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FIUAIHAATINUNIIATUITUTITUAMUBITUAINUUINIY CSR-DIW26000 WU AN
Waouanansenunvauiataindusasdonasnadeny/dewinaau Silavavudng
oA

Uszifiusiag

wulfiia

o So
MI2AIR

WNANITALTUNIU

Lan&e 1. Anmuardavitnaumsiensiings L.uan1sanataA1tingan 1. waatlua BOD
2. davirukumuauuazauanislaasinge Usaauaanguunucavatiu uway COD vifnnum
3 .alszfiunanmissinfiunuidanisdsulsouaswaiun LNUANINTFIU

2.A15U3%5
ARATNSWENANT
i1

1. Anmuaziengvinislidinluasdns

2. ¥aAanssusased nsaan1slziin /asinindaun
nyutiauldu

3.lssfiuna uarumanalitinanuaszuinlunis
Tahinvivasens

2. BBananslahinluagdnsg
anay >1500 auu.satfiau

2. Bunaunslaiinlu
avAnsanay 2000 auu.
falkiau

3.A15UaaaCo?2

1. dadvnazvinouiiadneinszuiunisvinunaan
& & Supply chain .

2. Argvinszuiunsvinouilaas CO2

3. éflufanssulunmsaanisiaas CO2

4. 71 / dszifiunauazWeiuiatlvealilag

3. ansdaasa CO2 anav

4, Snunazlszidiutia
savidauuavynruLilu 0

3. annsdaaa CO2
anay 12% annil2555

4. unuilszidiuaia
savBauuavynruLilu 0




S/
J V35 1o wous 10 BumedFuna wnednad e ey (ONAIUUU 5)

o se-1 U5zt 2557

1.A15U51193IANNITNSNENNSUN

o dotlaqiuusiv aa waud Laﬂ‘iﬁﬁjﬂsym‘tunszmunj‘mﬁm 100% 1aadi
i lduarnualddaiilusasay 20 aavinvisnue lunazidn 80% usHn'le
nyudgumihnduanldinilaasiunisaitdusiunavaiznssunIsausndwavuly
Tas9nseivg Iaanislanan3Rundunuinivnisafiulasenis éda..........

REDUCE | REUSED

ann1s 4 anaun
>
W vl

RECYCLE

dnaunnldly
N9EUUNIT LY

rshﬂuiﬂmr;lm"aomsﬁm%’wmasﬁwm‘lﬂmﬁmﬂmmmnﬁzqm usEn39 e
dfiulasenisausninunativaatilas wazluil2557 vsEn+laiilasenisiianis
aysnrin sueallil

1.1 1as9n151in RO (Reverse Osmosis) Reject adunnlatus
TA59n151111 RO Reject nduulaing daannuuidanistiitinlusdiuinuas

STULNITNEALUN ROVm"l?j"Lmuﬁwﬂssm waviuaatdulusyuy Vacuum pump v
Widusaaanislaindssihuasanaldana'le6de 817,764/1l

n1511i1 RO Reject snladilse1aand

nadusnTdunuiitdsaaln vndunnlduaafiu
Tuszuu Vacuum pump



S/i
J USHM toa toUA 19 DS IUTUNUE UM NI ifa (YY) (tana3uuU 5)

1wy se-1 Uszdil 2ss57
1.2 1a59n15 annsldiununadnate eruni1sldiluiaiin

fusalssndatiiuazanaldangl6d 187,112/1

1.3 Tasvn1sansaunis Back Wash szuuiin

A3 Back Wash ﬁanszmumsaﬁoﬁau’im‘lﬁﬁwaossnmﬂ"éaonsaoﬁw vila
seznaunaenuluiaiasnsag IumsaﬁoLﬂ‘%aonsaoLtﬁazvsanﬁoﬁms"l?fﬁuﬂu
AUIUNN A9 ANNTaRTaunis Back Wash susaissudainlsde 51,814 /i

nsuaaviBunain1staihdszadanaluiseerucoueil w.d. 2552 - 2557

244,898 252,187

206.751 205,947\.

