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12. FINANCIAL STATUS AND PERFORMANCE

12.1 Financial statements

12.1.1 Audited reports

The following discussion and analysis should be read in conjunction with the audited financial statements and the accompanying notes
for the years ended December 31, 2014, 2015 and 2016, and other financial information and operating data included elsewhere in this

document. Our financial statements are prepared and presented in accordance with Thai Financial Reporting Standards (“TFRS”) .

Except as otherwise indicated, all financial information herein is presented in Thai Baht based on the TFRS. Certain figures (including

the percentage amounts) have been subject to rounding adjustment.

(1) Independent Auditor who audits and/or reviews the Company’s financial statements

Financial Statements Company Auditor

The Company’s audited consolidated and Mega Lifesciences Public Ms.Wilai Buranakittisopon,

separate financial statements for the years
ended December 31, 2014

Company Limited and its a certified public accountant, registration no.

3920 KPMG Phoomchai Audit Ltd. (“KPMG”)

subsidiaries

The Company’s audited consolidated and Mega Lifesciences Public Ms.Orawan Chunhakitpaisan,

separate financial statements for the years
ended December 31, 2015

Company Limited and its a certified public accountant, registration no.

subsidiaries 6105 KPMG Phoomchai Audit Ltd. (“KPMG”)

The Company’s audited consolidated and Mega Lifesciences Public Ms.OrawanChunhakitpaisan,
separate financial statements for the years

ended December 31, 2016

Company Limited and its a certified public accountant, registration no.

subsidiaries 6105 KPMG Phoomchai Audit Ltd. (“KPMG”)

(2) Independent Auditor’s report

Financial Statements

Opinion

The Company’s audited consolidated
and separate financial statements for
the year ended December 31, 2013
and 2014

An unqualified opinion is given in the Independent Auditor’s report that the
consolidated and separate financial statements, presented fairly, in all material respects,
the financial position and the financial performance and cash flows for the year ended
December 31, 2014, in accordance with TFRS.

The Company’s audited consolidated
and separate financial statements for
the year ended December 31, 2014
and 2015

An unqualified opinion is given in the Independent Auditor’s report that the
consolidated and separate financial statements, presented fairly, in all material respects,
the financial position and the financial performance and cash flows for the year ended

The Company’s audited consolidated
and separate financial statements for
the year ended December 31, 2015
and 2016

An unqualified opinion is given in the Independent Auditor’s report that the
consolidated and separate financial statements, presented fairly, in all material respects,
the financial position and the financial performance and cash flows for the year ended
December 31, 2016, in accordance with TFRS.
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12.1.2 Historical Consolidated Financial and Other Information

Consolidated Statements of Financial Position Information

As of December 31%,

2014 2015 2016

Amount % of total' Amount % of totall Amount % of total'
Current assets
Cash and bank balances” 1,281.0 19.0 1,466.8 19.3 1,216.8 15:3
Trade accounts receivable 2,023.8 30.1 2,263.1 29.7 2,233.0 28.1
Other receivables 273.9 41 182.8 24 141.6 1.8
Inventories 1,649.5 245 2,066.6 27.2 1,888.9 23.8
Advances to suppliers and distributors 128.7 1.9 187.5 2.5 191.2 24
Other current assets - = - - 17.5 0.2
Total current assets 5,356.8 79.6 6,166.7 81.0 5,688.9 71.6
Nom-current assets
Investrﬁénf 'in associéte 'and joint ‘\‘/er'ﬁure - - N - | 4.9 01
Property, plant and equipment 980.1 14.6 1,029.5 13.5 1,151.8 14.5
Asset constructed on leased land - = 20 0.0 125 0.2
Intangible assets® 230.2 34 232.7 3.1 736.1 9.3
Prepayment for trademark 93.4 1.4 105.7 1.4 88.1 1.1
Deferred tax assets - = - = - =
Other non-current assets 713 1.1 734 1.0 2568.7 3.3
Total non-current assets 13751 204 tas33 190 22521 284
Total assets 6,731.8 100.0 7,610.0 100.0 7,941.0 100.0

1

Remarks: Percentage of total assets.

2

Cash and bank balances include non-restricted term deposits with banks.

* Includes goodwill of Baht 153.6 million arising from acquisition of Bio-Life Marketing SDN. BHD in 4Q16.

4

Certain previous year account balances have been re-classified to align with the current period classification.
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Consolidated Statement of Financial Position information

As of December 31%,

2014

2015

2016

Amount % of total'

Amount % of total’

Amount % of total

Current liabilities

Bank overdrafts and short-term loans from

financial institutions

Trade accounts payable

Other payables

Current portion of long-term loans from
financial institutions

Current portion of finance lease liabilities

Income tax payable

Accrued expenses

Total current liabilities

Non-current liabilities

Long-term loans from financial institutions

Finance lease liabilities

Deferred tax liabilities

Employees benefits obligation

Other non-current liabilities

Total non-current liabilities

354.2 5.3
1,305.9 19.4

363.4 5.4

75.4 1.1

0.2 0.0
55.5 0.8
366.2 5.4

2,520.8 37.4

137.2 2.0

0.2 0.0

3.0 0.0
90.1 1.3
24 0.0

232.8 3.5

543.3 71
1,602.9 21.1

337.0 4.4

82.5 1.1

8.4 0.1
80.1 1.1
4443 5.8

3,098.6 40.7

16.3 0.2
1.3 0.0
88.6 1.2
2.6 0.0

176.8 23

654.2 8.2
1,518.6 191
371.6 4.7

8.9 0.1
70.4 0.9

529.3 6.7

3,152.9 39.7

6.6 0.1
0.9 0.0
98.0 1.2
2.7 0.0

108.3 14

Total liabilities

2,753.6 40.9

3,275.4 43.0

3,261.2 411

1

Remarks: Percentage of total assets.

2

Cash and bank balances include non-restricted term deposits with banks.

* Includes goodwill of Baht 153.6 million arising from acquisition of Bio-Life Marketing SDN. BHD in 4Q16.

4

Certain previous year account balances have been re-classified to align with the current period classification.
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Consolidated Statement of Financial Position information

As of December 31%,

2014

2015

2016

Amount

% of total'

Amount % of total’

Amount % of total

Share capital

Authorised share capital

Issued and paid-up share capital

Retained earnings

Premium on ordinary shares

Warrants

Appropriated

Legal reserve

Corporate social responsibility reserve

Unappropriated

Other components of equity

Equity attributable to owners
of the Company

Non-controlling interests

Total shareholders’ equity

437.0
432.6
8.4
491
10.0

1,507.2

(167.2)

3,978.3

0.0

3,978.3

22.4

(2.5)

59.1

6.5
6.4
2,138.1 31.8
0.1
0.7

0.1

0.0

59.1

437.0

432.6 b
20.0
491
234

1,839.8

(168.3)

4,334.7

0.0

4,334.7

24.2

57.0

21381 281
03
-
03
2
00

57.0

437.0
432.6
2,138.1
34.1

49.1

25.1

2,226.3

(225.5)

4,679.8

0.0

4,679.8

N3]
54

26.9
0.4

0.6

58.9

Total liabilities and shareholders’ equity

6,731.8

100.0

7,610.0

100.0

7,941.0

100.0

Remarks: ' Percentage of total assets.

? Cash and bank balances include non-restricted term deposits with banks.

® Includes goodwill of Baht 153.6 million arising from acquisition of Bio-Life Marketing SDN. BHD in 4Q16.

* Certain previous year account balances have been re-classified to align with the current period classification.
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Consolidated Income Statement

Year ended December 31,

2014 2015 2016°

Amount % of total' Amount % of total' Amount % of total'

Revenue from sales of goods and 7,730.0 100.0 7.944.7 100.0 8,810.2 100.0
rendering of services

Cost of sales of goods and rendering of (4,624.9) (59.8) (4,538.3) (57.1) (5,123.5) (58.2)
services

Gross profit 31051 402 34064 429 36867 418
Other income s79 05 w43 12 @2 04
Profit before selling and administrative 3,143.0 40.7 3,500.8 441 3,718.9 42.2
expenses

Selling expenses (1,564.2) (20.2) (1,659.5) (20.9) (1,633.5) (18.5)
Administrative expenses (907.2) (11.7) (1,000.8) (12.6) (1,040.6) (11.8)
Profit before net foreign exchange loss 6717 - 87 8405 - 106 10448 11 9 |
Net foreign exchange loss (16.4) (0.2) - - (89.7) (1.0)
Profit before interest and tax 655.3 8.5 840.5 10.6 955.1 10.8
Finance costs (17.1) (0.2) (12.5) (0.2) (22.2) (0.3)
Share of loss from investment in joint — - — — - — (02) (00) |
venture

Profit before income tax expenses 638.1 8.3 828.0 10.4 932.7 10.6
Income tax expenses (90.3) (1.2) (132.2) (1.7) (137.7) (1.6)
Net profit for the year 547.8 71 695.7 8.8 794.9 9.0
Net profit attributable to owners of the 5478 - 71 6957 - 88 794990
Company

Non-controlling interests 0.0 0.0 0.0 0.0 0.0 0.0

Remark: ' Percentage of total revenue from sales of goods and rendering services.
? Baht 57.7 million attributable to forex loss in year ended December 31, 2015 has been classified as advertising expenses in audited financials

per TFRS guidance; given the charge being a forex loss, the amount has been adjusted from forex gain/loss.
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Consolidated Statement of Cash Flows Information

Year ended December 31,

2014 2015 2016

Cash flows from operating activities

Profit for the year 547.8 695.7 794.9

Depreciation 125.7 137.7 1443

Amortisation of intangible assets o.7 7.6 7:3

Allowance for decline in value of inventories 16.8 16.7 339

Investment income (17.4) (28.1) (14.3)

Finance costs 171 125 22.2

Allowance for doubtful accounts 1.9 29.8 4.6

Unrealized (gain) loss on exchange rate 46.8 (39.0) 103.0
(1.9 (0.5) (0.6)

Share of loss of investment in joint venture = - 0.2

Employee benefit obligations 11.9 15.5 14.3

Employee stock options 8.4 11.6 141

Income tax expense 90.3 132.2 137.7

Total Adjustments 853.3 991.8 1,261.7

Trade accounts receivable (361.1) (182.5) (31.5)

