourage monopoly or exclusive agreement.

5) Encourage collaborations with competitors in the format that benefits the consumers, not for the
purpose to monopolize revenue streams or market shares that can result in lower quality of products and services
or pricing of products of services that are not in favor of the interest of consumers in general.

3.8 Policies and Guideline towards Society/Community

The Company implemented policies that make it accountable for the economy and the society and
commit to good citizenship practices and compliance to applicable laws, rules and regulations. The Company
thrives on growing its business while enhancing the quality of the society and community it operates in. Social
responsibility is encouraged in every part of the Company from policy/directional level to operational level. The
Company truly believes that business conduct with social responsibility is the key driving force for sustainable
development of the community and the country.

3.9 Environmental Policy

The Company put in place policies supporting activities that help promote quality of life, hygiene and
environment including safety of life and property in the workplace. The Company also encourages efficient
resource utilization through energy saving measures and recycling/reuse aiming to enhance environmental
awareness of the employees in the Company.

The Company has set clear goals and objectives in its environmental management to be applied
company-wide. The contents are also included in the new employee orientation program.
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Policies on Business Ethics

Policies regarding ethical business conducts that promote good corporate governance are summarized
below.

1. Violation of Human Rights

The Company has set clear policies and practices that offer all stakeholders fairness under applicable
rules and regulations related to employees and international basic human rights. This includes no discrimination
against birthplace, nationality, age, color, religion, disability, roots, educational institution or other statuses and
conditions that are not relevant to their abilities to perform their professional duties. Additionally, respect to
individuality and human dignity are rigorously encouraged.

2. Anti-corruption and Bribery Policy

The Company is strongly against all kinds of corruptions and briberies and implemented policies ensuring
the compliance to laws and good citizenship for the society and the country of its employees. Besides, the
Company encourages its business partners to legally conduct their businesses under shared goals of promoting
sustainable social development. In order to show its commitment in anti-corruption initiatives, the Company has
set out clear rules and guidelines regarding the matter for the directors and employees to follow and published
them on the Company’s website.

3. Giving and Acceptance of Gifts

Employees must not solicit gifts, assets or any benefit from constructors, traders, suppliers, investors
or any party related to the Company business.

Employees must not give or accept gifts, assets or any benefit that could influence their decision-making
except in case of normal gift-giving traditions with reasonable values. Supervisors have the authority to return
the gifts if the acceptance is deemed dubious.

4. Donation for Charities

To give back to the society, donations to charitable organizations are permitted either in monetary or
other formats. However, employees and/or related departments must provide documents detailing the charity
causes to the Managing Director for approval to ensure that the donations will not be used as a means to avoid
outright bribery.

Apart from posting policies and guidelines on anti-corruption and bribery on its website, the Company
also includes these contents in its new employee orientation program to communicate and reiterate these policies
to its executives and employees.

In case of any dubious action that incurs risks of corruption and bribery, ones must notify the authority
or send complaints to companysecretary@planbmedia.co.th as a direct channel to high-level concerned persons.
The whistleblowers can rest assured that the complaint or tip-off will be kept confidential and anonymous to
protect the rights of the complainants. Suitable persons will be appointed to examine and follow up on all cases
and the Company will consistently evaluate the potential risks from activities prone to corruption and bribery.
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5. Infringement to Intellectual Property Rights or Copyrights

The Company has set out policies that prohibit intellectual property right infringement. All directors,
executives and employees must not violate computer software copyrights by downloading and/or installing any
software programs that are not undertaken by the Company’s IT department. Additionally, regular inspections
from the IT department will be conducted to prevent any kind of software copyright infringement.

6. The Use of Information and Communication Technology

Information security measures and guidelines are implemented to defend valuable or confidential
information from intentional or imprudent disclosure to external parties. All confidential or private information
and documents are stored and protected in the respective departments’ systems. Access is only limited to
authorised departments or persons who are a member of working team as a part of access control policy.

Besides, the Company requires its IT department to store applicable user information according to
Thailand Computer Crime Act BE2550 and announcements from the Ministry of ICT on rules regarding computer
traffic data storage of service providers.

7. Complaint

The Company offers various processes or channels for all stakeholders to file their complaints directly
to the Board of Directors through Company Secretary (companysecretary@planbmedia.co.th
Tel: +66 (0) 2530-8053-6 #108). Whistleblowers or complainants are ensured of their anonymity and confidentiality.

To guarantee justice and fairness for its employees as a valuable human capital, the Company
established channels for the employees to send their complaints as well as informed them of the approaches
and procedures. The Company has proper conducts for complaint handling to investigate and find out facts
to uphold justice and protect the complainant/whistleblowers or witnesses of unfair relocations/demotions or
disciplinary actions. These conducts must be published in writing in Human Resource Management Guidelines
and announced to all employees.

8. Conflict of Interest
The Board of Directors formulated following policies and guidelines to prevent conflict of interest that
may occur.

1) To avoid any conflict of interest, the Board of Directors must be prudent in supervising all transactions
with potential conflict of interest. Policies and procedures regarding related party transactions must be
published in writing in the Delegation of Authority Manual and/or get approvals from shareholders as
required by the Stock Exchange of Thailand. Moreover, Arm’s Length Basis must be applied in compli-
ance with the Stock Exchange of Thailand’s rules that ensure independence and equality of transactions
in terms of prices and conditions.
2) In case that the Board of Director is authorized to approve related party transactions, independent
directors or the audit committee must attend the meeting of the Board of Directors.
3) The Audit Committee will report to the Board of Directors of transactions with potential conflict of
interest including related party transactions on a regular basis while interested persons have no right to
vote or approve those transactions.
4) In case that there exist related party transactions that are subject to information disclosure or
shareholders’ approval according to the Stock Exchange of Thailand, details of the transactions regard-
ing the nature of relationship between related parties, transaction pricing policies, rationales behind the
transaction as well as respective comments from the Board of Directors on the transactions must be
disclosed to the shareholders
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5) In case of related party transaction in the format of financial assistance, the Board of Directors has
set out guidelines regarding this kind of transaction in the Delegation of Authority Manual approved by
the Board of Directors.

6) The Board of Directors prohibits directors, executives and employees who have inside information
from engaging in any purchase/sales of Company’s shares during the period of one month prior to the
public disclosure of its financial statements.

7) The Board of Directors stipulates that directors, executives and interested persons (as defined by SEC
and SET) prepare and submit their conflict of interest reports to the Company and the Company Secretary
summarizes and presents the report of conflict of interest of directors, executives and interested persons
including changes in the reports to the meeting of the Board of Directors on a semi-annual basis.

8) The Board of Directors requires all details of significant related party transactions to be disclosed in
the information reports and/or Form 56-1 and annual report. The details must contain lists of names,
relationship, type of transaction, conditions, pricing policies, transaction’s value, rationales and comments
from the Audit Committee and/or the Board of Directors.

Anti-Corruption Policy

The Company is committed to conducting business with morals, ethics, transparency and accountability
to all stakeholders and emphasising the importance of anti-corruption actions. To ensure that the directors,
executives and employees of the Company shall perform their duties with those values, the Company stipulated
their business ethics and professional ethics as a part of its Corporate Governance Policy.

Corruption is defined as “an action or inaction that involves the misuse of power/authority including
violations of laws, ethics, rules and regulations or Company’s policies to seek inappropriate benefits in forms of
solicitation, acceptance, proposal, or offer of assets or other benefits from government officials or other parties
that conduct business with the Company”

The Company has set clear policies as guidelines for its employees to follow regarding anti-corruption
effort as below.

1.Directors, executives, employees of the Company are prohibited to undertake or support any kind of
corruption and are required to strictly conform to Anti-Corruption measures.

2. Directors, executives, employees of the Company have duties to comply with good corporate governance and
Anti-Corruption policies. The Board of Directors assigned the Management to announce and implement
anti-corruption measures throughout the organization.

3.Create organizational culture that values honesty and justice.

4.Organize trainings for employees to encourage them to perform their duties with honesty and strictly
comply with organization-wide business and ethical conducts under corporate governance policies.

5.The Company put in place human resource management processes that reflect its commitment to
anti-corruption measures from selection to trainings, performance evaluation, rewards and promotions.

6. The Company ensures that its internal control system is adequate to achieve its set goals. Internal audit
must be thorough and covers all departments in order to guarantee compliance to rules and regulations
as well as to detect errors and weaknesses in order to make recommendations that help improve the
efficiency and effectiveness of its operations under good corporate governance policy.

7.Cooperate with government in disclosing income statements to National Anti-Corruption Commission
(NACC) for all departments that enter contracts with the government.

8.Company Secretary and internal audit manager are assigned roles to promote good corporate governance.
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Section 4 Disclosure of Information and Transparency
The Board of Directors established clear policies to disclose financial and other information related to

the Company’s business and performance that are correct, complete, adequate, consistent and timely as well
as representing its true financial and operational status including its future business trends.

The Board of Directors thrives on ensuring strict compliance with related laws, rules and regulations
pertaining to disclosure of information and transparency. The Company shall disclose its information in both Thai
and English through various channels including its website, press’ channels and distributed media of the Stock
Exchange of Thailand so that its investors and other stakeholders can get an easy access to the information.
Continuous improvement of information disclosure is expected under the guidelines announced by the Stock
Exchange of Thailand and the Securities and Exchange Commission.

Investor Relations

The Company is dedicated to nurturing its relationships with investors as well as maintain information
disclosure standards for shareholders and other groups of investors based on equality, consistency, correctness,
completeness, thoroughness, transparency and timeliness. Therefore, the Company set up its Investor Relations
Department to specifically handle issues regarding the matters.

Investor Relations department directly reports to the Managing Director and acts as a contact point for
investors, shareholders, institutional investors and minority shareholders. Meetings are conducted regularly to
analyze business performance of the Company while organization and financial information and other general
information are disclosed to shareholders, analysts, credit rating agencies and related parties through various
channels such as reports to the Stock Exchange of Thailand or the Securities and Exchange Committee and
the Company’s website. Furthermore, information on the Company’s website is posted and updated in both Thai
and English on a regular basis ;for example: vision, mission, financial statements, public relations news, annual
reports, organizational structure, management structure, shareholding structure and majority shareholders to
ensure correct and most current information for investors.

Additionally, the Company focuses on providing financial statements that represent its true financial status
and business performance with accuracy, completeness and adequacy under Generally Accepted Accounting
Principles (GAAP). The Company will publish information on its directors including roles and responsibilities of
the Board of Directors and other sub-committees as well as remunerations of directors and high-level executives
in its annual report (Form 56-2) and annual information disclosure form (Form 56-1).

Information will be published and updated in both Thai and English on its website
(http://investor-th.planbmedia.co.th) on a regular basis. Information on the Company’s website shall include
but not limited to

1) Vision and mission

)
2) Company’s business
3) Lists of names of the Board of Directors, sub-committees and high-ranked executives
4) Financial statements and reports related to financial position and business performance of
current year and previous year
5) Form 56-1 and downloadable annual reports
6) Direct and indirect shareholding structure
7) Group of companies’ structure including subsidiaries and associated companies
8) Direct and indirect majority shareholders who own more than 5% of outstanding shares with

voting rights
9) Notice of the Annual General Meeting of Shareholders and the Extraordinary General Meeting
of Shareholders
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0) Good corporate governance policy
11) Corporate charter or roles and responsibilities, qualifications, and term of office of the Board of
Directors, sub-committees including issues that require approvals from the Board of Directors
12) Ethics and code of conducts for employees and directors
13) Contact information of units or persons responsible for investor’s relation such as telephone numbers

In 2015, the Company managed the following contact with related parties to provide Company’s information
as summarised below:

Activity Number of Times Per Year
Company Visit 27
Analyst Meeting 2
Roadshow 10
Opportunity Day 1

The Company has no record of incidents that it was executed by regulators regarding misconducts in
information disclosure.

Board of Directors Report on Financial and Non-Financial Issues

The Board of Directors has a responsibility to disclose both financial and non-financial information with
adequacy, credibility and timeliness in order that the shareholders and other stakeholders have an equal access
to the information. The Board of Directors must ensure that the information on the Company’s website is updated,
complete, consistent and current. Contents must be carefully prepared and published in easy-to-understand
and concise language as well as in a clear, accurate and transparent manner.

Policy on Disclosure of Public Information

The Company has a policy to disclose important information to the general public ranging from
financial position and operating performance, organizational shareholding structure, list of names and biographies
of the Board of Directors, sub-committees and management team, risk factors and risk management policies
for predictable risks related to both operations and finance, corporate governance structures and policies to
roles and responsibilities of the Board of Directors in financial reporting and Audit Committee’s report from
the Chairman. In addition, important information also covers attendance reports of directors and members of
sub-committees, remuneration criteria for the Board of Directors and high-level executives, remuneration for
each individual director, information report on the Company’s operating performance, related information that
can influence prices of the Company’s shares or investment decisions or shareholders’ interests according
to announcements of Stock Exchange of Thailand and other applicable laws, rules and regulations and other
required information. The Company shall also make its financial statements and annual reports available in
various channels not limited to the Stock Exchange of Thailand’s information feeds and its own website. The
purpose of this public disclosure is for investors or potential investors to make informed decisions on their
investments in the Company.
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Section 5 Roles and Responsibilities of the Board of Directors

1) Board of Directors Structure

The Board of Directors holds responsibilities to the shareholders in conducting, supervising and directing
business to meet the set goals in the way that optimise shareholders’ benefits while keeping the best interest
of all stakeholders at heart.

The Board of Directors shall act in compliance with laws, objectives, rules and regulations of the Company
as well as resolutions from the shareholders’ meeting. The Board of Directors must perform their duties with
honesty and act in good faith for the best interest of the shareholders and other stakeholders in both short and
long run. To attain Company’s goals, the Board of Directors must make sure vision, mission, goals, policies,
directions, strategic plans, work plans, annual budgets of the Company are in place. The Board of Directors shall
provide opinions and make decisions regarding the business of the Company as well as monitor and supervise
its business to achieve its goals in accordance with the guidelines recommended by the Stock Exchange of
Thailand and the Securities and Exchange Commission.