150,000 ( 172,998

300,000

250,000

200,000

Al

132.947
100,000

50,000

0

2552 2553 2554 2555 2556 2557

nanTHuaasliiiudn nnslaindszihaielulseuanavativsatilas Tnuanadsatay
31.34 JdiawAauduil 2555 wazanad saaayl5.99 diawiauduil 2556
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2.A1530n151UL A

USHN a8 waus 13 vfisruunisintaindea1alulseny Aauniazgn
aoaan"l,ﬂmnmmsvnnmnmmLaﬂmunmwaomuamamnﬁuLﬂsaauwmu 1o
“Lm‘rm‘mnwmmﬂsnﬂ'mnm'mLﬂmmmtmmmLtasunnmummmumuu,a..,
AT wi'laFunInsgIu ﬁoﬁﬁmsmnﬂnimﬂmnm‘mm“l,mnn'lsaumm‘mzm
nefauflugaruauszuninfauadiwilssianifyana Taafinstiszonu
aﬂnsmmsmsnmﬂmmwmamomaLuao 24 2. degunsaaanansznufiana
anumamumaauua“maﬂuﬂuimusau wagsTulalainusEnvasafiugsaa

mnannmﬂu"l,mamomﬂu

300,000
244,898 252,187

250,000 -+ =230 t

200,000 -1 || || ||/}
143789

Jsuanud au.u.

174,279 It
1 50,000 i S | HLRURT 11 1) s |11 1111111 | | 104‘9&2 ___________________

117,800

100,000 -

50,000 +

2554 2555 2556 2557

e Tnathlez
——15naniudn

: L 3 k3 13
nsrluapsBurasindau B i lE sz lulssay dausil wa 2552 - 2557

AT ILAAIHANITATIATIATIE AW BrdoansHusE LN R
Aaya LhauwaAaiInau 2557 dsunaninda 192 au.n./ju
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nuv se-1 Uszdiil 2557

WA LAT I

WIseas uue ANNNOSSUY
BOD5 Mg/l 7.8 <20
COD Mg/l 60.5 <120
SS Mg/l 7.0 <150
TDS Mg/l 1,381 < 5,000
pH 7.6 5.5-9.0
Greases & Qils Mg/I ND <5
Surfactant Mg/l 0.9 <15
vinaie: (1) wansmadirnsaaawids wisuduauiasgiuinneiszunaaanaintseeu

AA&INTIN ANUTTAANTENTIVANRINATTU atfuv 2 (w.d. 2539) aanmu
anuTuwsydyaifilseenu w.a. 2535
(2) ND @a Not Detected nunaéiiv as3aua?liunua"

3.n1sdaaanaiasuauladanlaia CO2

f-nﬂn’nsuﬂswmnsvmun'ﬁmLuuﬁsnmwawammaammo wuIdingg
vinuigenavinlvitdanisdaaadia CO2 aaanane Supply Chain Gous nsvda
ANTITLURIWRUT ANTHAR aunoms"uuaoLwaaouanimmgnm Taaditdaya
auraudinwIunIsdaas CO2 TlunszanunIsvinnuusasilaail

Year 2555 2556 2557
Emission (Ton C02) 8629 7808 7576

U5¥N S9ldAmuafanssuiaannislaan CO2 am'nmasﬂﬂmmmnai 11 afI

P Target Actual
1.7@590152USNHFNRIIIU 1,200 1,202
(Energy Saving)
2. Iasvnsdanih 1,100 1,093
3.1a39n13Green Production- 700 1,041
Returnable

4. Green Production-Gift Set 1,300 1,527

TN 4,300 4,863

.................. TJUIDIAITNDNADI
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3.1 T@svn1sausndnveu (Energy Saving)

Lﬁam‘tﬁtﬁmms‘tﬂwﬁamuar;i'lqﬂfumuazﬁﬂszﬁmﬁﬂ'lw duarAINaNINg
ammsﬂaaﬂmwmsn aulaaanlaaidustunuatniieianisau usEN4139le
ammoﬂmvnssu msausnmwaommwamLuunanssu‘lumsamms‘lﬂwaomuamo

mamamou
N5 Cozﬁaﬂm Cost Saving
Kgs / il vl
1. aanadvwulnidhanannuiilaiu 533,290 3,657,819
2. A151in1ih RO Reject un1aluszuunaatdu 119,225 817,764
3. annnsudaaa R-22 ann Air Conditionsiaa Saving 304,080 25,200
valve 5 5

