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srelamuertinLazusnig wilay AR 569,630 | 92.40 | 572,648 90.34 | 264,177 | 58.00
Ruluwnasu 22,638 3.67 26,211 413 | 134,896 29.62
s1eleau 24,226 393 | 35056 5.53 56,378 | 12.38
sausela 616,494 | 100.00 | 633,915 | 100.00 | 455,451 | 100.00
wennfuny/ainsaulawan | *ua.iulal 99.99
selaAueniLaruInIg (g08) - - - - | 311,086 92.01
s1eleau - - - | 27014 7.99
5wl - - - - | 338,100 | 100.00
wgntnAunu/usmsaulaean | va.alswesn | 99.99
seldmueniuazusnis & 29,709 | 99.79 | 25521 |  99.99 27,492 | 99.99
s1eleBu (o) 64 0.21 2 0.01 4 0.01
susele 29,773 | 100.00 | 25,523 | 100.00 | 27,496 | 100.00
wgREAuNL/UIN1sAu eI UR.9uf 40.00
seldmueniuazusnis \nsLin 134,553 | 99.43 | 122395 | 99.62 | 157,550 | 99.24
wlédu Aoy indy 771|057 466 | 038 1210 | 076
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ygRERuNL/UIN1sAU 1w ya.diife 30.00
eleAusns una 97,513 | 3232 | 113334 | 37.80 | 105851 | 34.99
duansu Aaud 199,633 66.18 | 181,896 60.66 | 189,227 62.54
s1eleau 4,530 1.50 4,626 1.54 7,475 2.47
sausela 301,676 | 100.00 | 299,856 | 100.00 | 302,553 | 100.00
UERENRINL/UIN1SAU I UR.AFUAT 45.00
s1elaannstiusnig - -] 25976 99.93 28,954 | 99.97
s1eleau 100.00 17 0.07 9 0.03
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seldnuneniinasusnisans 201.67 3540 | 187.76 32.79 74.46 28.18
seldannsuanaulasan 367.96 64.60 | 384.89 67.21 189.72 71.82
sauseld 569.63 | 100.00 | 572.65| 100.00 | 264.18 |  100.00
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(wilw : Sevag)
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84.17% 73.65% 89.98%
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ANIUAEINIIUIABANT 2562

geamnssulavanlul 2562 Aiusnliddesanla lnamsiu 12 e Y 2562 gaannssulavaniinis
wulwies 0.11%vTeilyaf19gN 105,673 Waua1uum Wiaduiies 116 duum 90T 2561 Ndlyaregi 105,557
wauduum Wiuldandiavdoyaresuiiv waidu (Usenelng) fsil

minternet/Digital = Out of Home mCinema = Magazine: Mewspapars =EKK Rod| =TV

b Emy e K - oA

¥AN®

77,590

70,995 70,298

{[E0] "
ArE- 3 | T
n it
950 1L 1513
Y2012 Y2013 Y04 hE Y2014 Y2017
Million Baht 1197645 122,532 118,380 122,173 107,923 101.485 105,673

Source © The Nieisen Company, exciuded classified ads and media owner ads
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MEDIA SPENDING by MEDIUM

Million Baht
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96.1% muumpdedunesidavseosulall 66.4% wavdouentiu 34.5% uangAnssuiludsunlag
Faaufededsiiuninayivgninissu 2 dellvnseaulatunndu As 23.29% waz 30.0% MUERU

MEDIA
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&6.4%

Online

Y2015 12014 Y20NT Y2018 Y2019 V205 1201 6 Y2019

Source : Nielsen Media Research - Thailand CMV 2015-4 to 2019-4
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TulrhuanFeitusuinandintu 46,924 druum anaswnl 2018 Nilyan 47,785 duutvuseddndiu

o aak

anas 2% widsnadudendniifidaiugegnsudu 1 mmnedeulmdfyuesdeiilul 2019 AensUndvesidsa
A 7 901 vhlsiivdeny 18 Yos(:an NBT waw TPBS) uazdentazinislndufindudnlull 2563 luudisnhenie
USmaiffen snhsvesmemsiitlaenmsiisanianas Insamiedvalunguiodu Sanquidougitidounds
oouladdiivilisannsgitiosulatifintiuain 18.691uT2018 1 26.3% 1wl 2019

Viailvos 7 1Huteanifisnfesangegaiiauseme aumeYes 3, Mono29, Workpiont kaztas One luvaied

v o

904 3 ATRUAU 1 vousaRauNlulniiios MuNiIeYed 7 Mono 29 Workpoint ka Thairath TV A& sy

MEDIA

. Most of Thai households TV sets were Cable and Sateliite, follow by Antenna and Digital set fop box.