The Board of Directors consists of a 9 members; 3 of which are independent directors and 2 of them
are female. Noted that there is no director or independent director who holds directorship in more than 5 public
companies and the Company has no policy that allows executive directors to hold their directorship in more
than 2 other companies or public companies. The exception is made in case of its subsidiaries, affiliates and
associated companies where directors have to represent the Company in supervising and managing for the best
interest of the Company. There are more than 1 non-executive director who possess direct working experience
related to the business of the Company.

2) Roles and Responsibilities of the Board of Directors

The Board of Directors comprises knowledgeable individuals with expertise and experience in conducting
business who are responsible for formulating/setting policies, vision, strategies, goals, missions, business plans
and budgets of the Company as well as supervising the management team to conduct business efficiently and
effectively according to its goals and in compliance with laws, objectives, rules and regulations and resolutions
of the shareholders’ meeting. The directors must perform their duties with accountability, honesty and prudence
in accordance with good conducts in order to add highest economic values to the business and for highest
stability to the shareholders.

The number of independent directors must be at least one third of the total number of directors in the
Board of Directors and not lower than 3. The Board of Directors consists of 9 members and 3 of which are
independent directors. Independent directors must be fully qualified according to related announcements of the
Capital Market Supervisory Board and the Stock Exchange of Thailand. In addition, at least half of the number
of the Board of Directors must be residents of Thailand.

Each director shall perform his/her duties and maintain their independent discretion in making decisions
on various issues as well as questioning, commenting or objecting in case of conflicts pertaining to issues affecting
interests of stakeholders without being under influence of any particular party.

Roles and Responsibilities of the Board of Directors

1.Members of the Board of Directors are required to conform to laws, objectives, rules and
regulations of the Company, resolutions of the Board of Directors, resolutions for the shareholders’
meetings with and perform their duties with accountability, prudence and honesty.

2.Review and approve visions, business strategies, business direction, goals, guidelines, work plans
and budgets of the Company and its subsidiaries as proposed by the management.

3.Supervise overall management and performance of the CEO, management, or any person as
signed to perform managerial duties as stipulated by the Board of Directors’s policy.

4. Monitor the Company’s operating performance constantly and ensure that it is in line with
businessplan and budgets.
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5.Ensure that the Company and its subsidiaries adopt proper and efficient accounting systems including
internal control and internal audit systems.

6.Assure that balance sheets and income statements are prepared and complete at the end of
accounting year and sign off those financial statements before presenting to shareholders’ meetings
for approval.

7.Consider and approve selection and nomination of Company’s auditor including proper remunerations as
proposed by the Audit Committee before presenting to shareholders’ meeting for approval

8.Ensure that corporate governance policies under good governance are put in place in writing and
applied efficiently throughout the Company to affirm accountability and fairness to all stakeholders.
9.Review and approve qualified individuals whose qualifications abide by Public Company Act BE2535
(and its amendments) and the Securities and Exchange Act BE2535 (and its amendments) in-
cluding announcements, rules and regulations or procedures related to the appointment in case that a director-
ship position is vacant due to other causes apart from official end of term. Review and approve directors to
replace ones who complete their terms including their remunerations and propose to the
shareholders’ meetings for approval.

10.Appoint the Audit Committee or any other sub-committees and define their roles and responsibilities
of those sub-committees to assist and support the Board of Directors’ duties.

11.Identify, authorise and adjust the list of authorised directors who can sign and bind the Company.
12.Review and appoint executives as defined by the Securities and Exchange Committee and the Capital
Market Supervisory Board including Company Secretary and determine proper remunerations for those
executives.

13.Ask for professional opinions from external organisations when necessary for decision-making purposes.
14.Encourage directors and executives of the Company to participate in various seminars organised
by Thai Institute of Directors (IOD) for the curriculum related to roles and responsibilities of directors or
executives.

In addition, delegations of roles and responsibilities of the Board of Directors shall not be in the manner
that the delegation of authority or granting of sub-power of attorney allows the Board of Directors or its delegates
to approve any transaction that they have a conflict of interest with the Company or its subsidiaries or there is
personal interest involved (as defined in the announcements of the Securities and Exchange Commission or
the Capital Market Supervisory Board) The exception can be made in case of transactions that comply with
policies and practices approved by the shareholders’ meetings or the Board of Directors.

3) Self-Evaluation of Directors

The Board of Directors and other sub-committees should appraise their performances at least on an
annual basis. The purpose of annual appraisal is for the Board of Directors to find solutions to any issue and
set standards or benchmarks for future performance evaluation.

In addition, performance evaluation of the committees will be conducted both as a committee and as
an individual director. Criteria, processes and overall evaluation results will be disclosed in the annual report
before Corporate Governance Policy part in those 5 sections as mentioned earlier. Performance evaluation
form for individual evaluation is divided into 5 topics as follow (1)Directorship Appointment (2) Ethics (3) Roles
and Responsibilities (4) Meetings of the Committee (5)Overall Performance of the Director
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4) Board of Directors Meeting
The Company has set out the following rules for the meeting of the Board of Directors:

The Board of Directors shall generally convene at least quarterly. Extra meetings can be arranged
if necessary and appropriate. In that case, notifications must be made at least 7 days before the
meeting. For all meetings, a quorum is complete when at least half of the directors attend the meeting.
Agenda must be determined in advance. Company Secretary is assigned to ensure that all directors
receive meeting documents at least 7 days before the meeting date that allows them to have enough
time to review and consider agenda items in order to comment or vote.

Chairman of the Board of Directors must allocate sufficient time for the management to present
documents or information for discussions and for the Board of Committee to discuss important
issues as well as allow and encourage each director to express their opinions before the Chairman
summarises all comments from the meeting.

In deliberating issues and agenda items, directors with potential conflict of interest regarding that
particular agenda item have no right to vote and shall not be present in the meeting while that agenda
item is being considered.

In every meeting, minutes of the meeting must be kept in writing and documented after certified by
the Board of Directors so that directors and related parties can review if needed.

5) Roles and Responsibilities of Other Committees
The Board of Directors appointed a number of directors from the Board of Directors to be members

of other committees to perform specific duties under those committees. Each sub-committee will have specific

terms of office as the Board of Committee and have roles and responsibilities as assigned by current Board

of Directors. The Board of Directors appointed 5 committees consisting of Audit Committee, Nomination and
Remuneration Committee, Executive Committee, Risk Management Committee and Corporate Governance

Committee

Sub-committees are

1. Audit Committee

Nomination and Remuneration Committee
Executive Committee

Risk Management Committee

o > @Dn

Corporate Governance Committee

Audit Committee
As of 31 December 2015, the Audit Committee consisted of 3 directors as follow

No.

No. of Attendance of the
Audit ComitteeMeeting

Name Position

1 Pol.Gen. Somchai  Vanichsenee

Chairman of the Audit 5/5
Committee/ Independent
Director

2 Dr. Pennapha

Dhanasarnsilp Member of the Audit 5/5
Committee/ Independent
Director

3 Mrs. Monluedee Sookpantarat Member of the Audit 5/5

Committee/ Independent
Director

Mr. Kasemsan ltthithamwinit was appointed as the Secretary to Audit Committee
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Mrs Monluedee Sookpantarat is qualified with her knowledge and experience in accounting and finance
to perform an audit role in reviewing credibility of financial statements. Mrs Monluedee is a certified auditor of
Thailand, a member of Audit Committee and an independent director for listed companies and held important
positions in accounting and finance field in the past.

The Company outsourced P&L Internal Audit Co., Ltd. as the internal auditor of the Company who
directly reports to the Audit Committee.

In 2015, 5 meetings of the Audit Committee were conducted.

Roles and Responsibilities of the Audit Committee

1. Ensure the accuracy and adequacy of the Company’s financial reporting.

2. Foster appropriateness and effectiveness of internal control and internal audit system. Review independence
of internal control department as well as approve, appoint or terminate the head of internal audit department and/or hire
internal audit companies or other agencies responsible for internal audit of the Company.

3. Verify that the Company conduct its business in compliance with securities and exchange laws, rules
and regulations from the Stock Exchange of Thailand as well as other laws related to Company’s business.

4. Consider, select, nominate or terminate an independent individual as the auditor for the Company
and determine proper remunerations for the auditor as well as attend meetings with the auditor at least once a
year without the presence of the management.

5. Review related party transactions or transactions with potential conflict of interest to be in accordance
with laws, rules and regulations of the Stock Exchange of Thailand and ensure that those transactions are
reasonable and undertaken for the best interest of the Company.

6. Prepare he Audit Committee’s reports and publish in the Company’s annual reports. The reports
must be signed by the Chairman of the Audit Committee and contain the following information.

1) Comments on accuracy, completeness and credibility of financial statements of the Company
2) Comments on the adequacy of internal control systems of the Company

3) Comments on compliance to Securities and Exchange laws, rules and regulations of the Stock
Exchange of Thailand and other laws related to Company’s business.

4) Comments on the suitability of the auditor

5) Comments on transactions with potential conflict of interest

6)Number of meetings of the Audit Committee and attendance of each member.

7) Comments or overall remarks the Audit Committee received from performing their duties
according to the Charter.

8) Other information that shareholders and general investors should know under roles and
responsibilities assigned by the Board of Directors.

7. In performing the duties, the Audit Committee must report the Board of Directors in case of any
dubious transaction or activity that can significantly affect the Company’s financial status and performance so
that actions shall be taken to tackle the problems.

1) Transactions with conflict of interest

2) Corruption or irregularities or errors of internal control system

3) Violations of Securities and Exchange laws, rules and regulations of the Stock Exchange of Thai-
land and other laws related to Company’s business.

If the Board of Directors or executives do not take immediate actions responding to the mentioned cases,
a member of the Audit Committee shall report the above incident to the Securities and Exchange Commission
or the Stock Exchange of Thailand.

8. Perform the duties as assigned by the Board of Directors with the approval of the Audit Committee.
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Nomination and Remuneration Committee
The Company appointed the Nomination and Remuneration Committee according to the resolution of
he Board of Directors’ meeting No. 12/2558 consisting of 3 directors as follow

No Name Position

1 Dr. Pennapha Dhanasarnsilp Chairman of Nomination and Remuneration Committee
2 Mrs. Monluedee Sookpantarat Member of Nomination and Remuneration Committee
3 Mr. Ekapak Nirapathpongporn Member of Nomination and Remuneration Committee

Mr. Kasemsan ltthithamwinit was appointed as the secretary to the Nomination and Remuneration Committee.

Roles and Responsibilities of Nomination and Remuneration Committee

1. Consider and comment on the structure of the Board of Directors including optimal size and composition
of the Board of Directors based on the Company’s scale and business strategies compared to the current size
and composition on the Board of Directors as well as the independence of each independent director and adjust
the composition to align with the Company’s strategies.

2. Stipulate procedures for nominations of directors based on the following criteria

» Qualifications of directors that align with the Company’s strategies and are in harmony with
structure, size and composition of the Board of Directors as mandated by the Board of Directors.

« Suitability of knowledge, experience, expertise and dedication of time including qualifications
according to laws or rules and regulations of government authorities.

3. Search for individuals with qualifications according to the criteria

« In case that a director completes his term of office for the Board of Directors to acknowledge and
nominate to shareholders’ meetings for approval of appointment.

« In case of other reasons of retirement (apart from term of office completion) for the the Board of
Directors to consider and approve a new director to fill in the vacant director position.

« In case that an additional director has to be appointed corresponding to the structure of the Board
of Directors for the Board of Directors to acknowledge and nominate to shareholders’ meetings
for approval of appointment.

4. Review the appropriateness of structures, amounts, formats, and criteria for both financial and
non-financial remunerations of the Chairman of the Board of Directors, directors and other committees by
considering the suitability of current criteria compared with remuneration information of other companies in the
same industry as well as other comparable listed companies with similar market capitalisation. This is to attract
and retain quality directors to be proposed to the Board of Directors to acknowledge for further nomination to
shareholders’ meetings for approval of appointment.

5. Review evaluation criteria of the Chairman of the Board of Directors and the Managing Director and
present the results of the evaluations to the Board of Directors for approval. Propose amounts and formats
of remunerations of the Chief Executive Officer and the Executive Director that are consistent with evaluation
results to the Board of Directors for approval.

6. Assess the appropriateness and conditions of an offering of shares, warrants and other securities to directors
and employees to incentivise them to perform their tasks to create added values to the shareholders in the long
run and to retain quality workforce under fair rules to the shareholders.

7. Report performance results to the Board of Directors and/or shareholders’ meetings.

8. Perform other tasks related to nomination and remuneration as assigned by the Board of Directors
or as mandated by laws or rules and regulations from government authorities.
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Executive Committee
The Company scheduled meetings to review the its management and performance on a weekly basis.
As of 31 December 2015, the Executive Committee consisted of 3 members as below.

No Name Position

1 Mr. Palin Lojanakosin Director and Chief Executive Officer
2 Dr. Pinijsorn Luechaikajohnpan Executive Director

3 Ms. Nittaya Permsuwan Executive Director

Mr. Prasong Jarungbenjatham was appointed as the secretary to the Executive Committee

Roles and Responsibilities of the Executive Committee

1. The Executive Committee is responsible for undertaking the Company’s business to achieve set
objectives and goals. The management must be in accordance with policies, rules and regulations or any orders
stipulated by the Board of Directors. In addition, the Executive Committee is required to deliberate agenda items/
issues before presenting to the Board of Directors for approval or opinions.

2. Formulate visions, business strategies, directions, goals guidelines, work plans and budgets of the
Company and its subsidiaries to present to the Board of Directors for approval.

3. Examine and monitor policy implementation and management practices on various matters to ensure
effectiveness as assigned by the Board of Directors.

4. Review and approve special cases or other business as usual or normal operations of the Company
under financial limit or annual budget as approved by the Board of Directors. The Executive Committee is entitled
to exercise its authority as mandated while any taken action must not incur debts or other obligations with the
amount exceeding 25 million baht including project finance loans made with any financial institution.

5. The Executive Committee shall report the following performances to the Board of Directors in specified
time periods.

5.1 Performance reports in every quarter within period specified by the Stock Exchange of Thailand.

5.2 Auditor’s report on the Company’s financial statements including annual and quarterly financial
statements in every quarter within period specified by the Stock Exchange of Thailand.