Other receivables (99.2) 82.0 23.3

Inventories 8.1 (427.5) 203.1

(27.9) (60.3) (4.9)

Restricted deposits at financial institutions 10.6 - (16.7)

Other non-current assets 25 (2.0) (48.7)

Trade accounts payable 162.4 274.6

Other payables 171.8 (18.3) 279

Accrued expenses 54 72.3 715

Other non-current liabilities - 0.1 0.1

Employee benefit obligations paid (0.5) (4.1) (3.6)

Utilisation of corporate social responsibility reserve - (0.5) -

Income taxes paid (111.3) (116.6) (132.5)

Net cash from (used in) operating activities 614.2 609.1 1,260.4

' Movement (investments/redemption) in non-restricted term deposits with banks have not been considered as investing activity
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Statements of cash flows (continued)

Year ended December 31,

2014 2015

2016

Cash flows from investing activities

Increase in bank overdrafts and short-term loans from financial

institutions

14.0 13.4

(159.9)

(181.1)

- - (5.1)
: » (1510
: : (s922)
. -

(202.4) (173.6)

(17.3)

(12.5)

(1,017.1)

(21.9)

(242.6) (353.6) (407.4)
(0.3) (2.7) (8.0)
(338.0) 188.8 107.7
(73.2) (66.7) (143.4)

(671.4)
(259.6)

1,540.3

(246.7)
188.8

1,281.0

(473.1)
(229.8)

1,466.8

Effect of exchange rate changes on balances held in foreign currency 0.3 (3.0) (20.2)
Cash and bank balance as at December 31 1,281.0 1,466.8 1,216.8
" Movement (investments/redemption) in non-restricted term deposits with banks have not been considered as investing activity.
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12.1.4 List of material financial ratios

Unit

Year ended December 31,

2014 2015

2016

Liquidity ratios

Liquidity ratio’

Quick ratio’

Current cash debt coverage ratio

Average receivable turnover

Average receivable period

Average inventory turnover

Average inventory period

Average payable turnover

Average payable period

Cash cycle

Profitability ratios

Gross profit margin

Operating profit margin

Operating cash flow to operating profit ratio

Net profit margin

Return on equity

Efficiency ratios

Return on assets

Return on fixed assets

Asset turnover ratio

Financial policy ratios

Interest-bearing debt to equity

Debt-to-Equity ratio

Interest coverage ratio

Debt service coverage ratiol

Times
Times

Times
Days

Times
Days

Days

%

%

%

%
%

Times

Times

Times

Times

Times

Times

Times 2.1 . g

4.1
2.8

129.8
3.7

96.3

121.3

7.1

56.2

1.2

0.1

0.7

35.8

6.8

1.3
0.2

Days 87.8

40.2
82
% 96.9

% 14.3

3.7

24

147.4
3.1
115.4

129.1

8.7

82 9.7

69.2

0.8

7.7

2.0
1.2

0.2

97.1

429
9.4

81.6

16.7

11
0.2

48.6

o
1.1
04
it
91.9
1390
3.3
1007
012
a8
1045

17.6

10.2
724

11

0.1
0.7
56.7

7.6

Dividend payout ratio

%

55.3

49.7

51.2

Remarks : ' The debt service coverage ratio is arrived as: Cash inflow from operating activities/ Cash outflow for term loan and interest repayments
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12.2 Description and analysis of financial status and performance

12.2.1 Overview of the past results of operations

Mega Lifesciences Public Company Limited market, sell and distribute pharmaceutical and consumer products. In addition, we also

manufacture nutraceutical products, prescription pharmaceutical products and OTC products under our own brand. These products

are distributed through our own distribution network or through other distributors.

At present, our business may be categorized into 3 segments, namely:

M

©)

Our Maxxcare™ distribution business: We market, sell and distribute various branded prescription pharmaceutical products,

OTC and consumer products.

Our services include warehouse management, collections (including assuming the liability for bad debts) , and value-added

services, such as marketing services for some major principals.

We operate our Maxxcare™ distribution business in three countries, namely, Myanmar, Vietnam, and Cambodia. Our main

customers (principals) are domestic and international pharmaceutical companies and leading consumer product manufacturers.
In addition, we also distribute our Mega We Care™ branded products in the markets in which we operate.

Our Mega We Care™ branded products business': We develop, manufacture, market and sell our Mega We Care™ branded
nutraceutical products, prescription pharmaceutical products and OTC products. As on December 31, 2016, our branded

products were being sold in 33 countries around the world, many of which are developing countries.

Our OEM business: In addition to manufacturing our own branded products, our manufacturing facilities in Thailand and

Australia perform OEM for third party customers.

For the years ended December 31, 2014, 2015 and 2016, our total revenue amounted to Baht 7,767.9 million, Baht 8,039.1 million
and Baht 8,842.4 million, respectively. This represented an increase of Baht 271.2 million or 3.5% from 2014 to 2015, and Baht 803.3

million or 10.0% from 2015 to 2016. The growth of such revenues is attributable to:

Q)

Revenues from sales of products under our Mega We Care™ branded products business amounted to Baht 3,611.9 million,
Baht 3,906.6 million and Baht 4,251.1 million for the years ended December 31, 2014, 2015 and 2016, respectively. This

represented an increase of Baht 294.7 million or 8.2% in 2015, and an increase of Baht 344.5 million or 8.8% in 2016.

Revenues from our Maxxcare™ distribution business amounted to Baht 3,694.1 million, Baht 3,558.1 million and Baht 4,160.0
million for the years ended December 31, 2014, 2015 and 2016, respectively. This represented a decrease of Baht 136
million or 3.7% in 2015, and a increase of Baht 601.9 million or 16.9% in 2016. Lower revenue in 2015 was mainly led by
the discontinuance of one of our principal in Myanmar; normalizing our revenue for 2014 (by excluding the business from
such principal) , Maxxcare™ distribution business revenue growth in 2015 stands at 12.3%. All markets of our distribution

business reported growth in 2016.

Revenues from our OEM business amounted to Baht 424.1 million, Baht 480.0 million and Baht 399.1 million for the years
ended December 31, 2014, 2015 and 2016, respectively, representing an increase of Baht 55.9 million or 13.2% in 2015 and

a decrease of Baht 80.9 million or 16.9% in 2016. This business contributed 4.5% of our total operating revenue in 2016.

Our net profits for the years ended December 31, 2014, 2015 and 2016 were recorded at Baht 547.8 million, Baht 695.7 million

and Baht 794.9 million, respectively, representing an increase of Baht 147.9 million or 27.0% in 2015 and an increase of Baht 99.2
million or 14.3% in 2016.

' The information under this segment includes impact from Bio-Life (a newly acquired subsidiary in 4Q16) and new projects which are in their nascent stage
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12.2.2 Analysis of the operating results

12.2.2.1 Analysis of the operating results for the years ended December 31, 2014, 2015 and 2016

Revenue from sales of goods and rendering of services

We recognize our revenue and related cost of sales when we have delivered and sold the goods to customers including hospitals,
drug dispensers and retailers. Our revenue from sales of goods and rendering of services represents total segment revenue after

net of inter segment charges.

Our total revenues from sales of goods and rendering of services from each business segment are indicated in the table below.

Year ended December 31,

2014 2015 2016

Total Total Total

Business segment Revenue % of total' Revenue % of total' Revenue % of total'

(in million THB, except percentages)

Our Mega We Care™ branded 36119 46.5 3,906.6 48.6 42511 . 481 :
products business

Our Maxxcare™ distribution business 3,694.1 47.6 3,558.1 443 4,160.0 47.0
Our OEM business 241 55 4800 60 8991 45
Other revenues® 37.9 0.5 94.3 1.2 32.2 0.4
Total 7,767.9 100.0 8,039.1 100.0 8,842.4 100.0
Remark: ' Percentage of total revenues.

? Other income includes foreign exchange gain; investment income; miscellaneous income. Baht 57.7 million attributable to forex loss in year ended
December 31, 2015 has been classified as SG&A expenses in audited financials per TFRS guidance; given the charge was relating to forex, the

same is adjusted against the forex gain of 2015.

Total revenue for the years ended December 31, 2014, 2015 and 2016 accounted for Baht 7,767.9 million, Baht 8,039.1 million and
Baht 8,842.4 million, respectively, representing an increase of Baht 271.2 million or 3.5% from 2014 to 2015 and Baht 803.3 million
or 10.0% from 2015 to 2016.

The inter segment items are the fees charged by our Maxxcare™ distribution business from our Mega We Care™ branded products
business since our Mega We Care™ branded products business uses our Maxxcare™ distribution business to distribute its branded
products in certain countries, i.e. Myanmar, Vietnam and Cambodia. To reflect such arrangements we charge distribution fees to our
Mega We Care™ branded products business via inter segment charges.
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The table below shows the breakdown of our revenue from sales of goods and rendering of services by business and geographical

segments.

Year ended December 31,

2014 2015 2016

Business segment Amount % of total'  Amount % of total' Amount % of total’

(in million THB, except percentages)

Mega We Care™ Branded products

Thailand 1,319.3 36.5 1,284.3 329 1,383.8 32.6

Qutside of Thailand

- Gross 24193 670  ozere 108 3ms2 T2
- Less:Inter segment charge52 (1 267) | (35) " (1453) | (37) " (1608) | (38) |
- Net 2,292.6 63.5 2,622.3 67.1 2,867.3 67.4
Total segment revenue 36119 1000 39066 1000 42511 1000

Maxxcare™ Distribution

Thailand - - - - - -

Outside of Thailand

- Gross as674 966 84128 959 3992 961
- Plus: Inter segment charges® 126.7 3.4 1453 4.1 160.8 3.9
- Net 3,694.1 100.0 3,558.1 100.0 4,160.0 100.0
Total segment revenue 3,694.1 100.0 3,658.1 100.0 4,160.0 100.0
OEM
— o s 158 e s 68 o 47
Outside of Thailand 357.2 84.2 4471 93.2 380.3 95.3
Total segment revenue 4241 100.0 480.0 100.0 399.1 100.0

Remarks: ' Percentage of our revenue from sales of goods and rendering of services by each business segment.