IV set connected with internet was only 9%.
Antenna & Digital Sst Top Box = Local Cable & Satellite Dish
% Households True Vision (All Platform) u TV Online (Pay & Free)
100% | :
ﬁ ‘ % T okl o% % % 8% 8% 8%

0%
T0%
60%
50% _
dov | |88 5560 -
0% 55% 0%
it % avk 2%
10% 1% gge,  |28% 24%

0%

2008 2009 2010 21 2012 2013 2014 2016 2016 2017 2018 2019

Source ; Nigken Establshmant Survayswith 6,000 Residential households sample (Specially asked fram Mialsen)

| Children
Channel

Return License Channels

Cut off Signal
20 21
2

16 Aug 19 31 Aug 19
Variety

27 | 29 |
SD

hA
Channel mlg:]‘m

new |ty x

18 | 19

Channel sl (Fyo WY D o

Ref. Cut OFff Signal Day hitt

fhitly/2AGi3Th



FarEast
Fameline
DDB’

MEDIA
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All 15+ Nationwide All 15+ BKK Urban

Source : Nielsen Media Research (Adanna 09/12/2019 - 03/03/2020) 04:00 - 24:00

=TV YESTERDAY

=TV Online

® TV TIME 5PENT

& TV Online Time Spent

Y2014

Source : Nielsen Media Research - Thailand CMV 2019-4, Arianna All 15+ Nationwide. YTD Nov.2019
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“Fanavia” vse “ssulay” Wudenlasuanudeudususu 2uariivudilduiulaegiesawiios 39nA1g
UsziliureiThe Nielsen Company $IuAUNNTAINNITAIIEIUTEV HLRgdumadtaud 318a (Ml Estimate) Aran1sal

dinRulawandeddvialud 2019 fyasuseuna 20,163 duum (findu 3,235 duum ey 19% Wedisy
970U 2018 )

aaaa o

nfeyaaifndviavesusemelve 910 Digital Thailand Used1d 2020 (unsiax 2020) Tgldnudumesiin
wavdedenuoaulay 52 a1uau ( Buwmesidaiudu 18 1uau way dodirussulatiindu 2.3 arurudsifisuiu
Joya ol lAou w1y 2019

MEDIA SPENDING GROWTH (Mmedia )

Million Baht
60000
@ -
nY2019
i
50000 H
i 47,7385 45,024
40000 !
077 |
0 000 23703 i @
P [ 0,163 @
153085615 | 16528
i 12,076
@ 1 1ifses @ @ @
10.000 3
! 5368 @
[ 078 4080 2651
b 1,586 t ans = 1173
5 = i B |
O FLA CokiSal, TV Digid 1Y Rl TV tHanet | ool Hemqpen BEK Hosclics Eirema Maaasnm
ETETFIETIEN NEWS [— w7
TV I = e </
f =5 So@ =4
; =0
[ =0 oo0 v
Source . The Meisen Gompary + M) Estmate

69.71

MILLIO

93.39

THE STATE OF MORBLE, INTERMET, AN

52.00

MILLION
PENET

7

M

10

52.

are
social

00

* Hootsuite
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sl SHARE OF WEB TRAFFIC BY DEVICE
2020

EACH DEWIC ARE OF TOTAL SERVED TO AMSERS IN DECEMBER 2019

TABLET
COMPUTERS

USING THE
INTERMNET

9HOIM 2H55M 3H 32M 1H43M

we .
are, . * Hootsuite
social

) va s & a = Y] W a g v ' a ¢ &
- danmslddumesilaewndsvesaulvegdis 9 Filussietu lnegluuuianssuiildnuiiudumesidn
Ao Surinle/Mdoundyesulal 1wy 397109 32019 fedu, dedsrussulatinge 297U 55u1% Aetu waviinig
Tdnandunisiaunuedennds 193549 43u19 Ay

- fuilaa deusurureumuieaulatiinle 99% Hunawuaniudls 68% Suruaaunud Viog 53% diu
Podcasts duinfluuliindulngeuazanuslagniigldanugata 44%

- fdnnugldauledeatifieinsdwiilenagadis 99%

- uwnaanesudunfeuiign Susu 1 Facebook way Youtube 94% Susu 2 LINE 85% sudu 3 Face
Messenger 76% v8ufy 4 Instagram 65% wagduaus Twitter 55% druunannasuiuiusiwasdldauindy
molllosme TikTok
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ONLINE CONTENT ACTIVITIES

PERCENTAGE OF it i WHO CONSUME EACH KIND OF COMNTENT VIA THE INTERMNET EACH M

WATCH
ONUN HEOS

* Hootsuite

sl SOCIAL MEDIA OVERVIEW
2020

M THE RE 3 EMTIAL ADVERT £ E [ CIAL MEDIA FLATFC

NUMBER
Al

32.00 +4.7% 99%

MILLION +2.3 MILLION

we an .
are, . ¥ Hootsuite
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MOST-USED SOCIAL MEDIA PLATFORMS

