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GENERAL INFORMATION

Usen win lalloudud 91ie (Uvnzu) Mega Lifesciences Public Company Limited
fanssudulvnjresndufassnauds wazandivuie The principal activities of the Group are the
VAT UAIUNUI NG UEAN UNILASUD1VNS manufacture and sale through independent distributors
g vandTurdunFonssumelgin3emunomsivosuisng | of health food supplements, branded prescription
E uanTuieflUlFludounng wanUnIINAYLING 300U pharmaceutical products, over-the-counter products,
e wazndudumauinauiine nasmaulrusmenszeaum : herbal products, vitamins and fast moving consumer
g WAWFATUNEINAMDNEY goods as well as the provision of distribution services
u§ : relating to such products.
= navAUNUTnDY HEAD OFFICE
3 :
,é 384 vy 4 gy 6 nUUWAIN 3 TAVEAAIMNTIUUINY 384, Moo 4, Soi 6, Pattana 3 Road, Bangpoo Industrial
> shuaunsney sunalioy I inaynsusinis 10280 : Estate, Preaksa, Samutprakarn 10280, Thailand
Jszmeing :

N ‘

nuGuuuaaﬁ' COMPANY REGISTRATION NUMBER
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S :

= 0107556000221 i 0107556000221

& :
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> Insfwn TELEPHONE

S :

S +66 2 7694222 i 466 (02) 7694222

o :

5

E Insals FAX NO.

g .
+66 2 7694244 L 166 (02) 7694244
13ulad WEBSITE
www.megawecare.com www.megawecare.com
nusan:idou REGISTERED SHARE CAPITAL
436,950,941 vn wveilu 873,901,882 ¥ju © Thai Baht 436,950,941 divided into 873,901,882 shares
yarfins ivuas 0.50 U i of 0.50 Baht each.
nunoania:d1s:1Ad ISSUED AND PAID UP CAPITAL
432,624,304 vn uvsilu 865,245,608 Wu © Thai Baht 432,624,304 divided into 865,245,608 shares
yarfina1¥uaz 0.50 umn i of 0.50 Baht each.
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aalanannswynan:1oyu LISTING ON STOCK EXCHANGE

na1evanNnsngursuszneing The Stock Exchange of Thailand (SET)
91MSAAIAUANNESNGUKIUSHINA Ny The Stock Exchange of Thailand Building,
62 NUUSIATIYN WHAABYIAY NJuNwy 10110 i 62, Ratchadapisek Road, Khlongtoey,
Tnséinm +66 2 229 2000 © Bangkok 10110, Thailand

nsa1s +66 2 359 1259 Tel: +662 229 2000

Sulost : www.set.or.th D Fax: +662 359 1259

Website : www.set.or.th

ugn:ItguUKaNNSWY SHARE REGISTRAR .
=2
2
UsEn qudsuthnuanning (Useinelng) 9116 Thailand Securities Depository Company Limited ,JCZ
62 o1AmsnaIAaNNEINgLrivUsHnAing 62, The Stock Exchange of Thailand Building, g
NUUSTMINLEN LWARADYLAY NNy 10110 Rachadapisek Road, Klongtoey, Bangkok 10110 ﬁ
InsAnn +66 2 229 800 Telephone: +66 (02) 2292800 g
Tnsans +66 2 359 1259 L Fax: +66 (02) 3591259 3
AugusMsdoyalns +66 2 229 2888 Call Center: +66 (02) 2292888 s
Fiulost © www.tsd.co.th Website: www.tsd.co.th S
QHOUUNU AUDITORS o
: E3
UsEn el 9lley @oulnd $1in ' KPMG Phoomchai Audit Ltd. S
21msuInsnIies fu 50-51 : 50th - 51" Floors, Empire Tower -
195 nuuamstél wweIuUI WAAISS 195 South Sathorn Road 3
nguinwe 10120 Uszineing :  Yannawa, Sathorn
nsémn +66 2 677 2000 Bangkok 10120 Thailand
nsans +66 2 677 2233 Telephone: +66 (02) 6772000
Fulost © www.kpmg.co.th i Fax: +66 (02) 6772233

Website: www.kpmg.co.th
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AUSNUGUNDHUTY LEGAL COUNSEL

U5EN Judiu wous Iaduud (Inouaus) 17 Hunton & Williams (Thailand) Limited
01MSAINE quATl Fu 34 34" Floor, Q House Lumpini building,
1 nuuansls Lm\wj\mmmm WAAINS 1 South Sathorn Road, Thungmahamek, Sathorn,
nnu 10120 Uszinelneg Bangkok 10120, Thailand.
dacoustn COMPANY CONTACT
LaYIMSUIEN Company Secretary

UNFIFIUAU YUITHNG Ms. Sujintana Boonworapat
sujin@megawecare.com sujin@megawecare.com
Inasmuauius Investor relations

WegAnn ATu : Mr. Vivek Dhawan
vivek@megawecare.com vivek@megawecare.com

welsda sus1du © Mr. Thomas Abraham
thomas@megawecare.com thomas@megawecare.com
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RISK FACTORS AND RISK MANAGEMENT
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Mega Lifesciences Public Company Limited (Company) identifies its risks and manages them by building
mitigation processes as a part of its business strategy. The Company continues to grow by identifying and efficiently
managing its risks in an ever changing competitive and political landscape. The following text describes the key risks

faced by the Company and which may have a significant impact on our operations:

1.1 RISKS RELATING TO OUR BUSINESS OPERATIONS

1.1.1 OUR BUSINESS, FINANCIAL CONDITION AND RESULTS OF OPERATIONS MAY BE NEGATIVELY

AFFECTED IF WE ARE UNABLE TO COMPETE EFFECTIVELY IN OUR MARKETS.

The pharmaceutical industry is highly competitive. Our key competitors are large national and international
manufacturers and distributors of pharmaceutical and healthcare products. In addition, we compete with local
manufacturers and distributors of pharmaceutical products and other healthcare product providers in each market in
which we operate.

Thus, we may be impacted by competition from competitors’ products and we cannot assure you that

we will be able to remain competitive by continually distinguishing our products and services from that of our competitors’,

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

or maintain our existing supplier and customer relationships. Nor can we assure you that we will increase or maintain

our existing market share. Moreover, any significant increase in competition could have a negative effect on our revenue

(V)]

and profitability as well as our business and prospects.

Furthermore, new competitors, domestic or foreign, may enter markets where we currently operate.
These companies may have greater financial, technical, research and development, marketing, distribution and other
resources than we do. They may also have longer operating histories, larger customer bases or broader and deeper
market coverage. This may negatively impact our business, operations, finances and commercial opportunities in a

material manner.

1.1.2 OUR FAILURE TO MAINTAIN THE PRINCIPALS OF OUR MAXXCARE™ DISTRIBUTION BUSINESS
SEGMENT COULD HAVE A NEGATIVE EFFECT ON OUR BUSINESS.

Our Maxxcare™ distribution business division distributes substantially all products to customers

through a distribution network that currently consists of our own distribution infrastructure in Myanmar, Vietnam,

Cambodia and Nigeria.

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

In addition to distributing our own Mega We Care™ branded products in these countries, our Maxxcare™
distribution business also distributes healthcare and FMCG products for international pharmaceutical and international
and local FMCG companies in Cambodia, Myanmar and Vietnam, activities which accounted for 45.8% and 44.5% of
our consolidated group revenues for fiscal year ended December 31, 2012 and year ended December 31, 2013
respectively. We typically distribute such products pursuant to the relevant annual agreements entered into directly
between us and such principals, under which our principals provide us with a series of incentives and other support
to distribute their products.

The arrangements which support our Maxxcare™ distribution business operations are typically
short-term in nature, and are generally renewed every three years and can be terminated by six months’ notice by

either party.
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We cannot assure you that the principals of our Maxxcare™ distribution business will continue to sell
products to us on commercially acceptable terms, or at all, or that such distribution arrangements will continue. We
also cannot assure you that we will be able to establish new distributor relationships, or renew our agreements with
our principals when they expire. In addition, we cannot assure you that there would not be material changes in our
relationships with principals due to reasons beyond our control. For example, some of our multinational principals may
establish or may have plans to establish their own distribution businesses in certain markets, which could make these
principals less dependent on us to distribute their products.

In addition, our agency or distribution agreements with principals of our Maxxcare™ distribution
business may be terminated from time to time due to various reasons that are beyond our control. Moreover, the relevant
annual distribution agreements for some products are not exclusive, and we cannot assure you that our competitors
will not obtain the distribution rights of such products.

Therefore, if we fail to maintain or expand the principals of our Maxxcare™ distribution business, our
revenues, the ratio of revenue derived from our distribution business and the profitability of our distribution business
may decrease, and our business, financial condition, results of operations and commercial opportunities could be

negatively affected in a material manner.

1.1.3 IF WE ARE UNABLE TO OPERATE OUR MAXXCARE™ DISTRIBUTION BUSINESS EFFICIENTLY,
OUR BUSINESS MAY BE NEGATIVELY AFFECTED.
Our ability to meet the demand of our principals within our Maxxcare™ distribution business may be
constrained if we are unable to efficiently operate our Maxxcare™ distribution business, or if the operations of one or
more of our subsidiaries or warehouses are disrupted or shut down for any reason, including as a result of natural

disasters. Any such disruption could result in higher costs or longer lead times associated with product distribution.
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In addition, as it is difficult to predict accurate sales volume in the distribution industry, we may be

unable to optimize our distribution operations, which may result in us: (1) having excess or insufficient inventory; (2)

~N

being unable to efficiently warehouse products; and (3) having a decreased ability to distribute products. Any failure to

effectively operate our distribution processes may also materially decrease our operating margins and reduce our profitability.

1.1.4 WE MAY NOT BE SUCCESSFUL IN INTRODUCING NEW PRODUCTS.

We believe a critical component of the ongoing success and sustainable growth of our Mega We Care™
branded products business is our ability to develop and introduce new products into our portfolio, particularly branded
generic products, through a combination of both in-house product development and the procurement from third parties
of technical dossiers for submission of new products for regulatory approval.

As such, the success of our new product candidates is highly dependent on our ability to identify
reference products that provide a suitable basis for the development of a generic formulation of existing drugs, to
develop these drugs in a cost-effective and timely basis, and to commercialize them successfully.

We must develop, test and manufacture generic products, as well as prove that our generic products

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

are no less effective and safe than their original counterparts. All of our products must meet regulatory standards and
receive regulatory approvals. The development and commercialization process is both time consuming and costly, and
involves a high degree of business risk.

In addition, any delays in any part of the registration and approval process or our inability to obtain
regulatory approval for our product candidates could materially and adversely affect our business, financial condition,
commercial opportunities, results of operations and prospects by prohibiting or restricting the timely launch of new
products, which could lead to our competitors gaining market share of product markets important to our overall
profitability.

In addition, our product candidates, if and when fully developed, tested and approved by the relevant
authority, may not perform as we expect, and may not be able to be successfully and profitably produced and marketed.
This may negatively impact our business, results of operations, financial condition and commercial opportunities in a

material manner.
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The primary factors which may affect the commercial acceptance of our new products by our customers
include, among others, the effectiveness of our marketing efforts and the products’ perceived advantages and
disadvantages relative to competing products. Any of these factors, if they preclude or diminish our customers’ confidence
in our products, could have a negative effect on our business, results of operations, financial condition and commercial

opportunities in a material manner.

1.1.5 WE RELY ON OUR DISTRIBUTORS FOR TRANSACTING SALES OF OUR MEGA WE CARE™ BRANDED

PRODUCTS.

Other than in Myanmar, Vietnam, Cambodia, Nigeria, Yemen and Ghana, where we have set up our
own distribution infrastructure, we use third party distributors to distribute our Mega We Care™ branded products in
each relevant country.

In line with industry practice, we generally do not have long-term agreements with such third-party
distributors, though we have established long-term relationships with many of them.

We cannot assure you all of our distributors will renew their agreements with us, or otherwise continue
their business relationships with us. Neither can we assure you that our distributors will meet performance targets in
the future. In the event that a significant number of our distributors decide not to continue their business relationships
with us or fail to meet performance targets, our business, results of operations, financial condition and commercial
opportunities could be negatively affected from resultant delays in finding alternative distribution arrangements in a
material manner.

1.1.6 THE CONTINUED SUCCESS OF OUR MARKETING AND SALES TEAM IS SUBJECT TO A VARIETY OF
RISKS.
The performance of our marketing and sales team is subject to certain risks, including:
e inability to successfully execute advertising, marketing and promotional programs necessary to

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

effectively maintain market share and increase the awareness of our brands, products and services;

o failure to implement effective pricing and other strategies in response to competitive pressures in

(o)

the industry;

e inability to respond to changes in consumer demand in a timely manner;
o failure to adhere to, or comply with, any relevant local laws, rules or regulations; and
o failure to comply with the terms prescribed within the regulatory or governmental permits, approvals
and clearances, or to pass government inspections or audits.
The occurrence of any such circumstances could have a negative effect on our business, results of
operations, financial condition, reputation and commercial opportunities in a material manner.

1.1.7 IF OUR RAW MATERIAL COSTS INCREASE, OR IF WE ARE UNABLE TO PROCURE RAW MATERIALS
AT ACCEPTABLE PRICES AND QUALITY, IT MAY NEGATIVELY AFFECT OUR BUSINESS.
Our Mega We Care™ branded products business and our OEM business division depend heavily on the
supply of 4 categories of raw materials, being: (1) active ingredients; (2) excipient; (3) packaging; and (4) gelatin.
Any decrease in the supply, which may occur for various reasons, for example, due to changes in the

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

natural climate, natural disaster, sudden increase in demand or an increase in the cost of raw materials (particularly
active ingredients and gelatin), could lead to an increase in the costs of the procurement of raw materials. In addition,
we cannot assure you that we would be able to pass on any increase in raw material costs to our customers, which
may negatively affect our business, results of operations and financial condition in a material manner.

In order to manufacture our products, we must obtain sufficient quantities of high-quality raw materials
at commercially acceptable prices and in a timely manner. As such, we typically do not enter into long-term supply
agreements with raw material suppliers and as a result are vulnerable to supply shortages and fluctuations in market
prices. Should any of our suppliers fail to supply sufficient quantities of raw materials of an acceptable quality in the
future, we may be unable to obtain replacement raw materials elsewhere in a timely and cost effective manner. We
may also be forced to obtain raw materials from different suppliers, who may require us to pay prices that are not
commercially reasonable or may provide us with raw materials that are not of an acceptable quality. This may consequently
disrupt our manufacturing process and negatively affect our business, results of operations and financial condition in
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1.1.8 WE RELY LARGELY ON OUR OWN MANUFACTURING AND STORAGE FACILITIES IN THE

MANUFACTURING AND STORAGE OF OUR PRODUCTS. ANY DISRUPTION OF OUR CURRENT

FACILITIES OR IN THE DEVELOPMENT OF NEW FACILITIES COULD REDUCE OR RESTRICT SALES

AND HAVE A NEGATIVE EFFECT ON OUR BUSINESS, FINANCIAL CONDITION AND RESULTS OF

OPERATIONS IN A MATERIAL MANNER.

We rely largely on our own manufacturing and storage facilities for the continued operation of our Mega
We Care™ branded products business and our OEM business. As such, natural disasters, such as storms, fires or
earthquakes, or other unanticipated catastrophic events, including power interruptions, water shortages, terrorist attacks
and wars, as well as changes in governmental regulations for the land underlying these facilities, could significantly
impair our ability to manufacture products and operate our business. These facilities and equipment would be difficult
to replace in a timely manner. In addition, catastrophic events may also destroy any inventory and equipment located
within our manufacturing facilities. The occurrence of such an event could significantly and negatively disrupt our
business, results of operations, financial condition or commercial opportunities in a material manner.

In addition, our manufacturing facilities are designed, equipped and certified in accordance with
applicable international standards for producing particular products, i.e., soft gel capsules. Consequently, manufacturing
facilities for one product may not be converted to produce another product without being re-tooled, re-equipped and
re-certified in accordance with the relevant international standards, which could be very time-consuming and costly.
As such, if we are forced to re-locate any or all of our manufacturing facilities after experiencing any of the aforementioned
disasters, our expenses may rise due to the cost of relocating our tools and equipment to a new manufacturing facility.
There may also be delays in obtaining necessary re-certification from the relevant national authorities.

1.1.9 THE EXISTENCE OF COUNTERFEIT PRODUCTS IN THE PHARMACEUTICAL RETAIL MARKET MAY

DAMAGE OUR BRAND AND REPUTATION AND HAVE A NEGATIVE EFFECT ON OUR BUSINESS,

FINANCIAL CONDITION, RESULTS OF OPERATIONS AND COMMERCIAL OPPORTUNITIES.

Certain products distributed or sold in the pharmaceutical and health care retail market in certain
markets may be manufactured without proper licenses or approvals and/or intentionally and fraudulently mislabeled
with respect to their content and/or manufacturer. These products are generally referred to as counterfeit products.
These products are generally sold at lower prices than authentic products due to their lower production costs, and in
some cases, are very similar in appearance to the authentic products. Furthermore, counterfeit products may or may
not have the same chemical content as their authentic counterparts.

The counterfeit product regulation control and enforcement system in a substantial number of our
markets is not sufficiently well developed to completely eliminate production and sale of such products. Any sale of
counterfeit products by others illegally using our brand names may subject us to negative publicity, fines and other
administrative penalties or even result in litigation against us.

Moreover, the continued proliferation of counterfeit products may reinforce the negative image of
distributors and retailers among consumers, and may severely harm the reputation and brand names of companies like
ours. Furthermore, consumers may buy counterfeit products that are in direct competition with the products of principals
to our Maxxcare™ distribution business or our Mega We Care™ branded products. As a result, the continued proliferation
of counterfeit pharmaceutical products in our operating markets could have a negative effect on our business, results
of operations, financial condition and reputation.

1.1.10 IF WE ARE UNABLE TO PROTECT OUR INTELLECTUAL PROPERTY, TRADEMARKS AND TRADE
SECRETS, OUR BUSINESS, RESULTS OF OPERATIONS, FINANCIAL CONDITION AND COMMERCIAL
OPPORTUNITIES COULD BE NEGATIVELY AFFECTED IN A MATERIAL MANNER.

Our success depends in part on our ability to protect and maintain our proprietary trademarks. We
seek to protect our trademarks under trademark protection laws in Thailand and other jurisdictions, as well as employee
and third party confidentiality agreements.

As of December 31, 2013, we had over a thousand trademark registrations. However, the process of
seeking trademark protection can be lengthy and expensive, and we cannot assure you that our pending trademark
applications, or any trademark applications we may make in the future in respect of other products, will result in an
issued trademark, or that any trademark registrations issued in the future will be able to provide us with meaningful
protection or commercial benefits. The scope of protection for registered trademarks may also vary across different
jurisdictions. Moreover, trademark applications and registered trademarks may be challenged, invalidated or circumvented
in the future.
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In addition to seeking patents for some of our technology and product candidates, we also rely on trade
secrets, including unpatented know-how, technology and other proprietary information, all of which are considered as
important trade secrets for us to maintain our competitive position. In addition, we seek to protect these trade secrets
in part by entering into non-disclosure and confidentiality agreements with parties who have access to them, such as:
(1) employees; (2) corporate collaborators; (3) outside scientific collaborators; (4) contract manufacturers; (5) consultants;
and (6) other third parties.

Notwithstanding these efforts, any of these parties may breach the agreements and disclose our
proprietary information, including our trade secrets, and we may not be able to obtain adequate remedies for such
breaches. Enforcing a claim against a party that illegally disclosed or misappropriated a trade secret is difficult, expensive
and time-consuming, and the outcome is unpredictable. In addition, some courts inside and outside Thailand, including
in foreign jurisdictions, are less willing or unwilling to protect trade secrets.

In addition, if any of our trade secrets were to be lawfully obtained or independently developed by a
competitor, we would have no right to prevent them from using that technology or information to compete with us. If
any of our trade secrets were to be disclosed to, or independently developed by, a competitor, our competitive position,
results of our operations, financial condition and commercial opportunities would be negatively affected in a material

manner.

1.1.11 THERE ARE CERTAIN RISKS ASSOCIATED WITH DOING BUSINESS IN MYANMAR.

For the fiscal year ended 2010, 2011 and 2012, and the year ended December 31, 2013, approximately
22.4%, 28.3%, 30.1% and 32.7%, respectively, of our total consolidated group revenues came from Myanmar.

Since November 1997, Myanmar has been governed by the State Peace and Development Council,
formerly known as the State Law and Order Restoration Council, a military-dominated regime that previously governed
Myanmar from 1988 to November 1997. Myanmar has experienced opposition from pro-democracy, religious and ethnic
groups in recent years, with such opposition having at times included armed resistance.

Although the government of Myanmar has in recent years instituted certain market-based economic
and financial reforms, such as the sale of state-owned assets, much of the economy remains state-dominated as a
result of past socialist economic initiatives. A new constitution was ratified in May 2008 through a nationwide referendum.
In November 2010, Myanmar held its first elections in two decades, although key opposition leaders boycotted the
election. Since March 2011, the new president has shown leanings towards democratization, freed several political
prisoners, taken steps to liberalize the state-controlled economy and permitted parliamentary elections, which were
overwhelmingly won by the opposition party.

In any event, we cannot assure you that political or economic developments in Myanmar will always
be positive, nor not have a negative effect on our business, financial condition, results of operations and commercial
opportunities. Should such reforms by the Myanmar government fail, the occurrence of such events may negatively

affect our business, results of operations, financial condition and commercial opportunities in a material manner.

1.1.12 VIETNAM'S INFLATION RATE AND THE FLUCTUATION IN THE VALUE OF THE VIETNAM DONG MAY
LEAD TO HIGHER OPERATING COSTS AND EXPENSES IN RESPECT OF OUR VIETNAM OPERATIONS.

Vietnam has experienced a substantially high inflation rate in the past (approximately 14.5% on average
during 2008-2011 and 6.8% during 2012-2013, according to the General Statistics Office of Vietnam) in addition to
experiencing volatility in the value of the Vietnam Dong vis-a-vis other regional currencies in the region (the Vietnam
Dong depreciated against the United States Dollar around 8% per annum during 2008-2011). This may cause our
Vietnam operations - from which we derived revenue from sales as a proportion of the total revenue for the fiscal year
ended December 31, 2012 and the year ended December 31, 2013 of Baht 1,480.5 million and 1,626.1 million,
respectively - to experience higher operating costs and expenses than are currently incurred. This may also affect our

business, results of operations, financial condition and commercial opportunities in a material manner.
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1.1.13 OURABILITY TO SET OUR PRICES SOLELY IN ACCORDANCE WITH MARKET FORCES IS RESTRICTED

IN VIETNAM BY GOVERNMENT PRICE LIMITS.

Prices of pharmaceutical products in Vietnam are subject to the regulation and approval of the government.
Relevant government agencies in Vietnam are empowered to “inspect” and “control” prices for pharmaceutical products.
We must publicly declare the prices of our pharmaceutical products (import prices, wholesale and retail prices) prior
to distribution, and submit one price dossier for approval to the Drug Administration of Vietnam (“DAV”) and another
for filing. If any changes in pricing are proposed to be made, the process must be re-started and a new approval
obtained. If our proposed pricing is acceptable, the DAV will issue a receipt of acknowledgement in respect of our price
declaration. If such proposed price is determined to be ‘unreasonable’, based upon standards of reasonability determined
by import, production and circulation costs, prices in domestic and international markets and input costs, then the DAV
will request that we reconsider our proposed pricing and re-submit.

As such, this limits our ability to price our products in accordance with traditional economic principles.
In addition, we cannot predict the nature of any measures that may be adopted in the future by the Vietnamese
government to control prices. This may have a negative effect on our business, financial condition, results of operations
and commercial opportunities in a material manner.

1.1.14 CHANGES IN FOREIGN CURRENCY EXCHANGE RATES COULD NEGATIVELY AFFECT OUR BUSINESS,
RESULTS OF OPERATIONS, FINANCIAL CONDITION, OR COMMERCIAL OPPORTUNITIES IN A
MATERIAL MANNER.
In our operations, there are transactions and balances denominated in currencies other than the Thai
Baht (which is the currency used to report our results of operations and financial condition in our financial statements).
As such, we are exposed to the risk of such changes in foreign currency exchange rates in the event that we cannot
immediately pass on the effect of any such devaluation in our pricing to our customers.

1.1.15 OUR CONTINUED GROWTH DEPENDS, IN PART, ON INCREASES IN REAL DISPOSABLE INCOME

AND PER CAPITA SPENDING ACROSS COUNTRIES IN WHICH WE OPERATE, EACH OF WHICH MAY

NOT GROW AS RAPIDLY AS IT HAS IN THE PAST OR MAY NOT GROW AT ALL.

Generally, an increase in disposable income raises demand for our products after a considerable time
lag, while a fall in disposable income has an immediate negative effect. Given this, a decline in real disposable income
will have an immediate and negative effect on the demand for our products.