2 Inter segment charges for distribution services of our Mega We Care™ branded product business.

Revenues from our Mega We Care™ branded products business after net of inter segment charges were mainly derived from
revenues from sales of goods and rendering of services outside of Thailand, (while Thailand continues to be the largest market)
accounting for 63.5%, 67.1% and 67.4 % of total revenues from Mega We Care™ branded products business for the years ended
December 31, 2014, 2015and 2016, respectively. As we operate distribution business in Myanmar, Vietham and Cambodia, segment
revenues from our Maxxcare™ distribution business were completely derived from markets outside of Thailand. Revenues from our
OEM business derived from outside of Thailand accounted for 84.2%, 93.2% and 95.3 % of total revenue from our OEM business

for the years ended December 31, 2014, 2015 and 2016, respectively.

As on December 31, 2016, our branded products were being sold in 33 countries around the world, many of which are developing
countries with market leading presence in Southeast Asia and growing reach in Sub-Saharan Africa. The revenue derived from our
Mega We Care™ branded products business after net of inter segment charges for the years ended December 31, 2014, 2015 and
2016 accounted for Baht 3,611.9 million, Baht 3,906.6 million and Baht 4,251.1 million respectively, representing an increase of Baht
294.7 million or 8.2% in 2015 and Baht 344.5 million or 8.8% in 2016.
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Growth in 2016 was driven by Southeast Asia which was higher by 6.8% over 2015; Thailand showed signs of recovery, reported

growth. Africa was up by 6% despite slow-down in Nigeria; driven by good growth in other markets.

For the years ended December 31, 2014, 2015 and 2016, the revenues generated from top 15 selling Mega We Care™ branded products
contributed to 60.1%, 57.9% and 56.7% of our segment revenues before net of inter segment charges from our Mega We Care™

branded products business, respectively.

For the years ended December 31, 2014, 2015 and 2016, the revenues from sales of our Mega We Care™ branded products business
from top 5 countries, namely Thailand, Vietham, Myanmar, Nigeria and Cambodia constituted 76.2%, 76.8% and 75.9% of revenues
from sales of our Mega We Care™ after net of inter segment charges, respectively. The low per capita consumption and penetration
levels for our products in these markets as compared to developed markets, and our market leading brands coupled with science
based sales and marketing approach well complimented by new launches and new countries, enables us to expect good growth

rates in ensuing years.

For the year ended December 31, 2016, our top 5 selling Mega We Care™ branded products were Livolin ™, Enat™/ Nat E™ (Vitamin E

supplement) , Nat C™, Acnotin™ and Gofen™ .
Revenue from our Maxxcare™ distribution business

We operate our Maxxcare™ distribution business in three countries, namely, Myanmar, Vietnam, and Cambodia. Our main customers
(principals) are domestic and international pharmaceutical companies and leading consumer product manufacturers. We categorize
our Maxxcare™ distribution business by the type of products we distribute, such as: (i) pharmaceutical products, and (i) Consumer
products. Consistent with the practice in the pharmaceutical industry, the principals of our distribution business sell their products
to us and we subsequently resell these products to our customers, such as independent or chain pharmacies, hospitals and other
retailers. The revenue reported under Maxxcare™ distribution business includes revenue arising from third party principals and

intersegment charge resulting from distribution of Mega We Care™ branded products business.

For the years ended December 31, 2014, 2015 and 2016, the revenues derived from our Maxxcare™ distribution business after net
of inter segment charges accounted for Baht 3,694.1 million , Baht 3,558.1 million and Baht 4,160 million, respectively, representing
a decrease of Baht 136 million or 3.7% in 2015 and an increase of Baht 601.9 million or 16.9% in 2016. Lower revenue in 2015 was
mainly a result of discontinuance of one of our principal in Myanmar; normalizing our revenue for 2014 (by excluding the business

from such principal) , Maxxcare™ distribution business revenue growth in 2015 stands at 12.3%.

The revenues derived from the Maxxcare™ distribution business after net of inter segment charges in 2016 mainly came from Myanmar
which constituted 60.5% of the Maxxcare™ distribution business revenue, followed by Vietnam and Cambodia contributing 29.7%

and 9.9%, respectively. All markets in 2016 reported growth.
Revenue from OEM business

Revenues from our OEM business amounted to Baht 424.1 million, Baht 480.0 million and Baht 399.1 million for the years ended
December 31, 2014, 2015 and 2016, respectively, representing an increase of Baht 55.9 million or 13.2% in 2015 and a decrease of
Baht 80.9 million or 16.9% in 2016. Decrease in revenue for 2016 was mainly a result of lower demand from overseas customers.

This business contributed 4.5% of our total operating revenue in 2016.

Our OEM business allows us to utilize the idle capacity of our manufacturing facilities in serving demand of our long term customers.
Generally, we arrange the procurement of most of the raw materials, then manufacture and sell the finished OEM products to our
OEM principals. Certain principals may supply us with the packaging and label materials. The recognized revenues from our OEM
business therefore represent the value of products manufactured and sold to our OEM principals. In addition, our product development

team develops the formulations of OEM products.

Our revenues from OEM business were mainly derived from principals in Australia and Thailand, which collectively contributed to
75.1%, 66.4% and 76.6% of our segment revenues from our OEM business for the years ended December 31, 2014, 2015 and
2016, respectively. Increase in the collective share of revenue from Australia and Thailand to 76.6% in 2016 from 66.4% in 2015 is

a reflection of lower demand from overseas customers.
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Cost of goods sold

Our costs of goods sold in each business segment are set out in the table below.

Year ended December 31,

2014 2015 2016

Business segment Amount % of total' Amount % of total' Amount % of total’

(in millions THB, except percentages)

Our Mega We Care™ branded products 1,368.9 29.6 1,374.3 30.3 1,536.1 30.0
Our Maxxcare™ distribution business 2,900.5 62.7 2,809.2 61.9 3,266.4 63.8
OEM 355.5 7.7 354.8 7.8 3211 6.3
Total 4,624.9 100.0 4,538.3 100.0 5,123.5 100.0
Remark: ' Percentage of total cost of goods sold.

Total cost of goods sold for the years ended December 31, 2014, 2015 and 2016 were Baht 4,624.9 million, Baht 4,538.3 million and
Baht 5,123.5 million, respectively. Cost of goods sold as a % to revenue was 59.8% in 2014, 57.1% in 2015 and 58.2 % in 2016.

Cost of goods sold under Mega We Care™ branded products business

For the years ended December 31, 2014, 2015 and 2016, the costs of goods sold under our Mega We Care™ branded products business
were Baht 1,368.9 million, Baht 1,374.3 million and Baht 1,536.1 million, respectively, Cost of goods sold under Mega We Care™
as a % to revenue was 37.9% in 2014, 35.2% in 2015 and 36.1% in 2016.

We also outsource manufacturing to third parties for certain Mega We Care™ branded products, for such products, we record the

cost of outsourcing for finished goods as the cost of raw materials.
Cost of goods sold under Maxxcare™ distribution business

For the years ended December 31, 2014, 2015 and 2016, the costs of goods sold under our Maxxcare™ distribution business were
Baht 2,900.5 million, Baht 2,809.2 million and Baht 3,266.4 million, respectively. Cost of goods sold under Maxxcare™ as a % to
revenue was 78.5% in 2014, 79.0% in 2015 and 78.5% in 2016.

Our Maxxcare™ distribution business provides distribution services for both third party products and our own Mega We Care™
branded products. However, the cost of goods sold under Maxxcare™ distribution business only includes the amount of goods
purchased from our third party principals. The cost of our Mega We Care™ branded products that we distribute does not constitute
part of costs of goods sold of our Maxxcare™ distribution business, because we recognize revenue for the value of Mega We Care™
products sold as distribution fee (currently recognized as inter segment charges) . It should be noted that the cost of goods sold from
Maxxcare™ distribution business shown above does not take into account the costs for transportation, freight and labor associated

with the distribution of products.
Cost of goods sold in OEM business

For the years ended December 31, 2014, 2015 and 2016, the costs of goods sold in our OEM business were Baht 355.5 million,
Baht 354.8 million and Baht 321.1 million, respectively, Cost of goods sold under OEM as a % to revenue was 83.8% in 2014, 73.9%
in 2015 and 80.5% in 2016.
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Gross profits and gross profit margins

Our total gross profits for the years ended December 31, 2014, 2015 and 2016 were Baht 3,105.1 million, Baht 3,406.4 million and
Baht 3,686.7 million, respectively, representing an increase Baht 301.3 million or 9.7% in 2015 and Baht 280.3 million or 8.2% in
2016. Gross Profits as a % to revenue was 40.2% in 2014, 42.9% in 2015 and 41.8% in 2016.

While the segmental gross margins largely remain maintained in 2016; change in revenue mix driven by higher growth in Maxxcare™

revenue caused slight narrowing of overall gross margins.

The table below sets forth our gross profits and gross profit margins of each business segment.

Year ended December 31,

2014 2015 2016
% of gross % of gross % of gross
profit to profit to profit to
Business segment Amount revenue Amount revenue Amount revenue

(in millions THB, except segment gross profits)

Our Mega We Care™ branded products 22429 i 62.1 2,532.4 64.8 2,715.i . 639
Our Maxxcare™ distribution business 793.6 215 748.9 21.0 893.7 215
OEM 68.6 16.2 125.2 26.1 78.0 19.5
Total 3,105.1 40.2 3,406.4 42.9 3,686.7 41.8

For the years ended December 31, 2014, 2015 and 2016, the gross profit margins were in the range of 62% to 65% for our Mega
We Care™ branded products business, 21% to 22% for our Maxxcare™ distribution business, and 16% to 26% for OEM business.
The gross profits from our branded products business were the largest contributor to our total gross profits, representing 72.2%,
74.3% and 73.6 % of total gross profits for the years ended December 31, 2014, 2015 and 2016, respectively.