5.3 Other reports as deemed appropriate by the Board of the Directors.

6. For the deliberative assembly of the Executive Committee to consider and take on any authorised
execution, a quorum is complete when at least half of the members of the Executive Committee participate.

7. In casting votes, each member of the Executive Committee is entitled to one vote. In case of a tie
vote, the Chairman of the Executive Committee has the right to cast a final vote to determine the result.

8. A resolution on an agenda of the Executive Committee meeting is reached when at least 50% of
the votes casted are in favour.

9. Meetings of the Executive Committee shall be arranged as necessary and appropriate. A director can
call for a special meeting apart from ordinary meetings while other members must be informed of the agendas
in advance at a proper period of time that is sufficient for all directors to review those respective agendas.
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10. The Executive Committee can appoint a working group and/or a person to review matters presented
to the Executive Committee or assist in any task beneficial to its duties or perform any assignments as required
by the Executive Committee under the scope of responsibilities of the Executive Committee.

11. The Executive Committee is entitled to authorise and delegate sub power of attorney to any person
to perform a specific task on its behalf while the delegation of authority must be under the scope as specified in
the power of attorney and/or in compliance with rules, regulations or orders mandated by the Board of Directors.
In granting authorities and responsibilities of the Executive Committee to others, it must not be in the way that
the Executive Committee or its donees of power of attorney can approve any transaction that has potential
conflict of interest or personal interests (as defined in the announcements of the Capital Market Supervisory
Board or the Securities and Exchange Commission) with the Company or its subsidiaries.

Corporate Governace Committee

The Board of Directors established the Corporate Governace Committee according to the resolution of
the meeting of the Board of Directors No. 1/2016 on 18 February 2016 by appointing 3 directors for the Corporate
Governance Committee as listed below

No Name Position

1 Pol.Gen. Somchai Vanichsenee Chairman of Corporate Governance Committee
2 Mr. Ekapak Nirapathpongporn Member of Corporate Governance Committee
3 Dr. Pennapha Dhanasarnsilp Member of Corporate Governance Committee

Roles and Responsibilities of the Corporate Governance Committee

1. Consider, determine, review and improve corporate governance policies and business ethics of the
Company to be in line with international standards and propose to the Board of Directors for approval as well
as ensure strict compliance with corporate governance policies and business ethics of the Company.

2. Consider, determine, review and improve Corporate Social Responsibility (CSR) policies and propose
to the Board of Directors for approval as well as ensure compliance to the CSR policies.

3. Consider, determine, review and improve Anti-Corruption and Bribery policies and propose to the
Board of Directors for approval as well as ensure compliance to the Anti-Corruption and Bribery policies.

4. Report the performance results to the Board of Directors and/or the shareholders’s meetings.

5. Evaluate the performance of the Governance Committee on an annual basis and report the evaluation
results to the Board of Directors.

6. Establish working group to assist in any duty of the Governance Committee and appoint
independent consultants with relevant knowledge and expertise to give advices and recommendations as we
as support any duty of the Governance Committee.

7. Perform duties or undertake responsibilities as assigned by the Board of Directors as well as act in
accordance with laws, rules and regulations stipulated by government authorities.
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Risk Management Committee

The Company has set up the Risk Management Committee according to the resolution of the meeting
of the Board of Directors No. 1/2016 on 18 February 2016 by appointing the following directors from the Board
of Directors where at least one director is an independent director as listed below.
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Roles and Responsibilities of the Risk Management Committee
1. Formulate and review risk management policies and frameworks.

2. Supervise and promote risk management practices of the organization to be in alignment

with business strategies and goals including changing environment.

3. Provide suggestions, monitor, evaluate risk management practices as well as put in place
adequate risk management systems throughout the Company.

4. Review risk management reports of the Company and provide comments on possible risks
including risk mitigation plan and risk management system development to ensure an effiective

risk management of the Company.

5. Support all related tasks and executions to meet risk management objectives of the Company.

6. Report risk management performance to the Board of Directors. In case that there is a factor or
an incident significantly affecting the business doing of the Company, the Board of Directors must be
notified for further deliberation and immediate actions.

7. Perform any duty as assigned by the Board of Directors.

Nevertheless, the auditing roles for the Company’s risk management systems belong to the Audit
Committee.
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6) Management

The Board of Directors has clearly defined and separated the scopes of authority, roles and
responsibilities between the Board of Directors and the Management. In summary, the Board of Directors has
an authority to formulate policies and monitor the performance of the Management and the Management is
responsible for implementing those policies into practice and reporting the results to the Board of Directors.

Chief Executive Officer (CEQ) is the highest-ranking person responsible for making managerial
decisions. Roles and responsibilities of the CEO can be summarized below.

Roles and Responsibilities of the Chief Executive Officer

1. Supervise overall business operations of the Company to be in accordance with business
objectives and as assigned by the Board of Directors.

2. Formulate and execute strategies and business plans and propose to the Board of Directors to
attain set goals approved by the Board of Directors

3. Perform duties as assigned that are in line with policies of the Board of Directors.

4. Direct and issue rules, announcements and memos to ensure that policies are strictly followed.
5. Approve transactions and/or grant authorities to a person in dealing with legal obligations for
business-as-usual transactions including transactions that the CEO is given the authority from
the Board of Directors to act on their behalf. This shall include any transaction that is not directly
binding the Company’s assets.

6. Cooperate with executives and employees to conform to policies and business directions
stipulated by the Board of Directors.

7. Seek new business and investment opportunities that are related to core business of the
Company and its subsidiaries to boost revenues for the Company.

8. Review uses of the Company’s rights or assets to insure any obligation with persons,
companies, stores or financial institutions and present to the Board of Directors for approval.

9. Approve payments on normal business expenses according to the approval limit assigned

by the Board of Directors.

10. Review and approve investments in financial instruments including securities for the
Company’s own accounts according to the approval limit assigned by the Board of Directors.

11. Approve investment criteria in expanding business as well as entering a joint venture with
other companies and present to the Board of Directors for approval for the next meeting.

12. Endorse significant expenses as specified in the annual expense budget or as approved in
principle earlier.

13. Ensure that employees perform their tasks in compliance with policies, rules and regulations

as well as good governance.

14. Develop knowledge, skills and competencies of employees to enhance Company’s capabilities.
15. Hire consultants to assist in necessary tasks in various areas.

16. Approve related party transactions which are subject to normal trade conditions such as
market pricing, normal service fees or general credit terms like normal customers under policies
approved by the Board of Directors.

17. Appoint, relocate or terminate employees in management level.

18. Perform duties as assigned by the Board of Directors on a case by case basis. Nevertheless,

the Chief Executive Officer has no authority in approving related party transactions where the trade
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conditions are not normal, acquisitions and disposals of Company’s assets and/or transactions that the
CEO or other persons have conflict of interest with the Company and its subsidiaries. An exception can be
made for transactions with normal trade conditions or practices as approved by the Board of Directors or
the shareholders in accordance with applicable rules set by the Stock Exchange of Thailand.

7) Corporate Secretary

Roles and responsibilities of Corporate Secretary are defined based on Public Company Act, Securities
and Exchange Act and the Stock Exchange of Thailand’s Corporate Governance Principles for Listed Companies.
This can be summarized as follows:

(1) Give advices on laws, rules and regulations related to Board of Directors’ undertaking of duties

and the Company’s business.

(2)Prepare supporting documents and information for meetings of the Board of Directors as well

as shareholders’ meetings.

(3) Cooperate and follow up on related parties to ensure that resolutions of the meetings of Board of

Directors or the shareholders meetings are carried out properly.

(4) Prepare and store important documents such as registration of Company’s directors, notices and

minutes of Board of Directors meetings,, annual reports, notices and minutes of shareholders’

meetings.

(5) Keep conflict of interest reports as presented by directors or executives.

(6) Prepare data and presentations on the Company’s business including other related information

for new directors.

(7) Facilitate activities of the Board of Directors or shareholders.

8) Director and Executive Development

The Board of Directors encourages each director to attend trainings hosted by various agencies to
broaden their visions and gain new knowledge useful in performing their duties.

The Company has prepared important information related to its business and corporate governance
policies for its new directors. Furthermore, newly appointed directors have to attend an orientation and
meetings with executives to get acquaintance of Company’s business and its corporate governance. In addition,
the Company urges its directors to participate in training programs with curriculum related to directorship orga-
nized by Thai Institute of Directors (IOD) and other institutions. Directors will be informed of relevant curriculum
and trainings beneficial for them to undertake their roles.

9) Succession Plan for High-Level Executives

The Company has put in place its succession plan for high-level executives with the following objectives.

(1) Replace key positions for seamless operations

(2) Support its business plans related to manpower and workforce planning.

(3) Promote growth in professional career paths and engage employees as the Company put priorities
on internal recruitment. The Company identified key positions where succession plans are required based on
various factors such as age, experience, knowledge and expertise, past performance etc.



118 usEn iwau T DiFe 991R (UKIBU) « Plan B Media Public Company Limited

10) sn1ev1uls:=91UvadAruzNSSUNISUSEN

amznssumavIsniiuiSuiiarevlunmsdarinanuminstusasyisng WAZENIEUMNANIINSIUA
ﬂ':?1ﬂ{ﬂmwmmﬂiwsn'1Jmia@wnswmmm\ﬁmiL\anumiaﬂmm:nmmﬁmmivmwimaﬂmmw Tngidan
1%%‘[%1%@%mmzammmaﬂgmammua linaaniiaadnszdas islunsdaria sanarmualdinmada
Lwﬂ%’amc&’wﬁmaahmﬁmwalu%mammﬂsxnamumiﬁu TR8AMENITHNIUIENNOURNEIRAMZNITHNNIINTIA
aauLﬂuw@]LLammnmmmwmaoswmumﬂmmu wazifuflienuiAudanmznIsnnsuisng

uaﬂmnumww mlwmmammﬂ‘uLiaqmimimmi‘ﬂ LﬂiI’JIEI\‘iﬂuLLawﬂ’]iﬂ’J‘iJﬂNﬂ’liﬂ% laadl
oazdoadil
ﬂ"ISﬁ"IS"IUﬂ'ISﬁlIﬁIUOIU\IﬁU

u3em IHanuddgaanisnarsananisnieg adellsdlavasinlseloninouisndudagy
o ﬁﬂﬁmwd’wﬁ’m@iamii’jmﬁ’mwmiﬁmaLﬂumw%’mﬁqm\awaﬂsz‘[ﬂmi amsfiielosiu wiesoms

$AIN9N0 Imauuiauwaeﬁqaiﬂaﬂi sy ldaasialuil

1. wmmmawwummma\aﬂgummmﬁmmimma\amﬁ:m sn\mammimmﬂmﬁ aviiatialf iR lae

AIATA LwaL‘ﬂwnmanaua%amﬂwmwmmuvl,masmnN'm wazdalidmansunsdaganndila

sLummaﬂgummwunmummmww

2. n3INMIUIEN wazduInnsdacudeldiuiem nuisenudniusnienemaifizalodluianis

FonanalFifaesdaudonionalsslomd

3. fimmhauenemsiielesiudsamznssnmnsagauiafiasanlianufiutouaus

veaRdAnDAMENITNNTLIEN muwé’ﬂmsﬁwﬁ’u@uaﬁamiﬁa (g]LL&iﬁﬁﬂ’]ﬁJﬁﬁ@@nN%ﬁﬂmmeﬁﬁ

paanaNN NIl ssna Inguazd 1N IUANENIINN INNURANN TN UALAAIARANN TN AL

nasnouaunieiu

@muﬂiiNﬂWiUiH‘ﬂ 'Qﬂsl'ﬂ‘i_l‘i‘ﬂ‘ﬂ N‘Ju‘]JﬁJﬂ'J‘]_JﬂNﬂWﬂiuﬂﬂiﬂUﬂﬂNﬂﬂ@'\% ‘Y]\‘i@]']%ﬂ’]il,\‘i% LLawﬂ']‘J‘lJQ‘U@N’]H
T duldannguang datfeay wazandouiifieadas LL@“Q@i“r‘iNﬂavLﬂﬂﬂi@]‘i’maaULLEﬂ mma‘nuﬂi“a'ﬂﬁmw
L‘wmwa‘Lunwﬂn"ﬂmmmnmmwaaummum‘ﬂ amﬁma 'Q@ﬂ‘ﬂ&lﬂ']‘iﬂ']‘ﬁu(ﬂaﬁ@]ﬂ%u”ﬂaﬂﬂ’]%’]ﬂa%NﬂLLﬂuﬂ’J'INTU
N@]“IT?J‘]J"UBONU?ﬁ’]ﬁLLawW%ﬂ\‘n%‘ﬂNﬂ’]ﬁ@]i’J’Qﬁﬁ‘ULLE‘] m\imﬂum ﬂ”l‘lr‘i%@]iwl,‘l_lEJ‘Uﬂ'ﬁﬂQ‘]J@N"I‘HaEI"I\‘IL‘].]%E‘]']F;Iaﬂ'iﬂm

N

sUvUUs:91U 2558 « Annual Report 2015 119

10) Annual Report of the Board of Directors

The Board of Directors is responsible for financial reporting of the Company including financial
information appeared in annual reports. The reporting of financial statements must be in accordance with the
Generally Accepted Accounting Principles (GAAP) and accounting policies must be carefully selected and
consistently applied. Adequate disclosure of important information in the notes to financial statements must be
ensured. The Board of Directors authorised the Audit Committee to supervise the quality of financial statements
and provide comments to the Board of Directors.

Additionally, the Company also pays attention in supervising related party transactions and internal
control as outlined below.

Related Party Transaction
The Company stresses on the transparency of all transactions while they must be for the best

interest of the Company. Hence, prevention from transactions with possible conflict of interest, related party
transactions or intra-company transaction is so crucial that the Company formulated the following policies.
1. Executives and other employees must strictly conform to the Company’s code of conducts and
ethics to gain trust among all stakeholders. Compliance information of all employees must
be disclosed.
2. Directors and executives must notify the Company of any relationship or related party
transaction with potential conflict of interest.
3. Report any related party transaction to the Audit Committee for revisions before proposing
to the Board of Directors for approval according to good corporate governance principles as
stipulated by the Stock Exchange of Thailand and the Securities and Exchange Commission.