While real disposable income and per capita spending on products across countries in which we operate
have generally risen in recent years, each may not grow as rapidly as it has in the past or may not grow at all, which
might cause our business, financial condition, results of operations and commercial opportunities to be negatively
affected in a material manner.

1.1.16 WE MAY NOT BE ABLE TO FULLY COMPLY WITH APPLICABLE REGULATORY AND ACCOUNTING

REQUIREMENTS OR RENEW OUR CERTIFICATIONS AND OTHER PERMITS AND LICENSES WHICH

ENABLE US TO CONDUCT OUR BUSINESS. NON-COMPLIANCE WITH, CHANGES IN OR AMENDMENTS

TO THESE REGULATORY AND ACCOUNTING REQUIREMENTS COULD HAVE A NEGATIVE EFFECT

ON OUR BUSINESS, FINANCIAL CONDITION AND RESULTS OF OPERATIONS.

Our manufacturing and distribution activities require us to obtain certain permits and licenses from
various governmental authorities in the countries in which we manufacture or distribute.

At present, we have obtained relevant permits, licenses and certifications required for the manufacture
and distribution of our products. These permits and licenses are subject to periodic renewal and/or reassessment by
the relevant government authorities. We intend to apply for the renewal of these permits, licenses and certifications
when required by applicable laws, rules and regulations. However, the standards of such renewal or reassessment may
change from time to time. Thus, we cannot assure you that we will be able to successfully renew all of these permits,
licenses and certifications. Any inability to renew any permits, licenses or certifications that are material to our operations
could severely disrupt, as well as prevent us from conducting, our business and may negatively affect our business,
results of operations, financial condition and commercial opportunities in a material manner.

Furthermore, we may be required to apply for additional permits, licenses or certifications if any
interpretation or implementation of the relevant current regulations change, or if new regulations requires us to obtain
additional permits, licenses or certifications. We cannot assure you that we will successfully obtain them. In the event
that we do obtain such permits, licenses or certifications, there may be significant additional costs and expenses involved.
In addition, we may also be subject to penalties imposed by laws of the relevant jurisdictions which may adversely affect

our business, results of operations, financial condition and commercial opportunities in a material manner.
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In addition, not only can a permit, license and accounting methods and policies for pharmaceutical
companies, include policies governing revenue recognition, research and development and related expenses, they are
also subject to further review, interpretation and guidance from relevant accounting authorities. Changes to, or different
interpretations of, accounting methods or policies may require us to reclassify, restate or otherwise change or revise

our financial statements, including those contained in this filing.

1.1.17 FAILURE TO MAINTAIN ADEQUATE INVENTORY LEVELS COULD INCREASE OUR OPERATING COSTS

OR CAUSE US TO LOSE SALES, EITHER OF WHICH COULD HAVE A NEGATIVE EFFECT ON OUR

BUSINESS, RESULTS OF OPERATIONS, FINANCIAL CONDITION AND COMMERCIAL OPPORTUNITIES

IN A MATERIAL MANNER.

We need to maintain sufficient inventory levels to operate our Mega We Care™ branded products
business and our Maxxcare™ distribution business successfully as well as to meet market demand. At the same time,
we are exposed to the risk of excess inventory accumulation, especially of our Mega We Care™ branded products.

In particular, the aforementioned inventory risk a result of rapid changes in product life cycles, changes
in consumer preferences, uncertainty of success of product launches, and manufacturer back orders as well as the
recent volatile economic environment.

We cannot assure you that we can accurately predict these market trends and events, including avoiding
over-stocking or under-stocking products, for the following reasons:

e demand for products could change significantly between the time product inventory is ordered and

the time it is delivered for sale;

e when we begin to introduce a new product into the market, it is particularly difficult to forecast

product demand accurately; and

e the purchase of certain types of inventory may also require significant lead time.

Inventory levels in excess of customer demand may result in: (1) setting up of reserves or inventory
write-downs; (2) expiration of products; or (3) increase in inventory holding costs. Conversely, if we underestimate
consumer demand or if our suppliers fail to provide products in a timely manner, we may experience inventory shortages,
which may in turn result in unfulfilled customer orders and have a negative impact on customer relationships. As such,
the occurrence of which could have a negative effect on our business, results of operations, financial condition and

commercial opportunities in a material manner.

1.1.18 THE ECONOMIC, POLITICAL AND SOCIAL CONDITIONS AND GOVERNMENT POLICIES IN SOME OF

OUR MAJOR MARKETS COULD AFFECT OUR BUSINESS, RESULTS OF OPERATIONS, FINANCIAL

CONDITION AND COMMERCIAL OPPORTUNITIES.

As of December 31, 2013, a significant portion of our consolidated group revenues are derived from a
number of emerging frontier markets or countries, such as Myanmar, Vietnam, Cambodia, Nigeria, Ukraine and Peru
(“Major Risk Markets”), which accounted for approximately 66.5% of our consolidated group revenues. Accordingly, our
financial condition and results of operations as well as the growth of our business will be affected to a significant extent
by economic, political and legal developments in any of the Major Risk Markets. These international operations are subject
to certain specific risks that can materially affect our results of operations and can be summarised as follows:

e unsettled political conditions, war, civil unrest and hostilities in some countries and regions where

we operate or seek to operate;

e undeveloped legal systems;

e economic instability in foreign markets;

e the impact of inflation;

e natural disasters;

e an inability to access necessary human capital;

e governmental action such as expropriation of assets, general legislative and regulatory environment

changes, exchange controls and the difficulty of enforcing contractual rights;

e restrictions on foreign investment in certain jurisdictions; and
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e changes in global trade policies such as sanctions and embargoes imposed by the United States and

other countries.

Although the economies of the Major Risk Markets have been transitioning from tightly government-
controlled economies to more market-oriented economies, the majority of productive assets in such Major Risk Markets
are still owned by their respective governments. The governments of the Major Risk Markets also exercise significant
control over the economic growth through allocating resources, controlling repayments of foreign currency-denominated
obligations, setting monetary policy and providing preferential treatment to particular industries or companies.

In recent years, the governments of the Major Risk Markets, to varying degrees and extents, have each
implemented measures emphasizing the utilization of market forces in the economic reform, the reduction of state
ownership of productive assets and the establishment of sound corporate governance in business enterprises. These
economic reform measures may be adjusted or modified or applied inconsistently from industry to industry, or across
different regions of the country. As a result, some of these measures may benefit the overall economy, but may have
a negative effect on our business.

Generally, the legal systems of some of the Major Risk Markets have inherent uncertainties that could
limit the legal protections available to us to protect our trademarks and our business (including from counterfeit
products). In the Major Risk Markets we may experience difficulties in effecting service of legal process and enforcing
judgments against persons who breach contractual or legal duties to us, or violate our trademarks and licenses.

1.1.19 WE DEAL WITH HAZARDOUS MATERIALS AND MUST COMPLY WITH ENVIRONMENTAL LAWS AND

REGULATIONS, WHICH CAN BE EXPENSIVE AND RESTRICT OUR BUSINESS OPERATION.

Our activities involve the controlled storage, use and disposal of hazardous materials, including corrosive,
explosive and flammable chemicals, and biological waste. We are subject to federal, state and local laws and regulations
governing the use, manufacture, storage, handling and disposal of these hazardous materials. Although we believe that
our safety procedures for the handling and disposing of these materials comply with the standards prescribed by these
laws and regulations, we cannot assure you that we would be able to eliminate the risk of contamination or injury from
these materials.

1.1.20 OUR MEGA WE CARE™ BRANDED PRODUCTS BUSINESS IS HIGHLY REGULATED, AND FUTURE

GOVERNMENT REGULATIONS MAY PLACE ADDITIONAL BURDENS ON OUR BUSINESS AS WELL

AS HAVE A NEGATIVE EFFECT ON OUR BUSINESS, FINANCIAL CONDITION, RESULTS OF OPERATIONS

AND COMMERCIAL OPPORTUNITIES IN A MATERIAL MANNER.

Our Mega We Care™ branded products business is generally subject to extensive government regulation
and supervision. In particular, the regulatory framework addresses all aspects of our operations, including approval,
production, licensing and certification requirements and procedures for periodic renewal and reassessment processes,
registration of new drugs, quality control, pricing of pharmaceutical products and environmental protection.

Violation of these laws, rules and regulations may also constitute civil or criminal offenses under certain
circumstances, and could have a negative effect on our business, results of operations, financial condition, reputation,
as well as our, commercial opportunities in a material manner.

In addition, many initiatives taken, or to be taken, by certain governments in countries in which we
operate under an ongoing healthcare reform plan, are expected to significantly contribute to the growth of the
pharmaceutical and healthcare industry. We cannot assure you, however, that the relevant governmental authorities
will continue to introduce favorable policies. In addition, the relevant government authorities may also introduce policies
that are unfavorable to the pharmaceutical industry by terminating or materially alterating any favorable policies, or
introducing any unfavorable policies, which could have a negative effect on our business, financial condition, results
of operation and commercial opportunities in a material manner.

1.1.21 WE MAY BE SUBJECT TO PRODUCT LIABILITY, PERSONAL INJURY OR WRONGFUL DEATH CLAIMS

OR PRODUCT RECALLS IN CONNECTION WITH OUR PRODUCTS AND SERVICES.

We are exposed to risks inherent in the manufacturing, packaging, marketing and distribution of
pharmaceutical, and nutraceutical products, such as: (1) unsafe products; (2) ineffective products; (3) defective products;
(4) contaminated products; (5) improper or inaccurate labeling of products; (6) inadequate warnings or insufficient or
misleading disclosures of side effects; and (7) unintentional distribution of counterfeit medicines.
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In the event of any use or misuse of our products resulting in personal injury or death, product liability
claims may be brought against us for damages. We may also be subject to product recalls and any relevant government
may close down our operations.

Although we maintain product liability insurance which we believe to be consistent with industry practice,
a substantial claim or a substantial number of claims against us, if successful, would have a material adverse effect on
our business, reputation, financial condition, results of operations and commercial opportunities.

In the event of allegations that any of our products are harmful, even if unfounded, we may experience
reduced consumer demand for our products or orders for our OEM business or these products may be recalled from
the market. Any product recalls, regardless of merit, could have a negative impact on our business, results of operations,

financial condition, reputation and commercial opportunities in a material manner.

1.1.22 OUR LEVEL OF INSURANCE COVERAGE MAY NOT BE ADEQUATE.

Although we maintain insurance coverage that we believe is in accordance with customary industry
practice, we are not fully insured against certain risks because such insurance is either not available at all or not
available on commercially reasonable terms. In addition, we do not carry coverage for timely completion of our projects
under development, loss of rent or profit or defects in the quality of materials used. Should an uninsured loss or a loss
in excess of insured limits occur, we may lose the capital invested in, and the anticipated revenue from, the affected
assets. In addition, any payments we make to cover any uninsured loss of the insurer of such event, may have a negative

effect on our business, financial condition and results of operations in a material manner.

1.1.23 WE MAY NOT BE ABLE TO SUCCESSFULLY IDENTIFY, ACQUIRE OR INTEGRATE FUTURE PROJECTS.

One of our business strategies is to take advantage of the consolidation trend in the highly fragmented
pharmaceutical industry in our frontier and emerging markets by engaging in acquisition transactions, such as our
acquisition of the Eugica™ brand, including intellectual property and title documents in relation to the products
manufactured and distributed under the Eugica™ brand, from DHG Pharmaceutical Joint Stock Co. on December 12,
2012. In addition, in order to expand our business, we may identify, pursue and set up joint venture projects from time
to time. Our acquisition strategy entails the following risks, among others:

e we may incorrectly assess the value of any acquisition target;

e we may not realise any of the anticipated benefits from any of the acquisitions we complete;

e we may face difficulties associated with integrating the operations and/or the technologies or

products of acquired businesses with our operations;

e we may experience increasing competition for potential business acquisitions or trademark

acquisitions;

e we may not have access to sufficient capital to finance potential business acquisitions or trademark

acquisitions; and

e we may not be able to retain key employees of companies acquired by us or key employees

necessary successfully commercialise technologies and products that we acquire.

In addition, businesses that we acquire may not have internal control policies (in particular with respect
to accounting control procedures and general internal controls) in place which may incur extra costs and expenses
when integrating the operations of acquired businesses into those of our group.

If we are unable to make business acquisitions or trademark acquisitions in accordance with our
strategy, if we are unable to successfully integrate our acquisitions or if a failure by the acquired company to comply
with law or to administer good business practice and policies prior to acquisition has a material adverse effect on the
value of such acquired company, we may not be able to obtain the advantages that the acquisitions were intended to
create and our business, financial condition, results of operations and commercial opportunities may be materially and

negatively affected.
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1.1.24 OUR FINANCIAL PERFORMANCE MAY BE AFFECTED BY FLUCTUATIONS IN INTEREST RATES.

As of December 31, 2013, based upon our consolidated financial statements, we have, on a consolidated
basis, outstanding loans from financial institutions in the amount of Baht 996.2 million, which are subject to floating
interest rates.

Any increase in prevailing interest rates could substantially increase our future borrowing costs and
result in a higher interest burden. This may in turn have a negative impact on our business, financial condition, results
of operations in a material manner.

1.2 RISKS RELATING TO MANAGEMENT

1.2.1 WE DEPEND SUBSTANTIALLY ON THE KNOWLEDGE AND PROFICIENCY OF OUR KEY MANAGEMENT

PERSONNEL, AND OUR BUSINESS, CASH FLOW, RESULTS OF OPERATIONS, FINANCIAL CONDITION

AND COMMERCIAL OPPORTUNITIES MAY BE NEGATIVELY AFFECTED IF WE LOSE THEIR SERVICES.

Our future success depends heavily upon the continued services of our key management personnel.

In particular, we rely on the expertise and experience of our key management personnel and their
pharmaceutical industry-related experience and other professional knowledge. In addition, success in the distribution
of our products depends on the dedication and skills of our sales and marketing personnel. Our ability to attract and
retain key personnel, in particular, senior management, key product development personnel and key sales and marketing
personnel, is a critical aspect of our competitiveness. Competition for these individuals could require us to offer higher
compensation and other benefits in order to attract and retain them, which would increase our operating expenses and,
in turn, could materially and adversely affect our business, result of operations, financial condition, results of operations
and commercial opportunities.

We may be unable to attract or retain the personnel required to achieve our business objectives, and
failure to do so could severely disrupt our business and prospects. The loss of any of our key employees, including
senior executives, key product development personnel or key sales and marketing personnel, could severely harm our
business and prospects.

We do not maintain key-person insurance for members of our management team. If we lose the services
of any senior management, we may not be able to identify suitable or qualified replacements, and may incur additional
expenses to recruit and train new personnel, which could severely disrupt our business and prospects.

Furthermore, if any of our executive officers join a competitor or form a competing company, we may
lose a significant number of our customers, which could have a negative effect on our business, cash flow, result of
operations, financial conditions and commercial opportunities.

1.2.2 OURCONTROLLING SHAREHOLDERS ARE ABLE TO EXERCISE SIGNIFICANT INFLUENCE OVER US.

Our controlling shareholders, namely Unistrech Co., Ltd. and the Shah family, own more than, directly

and indirectly, 50.0% of our entire issued share capital in aggregate. Accordingly, our controlling shareholders have

the ability to exercise significant influence over our business, including to exercise influence over most of the votes in

the meeting of shareholders in relation to the election of our directors or any other resolution which requires majority

votes, except for those matters which require three quarters of the votes cast by shareholders as required by law or

our articles of association. Therefore, it would be difficult for other shareholders to accumulate votes in order to provide
checks and balances in matters that the controlling shareholders have control over.

1.3 RISKS RELATING TO THE OWNERSHIP OF OUR SHARES

WE MAY NOT BE ABLE TO OR MAY ELECT NOT TO PAY DIVIDENDS.

Our dividend payment policy is to pay dividends in the amount of not less than 25.0% of our annual net
profit (after corporate income tax and appropriation of statutory reserves) from the date the Company has been listed
on the SET. However, the dividend payment for each year may vary depending on our business operations, financial
condition, investment plan and the need for working capital for business operations and expansion as well as other
relevant factors.

The aforesaid payment of dividends is subject to changes in accordance with the situation opportunities and
the resolution of the Board of Directors. If we have other necessities such as business expansion, future project
investment or any unforeseeable events which negatively affect our cash flow, we may consider paying a lower rate of
the specified dividends or may elect not to pay any dividends at all, which may impact our ordinary share price after
being listed on the SET.
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1.1 OUR HISTORY AND IMPORTANT DEVELOPMENTS

1.1.1 OUR HISTORY

Mega Lifesciences Public Company Limited (the “Company”), formerly known as “Vikas Company
Limited” and later “Medicap Limited”, was established in 1982 with an initial registered capital of Baht 5,000,000. The
founder of the Company was Mr Kirit Shah. We started our business as an OEM supplier of soft gelatin (“soft gel”)
capsules with our first manufacturing facility located in Samut Prakarn, Thailand. At that time, Thailand did not have
any soft gel capsule manufacturer and was completely reliant on importing finished soft gel products from Germany,
Australia and elsewhere. Our manufacturing facility started with two production lines and had an annual production
capacity of 230 million soft gel capsules.

In 1986, we began manufacturing Nifedipine (a medicine used to treat hypertension and chest pain)
for Berlin Pharmaceutical Industry Co., Ltd. Nifedipine became a very successful flagship product for both companies
and led to an exclusive manufacturing partnership which helped establish our OEM supply business and reputation as
a pharmaceutical products manufacturer.

In 1986, Mr Vivek Dhawan joined the Company. He is now the Company’s Chief Executive Officer &
Chief Coach and holds approximately 7.34% of the shares in the Company.

We started our branded products business with the incorporation of Mega Products Limited (now
known as Mega Lifesciences Pty. Ltd.) and, in 1994, we acquired the Medicrafts™ brand and associated trademarks,
which was the starting point for the growth of our Mega We Care™ branded products business.

In 1995, we opened a representative office in Vietnam and established a subsidiary in Myanmar, and
in the following year, we established a subsidiary in Cambodia. We commenced operations in those countries to sell
our own Mega We Care™ branded products. In addition, in those countries, we recognized a business opportunity to
offer marketing, sales, distribution and logistics services to international pharmaceutical and FMCG companies in these
markets. From our market expansions in Vietnam, Myanmar and Cambodia, we identified opportunities to enter, and
later entered, other developing markets in the following years.

In 2000, we formally restructured our business operations into two divisions: our branded products

TM»s TM»s

business (now under the “Mega We Care trademark) and our distribution business (now under the “Maxxcare
trademark). Our manufacturing division became primarily devoted to the manufacture of our own Mega We Care™
branded products, and where there was excess capacity for manufacturing products, we offered OEM services to
manufacture products under the brand of our customers.

In 2002, we leased land, buildings and constructions for manufacturing facilities in Dandenong,
Melbourne, Australia as we saw that Australia’s well-defined regulatory regime for pharmaceuticals and healthcare
products, in particular nutraceutical products and complementary medicines, would allow us to reduce the time to
market for the introduction of new Mega We Care™ branded products in select markets. Our Australian facility presently
manufactures and packages tablets, hard capsules and powders.

By 2012, our Mega We Care™ branded products business attained market leading or top five ranked
positions in our key Southeast Asian markets. According to IMS Health data as of June 2013, in Thailand, our Nat C™
(Vitamin C), Nat B™ (Vitamin B) and Fish Oil (fish oil) brands were ranked as the market leading brands in their
respective categories for 2012, and in Vietnam, our Enat™ (Vitamin E) and Eugica (traditional herbal lozenge product)
brands were ranked as the market leading brands in their respective categories for 2012. In addition, our analysis of

the monthly customs importation data compiled by the Myanmar Survey Research Co., Ltd. (“MSR”) for the year 2011
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showed that our Calcivita™ (calcium and vitamin), Enat™ (Vitamin E) and Ferrovit™ (iron and vitamin) brands were the
market leaders in their respective product categories in Myanmar. In addition to those products, IMS Health data as
of June 2013 shows that several of our other products are ranked in the top 5 in their respective categories. These
include Ferrovit™ (iron and vitamin) and Giloba™ (GinkoBiloba extract) in Thailand and Vietnam. In Myanmar, our
analysis of the monthly customs importation data compiled by the MSR for the year 2011 showed that our Nutrivita™
(multivitamin) and Livolin Forte™ (products with ingredients containing phospholipids and other vitamins) were
ranked in the top five in their respective categories.

We have 3 manufacturing facilities: 2 facilities in Thailand and 1 facility in Australia. Our total annual
manufacturing capacity is now 2.1 billion soft gel capsules (which will increase to 3.8 billion when the addition of eight
production lines to our Thailand facility is completed in January 2014), 116.7 million hard gel capsules, 239.9 million
tablets and 650.0 metric tonnes of powder. We believe our facilities are sufficient to meet expected demand in the next

three to five years.

1.1.2 SIGNIFICANT DEVELOPMENTS IN OUR BUSINESS

YEAR BUSINESS MILESTONES

1982 : Our Company was incorporated by Mr Kirit Shah under the name of “Vikas Company
Limited” with an initial registered capital of Baht 5,000,000 represented by 5,000
ordinary shares, with each share having a par value of Baht 1,000.

: We changed the name of our Company to “Medicap Limited” and increased the
Company’s registered capital by Baht 5,000,000 by issuing 5,000 more ordinary
shares, with each share having a par value of Baht 1,000, to existing shareholders.
This resulted in our registered capital increasing from Baht 5,000,000 to Baht
10,000,000 in order to meet the capital requirements to apply for a BOl promotion
certificate.

. We received our first BOI promotion certificate from the BOI, providing us with tax and
other incentives to establish our soft gel capsule manufacturing facility in Samut
Prakarn, Thailand.

1985 : We received a license from the Thai FDA to produce medicines at our first
manufacturing facility (“Soi 6 manufacturing facility”) at Samut Prakarn, Thailand
and received GMP certification from the Thai FDA.

. We began manufacturing at our Soi 6 manufacturing facility in Samut Prakarn,
Thailand. The facility had two production lines with an annual production capacity of
230 million soft gel capsules. We believe that our Soi 6 manufacturing facility was the
first soft gel capsule manufacturing facility in Southeast Asia. Our Soi 6 manufacturing
facility has been expanded several times since 1985. We believe we have always
been one of the largest soft gel manufacturing facilities in Southeast Asia.

1986 : Medicap Limited increased its registered capital by Baht 15,000,000 by issuing
15,000 ordinary shares, with each share having a par value of Baht 1,000, to existing
shareholders. This resulted in our registered share capital increasing from Baht
10,000,000 to Baht 25,000,000 in order to fund the expansion of our manufacturing
facilities referred to above and for related working capital requirements.

. Mr Vivek Dhawan, now the Company’s Chief Executive Officer & Chief Coach, joined
the Company.

1988 . We obtained tax and other incentives pursuant to a second BOI promotion certificate
to increase our soft gel manufacturing capacity and accordingly we added two

production lines to our Soi 6 manufacturing facility in Samut Prakarn, Thailand.
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YEAR BUSINESS MILESTONES

1989

1990

1993-1994

1995-1996

1996

1997

2000

2001

: We added an additional production line to our Soi 6 manufacturing facility in Samu

Prakarn, Thailand. This increased our annual production capacity to 625 million soft

gel capsules.

: We obtained a food manufacturing license from the Thai FDA.

: We formed Mega Products Limited (now known as Mega Lifesciences Pty. Ltd.) with a

view to marketing and selling nutraceutical products under our own brands.

: Our Soi 6 manufacturing facility in Samut Prakarn, Thailand received GMP certification

from the Australian TGA, following an audit that was conducted in 1993.

: We acquired the Medicrafts™ brand and associated trademarks for a range of

products that we had been manufacturing as an OEM supplier for the previous owner
of the Medicrafts™ brand. The acquisition was a factor in the growth of our branded

products business and its market acceptance.

. We added three more production lines for soft gel capsules to our Soi 6 manufacturing

facility in Samut Prakarn, Thailand, bringing our total number of production lines to eight.

. We established operations in Myanmar (1995), Vietnam (1995) and Cambodia (1996)

to market and sell our Mega We Care™ branded products and to develop a distribution
business, both to distribute our own branded products and to distribute the products

of our principals.

: We changed the par value of our ordinary shares from Baht 1,000 per share to Baht

10 per share and increased our registered capital by Baht 22,500,000 by issuing
2,250,000 ordinary shares having a par value of Baht 10 per share to our existing
shareholders, consisting of our management and employees. This resulted in our
registered share capital increasing from Baht 25,000,000 to Baht 47,500,000.

: We increased our registered capital by Baht 625,000 by issuing 62,500 ordinary

shares, having a par value of Baht 10 per share to our existing shareholders, consist-
ing of our management and employees. This resulted in our registered share capital
increasing from Baht 47,500,000 to Baht 48,125,000.

. In the same year, we received ISO 9002 certification from SGS Yarsley International

Certification Services and became the first pharmaceutical company in Thailand to

receive such certification.

: We increased our registered capital by Baht 1,875,000 by issuing 187,500 ordinary

shares, having a par value of Baht 10 per share to our existing shareholders,
consisting of our management and employees. This resulted in our registered share
capital increasing from Baht 48,125,000 to Baht 50,000,000.