For the years ended December 31, 2015 and 2016, our gross profit margins for Mega We Care™ branded products business were
mostly stable. Gross margins in the business are influenced by product mix, level of output and exchange rates during the period.
The gross profit margins in Maxxcare™ distribution business largely remain maintained for the years ended December 31, 2015 and

2016. Year on year changes in gross margins are a result of change in principal and service mix.

It should be noted that the total gross profits from distribution business mentioned above did not include the costs for transportation,

freight, and labor associated with the Maxxcare™ distribution of products, these costs are included in the selling expenses.
Gross profits for OEM business was lower in 2016 mainly due to decline in revenue from overseas customers.
Other income

For the years ended December 31, 2014, 2015 and 2016, our revenue derived from other income accounted for Baht 37.9 million,
Baht 94.3 million and Baht 32.2 million, respectively, an increase of Baht 56.5 million or 149.1% from 2014 to 2015 and a decrease
of Baht 62.2 million or 65.9% from 2015 to 2016.

Key components of our other income are: (i) net foreign exchange gain; (ii) export incentives;(iii) investment income (iv) revenue from
sales of product dossier; Export incentives income (also known as blue corners incentives) is the incentive provided by the Ministry

of Commerce in Thailand through tax credits given to the exporters on promoted products that we export to our overseas customers.

For the year ended December 31, 2016, other income was lower, given a net foreign exchange loss during 2016 compared to net
foreign exchange gain of Baht 44.3 million in 2015 and decrease in investment income from Baht 28.1 million in 2015 to Baht 14.3

million in 2016, given usage of interest bearing deposits for business expansion.
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Selling expenses

For the years ended December 31, 2014, 2015 and 2016, the selling expenses accounted for Baht 1,564.2 million, Baht 1,659.5
million and Baht 1,633.5 million, representing an increase of Baht 95.3 million or 6.1% from 2014 to 2015 and a decrease of Baht
25.9 million or 1.6% from 2015 to 2016.

The selling expenses can be broken into key items as indicated in the table below.

Year ended December 31,

2014 2015 2016

Selling expenses Amount % of total'  Amount % of total' Amount % of total'

(in millions THB, except percentages)

Advertising® 9104 - 58.2 931.9 56.2 8631 . 528
Personnel 4423 28.3 495.9 29.9 551.4 338
Freight expense 105.2 6.7 110.0 6.6 87.9 54
Commission fees 4.6 0.3 2.7 0.2 0.5 0.0
Depreciation and amortization 17 - 01 16 - 01 2201
Others 100.0 6.4 1175 74 128.4 7.9
Total 1,564.2 100.0 1,659.5 100.0 1,633.5 100.0
Remark: ' Percentage selling expenses

2 Baht 57.7 million attributable to forex loss in year ended December 31, 2015 has been classified as advertising expenses in audited financials

per TFRS guidance; given the charge being a forex loss, the amount has been adjusted from forex gain/loss.

Key selling expenses of our group are advertising expenses and personnel expenses which accounted for 52.8% and 33.8%,
respectively, of our total selling expenses for the year ended December 31, 2016. Other selling expenses accounted to 7.9% of our
total selling expenses for the year ended December 31, 2016, which mainly included: (i) rental fees for transportation equipment;
(ii) travel, transportation and conveyance expenses for selling activities; (jii) distribution expenses; and (iv) vehicle repairs and

maintenance, and such other expenses.

The advertising expenses for the years ended December 31, 2014, 2015 and 2016 were Baht 910.4 million, Baht 931.9 million and
Baht 863.1 million, respectively, representing an increase of Baht 21.5 million or 2.4% in 2015, and a decrease of Baht 68.8 million
or 7.4% in 2016.

The personnel expenses for the years ended December 31, 2014, 2015 and 2016 were Baht 442.3 million, Baht 495.9 million and Baht
551.4 million, respectively, representing an increase of Baht 53.5 million or 12.1% in 2015 and Baht 55.5 million or 11.2 % in 2016.

Administrative expenses

For the years ended December 31, 2014, 2015 and 2016, the administrative expenses amounted to Baht 907.2 million, Baht 1,000.8
million and Baht 1,040.6 million, respectively, representing an increase of Baht 93.6 million or 10.3% in 2015 and Baht 39.8 million
or 4.0% in 2016.
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The administrative expenses, broken down into key items, are set forth in the table below.

Year ended December 31,

2014 2015 2016
Administrative expenses Amount % of total' Amount % of total’ Amount % of total'
(in millions THB, except percentages)

personnel so1 495 503 500 5224 502
Transportation costs 133.5 14.7 122.2 12.2 122.1 11.7
Depreciation and amortization 492 - 54 560 - 56 553 53
Professional fee 32.7 3.6 26.2 2.6 34.6 3.3
Drug development expense 246 - 27 291 - 29 327 31
Other 2181 240 2670 267 2735 263
Total 907.2 100.0 1,000.8 100.0 1,040.6 100.0

Remark: ' Percentage of administrative expenses.

Key administrative expenses of our group are personnel expenses and transportation costs which accounted for 50.2% and 11.7% of
our total administrative expenses for the year ended December 31, 2016, respectively. Other administrative expenses accounted for
26.3% of our total administrative expenses for the year ended December 31, 2016, which included: (i) insurance premiums on fixed
assets for manufacturing, product liabilities and health and life insurance for our employees; (i) printing stationary; (i) meeting and
conference expense; (iv) repair and maintenance; (v) office and administrative expense; (vi) bank charges; (vii) registration expense;

(viii) rental; and (ix) taxes.

The personnel expenses for the years ended December 31, 2014, 2015 and 2016 were Baht 449.1 million, Baht 500.3 million and
Baht 522.4 million, respectively, representing an increase of Baht 51.2 million or 11.4% in 2015;and an increase of Baht 22.1 million
or 4.4% in 2016.

Finance costs

Finance costs mainly consist of interest expenses from bank loans and overdrafts in the form of Working Capital requirements, Trust
Receipts, Packing Credit, Export Bill financing, Promissory Notes and Other Short-Term Credit facilities. We currently have working
capital lines and credit facilities with several local and international commercial banks. As of December 31, 2016, the credit facilities
were mainly denominated in United States Dollars (USD) ; while part of it being in respective local currencies of the country in

which such credit facility was used.

For the years ended December 31, 2014, 2015 and 2016, we incurred finance costs of Baht 17.1 million, Baht 12.5 million and Baht
22.2 million, respectively, representing a decrease of Baht 4.6 million or 26.8% in 2015 and an increase of Baht 9.7 million or 77%
in 2016.

The increase in finance cost in 2016 was a mainly a result of short-term credit facility availed by our subsidiaries in local currency

of operating countries at relatively higher cost of funding. This would help to minimize the overall foreign currency exposure.
Profits before income tax expenses

For the years ended December 31, 2014, 2015 and 2016, profits before income tax expenses were Baht 638.1 million, Baht 828
million and Baht 932.7 million, respectively, representing increase of Baht 189.9 million or 29.8% in 2015 and an increase of Baht
104.7 million or 12.6% in 2016. Increase in profit before tax in 2016 was mainly a result of growth in revenue and stable selling and

administrative expenses.

Profit before income tax in 2016 was impacted by net forex loss of Baht 90 million (mainly driven by devaluation of Nigerian currency

amounting to Baht 63 million) and expenses relating to new projects of Baht 15 million.
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Corporate income taxes

The Corporate income tax expenses for the fiscal years ended December 31, 2014, 2015 and 2016 were Baht 90.3 million, Baht
132.2 million and Baht 137.7 million, respectively. These represented the effective corporate tax rates of 14.1%, 16.0% and 14.8%,

respectively. The tax expenses are after considering the eligible exemption under the scheme of Board of Investment (“BOI”) .

Since certain portion of our group taxable income is derived from the manufacturing of medicines which has been promoted by the
Board of Investment (“BOI”) , starting from July 31, 2012, we have been exempted for corporate income tax associated with the
promoted business operations for a period of 5 years as supported by the BOI's promotional privileges. As of December 31, 2016,

we have availed such benefits amounting to Baht 289.6 million.
Net profits

Our net profits for the years ended December 31, 2014, 2015 and 2016 accounted for Baht 547.8 million, Baht 695.7 million and
Baht 794.9 million, respectively, or net profit margins of 7.1%, 8.8% and 9%, respectively. Increase in net profits in the year 2016
compared to the year 2015, was mainly a result of growth in revenue and stable selling and administrative expenses Net profits in
2016 was impacted by net forex loss of Baht 90 million (mainly driven by devaluation of Nigerian currency amounting to Baht 63

million) and expenses relating to new projects of Baht 15 million.
12.2.3 Analysis of the financial position

Assets

As of December 31,

2014 2015 2016

Current assets

Cash and bank balance 1,281.0 1,466.8 1,216.8
Trade accounts receivable 2,023.8 2,263.1 2,233.0
Other receivables  ome s 1416
Inventories 1,649.5 2,066.6 1,888.9
Advances to suppliers end distibutors a7 e 1912
Other current assets = - 17.5
Totsl curent assets . sases 6167 56889
Non_current A
Investment in associste and jeint venturs | . y 49
Property, plant and equipment 980.1 1,029.5 1,151.8
Asset constructed on leased land = 2.0 12.5
Intangible assets 230.2 232.7 736.1
Doforred tax assets C ewa 7 81
Other non-current assets 713 73.4 258.7
Totsl non-current assets © tema tasss 22521
Total assets 6,731.8 7,610.0 7,941.0
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QOur total assets as of December 31, 2014, 2015 and 2016, were Baht 6,731.8 million, Baht 7,610 million and Baht 7,941 million,

respectively, mainly consisting of cash and cash equivalents, trade accounts receivable, inventories and property, plant and equipment.

As of December 31, 2016, total assets increased from December 31, 2015 by Baht 330.9 million or by 4.3%. Increase in total assets
was mainly a result of increase in intangible assets of Baht 503.4 million; driven by trademark of Baht 343.3 million and goodwill
of Baht 153.6 million arising from 100% acquisition of equity in Bio-Life Marketing SDN. BHD. (Bio-Life). Cash and bank balance
decreased by Baht 250 million due to investment in business expansion and dividend payouts. Trade receivables and inventories

decreased by Baht 30.1 million and Baht 177.8 million, respectively, during the year reflecting improvement in working capital.
Current assets
Trade accounts receivable

Our trade accounts receivable comprises trade accounts receivable from distributors, local importers and customers such as hospitals,

retail pharmacies, stockists and others.