4. ann1sTadunav erailudiaunera draanv 2,425 187,112
5. Gaca Gas ejector Vacuum pump 56,998 413,421
6. thaanansuiaananudunldalaiag 50,244 244,701
6. nMsasasauilasausruazauiu 34,813 253,321
7. siha Condensing angaiuniliasussy 65,773 475,303
8. n1sansaunis Back wash szuuiin 668 51,814
9. Gmev Timer 2in Exhaust & Fresh air 15,195 88,914
10. 1111 RO Reject untadunuinlszala 19,280 1,500,845

57U 1,201,992 7,716,214

annA1satiiuAanssuavnal? Tui 2557 saursaannisidaaa CO2 166591202
Ton Co2 uazanmAlad3naladiv 7,716,214 auun

3.2 1asvn1siani

ﬂ']”l,mﬂumswmns'ﬁssmh Addeyuaeand fusylaminaniserseiinuag
uumummomsoua“moaau msausnmmvv\Iuwm smmmsﬂanﬂnwmmu el
FuinfluaisAariusEng lasfiunisunatisaiiias twsizuanainaziiluans
aUSNENINENNTETININAULRZ N ENANNRAINUNAEN I TIATNUR? frorflunsuiin
wnavaaduiidaussanidduda Aamsuaulaaanlas doazahuannis
wisununasanngliaanidasannangianiay

Tudl 2557 wsEnldaviihvinanisdgniuna andsunanisdaaadie
asuaviaaanlaalin 1,100 duaisuau/i Teglddganuuiuiihnin20 1s
fAuunavidgnnidn 7,000 6y sunsaaemisuauleaanlaedle 1093 du
Aasuausail u,a“msmmmunm”l, Alanlludiioviundoustl 2550 auds
flaaifu dafluduunaridan 61,900 sy TuRuAsIu 59 13 das1nssanaie
saaay 91 susaannisdaaa CO2 1651 3705 aualsuausail



S/
J V35 1o wous 10 BumedFuna wnednad e ey (ONAIUUU 5)

o se-1 U5zt 2557

3.3 1A39n15 Green Production

UTH N ﬁuiﬂmﬂmswa“m‘/’i}ﬂuﬁmsﬁaﬁgu,ma"au Tanudrdeyea
NSEUIUNTHNARSUATAINANTENUAaRILIARAN NITI9 laTin1sUSuls9nssuIuUns
viulvitAsdiunaninuasanaiinssuanay 1nadnlasinis Green Production —
Returnable wag Green Production-Gift Set fiun1 tWaudavliiudoninu
Sufarausanisldniwannsad1eduat deagiiiuleainil 2555 tlusiuun audsdl
2557 runainazninandinnssululseuleilsunaanavatiivsaiiiay d9sasay
20 Fulilunau1anntasen1savna

ﬂ%u]ﬂ!ﬁlﬂ%ﬂ]ﬂﬁgﬂﬁ]ﬂﬂiiu

flansu
700,000
600,000 ‘/‘\‘_-‘
645,322

500,000
400,000 PAN0% Spil 516,250

’ 346,016
300,000

| 267,300
200,000
100,000
e
2554 2555 2556 2557
NN INgARIUNITH Green Production-returnable s Green Production-Gift Set
.................. 5U509ANUYNADN
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3.3.1 199013 Green Production — Returnable

Muldnannis Reduced

Toadszavd : tiatdunisandsunanisldnaasnszane Taanissefunaad

sz iAunds Wndaausaldnaadsnszamldatvfidse@ngain tuna
Mhiidsunauacanay Ltaztﬂunjsamﬂ%mmmsﬂaaﬂﬁmt"’saunszan auLinan
AsznuNsANAnua: uignlanaihninalasenis Green Production-Returnable
Wa aaddunainisidaaanmiadaisuaulaaan‘laia 700 duarsuau/il

nisaan1sdaas CO,luunaziAau

deluil 2557 fiudniaingin AHATLAY
1A59n15n71 20 518 &1U150 150.0
andsunatnsdaaania

asuauleaanlauasleady 100.0

1,041 dumsuau/il 50.0

3.3.2 1as9n15Green Production-Gift Set

Aalauannis Reused uaz Reducenmuuuinig * CO2 Removal from
Packaging " shuduidnauuss ot