: We increased our registered capital by Baht 11,000,000 by issuing 1,100,000

ordinary shares, having a par value of Baht 10 per share to our existing shareholders,
consisting of our management and employees. This resulted in our registered share
capital increasing from Baht 50,000,000 to Baht 61,000,000.

: We launched our Mega We Care™ branded products into developing markets, including

the Commonwealth of Independent States and countries in Africa and the Middle East.

: We obtained GMP certification from the German health authority, the District

Government of Arnsberg, for manufacturing soft gel products at our Soi 6 manufactur-
ing facility in Thailand, and we became the first Thai pharmaceutical company to export

nutraceutical and pharmaceutical products to Germany.
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YEAR BUSINESS MILESTONES

2002

2003

2004

2005

2006

2008-2010

2008

2009

2010

2011

: We registered “Mega We Care” as a trademark. Mega We Care™ is now the primary

trademark for our branded products business.

: We began to lease a manufacturing facility in Dandenong, Melbourne, Australia and

received an Australian TGA licence to operate such leased manufacturing facility in

Dandenong, Melbourne.

: We increased our registered capital by Baht 6,056,190 by issuing 605,619 ordinary

shares, having a par value of Baht 10 per share to our existing shareholders,
consisting of our management and employees. This resulted in our registered share
capital increasing from Baht 61,000,000 to Baht 67,056,190.

: Our Soi 6 manufacturing facility in Thailand received GMP certification from the

National Drug Authority of Uganda.

. We changed the name of our Company from “Medicap Limited” to “Mega Lifesciences

Company Limited”.

: Our Soi 6 manufacturing facility in Thailand received GMP certification from the

Ministry of Health of Yemen and the Ministry of Health of Ukraine.

: Mega Lifesciences Company Limited (a subsidiary of the Company in Myanmar)

became the first distribution and logistics company in Myanmar to receive ISO 9001

certification.

. We added two additional production lines and replaced the machines with new ones

for all eight existing production lines at our Soi 6 manufacturing facility in Samut
Prakarn, Thailand. This brought the Soi 6 manufacturing facility’s total number of

production lines to ten and its annual design capacity to 2.1 billion soft gel capsules.

. We established a second manufacturing facility (“Soi 8 manufacturing facility”) in

Samut Prakarn, Thailand. Manufacturing of tablets, hard capsules and packages in this

new facility commenced in 2009.

. We received GMP certifications for our Soi 6 manufacturing facility in Thailand and our

manufacturing facility in Australia from the United Arab Emirates’ Ministry of Health.
We provided assistance to communities damaged by Cyclone Nargis by constructing a
health office in the Twantay Township in Myanmar, and donating drinking water and

medical supplies to victims.

. We received GMP certification for our Soi 6 manufacturing facility from the Oman

Ministry of Health.
In the same year, we received GMP certification for our Soi 8 manufacturing facility
from: (i) the District Government of Arnsberg in Germany; (ii) the Thai FDA; and (iii)
the Australian TGA.

. We received GMP certifications for our Soi 8 manufacturing facility from the Ukrainian

Ministry of Health.
Both of our manufacturing facilities in Thailand also received certification from the

Ethiopian Drug and Administration Authority.

: We registered “Maxxcare” as a trademark. Maxxcare™ is the primary trademark for our

distribution business.

. We sent a volunteer team to donate supplies and render assistance to WatNak school

in the Bang Pahan District, Ayutthaya Province which sustained heavy damage from

flooding, and donated money to rebuild the school.
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YEAR BUSINESS MILESTONES

In addition, we also sent a volunteer team to render assistance to pharmacies and
various stores in the affected areas.

2012 : Our Soi 6 manufacturing facility in Thailand received GMP certification from the
Ministry of Health of Sudan and, in the same year, our Soi 8 manufacturing facility in
Thailand received GMP certification from the Ministry of Health of Yemen.

In addition, both of our manufacturing facilities in Thailand received GMP certification
from the Ministry of Health of Peru.

We obtained tax and investment incentives pursuant to a third BOI promotion
certificate for manufacturing of drugs in soft gel, hard capsule, tablet and powder
form from our investment in modifying our Soi 6 manufacturing facility and expanding
our manufacturing capacity in our Soi 8 manufacturing facility. As such, we commenced
work on installing eight new soft gel production and automatic packaging lines in our
Soi 8 manufacturing facility in Thailand. We expect to complete installation of the new
production lines in our Soi 8 manufacturing facility in January 2014. When completed,
both our facilities in Thailand will have an annual design capacity of 3.8 billion soft gel
capsules.

. We received the Taxpayers’ Recognition Award 2011, an award recognizing taxpayer
responsibility, from the Thai Revenue Department in recognition of our being a good
corporate citizen with good corporate governance and best practices in paying taxes.

: We acquired the Eugica™ brand, intellectual property and title documents in relation

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

to the products manufactured and distributed under the Eugica™ brand, from DHG

Pharmaceutical Joint Stock Company. As per IMS Health data as of 2012, Eugica™
ranked first in sales among traditional herbal lozenge products in Vietnam. We finished

W
W

registering our acquisition of the Eugica™ brand on April 10, 2013.
In accordance with the trademark sale and purchase agreement and other relevant
agreements, the sale and purchase of the brand occurred on January 1, 2013. We
started realising revenue from the sale of Eugica™ branded products from that
same date (see elsewhere in this form for details about the purchase of the Eugica™
brand, including intellectual property and title documents in relation to the products
manufactured and distributed under the Eugica™ brand).

2013 . We received GMP certifications from the Ugandan National Drug Authority and the
United Arab Emirates’ Ministry of Health for our Soi 8 manufacturing facility in
Thailand.

: We relocated our manufacturing facility in Australia from Dandenong to a newly

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

constructed manufacturing facility in Pakenham, Melbourne (“Pakenham Facility”).
Our Pakenham Facility also received GMP certification from the Australian TGA.

: The Company marked first trading day on the Stock Exchange of Thailand on 19"
November, 2013.
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YEAR BUSINESS MILESTONES

. The Company launched a new Baht 450 Million manufacturing facility at Bangpoo
industrial estate, Thailand which will almost double the company’s production capacity
of soft gel capsules from 2.1 billion to 3.8 billion per year.

We registered the conversion of our status to be a public company and our company
name was changed into “Mega Lifesciences Public Company Limited”.

We registered to change the par value of our ordinary shares from Thai baht 10 per
share to Thai baht 0.50 per share and to increase capital from Thai baht 67,056,190
to Thai baht 436,950,941 by issuing additional original shares for supporting the
stock dividend payment, offering to existing shareholders pro rata to their original
shareholding, offering to the public through the initial public offering and supporting
the exercise of the ESOP Warrants offered and issued to the Company’s employees, as
per details specified under the section relating to Capital Structure.

1.2 BUSINESS OVERVIEW

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

We are a leading international manufacturer and distributor of pharmaceutical, nutraceutical products and
Fast Moving Consumer Goods (or FMCG) headquartered in Bangkok, Thailand. Currently, we are a leading distributor
in developing countries with high growth trends such as Myanmar, Vietham and Cambodia. In addition, we develop,
manufacture, market and sell our own market leading brands of nutraceutical products, generic prescription
pharmaceutical products, and OTC products under our Mega We Care™ brand through our distribution network and
third party distributors in countries across the world. As of December 31, 2013, our Mega We Care™ branded products
were being sold in a total of 29 countries around the world.

Our business activities across all major stages of the pharmaceutical industry value chain provide us with
increased opportunities to pursue growth by realizing potential synergies arising from coordinating our efforts across
business segments in our selected markets. We believe the market leading positions held by our Mega We Care™
branded products and Maxxcare™ distribution businesses will enhance our ability to increase market share through
both organic growth and acquisitions. In addition, the growth of our business will provide us with sufficient resources
to continue developing new products, and allow us to invest in our distribution services to drive and strengthen future
growth and profitability.

We believe that significant growth opportunities will arise from our focus on fast growing developing
markets. The pharmaceutical and nutraceutical markets in the developing world are expanding rapidly, in line with
strong economic growth and demographic changes. The consumer health market in particular is the direct beneficiary
of favorable global and local healthcare trends and is expected to grow significantly over the coming years.

Due to the economic growth of the key markets in which we operate, in addition to increased consumer health
awareness in those markets, we foresee opportunities and a trend of revenue growth from our major business segments,
namely, our Maxxcare™ distribution business segment and Mega We Care™ branded products business segment.

Mega We Care™ branded products achieved a higher rate of profit than other business segments. Such growth
was attributable to increased revenues derived from Mega We Care™ branded products (mainly from the sales of
pharmaceutical prescription products, nutraceutical products and OTC products). Revenue from our Maxxcare™ distribution
business - an important business segment with high growth potential, given the growth potential of our customer base

(principal) in pharmaceuticals and FMCG - is expected to become 5 times higher than present levels.
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Furthermore, over the next three to five years, we expect that sales revenue derived from our Maxxcare™

distribution business will account for approximately 47% to 52% of our total sales revenue. However, such projections

of sales revenue may not be met if external factors, such as economic or political conditions, exchange rates and the

competitiveness of our competitors, have significantly changed.

In addition, Southeast Asian countries, which represented 84.8% of our total sales revenue in 2013, have

witnessed an increase in per capita healthcare spending at a CAGR of between 7.9% to 31.2% from 2006 to 2011,

according to the World Health Organization.

We operate in the following three business segments:

Q)

(2

(©)]

Our Maxxcare™ distribution business : We market, sell and distribute various branded prescription
pharmaceutical products, OTC and FMCG products.

Our services include warehouse management, collections (including assuming the liability for bad debts),
and value-added services, such as marketing services for some major principals.

We operate our Maxxcare™ distribution business in four countries, namely, Myanmar, Vietnam, Cambodia
and Nigeria. Our clients for this business segment include leading domestic and international
pharmaceutical and FMCG companies.

In addition, we also distribute our Mega We Care™ branded products in the markets in which we

operate.

Our Mega We Care™ branded products business : We develop, manufacture, market and sell our own

brand of nutraceutical products, prescription pharmaceutical products and OTC products.

Our OEM business : In addition to manufacturing our own branded products, our manufacturing facilities

in Thailand and Australia accepts various production orders from third-party customers.
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1.3 SHAREHOLDING STRUCTURE OF THE COMPANY GROUP

We have operations in 21 countries through 17 subsidiaries and associates and 16 branches or representative
offices.

The following table summarizes the operations of our subsidiaries and associates, at present.

PERCENTAGE
OF DIRECT AND
INDIRECT
OWNERSHIP

SUBSIDIARY (COUNTRY)

BUSINESS SEGMENT ACTIVITIES

Mega Lifesciences Public

Company Limited (Thailand)

Registered capital: THB 436,950,941

(not including IPO and ESOP

Warrant allocated shares)

Mega Lifesciences Limited *
(Myanmar)

Registered capital: Kyat 1,200,000
First invested in Oct 1996 by
Mega Lifesciences PTY Limited
Tel: + 951 701817

Fax: + 951 580125

Email: Info.mm@megawecare.com
Address:

Universal Building, No.1A/7,
Shwe Pin Lon Housing Estate,
BayintNaung Road, Ward 27,
North Dagon Township, Yangon,

Myanmar

Mega Lifesciences (Vietnam)
Limited 2 (Vietnam)

Registered capital:

VND 55,432,500,000

First invested in June 2001 by
Mega Lifesciences PTY Limited
Tel: + 848 38123174

Fax: + 848 38123168

Email: info.vn@megawecare.com
Address:

No. 6.12A, 6" Floor, E-Town 1

Mega We Care™
branded products
business; OEM

business

Maxxcare™
distribution

business

Mega We Care™
branded products
business;
Maxxcare™
distribution

business

e Manufacturing, marketing
and sales of our own branded
products and OEM products

under third parties’ brands.

e Marketing, sales, and
distribution services to various
importers who import branded
and third party products from
Mega Lifesciences Pty Limited,
Thailand.

e We also distribute locally-

sourced products.

e Marketing, sales, and
distribution services to
various prescription
pharmaceutical product and
OTC product importers under
its own brand and third
parties’ products from Mega

Lifesciences Pty Limited.

Marketing, selling and
distributing our branded and

third party food products to
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PERCENTAGE
OF DIRECT AND

INDIRECT
SUBSIDIARY (COUNTRY) BUSINESS SEGMENT ACTIVITIES OWNERSHIP
Building, 364 Cong Hoa Street, consumers in Vietnam. We
Ward 13, Tan Binh District, also distribute locally-sourced
Ho Chi Minh City, Vietnam food products.
4, Mega We Care Limited Mega We Care™ e Retains ownership of 99.96
(Thailand) branded products ‘Mega We Care’ trade name.
Registered capital: THB 170,000 business

First invested in Dec 2003.

by Mega Lifesciences Public
Company Limited.

Tel: + 662 7694222

Fax: + 662 7694244

Email: Info@megawecare.com
Address:

120 Moo 11, 09" floor, Ample tower,
Bangna-Trad Road, Bangna,
Bangkok 10260, Thailand

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

5. Natural Health Foods Limited Mega We Care™ e Direct marketing by sale of 99.99 4
(Thailand) branded products products under our Mega 1
Registered capital: THB 8,000,000 business We Care™ brand in Thailand
First invested in Sep 1994. via direct mail to consumers.

by Mega Lifesciences Public
Company Limited.

Tel: + 662 7694222

Fax: + 662 7694244

Email: Info@megawecare.com
Address:

120 Moo 11, 09" floor, Ample tower,
Bangna-Trad Road, Bangna,
Bangkok 10260, Thailand

‘a3LIwWIN ANVYdWOO 2178Nd S3ON310S3411 VOIW

6. Mega Lifesciences Pty. Limited Mega We Care™ o Marketing and sales of our 99.99
(Thailand) branded products branded and third party
Registered capital: THB 50,000,000  business; products to distributors in
First invested in Oct 1996. Maxxcare™ and outside of Thailand.
by Mega Lifesciences Public distribution
Company Limited. business

Tel: + 662 7694222
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SUBSIDIARY (COUNTRY)

Fax: + 662 7694244

Email: Info@megawecare.com
Address:

120 Moo 11, 09" Floor, Ample tower,
Bangna-Trad Road, Bangna,
Bangkok 10260, Thailand

7. E-Sense Limited
(Thailand)
Registered capital: THB 500,000
First invested in Jun 2000.
by Mega Lifesciences PTY Limited.
Tel: + 662 7694222
Fax: + 662 7694244
Email: Info@megawecare.com
Address:
120 Moo 11, 09" Floor, Ample tower,
Bangna-Trad Road, Bangna,
Bangkok 10260, Thailand

8. Mega Lifesciences Pty. Limited >
(Cambodia)
Registered capital:
Riels 1,400,000,000
First invested in Nov 1996
by Mega Lifesciences PTY Limited
Tel: + 855 23 987359
Fax: + 855 23 727325
Email: info@megawecare.com
Address:
The iCon Building, #216, 2" Floor,
58-E2, Norodom Blvd
Sangkat Tonle Bassac, Khan

Chamkarmorn, Phnom Penh, Cambodia

9. Mega Lifesciences (Australia) Pty.
Limited (Australia)
Registered capital: AUD15,000,000
First invested in Feb 1997
by Mega Lifesciences PTY Limited
Tel: + 61359418599
Fax: + 61359403089

PERCENTAGE
OF DIRECT AND
INDIRECT
BUSINESS SEGMENT ACTIVITIES OWNERSHIP

All business e Provides IT services to all our 99.97
segments subsidiaries and affiliate

companies under our group

and holds certain software

licenses for our business

operation. At present,

E-Sense Limited (Thailand)

does not engage in any

business operations.
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Mega We Care™ e Provides marketing, sales, 100.0 =
m

branded products and distribution services ?

business; for our branded products o
w

Maxxcare™ business and third party 2
=2

distribution products. &

business 2
@
[
O
O
o
=
0
>
=2
=
S
o
o

Mega We Care™ o Manufactures our own brands 100.0

branded products and OEM products.

business; OEM

business

@
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d1a : info.au@megawecare.com
fAsroaiineu

60 National Avenue, South East
Business park, Pakenham,

Victoria, Australia 3810.

10. Us¥n wm lallzudusd WaGe e’

(Uszinalulise)

nuasnzilgu: 50,000,000 Tus1
Snsvtudomou Sunay 2546 Tny
Usen Wi lanloudus finne im
INSFNN : + 234 1 7916444
nsans : + 234 8053596201

91a : info.ng@megawecare.com
AstodmineIu

Metal House, Plot No.6, Cocoa
Industrial Road, Ogba Industrial
Layout, Ogba, lkeja, Lagos, Nigeria

11. vs¥n wm ladlsudud
aaow.dand. ° (UssinAulais)
nuaanzlow: 1,678,714 397
Jndvrudesiou Inuigu 2547 1ng
Usen Wi lanloudus fnne im
INSANN : + 603 62033754
nsais : + 603 62039201
d1a : info@megawecare.com
AstodmineIu
D-10-P1, Block D, Plaza Mont’
Kiara, No.2, Jalan Kiara, 50480
Kuala Lumpur, Malaysia.

g —

12. usen wi lalloudud wfine W3
10d.10.9. (Uszmews)
nuaanzifou: 8,000 1va
Fndvudodon nunius 2553 Tny
Usen Wi lanloudus fnne im

:+ 511 4365611

91a : info@megawecare.com

INSFNN

Astodtine

Av. Encalada 1010, Oficina 402,
Centro Empresarial Altavista, Urb.
Centro Comercial de Monterrico,
Surco, Lima, Peru.
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e Provides importation,

SUBSIDIARY (COUNTRY)

Email: info.au@megawecare.com
Address:

60 National Avenue, South East
Business park, Pakenham, Victoria,
Australia 3810.

Mega Lifesciences Nigeria Limited *
(Nigeria)

Registered capital: Naira 50,000,000
First invested in Dec 2003

by Mega Lifesciences PTY Limited
Tel: + 234 1 7916444

Fax: + 234 8053596201

Email: info.ng@megawecare.com
Address:

Metal House, Plot No.6, Cocoa
Industrial Road, Ogba Industrial
Layout, Ogba, Ikeja, Lagos, Nigeria

BUSINESS SEGMENT

Mega We Care™
branded products
business;
Maxxcare™
distribution
business

PERCENTAGE
OF DIRECT AND

INDIRECT
OWNERSHIP

ACTIVITIES

marketing, sales, and
distribution services for our
branded products business
and third party products.

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

Mega Lifesciences Sdn. Bhd.’
(Malaysia)

Registered capital: RM (Ringgit)
1,678,714

First invested in Jun 2004

by Mega Lifesciences PTY Limited
Tel: + 603 62033754

Fax: + 603 62039201

Email: info@megawecare.com
Address:

D-10-P1, Block D, Plaza Mont’ Kiara,
No.2, Jalan Kiara, 50480 Kuala
Lumpur, Malaysia

Mega Lifesciences Pty. Peru S.A.C.
(Peru)

Registered capital: S8,000

First invested in Feb 2010

by Mega Lifesciences PTY Limited
Tel: + 511 4365611

Email: info@megawecare.com
Address:

Av. Encalada 1010, Oficina 402,
Centro Empresarial Altavista, Urb.
Centro Comercial de Monterrico,

Surco, Lima, Peru.

Mega We Care™
branded products
business

Mega We Care™
branded products
business

Holds product registrations
and provides marketing
support for our branded
products sold through third
party distributors.

Provides importation,
marketing, and sales services
for our branded products
business.
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usun / Us:nA

usen A wi lanloudud © gsfawan

(Uszinrdulnaiiide) meldindoorug
nuInANzUyY: 3,441,000,000 §illav

IRFVIULDBLADU SUNAU 2546 1Y

nsA1 Mega
We Care™
Usen Wi lanloudus fnne im
INSFWN @ + 6221 3500487

nsans : + 6221 3500514

91a : info.id@megawecare.com
Astodineu

7" Floor, Suite 701 - C-D,

Cowell Tower (Graha Atrium)

JI Senen Raya 135, Senen,
Jakarta - Pusat Jakarta, Indonesia,
Postal Code: 10410

usen wm ladlgudud mi s §sNWARNTOLT
(UszinAmiuin) maldiedommung
msA1 Mega

We Care™

nuaanzow: 457,343 196
Jnsvtudaron weou 2553 Tay
Uson Wi lanlousus fnne im
INSFWN : + 233 200418233
nsans : + 233 302224898

9wwa : info.gh@megawecare.com
AstodmineI

H. No. D 623/3, 1*' Brewery Road,
Near St. Joseph Convent, School,
Adabraka Official Town, Adabraka,
Accra, Ghana

UsEn wm wsend (Wasided) 3na §9N93RT MUY
(UszmmAuasIed) melgiAdoorng
nuaanzfew: 10,000 noaasarisy Msf1 Maxxcare™
SnsvtudoFou wouMAY 2541 g

vsen wm lanllousud Anne e

INSFWN : + 230 403 6000

nsans : + 230 403 6060

91d : info@megawecare.com

Asfodineu

06" Floor, Tower A,-1, Cyber City,

Ebene 230, Mauritius

Thinking...Changing...Growing
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13.

SUBSIDIARY (COUNTRY)

PT Mega Lifesciences ® (Indonesia)

BUSINESS SEGMENT

Mega We Care™

Registered capital: Rp 3,441,000,000 branded products

First invested in Dec 2003

by Mega Lifesciences PTY Limited
Tel: + 62213500487

Fax: + 6221 3500514

Email: info.id@megawecare.com
Address:

7" Floor, Suite 701 - C-D,
Cowell Tower (Graha Atrium)

JI Senen Raya 135, Senen,
Jakarta -Pusat Jakarta, Indonesia,
Postal Code: 10410

Mega Lifesciences Ghana Limited
(Ghana)

Registered capital: GHS 457,343
First invested in Apr 2010

by Mega Lifesciences PTY Limited
Tel: + 233 200418233

Fax: + 233 302224898

Email: info.gh@megawecare.com
Address:

H. No. D 623/3, 1% Brewery Road,
Near St. Joseph Convent, School,
Adabraka Official Town, Adabraka,

Accra, Ghana

Mega Products (Mauritius) Limited
(Mauritius)

Registered capital: USD 10,000
First invested in May 1998

by Mega Lifesciences PTY Limited
Tel: + 230 403 6000

Fax: + 230 403 6060

Email: info@megawecare.com
Address:

06" Floor, Tower A,-1, Cyber City,
Ebene 230, Mauritius

business

Mega We Care™
branded products

business

Maxxcare™
distribution

business

PERCENTAGE

OF DIRECT AND

INDIRECT
ACTIVITIES OWNERSHIP
e Holds product registrations 99.00
in Indonesia.
e Provides importation, 100.00

marketing, sales, and
distribution services for our

branded products business.

e Provides support services to 100.00
some of our importers, which
are mostly located in
Myanmar, and some principals
from our Maxxcare™

distribution business.
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16. U3en wi lanlgudud wswn $1fia  gsiawdsnsiud o THUSMsatiuaLUsigg (19 100.00
(Uszinridutag) meldiAdosmung uaMseundwgaunoloyon
nuaanzilow: 100,000 U mMsfin Mega KaENDUUIY) UNgsALANNUN
Jndutwidodou Doy 2547 oy We Care™ melfilAdasmunemsfinyay
Ustn wh Tadloudud Afine $1ie Uatne ualiuamsinge
INSAWN : + 91 22 41417900 lNAsSUTaINMYINALA
Nsans : + 91 22 41417942 (technical dossier) 31n
5 91d : info.in@megawecare.com Ustnmeuanfiieldiasiiu
S Astoehtinom gsnawannnrinels
,:G; 513-518 Arcadia, Hiranandani \A3DUMANYNSAN NYAAA
E Business Park, Hiranandi Estate, meuanlulszinesieg Mian
o Off. Gorbunder Road, Thane (W)
: B ... S ...
‘e 17. Usen wi lanloudud wns sine §3NIRT Wit o TWusmsssiamsm (Trading) 100.00
é (UssinAgvalus) meléiraavnung wnednTunigasgnAINeuan
E nuaanzlou: 5,000 Aoaa1sansy msA1 Maxxcare™

IREVIULDBLADU SUNAYU 2554 1nY

'S
00

Uaen wm lallousud Anne siim
INSFWN : + 65 6236 3333

nsas : + 65 6236 4399

J1wa : info@megawecare.com
fAstoaiinu

80 Robinson Road #02-00,
Singapore 068898

v

nuunaavsignisdoyals:v1d 2556

uanaING UsEUNny dotieviusosar 49.00 twusyn wn: Wsand (www) 3106 suniuruaIufan1ssiuaA (Joint venture
parter) Nvil UsEN« inedusengeaglulsanadunge launusen wdnas duwmasuuguuua 91e 3y leuanansiludrlubion
nsngiAY 2553
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PERCENTAGE
OF DIRECT AND
INDIRECT
OWNERSHIP

SUBSIDIARY (COUNTRY)