Our net trade accounts receivable as of December 31, 2014, 2015 and 2016, were Baht 2023.8 million, Baht 2,263.1 million and
Baht 2,233 million, respectively.

As of December 31, 2016, net trade accounts receivable decreased from December 31, 2015 by Baht 30.1 million or by 1.3%.

The following table sets forth an ageing profile of our trade accounts receivable from other parties.

As of December 31,

2014 2015 2016
Related parties 62.5 36.6 36.5
Other parties
Witin redit tem C ams tesd 16816
Overdue
less than S months  ems sms 4637
3-6 months 65.7 132.9 37.3
642 months s ss 11
over 2months 28 250 268
Total trade accounts receivable 2,033.0 2,290.2 2,262.0
Less: Allowance for doubtful account (9.3) (27.2) (28.9)
Net trade accounts receivable 2,023.8 2,263.1 2,233.0

We commence counting the age of trade accounts receivable from the day we sell products and issue an invoice to the local
importers and/or distributors. However; we recognize the revenue from sales when such local importers and/or distributors complete
the sale of products to our end consumers. Consequently, there is a time lag between when we commence ageing for our trade

accounts receivable and when we recognize revenue from sales. This results in an existence of our overdue trade accounts receivable.

We are of the view that the method that we use to age our trade accounts receivable is appropriate to our current business operations.
This is because our trade accounts receivable originate from local importers and/or distributors who are required to make payments
for the products to us in accordance with the relevant credit term. Therefore, the present method of ageing our trade accounts

receivable reflects the actual amount of our working capital requirements.

Nevertheless, our average receivable periods for the years ended December 31, 2014, 2015 and 2016, were 88 days, 97 days and
92 days, respectively, which are consistent with industry norms. In addition, most of our trade accounts receivable was from large

multinational third party distributors and reputable local importers.
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Inventories

The following table set forth our inventories.

As of December 31,

2014 2015

2016

Finished goods

Less: allowance decline in value

1,369.1

138.5 189.2
52.2 54.3
1.2 1.7

53.1 85.6

1,660.2

(10.7) (15.7)

1,699.5

2,082.3

1,574.3
185.1
48.7
a7
0.1
62.9
1,918.8

(30.0)

Net inventories

1,649.4 2,066.6

1,888.9

Our inventories comprise: (i) finished goods of approximately 80% to 83%; (ii) raw materials of approximately 8% to 10%; (i) work in

progress of approximately 3% to 4%; (iv) packing materials of approximately 2% to 3%; (v) spare parts and supplies of approximately

upto to 0.2%; and (vi) goods in transit of approximately 3% to 4% of our total net inventories.

Our net inventories as of December 31, 2014, 2015 and 2016, were Baht 1,649.4 million, Baht 2,066.6 million and Baht 1,888.9

million, respectively.

As of December 31, 2016, net inventories decreased from December 31, 2015 by Baht 177.8 million or by 8.6%. Decrease in

inventory was a result of perceived demand for our principals’ products in Maxxcare™ distribution business and expected offtakes for

Mega We Care™ branded products business.

Our average inventory periods for the years ended December 31, 2014, 2015 and 2016 were 130 days, 147 days, and 139 days,

respectively.

Property, plant and equipment

Details of our property, plant, and equipment can be summarized as per table below.

As of December 31,

2014 2015

2016

63.8 128.3

308.0
12.6 1.5

433.3

295.7

438.5

294.7
293.2
72

431.4

Furniture, fixtures and office equipment 76.6 o 66.0 62.8
Vehicle 52.8 74.8 5818
Asset under construction 33.0 14.7 3.3
Total net book value 980.1 1,029.5 1,151.8
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Our major net property, plant and equipment comprise our machinery and equipment and building and building improvements.

Our net property, plant, and equipment as of December 31, 2014, 2015 and 2016, were Baht 980.1 million, Baht 1,029.5 million,
Baht 1,151.8 million respectively.

As of December 31, 2016, net property, plant, and equipment increased from December 31, 2015 by Baht 122.3 million or by
11.9%. The increase was mainly towards the acquisition of land as part of overall investment plan for future expansion of Thailand
manufacturing facility amounting to Baht 167.4 million; Apart from land acquisition, usual investments towards improvement and

maintenance of manufacturing and other facilities was incurred during the year.
Intangible Assets

On December 12, 2012, we acquired trademarks, intellectual property rights and regulatory documentation related to products
produced and sold under Eugica™ brand from DHG Pharmaceutical Joint Stock Company in Vietnam for a consideration of USD

6 million or Baht 185.4 million, this amount constitutes 79.7% of total intangible assets as at the year ending December 31 2015.

We intend to further expand its value in Vietnam and other regions through further investment in sales and marketing efforts which

are expensed as incurred. Therefore the acquisition cost of the trademark Eugica™ is considered to have an infinite life span

The carrying amount of Eugica™ trademark is tested annually to determine whether there is any indication of impairment by comparing

with the recoverable amount.

On November 30, 2016, we acquired 100% equity of Bio-Life Marketing SDN. BHD. An independent appraiser was appointed to
determine the fair value of business to comply with TFRS 3. Based on fair values arrived by appraiser; an intangible assets constituting
trademark amounting to Baht 343.3 million and goodwill of Baht 153.6 million was determined and capitalized during the year. These
Trademark and goodwill are considered to have an infinite life as they will continue to generate inflows with the perpetual existence
of business. The carrying amount of trademark and goodwill will be tested annually to determine whether there is any indication of

impairment by comparing with the recoverable amount.
The appropriateness of the capital structure

As of December 31, 2014, 2015 and 2016, our debt-to-equity ratio was 0.7 times, 0.8 times and 0.7 times respectively. The present

ratio reflects a prudent and solid capital structure.
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Liabilities

As of December 31,

2014 2015 2016
Current liabilities
Bank overdrafts and short-term loans from financial institutions 354.2 543.3 654.2
Trade accounts peyeble © 1as9 1029 15186
Other payables 363.4 337.0 371.6
Current portion of long-term loans from financial institutions. 4 oms -
Current portion of finance lease liabilities 0.2 8.4 8.9
come tax payable . ss  s1 704
Accrued expenses 366.2 4443 529.3
Total current liabilities 2,520.8 3,098.6 3,152.9
Non-curont liabiies
Long—term 7I<73ans from finanréirarlr |nst|tut|0ns VVVVVVVVVVVVV 1372 68.0 =
Finance lease liabilities 0.2 16.3 6.6
Doforred tax liabilies s 13 o9
Employee benefit obligations 90.1 88.6 98.0
Other non-curent liabilies 24 28 21
Total non-current liabilities 232.8 176.8 108.3
Total liabilities 2,753.6 3,275.4 3,261.2

Our total liabilities as of December 31, 2014, 2015 and 2016, were Baht 2,753.6 million, Baht 3,275.4 million, and Baht 3,261.2 million,
respectively. Our total liabilities mainly consisted of bank overdrafts and short-term loans from financial institutions, trade accounts

payable, accrued operating expenses and long-term loans from financial institution.

As of December 31, 2016, total liabilities decreased from December 31, 2015 by Baht 14.2 million or by 0.4%. The decrease was

mainly on account of reduction in trade accounts payable and long terms loans to financial institutions following repayment.
Bank overdrafts and short-term loans from financial institutions

As of December 31, 2014, 2015 and 2016, bank overdrafts and short-term loans from financial institutions were Baht 354.2 million,
Baht 543.3 million and Baht 654.2 million, respectively. Our bank overdrafts and short-term loans from financial institutions were

mainly used for financing our working capital requirements to support business needs.
Trade accounts payable

Our trade accounts payable mainly comprises trade accounts payable to our suppliers of raw materials, principals of the Maxxcare™

distribution businesses, and others.

As of December 31, 2014, 2015 and 2016, our total trade accounts payable were Baht 1,305.9 million, Baht 1,602.9 million and Baht

1,518.6 million, respectively.
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As of December 31, 2016, trade accounts payable decreased from December 31, 2015 by Baht 84.3 million or by 5.3%.
For the years ended December 31, 2014, 2015 and 2016, the average payable periods were 96 days, 115 days, and 110 days,

respectively.
Accrued expenses

Our accrued expenses mainly comprise accrued expenses associated with salary, advertisement and other expenses at our

representative offices located overseas.

As of December 31, 2014, 2015 and 2016, our total accrued expenses were Baht 366.2 million, Baht 444.3 million and Baht 529.3

million, respectively.
Shareholders’ Equity

As of December 31, 2014, 2015 and 2016, our shareholders’ equities were Baht 3,978.3 million, Baht 4,334.7 million and Baht 4,679.8

million, respectively. Our shareholders’ equity has consistently increased because of the net profits over the corresponding periods.

For the years ended December 31, 2014, 2015 and 2016, we paid out dividends to our shareholders in the amount of Baht 242.5
million , Baht 353.6 million, and Baht 407.4 million, respectively.

Liquidity
Our cash flows from operating activities have increased over the past years.

(1) Cash flow from operating activities

For the years ended December 31, 2014, 2015 and 2016, our net cash inflow from operating activities accounted for Baht 614.2

million, Baht 609.1 million, Baht 1,260.4 million, respectively.

For the year ended December 31, 2015, net cash generated from operating activities was Baht 609.1 million. The majority of this
amount was derived from our net profits for the year of Baht 695.7 million, adjusted mainly to reflect cash inflows from an increase
in trade accounts payables of Baht 274.6 million, increase in accrued operating expenses of Baht 72.3 million and certain non-cash
charges relating to the depreciation and amortization of Baht 145.2 million, partially offset by cash outflows from an increase in

trade accounts receivables of Baht 182.5 million and Baht 427.5 towards inventories; this increase was in line with business needs.

For the year ended December 31, 2016, net cash generated from operating activities was Baht 1,260.4 million. The majority of this
amount was derived from our net profits for the year of Baht 794.9 million, adjusted mainly to reflect cash inflows from reduction

in inventories of Baht 203.1 million and depreciation and amortization of Baht 151.6 million

(2) Cash flow from investing activities

For the years ended December 31, 2014, 2015 and 2016, our net cash outflow in investing activities accounted for Baht 202.4 million,

Baht 173.6 million and Baht 1,017.1 million, respectively.