Internal Control
The Board of Directors put in place internal control systems that covers all areas including finance

and operations that are in compliance with laws and related rules and regulations. Efficient check and balance
mechanism is adopted to protect Company’s assets. In addition, delegation of authority and responsibilities of
executives and other employees must be clearly defined with sufficient check and balance. Noted that all rules
and regulations must be published in writing.
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Nomination of Directors and High-Level Executives

Directors

The Board of Directors comprises a minimum of 5 directors, of which at least half of the total number
of directors must reside in the Kingdom of Thailand. A director may or may not be a shareholder.

In nominating a director, the Company shall review the qualifications of the candidates with respect to
his/her knowledge, abilities, experience related to business, necessary skills needed in the Board of Directors,
expertise and gender as well as consider from a pool of majority shareholders of the Company with related
experience that benefits the Company. The person must have qualifications complying with Public Limited
Company Act BE2535 and related notifications from the Securities and Exchange Commission and the Capital
Market Supervisory Board including applicable laws, rules and regulations. In any case, a director appointment
must be approved at the Board of Directors meeting and/or the shareholders’ meeting (case by case basis).
Moreover, the following Company’s rules stipulated that the shareholders’ meeting shall elect directors according
to these following rules and procedures.

1. One shareholder has votes in a number equal to number of shares he holds (one share one vote)

2. Each shareholder may use all his votes under (1) to elect one or more than one director. In case of
voting for more than one director, he may not distribute his votes as he pleases.

3. Persons who receive highest votes arranged in order from higher to lower in a number equal to that
of directors to be appointed are elected directors of the Company. In the event of a tie at a lower place, which
would make the number of directors greater than that required, the Chairman of the meeting shall cast his final
vote to reach the result.

At each Annual General Meeting of Shareholders, one-third of the directors - or the number nearest
to one-third if the number is not a multiple of three — must retire from office. Directors to vacate office in the
first year and the second year after registration of the company shall draw lots. For the later years, the directors
who have been in office the longest shall retire first. Directors vacating office may be re-elected. In addition to
vacating office on expiration of term of office, directors shall vacate upon

1. Death

2. Resignation

3. Dispossession of qualifications or possession of disqualifications according to the laws.

4. The meeting of shareholders resolving to remove with vote counts of at least three fourths (3/4) of
total number of attending shareholders with voting rights and the total number of shares counted
must be at least half of the total number of shares held by the attending shareholders with voting rights.

5. The court issuing an order to remove

In addition, directors are forbidden from operating a business of the same nature as and in competition
with that of the Company, or to enter to be a partner in an ordinary partnership or a partner of limited liability
in a limited partnership or a director of a private company or other company which operates a business of the
same nature as and in competition with that of the company, whether for their own or others’ benefit, unless
the meeting of shareholders had been notified prior to appointment thereto. The director must also notify the
Company promptly in case there is any conflict of interest, directly or indirectly in any contract the Company
enters or there is a change in number of shares or debentures held in the Company or its subsidiaries.
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Independent Audit Committee

The Audit Committee consists of at least 3 independent directors with a term of office of 3 years each. Rules
and procedures for the appointment of the Audit Committee must comply with those of Company’s directors. A member of
the Audit Committee who retires from the office at the end of his/her term of office can be re-elected in case that there
is a vacant position from other causes apart from end of term of office. In that case, the Board of Directors shall nom-
inate qualified persons to be a member of the Audit Committee in order to meet the required number of the members.
The appointed director shall only assume the remaining term of office of the director he/she replaces.

The Company stipulated polices regarding the nomination of members of the Audit Committee/ independent
directors in compliance with the Notification of Capital Market Supervisory Board TorChor 28/2551 regarding Application
for and Approval of Offer for Sale of Newly Issued Shares on 15 December 2008 (including amendments) as outlined
below.

1. Holding not more than 1 percent of the Company’s shares with voting rights, or that of any subsidiary, affiliated
company, major shareholder or controlling person of the Company, which shall be inclusive of the shares held by any
related person of such an independent director;

2. Neither being nor having been an executive director, an employee, a staff member, an adviser who receives
aregular salary, or a controlling person of the Company, subsidiary company, associated company, subsidiary company
at the same level, major shareholder or controlling person of the Company unless the foregoing status has ended for
more than 2 years except the case that the independent director used to work for or be an advisor to an government
agency who is the majority shareholder or the controlling person of the Company;

3. Not being a person related by blood or registration under law, such as father, mother, spouse, sibling, or
child, including the spouse of a child, of other director, any executive, major shareholder, controlling person or person
to be nominated as a director, an executive or a controlling person of the Company or subsidiary company;

4. Neither holding nor having held a business relationship with the Company, subsidiary company, associated
company, major shareholder or controlling person in a manner which may interfere with his/her independent judgment,
and neither being nor having been a substantial shareholder or a controlling person of any person having a business
relationship with the Company, subsidiary, affiliated company, major shareholder or controlling person unless the
foregoing relationship has ended for more than 2 years prior to the date of submitting the application to the SEC.The
business relationship mentioned under shall include business transaction in ordinary business manner of rent, or lease
the immovable property, transaction related to assets or services, or the financial support regardless of being lent or
borrowed, guaranteed, secured, by assets, debt, and any otherwise similar performance which causes liability or obligation
to the applicant or counter party, have provided that such liability is equal to or exceed 3% of the net tangible assets of
the applicant or equal or above 20 million baht, whichever is lower. In this regard, the calculation of such liability shall
be in accordance with the calculation method of the value of connected transaction under the Notification of Capital
Market Supervisory Board governing the conditions of connected transaction mutatis mutandis. The liabilities incurred
during a period of 1 year prior to the date of having business relationship with the above party shall be included on
calculation of such liabilities

5. Neither being nor having been an auditor of the Company, subsidiary company, associated company, major
shareholder or controlling person, and not being a substantial shareholder, controlling person, or partner of an audit firm
which employs auditors of the Company, subsidiary company, associated company, major shareholder or controlling
person unless the foregoing relationship has ended for more than 2 years prior to the date of submitting the application
to the SEC.

6.Neither being nor having been the professional service provider, including but not limited to legal service or
financial advisor with received service fee more than 2 million baht per year from the applicant, its parent company,
subsidiaries, associates, major shareholders, or controlling parties, and is not the significant shareholder, controlling
parties, or partner of the above mentioned service firms unless the foregoing status ended at least 2 years prior to the
date of submitting the application to the SEC.
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7. Not being the director who is nominated to be the representative of directors, major shareholders,
or any other shareholder related to the major shareholders

8. Not operating the same and competitive business with the business of the applicant, or its
subsidiaries, or is not a significant partner of the partnership, or is not an executive director, employee, staff,
advisor who receives regular salary, nor holds shares for more than 1% of the total shares with voting right of
any other company which operates same and competitive business with the business of the applicant, or its
subsidiaries

9. Not being any otherwise which is unable to have the independent opinion regarding the business
operation.

10. Not being a director that is assigned from the Board of Directors to make decisions in conducting
business of the Company, subsidiaries, associates, major shareholders, controlling parties and

11. Not being a director of subsidiaries and associates in case of listed companies.

At present, the Company has 3 independent directors or equivalent to one third of the number of the
Board of Directors which are (1) Pol. Gen Somchai Vanichsenee (2) Dr. Pennapha Dhanasarnsilp
(3) Mrs. Monluedee Sookpantarat. The independent directors are independent from majority shareholders and
management team of the Company and possess complete qualifications as mandated by the mentioned rules.
For the last accounting period, independent directors neither had business relationships with nor rendered pro-
fessional services to the Company.

In addition, at least one independent director in the Audit Committee must be a qualified individual
with knowledge and experience in accounting and finance adequate to take on a duty in reviewing credibility
of financial statements of the Company. Besides, the Company shall consider other qualifications including
experience in business, expertise related to business as well as business ethics.

Executive Committee

To nominate the Executive Committee, the Board of Directors will consider candidates from directors
or high-level executives of the Company who are able to manage normal business undertakings and assume
managerial roles including formulation of policies, business plan, budget, management structure as well as
review and monitor Company’s performance in accordance with policies stipulated by the Board of Directors’
policies. The Executive Committee consists of at least 3 executive directors.

Governance of Subsidiaries
The Board of Directors put in place a governance mechanism that allows the Company to supervise
and manage business undertakings of its subsidiaries to protect the interests of the Company’s capital as follow.

1. Appointment of Representatives in the Company’s Subsidiaries.
The Company appoints qualified persons to represent the Company by holding directorship in its
subsidiaries as outlined in the table below.

Company Mr.Palin Lojanagosin Dr.Pinijsorn Luechaikajohnpan
Verisign Co., Ltd. Director Director
Ads Cuisine Co., Ltd. Director Director
Master Standard Display Co., Ltd. Director Director
The One Plus Co., Ltd. Director Director
Mercy Plus Co., Ltd. Director Director
Maxview Media Group Co., Ltd. Director Director

Triple Play Co., Ltd. Director Director
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2. Governance Mechanism for Subsidiaries

The Company requires appointed persons to supervise and monitor business doings of subsidiary
companies to be in line with the Company’s policies. In addition, the appointed persons must ensure the
completeness and accuracy of the disclosure of financial information and business performance regarding
transactions with related parties, acquisition and disposal of assets or any important transaction according to
the Company’s rules. This includes proper bookkeepings of subsidiaries so that the Company can verify and
acquire in preparation for its consolidated financial statements on time.

Supervision of the Use of Inside Information
The Board of Director realized the importance of good governance and thus established following policies

and procedures to protect against unduly uses of inside information to ensure transparency and as follows:

1. Educate directors, executives and employees in accounting and finance department who are in
management level from division director or equivalent and higher on their responsibilities to disclose/declare
their ownerships of securities themselves their spouses, minor children to the Office of Securities and Exchange
Commission according to Section 59 and penalty codes according to Section 275 of the Stock Exchange of
Thailand Act BE 2535.

2. Requires directors, executives and employees in accounting and finance department who are in
management level from division director or equivalent and higher as well as related persons to prepare reports
of ownerships of assets and submit to corporate secretary before official submission to the Office of Securities
and Exchange Commission and the Stock Exchange of Thailand every time. The report of ownerships of assets
must be prepared and submitted 30 days after the first day of appointment as a director or an executive while
the report of changes in ownerships of assets must be prepared and submitted within 3 working days since the
day of buying, selling, transferring or receiving those assets.

3. Requires directors, executives and employees in accounting and finance in management level from
division director or equivalent and higher including related employees
who are informed of inside information that can influence the Company’s stock price to avoid any purchase
or sale of the Company’s shares during the period that the Company discloses its financial statement or other
information regarding its financial positions or statuses or until the Company finishes its disclosure. The
Company will inform those mentioned persons in writing at least 30 days before the release of the official
financial statements or any other inside information which is expected to be made public and within 24 hours
after the release of those information to the public. The Company also prohibits any disclosure of important
inside information to others.

4. Disciplinary actions will be taken in case of any misuse of inside information for personal benefits.
Disciplinary actions include notice of warning, pay cut, temporary suspension without pay and termination of
employment depending on intention and severity of that misconduct.

Audit Fees

2015 Annual General Meeting of Shareholders on 20 April 2015 reached a resolution that approved
audit fees of maximum 2,100,000 baht. The Company and its subsidiaries paid audit fees for accounting year
ending 31 December 2015 to EY Office Limited totalling 2,066,000 baht. Noted that the auditors have no other
relationship with the Company and its subsidiaries apart from their audit services.

Other Fees
-N/A-



128 usEn iwau U Dife 991R (UKIBU) « Plan B Media Public Company Limited

Us=3mAnU=NSSUNISIIAzWUSHIS

Board of Directors and Executive Officers Profile

sUvUUs:91U 2558 « Annual Report 2015 129

2. urgdsuns lagu:Induns
NIINNNT / ‘ﬂiZﬁW%LQ’]‘ﬂuﬁﬁ‘Ugﬂ’li
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Director / Chief Executive Officer
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1. Pol.Gen Somchai Vanichsenee
Chairman of the Board/Independent Director and
Chairman of Audit Committee

Age 74 (years)

Educational Qualification

Master of Public Administration Chulalongkorn University

Bachelor of Public Administration, Royal Police Cadet Academy
Director Certification Program (DCP) of Thai Institute of Directors Class
Thai Institute of Directors

Director Accreditation Program (DAP) Class 6/2003

Director Certification Program (DCP) Class 40/2004

Audit Committee Program (ACP) Class 6/2005

Finance for Non-Finance Directors (FND) Class 8/2004

Corporate Governance for Capital Market Intermediaries (CGl) Class 4/2016

Proportion of Shareholding in the Company
0.03%

Family Relationship between Manager
-None-

Working Experience in the past 5 years

Listed Company

2014 - Present Chairman of the Board of Directors Plan B
Media Pcl.

2013 - Present Independent Director and Chairman of Audit
Committee Plan B Media Pcl.

2006 - Present Director and Vice Chairman of the Board
NEP Realty and Industry Pcl.

2002 - Present Director and Vice Chairman of the Board
Nava Nakorn Pcl.

2011- 2013 Independent Director and Chairman of Audit

CommitteePlan B Media Pcl.

Other Company and/

or organization Director Nava Nakorn Electricity Generating

2010 - Present Co., Ltd.

2006 - Present Independent Director and Audit Committee
Phuket Fantasy Pcl.

2005 - Present Independent Director and Audit Committee

Security Country Group Pcl.

21y 33 U
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Depaul University dssinatanizaissnn

wé’mgm Directors Certification Program (DCP) i;u‘ﬁ‘ 181/2556
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Age 33 (years)

Educational Qualification

Bachelor’'s Degree, Marketing Major Depaul University,USA
Director Certification Program (DCP) of Thai Institute of
Directors Class 181/2013

Proportion of Shareholding in the Company
51.0%

Family Relationship between Manager

Elder Brother of Mr. Tanate Lojanagosin

Working Experience in the past 5 years

Listed Company

2005 - Present Director, Chairman of Executive Director and
Chief Executive Officer Plan B Media Pcl.
2005 — 2014 Chairman of the Board of Directors

Plan B Media Pcl.