Qs

Tnndseava: Lﬁ'a‘tﬁm%wr;nns‘lu"l,ﬁmﬂsu‘iﬂmiar;hon”mh LACRANINTLNUG A

'
Py

fowadanunnvign 1eaGift set 1 %a uanmnauﬂsunanmﬂmsaommomm

AAALR? uoﬂsvnatumuussaﬂmsmmnsvmml,a“wmamnLwmwnmmmummm
Gift set deusazilansldwarIGALATATLANHIIUNIN FoiTY USHNTOSILTiU
nwaamoamms‘tﬁwmamnu,avnsvmmwaammumumswam waganlsuaung

ﬂaaun'mjﬂ'ﬁnau“l,ﬂaan”l&maﬁowmaauimﬂm’mwamﬂmm Gift set fomvnaunIn
LRZANUINYU 'T,mzmLﬂmmmwaamﬂsmmmsﬂaaummmsuau‘lmaan‘lma

1,300 siuasuau/il

nsann1sdaas CO2luunAazinau

il 2557 15¥N4 §1U1T0A6 fumiuay

UFnawagfnwaznIzaule 600.0

8y 437,387 Alansu

gugunarin s uisaannis 400.0

Uaaad CO2'l6dHv ’

. - o 200.0
1,527 siuasuau/il
0.0 1 1 I I 1 1 I 1 1 I I 1 1
€ § &€ § € @ € € @4 € @A &
4 & =® Zz £ 2 € w € & g @
.................. FUIDINNUYNAD
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M UARINANITAIaLNINRVInaaNLseIll 2557

il 2557
suaidun (u.4.- (n.a.- tALAON
9.81.) 5.0.) ANUUIL
AatAINaIAANNLaassTUe
U3unaun1sdaas CO (ppm) * * *
U3unaunsdaas Nox (ppm) * * *
U3unaunsdaas Sox (ppm) * * *
Particulate (mg/m?3) 1.8 1.6 15
AMLATWLA LIS
yiuade 8 17 Tue luusnanisvineu (dB(A)) 84 90
vougage Tuusanisvinviu (dB(A)) 93.9 90
syduLadn 24 1 lwiuituausaulseau (dB(A)) 59.5 70
syFugIan TuiuiuausauTseau (dB(A)) 63.8-81.0 115
gAuAINNRIY ((Lux ) 600-700 600

* flagannuanisasatatl 2556 (la14/11/2556 aniaanindnguunadivuauin

Fortugerivualvfinsialuasosaluluil2559

3. ASINNITULLATINAAAUNSTU

1 2554 | 2555 | 2556

2557

AgzNINAA&IATIN (GU) 547 645 532

516

ﬂiﬂ‘l/lﬂllﬂiuﬂ')‘uﬂ']‘ﬂﬂﬂ'ﬁ‘ﬂﬂ”ﬂ']ﬂaﬂﬂ']‘viﬂ‘iill agnafluszuy vinllsuaasnin
amamnssuamaamumﬂ 2555 sm”Lﬂnoam'lmu?.lﬂvmﬂuaumwﬂnummuamaama
Wigududrwuaazliduana Teaddasnarunacduase: aazliduasa (’N'Ll

20: 80
8: 92

il 2556 adnsisruaazdaunsiusauay
il 2557 dasisruaazduansiusauay

Tasvnsaadaunaiuay
o MsAunaavnsyan= 1 Supplier tiaulal

e aanslduaztisulal naas Carton , Poly bag , Absorber Tun1s

UHiAuraisenu
HUINMIINISAILANNISAIIANINAAAIUNTTN

°  AMTUAUANAADNTUTIIINUAARNNTIN °lun'15maoﬂ;]nammam/|vlu°l°u

LaIaaNUaNUIIAUTTINU

e LADNUIENANTANINAAAINATTU (LUA. LUALAAT LIRE NIU A1AR)

n'ldsunisauanaannasulsenubidugsifiunisiidaninaansnnassu

o AunualuinIsasIdseifiuddszand (uua. tweateas LIae n3u AAa )