For the year ended December 31, 2015, net cash used in investing activities was Baht 173.6 million. Cash used in this period mainly
comprised of, acquisition of land as part of overall investment plan for future expansion, in Australia of Baht 37.6 million and Baht
26.8 million in Thailand; Baht 53.8 million towards maintenance and improvement capex for Thailand manufacturing facility. We
acquired trucks on financial lease in Myanmar to support our distribution business resulting in an outflow of Baht 15.2 million. Baht

12.2 million was spent for improvement in information systems.

For the year ended December 31, 2016, net cash used in investing activities was Baht 1,017.1 million. Cash used in this period
mainly comprised of, acquisition of 100% equity of Bio-Life Marketing SDN. BHD, resulting in an outflow of Baht 592.2 million (this
outflow is net of pre-existing cash in transferor company) , an amount of Baht 167.4 million towards acquiring a land very next to
our existing Thailand manufacturing facility to support the future expansion needs. Baht 151 million paid to acquire the leasehold
rights in Myanmar for the construction of state-of-art warehouse. Total outflow for the period also includes amount spent towards

improvement and maintenance of existing manufacturing and other facilities existing in respective country of operation.
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(3) Cash flow from financing activities

For the years ended December 31, 2014, 2015 and 2016, our net cash outflow from financing activities accounted for inflow of Baht

671.4 million, outflow of Baht 246.7 and an outflow of Baht 473.1 million, respectively.

For the year ended December 31, 2015, net cash outflow from financing activities was Baht 246.7million. This outflow was a result
of repayment of long term loans of Baht 66.7 million, increase of bank overdraft and short term loans of Baht 188.8 million, and

payment of cash dividends of Baht 353.6 million.

For the year ended December 31, 2016, net cash outflow from financing activities was Baht 473.1 million. This outflow was a result
of repayment of long term loans of Baht 143.4 million and payment of cash dividends of Baht 407.4 million, getting partially offset

by increase of bank overdraft and short term loans of Baht 107.7 million.
(4) Key financial ratios
As of December 31, 2014, 2015 and 2016, our current ratios were 2.1 times, 2.0 time and 1.8 times respectively.

For the years ended December 31, 2014, 2015 and 2016, we achieved returns on equity of 14.3%, 16.7% and 17.6%, respectively.
For the years ended December 31, 2014, 2015 and 2016, the returns on assets were 8.2%, 9.7%, and 10.2%, respectively.

As of December 31, 2014, 2015 and 2016, our debt-to-equity ratio was 0.7 times, 0.8 times and 0.7 times, respectively.
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BUSINESS OVERVIEW

Mega Lifesciences PCL (MEGA) is a leading participant in the health and wellness industry in developing

countries. Our business may be categorized into three segments:

1. Mega We Care™ branded products business* : We develop, manufacture, market and sell our
own brand of market leading nutraceutical products, prescription pharmaceutical products and OTC
products which are mostly sold in developing countries with market leading presence in Southeast

Asia and growing reach in Sub-Saharan Africa.

2. Maxxcare™ distribution business : We market, sell and distribute various branded prescription
pharmaceutical products, OTC and FMCG products. We operate our MaxxcareTM distribution business
in three countries, namely, Myanmar, Vietham and Cambodia. Our clients for this business segment

include leading domestic and international pharmaceutical and FMCG companies, and

3. OEM business : In addition to manufacturing our own branded products, our manufacturing facilities

in Thailand and Australia accept various production orders from third-party customers.

ANALYSIS OF FINANCIAL STATUS AND PERFORMANCE FY16

Consolidated Income Statement Summary

e Overall operating revenue of THB 8,810mn in FY16 (up by 10.9% YoY) and THB 2,595mn in 4Q16
(up by 13.7% YoY).

e Gross profit of THB 3,687mn in FY16 (up by 8.2% YoY) and THB 1,106mn in 4Q16 (up by 10.5% YoY).
e EBITDA of THB 1,107mn in FY16 (up by 12.3% YoY) and THB 392mn in 4Q16 (up by 6.6% YoY).
e Net profit of THB 795mn in FY16 (up by 14.3% YoY) and THB 295mn in 4Q16 (up by 8.7% YoY).

e Board of Directors have proposed for shareholders’ approval a final dividend of 24 satang per share
taking the total dividends for FY16 to 47 satang, representing 51.2% of FY 16 profits and a growth
of 17.5% over FY15.

* The information under this segment includes impact from Bio-Life (a newly acquired subsidiary) and new projects which
are in their nascent stage.
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Key points :

e Overall operating revenue in FY16 was THB 8,810mn, higher by 10.9% YoY and THB 2,595mn, in 4Q16, higher by 13.7% YoY.
e Mega We CareTM revenue was THB 4,251mn in FY16 (up by 8.8% YoY) and THB 1,292mn in 4Q16 (up by 10.5% YoY).
e MaxxcareTM revenue was THB 4,160mn in FY16 (up by 16.9% YoY) and THB 1,195mn in 4Q16 (up by 23.7% YoY).

e OEM revenue was THB 399mn in FY16 (down by 16.9 % YoY) and THB 109mn in 4Q16 (down by 26.4% YoY).

e Overall gross margins in FY16 was 41.8% compared to 42.9% in FY15. Overall gross margin for 4Q16 came in at 42.6% compared
to 43.8% in 4Q15. While the segmental gross margins largely remain maintained in FY16; change in revenue mix driven by higher

growth in Maxxcare™ revenue caused slight narrowing of overall gross margins.

e Selling and administrative expenses (SG&A) was 30.4% of operating revenue in FY16 as compared to 33.5% in FY15. SG&A for
4Q16 was 29.1% of operating revenue compared to 29.9% in 4Q15.

SG&A in absolute terms for FY16 was almost flat on year-on-year basis. Decline in FY16 SG&A percentage to revenue as

compared to FY15 was mainly a result of higher revenue base in FY16.

e Net profit in FY16 was THB 795mn, up 14.3% YoY. Increase in net profits was mainly a result of growth in revenue and stable
SG&A expenses. 4Q16 net profit came in at THB 295mn, higher by 8.7% YoY.

Net profits in FY16 was impacted by net forex loss of THB 90mn (mainly driven by devaluation of Nigerian currency amounting

to THB 63mn) and expenses relating to new projects of THB 15mn.

MEGA remains focused on further cementing our leadership position in Indochina and deepening our presence in the Sub-Saharan
African countries. With our market leading brands, healthy pipeline of new products and underlying potential of Indochina and

Sub-Saharan African regions. MEGA is concentrating all efforts towards doubling its revenue and net profit over 5 years.

INCOME STATEMENT

Figures in THB mn

4Q15 3Q16 4Q16 YoY Gr. FY15 FY16 YoY Gr.
Operating rovenve 20820 21756 25955 a7 T4 88102 109%
Gross profits 1,000.6 895.2 1,106.2 10.5% 3,406.4 3,686.7 8.2%
. Gross margin (09 SN A% a26% 2% A%
Seling and Admin. Exp (SGAY G801 684 7542 od% 26602 26741 05%
86A (% to operating rovenue) 299% Sk 291% S8 %04%
EBTOA (G676 278 3918 6E% 988 11067  123%
Proft before tax__ G245 197 38 60% 880 897 126%
Net profit 2712 167.9 295.0 8.7% 695.7 794.9 14.3%
Add : New project expenses B c | - oG |-
Adjusted net profit 2712 174.9 299.8 10.5% 695.7 810.3 16.5%

1. Overall Revenue

M

Overall operating revenue in FY16 was THB 8,810.2mn, higher by 10.9% YoY, driven by growth in Mega We Care™ and Maxxcare"
business of 8.8% YoY and 16.9% YoY, respectively. OEM was down by 16.9% YoY.

M

Overall operating revenue in 4Q16 was at THB 2,595.5mn, higher by 13.7% YoY, driven by growth in Mega We Care™ and Maxxcare"
business of 10.5% YoY and 23.7% YoY. OEM was down by 26.4% YoY.

' THB 57.7 million attributable to forex loss in FY15 has been classified as selling expenses in audited financials per TFRS guidance; given the charge being

a forex loss, the amount has been adjusted from forex gain/loss for the year.

Annual Registration Form For Fiscal Year 2016 355



1. swldsou

dwiul 2559 Muldanmasiiunu fya 8810.2 dwuwm Wndufesaz 109 Nnlieu madvlalaendnidunanannneldgsia

o &

nandurimeldieSemunenism Mega We Care™ iindiudosas 8.8 vindiiau uasmuldgsianmsdndmhenanium Maxxcare™ tiaaiu
Sowaz 169 Mniou mwady  shuneldnngsiaiuianinnandnriliungnddusnasiesas 16.9 anlieu

swldnnmaddunlassalulnsanadi 4 9a90) 2559 il 2,595.5 Auum induiesas 137 Mnlasnaieiussiieu maAuln
Tasvanfuwmnannneldgsianandusimeldiedasanonisd Mega We Care™ iindusoras 10.5 mnlasnaidaiugesiiiou uazse
Tégshamsdndmihendndausi Maxxcare™ isdusosay 237 nnlasnaintussineou sunsldnngsiesuwannandou i
annduanaviosas 264 Mnlasnaldeniueddiiou

pAmaedoariusandold? uazngudsmeaduladn® sansoadelddaduiosas 86 uaziouas 81.8 vovneldnnmamiiueu
alul) 2559 w1y

mynsuaviluansneldnnmasiiugsialudusinge

5'\&]16* ﬁﬂﬂﬂﬁ%tﬂﬂﬁqiﬁ?