Other Company and/

or organization

2013 — Present Director Verisign Co., Ltd.

2013 — Present Director Ad Cousine Co., Ltd.

2013 — Present Director Master Standard Display Co., Ltd.
2013 — Present Director Plan B Investments Holding Co., Ltd.
2013 — Present Director Outdoor Media Investments Co., Ltd.
2012 — Present Director A.B.M. Global Investment Co., Ltd.
2011 — Present Director Plan B Holding Co., Ltd.

2007 - 2013 Director Premium Management Co., Ltd.
2007 - 2013 Managing Director Premium Management Co., Ltd.
2007 — 2010 Director and Managing Director
Pornpin Transport Co., Ltd.
2003 — 2011 Director and Managing Director
Outdoor Republic Co., Ltd.
2003 — 2011 Director and Managing Director

Ornnalin Co., Ltd.

3. ungsiuug [asu:Induns
NITINNT

a1g 31 1

ATUYAINNSANYI
Y33 §121MITULASLATEIAIEAS Shanghai University
%é’ﬂgm Directors Certification Program (DCP) iq'u“?ll 181/2556
ARIANFLFINENTUNTINNITUIEN g (10D)
dndounasiofuluusend
-laddi-

A2IWAUWUSNIIASOUASIS:NINEUSHIS
Hasnametiuns laauzlnduns
Us:dunasninaulus:e: 5 U

viEmaanzidon

2551 - faaiiu N3INMT UNA. uwaw O Jifle

Vatndniie / aefnsau .

2551 - ffaqiiu NITNMIFIAMT DA, Wildlan uwuwuaLun

3. Mr. Tanate Lojanagosin
Director

Age 31 (years)

Educational Qualification

Bachelor of Finance and Economics Shanghai University
Director Certification Program (DCP) of Thai Institute of
Directors Class 181/2013

Proportion of Shareholding in the Company
-None-

Family Relationship between Manager

Younger Brother of Mr. Palin Lojanagosin

Working Experience in the past 5 years

Listed Company
2008 — Present Director Plan B Media Pcl.

Other Company and/
or organization
2008 — Present Managing Director Premium Management Co., Ltd.
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4. ps. Wi9dsru Aodoveswus
NITNNNT / ﬂii“ﬂqﬁasﬂﬂﬂ'ﬁ

27¢ 34 1
AIQFAININISANYY
YSgyien Assganaas University of New South Wales
szinenasinTiag
PByges iwesgmani(Nesdiion)
University of New South Wales 1ssin@aagiasias
wé’mgm Directors Certification Program (DCP) i;uﬁ. 181/2556
ANIANALFINEDTUNTINNTUIEN INne (IOD)
dndounasiiofiuluuseng
6.6%
AIWAUWUSNIIASOUASIS:NINUSHIS
-laidi-
Us:aunasninnulus:e: 5 U
uiEnaanziiion
2556 - ffaqifu NIINMT NTINMILINNT NTTUMTEIAMT

A a

UNA. unau O Jide

aw o o ¢ 4
UIWNNNG / 29ANITDU

2556 - a9l N3INNT LA, UaA ﬂﬁ?ﬁu

2556 - 131 NITNMT UA. 3NEADT auaAuAIa Aaiwad
2553 - ffaqifu NITUMT LA, SRR nm’ja%

2550 - ffaqifu ATTNAT LA, ﬁ.ﬁ.tﬂ. NIARY

2550 - ffagiiu N3INMT V. L@9ida (en)) udaddw malulad
2553 - 2556 Project leader The Boston Consulting Group
2550 - 2553 Associate Booz& Company

4. Pinijsorn Luechaikajohnpan ,Ph.D.
Director /Managing Director

Age 34 (years)

Educational Qualification

PhD of Economics University of New South Wales, Australia
Bachelor of Economics (Honours)

University of New South Wales, Australia

Director Certification Program (DCP) of Thai Institute of
Directors Class 181/2013

Proportion of Shareholding in the Company
6.6%

Family Relationship between Manager
- None-

Working Experience in the past 5 years

Listed Company
2013 — Present Director, Executive Director, Managing Director,
Plan B Media Pcl.

Other Company and/

or organization

2013 — Present Director Ad Cousine Co., Ltd.

2013 — Present Director Master Standard Display Co, Ltd.

2010 — Present Director Rattachart Venture Co., Ltd.

2007 — Present Director P.T.K. Trading Co., Ltd.

2007 — Present Director Henkel (Siam) Adhesive Technologies Co., Ltd.
2010 — 2013 Project leader The Boston Consulting Group

2007 — 2010 Associate Booz & Company
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6. U1991A 9TNUA AISINUATBY

6. Mr. Adi Wathana Sariaatmadja

5. UN9198 1IWWSE 208150S

5. Mr. Jay Geoffrey Wacher

NITNNT Director
ang 48 1 Age 48 (years)
ANQFAINNNISANYY Educational Qualification

Bachelor Commerce, Finance major, University of NSW
Bachelor Law, Law major, University of NSW
Graduate Diploma, Finance major, Australian Securities Institute
Director Accreditation Program (DAP) 115/2558
dndounnsiiouluusen«
0.075%
AOIEUWUSNIIASOUASIS:NINLUSHIS
Slf-
Us:zaunasninwulus:e:5U

uSEnaanziiisu

2556 — ffaaiiu ATINNT UNA. uwau O Jife

aw o o e A
UVIWNANG / 29aNIah

2558 - ffaaiiu N338M3 Property Guru Pte Itd

2556 - ffaqiiu Commissioner PT Surya Citra Media TBK

2554 - ffaqiiu Commissioner PT Elang Mahkota Teknologi TBK
2552 - ffaqiiu Commissioner PT Abhimata Citra Adadi

2550 - faqiiu N331M3 Palm Capital PTE LTD

2539 - i N338M3 Beaver & Fizz PTY LTD

2552 - 2554 Finance Director PT Elang Mahkota Teknologi TBK
2550 -2552 Finance Director PT PP London Sumatra TBK

Bachelor Commerce, Finance major, University of NSW
Bachelor Law, Law major, University of NSW

Graduate Diploma, Finance major, Australian Securities Institute
Director Accreditation Program (DAP) class 115/2015
Proportion of Shareholding in the Company
0.075%

Family Relationship between Manager

-None-

Working Experience in the past 5 years

Listed Company
2013 - Present Director Plan B Media Pcl.

Other Company and/

or organization

2015 - Present Director Property Guru Pte. Ltd.

2013 - Present Commissioner PT Surya Citra Media TBK

2011 - Present Commissioner PT Elang Mahkota Teknologi TBK
2009 - Present Commissioner PT Abhimata Citra Adadi

2007 - Present Director Palm Capital PTE LTD

1996 - Present Director Beaver & Fizz PTY LTD

2009 - 2011 Finance Director PT Elang Mahkota Teknologi TBK

2007 -2009 Finance Director PT PP London Sumatra TBK

N3ITINNT Director
21y 30 U Age 30 (years)
AMUIAINNNISANYY Educational Qualification

Bachelor Commerce, Commerce major, University of Sydney
Director Accreditation Program (DAP) 115/2558
dndounsfiofuluuseng

Sladdi-

AWAUWUSNIIASOUASIS:NINLUSHIS
laidi-

Us:aunasninagaulus:e: 5 U

uSEnaansiian

2556 - faqiiu A3INNT UNa. uwau I dife
ABEaie /aednain

2557 - ffaqiiu n338N13 PT Animasi Kartun Indonesia
2557 - {faaifu nT3NNNT PT Kreatif Media Karya

2555 - {faqifu A338M% PT Abadi Pelita Harapan
2554 - {faqifu n338M% PT Online Pertama

2553 - ﬂ'ﬁﬁu Head of Digital&IT PT Elang Mahkota Teknologi TBK
2550 - ffaaiiu n338M3 Palm Capital PTE LTD

2550 - 2551 Associate Babcock & Brown

2549 - 2550 Analyst Merril Lynch

Bachelor Commerce, Commerce major, University of Sydney
Director Accreditation Program (DAP) Class 115/2015

Proportion of Shareholding in the Company
-None-

Family Relationship between Manager
-None-

Working Experience in the past 5 years

Listed Company

2013 - Present Director Plan B Media Pcl.

Other Company and/

or organization

2014 - Present Director PT Animasi Kartun Indonesia
2014 - Present President Director PT Kreatif Media Karya
2012 - Present Director PT Abadi Pelita Harapan

2011 - Present Director PT Online Pertama

2010 - Present Head of Digital & IT PT Elang Mahkota Teknologi TBK
2007 - Present Director Palm Capital PTE LTD

2007 - 2008 Associate Babcock & Brown

2006 - 2007 Analyst Merril Lynch

7. UNgIONANA GSIWISWIAWS

7. Mr. Ekapak Nirapathpongporn

NITNNNT Director
a1y 36 U Age 36 (years)
AMUYAINNSANYN Educational Qualification

Bachelor of Engineering, Electrical/Communication,
University of Melbourne

Bachelor of Commerce, Finance, University of Melbourne
dndounisiioriufuuseng

1.0 %
AIWAUWUSNIIASOUASIS:NINLUSHIS
laigi-

Us:aunasninavaulus:e: 5 U

uSEnaansiban
2556 - faqiiu N3INANT UNA. uwau O dife

PRI ¢
UVIBNAINA/2IANTAY

2554 - {faaifu N33UMS 1A, LaRE SwmoSuduuua
2550 - ffaaifu Managing Director Lazard Asia (Hong Kong) Limited
2546 - 2550 Vice President Carnegie, Wylie and Co

Bachelor of Engineering, Electrical/Communication,
University of Melbourne

Bachelor of Commerce, Finance, University of Melbourne
Proportion of Shareholding in the Company
1.0%

Family Relationship between Manager

-None-

Working Experience in the past 5 years

Listed Company
2013 - Present Director Plan B Media Pcl.

Other Company and/

or organization

2011 - Present Director APC International Co., Ltd.

2007 - Present Managing Director Lazard Asia (Hong Kong) Limited
2003 - 2007 Vice President Carnegie, Wylie and Co




132 usEn iwau U DiFe 991R (UKIBU) « Plan B Media Public Company Limited

sUvUUs:91U 2558 « Annual Report 2015 133

8. ms. IWryuna sugdasiad
ﬂiiNﬂ’ﬁaﬁiz LLAs NITNNIINIIARAUY

8. Dr. Pennapha Dhanasarnsilp
Independent Director and Audit Committee

9. uwvani gvwusssn
NITHNIDFTTUALNITNNNTATIARDU

9. Mrs. Monluedee Sookpantarat
Independent Director and Audit Committee

a1g) 62 1

AMIYAININISANYI

Wygiean auinsgaia aninadelun wvidansu
dazmeanizaisim

Pggnn arnudmsgsia aminendassmwenans
Piye3 inssgmanstuda aansoiuniine i

‘ﬁaﬂgmwa\‘iamﬂuaNLa“wamﬁ'unﬁumiu%ﬁwvlwﬂ

1Y

v“anga3 Director Certification Program (DCP) ‘éwﬁl 68/2548

19

“angn3 Director Accreditation Program (DAP) ‘éuﬁ 3/2546
dndounisiiouluuseng

laifi-
AJIAUWUSNTWASOUASIS:HINLUSHIS
sl i
Us:zaunasninwaufus:e:5U

uSHnaanzidau
2556 - gl NIINNTDRITUALNTINNTATIARAY

oA a

UNA. uwau U dide
2546 - faqiiu AsIHMILIMg una. 1048, SumasiuFuuua
ifaqtiu nssums uxa. tnlawied wanad
2533-2555 n3INMs uaA. Insiwsdiaunyad
2533-2553 NITNNNT UNA. FRRAUALS
RN
2555 - ffaqiiu NITNMNT VA, WU dwmad ILYISﬂéG (Hlouans)
2554 - ffaqiiu ﬂi‘sumsLLa:iJixgmﬁmﬁwﬁu‘%mj
¢ e X ¢ a am b
VANUFHNSINARIUA AanITt

2548 - Al n3INmMs va. ne AL i
2530 - Al NIINMST UA. AATI
At NITNMT VA, OINED
aqifu NITUMNT 1A, 333
faqtiu n3sumMs va. wman Ind wnad
ifaqiiu n3suM3 va. Ine-1ileuang damanwans
tfaatiu nssums va. nedlavaudllsond
ifaatiu n3IM3 LA, UAS
2545 - 2557 NTINM3 1A, 4 FAayiad

Age 62 (years)

Educational Qualification

PhD of Business Administration Nova University
Master of Business Administration Thammasat University
Bachelor of Economics Chulalongkorn University

Thai Institute of Directors

Director Accreditation Program (DAP) Class 3/2003
Director Certification Program (DCP) Class 68/2005
Proportion of Shareholding in the Company
-None-

Family Relationship between Manager
-None-

Working Experience in the past 5 years

Listed Company

2013 - Present Independent Director and Audit Committee
Plan B Media Pcl.

2003 - Present Executive Director I.C.C. International PCL.

Present Director Pioneer Motor PCL.

1990 - 2012 Director Thai President Foods PCL.

1990 - 2010 Director Saha Pathanapibul Pcl.

Other Company and/

or organization

2012 - Present Director Pens Intertrading (Myanmar) Co., Ltd.

2011 - Present Director and Chief Executive Officer Pens Marketing
& Distribution Co., Ltd.

2005 - Present Director Thai Boonka Fashion Co., Ltd

1987 - Present Director Chitthana Co., Ltd.

Present Director Ngamsiri Co., Ltd.

Present Director Jurisiri Co., Ltd.

Present Director Train Time Test Co., Ltd.

Present Director Thai-Myanmar Success Venture Co., Ltd.

Present Director Thai Reliance Products Co., Ltd.

Present Director Nithasiri Co., Ltd.