I 4
g’ U3in 10a uoud 10 Bumadndu 5 3 i  (19DAIUUY 5)

uuw se-1 Yszdiil 2557

NANTQUR/RILaBULNAY & usTENAAnITaLNUdutasauTuguAY
uazusEn Lidnansaagnuduaiivfianugy avaadiinlunsuv
2adANUgeiu TrTInNNITHINIAULAY ANTaLRaLNanacany

TA39N15

-sheadawiin/ .
L2 e 4am1 600,000 un

-Aanlana

TA39N19
eIV ERRENG]
-AFUAAR

*3yan1 2,000,000 un

-u3AnAyatia

*31an11,500,000 un

Tuil 2557 u3¥n+ si'nﬁuﬁanssm‘ﬁ'aaﬁuauuuauﬁauma”aﬁmmumﬁu
#7199 uanmuamnmsmmunanﬁmwaamwansmnmomsomnmsmLuuﬁsna
yavavAns doldnariuiualrlunaudu AsETUANBLALAIaMEaFIANT
USEHN LA’ waud 134 dfiunisagluilaxiiu Forflunissaaaaiiavinlyinnssnifiu
Aanssuiadruitduldlunanrennaliindssladisadoannazdrialigeau
inwde asadrandanuiad’ldluauinnadioniiageg

WaansadiuAanssutiadauilsznause

1.6 ULAALAZLENIAY 4 159019
2.6nuneaalanad/Ang 2 1A590135
3.67UAuUY 4 1A59013
4.grunshrendagnd 2 1A59A13

Y

5.60uaunda/usneyailis/Aanilid 3 Tasenns

524 15 Tas9ns dyan1nI1 4 Auun
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AN A AIUTUW U 2N AU

ANGUNAR

20%
FoeRedng

13%

<4
RHINIRL]

aalania

13%

iszidusiag wnU UG friia WAaNISALTUIY
1.7A59A19 155 usadnsumswaudn waztanaululssay 1.5aaasANUNY 1. fauayANNAY

eundadin 2. A0V ULHUNUIINAU TG Y walasanisin walasan1sin

WRTLENIAU 3. AL fUAITONULNUNRIUN TATIAITWRIU TATIANTWEIUN

P L PR A] <
4, UszifiunanaANlasusaasdns/ doau

a a
T595auLale >85%

T593auLads 92%

2.m5hevida
Heanlana
[WWng

1.ri’mum:i‘npuojw“m's17‘im"aom's‘lﬂa AMalunsvituauguune
2. 309U RN
3.QUANNATANNINRNEUY 112U

2. IR
Tanialunisvinou
> AHURULANUR

2. 3 MURRNTATH
Tan&lunisvineu
22 5

3.n52enda
22U

LvukunudugssaugeunsIaTAsINITRNEITURUR YT
2. dlasuniinguiisaaraiuiasenis

3.6uAINTIU

4alszifiuna

3.9a88zANUNY
walasan1sim
TAs9NTRILEBY
guawaulu

u2AY W& >85%

3. faUarANUAY
walagan1sin
TAs9NTILETU
guamwauluyuau
ade 83%

4.a52hauda

1.9WAUSINAULNAULALWUI BN UTIL AL 2R

4. FNUdaTAl65u

4, SudaTigua

da7 2. Aaviununishandadnd Asquamiaia thevdaiudu
3.6 HUNTENN LAY . 3 fuanis/ansiamn | annil 2556 Aa
4.600U aFIAFaU AL laTHIFHATASY vflu 10%
.................. 5U509ANUYNADN
' o . o 9 G
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39U 4 Wi Gofl
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Ts9auianuavLden TAauLnsINIAYNs 150 Aau