PERCENTAGE OF I WHO BEPORT USING EACH PLATFORM IN THE PAST MONTH

we 2 .
are. . Hoolsuite
ocial

- Ansitwaundtusiulnsdnideie 10U lngkaUndatuledeaiiine ATEOUAU 1 N1 97% A1y
My uaunAlnduuan 95%, weundiaduiediun1sginle 89% woundiatuunuil 72% usundintufgliuiauiny
67% waUnaATuNEIRUNSHaNaY 65% waUNSATY SUIANT 65% wazvaUlseaulal 58% muaisu

- nau§IN? E-commerce MAulaunian 5 suduusn lAwngsna 81113, vesdu AanIsueuafLan,

& v

WasHiaes, LE0EN warnSYiaanen

- n19915213U9935579 E-commerce Niaulnglduinisuiniian laun Tasiasin, E-wallet, lowiu
AUAIAU

» EACH TYPE OF MOBILE APF EACH MONTH

HEALTH AMND
ATNESS APPS

30%

; | Hootsuite
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ECOMMERCE GROWTH BY CATEGORY

YEAR-ON-YEAR GROWTH IN TOTAL AMOUNT SPENT IN CC OMMERCE CATEGC

FURNITURE &

APPLIANCES
TRAVEL (INCLU G DIGITAL

ACCOM J)* MUSIC

+7.8%

FASHION
& BEAUTY

% Hootsuite

ECOMMERCE PURCHASES BY PAYMENT METHOD

—
PERCENTAGE OF ECOMMERCE TRANSACTIONS COMPLETED UISING EACH METHOD OF PAYMENT —

CREDIT CARD BANK TRAMNSFER

12% 20% 25%

are. . ® Hootsuite
social
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© Fousndu (Out of Home)

- v 1% - - = - A4 o @ 4 dao PN -

douantrulsenaume delusin1s dousneinis uagdondeui Tuludeniidiuiunisiiuvesdely

' ! aa 3 ¢ ¥ o o < v = 4 e Ak a
sULUUeuINIRRBLeaBAnusen nthgudnisdn Tuenasddnaudusiu Tud 2019 FeliRslidindulavan
Yam1533 89 14,553 a1uum (WL 578 duum Weliieuaind 2018)

Ingdeusntu NuslnaUnTugedn Ao Billboard 78%, Panoramic (Uhelawanlumansausedme) 68%
wag Bus Side (helaivanduinesalagansuszdnig) 52%

P

ndoya Nielsen Media Research wu31 deusnthuludendfuslnadududu 3 Jadudndeiided
assaulaanundulawan WiuldanndnsinisiasudeMiiudute 8% Ao91n26.5% Tul 2018 wu 34.5% Tul
2019

All 12+ Nationwide

Source : Nielsen Media Research - Thailand CMY 2019-4
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O Folsamweuns (Cinema)

3 ndaya Nielsen Media Research wuin delssnmeudidudndefidainsifuladudiatulawa lned
dindulswanyarsiw 8,838 &1uum (s 1,45581uum Wafieuand 2018)

Taglut 2019 d91uulseanmeunsielunsaunn waganadanda saunsdu 1,347 1se (nFunn 555159
A1edandn 792 159) Windu 41 159 Waieuiul 2018 (nsawmiiia@u 2215 dradamioiiuay 19 159) Inengquias

dlngjazeglutigeiy 20-34 U
infeligence

% BEKK B Up-Country @
500

T8

Y2010 Y2011 Y0z 12013 Y2014 Y2015 Y2014 Ta7 12018 Q42019

Source : Niglsen Media Research (AQXK), G4 2019

ME2IA

% mY2013 mY2X 14 mY2015 m Y216 m Y2017 Y2018 w4 A0N9
0%
0%
0%
W%
1Ok %

af A% 4% 4% 4R gy -E
o%

AGE 1219 AGE20-34 AGE 3549 AGE 50+
Age

Source : Nielsen Media Research - Thailand CMY 2019-4
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FoReNuUN (MileFanNun wasiinedns)

A a a cu & a A anve a 2 A A& a a
aamwuwuuLﬂuaﬂaamlm'umaﬂswumﬂmmwaauuﬂaaqﬂmn L‘Uuaawmeuimwmamaqmmqm

nngAnssuiUdsundadivvessuasivunntnsudoriudemseeulatiinniy dnsn1siudediunda
anasndaliies 2.5% Tl 2019 91 5.4% Tl 2018 il wiudedsfiusiviavian (Milsdefiun uaslineans) Unsa

U 22 atu anasan 132 atuludl 2018 wide110 avu 1wl 2019

caa

Tnedngansifivongerugsanie thunazaiy, 1o uasiing auddu dunddefiuifdoonsoy

geanfe nesy uay wathd auddu

Y2014 Y2015 Y2016

163

e, L

#1. Entertainment  #2. Entertainment

. #3. Housing
Readershlp (000)

45,00 ‘\
40.00
35.00
30,00

25.00

20,00

15.00

g .
500
0.00 +

AHM LAESUAN KHAIHUA ROH v PO FRAEW MaHA SANUE IRRUENG SANG
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