BUSINESS SEGMENT ACTIVITIES

16. Mega Lifesciences Private Limited
(India)
Registered capital: Rupees 100,000
First invested in Jun 2004
by Mega Lifesciences PTY Limited
Tel: + 91 22 41417900
Fax: + 91 22 41417942
Email: info.in@megawecare.com
Address:
513-518 Arcadia, Hiranandani
Business Park, Hiranandi Estate,
Off. Gorbunder Road, Thane (W) -
400607, India

17. Mega Lifesciences Pte. Limited
(Singapore)
Registered capital: USD 5,000
First invested in Dec 2011
by Mega Lifesciences PTY Limited
Tel: + 65 6236 3333
Fax: + 65 62364399
Email: info.in@megawecare.com
Address:
80 Robinson Road #02-00,
Singapore 068898

The Company also owns 49% of Mega Products (Yemen) Ltd. with a joint venture partner. In addition, our

Mega We Care™
branded products

business

Maxxcare™
distribution

business

e Provides support services 100.00
(such as intellectual property

and legal services) for our

branded products business

and provides the procurement

of technical dossier services

in relation to branded

products from third parties

worldwide.

e Provides trade services for

third party products.

former subsidiary in the United Kingdom, Mayfield International Co., Ltd., was closed in July 2010.
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1.4 Insvasusoia

UaYny Us1glangsnandninninmelsinsasmuiomsin Mega We Care™ gouusdng uargsiamsdndmvuhenals
i3 aunuIgMsA Maxxcare™ WundnineAndudndiusosa: 48.0 uas 44.5 vavsieliainmsyienonun smsulUndaugniu

7 31 5unAY 2556 mMua1su tngiisigandyatvrunmumsianvsielaeusa Ul

(KU2® : &uuin gnidusova:)

UUrydaugasun UUrydaugasun UUrydaugasun UUrydaugasun
31 SunAuy 2553 31 SunAw 2554 31 SunAw 2555 31 SunAw 2556
stwld  Sovar' swid  Sowva:' swld  Sova:' swld  Sova:'
gsnavaImLhemels
3 \A3aviLnyMafn Maxxcare™ 1,633.3 39.0 2,014.3 412  2,653.0 440 3,030.4 427
§ 57916 (A1F319)
2 ssienguuansio 2 131.2 3.1 102.7 2.1 113.7 1.9 126.9 1.8
2 gsnavamhamels
“é A3 BIMUNIEMSA Maxxcare™”
= (MAWUINSIUNISTIEWINTU
JE (intersegment) ) 1,764.5 42.1 2,117.0 43.3 2,766.7 45.8 3,157.2 44.5
LR O U SN U SPI
é gshauaniunmeldindaming
E msA1 Mega We Care™ 2,109.0 50.4  2,399.8 49.0 2,814.0 46.6  3,530.2 49.8
s191m (A1g318) 52w
50 nauuAATOT 2 (131.2) 3.1) (102.7) (2.1) (113.7) (1.9) (126.9) (1.8)
° gsnawaniunimMylsinsomineg
2 Msf1 Mega We Care™
E (HAVHENIIYNISTEHRIINU
(:‘: (intersegment) ) ? 1,977.8 47.2 2,297.1 46.9 2,700.3 44.7 3,403.3 48.0
§ gsfasudvuanaui (OEM) 416.5 9.9 442.7 9.0 497.7 8.2 473.0 6.7
é S1el5dug 27.5 0.7 37.3 0.8 70.1 1.2 62.0 0.9
ﬁ ety 4,186.2 100.0 4,894.1 100.0 6,034.8 100.0 7,095.5 100.0
2 i T IUMSHUSIVYDIUGENY
wuewme ' Segazgeusglisiy

2 UatnY sifiumsiairthenandutimeldndomunsmstiuesudtng thiumbonuiniviieautinoostny Inedmsane
sssullourdasmieauin Fudusnsudsaiuimhenuindnaniuyananouen ol Asssuidsudonanvzgnaivogiu
s10liinngsiadnmhemeldinsosmunensi Maxxcare™

* swlsivasgsiamsinsmieauimneldinsasrunonisin Maxxcare™ Wusiolinnmsunewaninrizasgninnmeusn geusdneg
IH5umUEMssmufinnavalonth (pre-agreed margin) a1ns1eldisona HotislEFusmssnasIutvselgnnmsinsving
wanfurinelginasemuIansa1 Mega We Care™ 2avuadng éae

“ sglditug sHwteilsondnsuanasusunsisholszne s1elsmInmsamu wazselidug
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1.4 BUSINESS SEGMENT REVENUE

Our Company’s revenue is derived mainly from our Mega We Care™ branded products business and our
Maxxcare™ distribution business, with those two segments comprising 48.0% and 44.5% of our total sales revenue,

respectively, for the year ended December 31, 2013, with the details as follows:

(IN MILLIONS OF THB, EXCEPT PERCENTAGES)
NET SEGMENT REVENUE

YEAR ENDED YEAR ENDED YEAR ENDED YEAR ENDED
DECEMBER 31, 2010 DECEMBER 31, 2011 DECEMBER 31, 2012 DECEMBER 31, 2013

AMOUNT % OF TOTAL' AMOUNT % OF TOTAL' AMOUNT % OF TOTAL' AMOUNT % OF TOTAL'

Maxxcare™ distribution

business 1,633.3 39.0 2,014.3 41.2 2,653.0 44.0 3,030.4 42.7
Intersegment revenue (charge) ? 131.2 3.1 102.7 2.1 113.7 1.9 126.9 1.8
Maxxcare™ distribution

business ® (after addition of

intersegment charges) ? 1,764.5 42.1% 2,117.0 43.3% 2,766.7 45.8% 3,157.2 44.5

Mega We Care™ branded

products business 2,109.0 50.4  2,399.8 49.0 2,814.0 46.6 3,530.2 49.8
Intersegment revenue (charge)?  (131.2) (3.1) (102.7) 2.1) (113.7) (1.9) (126.9) (1.8))
Mega We Care™ branded

products business

(after deduction of

intersegment charges) * 1,977.8 47.2  2,297.1 46.9 2,700.3 44.7 3,403.3 48.0
OEM business 416.5 9.9 442.7 9.0 497.7 8.2 473.0 6.7
Other income * 27.5 0.7 37.3 0.8 70.1 1.2 62.0 0.9
Total 4,186.2 100.0 4,894.1 100.0 6,034.8 100.0 7,095.5 100.0
Source : Financial statements of the Company

Remarks : ' Expressed as a percentage of total revenue.

2 \We operate our own distribution business through our distribution offices and charge distribution fees based on the
same rates that we charge to third-party principals. These fees are included in the revenue figures from our Maxxcare™
distribution business.

> Revenue from our Maxxcare™ distribution business are sales revenues of products being sold for third party princi-
pals from which we retain a pre-agreed margin with the remainder paid to the principal for whom we are acting as a
distributor. They also include fees received for distribution of our Mega We Care™ branded products.

“ Other income includes foreign exchange; investment income; miscellaneous income.

D
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msenuawtuansglsianmsagevnguuseny lulsuinalnguassivusainamungugsia

Ulng3augasun

31 Suo1Av 2553

Ulnydaugasun
31 SuonAu 2554

(HU2Y :

Ulnydaugasun
31 SuoAU 2555

Auunn gnidusouas)

UlnydAugasun
31 SuoAV 2556

swwld  Sewa:'  swid  Seova:' swid  Seowa:' swwid  Sowa:'
NAUSSH?
sshvwaaNtuANYIa
ISoUHLNYNSAN Maxxcare™
_ Uszmelng - - - - - - - -
S
§ sIUszINA 1,633.3 92.6 2,014.3 95.1 2,653.1 95.9 3,030.4 96.0
,g s191e (A1g318) s2ming
2 nduanin 2 131.2 7.4 102.7 4.9 113.7 4.1 126.9 4.0
“§ SWSIﬁﬁWOUs:LﬂﬁQﬂS 1,764.5 100.0 2,117.0 100.0 2,766.7 100.0 3,157.2 100.0
0 i e ee s e ea e e e e e e s eceseea e e st es e e e e e e s e e s e e e s e s e s es e e e s e s e s eseeeseseseseeeeeseseseeeeeseseseteteseses ettt etesesberetosetes ettt orosesteesanen
E U 1,764.5 100.0 2,117.0 100.0 2,766.7 100.0 3,157.2 100.0
e R R B SRS
E ssnAvaIKUNuMula
2 InSovkLNuNMSAY Mega We Care™
Useinalng 725.4 36.7 823.2 35.8 1,006.1 37.3 1,260.7 37.0
52 FIIUsEINA 1,383.5 70.0 1,576.6 68.6 1,807.9 67.0 2,269.4 66.7
© 51915 (MlFa1e) seninv
[Te}
& nauuanTnT 2 (131.2) (6.6) (102.7) (4.5) (113.7) (4.2) (126.9) 3.7)
= > -
o 18 1psUszINFAGNS 1,252.3 63.3 1,473.9 64.2 1,694.2 62.7 2,142.5 63.0
% [ SRR OUINR SRS . ... ...............]
Czc, U 1,977.8 100.0 2,297.1 100.0 2,700.3 100.0 3,403.3 100.0
g .......................................................................................................................................................
s 8SNASUNNWAQ (OEM)
z Uszineing 147.5 35.4 117.4 26.5 153.9 30.9 135.8 28.7
G
S
g sIUszINA 269.0 64.6 325.3 73.5 343.9 69.1 337.2 71.3
B 51918 (A 1F18) sz
naueasw ° - - - - - - - -
swlﬁﬁhoﬂsxmﬂ?gﬂé 269.0 64.6 325.3 73.5 343.9 69.1 337.2 71.3
U 416.5 100.0 442.7 100.0 497.7 100.0 473.0 100.0
susela 4,158.7 4,856.8 5,964.8 7,033.5 100.0
RUYLHG) ' Segazyovseliusiazngussia

2

USHNY AITIUNSIAIAUISUAATUNNETAIATOVRLIENISAIZEIUEENY  WIURLIgIUIAT Mg FUA19oVUSENY TnedinsAn

msssulivumindmhedudm Fodudnsiperiuinilsnuananaaiuuananmeauen Mol Asssuilisufonaiasgnsivog

Tusrgléinnssnadndvihenelsiinsasnuianisfin Maxxcare™

3

s1wlivavgsnamsinsmihedufmelsinsammutgmsa Maxxcare™ Wusielannmsyeudainmiyasgnanieusn Jouseny

TasumusmMsmunmanavalsnti (pre-agreed margin) 31ns1elssvna1 Mviis1e lsAmuamsanansiutvsglnanmsindiivihe

waniunimelansosmuignmsil Mega We Care™ yavusene s
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The following table breaks down the amount and percentage of our group revenues derived from Thailand and

outside of Thailand by business segment for the periods indicated:

(IN MILLIONS OF THB, EXCEPT PERCENTAGES)
BUSINESS SEGMENT REVENUE BY LOCATION

YEAR ENDED YEAR ENDED YEAR ENDED YEAR ENDED
DECEMBER 31, 2010 DECEMBER 31, 2011 DECEMBER 31, 2012 DECEMBER 31, 2013

AMOUNT % OF TOTAL' AMOUNT % OF TOTAL' AMOUNT % OF TOTAL' AMOUNT % OF TOTAL'

Business Segment
Maxxcare™ distribution

business?
Thailand - - - - - - - -
Outside Thailand 1,633.3 92.6 2,014.3 95.1 2,653.1 95.9 3,030.4 96.0
Intersegment revenue
(charge)’® 131.2 7.4 102.7 4.9 113.7 4.1 126.9 4.0
Net revenue 1,764.5 100.0 2,117.0 100.0 2,766.7 100.0 3,157.2 100.0
Total 1,764.5 100.0 2,117.0 100.0 2,766.7 100.0 3,157.2 100.0

Mega We Care™ branded

products business

Thailand 725.4 36.7 823.2 35.8 1,006.1 37.3 1,260.7 37.0
Outside Thailand 1,383.5 70.0 1,576.6 68.6 1,807.9 67.0  2,269.4 66.7
Intersegment revenue
(charge)’ (131.2) (6.6) (102.7) (4.5) (113.7) (4.2) (126.9) (3.7)
Net revenue 1,252.3 63.3  1,473.9 64.2 1,694.2 62.7  2,142.5 63.0
Total 1,977.8 100.0 2,297.1 100.0  2,700.3 100.0  3,403.3  100.0

OEM business

Thailand 147.5 35.4 117.4 26.5 153.9 30.9 135.8 28.7
Outside Thailand 269.0 64.6 325.3 73.5 343.9 69.1 337.2 71.3
Intersegment revenue
(charge)’ - - - - - - - -
Net revenue 269.0 64.6 325.3 73.5 343.9 69.1 337.2 71.3
Total 416.5 100.0 442.7 100.0 497.7 100.0 473.0 100.0
Total revenue 4,158.7 4,856.8 5,964.8 7033.5 100.0

Remarks : ' Expressed as a percentage of total revenues of each business segment.

? Revenue from our Maxxcare™ distribution business are sales revenues of products being sold for third party
principals for which we retain a pre-agreed margin with the remainder paid to the principal for whom we are acting as
a distributor. They also include fees received for distribution of our Mega We Care™ branded products.

We operate our own distribution business through our distribution offices and charge distribution fees based on the
same rates that we charge to third-party principals. These fees are included in the revenue figures from our Maxxcare™
distribution business.

D

I ERRVEULRESS We care

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

)
W

‘a3LIwWIN ANVYdWOO 2178Nd S3ON310S3411 VOIW



NIsUs:NoUsSNYIouUSLN

BUSINESS OPERATIONS OF THE COMPANY

1.1 S19A:1I99QINWAONTUNHSOUSNS

Ya (UKIFU)

56n 1wnn TadTzanduy 1m0

usugn 1un

(V)]
H

v

nuunaavsignisdoyals:v1d 2556

G

We care

ssNavavustny aunsoduunlidu 3 gshvdousvil

(1)
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(3)

ssiwAantwinetd AsounquiuRdY o2 20
IASOYHUIYNISAN o
Mega We Care™

o
P

ssiivMsTaIIHUNYNBTAINSOIRUIYNTISAT Maxxcare™: USENY rimsnain 218 wasindmihewansiourisine
Fodwlnde wandmremuludounnd (prescription pharmaceutical products) wassinriensmuienti
wWdieas (0TC) uazdumauinAusing

msTusmMssvnansIwiivmsTiusmsusmsaduaui msadumsiiuty sulagouniidefionainduainms
usmsIndmihedumivungnmmeusn wenanid vseny delvivsmsuuuiiuyar Toun mstiusnisriinms
pamlvinugnmsiemniuesednsie

usEny sllugsiadaivhemelsiinosuianisin Maxxcare™ tu 4 Usane un dsenadeunns Ussand
Aoy UstinAnune was UssmaludFe lnggnmdiuveuusend Ao Usunegn wazusenuanaumalinausing
guhmely wazsiouszine

uNIINU UsENY Jerimsindmihguaniunmelsinsosruionisinl Mega We Care™ 2avuseny lupainan
UsHny Usenaugsfiadneng

ssNrwAaNtUANEIAINSOVHNIYNISAT Mega We Care™: U3Hn« 1isuu tds inmisaan wasdvithewaniom
naut1gvgunIw (nutraceutical products) wamnmurignsuluduunng (prescription pharmaceutical products)

uazuannungrmihentiianines (0TC) melsimsosmuignisAl Mega We Care™ yosusone

8sNAN1ISSUAWEAN (OEM) : uanaINMswanudsniurinmelfinsosmungmsfiyesusensy udl Issoiueavuiens
nefeglulsanalng wasUsznAsaainsidodusudnsuanuaninirisnee Wungnfmmeauanansig

MwsounIsUs:noussnazovuseny

gyaNHUNY FoUNWAQIIHUNY @usinA
$unwendan D

— I : o 0o oo
UinSodwanan "@ "@

=
=

§sﬁqn?55041hd19 Isvwguna na:patn oo o o
R N9IGINSOUHUIYNISAN ; M M
Maxxcare™ , $uAndan

AMNVQTIHUNY T q05uUsswia’

Bl SSNYSUTWWAG (OEM)
TNEAQ

! dmdugsiamsinimihemelsiinsosmuienmsfin Maxxcare™ uazgsiswansimrimelsinsosmuienséin Mega We Care™
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1.1 DETAILS OF PRODUCTS OR SERVICES

We operate in the following three business segments:

(1) OUR MAXXCARE™ DISTRIBUTION BUSINESS : We market, sell and distribute various branded prescription
pharmaceutical products, OTC and FMCG products.

Our services include warehouse management, collections (including assuming the liability for bad debts),

and value-added services, such as marketing services for some major principals.

We operate our Maxxcare™ distribution business in four countries, namely, Myanmar, Vietnam, Cambodia
and Nigeria. Our main customers (principals) are domestic and international pharmaceutical companies

and leading FMCG product manufacturers.
In addition, we also distribute our Mega We Care™ branded products in the markets in which we operate.

(2) OURMEGA WE CARE™ BRANDED PRODUCTS BUSINESS : We develop, manufacture, market and sell our Mega

We Care™ branded nutraceutical products, prescription pharmaceutical products and OTC products.

(3) OUR OEM BUSINESS : In addition to manufacturing our own branded products, our manufacturing facilities

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

in Thailand and Australia perform OEM for third party customers.

()]
(V)

OVERVIEW OF OUR BUSINESS FLOWS

Distributor Distribution channel Consumer

Retail pharmacies

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

> | o 0o o o
Pharmacies with ’M ’M
Mega We CareTM cor\:zlt"il:'ll;”s(et\)lreargfg?:as s 0 oo
branded products > (chain pharmacies) > ’M ’M
business

MaxxcareTM . . - ¥
distribution Hospitals and clinics M M

business i ~—— "

Retail stores

Distribution service T

Point of revenue recognition’

_»
OEM service

! This is the point of revenue recognition for our Maxxcare™ distribution business and Mega We Care™ branded business
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UsENY wanuaniunnmeldinsosruignsin Mega We Care™ d@ulnnyfilsvougovusong lulszinalng uas
UstinAoadinsids Fusdiumsmelfivavn usvn win lalloudud 31da (Wvnaw) wazusvn win ladloudud
(poawmsLay) A 1ne

UsENY AefiumsInd s duvosuseng melfisasvungnisin Mega We Care™ thugsianmsindmvuie
melfirsaeruignisin Maxxcare™ Tulssnafniuddny Jlasvaswiugulumsindmuie lun Ysemmdauins
UsznAPuany Usemaiune Ussnaludidy UsainAowy wasussinani

Tudszinedue Ausenyg lilasvaswiugulunsindmiie vseng asvnmheaugindvhomeusn NI
Uszaumsaleniwu uazdinsadiomsind miheasaunquiiufimufiusdny flovms Teegindviieanaiendu

USMIsAdIAUA nszaedud wasudanfiumsiiuity wazsudngauniidenotainainmsiivEuaingnai

1 e

Folown Srungevan %mmamﬁﬁm%a’zhammmsaumquﬁuﬁm\a@] (chain pharmacies) 1sonwgnuia uazuswny
sssusneldninmseiy Wognideldun Suesevan Sumseiisindetisaiwinsounquinufise (chain
pharmacies) Tsonenuna wazAadngonandviu Jouaniurmelfirdomuiamséi Mega We Care™ wav
U3une

ae0lsAa o Tagtulunandedelnnmidnyosusdnd 1gu Ussinasady wanasasfileygasns uazsunadonius
Uatny ssneaudnWiifuudentissiulneudeng acldimsthmsaain vdomsanedud wassstufinswifionnms
ouARTUTfuideey

Tnethluuaen wi lanlouwdusd s1im (uvow) aztﬂugﬁuﬂumsms wasrmsaann Tnefunuyavuseng Fveie
suiumsthudiinougunulunaavaniivaing Yssnaugsiameldiindosmangmsinvesmuas liuseny a:
Fndmiwaueugsiamsinsmitoneldiedommuionsdn Maxxcare™ waoudtng 1ag wiainswihetu

gindmhededuyanameuan

U3ty sifiugsiamsindmihomeliineliiniosmungmsin Maxxcare™ wngnémeuan tuudsngosmy
R90BaeUEYNY Taun Ustn Uasn wi Tadlowdud #fine $11n Fusveglu Ysandlng (Duwdn wassudums
WuUsENngaemudey ludsanesive lhuniusenmdouuns Usainaduauny uasdsanafiung dmsulsanaluiisey
UstmAwwy uasUssnAnii vasing Dlasvadwiugumsinsmieoau ogwlsis uusanasonanuasng
fuiumsindmihoiamzausmeléiedasviunesmsan Mega We Care™ gauuadnsuiriitiu fiviisisazdonguiuy
msUsznaugsiamsiadvhenisliiniasuneniséin Maxxcare™ anauansioiuzuagfuiioimue uasngnuie

yaurhgumnuguaningldos TulsainAnusenyg Ysenoussnvoy

Tumsliusmsindmihemelsiinsosmuianisi Maxxcare™ dmsuudniunnasnssy wazduiauinausinali
fUgNAMMELBNYBIUTENY U USYNY 3:B0taniunsunaniaingnmyasuseny wazimihgsiolrundosmedmie
WARAUTIANNG LasUsunY sTufins18lfnnmsusuanduniidoudong Swtheuaniuilvuidomesmrheasa
du waztufinyarmuaninmngounduiunuuerasustny lneusing alisumsssudoumuguuuumslivims
finnavliaeniin Thun vsmsrhmsaain mMsyiy wasudmsaudvaui Wusssazvovyamaumnusgny mie
Winudasnuimheuaniorivaii

UsENY 3:5Udnanuannnr Tknusgnindgnssuneuean tngassussiglbdevisdaumiviinanmsnan
MSIATIEARNFUETTIYOIUSENY BANINGIV Lazdunoumsusznaugsiagasusynyg sufldoduiedivsiulaga:
BunNMSIAsIigsiandniunmelfie3osmuionisil Mega We Care™ gavudene ssfiamsindmvihonmels

LASDIUUIENISA1 Maxxcare™ wargsianssuduan (OEM) mud1sy

1.1.1  ssfivwAantuingldinSovnunonIsAin Mega We Care™ 209uSGnY

Uty wlowansiourinmelfiesesrunemsfigoousene sonduusannsiig fostaluil

(1) wAONTUANAUUNSYAINIW (nutraceutical products) : Lﬂuuémﬁmﬁﬁﬁﬂi:imﬁﬁiaa‘umwuanmﬂamnms
2 nsAlESUIINMSSUUsEMUIMSINUUNG Wy 01513 FnTu wasindousoiinsiige

(2) wAOATWAIOWIUANIWNS (prescription pharmaceutical products) : WugnAis e WiiudusInaRDlu&s
wAngiriiiu Wy endmsulsaurmu TsAlmls wasisAmoiuems

(3)  waaAruAsIUgrtIAUInesS (OTC) : Wuenfis e lnsindonsinenselnelydosdludounng wu e
UssinUIe e1aansaTunszinizoms wazeuilo
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(1)

2

3)

1.1

Most of our Mega We Care™ branded products are manufactured at our factories located in Thailand
and Australia. These factories are operated by Mega Lifesciences Public Company Limited and Mega
Lifesciences (Australia) Pty Limited, respectively.

We distribute our Mega We Care™ branded products through our Maxxcare™ distribution business in
those countries in which it operates, such as in Myanmar, Vietnam, Cambodia Nigeria, Yemen and Ghana.

In those countries in which our Maxxcare™ distribution business does not operate, we distribute
through third party distributors. These third party distributors have extensive experience and distribution
networks, and can cater to our requirements. The third party distributors are responsible for managing
warehouses, distributing products, and collecting payments. They will also be responsible for customers’
bad debts, such as the debts of retail pharmacies, chain pharmacies and hospitals and clinics.

We recognise our revenues from sales when our Mega We Care™ branded products are sold to our

customers, who are retail pharmacies, chain pharmacies and hospitals and clinics.

However, in our markets in which we have a smaller presence, such as Russia, the Hong Kong Special
Administrative Region of the People’s Republic of China and Singapore, we currently sell the products to
local companies without marketing or distributing, and will record income generated from products sale
upon the occurrence of such sale.

In general, we perform sales and marketing services using our in-house teams or through a representative
office in the main markets in which we sellour branded products. Such sales and marketing services are
performed irrespective of whether we distribute products through our Maxxcare™ distribution business
or by using a third party distributor.

Our Maxxcare™ distribution business is conducted for principals directly by our Thai subsidiary, Mega
Lifesciences Pty Limited, and also indirectly through our subsidiaries in countries such as Myanmar,
Vietnam, and Cambodia. While we have distribution infrastructure in Nigeria, Yemen and Ghana, weonly
distribute our Mega We Care™ branded products in these countries. Accordingly, the way in which our
Maxxcare™ distribution business operates may differ from country to country, depending on market
conditions and applicable laws.