UL T RIULN

Toswna lassna Tesane Yoy % 1 112559  YoY %
4/58 3/59 4/59
g3hawdAnsusinelfiedominumsdn 1,168.4 9865 12915 105% 39066  4251.1 8.8%
Mega We C

g3hamsinnmhomelfiadosmsnonisi 9660 10811 11952 287% 35581  4,160.0 16.9
gInafuhonannAniun 147.7 108.0 1087  (26.4%) 480.0 3991  (16.9%)
iﬂﬂIﬁi’JNmnmiﬁﬂ (TR Y] 2,282.0 2,175.6 2,595.5 13.7% 7,944.7 8,810.2 10.9%

v & v_oa o o 1 9y ' a d v o
* T]EIIﬂuLﬂ'ui’]EIIﬂqVIﬁ‘VINGWﬂﬂWi‘ﬁ?WUitﬂ?ﬁﬂﬁﬁuﬂﬂuLLi‘llei‘_lﬂ’ﬁ'ﬂLﬂEJ’J‘iIﬂ\m‘u

) B o dnshumeligsiadninsimelfieomanams Mega We Care™
dndousreldmuusInngsiio (%) . N . - ‘ Y -
saneldnnmsdidununuasaudniaesnniseay 49 Tull

2558 aagitfevar 48 Tl 2559 iuwamnanmaindulu

6% 4% 6% 5%
dashunaldgsfiamadadmheningousd Maxxcare™ somsld
nnmIsiunuTn sdunndseay 45 ull 2558 weg

42% ] 46% - 45% 4% $owaz 47 lull 2559
o dnsunelipsiawdniurimeliissamnemsin Mega We Care™
' v ° a & v v
_— s s o sanldannmaduiununuanandnissaniosas 51

Tulasunail 4 vavll 2558 anagiisovaz 50 Tulmsanad 4

29l 2559 lusauriidnauneldgsiansdndmheninsiu

lomnaajss - losne 4/50 U 2558 1 2559 Maxxcare™ sias1e [dannnseifiueusin snduandsuay 42

ey

Tulpssnadl 4 vasl) 2558 anagiisavaz 46 Tulnsanad 4
vavil 2559

©® OEM @ Maxxcare @ Mega We Care

i’lﬂlﬁaﬂnqsﬁam‘iﬁﬁ’mﬁmﬂﬁm%ammﬂmsﬁ'\ Mega We Care™

Mneldnngsianindusinelfiedominsmsdm Mega We Care™ gl 4,251.1 dwumlull 2559 sy 344.5 Suumvinieuas 8.8
yntrew eldlulasnad 4 9aed) 2559 il 1,291.5 s Wuladuiesas 105 Wsuiulasnafieaiuseddieu

maivlaevneldlull 2559 TaendninangimaiedunsTusendesld Mnaaanang sevwdsh susiivssnalnedoasiiuddust
Aoy uennnmIpzasiludszmaludize aaaduluniduewimdeimaivlavesneldfid Tasdiuladuiesas 6 antideu
? dszindlng waih Feaua fuyen sade #fTud Sulailife uazdenlds

¢ dszwmalne Wil Feauna uasiugan

356 nuunanosignisgoyaus:910 2559



Southeast Asia® and Indochina® contributed 86% and 81.8% of our operating revenues in FY16.
The following table represents the revenue generated under each operating segments.

Revenue* by Business Segment

Figures in THB mn

4015 3016  4Q16  YoY Gr. FYi5  FY16

Mega We Care™ 11684 9865 [NUSSTSIENIOSUN 39068 eestl s
Maxxcare™ 9660 10811 11952  237% 35581 16.9
OEM 1477 1080 1087  (264%) 4800 (16.9%)
Total 22820 21756 25955  137% 79447 10.9%

*

Revenue is net of inter segment charges & eliminations relating to consolidation.

Revenue mix by segments (%)

o 4% 6% R e Proportion of Mega We Care™ revenue to total operating
revenue slightly decreased from 49% in FY15 to 48% in FY16
490 6% 45% 479% as a result of increase in Maxxcare™ revenue proportion from
45% in FY15 to 47% in FY16.
e Mega We Care™ revenue proportion to total operating
51% 50% 49% - 48% -

revenue decreased from 51% in 4Q15 to 50% in 4Q16 while

Maxxcare™ revenue proportion increased from 42% in 4Q15

4Q15 4Q16 FY15 FY16 to 46% in 4Q16.

©® OEM @ Maxxcare @ Mega We Care

Mega We Care™ Branded Products Revenue

Revenue from sale of products under Mega We Care™ branded products business was THB 4,251.1mn in FY16, an increase of THB
344.5mn or 8.8% YoY. Revenue in 4Q16 came in at THB 1,291.5mn reflecting a growth of 10.5% YoY.

Revenue growth in FY16 was mainly driven by Southeast Asia led by Key markets. Thailand continued to maintain the recovery

momentum. Despite slowdown in Nigeria; other markets in Africa did well, reporting a growth of 6% YoY.

Mega We Care™ Branded Products Revenue by Geography
Figures in THB mn

4015  3Q16  4Q16 YoY Gr. FY15  FY16  YoY Gr.
Southeast Asia J5e63 7806 NI 1816 | SO
Africa 1146 1214 1208 53% 4453 4720 6.0%
Others 655 845 1013  547% 2797 3798  358%
Total 11684 9865 12915  105% 39066 42511  88%

Thailand, Myanmar, Vietnam, Cambodia, Malaysia, Philippines, Indonesia and Singapore.

Thailand, Myanmar, Vietnam and Cambodia.
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Mega We Care™ Branded Products Revenue by Geography (FY16)

8.9% e Southeast Asia contributed 80%, while Indochina contributed
1% 71.1% of the Mega We Care™ branded products business

@ SEA revenue.

Afri
e e Africa, the second largest region contributed 11.1% of the
® oth
- Mega We Care™ branded products business revenue.
80.0%

Maxxcare™ Distribution Revenue
Maxxcare™ distribution business revenue was THB 4,160mn in FY16, an increase of THB 601.9mn or 16.9% YoY while the revenue

in 4Q16 came in at THB 1,195.2mn reflecting a growth of 23.7% YoY. All markets reported growth in FY16.

Maxxcare™ Distribution Revenue by Geography (FY16)

9.9%

e Myanmar continues to be the largest market for Maxxcare™
oM
o distribution business, contributing 61% of the total Maxxcare™
Vietnam .
29.7% revenue in FY16.
@ Cambodia

60.5%

OEM Business Revenue

OEM revenue was THB 399.1mn in FY16, down by 16.9% YoY. Decline was mainly a result of lower demand from overseas customers.
2. Gross Profits

Consolidated Gross Margin and Gross Profits

Consolidated gross profit was THB 3,686.7mn in FY16, an increase of THB 280.3mn or 8.2% YoY, while 4Q16 gross profits came
in at THB 1,106.2mn, up by 10.5% YoY. Overall gross margin in FY16 was 41.8% compared to 42.9% in FY15; and 42.6% in 4Q16
compared to 43.8% in 4Q15.

While the segmental gross margins largely remain maintained in FY16; change in revenue mix driven by higher growth in Maxxcare™

revenue caused slight narrowing of overall gross margins.

Segmental gross profit (%) to segmental operating revenue

75%

65.0% 64.3% 64.8% 64.2% 63.2% 63.9%
50% 42.5% 43:8% 42:9% 41:5% 42:6% 41.8%
W —
‘f ) 4 WA fA ¢ H
30.5%
9 26.1%
24.1% v 21.1% 22.5% 21.5%
25%
/ * A
21.0% 21.1% 21.0% 19.4% 20.0% 19.5%
0%
oIM15 4Q15 FY15 oM16 4Q16 FY16
Overall Mega We Care —4A— Maxxcare OEM
*
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Mega We Care™ Branded Products Business Gross Profit

Mega We Care™ branded products gross margin was 63.9% in FY16 and 63.2% in 4Q16 compared to 64.8% in FY15 and 64.3%
in 4Q15. Gross profit in FY16 was THB 2,715.1mn, an increase of THB 182.7mn or 7.2% YoY.

Maxxcare™ Distribution Business Gross Profit

Maxxcare™ distribution business gross margin was 21.5% in FY16 and 22.5% for 4Q16 compared to 21% in FY15 and 21.1% in
4Q15. Gross profit in FY16 came in at THB 893.7mn, an increase of 19.3% YoY. Gross margins are influenced by principal and

service mix.
OEM Business Gross Profit

OEM business gross margin for FY16 came in at 19.5% compared to 26.1% in FY15. Decline in FY16 gross margin was mainly a

result of lower sales during the year.

3. Consolidated Selling and Administration Expenses (SG&A)

SG&A as a (%) to perating revenue

40%

34.9% 33.5%
29.9% 30.9% 29.1% 30.4%
30% = i =N
20.9%
21.5%
19.3% 18.8%
20% >~ e — 184% P 18.5%
v {= g —0
10% 12:6%
v 0,
184% 10.7% 125% 10.2% 1.8%
0%
9M15 4Q15 FY15 IM16 4Q16 FY16
+ Selling exp Admin exp —A— Overall SGA

SG&A was 30.4% of operating revenue in FY16 as compared to 33.5% in FY15. In absolute terms SG&A in FY16 was THB 2,674.1mn
compared to THB 2,660.2mn in FY15 resulting in a growth of 0.5% YoY. Decline in FY16 SG&A percentage to revenue compared

to FY15 was mainly a result of higher revenue base in FY16.

4, Consolidated Net Profit

Net profit in FY16 was THB 794.9mn compared to THB 695.7mn, up 14.3% YoY. Increase in net profits was mainly a result of growth
in revenue and stable SG&A expenses. 4Q16 net profit came in at THB 295mn, higher by 8.7% YoY.

Net profits in FY16 was impacted by net forex loss of THB 89.7mn (mainly driven by devaluation of Nigerian currency amounting

to THB 63.1mn) and expenses relating to new projects of THB 15.4mn.
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5. Cash Flows*

Figures in THBmn

1,260
[ ] Operating cash flow
609
@ Net cash from (used in) investing activities
189 @ Net cash from (used in) financing activities
- === Net change in cash
(174)
(247) (473)
(1,017)
FY15 FY16

Operating Activities

Operating activities generated THB 1,260.4mn of cash in FY16 compared to THB 609.1mn in FY15. Increase in operating cash in

FY16 was mainly a result of increase in profits and improvement in overall working capital.

Working Capital

Dec’15 Dec’16
Average recelvable days 9 e L
Average inventory days 147 139
Average payable days 115 110
Cash cycle (days) 129 121

Cash cycle improved from 129 days in Dec’15 to 121 days in Dec’16. Decrease in receivable and inventory days were partially

offset by reduction in payable days.
Out of 139 days of Inventory as at Dec’16, inventory of finished goods and raw material at factory accounted for 29 days.
Investing Activities

In FY16, net cash outflow from investing activities was THB 1,017.1mn mainly consisting of THB 592.2mn towards acquisition of
100% equity in Bio-Life (outflow, net of pre-existing cash in transferor company). THB 167.4mn towards new land very next to our
existing Bangpu manufacturing facility in Thailand as part of future expansion plan; THB 151mn towards acquisition of leasehold

rights of land in Myanmar for construction of state-of-art warehouse.