2002 - 2014 Director 4 People Foods Co., Ltd.

a1¢ 49 1

ATUYAININISANYI

Pganln Tydduda sradyinniingdusssueans

Pag1e3 Tyitude aanydsmingdusssumans
(HNeshfionduay 2)

Haoudgydiueygeurdszmelng nangesvasanaudsainaanii
nssNMIuIENing (10D)

Director Accreditation Program (DAP) ‘éulﬁl 34/2548

Director Certification Program (DCP) s;uﬁ 31/2546

Audit Committee Program (ACP) §# 23/2551

@our1u Director Diploma Award (Fellow Member) 2a9a:1ANRILETH
aoniunsInmsusEning

dndounisiofuluusend

0.03%
AIAUWUSNIIASOUASIS:NINLUSHS
laidi-

Us:zaunasninaviulus:e: 5U

uiEnaansiian
2556 - fagiiu NITHNTDRITUASATINNNIATIAFOY
JO

UNA. uwaw 4 Jide

2554 - 2556 NITHMIBRTZUAZNIINNNTATIAFAY
UNA. uwau U dide

2558 -ffaqiiu NIINMIBFITUAZUTZEIUNTTNANIATIAFDY
una.aeadu lusninas

2558 -ffaqiiu sa9nsINmMIfIams FuligFuazniadu
UNA. WIUAT

2550 -ifaqtiu ﬂiiuﬂﬂiaﬂixLLaZﬂiSNﬂ’liﬁli’mﬁaﬂJ
uNa.la T man aasuaisdu

2540 - 2554 nasumMauazidnsnmsioligyuazniadu
Una.W LBUwnaSnmaun

Wiiasnau

2558 — Ay seensIuMaIams duliyduaznisdu
ya. Waalwiwmuas

2543 — {faaifu AN ITALAY ANINGIRENFINN

2535 — ffaqtu e aminendussanenans

Age 49 (years)

Educational Qualification

Master of Accounting Thammasat University

Bachelor of Accounting Thammasat University (Honor)

Certified Public Accountant of Thailand

Thai Institute of Directors

Director Accreditation Program (DAP) Class 34/2003

Director Certification Program (DCP) Class 31/2005

Audit Committee Program (ACP) Class 23/2008

Passing the exam of Director Diploma Award (Fellow Member) of
Thai Institute of Directors

Proportion of Shareholding in the Company
0.03%

Family Relationship between Manager
-None-

Working Experience in the past 5 years

Listed Company

2013 - Present Independent Director and Audit Committee
Plan B Media Pcl.

2011 - 2013 Independent Director and Audit Committee
Plan B Media Pcl.

2015 - Present Independent Director and Chairman of Audit

Committee ASN Broker PCL.

2015 - Present Deputy Managing Director Nava Nakorn Pcl.

2007 -Present Independent Director and Audit Committee
Asiasoft Corporation Pcl.

1997 - 2011 Director and Director of Accounting and Finance
Department Wave Entertainment Pcl.

Other Company and/

or organization

2015 — Present Deputy Managing Director in Accounting and Finance
Nava Nakorn Electricity Generating Co., Ltd.

2000 - Present Special Instructor Bangkok University

1992 - Present Special Instructor Thammasat University




134 usEn iwau U DiFe 991R (UKIBU) « Plan B Media Public Company Limited

sUvUUs:91U 2558 « Annual Report 2015 135

10.UNADUAY IWUFISSTU
NITNNIILINAS saﬁﬂﬁumigﬁ’@ms nag
UszHUNIENITVLBAZNITRAA

10. Miss Nittaya Phoemsuwan
Executive Director and Chief Marketing Officer

12. uneUs:avA 9IIUNY9SSSU

12. Mr. Prasong Jarungbenjatham

g 41 1
AMUYAINNNSANYN

JSgges a1a1d@adaiand uringndesadgiinuanaaiinszen

dndounasiofuluuseng

0.0057%
AIWAUWUSNIIASOUASIS:NINLUSHIS
laidi-
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2548 — faqifu NITUMILIMIIUSE Enamadiensunauss
MInaa uxa. uwau O dife

Age 41 (years)

Educational Qualification
Bachelor of Art Bansomdejchaopraya Rajabhat University

Proportion of Shareholding in the Company
0.0057%

Family Relationship between Manager
-None-

Working Experience in the past 5 years

2005 — Present Executive Director and Chief Marketing Officer
Plan B Media Pcl.

11.UNEWIVSTY 29AWaN3
ﬂizﬁmmﬁﬁ’mmﬁjﬁa

11. Miss Phakwan Wongpolthawee
Chief Business Development Officer

a1¢ 40 1
ATUYAINNSANYN
P3gln Ineeand saunaluladarsaumna aardwnalulad

wizaaunALIgUnmIAIANTel
Wygnes smaiyd aminedenganw

dndounasiiofiuluuseng

0.0575%
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2550 - 2554 faamalasems va. Aiflea nouile Sadn

Age 40 (years)
Educational Qualification

Master of Science, Information Technology Major

King Mongkut’s Institute of Technology Ladkrabang

Bachelor of Accounting Bangkok University

Proportion of Shareholding in the Company
0.0575%

Family Relationship between Manager
-None-

Working Experience in the past 5 years
2013 - Present  Chief Business Development Officer

Plan B Media Pcl.
2011 - 2013 Assistant Managing Director Plan B Media Pcl.

2007 - 2011 Project Manager Genius Traffic System Co., Ltd.

Uszsuransitu Chief Finance Officer
a1y 47 I Age 47 (years)
AMUYAINNNSANYN Educational Qualification

Piggln 8121719389 IR1ANLIRBIIHAHS
WIganes s metiyd amInandanganmw
dndounasiofuluusend

0.0457%
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2555 - ffaqiiu fgnemarhatinBuamsiu usa. uwau 9 Side
2548 - 2555 fdnsmsdhedyTuaznisdu
uxa. dwdnd asefin Jawea

Master of Finance Ramkhamhaeng University
Bachelor of Accounting Bangkok University

Proportion of Shareholding in the Company
0.0457%
Family Relationship between Manager
-None-
Working Experience in the past 5 years

2012 - Present Chief Finance Officer Plan B Media Pcl.

2005 - 2012 Director of Accounting and Finance Department
Index Creative Village Pcl.

13. UNBINVUAIUA DNESSSUIT

13. Mr. Kasemsan ltthithamwinit

LRIBMITLTEN Company Secretary
211 36 1 Age 36 (years)
AMUYAINNSANYI Educational Qualification

Wygnln sanguanagsiasznitedesne

American University Washington College of Law
Yiganln sangrsnagsia anasnssinming1ds.
U3YQas NQWaY NIINSALSRENTTY
nnsanuiuaugaudslinalnaanmmnany
nnganuiiusatenasudsl e lnaanminaay
NUWNEANNATITDNDNATUMTUNTEN TN WS

dndounasiofuluusend
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2552 — 2557 Honmamadhangnang uxa. aemsbuunuas
2549 — 2552 Ylmﬂmmmgia 1A, RENM ALNa Svmasiuiuua mw

Master of Law in International Business Law American University
Washington College of Law

Master of Law in Business Law Chulalongkorn University
Bachelor of Law Assumption University

Licensed Lawyer of Thailand, Lawyers Council of Thailand
Notarial Services Attorney of Thailand, Lawyers Council

Public Notarial Services Attorney Ministry of Commerce

Proportion of Shareholding in the Company
0.012%
Family Relationship between Manager
-None-
Working Experience in the past 5 years
2014 —Present Legal — Corporate Counselor/ Company Secretary
Plan B Media Pcl.

2009 — 2014  Director of Law Department Nok Airlines Pcl.
2006 — 2009  Senior Lawyer Siam Legal International Group Co., Ltd.
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Related Party Transactions
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Details of Related Party Transactions

in 2014 and 2015
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Nature of Business/ 2014
Relationship
Mr. Palin Lojanagosin
Nature of Business Building Lease
Investment business by The Company rents office
holding shares of other buildings at 1213/420 and
companies and renting out 1213/531 Soi Ladphrao 94
office buildings (Panjamitr), Plubpla, Wang
Thonglang, Bangkok from
Relationship Mr. Palin Lojanagosin as 3.64
As a director, executive its branch office and office 0.40
and major shareholder of Wwarehouse respectively. The
the Company lease duration is 3 years.
- Lease fees
- Security deposit
Premium Management
Co., Ltd.
(“Premium”)
Nature of Business Advertising Area Lease
Advertising arealeasebusiness The Company leases ad-
includingbeinganagentinleasing  vertising areas inside and
advertising areas and buses.  outside 249 air-conditioned
buses for CNG522 and NGV 21.27
Relationship model from Premium. The
lease duration is 5-7 years
Mr. Tanate Lojanagosin as a
mutual director of the Company - Lease fees
and Premium
Mr. Palin Lojanagosin
Relationship with the Com- Credit Line Guarantee
pany Mr. Palin Lojanagosin is
a guarantor of credit lines
As a director, executive from financialinstitutions of
and major shareholder. the Company. These credit
line are secured by deposit 06.00
accountand guaranteedby  225.00

Mr. Palin Lojanagosin
- Guarantee amount
- Overdraft Line
- Short term Credit Line

Necessity and Reasonableness of
Transaction

The Company has been renting the build-
ings from Mr. Palin Lojanagosin to use as
a branch office and an office warehouse.
Lease fee rate is reasonable compared
to nearby areas. Payment conditions
are in line with normal business same as
outsiders. The transaction is considered
necessary and reasonable.

The Audit Committee’s Opinion

The transaction is useful for undertaking
the Company’s business. The branch
office location is suitable for contacting
and dealing with customers. Lease fee
rate is based on market prices and pay-

ment conditions are according to general
building lease business. The transaction
is deemed necessary and reasonable.

The Company has been leasing advertising
areas inside and outside air-conditioned
buses from Premium for advertising pur-
pose. Lease fees are the same as charged
with outsiders and payment conditions
are as normal business. The transaction
is considered necessary and reasonable.

The Audit Committee’s Opinion

The lease of advertising areas is a normal
business undertaking of the Company.
Fees are charged at the same rate as

outsiders and payment conditions are
as normal business. The transaction is
deemed necessary and reasonable.

The Company has short-term credit
lines from financial institutions to use as
working capital in operating its business.
The credit lines are guaranteed by Mr.
Palin Lojanagosin according to specified
conditions agreed with lending financial
institutions. The Company incurred no
expense from such guarantee.

The Audit’s Committee’s Opinion

The transaction is deemed necessary and
reasonable for the benefits of its business
operations.
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Management Discussion and Analysis
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undsUwaus:naunasus:91U 2558 Key Development in 2015
o eldnnvaswdEnvinny 2,170.1 & uun Wiule 47.7% andnan In 2015, the Company continued to diversify its out-of-home media to enhance varieties of media
+ EBITDA winiiu 893.7 &1uun Liule 44.6% antiaidgiiuaagiinay offerings. Key developments are summarized below;
o flsand (lusananldane IPO Bonus wazanlfdnalasenis ESOP) wirfiu 419.8 &wunn thvle .. y
102.4% Anrodentuasinen LWNENEL 2558 WusiinsnegInanuuiEm dala u19nan LA Ao ( (“dala U9NBN”) NDUINLAIH
April 2015 ﬂsamauLLawmwwmn‘ﬂmwmaa Feenunflailldadreinihelavanawiisama
) , 1mummu 128 ifhaflumLamﬁmammﬂiwmﬁ snnaldtheueneieiatieiihelawon
(8mum) FY2013 FY2014  uldeuuta FY 2015 wiasuuilas mmaamawsﬁ:mLwauﬂﬂamimuwuﬂummmaqaa‘[mwmmmaa aawalﬁ‘luﬂ 2559
(2013/2014) (2013/2014) uswﬂummmswamdmwmw (Media Capacity) an#ala uienen windimdudivam
NneldTan 1,383.1 1,468.9 +6.2% 2,170.1 +47.7% 1szanas 800 Fuunn nenusTnlETuduutensldludandasas 20 IﬂﬂQwLiNﬁJEﬁﬂ
EBITDA 4975 617.9 +24.2% 893.7 +44.6% I@angalavenan@ni/lugl 2559
ﬁﬁvliqw% 167.0 207.4 +24.2% 400.2 +92.9% A business partnership with Hello Bangkok LED Co., Ltd. (“Hello Bangkok) to extend
ﬁﬂsqw% - - - 419.8 +102.4% the coverage and varieties of media. This partnership added another 128 mega-sized

(VLaJiaN IPO Bunus, ESOP) billboards in strategic locations across the country. Moreover, this initiative helped the
Company in expanding its digital billboard network as another step to become a market
leader in digital media. Thanks to this move, media capacity of the Company from Hello
Bangkok increased 800 million baht. The Company receives 20% revenue sharing from

this deal while full-year revenue recognition will commence in 2016.

Key Financial Highlights for 2015
« Total revenue was 2,170.1 million baht, an increase of 47.7% from the previous year.
» EBITDA was 839.7 million baht, an increase of 44.6% from the previous year. nINYIAN 2558 "llil']ﬂgiﬂﬂl%Nlﬁﬂiﬂﬂﬂaﬂﬁﬂluﬁuﬁuﬁu (Air Traveller) mmwmmmananwsmawmw
« Net profit (excluding IPO bonus and expenses from ESOP program) was 419.8 million baht, an July 2015 madidlawad s (‘3titlawwad’) Y19 100% FevsUidamadidwivasdeluwondanes
AU 88 ifl'ltfl,umnmmﬂwmmLamaumiﬂuamNuumismnumﬁm 22 18N
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increase of 102.4% from the previous year.