0R 05
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Descriptions Page
Category : General Standard
Strategy and Analysis
G4-1 Provide a statement from the most senior decision-maker of the B
organization
G4-2 Provide a description of key impacts, risks, and opportunities 1-6
Organizational Profile
G4-3 Report the name of the organization 1
G4-4 Report the primary brands, products, and services 1
G4-5 Report the location of the organization’s headquarters 1
G4-6 Report the number of countries where the organization operates 1
G4-7 Report the nature of ownership and legal form 1
G4-8 Report the markets served including geographic breakdown, sectors R
served, and types of customers and beneficiaries
G4-9 Report the scale of the organization -
G4-10 Report types of employees and their classification (such as gender, 12-13
permanent 25 employee, region, substantial portion and significant
variations)
G4-11 The percentage of total employees covered by collective bargaining 12
agreements
G4-12 Describe the organization’s supply chain 1
G4-13 Report any significant changes during the reporting period regarding -
the organization’s size, structure, ownership, or its supply chain
G4-14 Report whether and how the precautionary approach or principle is -
addressed by the organization
G4-15 List externally developed economic, environmental and social -
charters, principles, or other initiatives to which the organization
subscribes or which it endorses
G4-16 List memberships of associations (such as industry associations) and 51
national or international advocacy organizations in which the
organization participates in as strategic member
Identified Material Aspects and Boundaries
G4-17 Organizational consolidated financial statements or equivalent -
documents status
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Indicator Descriptions Page

G4-18 The process for defining the report content and the Aspect 2
Boundaries, and how the organization has implemented the

Reporting Principles for Defining Report Content

G4-19 List all the material Aspects identified in the process for defining 6

report content

G4-20 For each material Aspect, report the Aspect Boundary within the 2

organization

G4-21 For each material Aspect, report the Aspect Boundary outside the 2

organization

G4-22 The effect and the reasons of any restatements of information -

provided in previous reports

G4-23 Significant changes from previous reporting periods in the Scope and -

Aspect Boundaries

Stakeholder Engagement

G4-24 A list of stakeholder groups engaged by the organization 3-5

G4-25 The basis for identification and selection of stakeholders with whom 3-5
to engage

G4-26 The organizational approach to stakeholder engagement 3-5

G4-27 The key topics and concerns raised through stakeholder engagement 3-5

and how the organization has responded to those key topics and

concerns
Report Profile

G4-28 Reporting period (such as fiscal or calendar year) for information 2

provided

G4-29 Date of most recent previous report (if any) -
G4-30 Reporting cycle (such as annual, biennial) 2
G4-31 The contact point for questions regarding the report or its contents 2
G4-32 The organizational performance “in accordance” with GRI content

Index, or the reference to the External Assurance Report

G4-33 The organizational policy and current practice regarding external

assurance for the report

Governance

G4-34 The governance structure of the organization, including committees

of the highest governance body
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Indicator Descriptions Page

Ethics and Integrity

G4-56 The organizational values, principles, standards and norms of 21-22
behavior such as codes of conduct and codes of ethics

Category : Economic

Aspect : Economic Performance

G4-EC1 Direct economic value generated and distributed 7,20, 41

G4-EC2 Financial implications and other risks and opportunities for the 17-19
organizational activities due to climate change 32-40

G4-EC3 Coverage of the organizational defined benefit plan obligations -

G4-EC4 Financial assistance received from government -

Aspect : Market Presence

G4-EC5 Ratios of standard entry level wage by gender compared to local -
minimum wage at significant locations of operation

G4-EC6 Proportion of senior management hired from the local community at -
significant locations of operation

Aspect : Indirect Economic Impact

G4-EC7 Development and impact of infrastructure investments and services 7-11
supported

G4-EC8 Significant indirect economic impacts, including the extent of impacts 20

Aspect : Procurement Practices

G4-EC9 Proportion of spending on local suppliers at significant locations of -
operation

Category : Environmental

Aspect : Materials

G4-EN1 Materials used by weight or volume -

G4-EN2 Percentage of materials used that are recycled input materials -

Aspect : Energy

G4-EN3 Energy consumption within the organization -

G4-EN4 Energy consumption outside of the organization -

G4-EN5S Energy intensity 37

G4-EN6 Reduction of energy consumption 24 - 26

G4-EN7 Reduction in energy requirements of products and services 20, 37

Aspect : Water

G4-EN8 Total water withdrawal by source 33-34

G4-EN9 Water sources significantly affected by withdrawal of water -

G4-EN10 Percentage and total volume of water recycled and reused 33-34
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Indicator Descriptions Page