When providing distribution services in relation to pharmaceutical and FMCG products to our third-party
customers (principals), we purchase the products from our principals and re-sell them through our
distribution channels. The income derived from a sale is recorded when the re-sale is completed. We
record the cost of the products that are purchased from our principals as our costs of sale. The distribution
fee (which is agreed in advance) which we receive is based on the service provided (which may include
marketing, sales and delivery services) and on a percentage of the price of the products distributed.

We also provide OEM services for third-party pharmaceutical companies. We realise revenue in this
business segment when the products are sold to our OEM customers

The analysis of our business segments is based on the overview and the flow of our business operation
starting from analyzing Mega We Care™ branded products business, Maxxcare™ distribution business
and OEM business, respectively.

PRODUCT BUSINESS UNDER OUR MEGA WE CARE™ BRANDED PRODUCTS

We categorize our branded products into the following categories:

(1) NUTRACEUTICAL PRODUCTS: products that provide health benefits in addition to the basic nutritional
value found in a normal diet. Nutraceutical products include food supplements, vitamins and other
minerals.

(2) PRESCRIPTION PHARMACEUTICAL PRODUCTS : medicines which are only available for purchase
by consumers with a medical prescription, such as medicines for diabetes, skin treatment, and
gastrointestinal ailments.

(3) OTC PRODUCTS : medicines that are sold directly by pharmacists without a medical prescription,

such as medicines for pain relief, cough remedy, and antacids.
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Eugica™
waninnieuazelouayuing

U3t Wi milslugaudenanyosudtny Aemsdirdommunemsaiwesauies Juandurndnunnwgs [Junisin
uwnsviane uatldisumseausuliuogied Tnouandumnmeldindasmuenisisona1dléun Nat C™ Nat B™ Calcivita™
Enat™ Ferrovit™ Acnotin™ uaz Gofen™ Us#ny Smihewaniumivasusdny melfisosmnensmisnaniiioas
ANULANEAFALIUIINWART T Ya9h LT N 10§ AIaIUTNY uana N uidny Wedudwaadurdnisls

s o

\n3oovLnEMsfYesuFtng TdsunnuiBetie uandufiseusu Snfoduniivlunaniumfivyindons uwndgideioy
LLa:@U%ImiuahuﬁLﬁ'mﬁumsﬁwﬂmiim?iLﬁuuﬁ@uﬁnﬁmﬁuﬁ"‘nﬁumn (top of mind) wanNINg ms%uﬁﬁmﬁuuémﬁmﬁ
2DIUSENY 1AYWMAINTING WANE LLazguéinﬂL'fluﬁﬁﬂﬁ?hﬁ:yﬁm%moaﬁ‘ﬁﬁmaowémﬁ:wﬁ (product life cycle) A
fioems uazANuansnlumsthilsyasussny msfigniyosustng 53nde uatiadasanemsivasuaninmivasy

FEny dvwalivdenyg @101505NYT uazvengANUGayMsuaNIUN KLY uazudniunndogvovusegny (hogd
Usedndnn

1111 AONTUANAUUNSYARINW (nutraceutical products) 2OYUSENY
o Jufi 31 SunAy 2556 UsENY Ermsaainuaninringutigeaenw (nutraceutical products)
ﬁﬁqmmwn: (unique product formulations) 3111 108 s19M15 LLa:ﬁnﬁﬁumLﬁyumémﬁmﬁn;ju
Urgoaenn (nutraceutical products) Basuaeny tuussnaAfvEny TnsUszneugsAssnutivau
393 s19ms wenani Wlagtu Uasny [FdurvoeynIndvoglussnivmsiasaneydanms
Funafoulnudunm 398 s19ms nerzesnaiduuaniuriidgnsamziu 71 stemsansu
ngs=lsulifafiosiuuaniuringuungegunin (nutraceutical products) tiuazuansiviululuusas
Usuind lngusUsainalsimmunngsadouiwaninringuuigedunin (nutraceutical products) 1u
nFoAun TurneAusssnaldrviunnuaniutmatdusmoeEon (complementary medicines)
vidoons Ingmludesamusnimiowaninmingutiguaunm (nutraceutical products) meuan
Srumgefiounafeulils Wu Tugesundfin Suazminde SuAWAndug msmetunemsds
Wswildlagaselugoduaing (direct mail) wazmswgtumoduisesids fvil uaniurinduuigay
mw (nutraceutical products) ¥asus®ny Téun Imduiionsuigvaunmiivanvans indaus
vARAUMIEEUa MG LARTuayUng uanAnmiiomsguagunndd vanfundmsuduuy was

WARTUMLNDANUGIY Lazlga119

WAl 12 SunAu 2555 UsHny TEsIBUNSToLA30unuIgMS A Eugica™ 91nus®n aozd wWisun
gfinoa vun afion (DHG Pharmaceutical Joint Stock Company) luuszinAdumny wasls
sanufoudsudaidnvesiazesnunemsitfiuriisnureslsanadsanuudnasudoiufl 10
Wy 2556 Auuun fol mwﬁ:ytyw%am%awmsmiﬁw LLa:ﬁ:ytywﬁLﬁmﬁaoﬁu USENY 25
fulumsdonty wasiudseldnnmsnswaninminelsindosunemsin Eugica™ dousiud 1
UNsIAY 2556 (mmsnﬁuﬁwauﬁymLﬂmﬁuTuzhué"'uwauLLUULLam\ﬁwmﬂﬁmﬁmmauéamnﬁ%a
\A30UMIENISA Eugica™ niwdaumedyn uaslonaisandsivg fieidissiuuaninriiuan

uazgmhemelainsasviuionisAl Eugica™)

WAONTUNNAUUISYAINW sUgovwaantun
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Eugica™

Pharmaceutical product and herbal lozenges

We believe that one of our core strengths is the wide-range of high quality and well-recognised brands

that we offer all our markets. These branded products include Nat C™, Nat B™, Calcivita™, Enat™,

Ferrovit™, Acnotin™, and Gofen™. We sell our products under trademarked brand names to distinguish

our products from those of our competitors. We are confident that our branded products are trusted and

established brands, and that these brands occupy a “top-of-mind” position with pharmacists, specialist

doctors and consumers in their respective therapeutic segments. Awareness of our products by pharmacists,

doctors and our end consumers is crit ical to our products’ lifecycle, demand, and profitability.Our products’

brand and name recognition allows us to effectively maintain and expand demand for our new and existing

products.

1.1.1.1

OUR NUTRACEUTICAL PRODUCTS

As of December 31, 2013, we actively marketed 108 unique nutraceutical product formulations,
which represented 393 nutraceutical product registrations in the countries we serve. We
currently have applications pending for approval for 398 new registrations, representing 71

unique product formulations.

The regulation of nutraceutical products differs between countries, with some jurisdictions
regulating nutraceuticals as pharmaceuticals, whilst others regulate these products as
complementary medicines or foods. Generally, nutraceuticals can be sold outside of registered
pharmacies, such as in supermarkets, convenience stores, other retail outlets, by direct mail,
and over the internet. Our nutraceutical products include a variety of healthcare supplements,
vitamins, minerals and dietary supplements, herbal products, skin health care products, hair
products, beauty products and cosmeceuticals.

On December 12, 2012, we purchased the Eugica™ brand from DHG Pharmaceutical Joint
Stock Company in Vietnam. On April 10, 2013, we completed the registration of the change

of trademark owner with the relevant authority in Vietnam. As provided in the trademark
sale and purchase agreement and other relevant agreements, the sale and purchase of the

trademark occurred on January 1, 2013. We began realising revenue from the sale of Eugica™
branded products on the same date (see elsewhere in this form for details about the purchase
of Eugica™ brand, including intellectual property and title documents in relation to the products
manufactured and distributed under the Eugica™ brand.)

NUTRACEUTICAL PRODUCT IMAGE

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

Uul
O

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

I ERRVEULRESS We care




Ya (UKIFU)

56n 1wnn TadTzanduy 1m0

usugn 1un

o
@)

v

nuunaavsignisdoyals:v1d 2556

G

We care

1.1.1.2  @AoNtuAgnIrKuingrkininmUuiaes (OTC) JouusEn
o uf 31 SunAu 2556 UsENY lavhmssaiassugwasuaninriensmhorsiatiwas (OTC) 7
Jgmsmwiz uIu 10 s19ms AseurauUstnnyavemumsiiansney 3 Uszinn toun e1ussimeains
Uim nfiifiendesiumadiuetms uazensnunlinte TnodmstunaCouwaniourisiom 24 stemsly
UssinAfiu3sng Usnaugsia uonni Tutagiiu Usdng liduryasunngoaglusznienmsinisan

5~

audAMsTunafouivddnnu 33 s1ems Teedurwevasudniurindgnsmmzannu 4 s1ems

UsEnd Imtheudaniunendvidhentimilines (0TC) s gl lsuneuia Aatin wassuAvan
Ingnsgsvnanludidudiostludounnd

1.1.2  ssfiivmisdadnung neldinSournugnisAn Maxxcare™

USENY [Fodh Useny Wugiadmheuaniurie wazudniurdendmihenieiimnes (0TC) FurhszvinoUssina
wazduniloludosdinsmihefitoennevosuaninriguinauinagegalulstmadouins uanani vaene
godugindmibuaniumen wazuaniutiordmvbentianiees (0TC) FuhlulssnaGoany wasussnd
AuNg1 9nsne wenmitioanaaiadvdu usEny dulssiamsusmsmsindmvithelulsemaludEe anse

UsHNY Indnrihewdninmen waswaniudenimhenthimnbaes (0TC) Tungimeen gusiutiviuige
S9N kassuAdue) dmsumsindviedumgiinavsinalulsanmlouus vseny Handmhe
wanungulnausinAtumes wmMUEn wWu Suazainde uassuaanimly

Uty Dadvaudmaninnu 14 usTulssnaouns Jssinadeany uasUssnaiions advaudmail
svagluriafivunzay droduaBuliivaony aunsarimesnain mMsey wasmsindmiieudoiudan
Srumven Tsoneua wasiudnldiogunsounquiniioUssng o Jagtiu Useny Dmsdadmheausuinnh
1,900 wusTumsTafuausn (SKUs) wasdindagromsinsiviiofiniveis Inommislulsamamdounis
uazszmAFomNY Aveny Jir3oriemsindmiionsaunqus i 1NN 27,200 ue wazs 12,200 wi
RNGRIW

Vst aswAanuuansieangiasmheduisieduanmstivsmsuuuiiuyas (value-added service) 144
WAgNAn 19U SEUUMSARMY WasMSU3MSIAMsauiAsAds wasmsiifsiayamemsnainfidus:lozd 51u
fomsuvsdudayamuiaidagiu (real-time) Wifugndwasusdnyg mslivsmsuuuiiuyan (value-
added service) 999UsENY “ziamﬁmsxgmémw"iﬁﬁumsﬁwmuwaagnﬁw wasdrvanm lFagsuduAIniaay Las
mMsUFTRMsus Snfvdugislumsinmsssiasevgnintidussandnmuinu naonaudisiuianssudoasy
fumsnainzavgninianumnzauiungugnAthmugdnge dedrudumsiunnuamuisnyasusine
TunssngugnAe s

Usene "Eﬁu%msuumﬁuuvam (value-added service) ImUﬁ?‘ULLUUmﬂﬁ‘lﬁmiLﬁalﬁvﬂﬂiﬁmﬁﬂﬁﬂﬂﬂﬁdﬁu
3 guuuv leiun (1) vsmsgudvaummiiigaguied (pure logistic) (2) UsN15218 wazusnMsyuavaum (sale
and conventional distribution services) waz (3) USNISYTININISAAIA N1V wAsUSNIsIUAVALAT (marketing,
sale and conventional distribution services) Feu3®ne Iﬁu?;msl,muﬂsm\a’«asmiaumqmﬁws:mﬂﬁ"ﬁms
Jadmihedaum Tneusdnyg sududriimsnatn nmswie msoudy wasindwdedui (Tada@ng) unugnén
wotionun vl gsfiamsiadmiheyesudtng s:idnsmistiusiuninmsunenanium Folaomilvazeyiu
Fsmivlszuingasa: 8.0 tudosa: 30.0 FeuansufiulumusiurasUamsivaeny tiaus uawlsunani
U3tny Usznaugsisueaniniltumsiasndyndeneauiiniiemsinsmhelfifugnigeuasny Houly uas
ﬁnm%ammmmnm\aﬁu?ﬁuag’ﬁuﬂs:mﬂ wasU3uniwevauifisuindmie swfivssiugosmstivams uas
UsunAfivaeny Wusmsmsiasviiedneme

Tumstiudmssundnn useng ITmsUsusmumseis msean wazmsiiauasiogusinaaggiruzaumy
Uszinneovwanimn deaiwisauvsoanidu 2 Ysuanwanldun vaniurien wazdudiguinauiing
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1.1.1.2 OUR OTC PRODUCTS
As of December 31, 2013, we actively marketed 10 unique OTC product formulations
covering three categories of drugs for the treatment of pain relief, gastrointestinal problems,
and colds and flu relief, representing 24 product registrations in the countries we serve.
Moreover, we currently have applications pending approval for 33 new registrations,

representing 4 unique product formulations.

OUR MAXXCARE™ DISTRIBUTION BUSINESS
We believe that we are the leading international distributor of pharmaceutical and OTC products and
also one of the top two distributors of FMCG products in Myanmar. We are also the leading distributor

of pharmaceutical and OTC products in Vietnam and Cambodia, and have distribution services in Nigeria.

We distribute pharmaceutical and OTC products to drug dispensers, including pharmacies,
hospitals, and other drugs sales outlets. In Myanmar, we distribute FMCG products through retail

outlets, such as convenience stores and traditional retail channels.

We operate a total of 14 warehouses across Myanmar, Vietnam and Cambodia. These warehouses
are strategically located and help us market, sell and distribute to a broad range of retailers and drug
dispensers across these countries, including retail pharmacies, hospitals and other drug
sales outlets. Presently, we distribute over 1,900 SKUs and have a wide distribution network
particularly, our Myanmar and Vietnamese distribution network, which covers more than 27,200 and

12,200 outlets respectively.

We distinguish ourselves as a distributor in part through the value-added services we provide to our
principals, such as inventory tracking and management systems, and access to valuable market data and
real-time information sharing with principals. Our value-added services help our principals to increase
operational efficiency and reduce inventory and fulfillment costs and other operational expenses, and at
the same time, enhance our ability to retain principals. Our value-added services can also benefit our
principals by helping them manage their businesses more efficiently, as well as by tailoring their marketing

activities to target customers.

We provide value-added services by offering our principals 3 distribution models, namely (i) conventional
distribution services (or “pure” logistics services), (ii) sales and conventional distribution services, and
(iii) marketing, sales and conventional distribution services, of which we offer full range of services
including marketing, sales, transportation, and distribution across the country on behalf of our principals.
In this regard, our distribution service generates a gross profit margin from the distribution of products,
which generally ranges from approximately 8.0% to 30.0%, varying by the level of service and the country
in which we operate. In addition, our distribution agreements with our principals may provide for differing
conditions of sale and sale prices, which vary in accordance with the type and quantity of the products
to be distributed.

Our sales and marketing approach to our ultimate end-consumers is tailored according to two main
product categories, namely pharmaceutical products and FMCG products. Our FMCG
products marketing team markets directly and engages in marketing activities to promote FMCG products
of our principals to supermarkets and department stores, key accounts, dealers, and others. Our
pharmaceutical products marketing team will market our principals’ pharmaceutical products directly to
all medical channels, including pharmacies, hospitals, clinics, and other retailers. Each team will provide
a complete package of marketing, sales and distribution services suitable to the relevant principal and

the products to be distributed on its behalf.
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dmsuusnisyudvaum (conventional distribution services) Us®nd fszuu wastumauNsFITLeuA
sloriloy dvualyiuadng musnudmsinmsuanium Tdogwivs:ansnn sufivimsauguannmlunn
Fumouzosmssfiuey HousnsTnge Waufvmsdaadvuwanir lUgegovnednniigsive usene 3:%0
LARTUTIINgNABYUETNY uasindoudniurimaiiuimsasindeugunw srufstianutiomdelursns
MuFanINg uazmMefiieddios UsIny sssfumsiafuuaniuriluadsaumndmsaiunugumndounie
I5uddorndosmeimihonazazsidumssnumddosonan wasdarlunmaus 2niduuEony sty
mMsouay wazdnavithgdua (1a3asneg) wasnsInavuaniunyosusend Wnsymumuuanal IngnssuIunis
UFTRmsasaugaoustny 1E5udssBuind i uasdoduldindgnisol
uoeNIING V3ENy Dssuumeluladansaunadugs aunsndafiv 1Rssd wasUszunadoyaddymogsio
(business intelligence) tunnussinAfivEENy sifiugsiamsindvie JoyadAymogsiol FrelHuFony
A0V uagiinszidoyamsuUiRnuveusene 1w ssauYavauRmAYARY uazdoyansungwaniui
FodanuaAtysiau3tng uazgnAwasuiiny msiivainy Jszuumaluladansaunafis Ussnaufiuuimsuuy
Lﬂ'muarsh (value added service) FolugnumMs21e uasmsnan dvealsiusone TaSgunomsudvdun1ossna
LastelRUAS WANUFUTLS Mg wasdoumus miesineg vavuaEny TriRBsTusnsY
fisiinsasndunguiuumsussnaussiomsins miheneliiedommungnsin Maxxcare™ Tulssnesigg @unsn
aqUlgicvil
(1) msIasmuwauguniovdu : lunmsusznaugsiaind whelulssmafdngruisaugunisiig
vanfumen wandurennsifiequnn uasduiguinausing Useny ssfdumsindmuie Taudeaud
Pavanivavuieny [Udwssnadonantudiitiosniu deuniisstuainihAdarienasifeiv
Funoumsuihinauén uasAsmsamnsTussmaARUaTny sidugsia Inoduidnfissiuzlfifurmsssuiiioy
Tumstivamsmuioulafianasiulidsmvin uenaniivddny slFuamshiinngidintissiunaisss
wasudtny avuanslumswasudihintiosiuls
U3Hne Julsuiglumsimsandnidanduiinfiosiu Tnsyjsiugoidus wazanuaunsnlumsysznaugsia
swdvUszaumsnilumssifiugsAaiuuaeng Agnunululsunadug
\eaumlsisumsindviivlsunafinny Uendosesuasng Tulsumaiiug wnduduaud uassiiiums
Fovhy Wiungnénwovudtny TUdsdosmedmhedudsieg Ussnafiudny Janenizmsusznaugsia
UL lun Ussmadeund uasUssmAdoauny
ogwlsfia gUuuuMsUsznoussintulsamadounns wasUsainaGomnuaaasuasls vinngriung
AuAUMahENGuA waninren waniuniennsiioqunn uazaufguinausina Wasuulasll wse
ludmsmvgumsihdludssinamonadn?

(2) n'\S’30’5'1HUWUTOUOS\]TOUTU&J"]U(JU’\I?ﬁﬁe\lf_\'u : Tumiﬂi:naUQSﬁaﬁmﬁwwuwaiuUs:Lﬂﬂﬁlﬂﬁngﬁma
AUAUMSIENUERT TN vanAuTemsioqun I wasdufgUinauinauisny sxdufumstii
FufnlagassluUssnAfiuaong Ustnougsiinlay U3eng gosvevuddng tudsuinadu sxdudsiums
U Fedmiieg waznszansduilriungndigecuieny Wisdaonmuindviiiesig Ussnaiudene
fianwuzmsusznaugsAaguuuuiiléiun Ustmeafiunen
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Our conventional distribution services involve several integrated stages that allow for enhanced efficiency
and quality control of our products at every stage of our operations from procurement to deliver to our
end consumers. We purchase products from our principals and submit these products to a quality control
inspection and assist in clearing any customs and tax matters, if relevant. We warehouse our products
in a climate-controlled environment until the receipt of end consumer orders, which will then be processed
and an invoice of which will be created; then we arrange for logistics services and the timely delivery of
products. The operating process concludes with payment collection from end consumers which we remit

net of our service fees to our principals.

Our advanced information technology systems allow us to collect, analyze and derive business intelligence
across each of our distribution markets. This business intelligence helps us gather and analyze our
operational data, such as inventory levels and product sales information, which are valuable to us and
our principals. The strength of our information technology systems, combined with our value-added sales
and marketing services, is a source of competitive advantage and helps strengthen our existing principal

and customer relationships.
The detailsof our MaxxcareTM distribution business can be summarized as follows:

(1) DISTRIBUTION THROUGH LOCAL IMPORTERS : In countries that have legal restrictions regarding the
import of pharmaceutical products, nutraceutical products and FMCG products, we distribute our
principals’ products by delivering them to a local importer. The local importer will then be responsible
for arranging import related documents and customs formalities in that country. The local importer
will receive a service fee which is agreed in advance. We may use multiple local importers and we

reserve our right to change the local importers we use.

We have a policy regarding the selection of local importers which focuses on their reputation and
capability to perform, and takes into account the length of their experience of working with the

Company.

When the products have been delivered at the country of destination, our subsidiary office will
receive the products and distribute them to the customers through the distribution channels. This

is our practice in Myanmar and Vietnam.

However, the manner in which our distribution business in Myanmar and Vietnam is operated may
change if the legal restrictions regarding the import of pharmaceutical products, nutraceutical

products and FMCG products are amended or if import control regulations cease to exist.

(2) DIRECT DISTRIBUTION WITHOUT LOCAL IMPORTERS: In countries that do not have any legal restrictions
regarding the import of pharmaceutical products, nutraceutical products or FMCG products, we
import the products through a subsidiary. That subsidiary will manage the import and distribution

of the products to customers through our distribution channels. This is our practice in Cambodia.
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1.1.2.1

Us:inAIdouus

o

Usumeiounsidunanilnyfigramsugsiomsins mihomeliinsosmunonisin Maxxcare™ vas
usene

PINMsANEzavsAmSIioMsWaIWILoEe (Asia Development Bank) Tl 2555 luniuiody Uszine
Wewnd Jisegiafidaneninlumsiauinegvsinss Ingazawisnvessnldis:nineiosa: 7 fo
Sova: 8 ol munsnidulssmafidaisldvwanar wasdssldnoriRuduauiriaindaqiu
metud 2573 Bnéne ol Ustny WuusenAiliusmsaudy uasinsmiwauin (ladamngd) s1ousn
Tudszneionsnsalasunssuse 1S0 9001 el 2549

V3PN 1o ingsfimsindmhemelsimsasviunomséin Maxxcare™ Tuusanmdeouuns szassloma
umsiiviangsiatusAnlruiuseny agwltvdAy Invgsiomsindmhegovuseny lulsund
\eound Dewnalvn lduasny Sanauansomemsugeiuge snfouasny dodissuulasvadn
fugnlumsiadwheauiiniene wazasouray sty TUsETAMsalugsiafionu wazd
Anugifeiunaalulstmadouns Juages uananid Uatne inannszuunatuladasawnd
Fugy dvualivasny Januidiledanduiferfunantulsanabounnd ssuudonann rilvvasng
ausIafiu 1R wasszunadeyadiAnymegsiaieUstlumiungnvosusdnyusdng o
Uadomanl sdrwdoasuanulinFounsmsudeiulugsiafidanyniiamzuosdony Tunaindy
FoyadAymogsiavlden dewalivseny Wusidonfiddydmsugnidaduaoniuns
uonaInd 91NMsfi Ystmadouans lEausaneiiiosassumsamuainsisussne sIurioirssgie
AunMiuFtuegustioitios rliuadny mahanuaunsalumsthmiszesudny lulsanadouins
fodumsiugindmite wasmsneuaniurimeldiadasviunomsfinesuding sxuTuagv
siowfiov

Tudssnmdouns vssny Dadvaudfionuadnnu 8 wiv Fudvogluriafimuzaulugiodys
Jounzad wizazunuy wilned sove wazandle tneusunyd Indmvitheinusiwiduiusiy 27,204
Wwiv Fomsaumquiiiousava: 85 vasUstne vihevuins e meldiedoomuionisin Maxxcare™
PoyusEny Unmishidewinouidudnnuuinnd 1,400 aululsanedouins

MwsialUiuaduau wazmsadunuyasusvng ludssnmdouuns
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1.1.21

MYANMAR

Myanmar is the largest market for our Maxxcare™ distribution business segment by revenue.

According to a 2012 ADB study, Myanmar could follow Asia’s fast growing economies and
expand at between 7% to 8% a year, become a middle income nation, and triple per capita
income by 2030. We were the first logistics company in Myanmar to receive an I1ISO 9001

certification, which we received in 2006.

We believe that our Maxxcare™ distribution business in Myanmar has significant opportunity
for growth in the coming years. In our view, the scale of our operations in Myanmar presents
a high barrier to entry to potential competitors due to our extensive infrastructure, wide
coverage and our long standing history in and knowledge of the Myanmar market. We operate
customized and advanced information technology systems that provide deep insight into the
Myanmar market, allowing us to collect, analyze and derive business intelligence for our
principals. We believe this represents a unique competitive advantage for us in a market where
data is difficult to obtain and makes us a partner of choice for international principals. As
Myanmar continues to open up to foreign investment and its economic prospects continue to
improve, we anticipate that our profitability in this market, both as a distributor and in selling

our branded products, will continue to increase.