QE

b

a

mmﬂmvl,umﬂuslmmmi

(Million Baht) FY2013 FY2014 waguula FY 2015 wWasuudag Ab on into Ar Traveller throuah a 100% stak sition of Trioole P!
(2013/2014) (2013/2014) usiness e?<pan3|on into .|r raveller throug a. . o.sa eanUISI ion o rlppe ay
Co., Ltd. (“Tripple Play”). Tripple Play owns 88 digital billboards in baggage claim areas
Total Revenue 1,383.1 1,468.9 +6.2% 2,170.1 +47.7% over 22 carousels in Suvarnabhumi Airport. This is considered the first step in tapping
EBITDA 497.5 617.9 +24.2% 893.7 +44.6% into air traveller segment which the Company did not cater to before.
Net Profit 167.0 207.4 +24.2% 400.2 +92.9% 4
, AaIAN 2558 ﬂ’]im’lﬁljaﬂaﬂ’lﬂuam’m 85% WRNUIHN uinGIadLfe ﬂiﬂ e (Wlnd22) ol
Net Profit - - - 419.8 +102.4% i v

October 2015 Nﬂimaumiﬁinaaaimwmw uaziudvasaanaadd wan 19 [amw saunsdhe
Imwmwmwuwm@slﬁm N 3 ﬂ’]ﬂhﬂ%ﬁﬂﬂﬁﬂ’lﬂ@liﬂﬂ% NN uu‘nm Wnen
mammu E N nmm mﬂl‘nm mwg]mu LaTINSEE mmsmmwnamﬂume
u aumN&ﬂ‘ﬁamwam‘lwmmﬁﬂawu Ll,aumﬂﬁﬂslmwmaoLmﬂsm'ﬂumia@mLLa.u
wmmaa‘lﬁummaqumﬂmwNmmimlaamw‘ﬁlumﬂwmmvl,ﬂmnaalvm6] Tuiudivnh
Uszine

An acquisition of 85% share of Maxview Media Group Co., Ltd. (“Maxview”), a media
company and the owner of 19 LED displays ,including 3 large-sized billboards, in strate-
gic locations in Bangkok, Nontaburi, Pattaya, Khonkhaen, Chiang Mai, Phuket, Hat Yai,
Suratthani and Samui Island. With this acquisition and the potentials of Maxwell, the
Company is expected to enjoy higher profitability as well as higher capabilities in boosting
revenues from new media.

(excluding IPO bonus and ex-
penses from ESOP program)
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October 2015 a\‘iwN‘wsmNﬂauLﬂmmﬂwﬂnﬂﬂm’lﬂﬂm muLwaLﬂum‘sLWNﬂi“mﬂaama\msi:mua‘”
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An investment in 35% stake of 2000 Publishing and Media Co., Ltd., a publishing com-
pany that targets high-value audience segment. The acquisition will enable the Company
to expand its media offerings and move forward to electronic media in the near future.

W AN 2558 miwwaﬂam‘smmmww Luaim WaR ’onrm ‘m 100% emLﬂm’ﬂwmmﬁaamemﬁmma
November2015 Ium\msswaummsﬁmmﬂ 100 mmmﬂs"mﬂ Lwal,immalmawmaaimwmﬁluﬂﬁﬁaisw
fuddsznnludsumse

An acquisition of 100% stake in Mercy Plus Co, Ltd., a provider of digital media in over
100 branches of Big C Supercenter. This acquisition allows the Company to commence
its expansion within modern trade.

SunaN 2558 mM3dhdafansne 100% vesL3H asiunda in ivosaniuazanfaneadnui
December2015 153 aamnlu 6 awmnnduzas uua. inenmesnulng Lﬁ'aLﬁmmwmauﬂ@mmﬁﬂmwm
ludsamnduarsionialaaaniziiidasnan

An 100% acquisition of The One Plus Co., Ltd., the rights owner for 153 digital displays in
6 airports of the Airport Authority of Thailand. This helps extend the Company’s coverage
in airports in upcountry especially big provinces.

uanmnmimmﬂﬁiﬂﬂiuﬂauaai%wmwuaﬂwaﬂmﬂﬂu,m W3l Suianndedsanneaulaiiie
iaﬁumimﬂmmaaaumaimm muuamim%ummwﬂummmismwvl,uvl,mm@mﬂwmmsaﬂmwwwaa
Ima:rmmaﬂﬂaﬂmﬂﬂ meu@mumNuiumsmmmmium‘l‘mwawmmaaﬂmN’L%mamamaammimuma
mawuﬂ,ﬂﬂ‘ﬂnﬂau laefsneas Lamm@avl,ﬂu

Apart from its business expansion in out-of-home media, the Company ventured out into online media
in order to catch the online media growth trend. This move demonstrates that Company’s vision is not limited
to out-of-home media but also showed its commitments to innovation and developing new media to cover all
consumers’ journeys and groups. Details are as shown below.

faman 2558 Exl¥u3nn3 On WiFi G duninmsduneaifialiansdmivdlivinmeandssdmie Suau
August 2015 550 ¢u lagldfianldans LLa‘"NLtwumwmmﬂi‘ﬁmaumNiﬂﬂi“’mwwmu’au 1,500 f%
maluill 2560 smnal,ﬂumamﬂmmawww"lumsmmaaaimwmﬂﬁmmuaaImwmﬂ
aumaim@mmammﬂﬁunmimm@mminLaafﬂmwam“aamsﬂuwuﬂﬂﬂ”l@m\mau
Whnane LLauil\‘iL‘ﬂuﬁa‘Yla’]N']iﬂ'JﬂNavLﬂaﬂ’NNﬂiuﬁ‘ﬂﬁﬂ’lwaﬂﬂ’m

A premiere of On Wifi service, a free wireless internet service for bus passengers starting
from 550 buses. The Company planned to reach 1,500 buses coverage in 2017. This
project is a strategic move for its media expansion into online media. Through online
media, communications can be more targeted and the measurement is improved.
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Performance Analysis for FY 2015

1. Service Revenue

The Company’s total revenue in 2015 stood at 2,153.8 million baht, a significant rise of 47.0% from
last year thanks mainly to continuous expansion in its media capacity and the partnership with Hello Bangkok
that allowed the Company to grow its inventory. The key driver of its revenue growth is the high-growth digital
media segment the Company heavily invested in while market response was satisfactory. The utilization rate
of digital media in 2015 was at 89.0% and this led to a 72.0% jump in revenue from digital media compared to
the previous year. Revenue by types of media is outlined below.

/@/ s1016 rialsVusiu nazrialsgns U 2557 na: U 2558
(d2uu1n)

2,153.8

Alsduduuas m"l,iawﬁmaamwmmuiwuiu

am’mmm'm'lsmuIMmmﬂm’mammua&mm W
x

WaaN Utilization Rate mwmwumnﬂnau%m Usznay

1,465.1 mJanwmvim\iai'mmwnwuaﬂmwwﬂxa@muma\mu‘nu

mmN

Revenue, Gross Profit and Net Profit 2014-2015

s196 (Million Baht)
4002  419.8" . .
325.1 Gross profit and net profit of the Company
207. 4
experienced a significantly higher growth compared to the
growth in total revenue thanks to higher utilization rate and
eldannmslduinms s m"lsqm
Service Revenue Gross Profit Net Profit its hlgh Opel’ating |evel’age.

2557/2014 . 2558/2015

! nlagn 1 2558 lavansemaiiey
Net Profit 2015 Excluding extra items

mﬂmﬁuwmﬁmsamaaa‘[mwmﬂuﬂawumawammaaimmﬂwuaaﬂamamam\ma
mmmm‘lumqﬂ 2557 mwa‘l%mmmswama (Media Capacity) dniull 2558 meul,ﬁu 2,921.4 &1UuN
maawu 55.3% mnmqmmﬂummﬂﬂauwm LALSENSIAITNEN Utilization Rate 1uil 2558 "L%’Lm“ﬂwaﬂ@ﬂ
& Utilization Rate maﬂmﬂaawnﬁiummmnu 73.2 % LWN%MQ’H’]‘U 2557 ‘INL‘Y]’]ﬂ‘LI 69.0%

Through our commitment in expanding our current media network together with our continuous
introduction and development of new forms of media to the market since 2014, our media capacity in 2015
skyrocketed to 2,921.4 million baht or up 55.3% from the same period last year. Moreover, the Company still
maintained its high utilization rates while the average utilization rate from all types of media stood at 73.2%
compared to 69.0% in 2014.
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2. Cost

Total costs of the Company were 1,650.5 million baht, increasing 44.4% from the same period last
year. The main reason is that service costs edged up from depreciation of investments from the previous year.
Moreover, expenses from revenue sharing also moved in tandem with rising sales revenue. Nevertheless, total
costs still grew at a lower rate compared to growth rate of sales revenue of 47.7% due to the fact that most of
the costs are fixed cost. Expenses comprise the followings;

1) Cost of service in 2015 rose 43.2% from last year to 1,348.3 million baht mainly due to
higher depreciation from the expansion of its new digital media of Plan B TV in the past year.

Besides, higher service cost was derived from higher expenses on revenue sharing that was
paid to Hello Bangkok at the rate of 80% of revenue as well as higher expenses on revenue sharing paid to
other counter parties from the expansion of sales revenue. Another factor contributing to the rise in cost is the
higher variable costs from business expansion such as rentals, electricity charges and maintenance expenses.

However, cost was growing at a slower pace than sales revenue growth of 47.7%. Conse-
quently, gross profit margin in 2015 shot up to 37.9% from 35.9% in 2014.

2) Selling, general and administrative expenses amounted to 302.2 million baht in 2015, a
49.9% increase from the same period last year. The key factor is marketing expenses such as sales promotion
expenses that vary by sales revenue, expenses related to employees that rose with higher number of employees
as well as expenses paid to legal advisors for a merger of its subsidiaries. SG&A cost to total revenue ratio in
2015 stood at 13.9% or increased mildly from 13.8% last year. This confirmed that the Company managed to
control its costs compared to total revenue.

3) Financial cost in 2015 fell to 12.7 million baht from 55.2 million baht last year. This is due
to the fact that the Company used the proceeds from IPO to pay all debts from financial institutions in February
2015. As a result, the Company had no interest bearing debt as of the ending period.

3. Net Profit

In 2015 the Company earned a net profit of 400.2 million baht, 92.9% increase from previous year.
Nevertheless, during the year the Company spent 11.0 million baht and 8.6 million baht for its employees’ IPO
bonus and ESOP program respectively. Both expenses are non-recurring items while IPO bonus expense only
happened one time and expense of ESOP program will be incurred from 2015-2017. Without these expenses,
the Company’s net profit would be 419.8 million baht or up 102.4% from the previous year.

Net profit margin jumped to 18.4% in 2015 compared to 14.1% last year. However, if the above men-
tioned 2 extraordinary expenses are not included, the Company’s net profit margin would be adjusted to 19.3%.
In 2015, the Company continuously invested in new media development and this resulted in some loss made
during the introduction period of 3-6 months and thus lowered the net profit margin.



144  usen iwau G DiRe 971R (UK"BU) « Plan B Media Public Company Limited

4. TSN NNINUVBILITEN

™4 31 5.9. 2558 USFnfFunTndsan 3,392.6 S1uum ulnanaudlioundi 43.5% loadlaungnan
Q’Iﬂﬂ’ISLWN“UW‘lIENL\iua@LLa“’i’lﬂﬂ’liLﬂﬂUL“/I'IN‘LL&@ (a8 LE]&I@IWH'J“IIaﬁ‘m’IWﬂaaﬁLLs’*l“’ﬂi“’LLaN%a@)

VAUUBILEEN WAL 412.7 & uun anasanauiineunth 74.4% ’Q’]ﬂﬂ’]’ﬂi’]iiﬂumquﬁﬁgﬂ%ﬂﬂ
ANFNTUNI TN ULATANY T TR Y WTINIINTEEU

mwmmmawna%mw 2,979.9 F LN ANTY 2,223.7 Euun eﬁmﬂuwammﬂmiammwu
awmuﬂﬂi“mmmﬂummiﬂ (IPO) a1 1,759.4 &1ULN LLa”mvlia“aumwmu 405.3 81ULIMN DATINA
aauuNuEDavin TuTliliviAusesas 21.7% anagan 25.7% lullnaunth

5. @NNARDILASNIZURISUER

+882.9 -334 -245 812 +1332 -3125
,,,,,,,,,, | - [
77777 — | | 137.7
77777 | ' +10.1 4584 +1,845.0 -117.3
,,,,, | —_—— ‘
60.6

oy . L aawy e s Xa ¥ Ly - - Ay s -
fuanfunn  mlanms ondigne omBSuld  Swheil  fefwnind  deflams  aeniefy  Gwagd Gl Gueelud  Gulwe  Susedmone
311257 dilwu whewila mazgnii uazgunach e inanlyy A 31/12/58

Tudunipd

uazniiin

"Guasmulunmsdiniszdan 5 bau

o Aunatiydd 2558 UsTAdusauazenaisurSuan 428.5 SumiANTu 367.9 1uun
a1n m auilneunth lagluszninsnadnsuaiuananmesniiuaugnsviniy 743.7 &1uun nazuatuan
IluluRanssumsasyugniniiy 765.3 & uum uaznszualuaannianssumsianiiugniiriiiy 389.5
i FodGuranatodudniszd funadyfvesstnilviiy 887.0 &uun Fudssnwadnsunis
asnussnsuLaslasinMdtegluaag

sUvUUs:91U 2558 « Annual Report 2015 145

4. Financial Position

As of December 31, 2015, total assets of the Company were 3,392.6 million baht which increased by
43.5% from year end 2014. The increase in total assets was mainly from increase in cash and cash equivalents.
(Details as shown in Liquidity and Cash Flow)

The Company’s total liabilities were equal to 412.7 million baht, which was decreased by 74.4% from
year end 2014 since the Company used IPO proceeds to repay all outstanding debts and financial lease obli-
gations.

The total shareholders’ equity was 2,979.9 million baht which increased by 2,223.7 million baht. This
was attributed to (1) the share capital and share premium increase from IPO amounting to 1,759.4 million baht
and (2) the increase in retained earnings in the amount of 405.3 million baht. Return on equity for 2015 was
21.7%, decreased from 25.7% in the previous year.