Aspect : Emissions

G4-EN15 Direct greenhouse gas (GHG) emissions (Scope 1) 20, 36
G4-EN16 Energy indirect greenhouse gas (GHG) emissions (Scope 2) 38-40
G4-EN17 Other indirect greenhouse gas (GHG) emissions (Scope 3) 38-40
G4-EN18 Greenhouse gas (GHG) emissions intensity 36
G4-EN19 Reduction of greenhouse gas (GHG) emissions 36 -39
G4-EN20 Emissions of ozone-depleting substances (ODS) -
G4-EN21 NOx, SOx, and other significant air emissions 40
Aspect : Effluents and Waste
G4-EN22 Total water discharge by quality and destination 35
G4-EN23 Total weight of waste by type and disposal method 38
G4-EN24 Total number of volume of significant spills -
G4-EN25 Weight of transported, imported, exported, or treated waste deemed -
hazardous under the terms of the basel convention Annex |, Il, Ill, and

VIII, and percentage of transported waste shipped internationally

G4-EN26 |dentity, size, protected status, and biodiversity value of water bodies -
and related habitats significantly affected by the organizational

discharges of water and run off

Aspect : Products and Services

G4-EN27 Extent of impact mitigation of environmental impacts of products and -
services
G4-EN28 Percentage of products sold and their packaging materials that are -

reclaimed by category

Aspect : Compliance

G4-EN29 Monetary value of significant fines and total number of non-monetary -

sanctions for no-compliance with environmental laws and regulations

Aspect : Transport

G4-EN30 Significant environmental impacts of transporting products and other -
goods and materials for the organizational operations, and

transporting members of the workforce

Aspect : Overall

G4-EN31 Total environmental protection expenditures and investments by type -

Aspect : Supplier Environment Assessment

G4-EN32 Percentage of new suppliers that were screened using environmental 5

criteria
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unions

Indicator Descriptions Page

G4-EN33 Significant actual and potential negative environmental impacts in the -
supply chain and actions taken

Aspect : Environmental Grievance Mechanisms

G4-EN34 Number of grievances about environmental impacts filed, addressed, 28
and resolved through formal grievance mechanisms

Category : Social

Sub-category : Labor Practices and Decent Work

Aspect : Employment

G4-LA1 Total number and rates of new employee hires and employee 12-13
turnover by age group, gender and region

G4-LA2 Benefits provided to full - time employees that are not provided to 16
temporary or part - time employees, by significant locations of
operation

G4-LA3 Return to work and retention rates after parental leave, by gender 13

Aspect : Labor / Management Relations

G4-LA4 Minimum notice periods regarding operational changes, including -
whether these are specified in collective agreements

Aspect : Occupational Health and Safety

G4-LA5 Percentage of total workforce represented in formal joint 18
management - worker health and safety committees that help monitor
and advise on occupational health and safety programs

G4-LA6 Type of injury and rates of injury, occupational diseases rete, lost 17
days and absenteeism and total number of work - related fatalities, by
region and by gender

G4-LAY Workers with high incidence or high risk of diseases related to their 17
occupation

G4-LA8 Health and safety topics covered in formal agreements with trade -

Aspect : Training and Education

continued employability of employees and assist them managing

career endings

G4-LA9 Average hours of training per year per employee by gender, and by 11
employee category
G4-LA10 Programs for skills management and lifelong learning that support the 9-11
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freedom of association and collective bargaining may be violated or

at significant risk, and measures taken to support these rights

Indicator Descriptions Page

G4-LA1 Percentage of employees receiving regular performance and career 9
development reviews, by gender and by employee category

Aspect : Diversity and Equal Opportunity

G4-LA12 Composition of governance bodies and breakdown of employees per 13
employee category according to gender, age group, minority group
membership, and other indicators of diversity

Aspect : Equal Remuneration for Woman and Men

G4-LA13 Ratio of basic salary remuneration of women to men by employee -
category, by significant locations of operation

Aspect : Supplier Assessment for Labor Practices

G4-LA14 Percentage of new suppliers that were screened using labor -
practices criteria

G4-LA15 Significant actual and potential negative impacts for labor practices -
in the supply chain and actions taken

Aspect : Labor Practices Grievance Mechanisms

G4-LA16 Number of grievances about labor practices filed, addressed, and -
resolved through formal grievance mechanisms

Category : Social

Sub-category : Human Rights

Aspect : Investment

G4-HR1 Total number and percentage of significant investment agreements 14
and contracts that include human rights clauses or that underwent
human rights screening