We have 8 warehouses, which are strategically located in Yangon, Mandalay, Mawlamyaing,
Naypyidaw, Taungyyi and Lashio. We distribute to 27,204 outlets, representing geographical
coverage of approximately 85% of the country. Our Maxxcare™ division employs over 1,400

people in Myanmar.

The following are pictures of our warehouses and operations in Myanmar.

Mega Lifesciences Limited (Myanmar)
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JsunARgauw
Usamademnuidunaefiduunalnyludisuidesdmiugsiamsinsmhemelsinaovungmsé
Maxxcare™ gasustng U3ene BulsznougsiamsinshslulssnaFoaunudey 2538 ua:
L%"a'iﬂuﬂm;ﬁuu’%ﬁm Wugdndmihowaniurie wazuaniutiodmbevtiianiimes (0TC) Furh
TudszinAdenuny

UatnY [Baimsiivaeng Gmasifiugstivuegsenunulugiusidudinivmhelulssmadonuny
LAZANUAIUISNYBIUSENY Tuﬂ']‘i‘lj'lLﬁuaU%ﬂﬁLLUUL‘WlJ;JUth (value-added service) 8819ASUIIDS
Wiurigndasuseny devaliivseny umdsluudniumsinimisuaniume wazuaniumien
FmentAimes (0TC) ﬁﬁF”mamw“lumsLLﬂuﬁuu1nﬁquuUi:Lﬂﬂ

UFENY Dadvaumsiuiu 5 wivlulsanadeaunudedvegluriniafimuizaly ewes ad uas
630w swfsndvoureauiludosdiuln advauifionunyosuatng 165UNs3UsosaINNszNg 9
Ms1sugrrevlsanAdvauy tesedignsindmhiwludssinAbsmnuasauAquiuAITIuIu
Uszuns 12,300 wiv Tu 48 Fominninfionun 58 JonTavhssndasie meldinaomuemsin
Maxxcare™ yogusdng Jmshitewdnoudusauuinndy 600 au lulsanaFoauy

salutidugunmwoavadvaud uazmssufiugsigauseny TulssmAGyauny
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Our promotional activities in Myanmar

VIETNAM
Vietnam is the second largest market for our Maxxcare™ distribution business. We commenced
our distribution business in Vietnam in 1995 and believe we are currently the leading distributor

of pharmaceutical and OTC products in Vietnam.

We believe our long-standing presence as a distributor in Vietnam and our ability to offer a

full range of value added services to our principals, has positioned us as one of the most

competitive pharmaceutical and OTC distribution companies in the country.

We operate a total of 5 warehouses in Vietnam, which are strategically located in Hanoi,
Danang, Ho Chi Minh, and2 of the 5 warehouses being feeder warehouseslocated in Can Tho.
All of our warehouses are certified by the Vietnam Ministry of Health. Our Vietnamese
distribution network covers approximately 12,300 outlets in 48 out of the total 58 provinces

in the country.Our Maxxcare™ division employs approximately 600 people in Vietnam.

The following are pictures of our warehouses and operations in Vietnam.

Our logistics in Vietnam Our warehouse in Vietnam
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1.1.23  JsanAnuwan
U3PnY 3ugsiamsindvtslulssmaiunmlul 2539 Tagudtng WJudinsmiedulivos

wan e wazwaningdvheninanines (0TC) Tudsumeiunan uf 31 SunAy 2556
USENY IRTHUIUERT UMY kaswaniungIdviigntinmueos (0TC) & msuusEnmuImngsnssy
oty uazsznioUssnAsILIuL 9 518

gsfiamsind e TuUssmATunsoouaeny tu Usene 1Gatunagnsmuiivaeny Tadotmne
14 InemsTfussTogtinnssuuinsvadonugiumsinavmiheaufiesuasny wasmsHusnMswuiiy
yaf (value-added service) 2a9Usgne LﬁaaﬁuagunzjuqnﬁnﬁLfJuU%ﬁﬂﬁmmﬁ"dnssu%umﬁﬂan
Tumswsuwnagnsnemseaialilszaunnudnsa

UsENY daavaumntvurisiulssinAnungdenvoglungunuuny uazlinsedionisvninmiiely
UssinAnuyIAToUAaUIIUAITILILNT 5,700 urv MiussinAvilenudndmihe melsinsaomug
MsA1 Maxxcare™ wagusdng Imshienwdnoudusauuinndt 150 auludsznariuyen

solutidusunmesvadvaum wamsaiugsiagosuseny TulssnaAfuy

<

pavaumYauUsEN Wi lailousud wie 917a (Ussnemiuyen)

1.1.3  ssNANMISSUWEAQ (OEM)

uonwitieanmsuanuanfummelsindasvunomsinosusdng ud Useny Gosidugsioiumsuansiy
o vidomssuiwanuaniuringuiiguaunin (nutraceutical products) wanfmurigrmuludounng
(prescription pharmaceutical products) uaztannnmedmheviimuees (0TC) d@msugniinieusn
gnéneg

§9N19N155U3190dn (OEM) gaeusuny devwalviusene TAvwosseldfivainrats wasauisnrlnlgmae
msuandufimdeeyiiinus:Togigoan foliu gsnafonanTerilivaeny muisnifiuUszandnm ua
Uszandualumslinaosinsgoouatng siutiviisansunudenizomswansniie gnéduinnjzosgsno
5udwuan (OEM) vasustng Ae gnAfisidugsiasiufiuiuuddng snlusseznanu
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1.1.2.3 CAMBODIA
We commenced our distribution business in Cambodia in 1996 and we are the leading
distributor of pharmaceuticals and OTC products in Cambodia. As of December 31, 2013, we
distribute pharmaceutical and OTC products for 9 international and local pharmaceutical

companies.

Our Cambodian distribution business has pursued a targeted strategy, leveraging our distribution
infrastructure and value-added service offering to support leading global pharmaceutical

companies in developing successful market-entry strategies.

We operate one warehouse in Cambodia, located in Phnom Penh and we have distribution
channels which cover more than 5,700 outlets nationwide. Our MaxxcareTM division employs

over 150 people in Cambodia.

The following are pictures of our warehouse and operations in Cambodia.

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

o
(o)

Warehouses of Mega Lifesciences Pty. Limited (Cambodia)

OUR OEM BUSINESS
In addition to manufacturing our branded products, we also engage in contract manufacturing of

nutraceutical, prescription pharmaceutical, and OTC products for third party customers.

Our OEM business allows us to diversify the sources of our revenues, and maximize our unused
manufacturing capacity. This in turn increases our productivity and efficiency of machinery usage and

reduces production costs. Most of the customers of our OEM business are long-standing customers.
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cycle) swivluasennudiosms uasanuasnlumsrmisHunuanimyosusdny wonain

>

2

% i Jadusnandonliivieny ausninw vEouANusiosmsdmsuuaniuiingy uas
B waniniludagUuvasusdny lGanse mMsAvsEnY Suandumdutilunaanalssians uamny
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1.2 MARKETING AND COMPETITION

1.21  COMPETITIVE STRENGTHS AND STRATEGY

1.2.11 COMPETITIVE STRENGTHS

Our competitive strengths can be summarized as follows:

WE OWN MARKET LEADING BRANDS IN FAST GROWING NUTRACEUTICAL AND PHARMACEUTICAL
MARKETS

Our product portfolio includes market leading brands, including several top or top five
ranked products by sales in many of the product categories in Thailand, Vietnam and

Myanmar.

We believe the awareness of our trusted and established brands among pharmacists,
doctors and our end consumers is critical to our products’ lifecycle, demand and profitability
and allows us to maintain and expand demand for our new and existing products. The
market leading position of many of our products illustrates our ability to capitalize on the
strength of our brands. We believe our brands and heritage represent a key competitive
advantage in the fast growing markets resulting from the accelerating economic

development and growth in Southeast Asian.

EFFICIENT AND TARGETED PRODUCT DEVELOPMENT STRATEGY DRIVING CONTINUOUS
PORTFOLIO ENHANCEMENT

We believe a critical component of the ongoing success and sustainable growth of our
Mega We Care™ branded products business is our ability to develop and introduce new
products into our portfolio through a combination of both in-house product development
and the procurement from third parties of technical dossiers for submission of new
products for regulatory approval. Our new product development efforts are focused on
identifying new nutraceutical, prescription pharmaceutical and OTC product candidates
for our portfolio, as well as the improvement of existing products through the development
of new uses, different dosages and formulation forms, new delivery mechanisms and

improved production processes.

We deploy a market driven approach to product development and focus on leveraging
our existing market position to introduce new products in therapeutic categories in our
target markets where we believe we have a competitive advantage, as well as on extending

product lines of existing products in response to changes in market demand.

Since 1 January 2008, we have successfully launched 23 new nutraceutical, 72 new
pharmaceutical, and 6 new OTC unique product formulations. As at December 31, 2013,
we had 71 unique product formulations,represented by 398 pending applications for
product registrations across the markets we serve. We have an additional 75 new unique

product formulations in development.

Our new product development efforts have successfully leveraged our proprietary platform
drug delivery technology systems in soft gelatin capsules, including our Clearcap™,
Acticoat™, Emulcap™, and Actisome™ technologies which enable us to provide consumers

improved product formulations with enhanced therapeutic benefits.
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An example of our nutraceutical product and technological innovation is Nat B™. Including
the entire spectrum of B vitamins in a single dosage form represents a significant
formulation challenge. This difficulty usually results in a requirement for consumers to
take multiple dosages and results in low efficacy. By formulating the product in a soft
gel form, we were able to incorporate the entire spectrum of B Vitamins in a single
dosage form. Nat B™ was launched in 2005, and according to information from IMS

Health as of June 2013 was Thailand’s top ranking Vitamin B complex by sales in 2012.

Another example of our successful strategy to expand our nutraceutical product line is
the use of our Actisome™ technology to develop a soft gel capsule format that increases

the absorption rate of active ingredients.

Nat C Yummy Gummyz, which we launched in the Myanmar market in 2012, is a further
example of the success of our nutraceutical line extension strategy; we built upon the
success of our proven Nat C brand by modifying the delivery form into a candy, which

extended the product’s target market into the child health segment.

An example fromour OTC product development is the use of our Clearcap™ technology
to develop a delivery mechanism that modified the product format from hard tablet to a
soft gel capsule containing a solution of active ingredients. This increased the absorption

rate and active ingredient efficacy. This improvement yielded a successful result.

SPEED TO MARKET FROM PRODUCT IDENTIFICATION TO PRODUCT LAUNCH

We believe the speed with which we can bring new products to market is one of our key
competitive advantages. Our in-house product development team, outsourcing team
(which is responsible for acquiring ready-made dossiers for product registration), product
registration department, in-house manufacturing facilities, and our ability to shorten the

registration time.

SCIENCE-BASED PRODUCT AND MARKETING APPROACH FOSTERING STRONG CUSTOMER AND
CONSUMER RELATIONSHIPS

We believe our sales strategy and our sales and marketing teams have significantly
contributed to the growth of both our Mega We Care™ branded products as well as our

distribution businesses.

Pharmacy, retail and medical channels and our own advertising, promotion and educational
activities are the key influencers of our end consumers for our branded products. Our
in-house sales and marketing teams directly market and promote our branded products
to retail pharmacies, hospitals, clinics and other medical institutions, and retail outlets,

and actively seek to strengthen the market recognition of our products.
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Our sales representatives and product specialists use a science based approach to promote
our products and educate consumers.. They also regularly visit customers and consumers
to provide educational seminars, updated product information and promotional materials,
and attend trade shows, organize academic training and information sessions for medical
professionals, and coordinate the distribution of publications by industry experts. We
continually strengthen the quality of our sales force by training them to improve their
product knowledge and sales skills. We believe that applying our science-based sales
approach to customers for both our pharmaceutical and consumer health products has
served to deepen and strengthen our customer relationships by recognizing the particular
importance of pharmacies in serving the health needs of consumers in developing markets,
and is a critical factor in building awareness of the safety and effectiveness of our branded

products.

OUR REPUTATION IS BUILT ON HIGH QUALITY PRODUCTS AND WORLD-CLASS MANUFACTURING
FACILITIES, CERTIFIED BY GLOBAL REGULATORY AGENCIES
Our reputation for manufacturing high quality products is a key attribute of the strength

of our brands.

We maintain highly stringent quality management processes and systems, devoting
significant attention to the quality of all our nutraceutical, prescription pharmaceutical
and OTC products. Our quality management systems for our manufacturing facilities
comply with the European Union guidelines for GMP for medicinal products for humans.
Our manufacturing facilities in Thailand are certified by the Australian TGA, German health
authorities, and the Thai FDA, and have received GMP certifications from 12 countries.

Our manufacturing facility in Australia has also been certified by the Australian TGA.

WE ARE ONE OF THE MARKET LEADERS IN MYANMAR WITH A LONG-ESTABLISHED AND
STRONG DISTRIBUTION BUSINESS
We believe that our presence in Myanmar since 1995 is one of the key strengths of our

business.

We are the leading distributor of pharmaceutical and OTC products and are one of the
top two distributors of FMCG products in Myanmar. The quality and scope of our services
are key attractions tothe pharmaceutical and FMCG companies whose products we

distribute.

The capabilities of our Myanmar distribution business can further be leveraged to increase
the market share and profitability of our branded products business, resulting in a unique
competitive advantage relative to other pharmaceutical and nutraceutical companies. Our
distribution business in Myanmar, as well as Vietnam and Cambodia, has served as a
source of competitive and market intelligence, and a vehicle to establish and maintain
relationships with retailers and drug dispensers, strengthening the position of our branded
product business. We believe our extensive infrastructure, wide coverage and our long
standing history in and knowledge of the Myanmar market will contribute to our competitive

advantage.
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1.2.1.2

. WE HAVE A WELL-ESTABLISHED PRESENCE IN AND ARE FOCUSED ON FAST GROWING DEVELOPING
COUNTRY MARKETS
We service fast growing developing markets globally with a primary focus on Southeast
Asia. Our Southeast Asian pharmaceutical and nutraceutical markets have been expanding
rapidly, in line with the region’s strong economic growth and demographic changes. Our
success in building a strong market position in Southeast Asia, and in particular Thailand,
Myanmar and Vietnam, has demonstrated our ability to develop a suitable product portfolio

and implement an effective marketing strategy in a developing market environment.

. WE HAVE A UNIQUE ORGANIZATIONAL CULTURE WHICH DRIVES OUR BUSINESSES ACROSS
OUR MARKETS
We have a “people first” culture that focuses on the development of our human capital.
Our approach emphasises educating and developing the skills of our managers and
employees. We assist them in identifying their strengths in order to become engaged and
committed members of our organization. We manage and organize our business in a
manner that closely aligns the interests of employees, management, customers and
suppliers. We place great importance on the welfare and development of our employees.
We want our workforce to be engaged in our business, and to be dedicated to providing
products that are beneficial to our end customers. We believe this approach has driven
the growth of our business across our markets and will continue to do so into the future,

and has significantly contributed to our ability to retain quality staff.

STRATEGIES
Our goal is to further strengthen our position as one of the leading Southeast Asian healthcare

companies.

We will focus on maintaining and building the leadership of our nutraceutical brands in
Thailand, Vietnam and Myanmar. We will also seek to expand and develop market-leading
positions for our prescription pharmaceuticals and OTC products in these markets. In the
longer term, we seek to enter or develop a stronger presence for our branded products in
developing countries in other Southeast Asian markets, Africa, the Middle East, the CIS and

South America.

We are focused on investingin the continued strengthening of the distribution infrastructure
we have established in Myanmar to maintain and further enhance our strong leadership
position, as well as to sustain our position as one of the leading distributors in Vietnam and
Cambodia.

We will also continue to contract manufacture nutraceuticals and pharmaceuticals for companies,
many of whom are long standing customers. This enhances our reputation for quality
manufacturing and enables us to reduce idle manufacturing capacity, thereby increasing our

productivity and efficiency.
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The key elements of our strategy to achieve those goals are as follows:

GROW SALES AND MARKET SHARE OF OUR EXISTING MARKET LEADING BRANDS

We plan to strengthen our position within our existing markets by leveraging our brand
strength and awareness to increase demand for our existing branded products. We believe
active consumer promotion of the health benefits of our products through marketing,
advertising and education will support our ability to increase market share as well as
grow the overall size of our markets. At present a significant portion of our Thai budget
is spent on advertising, with a particular focus on targeting new users of our products
through various channels including internet marketing and point-of-sale presence

activities.

We will seek to strengthen our presence in our existing markets through creating new
customer relationships. We intend to invest further in expanding our specialized sales
and marketing team to increase our coverage of the market and increase the awareness

of our product portfolio to drive further revenue growth.

Promotional activities

LAUNCH NEW BRANDED PRODUCTS IN OUR TARGET MARKET SEGMENTS

We intend to maintain strong growth and capture market share by leveraging our brand
strength and awareness to launch both new products as well as new line extensions of
existing products in our branded products segment. Our new product focus will continue

to be on nutraceutical and prescription pharmaceutical and OTC products.

Our nutraceutical new product development efforts are focused on identifying new
clinically-effective and safe product candidates, as well as creating line extensions of

existing established brands.

New prescription pharmaceutical product candidates are selected based on a review of
pharmaceutical formulations which have been successful for major originator pharmaceutical
companies in those therapeutic market segments where we already have a presence, and
for which patents have either expired or are due to expire in the near term. We aim to
grow our presence as a pharmaceutical company within our target markets and increase

our market share within therapeutic segments.

In OTC products, we will focus on the development and marketing of new products,
including the development of line-extensions of current brands that offer faster relief,

are easy to use, which have better formulations for self-medication.
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EXPAND OUR MAXXCARE™ DISTRIBUTION BUSINESS

We intend to grow our Maxxcare™ distribution business, particularly in Myanmar, by
actively (i) working with our existing principals; (ii) adding further principals, and (iii)
investing in and developing new infrastructure. Our approach to our distribution business

is to assist our principals to grow their businesses.

We believe that our value-added services, such as inventory tracking and management
systems, and access to valuable market data and real-time information sharing with
principals, benefit our principals by helping them manage their businesses more efficiently,
as well as by tailoring their marketing activities to target their customers, and will enable

us to acquire new and retain existing principals.

ENTER NEW MARKETS WHERE WE CAN SUCCESSFULLY COMPETE

In addition to strengthening our presence in our existing markets, we intend to selectively
expand our branded products business into new markets. We are focused on marketing
our brands only in developing markets globally. Our success in building a strong market
position in Southeast Asia, and in particular in Thailand, Myanmar and Vietnam has
demonstrated our ability to develop a suitable product portfolio and implement an effective
marketing strategy in developing markets. We will selectively seek to leverage on this
experience by entering new geographic markets where we believe we can successfully
compete with our brand portfolio. We have identified markets in Africa, the Middle East,
the CIS, and South America as our new frontiers. We have started building the necessary
business infrastructure in terms of people, knowledge, and product registrations in these

new developing markets.

EXPAND MARGINS AND PROFITABILITY

Our focus on controlling and reducing costs is an important element of our operating and
financial performance. We will continue to evaluate and address manufacturing and
distribution cost inefficiencies. For example, we are constantly improving the yield of our
manufacturing processes so that we can reduce the consumption of key ingredients, such
as gelatin. We are focused on reducing production losses, and are in the process of further
automating our production and packaging processes. We also plan to further increase
our grow profit margins by actively managing our product mix in response to customer

demand.

SELECTIVELY ASSESS ACQUISITION OPPORTUNITIES IN OUR BRANDED PRODUCTS BUSINESS

We intend to complement our organic growth by selectively continuing to assess potential
acquisition opportunities to expand our Mega We Care™ branded products business,
including for specific brands, trademarks and product formulation technologies. For
example, in December 2012 we entered into a contract to acquire all rights to the market
leading Eugica™ brand, including intellectual property and title documents in relation to
the products manufactured and distributed under theEugica™ brand, from DHG

Pharmaceutical Joint Stock Co. in Vietnam.
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. CONTINUE OEM BUSINESS
We plan to continue to manufacture nutraceuticals and pharmaceuticals for companies
with whom we have established relationships. Our OEM business will enhance our
reputation as a high quality manufacturer. In addition, this will enable us to increase our
manufacturing capacity by maximizing the capacity of our existing machines. We are
currently introducing additional manufacturing capacity in Thailand, which we expect will

be used in OEM manufacturing.

1.2.2 TARGET CUSTOMERS AND SALES AND MARKETING STRATEGY

We target middle-income end consumers through our customers or distribution channels which include

retail pharmacies, hospitals and clinics. We have established an extensive sales and marketing network

across our countries of operation. Our in-house sales and marketing team is responsible for developing

marketing and promotional activities to serve both our Mega We Care™ branded products business and

the products of our principals of our Maxcare™ distribution business.

The target customers and sales and marketing strategy for our three main business segments can be

described as follows:

1.2.2.1

1.2.2.2

1.2.23

MEGA WE CARE™ BRANDED PRODUCTS BUSINESS

Within our Mega We Care™ branded products business segment, the customers of our OTC
and our branded prescription pharmaceutical products are mainly pharmacies, hospitals,
clinics, health practitioners and physicians. In addition to targeting those same customers of
our OTC and our branded prescription pharmaceutical products, our nutraceutical products

are targeted at other retailers and direct to consumer channels in Thailand.

MAXXCARE ™ DISTRIBUTION BUSINESS

The target customers (or principals) for our Maxxcare™ distribution business are international
and local pharmaceutical and FMCG companies with a need for distribution services in those
countries where we have established distribution business, most notably in Myanmar, Vietnam,

and Cambodia.

OEM BUSINESS

The customers of our OEM supply business are those international and regional pharmaceutical
companies with whom we have an established contract manufacturing relationship. Since most
of the customers of our OEM business are long-standing customers, and as we do not expect
significant growth in our OEM business, we do not envisage actively seeking new customers

for this business.
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1.3 PROCUREMENT OF PRODUCTS OR SERVICES

1.3.1

1.3.2

RAW MATERIAL PROCUREMENT

The principal raw materials used in our manufacturing process are (i) active ingredients; (ii) excipient;
(iii) gelatin; and, (iv) packaging.

We maintain multiple sources for the majority of our raw materials to ensure we are not over-dependent
on any one supplier, and maintain adequate stockpiles in order to be able to substitute new suppliers
without interrupting our manufacturing processes. In line with market practice, we typically do not enter
into supplier arrangements for terms of more than one year. We purchase our raw materials through
our suppliers by providing them with purchase orders for the delivery of raw materials at market prices.
However, there is one particular trademarked raw material for which we are in the process of negotiating
an exclusive supply agreement.

We carefully screen and audit the key ingredient suppliers for our business. In particular, we require
that our suppliers provide us with evidence that they have all licenses and permits necessary to conduct
their operations, which may include business licenses, pharmaceutical production manufacturing permits,
import registration certificates, GMP and ISO certifications or other relevant licenses.

We historically have not experienced any shortages in raw materials that significantly affected our
manufacturing operations.

MANUFACTURING AND PRODUCTION
Our manufacturing facilities produce finished products for our Mega We Care™ branded products
business segment and for our OEM business.

1.3.2.1 MANUFACTURING FACILITIES
We manufacture a broad range of branded products, including nutraceutical,prescription
pharmaceutical and OTC products. Our manufacturing facilities are designed to ensure
production of a variety of products of different quantities, sizes, formulations, dosages, and
packaging configurations while maintaining strict levels of quality control. We manufacture
our pharmaceutical products in various dosages and forms, such as tablets, capsules (both
soft gels and hard gels), powder,and sachets.

We own and operatethree manufacturing facilities, two in Samut Prakarn, Thailand and one
in Pakenham, Melbourne, Australia.

We utilize our manufacturing facilities primarily for the production of our Mega We Care™

branded products.

In Thailand, our manufacturing facilities are located at the Bangpoo Industrial Estate, which
is around 40 kilometers away from the Suvarnabhumi International Airport, in the following

locations:

e 384 Soi 6, Pattanakarn 3 Road, Bangpoo Industrial Estate, Samut Prakarn, Thailand 10280
(the “Soi 6 Facility”) which produces capsules (in the forms of soft gels and hard gels),
and sachets; and

e 515/1 Soi 8, Pattanakarn 3 Road, Bangpoo Industrial Estate, Samut Prakarn, Thailand
10280 (the “Soi 8 Facility”) which produces hard gel capsules, tablets, and sachets.
(soft gels capsules shall be able to produced in the nearly future).
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Our facility in Pakenham, Melbourne, Australia (the “Pakenham Facility”) manufactures hard
capsules, tablets, and powders.

Our current manufacturing facilities can support higher production volumes to meet demand

for the next three to five years, without any significant incremental or investment cost.

Soi 6 Facility Soi 8 Facility

1.3.2.2 PRODUCTION CAPACITY
Our manufacturing facilities in Thailand for soft gel capsules are one of the largest such

facilities in Southeast Asia.

The following table sets out the available capacities, and utilization rates of our manufacturing
facilities in Thailand for the periods indicated. The capacity was calculated based on working

period of 24 hours per day, 327 days per year.