5. Liquidity and Cash Flow

+882.9 334 245 812 +133.2 3125
,,,,,,,,,, " S
o - | | 137.7
77777 ) | ' +01 4584 +1,845.0 -117.3
,,,,, | —— ‘
60.6
Beginning Operaing ~ Changes in Interest Tax payment  Restricted CapEx M&A Interest Current Lones& Issue Share ~ Dividend ~ Ending Cash
Cash profit NWC & payment Deposit Income Investment Lease 311215
311214 Others

"Investment in 5-month fixed deposit

The Company had cash and cash equivalents at the end of 2015 in the amount of 428.5 million baht,
increasing by 367.9 million baht from the ending period of 2014. During the period, the Company recorded
743.7 million baht net cash provided by operating activities; 765.3 million baht net cash used in investing activ-
ities; 389.5 million baht net cash provided by financing activities. The cash including fixed deposit at the ending
period was 887.0 million baht sufficient to fund future capital expenditure and projects.
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Key Financial Ratio

Liquidity Ratios 2014 2015
Current Ratio (Times) 0.7 4.1
Quick Ratio (Times) 0.5 3.8
Average collection period (Days) 111.1 96.2
Payment days (Days) 129.1 76.6

Efficiency Ratios 2014 2015
Return on assets (%) 8.9 14.5
Asset turnover (Times) 0.6 0.8

Leverage Ratio 2014 2015
Liability to Equity (Times) 2.1 0.1

Management Outlook and Development for 2016
The Thai economy in 2016 is expected to show signs of recovery given the fiscal stimulus packages the
government has in place. However, there are risk factors that could harm purchasing decisions of the consumers

such as slowdowns in exports and private investment. This will directly affect how businesses spend their budgets
and make them more careful in their advertising spending. Because of tighter budgets, businesses are likely to
favor value for money and broadly diversify the spendings to various types of media to fit changing lifestyles
of urban consumers who tend to stay at home less. Moreover, mass transit systems are expected to get more
traffic from commuters. Consequently, out of home media will gain more popularity among manufacturers and
service providers especially in transit media and digital media.

Realizing these coming industry trends, the Company aggressively invested in and developed its media
coverage since 2014 to expand its footprint of out-of-home media to be more diverse and reach broader target
groups. These strategies will enhance the competitiveness of the Company as well as its capabilities in delivering
its clients their target market and reach. These moves stress on commitments in our vision to become a world
leader in media industry in the long run. In 2016, the Company is prepared to continue its business expansion
to gain competitive advantages and long-run growth as outlined below.
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» Expansion of out-of-home media to reach nationwide coverage to respond to growth of major
upcountry provinces across the country according to our media network expansion plan as follows;

o Outdoor Static Media through the development of street furniture media network in major prov-
inces across the country. At present, street furniture media is already premiered in Chiang Mai
and is expected to extend to other provinces such as Udon Thani during the first half of 2016.

o Digital Media through the expansion of Plan B TV Nation Wide to reach a national footprint.
This will allow further coverage of digital media of the Company.

o Air Traveller Media. The Company already offers air traveller media in 6 airports of AOT. The
number of air passengers grew drastically at a rate of over 20% in 2014. These passengers
are key target markets of many businesses as they have high purchasing power. The Com-
pany aimed to further expand its presence in this channel to other airports across the country
to respond to coming advertising media needs of businesses.

» Continuous out-of-home media innovation development to diversify its media offering to better cater
to marketing demands from businesses, not only in out-of-home media that the Company focuses
on but also through other channels such as online advertising. The Company launched On WiFi
last year and is expected to reach a coverage of 1,500 buses in 2018. Furthermore, the Company
plans to expand its online media for mobile phone top-up kiosks.

» Online media management system development through Media Intelligent Project Plan B: MIB. MIB
will enable our clients to access information regarding locations and details of all media as well as
manage media planning, booking and performance measurements. With this initiative, the Company
can deliver services to existing customers more effectively as well as tap into a large number of
SME customers with financial constraints on media spending. Moreover, the Company can leverage
on MIB’s cost-effectiveness in servicing customers online with minimum costs.

» Expansion of media business in ASEAN region. The Company has a plan to extend its out-of-
home media by adopting Thailand model and business plan which has proved to be successful in
other countries in ASEAN. Another key strategy is to find right business partners with experience
and knowledge of respective markets to attain its goals of reaching regional footprints for its media
platforms. High potential ASEAN countries such as Malaysia, Indonesia and the Philippines are the
priorities for this regional expansion.

Media Capacity 2014-2016 (Million Baht)
Owing to investments in new media and continuous business

development since 2014, the Company’s media capacity is
expected to reach 3,940 million baht in 2016 or grow at an
average rate of 44.8% from 2014 to 2016.

1,880

2014 2015 2016

2014 [l 2015 [l 2016

In addition to new media development projects to enhance its long-run capabilities, the Company
focuses on boosting its revenue and utilization rate from existing media that the Company started developing
in 2015, which increased media capacity by 540 million baht (excluding Hello Bangkok). The Company plans
to aggressively execute marketing strategies to create awareness on these new media as well as educate
marketers on its effectiveness, value for money and solid performance measurement. Utilization rate of these
new media is targeted to reach the level according to Company’s standard within 6 months.
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The Company aspires to become an innovative organization operating its business with capabilities
at par with leading international companies under good corporate governance and proper safety measures.
Policies were formulated to foster transparency and fairness as well as establish good practices in caring
for safety, environment and community as guided by sustainable development concept. The Company has
set out guidelines for its responsibilities to environment and society that emphasize on instilling a sense of
responsibility in its employees starting from an individual self. Business plans outlined its corporate social
responsibility of the Company covering 3 main aspects which are economic aspect, environmental aspect
and social aspect with the following details.

Economic Aspect

Fair Business Conduct

The Company is determined to undertake its business with fairness as well as properly safeguard
and allocate interests of all related parties in the way that complies with laws, rules and regulations bearing
in mind the best interests of its shareholders, employees, communities and society, business partners,
customers and people, business competitors, creditors, government agencies and other stakeholders.

The Company encourages free market and fair competition and avoids any action/dealing that
can cause conflict of interest, infringement of intellectual property rights and all kinds of corruption. Social
responsibility is highly concerned in every part of business chain through collaborations with business
partners in social responsibility initiatives. For example, the Company supports environmentally-friendly
products and services and promotes mutual sustainability with its suppliers to guarantee clear, transparent
and ethical procurement process.

Moreover, the Company respects human rights of employees and gives priorities to human
resource management especially knowledge and skill development and recruitment of qualified individuals.
In addition, communications with shareholders and investors including disclosure of information must be
transparent, fair and timely via various channels that offer easy and equal access.

Responsibility to Consumers

The Company is committed to developing products and services that are safe for consumers and
the environment. Advertising media of the Company must pass standards especially regarding safety from
installation of media to media viewing. The Company regularly assesses impacts of its media on consumers
and makes improvements on it services. All installed media are subject to routine inspections to ensure their
perfect conditions and prevent any accident that may occur to people in the areas. All media installation
infrastructures are certified by engineers of engineering standards of safety. There is no record of accident
from the Company’s advertising media since its business inception.
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The Company offers high quality products and services that meet or exceed consumers’ expectations
under fair conditions. Everyone can get access to information on its products and services that is accurate,
clear, adequate, useful and factual. Besides, the Company stipulated policies regarding confidentiality of
customer information that prohibit ones from wrongfully using customer information for personal benefits or
benefits of related others. Opinions and comments from customers towards its products and services are
appreciated. Additionally, contents of any advertisement are closely screened to comply with applicable
laws as well as moral codes.

Other initiatives undertaken internally and externally included procurement of “green” products and
services starting from office supplies and paperless communications and information sharing with business
partners via applications or e-mails.

Environment Aspect

Environment and Safety

The Company pays careful attention to the analysis of risks, environment impacts and safety in
all business processes including efficient resource utilization and energy saving under universal principles.
Its environmental management efforts aim to enhance quality of life of employees such as a creation of
pleasant work environment and the annual Big Cleaning. Not only these efforts help protect the environment
and save energy but also reduce expenses of the Company. Key efforts worth noted that the Company
initiated and consistently executed include

1. Change of billboard lighting system for energy saving

In order to enhance display efficiency of billboards, prolong their lifetime and save costs, the

Company changed the light bulbs installed in its static billboards from fluorescent bulbs to

mercury-free LED bulbs that help reduce the emission of COZ of 44kg/bulb/year or 78% compared

to fluorescent bulbs. Qualifications of both kinds of bulbs can be compared in the table below.

Comparison Charts: Fluorescent vs LED for 778.5 sq.m. Location Flyover 2.0

Qualifications Fluorescent LED

Power consumption (Watt per square meter) 225 Watt/Sq.m. 120 Watt/Sq.m.
Life time 15,000 - 20,000 hrs 30,000 - 50,000 hrs
Brightness on advertising 0 - 800 Lux 10 - 1,00 Lux
Annual electricity expense for 6 hours per 1.51 mil. Baht 0.81 mil. Baht

day (Average electricity cost 4 Baht/unit)

For the removed fluorescent bulbs, the Company sorted out deteriorated ones and sent them to
the manufacturers who have responsible units that take care of used light bulbs either to recycle or dispose
them correctly. Fluorescent bulbs contain mercury that are harmful to life, community and environment. On
the other hand, those bulbs that were still usable and in perfect conditions, the Company donated some
and kept the rest for office use.

2.Energy and stationery saving

The Company supports energy and stationery saving by any means and carried out activities

that are environmentally or socially responsible. Important activities include those that help

optimize resource utilization and/or reduce environmental impacts; for example, curbing paper
usage by using both sides of papers, saving printer ink by cutting back color printing and saving
energy by switching off unnecessary lights during lunch break.
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Development and Promotion of Innovations from Social Responsibility Efforts

The Company promotes participation of all stakeholders in creation process (co-creation) in
a development of innovations that create a balance of values and benefits to community, society and
environment and sustainable business growth. This could be accomplished through reduction of materials
and raw materials in production process as well as reuse and recycle. In the past, the Company donated
removed vinyl banners/billboards to government agencies or charitable organizations for further use or for
disadvantaged people to create products using the materials and earn some money for them and their families.

Social Aspect

Respect for Human Rights

The Company realized the importance of respect for human rights, fairness and equality and put
in place non-discrimination policies that require the Company to treat people impartially regardless of race,
religion, gender or physical conditions. Equal opportunity in Company’s hiring as well as its justifiable and
systematic business partner selection criteria and process are good examples that show Company’s
conformity to international human rights principles.

Fair Treatment of Employees

The Company regards its “employees” as the most valuable resource that drives the organization to
success and enables the organization to attain sustainable development. As a result, the Company offers its
employees superior welfare and benefits compared to those required by law. For instance, provident fund was
set up for employees and other financial assistance are provided impatrtially for certain circumstances such
as childbirth, marriage, death of a family member or a relative. Moreover, health care benefits are available
for employees including an annual health check-up and a group health plan/insurance. Compensations to
employees are based on fairness, appropriateness and consistency with those of the same industry.

Regarding safety and hygiene in workplace, favorable atmosphere is promoted to ensure safety
of life and property of its employees. The Company also conducted 5S activity to encourage employees
to create safe and hygienic work environment. Additional health insurance and accident insurance are
provided for employees working in dangerous conditions. In 2015, there was no record of severe accident

that caused death or critical injury to its employees.
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Participation in the Development of Community and Society

The Company leverages on business processes to enhance quality of life and strengthen Thai
communities, society and economy through collaboration projects with its business partners. For example,
the implementation of Intelligent Traffic Condition Reporting Board on expressways that helped provide
useful information for motorists so that they can plan their routes in advance. This is also considered to
be an important tool that enhanced efficiency of its advertising media. Plus, for advertising media in MRT,

some spaces are given to offer useful information and news for passengers using the service.
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Apart from that, the Company also used advertising media for social good including the following
projects.

Missing Children Project as a collaboration with the Mirror Foundation to help search for miss-
ing children by making public service announcements on its advertising media. The project aimed to bring
attention to general public of missing children or missing people issue while responsible authorities are
undermanned or lack of tools to execute the search efficiently. The Company realized that its digital media
along major streets and inside buses could be offered free-of-charge to make announcements and support
the search of missing children as these media are located in high-traffic areas visible to many people.

W
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Be good Project as a collaboration with Pun Fun Pun Yim Program that is broadcast on TV5
(Royal Thai Army Radio and TV Station) and Line Thailand. The project has an objective of helping people
especially disadvantaged children and the elderly that cannot take care of themselves. Pun Fun Pun Yim
program selects inspiring stories where people need helps and Line Thailand designs and produces PR
and advertising contents for the stories using famous characters from Line Chat to attract attention. Then,
these stories are shown on the Company’s advertising media to persuade people to participate in these
projects for good causes. For example, PR campaign for blood drive with Thai Red Cross was successfully
executed.

In addition, as a media service provider, the Company offered media spaces for social organisations
to publicise their PR and advertising contents through its network of advertising media without charge.
Examples include a PR activity for UNHCR on World Refugee Day, a PR campaign for Princess Sirindhorn
Craniofacial Center on craniofacial surgery as well as a milk donation to the elderly project that helped lift
quality of life of people in the society.
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Anti Corruption Policy

The Company and its subsidiaries engage in transparent, righteous and ethical business under-
takings under good governance principles and accountability to all stakeholders. Involvements in any kind
of corruption in conducting business are prohibited as clearly stated in its policies including solicitation,
acceptance or payment of bribes or inducements or other benefits to government officials or related parties
dealing business with the Company. A code of conduct was set out for directors, management team and
employees of the Company. Moreover, the Company also encourages its business partners to conduct their
businesses in accordance with laws in order to sustainably develop the society together.

In addition, the Company organizes related trainings for its employees to motivate them to perform
their duties with honesty and to ensure that the code of ethical conduct under good governance policies is
strictly observed by employees throughout the organization.






Plan-B

media

MOVING EXPERIENCE

Plan B Media Public Company Limited
1213/420 Soi LatPhrao 94 (Panchamitra), Plubpla,
Wangthonglang Bangkok 10310 Thailand

Tel : 089-999-9199, (662) 530-8053-6 # 107
Fax : (662) 530-8057
E-mail : irplanb@planbmedia.co.th

n planbmedia

UsSUn wau U Jidg 91na (UKIBU)
1213/420 $28a1QwsS12 94 llydvwauwan
[UAIVNDVKAT NSLINWY 10310

TnsAwr : 089-999-9199 , (662) 530-8053-6 #107
Insans : (662) 530-8057
3IUa : irplanb@planbmedia.co.th