G4-HR2 Total hours of employee training on human rights policies or 11
procedures concerning aspects of human rights that are relevant to
operations, including the percentage of employees trained

Aspect : Non-discrimination

G4-HR3 Total number of incidents of discrimination and corrective actions -
taken

Aspect : Freedom of Association and Collective Bargaining

G4-HR4 Operations and suppliers identified in which the right to exercise 15
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to corruption and the significant risks identified

Indicator Descriptions Page

Aspect : Child Labor

G4-HR5 Operations and suppliers identified as having significant risk for 15
incidents of child labor, and measures taken to contribute to the
effective abolition of child labor

Aspect : Forced or Compulsory Labor

G4-HR6 Operations and suppliers identified as having significant risk for 15
incidents of forced or compulsory labor, and measures to contribute
to the elimination of all forms of forced or compulsory labor

Aspect : Security Practices

G4-HR7 Percentage of security personnel trained in the organizational human 9,18
rights policies or procedures that are relevant to operations

Aspect : Indigenous Rights

G4-HR8 Total number of incidents of violations involving rights of indigenous -
peoples and actions taken

Aspect : Assessment

G4-HR9 Total number of percentage of operations that have been subject to -
human rights reviews or impact assessments

Aspect : Supplier Human Rights Assessment

G4-HR10 Percentage of new suppliers that were screened using human rights -
criteria

G4-HR11 Significant actual and potential negative human rights impacts in the -
supply chain and actions taken

Aspect : Human Rights Grievance Mechanisms

G4-HR12 Number of grievances about human rights impacts filed, addressed, -
and resolved through formal grievance mechanisms

Category : Social

Sub-category : Society

Aspect: Local Communities

G4-S01 Percentage of operations with implemented local community 41, 42
engagement, impact assessments, and development programs

G4-502 Operations with significant actual and potential negative impacts on 46, 47
local communities

Aspect: Anti-corruption

G4-S03 Total number and percentage of operations assessed for risks related | 22 -24
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Indicator Descriptions Page
G4-S04 Communication and training on anti-corruption policies and 22
procedures
G4-S05 Confirmed incidents of corruption and actions taken -

Aspect: Public Policy

G4-S06 Total value of political contributions by country and -

recipient/beneficiary

Aspect: Anti-competitive Behavior

G4-S07 Total number of legal actions for anti-competitive behavior, anti-trust, -

and monopoly practices and their outcomes

Aspect: Anti-competitive Behavior

(G4-508 Monetary value of significant fines and total number of non-monetary -

sanctions for non-compliance with laws and regulations

Aspect: Supplier Assessment for Impacts on Society

G4-S09 Percentage of new suppliers that were screened using criteria for -

impacts on society

G4-S010 Significant actual and potential negative impacts on society in the 42

supply chain and actions taken

Aspect: Grievance Mechanisms for Impacts on Society

G4-SO011 Number of grievances about impacts on society filed, addressed, -

and resolved through formal grievance mechanisms

Category : Social

Sub-category : Product Responsibility

Aspect: Customer Health and Safety

G4-PR1 Percentage of significant product and service categories for which 3

health and safety impacts are assessed for improvement

G4-PR2 Total number of incidents of non-compliance with regulations and
voluntary codes concerning the health and safety impacts of

products and services during their life cycle, by type of outcomes

Aspect: Product and Service Labeling

G4-PR3 Type of product and service information required by the
organizational procedures for product and service information and
labeling, and percentage of significant product and service

categories subject to such information requirements
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Indicator Descriptions Page
G4-PR4 Total number of incidents of non-compliance with regulations and
voluntary codes concerning product and services information and
labeling, by type of outcomes
G4-PR5 Results of surveys measuring customer satisfaction 20, 26

Aspect: Marketing Communic

ations

G4-PR6

Sale of banned or disputed products

G4-PR7

Total number of incidents of non-compliance with regulations and
voluntary codes concerning marketing communications, including

advertising, promotion, and sponsorship, by type of outcomes

Aspect: Customer Privacy

G4-PR8

Total number of substantiated complaints regarding breaches of

customer privacy and losses of customer data

Aspect: Compliance

G4-PR9

Monetary value of significant fines for non-compliance with laws and
regulations concerning the provision and use of products and

services
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Organization

Employee Social

Best 3 lives organization
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