Capex plan : MEGA intends to construct its own state-of-art warehouse and office space on leased land in Myanmar. Approval from
the Myanmar Investment Commission was received in Sep’16. An approximate outlay of THB 540mn would be spent in 2 years.

THB 151mn was already spent on the project till date.
Aforementioned capex will be in addition to the normal maintenance and improvement capex required for respective ensuing years.
Financing Activities

In FY16, net cash outflow from financing activities was THB 473.1mn, mainly arising from payment of final dividends for FY15 of
THB 208.3mn and interim dividend for FY16 of THB 199mn.

4 a) Cash and bank balances as at balance sheet dates includes non-restricted term deposits with banks.

b) Movement (investments/redemption) in non-restricted term deposits with banks have not been considered as investing activity in the above cash flow graph.
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6. Balance Sheet
Current Assets

Cash and bank balance (including cash and cash equivalents and term deposits with bank) was THB 1,216.8mn as at 31 December
2016, a decrease of THB 250mn from 31 December 2015.

Trade receivables were THB 2,233mn as at 31 December 2016, a decrease of THB 30.1mn compared to THB 2,263.1mn as at
31 December 2015. Inventories were THB 1,888.9mn as at 31 December 2016, a decrease of THB 177.8mn over 31 December 2015

level. The decrease in trade receivables and inventories were partially offset by reduction in trade payables.
As at 31 December 2016, Current ratio was at 1.8 times.
Non-current Assets

Non-current assets were THB 2,252.1mn as at 31 December 2016, up by THB 808.8mn or 56% from 31 December 2015. The in-
crease was driven by investment in property plant and equipment and rise in intangible assets pursuant to acquisition of Bio-Life
constituting trademarks of THB 343.3mn and goodwill of THB 153.6mn.

Current Liabilities
Current liabilities were THB 3,152.9mn as at 31 December 2016, an increase of THB 54.3mn or 1.8% compared to 31 December 2015.

Trade payables were THB 1,518.6mn as at 31 December 2016, a decrease of THB 84.3mn from 31 December 2015. The decrease

was in line with working capital requirements.
Non-current Liabilities

Non-current liabilities were THB 108.3mn as at 31 December 2016, a decrease of THB 68.5mn or 38.8%, compared to 31 December

2015, as long term loans declined following the debt repayment.
As at 31 December 2016, interest-bearing debt to equity ratio was 0.14 times, while debt to equity ratio was 0.7 times.
Shareholders’ Equity

Shareholders’ equity was THB 4,679.8mn as at 31 December 2016, an increase of THB 345.1mn compared to 31 December 2015,
mainly driven by FY16 net profits and dividend payouts.

OTHER BUSINESS UPDATES :

Bio-Life acquisition : MEGA acquired Bio-Life Marketing SDN. BHD. (Bio-Life), a Malaysia based leading medicinal supplement company
on November, 30 2016. A consideration of THB 621.4mn was paid to acquire 100% equity shares of the company. Transaction

valued 1.5 times of sales (Per FY15). Deal funded with a mix of internal funds and debt.

Wellness We Care Center : This center will focus on helping people to prevent & reverse chronic diseases such as heart diseases, diabetes, obesity and
hypertension, with changes in food & lifestyle under supervision of team of experts. The center is located at Muaklek in Saraburi

province of Thailand. Soft launch of our services has already begun at the center.
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Consolidated Balance Sheet’
Figures in THB mn

31-Dec-16 31-Dec-15

Amount Amount Amount

Current Assets

Cash and Bank balances® 1,216.8 15.3% 1,466.8 19.3% (250.0) (17.0%)
Trade accounts receivable 2,233.0 28.1% 2,263.1 29.7% (30.1) (1.3%)
Inventories 1,888.9 23.8% 2,066.6 27.2% (177.8) (8.6%)
Other current assets 350.2 4.4% 370.2 4.9% (20.0) (5.4%)
Total Current Assets 5,688.9 71.6% 6,166.7 81.0% (477.8) (7.7%)
Non-Current Assets

Property, plant and equipment’ 1,164.3 14.7% 1,031.5 13.6% 132.8 12.9%
Intangible assets® 736.1 9.3% 232.7 3.1% 503.4 216.3%
Deferred tax asset 88.1 1.1% 105.7 1.4% (17.6) (16.7%)
Other non-current assets 263.7 3.3% 734 1.0% 190.3 259.2%
Total Non-Current Assets 2,252.1 28.4% 1,443.3 19.0% 808.8 56.0%
Total Assets 7,941.0 100.0% 7,610.0 100.0% 330.9 4.3%
Current Liabilities

Bank overdrafts & short-term Loans 654.2 8.2% 543.3 71% 110.9 20.4%
Trade accounts payable 1,518.6 19.1% 1,602.9 21.1% (84.3) (5.3%)
Other payables 371.6 4.7% 337.0 4.4% 34.6 10.3%
Current portion of long-term loans - 0.0% 825 1.1% (82.5) (100.0%)
Current portion of finance Lease liab 8.9 0.1% 8.4 0.1% 0.5 6.1%
Income tax payable 70.4 0.9% 80.1 1.1% (9.8) (12.2%)
Accrued expenses 529.3 6.7% 4443 5.8% 84.9 19.1%
Total Current Liabilities 3,152.9 39.7% 3,098.6 40.7% 54.3 1.8%
Non-Current Liabilities

Long-term loans - 0.0% 68.0 0.9% (68.0) (100.0%)
Finance lease liabilities 6.6 0.1% 16.3 0.2% 9.7) (59.5%)
Deferres tax liability 0.9 0.0% 1.3 0.0% (0.5) (35.2%)
Employees benefits obligation 98.0 1.2% 88.6 1.2% 9.5 10.7%
Other non-current liabilities 2.7 0.0% 2.6 0.0% 0.1 5.6%
Total Non-Current Liabilities 108.3 1.4% 176.8 2.3% (68.5) (38.8%)
Total Liabilities 3,261.2 41.1% 3,275.4 43.0% (14.2) (0.4%)
Equity

Issued ans paid-up share capital 432.6 5.4% 432.6 5.7% - 0.0%
Premium on ordinary shares 2,138.1 26.9% 2,138.1 28.1% - 0.0%
Retained earnings:

Appropriated 108.3 1.4% 92.5 1.2% 15.8 17.1%
Unappropriated 2,226.3 28.0% 1,839.8 24.2% 386.6 21.0%
Other components of equity (225.5) (2.8%) (168.3) (2.2%) (57.2) 34.0%
Owners Equity 4,679.8 58.9% 4,334.7 57.0% 345.1 8.0%
Non-controlling interests 0.0 0.0% 0.0 0.0% 0.0 (134.1%)
Total Equity 4,679.8 58.9% 4,334.7 57.0% 345.1 8.0%
Total Liabilities and Equity 7,941.0 100.0% 7,610.0 100.0% 330.9 4.3%

Certain previous year account balances have been re-classified in our audited financial to align with the current period classification.
®  Cash and bank balances as at balance sheet dates include non -restricted term deposits with banks.
Includes assets constructed on leased land.

Includes goodwill of THB 153.6mn arising from acquisition of Bio-Life.
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Consolidated Income Statement

Figures in THB mn

3Q16 4Q16 YoY Gr. FY15 FY16
Operating Revenue 2,282.0 21756 25955 13.7% 7,944.7 8,810.2 10.9%
Other income 10.7 8.7 7.5 (29.9%) 50.1 322 (35.8%)
Total Income 2,292.7 2,184.3 2,603.0 13.5% 7,994.8 8,842.4 10.6%
Cost of goods sold 1,281.4 1,280.4  1,489.3 16.2% 4,538.3 51235 12.9%
Gross profits 1,000.6 895.2 1,106.2 10.5% 3,406.4 3,686.7 8.2%
Gross margin (%) 43.8% 411%  42.6% 42.9% 41.8%
Selling expense 439.8 431.2 488.2 11.0% 1,659.5 1,633.5 (1.6%)
Administrative expense 2433 252.3 266.0 9.3% 1,000.8 1,040.6 4.0%
Selling & Administrative exp (SGA)' 683.1 683.4 754.2 10.4% 2,660.2 2,674.1 0.5%
SGA (% to operating revenue) 29.9% 31.4% 29.1% 33.5% 30.4%
Net foreign exchange loss/(gain) 0.5 19.9 79 (44.3) 89.7
EBITDA 367.6 237.3 391.8 6.6% 985.8 1,106.7 12.3%
% of EBITDA to operating revenue 16.1% 10.9% 15.1% 12.4% 12.6%
Depreciation & Amortization 39.8 36.8 40.3 1.3% 145.2 151.6 4.4%
Earning before interes & tax (EBIT) 327.8 200.5 3515 7.2% 840.5 955.1 13.6%
Finance cost 3.3 6.8 7.5 127.5% 125 222 77.3%
Share of profit/(loss) form JV - - (0.2) - (0.2)
Profit before tax 3245 193.7 343.8 6.0% 828.0 932.7 12.6%
Tax expense 53.2 258 489 (8.2%) 132.2 137.7 41%
Net Profit 271.2 167.9 295.0 8.7% 695.7 794.9 14.3%
% of Net profit to operating revenue 11.9% 7.7% 11.4% 8.8% 9.0
Earning per share 0.31 0.19 0.34 8.7% 0.80 0.92 14.3%

' THB 57.7 million attributable to forex loss in FY15 has been classified as selling expenses in audited financials per TFRS guidance; given the charge being

a forex loss, the amount has been adjusted from forex gain/loss for the year.

Disclaimer

The information contained in our analysis is intended solely for your personal reference only. In addition, such forward-looking

statements reflect our current views with respect to future events and financial performance.

These views are based on assumptions subject to various risks and uncertainties. No assurance is given that future events will occur

or that our assumptions are correct. Actual results may differ materially from those projected.
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