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

THAILAND MANUFACTURING CAPACITY AND UTILIZATION

YEAR ENDED YEAR ENDED YEAR ENDED YEAR ENDED

0 )
~N

DECEMBER 31, 2010 DECEMBER 31, 2011 DECEMBER 31, 2012 DECEMBER 31, 2013

AVAI- AVAI- AVAI- AVAI-
LABLE UTILI-  LABLE UTILI-  LABLE UTILI-  LABLE UTILI-
CAPA- ACTUAL ZATION CAPA- ACTUAL ZATION CAPA- ACTUAL ZATION CAPA- ACTUAL ZATION
PRODUCT FORM CITY' OUTPUT RATE? CITY' OUTPUT RATE? CITY' OUTPUT RATE? CITY' OUTPUT RATE?
- Tablets (in Millions) 67.9 375 552% 67.9 50.7  74.7% 76.4 68.0 89.0% 84.9 69.7 82.04%

- Capsules - hard gel (in Millions) 93.4 58.6  62.8% 93.4 29.1 31.2% 105.0 46.1  43.9% 116.7 49.7  42.61%

- Sachets (in Millions) 14.8 49 33.1% 14.8 52 35.1% 16.7 6.7  40.2% 18.5 9.4 50.85%

Remarks : ' Available capacity takes into account time required to adjust and clean equipment between runs for different products and
maintenance.
Utilization rates represent actual output as a percentage of available output.

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

Annual design capacity for softgels will increase to 3.8 billion capsules when the addition of eight new production lines
to the Soi 8 facility is completed, which is expected to be in January 2014.
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At present, we are expanding our available capacity of the Soi 8 Facility, which will increase our
available capacity to manufacture soft capsules from 2.1 billion capsules to 3.8 billion capsules

per year. The commencement of our expanded operations will take place in January 2014.

The following table sets out the available capacities, and utilization rates of our manufacturing
facility in Australia for the periods indicated.The actual design capacity was calculated based

on a working period of one shift per day, 250 days per year.

AUSTRALIA MANUFACTURING CAPACITY AND UTILIZATION

YEAR ENDED YEAR ENDED YEAR ENDED YEAR ENDED
DECEMBER 31, 2010 DECEMBER 31, 2011 DECEMBER 31, 2012 DECEMBER 31, 2013
AVAI- AVAI- AVAI- AVAI-
LABLE UTILI-  LABLE UTILI-  LABLE UTILI-  LABLE UTILI-
CAPA- ACTUAL ZATION CAPA- ACTUAL ZATION CAPA- ACTUAL ZATION CAPA- ACTUAL ZATION
PRODUCT FORM CITY' OUTPUT RATE CITY' OUTPUT RATE CITY' OUTPUT RATE CITY' OUTPUT RATE
- Tablets (in Millions) 139.5 70.9 50.8% 139.5 623 44.6% 139.5 67.4 483% 139.5 56.1 40.19%

- Powder (in Metric Tonnes) 585.0 289.0 49.4% 585.0 310.9 53.1% 585.0 3439 58.8% 585 351.6 60.11%

Remarks : ' Available capacity takes into account time required to adjust and clean equipment between runs for different products and
equipment maintenance. In the case of our Australian facility, available capacity is assumed to be 90% of annual design
capacity.

’ Utilization rates represent actual output as a percentage of available output.
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We built a new manufacturing facility in Pakenham, Melbourne, Australia which commenced

0
(o)

its commercial operation in April 2013. As for the expansion in Thailand, it is anticipated that

we can commence our commercial operations in January 2014.

1.3.23 MANUFACTURING PROCESS
We manufacture our pharmaceutical products in various dosages and forms, such as tablets,
capsules (both soft gels and hard gels). The manufacturing process varies from product to
product but can be broadly categorised into two categories: the manufacturing process for
soft gel capsules and the manufacturing process for tablets. Each of these processes are

described in further detail below.
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SOFT GEL CAPSULES

The production process for softgel capsules is set out in the diagram below.

MANUFACTURING PROCESS FOR SOFT GEL CAPSULES
THE MANUFACTURING PROCESS FOR SOFT GEL CAPSULES CAN BE SUMMARIZED AS FOLLOWS:

STEP 1:

RAW MATERIAL HANDLING
SEIVING AND SCREENING
WEIGHING FILTRATION AND
TRANSFERRING

STEP 2.1: STEP 2.2 :
GELATIN PREPARATION MIXING AND FILL MATERIAL
MELTING DEAERATION PREPARATION
COLORING AND MIXING, MILLING
VISCOSITY CONTROL DEAERATION
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Each step of manufacturing process can be summarized as follows:

STEP 1: RAW MATERIAL HANDLING

All raw materials are sourced from the Company’s examined and approved list of suppliers.
Upon receipt, the containers are inspected for damage and integrity, checked against the
purchase order and all import documents are reviewed along with the certificate of analysis.
A goods receipt note is then issued and sent to the quality control(“QC”) department. The QC
department then carries out sampling and analysis of the raw materials. Upon approval of the

raw material, it can then be used by production.

Raw material handling room Raw material handling

STEP 2.1 : GELATIN PREPARATION

Raw granular gelatin is mixed with glycerine and water. Coloring agent can also be added at
this stage. Glycerine acts as a plasticizer in the gelatin compound. Other plasticizers can also
be used either alone or in combination with glycerine, such as sorbitol. The proportions of
each ingredient involved in the mixture are considered carefully as the shell material needs
to be adapted to formulation and/or environmental requirements. For instance, the gelatin
recipe may need to be adjusted to account for acidity, water content of the fill material, or
for climates with high humidity.

After the ingredients are combined, the mixture is placed into a reactor called a gelatin melter.
The reactor, which is surrounded by a thermal jacket, heats the mixture while a very high
torque mixer stirs it under vacuum. At this stage, approximately 40% of gelatin mixture consists
of water. This process takes around 1 hour until the gelatin turns into a molten liquid mass.
As soon as the liquid gelatin mass is ready for the encapsulation process, it is transferred to
ground heated tanks which are wheeled into the main encapsulation machine room. It is
critical to keep the liquid gelatin warm before or during the encapsulation process, otherwise
it will cool and solidify. It is critical to plan and schedule the gelatin production in terms of

time and required quantities.

Reactor for gelatin preparation
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STEP 2.2 : MIXING AND FILL MATERIAL PREPARATION

The active and inactive ingredients (e.g. medicines, vitamins and other products) are weighed
in accordance with the required formula and mixed step by step as per the manufacturing
process. A homogeneous fill material plays a vital role to ensure product quality. Various
equipment are available, such as processing tanks, high-shear mixer, homogenizer and variety
of mills for this purpose. There are various types of fill materials, such as oil mixture, paste,

solubilised mixture or emulsions.

Natural or artificial flavours and sweeteners are used for taste enhancement. These can go

into fill or gelatin mixture.

Fill material mixer

STEP 3 : ENCAPSULATION

Encapsulation is the manufacturing process that brings the gelatin shell and the fill material
together to form softgel capsules. It takes place in a closed environment called a clean room
(Class D) which has controlled temperature and humidity. The gelatin shell and fill material
are brought together simultaneously in the encapsulation machine.

During the encapsulation process, a pump delivers the warm gelatin mixture over two chilled
drums which are located at both opposite sides of the machine, through a spreader box that
sits over each drum. The warm liquid gelatin mixture flows over the drums and this transforms
the liquid gelatin into two ribbons of gel. The left and right ribbons pass over rollers which
feed them through two die rolls. These die rolls determine the shape and size of softgels and
cut the Softgel shell from the ribbons as they turn around.

Simultaneously, a sensitive and high accuracy positive displacement pump delivers the fill
material into a heated wedge which sits between rotary dies. This wedge injects the fill material
into the die cavities between ribbons just right before the die rolls cut the ribbons and seal

the two halves together, before dropping themonto a tray.

Encapsulation machine Encapsulation process
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STEP 4 : DRYING
The purpose of the drying process is to decrease the water content to create hard and durable
finished softgel capsules ready for packaging.The drying process requires an environment with

low relative humidity in the air and low temperature. This process is divided into two stages.

The first stage is performed by a tumble dryer consists of sections. This equipment tumbles
the softgels for 40 minutes and removes approximately 35 percent of the water content in the

softgel capsules.

In the second stage, softgel capsules are spread on stackable trays and transferred to the
drying room or tunnel where high air flow exists and they stay around 24 to 48 hours or until

the softgels become hard enough. This process is called manual drying. The temperature in

the drying room is below 30 degree Celsius and humidity is around 20%RH.

Tumble dryer Manual drying

STEP 5 : INSPECTION, PRODUCT TESTING AND POLISHING

After drying, all capsules are visually inspected on an inspection table. Any misshaped, damaged
and/or not fully filled capsules are removed and rejected. Two to three percent of the products
is an acceptable rejection rate. The final step before packaging is to clean and polish the
softgel capsules to remove oil that the capsules may have on their exterior skin. If required,

products are sent for printing the brand name on the capsules using edible inks.

Inspection process
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STEP 6 : PACKAGING
There is no difference between packaging softgels and tablets or hard capsules. All bulk

products are stored in bulk stores having controlled temperature (20-25 degree Celsius) before

it goes for either blister or bottle packing.

Packaging process

MANUFACTURING PROCESS FOR SOLID DOSAGE PRODUCTS (SUCH AS TABLETS, HARD CAPSULES AND POWDER)
THE MANUFACTURING PROCESS FOR SOLID DOSAGE PRODUCTS IS SET OUT IN THE DIAGRAM BELOW.

STEP1:
RAW MATERIAL HANDLING
SEIVING AND SCREENING WEIGHING
FILTRATION AND TRANSFERRING
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WET GRANULATION DRY GRANULATION DIRECT COMPACT
PROCESS PROCESS PROCESS
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DRYING GRANULATION DRY GRANULATION LUBRICATION
AND LUBRICATION LUBRICATION
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Each step in the solid dosage manufacturing process can be described as follows:

STEP 1: RAW MATERIAL HANDLING

(1) All raw materials are sourced from approved manufacturers. Upon receipt, the containers
are inspected for damages and integrity, checked against the purchase order and all
import documents reviewed along with the certificate of analysis. A goods receipt note
is then issued and sent to QC department. The QC department then carries out sampling
and analysis of the raw materials. Upon approval of the raw material by the QC department,

the raw material is ready for use by production.

(2) All the raw materials as per Batch Production Record are dispensed and sifted through

a required sieve using a vibrosifter machine.

STEP 2: WET GRANULATION PROCESS/ DRY GRANULATION PROCESS/ DIRECT COMPRESSION PROCESS
(1) BLENDING

The blending of raw material can be performed by following three methods.

As per the blending of raw material for wet granulation process, active and inactive
ingredients are mixed in high shear mixer granulator for specified time in accordance

with the relevant formula.

As per the blending of raw material for dry granulation process, all the sifted raw material
can be mixed and compacted through compactor. After that, it shall be mixed in double
cone blender or swing mixer, (depending on the product), for a specified time in accordance

with the relevant formula.
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As per the blending of raw material for direct compaction process or hard encapsulation,

all sifted raw material can be mixed in double cone blender or swing mixer (depending

(@)
=

on the product). The material in the form of powder shall then be processed through 1

direct compaction or hard encapsulation process.

(2) BINDER PREPARATION
The binder solution can be aqueous or non-aqueous, depending on the product
requirements. The binder solution is prepared by addition of binder (solute) into solvent

in a stainlesscontainer under stirring until it dissolves completely.

(3) GRANULATION
There are two types of granulation:
e Dry granulation. Dry granulation is adopted for moisture and heat sensitive products.
For such products, after the mixing of all raw materials, the products are passed

through roller compactor to form solid compacts (flakes). The flakes are then reduced
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to the desired size of granules.

e Wet granulation. The wet granulation process is completed using a high shear mixer
granulator. After mixing of all active and inactive material, the binder solution is added
with impeller and chopper until a dough is formed. Thereafter, the dough is subject

to wet milling through a suitable screen to produce the wet granules.
Products that require direct compression do not need to follow this process.

(4) DRYING AND SIZING OF GRANULES
Following granulation, the wet granules are dried using Fluid Bed dryer equipment. Wet
granules are fluidized in hot air current at controlled temperature to achieve dried uniform
granules. This process is continued till desired moisture level is achieved. The dried

granules are then processed by a multimill/dry granulator with a suitable screen to create
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LUBRICATION
The dried granules are mixed with presifted lubricant in a double cone blender or a swing

mixer for a specified time.

STEP 3 : COMPRESSION INTO TABLET/HARD CAPSULES/ SACHET

M

@

(©)

Mixer granulator Drying using fluid bed dryer

TABLET

e The lubricated granules are compressed into tablets using a rotary compression machine.
The desired size, shape and weight of tablets is achieved using suitable tooling as per
the product requirement. During compression, tablets are dedusted and passed through
metal detector. All the physical parameters of the tablets are checked and recorded

at fixed time intervals in Batch Production Record.
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e Film coating of core tablets is done by automatic film coating machine. The coating

dispersion is prepared by addition of coating polymer into solvent under stirring until

-
@)
W

homogenous dispersion is formed. The coating dispersion is then passed through
colloid mill. The core tablets are loaded into coating pan. The air inlet, air outlet, pan
rpm, blower temperature, spray gun position, spray rate is adjusted as per a Batch
Production record and spraying is continued until the desired percent weight gain is

achieved.

e The core or coated tablets are 100 % visually inspected on inspection table. Any

defective tablets are removed.

HARD CAPSULE
The powder or granules are prepared in similar manner to the tablet manufacturing
process. The powder or granules are filled into hard gelatin capsules in required capsules

sizes using an automatic capsule filling machine. During filling, temperature and humidity

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

is controlled as per product requirement.

SACHET FILLING (SACHET)

The powder or granules are prepared in a similar manner to the tablet manufacturing
process. The powder or granules are filled into sachets using an automatic sachet filling
and sealing machine. During filling, temperature and humidity is controlled as per product

requirements.
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Compression into tablet Tablet coating

STEP 4 : PACKAGING

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

e Core or coated tablets are packed in clear or opaque PVC/PVdC blister, Alu-Alu blister or

bottles in accordance with product requirements, followed by secondary packaging into

-
3|
(8

carton and delivery to the shippers.

e The capsules are then inspected and packed into suitable blister or bottles as required,

followed by secondary packaging into carton and delivery to the shippers.

e The sachets are then inspected and packed in suitable cartons and for delivery to the

shippers as required.
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Packaging Labeling

1.3.2.4 OUTSOURCED MANUFACTURING
We generally prefer to use our own manufacturing facilities in Australia or Thailand to
manufacture our branded products. Approximately 87-89% of our branded products are
manufactured in our own manufacturing facilities. However, there are a number of specific
situations where we must or may elect to outsource manufacturing. We outsource the

manufacture of:
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1.3.2.5

(1) wannunyavwmalwaniuridmsuadauaniunninosuasuaniuridusg Auseng lua1wisn
waR 161N ISIIUNARYOIUSENYSIUNY WAATUTIDIMSIASUYaIUSENY Uwoilin 1@y Nat C

Yummy Gummyz 1oy wasniunfinels uaznoglugluuudug
(2) wamfuneimuludounng (prescription pharmaceutical products) Nuseny [Rgos5sueT was
lona1siion1sTunziioundniunanusgnsiundenssududodug e uaning was
wannnuigvegmelidynounnaildans (License Agreement) AUUIENaUY
NsUSKHISYTaMsAUANUNW
TuuslazgunouMsWan Useny dnszuiumsiumsAmuAuamwaguiassase e liudlalaiudniun
wazgUnsnilunisuanvesudeneg lWddounnsalng

UsPnY Snenl3Bonstuiums uassuuUMSinmMsAuMnegolAsRsn tngussny ianudfiy
fuAUNEIsLINFBLANAMITIVANYoUENY Foldun waRAuTinguUIg9en W (nutraceutical
products) wassinriensnuludounng (prescription pharmaceutical products) uastiansinsrien
Fmhentihauizaes (0TC) YagUsENY NSLUIUMS WALSTUUUSMNSIAMSAININYBYISIIIUYIUTEN
Dulumumdninun wasismefalumsuansndnunisadmiuuyedirmunlaganninglsy Tsou
2ovUaENY fvlulsunalng wasUssainAoeansids165unmssusosanmiiesuAIuAuguALARITLT
FunngosUsunAeadlnsidy Milenumuas1suguYovlstinAleasiy uardiinuuAm:nssums
2115 uazRovlsanalng uaslfsunssusomaninurBsmsstumMsuanst (GMP) 910 11 Ussinea
lan

U3tny [GUFTRMULIATTIUGUAMMWAITUNIA wasmunsauiunsuanuanAuriginulu
wiwng (prescription pharmaceutical products) waztasnsiungiivieviiianines (0TC) )
TFumsgufidusinsunanfuwaniuringuiigegunn (nutraceutical products) Snéine inmuri
waspudugeiiududdyrosnagnémessiseddng Armlivadng aunsminauswanioi
meldpsosmnemsiidgaunings tnsl¥msrimsnaalnedamunanineimans tnouseny I
Winuuomua lunthenuauMSUEMsIaMsA UMW UivEY 129 A

SIUALBYA YDISTUUUIMISIAMSAUNINYBIUSENY AANNT LagIBMsNauNISWas waznszuIums
AIUAUAUMNAIISNATUTARYE

U3ty fiuistuuusmsiamsauininiodunnasfinseunqunndaislussdns linadudaieln
Uadenils wienaredadvsiuiu dedadesvndnivasennninesuandurizeuadny oty
TNQUIAsAYDITTUUUSYNTIANMSAUNINYRIUSENY ABuaniurivesudeny amovlnsumsudning
thunszuIMsAitigIdosiumsaanuuy msnsuen msthUlEnu msuigesne uaznsusuugessuy
ogvsiaifioy dowalyiuddng asmihiausnandurAdannwimEay Tngu3eny sidumsly
NS=UWMSEY GMP uatnszuiumstumsaiuauaunwidudiumieasstuuusmsinmsamnw

YDIUIENY

uonanil GMP JuduusznouressuuUEMsIamsAuMWAAnyrasudtng GMP a:gaorivli
Vst wilauanduniflisunisuan uazmuauaunnnasansuIumMsuanssdulumunnsgiu
fuAumwAmEaUmMUngUstasAtunsts uasmufinmuslagmhenunmssyiamemsnaia
vidavihosuinumsayameAatin Wisderimunvasuaniurififeaies Inedoimvuaiugiugos
GMP wovuadny Dévsaluil
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e liquids, injectables, effervescents and other products which cannot be produced at our own
manufacturing facilities as well as some of our food supplements. For example, Nat C Yummy
Gummyz, lozenges, cheweable products and other formats including effervescent products;
and

e prescription pharmaceutical products for which we have acquired the dossier used to register
the product from other pharmaceutical companies that develop such products, and products

under licensing agreements with other companies.

1.3.2.5 QUALITY MANAGEMENT
At each of the above steps, we undertake rigorous quality assurance procedures to ensure

that our products and manufacturing equipment are free from any defects.

We maintain highly stringent quality management processes and systems, devoting significant
attention to the quality of all our nutraceutical, prescription pharmaceutical and OTC products.
Our quality management processes and systems for our manufacturing facilities follow the
European Union GMP guidelines for medicinal products for humans. Our manufacturing facilities
in Thailand and Australia are certified by the Australian TGA, German health authorities, and

the Thai FDA, and have received GMP certifications from 11 countries in total.

We follow these stringent quality standards, typically earmarked for the manufacture of
prescription pharmaceutical and OTC products including nutraceutical products. This high
benchmark is a critical component of our business strategy allowing us to offer high quality
branded products marketed through a science-based approach. We employed a total of 129

employees across our quality management functions.

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

A brief description of our quality management, GMP and quality control processes and systems

is given below. 1

o)
~N

Quality management is an all encompassing concept, covering all matters which individually
or collectively influence the quality of the product. The objective of our quality management
system is to ensure that products are manufactured through a process which involves designing,
planning, implementing, maintaining and continuously improving a system that allows the
consistent delivery of products with appropriate quality attributes. Our GMP and quality control

processes are integral to our quality management.

GMP is an essential component of our quality management system. GMP ensures that products
are consistently produced and controlled to the quality standards appropriate to their intended
use and as required by their respective marketing authorization or clinical authorization or

product specifications. Basic requirements of our GMP include:
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e clear definition of all manufacturing processes;
e  systemic review of all information to ensure all products are of required quality and comply
with their specifications;

e validation of critical steps in the manufacturing processes and any significant changes;
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e  provision of all necessary facilities including:
a. appropriately qualified and trained personnel;
b. adequate premises and space;
c. suitable equipment and services;
d. appropriate materials, containers and labels;
e. approved procedures and instructions, in accordance with the pharmaceutical quality

system; and

f. suitable storage and transport.

e clear and unambiguous written instructions and procedures;

e ensuring procedures are carried out correctly and operators are trained to do so;

e recording all required steps which demonstrate that the defined procedures and instructions
were in fact taken and that the quantity and quality of the product was as expected;

e recording significant deviations, investigation with the objective of determining the root
cause and implementation of appropriate corrective and preventive action;

e recording information in a comprehensible and accessible form which allows the complete
history of a batch to be traced;

e distribution minimising risk to product quality and accounting of good distribution practice;

e system available to recall any batch of product, from sale or supply; and

e examination of product complaints, investigation into the causes of quality defects and
appropriate measures taken in respect of the defective products and to prevent
reoccurrence.

Quality control is integral to our GMP and involves the establishment of testing facilities,
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recruitment of trained personnel and validation of testing methodologies. Samples are taken

at various stages of the manufacturing process, and include raw materials, packaging products, 1

@)
(o)

intermediate and finished products, by trained personnel. These samples are tested using
approved methodologies and the results are assessed against specifications. The product is
released for sale only after certification by a qualified person. Detailed records of the sampling,
inspection and testing process along with reference samples are retained to permit future

examination if necessary.

We strictly comply with the laws and regulations relating to manufacturing procedures and
quality control and we pass tests in regard to manufacturing quality and facility quality by

government agencies and other quality control related agencies.

1.3.3 ENVIRONMENTAL IMPACT
Our pharmaceutical manufacturing operations in Thailand and Australia are governed by national, provincial

and local environmental laws, rules and regulations.

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

The relevant environmental laws, rules and regulations applicable to pharmaceutical manufacturers in
Thailand include provisions governing air emissions, water discharge, prevention and treatment of sewage
and exhaust fumes and the management and disposal of hazardous substances and waste.The primary
wastes generated from our pharmaceutical manufacturing processes are air emissions, waste water, alcohol
and other waste, which are generated in compliance with all applicable environmental laws, rules and

regulations.

We believe we are currently in compliance in all material respects with applicable national, provincial and
municipal environmental laws, rules and regulations in Australia and Thailand in respect of our
manufacturing facilities, and we have obtained all the relevant government approvals in relation to our

operations.
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1.4.1.1

1.4.1.2

1.4.1.3

nMwsou

ustne Wudwaw guan grimseain uazginsmhouaniuriiundonssy wazmsuigequnIv
U3ty Fudvthilumsuguamungssdouiotedu LLa:agjﬂwIﬁﬁmimwaawaxmuwmuﬁLﬁsaﬁau
TulssinAfiuaeny siliugsiaey waninmvasudiny lHigninogluuaniurivssinnonns vdee
Fomsuan wasmsimheasdiosinmstunaleon uasdiovldsuluaynindvosnineiisnuroosy
filifoslunsiasUssmaniusony Tmssiiiugsiang tay o Juf 31 5uAN2556 U3ENY 165U
twayefisudulumsuszneugsiviomun sHwdslidunadeon uasldsuaymativan uazsmihe
wanuninguuigugumw (nutraceutical products) wansnriesnuludeunng (prescription phar-
maceutical products) uazt@niouniedmhertiaiiees (0TC) melfindosuionisin Mega We
Care™ 9o9U3Hny uonaIni o Tufl 31 SuNAV2556 ssRIMsIATIMUgWARTINBTE
\n3asvInemsin Maxxcare™ gouuadny EuTuayne srufvlirmsiunafou uasléifumseynn
Asndudmdumsme uasindvihowaniuringuingegunin (nutraceutical products) anAnTie
muludounne (prescription pharmaceutical products) uazwassinusiendmentiiaimes (0TC)
swivaumguinavalnadwmiuuaniumneldiedomuensin Mega We Care™ waouasn uas
vaniumyosgnAAuaEny Wugsuinewan

KANINCUASSNISAGIUNSWAN (Good Manufacturing Practice K50 GMP)

GMP Fovianms fatvdiu uartumeulumsuanuaniumidundsnssuioWiulaldiuaniumid
AuMWMLEaUdmMTUMsud inAvosuuwd 1ng GMP ATaUAUTIIMSIAMS UazAIUANAMMN T9
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We have never been subject to any lawsuit against us in relation to environmental law violations (in the
past and at present). However, we cannot predict the impact that unforeseeable environmental contingencies

or new or amended laws, rules or regulations may have on us or our production facilities.

1.4 REGULATIONS RELATED TO OUR BUSINESS OPERATIONS

1.4.1 REGULATORY FRAMEWORK IN RESPECT TO THE MANUFACTURING AND SALE OF OUR PRODUCTS

1.4.11 OVERVIEW
As a developer, manufacturer, marketer and distributor of pharmaceutical and consumer health
products, we are subject to regulation and oversight from regulatory authorities in the markets
in which we are present. Our products are treated either as food or drug products, the
manufacture and sale of which requires both registration and licensing by government agencies
in each of the countries in which we operate. As of December 31, 2013, we had obtained all
necessary licenses, registrations and permits to manufacture and sell our nutraceutical,
prescription pharmaceutical and OTC products of our Mega We Care™ branded products
business. In addition, as of December 31, 2013, our MaxxcareTM distribution business had
obtained all necessary licenses, registrations and permits to sell and distribute ournutraceutical,
prescription pharmaceutical, and OTC products, as well as FMCG products for both our Mega

We Care™ branded products business and our principals.

1.4.1.2 GOOD MANUFACTURING PRACTICE

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

GMP is a set of principles, requirements and procedures for manufacturing pharmaceutical

products to ensure the quality necessary for human consumption. GMP covers quality 1

=
=

management and control, requirements regarding personnel, premises and equipment,
documentation, product manufacturing, contracts for product manufacturing and analysis,
storage practices, reclamation, product withdrawal and self-monitoring. A basic underlying
premise of GMP is that quality cannot be tested in the finished batch of production but must
be built into all stages of the pharmaceutical manufacturing process. Most markets in which

we operate require us to comply with GMP standards set by local regulators.

1.41.3 ASEAN HARMONIZATION OF PHARMACEUTICAL REGISTRATION
Thailand, Vietnam and Myanmar, along with Singapore, Malaysia, Philippines, Indonesia,
Cambodia, Brunei and Laos, are members of ASEAN. ASEAN was established to promote
regional economic unity and cooperation, and aims to create a free trade area and a single
market by 2015.

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

Part of the ASEAN trade initiative includes a public health and pharmaceutical harmonization

scheme, which includes developing harmonized guidelines for the regulation of pharmaceuticals
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and a unified format of drug registration applications, the ASEAN Common Technical Dossier
(“ACTD”). For this purpose, an ASEAN Common Technical Requirements was also prepared

and approved by the group countries to serve as a foundation for ACTD.

Thailand was among the first group of countries to implement the ACTD, which it implemented
in 2009 by virtue of the Notification of the Thai FDA regarding the Complete Implementation
of ASEAN Harmonized Products on Pharmaceutical Registration dated 2 November 2007. There
are 4 parts to ACTD application: Part | - Administrative Documents; Part Il - Quality Documents;
Part Il - Pre-clinical Documents; and Part IV - Clinical Documents. Part | is comprised of three
sections, which respectively provide (i) an introduction to the product; (ii) an overview of the
contents of the whole dossier; and (iii) a prescribed application form to which relevant
certificates and approvals are provided. Part Il contains three sections which address the
quality of the product, the manner in which it is manufactured, and any studies in relation to
the product. As Part Ill and IV are relevant only to new prescription pharmaceutical products
(i.e. not generic, off-patent products), these parts do not apply to our products which are

under development.

We believe the proposed ASEAN public health and pharmaceutical harmonization scheme
represents a future opportunity for us to further improve the speed, efficiency and cost
effectiveness of its new product development and registration initiatives within Southeast Asia
and will enable us to more effectively leverage our product portfolio across all Southeast Asian

markets.

Although the ACTD guidelines are uniform throughout ASEAN, the interpretation of the
guidelines remains country-specific. This has led to variations in the content of the ACTD

applications from country to country.

The following sections outline the key laws and regulations we are subject to in our Key
Markets and Australia and approvals obtained in other jurisdictions, including the implementation

of the ACTD in each of our key Southeast Asian markets.

1.4.2 REGULATORY REGIME IN THAILAND

All drugs and foods sold in Thailand are regulated by the Thai FDA, which is administered by the
Ministry of Public Health.

The following are the key laws and regulations to which our operation are subject to in Thailand.

1.4.2.1

DRUGS ACT B.E. 2510 (AS AMENDED) (THE “DRUGS ACT")

The Drugs Act regulates all “drugs”, as defined within the Drugs Act. The definition of “drugs”
includes (i) substances intended for use in the diagnosis, treatment, relief, cure or prevention
of human or animal illness, (ii) pharmaceutical chemical substances or semi-processed
pharmaceutical substances, (iii) substances intended to produce an effect on health, structure
or any functions of a human or animal body, and (iv) substances notified by the Ministry of

Public Health, but excludes any edible item categorized as food.

Our OTC and prescription pharmaceutical products and many of our nutraceutical products

fall within the definition of “drugs” under the Drugs Act.

The Thai FDA, through the Drug Commission, is the main regulatory body responsible for the

administration of the Drugs Act.

The key regulations which apply to our OTC and prescription pharmaceutical products and

those nutraceutical products that are classified as drugs are described below.

D
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(1)

2

(3)

(4)

Licensing, manufacturing and importation

Drug manufacturers must hold four licenses, namely (i) a conventional drug import license,
(ii) a conventional drug production license, (iii) a traditional drug import license, and (iv)
a traditional drug production license.

In order to obtain a conventional or traditional drug production license, a drug manufacturer
must submit its manufacturing plant’s layouts for Thai FDA’s approval. The Thai FDA will
then inspect the plant, and, if the plant meets the Thai FDA’s requirements, a drug
production license will be issued. Once issued, the drug production license must be
renewed annually.

As for the conventional or traditional drug import license, the Thai FDA will inspect the
drug storage premises of the manufacturer to ensure that the storage premises meet
sanitary, air ventilation and safety requirements so as to maintain the quality of drugs.
Once issued, the drug import license must also be renewed annually.

We have duly obtained all necessary drug production licenses and drug import licenses
from the Thai FDA in respect of conventional and traditional drugs.

The Notifications of the Ministry of Public Health issued under the Drugs Act regarding
the details of the measures and procedures for drug manufacturing require that drug
manufacturing facilities comply with the relevant GMP guidelines in order to ensure that
the drug and its manufacture meet standards of quality, efficacy and safety. Our Thailand
manufacturing facilities have obtained certificates and comply with the terms of GMP
guidelines.

Registration and Categories of Drugs

In addition to the above licensing requirements, drug formulations must be registered
with the Thai FDA by drug manufacturers or importers prior to the manufacturing or
import of such drug. After a drug import license or a drug production license has been
obtained (whether for a conventional or traditional drug), the formulation of the drug is
lodged with the Thai FDA for registration. Once a registration certificate for the drug has
been issued, the drug may be produced or imported, as the case may be.

There are six categories of drugs with differing registration requirements: (i) generic
drugs, (ii) new drugs, (iii) new generic drugs, (iv) narcotic drugs, (v) biological drugs and
(vi) traditional drugs. The registration requirements for these different drugs categoriescan
be summarized as follows:
(i) GENERIC DRUGS are those products which were registered prior to 1989.
(i) NEW DRUGS are those products which are submitted for registration after 1989.
(iii) NEW GENERIC DRUGS are new versions of generic drugs.
(iv) NARCOTIC DRUGS
(v) BIOLOGICAL DRUGS are new biological products or conventional biological products.
(vi) TRADITIONAL DRUGS are herbal medicines and modified herbal medicines.
From our experience, registration of drug formulations generally requires 12 to 18
months from the time of initial application.
We hold registrations for all of the products we sell in Thailand, as required by law.

Inspection

The Thai FDA regularly conducts inspections of drugs factories, and requires drugs to be
submitted for laboratory testing. In the event of any violation of the requirements of the
Drugs Act, the manufacturer may be subject to prosecution or be required to conduct a
product recall.

Labeling and advertising

In addition to licensing requirements and formulation registration as stated above, drugs
in Thailand are also subject to labeling and advertising requirements. For instance, some
drugs must be accompanied by usage instructions and warning statements on the drug

label. In addition, any form of advertisement must be approved by Thai FDA.
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1.4.2.1
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1.4.2.2

FOOD ACT B.E. 2552 (AS AMENDED) (THE “FOOD ACT")

The Food Act regulates all edible “food” substances, as defined within that Food Act. The
definition of “food” within the Food Act includes any edible item, but excludes any edible item
which is categorised as a drug or medicine in other legislation (such as the abovementioned

Drugs Act).

The Thai FDA, through the Food Commission, is the main regulatory body responsible for the

administration of the Food Act.

Some of the Company’s nutraceutical products fall within the Food Act definition of “food”.
As such, our import, manufacture, and marketing of some of our nutraceutical products is

regulated under the Food Act.

The Food Act establishes a Recommended Dietary Intake (“RDI”) chart, containing recommended
daily consumption standards for vitamins, minerals and/or other ingredients. In addition, the
Notification of Ministry of Public Health No.293 regarding Nutraceutical Products stipulates
that vitamin and mineral content of nutraceutical products shall not exceed the maximum
content specified in nutrient lists for RDI. In other words, if the vitamin and mineral content
of any nutraceutical product exceeds the relevant RDI threshold, such nutraceutical products

shall be regarded as “drugs” under the Drugs Act.
The key regulations which apply to some of our nutraceutical products are described below.

(1) Licensing, manufacturing and labeling
Food manufacturers regulated under the Food Act must obtain two licenses prior to the
commencement of its business activities, namely, (i) a food production license and (ii) a

food import license.

In order to obtain a food production license, a food manufacturer must submit its
manufacturing plant’s layouts for Thai FDA approval. The Thai FDA will then inspect the
plant, and, if the plant meets the Thai FDA’s requirements, a food production license will

be issued. Once issued, the food production license must be renewed every three years.

As for the food import license, the importer must submit its food storage premise’s layout
for Thai FDA approval. In this respect, the Thai FDA shall determine whether or not the
storage premise has complied with sanitary, air ventilation, and safety requirements. In
addition, there must be sufficient equipment for the storage and preservation of food.

Once the food import license has been issued, it must be renewed every three years.

In addition, certain food products prescribed by the Thai FDA must be registered with
the Thai FDA prior to their import for sale in Thailand. The imported food products are
generally required to have standard labels affixed. Nutrition labeling is also required for
certain products. According to the regulations issued by the Ministry of Public Health,

the manufacture of specified classes of foods must also comply with GMP standards.

We have complied with the foregoing requirements and have duly obtained a GMP
certificate which certifies that our manufacturing facilities conform to the Code of Practice
issued by the Ministry of Public Health. This Code of Practice, which specifies general
principles of food hygiene, was issued in accordance with international standards for the

manufacture of food supplements.

D

I ERRVEULRESS We care

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

-
-
~N

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW



Y
Y
(0 )

Ya (UKIFU)

1 TaudTandus 1m0

usSun 1uN"

v

nuunaavsignisdoyals:v1d 2556

G

We care

(2) MsPUN=TYU wasUssnnNYoyoIms
TumsFunsiouansiulssinalngulsoanidu 4 Ussan Thwn

o OIMSAOUANIIWN: Fia ©1M1539siovMsTunzUousinsuaIms n1suanImsinIuAuI@nI:
azsiovdulumudomuuaiieIfUANWUIASTIUYEYD IS TorMruAIRNIzNISUSSAUAD
wAzMSARRAIN TIVTIRANNUNDUS 1NYINTIUIEMSUENNE ogvgavosusanni Tawn

2IMNTMSIN LAz 1MISAIUALIAIIN

o OIMNSNNMHUOANUNMWHSOUIASTIU Aa 811115B9ARINN uazaanazsionidulusmudammus
Nerfunumwunsyu wilidndudosinisgedunzfou awvnsussnniidumanduomis

fuanlufiosiulnegnamnssuatnaanisognamnssuluniiGou

« oshdovloan Ao omsBudansAnuidsssilumsnolyiifindunsissaguninyoy
guslna ngdiatsduifienfivamsustinnilysuiufimstiaainiivensionanides uti
fualnainladavdadumsnasnaeuiine (lGun awnsmesed viunese vuuviniu vuud

u,a:‘fhﬂgusaﬁussq‘[um’du:ﬁ'ﬂmaim)

« 0Ol Ao osdvlyldemnsUsainnlaussinnwilofiliindnudiveu ewnsUsannil
50 MNSAU 9MsUeuE ovnsuUssuvsenlyliulsgy omsUsznniilydiovdinisve
Funufou agwlsia MsuanemsmlugnAIuAy wasnsvdsUUgIawy ANuUasnie
mslgaain wazmsiawon

fisil Duslomnsaupuawzrhiufidiestunsbousduomsrouimsuamdotin tasuna
msgunsfsudmivemsmunuanzasldstznaszuin 3 v 6 Wouluusufimstuue
ASousnTunsiifivaniuidauuandlftnmstunsouniogdou dnlunsiiug mstunzdou
919l¥andy 18 1Hou

(3) nmsmsadgau
AMINIIUALENSSUMSOIMNS wazesriinsnsIadaulsonu wazamuiuasnommsidulsss
wazudnnunos Wrmeas1viiaszviluviosdfusns mathtudermvualag muls w.s.u.
2115 @1vthlUgmsatiuAfnugudn MiamsisenAuNan

(4) msl¥aain wazmslawon
uananNsAIvAUMsTaluaun Mswdsn waznsiidiomnsliusanalneudas duddeveiu
Aenfumstiaan waninrdlafmudelanvmsdvsiolUiasdosfinaanividulumunsgiu
amnLﬁaaﬁuammmoimuwmﬂﬁud (1) WAnTuRATMsnaNFwmeinguinis vsaldnnmiuy
msaviasunsiy (2) mémﬁm*ﬁﬁs:‘qn;—jw@mﬁinﬂ’(umsa'm,a%umama wso (3) waAnfund
pnrimuaiReaanifgfunuAiMeInguIMs mudssmaasdtiniuAnnssuMsoIvis uas
¢ fiotl mslzvandudemsisnslag AfovHFuMsoydfiandiinuAnENIsuMTIS uas

YINOU

1423  Ws:swwOnYnJaoIAduUsSINMEUA IIA:USNIS W.A.2542 (“W.S.U.ADUANSIATY)
W.5.U. AIUAUSIMTToMMUAAIUANSIATININEYRIAUAMEUSNS TAgAMENSSUNISNAa1YI6IY
SIMFUAT wazudms TonnarmuasImaanTevsIMde vdes AT miieroaufEousNsnid
MsAUAY wazo1efmualslinisuds Usunns anufifiudud diunu ml¥ie wuunmsudn uwy ua:

FBMsInIMhevavauMrEaUSMSNTNISAIUAL

TngthlUAnENssUNSNawIEIgsImaLAT uazuinsesaanUssmAimuaUssNNgouausl uas
vamsAdmsmuauduss? feswifsauisannasiollid (1) thiuvdeladufldnniiondode
(2) e15neisa waz (3) mmsﬁmsqiumﬂu:ﬁﬂmaﬂﬂ wonaNG Lfiawémﬁmﬁlﬁgnﬁmum‘lﬁﬂu?ruﬁ1
ATUALLAT ARENSSUMSNaWIesIAIEUM asusmsausnldnaiiianaisannalnAiugusia
gavuandumisunanmelugaudunafiaudogmunlsinanliudiee

Thinking...Changing...Growing



1.4.2.3

2

3)

(4)

Registration and categories of foods

The registration of foods in Thailand fall into 4 categories, comprised of:

(i) SPECIALLY CONTROLLED FOODS ARE FOODS which require product registration. The
production of specially controlled foods must comply with quality standards,
specifications, packaging, and labeling requirements, as well as other aspects of good
manufacturing practices. Examples of such foods are infant foods and weight control
foods.

(ii) STANDARDIZED FOODS are foods whose quality and labeling must comply with the
standard requirements, but for which registration is not required. Foods in this category
are mainly locally-produced food from small-scale or household industries.

(iii) LABELED FOODS ARE FOODS which expose a lower risk of hazard to consumers’ health.
The regulation of such foods mainly focus on the labeling of the foods in order to
avoid consumers being misled (i.e. irradiated foods, chewing gum, candy, bread and
sauces in sealed containers).

(iv) GENERAL FOODS ARE FOODS which are not listed in the categories above. As this
includes raw food, cooked food, preserved or non-preserved food, registrations are
not required. Nevertheless, the production of general foods is controlled and monitored

for hygiene, safety, labeling and advertisement.

Only specially controlled foods require production registration before their production or
import.The registration of specially controlled foods generally takes 3 to 6 months from
the time of the initial application, in cases where the product contains an ingredient which

has been registered before. In other cases, registration may take up to 18 months.

Inspection
The Thai FDA regularly conducts the inspection of food factories and premises, and
subjects food products for laboratory testing. In the event of violations, product recall

and/or prosecution may be carried out.

Labeling and advertising

In addition to licensing, manufacture and import control, foods in Thailand are subject
to labeling requirements. Any products which (i) have nutritional or health claims, (ii)
target specified consumer groups in sale promotions, or (iii) which have been subject to
Thai FDA notification as requiring nutritional labeling, must bear standardized nutritional
labels. In addition, any form of advertisement through any public medium is subject to

approval from the Thai FDA.

PRICE OF GOODS AND SERVICES ACT B.E. 2542 (THE "PRICE CONTROL ACT")

The Price Control Act regulates the distribution prices of the controlled goods or services. The

Central Price of Goods and Services Committee (the “CPS Committee”) has authority to

determine the maximum sale or distribution prices of the controlled goods or services, and

may require for the declaration of the amount, place of storage, costs, expenses, production

plan, distribution plan and the methods for distribution of the controlled goods or services.

In general, types of the controlled goods and services shall be annually prescribed by the

Notification of the CPS Committee, which currently include, among others, (i) product contain

oil or fat from plants and animals, (ii) drugs, and (iii) products in sealed containers. In addition,

upon the products being prescribed as controlled goods, the CPS Committee shall have further

discretion to determine the pricing control mechanism of such products within the aforesaid

scope of its authority.
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1.4.2.4

1.4.2.5

As a consequence, the pricing of certain of our products which are subject to the price control
of the CPS Committee may not be discretionarily increased. As of March 31, 2013, the Company
has not been materially affected by such controls.

PUBLIC HEALTH ACT B.E. 2535 (“PUBLIC HEALTH ACT")

The Public Health Act regulates the activities and operations which may be harmful to “public
health”, as defined under the relevant Ministerial Regulations. The production of certain kinds
of food and drugs which are deemed to be harmful to public health requires a license from
the local authority in the area that the factory is located (“Public Health License”). We, as a
prescription pharmaceutical, OTC and nutraceutical products manufacturer, are required to
comply with the Public Health Act.

Applications for Public Health License must be sent to the local authority, which then examines
the application to ensure that certain conditions regarding sanitation and other standards are

met.

All licenses issued under the Public Health Act are valid for one year from the date of issuance.
Upon receipt of the application, business operations may continue unless an order is issued
from local officials to cease operations. Local regulations govern the rules, procedures and
conditions for the application to renew the license. We currently hold such a license.

Section 65 of the Public Health Act prescribes penalties for non-compliance with the provisions
of the said act. If the relevant fees for the operations of the business are not paid a fine at
a rate of 20% of the outstanding amount in fees shall be added to the overdue amount. If
the such fees and their outstanding amounts have not been paid or are overdue for more than
two periods, the local official may order the business operation of the defaulting business
operator to cease until such outstanding fees have been paid in full.

INVESTMENT PROMOTION ACT B.E. 2520 (THE “INVESTMENT PROMOTION ACT")
The Investment Promotion Act provides tax and other economic incentives to Thai and foreign
companies in order to stimulate investment in Thailand.

The Investment Promotion Act is chiefly administered by the BOI. In general, the BOI will
promote and grant BOI certificates for projects that will stimulate the Thai economy (or specified
areas thereof), create employment, reduce environmental impacts and develop Thailand’s
infrastructure. The BOI is also empowered to grant a wide range of fiscal and non-fiscal
incentives. The investment incentives that the BOI grants to a particular project, and the period
for which those incentives will subsist, are specified in a BOI certificate.

We have received three BOI certificates in respect of our Thailand manufacturing facilities,
two of which have expired. Our most recent BOI certificate, BOI certificate No. 1996(2)/2012
dated July 31, 2012, covers both production lines installed in our Soi 6 Facility between 2008
and 2010, as well as the new production lines being installed at our Soi 8 Facility.

The investment privileges granted to us contained in our third BOI certificate are as follows:

(i) exemption from import duties on machinery;

(ii) exemption from import duties on the raw materials and components for the manufacturing
of the products for export;

(iii) exemption from corporate income taxes (tax holiday) for 5 years with permission to carry
forward losses and deduct them as expenditure from the net profit earned for up to 5
years after the end of the income tax holiday period; and

(iv) exclusion from taxable income of dividends derived from the Company during the tax
holiday and paid out during tax holiday period.
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In order to maintain the BOI certificate, we must meet the following conditions:

(i) maintain registered capital of at least Baht 67,000,000;

(it) manufacture the following drugs for human use in accordance with the following estimated
maximum production volumes per year (with a working time of 24 hours a day, 327 days
a year):

e 2,972,000,000 soft gel capsules;

e 91,872,000 hard gel capsules;

e 110,246,400 tablets;

e 9,570,000 packs of sachet powder;

(iii) submit a Corporate Tax Exemption Form and Operating Reports to the BOI within 120
days from the end of every accounting period, to receive the corporate income tax
exemptions, provided that the amount of exempted tax cannot exceed Baht 339,854,000;

(iv) GMP certificates in accordance with the guideline of Pharmaceutical Inspection Co-
operation Scheme must be obtained within 2 years from the operating date; and

(v) the factory site must be located in the Bangpoo Industrial Estate, Samut Prakarn Province
for at least 15 years and must have obtained appropriate authorizations from the Ministry
of Industrial Works and any other relevant authorities.

1.4.3 REGULATORY REGIME IN VIETNAM
The following are the key laws and regulations to which our Vietnam operations are subject.
(1) Licensing
Mega Lifesciences Vietnam Limited (“Mega Vietnam”) requires, and holds (save for those that are
pending approval), the following licenses or authorizations to conduct its operations:

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

-
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LICENSE/ PURPOSE OF LICENSE/

AUTHORISATION AUTHORISATION DATE OF APPROVAL EXPIRY

Investment certificate Authority to trade. July 3, 2000 July 3, 2020
Certificate of eligible Required for any business Submitted, n/a
facilities for food safety engaged in food trading. but not yet approved

Certificate of announcement Required for each food Mega Vietnam has a Varies for each
on conformity with product traded by certificate for each food food product.
regulations on food safety Mega Vietnam. product in which it trades.

The relevant approval

date varies for each food

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

product.
Certificate of good storage Required for operation January 3, 2012 January 3, 2015
practices of Ho Chi Minh City
warehouse.
Certificate of satisfaction Required for storage of February 25, 2011 February 25, 2016
of drug trading conditions Ho Chi Minh City
drugs at warehouse.
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(3)

Import controls

Vietnamese law provides that a foreign company (such as Mega Lifesciences Public Company
Limited and Mega Lifesciences Pty Limited) cannot export its pharmaceutical products directly into
Vietnam.

In order to export drugs indirectly from abroad, the foreign company must obtain a license for
“operation in medicine and pharmaceutical materials in Vietnam” (“Foreign Vietnamese
Pharmaceutical License”) from the DAV and then conduct the export of drugs into Vietnam through
a duly licensed Vietnamese entity. Mega Lifesciences Public Company Limited and Mega Lifesciences
Pty Limited each hold a Foreign Vietnamese Pharmaceutical License. These such licenses expire
on May 16, 2018. These licenses permit Mega Lifesciences Public Company Limited and Mega
Lifesciences Pty Limited to export functional foods, certain pharmaceutical products and medical
devices (i.e. alternative medicines and herbs) into Vietnam through a duly licensed Vietnamese
entity, such as Mega Vietnam.

In 2013, Mega Vietnam, our duly licensed Vietnamese entity, obtained licences to import three
product categories being functional foods, certain pharmaceutical products and medical devices
into. However, Mega Vietnam has not yet performed any such product import.

Price controls

In Vietnam, the prices of pharmaceutical products in Vietnam are managed in accordance with the

following principles:

(i) entities engaging in pharmaceutical products business (including manufacturers, exporters,
importers, wholesalers, retailers etc) can set prices for pharmaceutical products but subject
to the ‘inspection’ and ‘control’ by the relevant Government agency; and

(ii) the relevant Government agency may apply measures to stabilize drug prices.

Joint Circular 50/2011/TTLT-BYT-BTC-BCT issued by the Ministry of Health, the Ministry of Finance
and the Ministry of Industry and Trade dated December 30, 2011 on the management of drug
prices (“Circular 50”) provides for ‘inspection’ and ‘control’ measures which may be exercised by
the relevant Government agency, which include:

(i) The requirement that regulated entities declare prices of pharmaceutical products (including,
import price, wholesale and retail prices) prior to the first circulation to the market of such products.
If the regulated entity seeks to change the price of the relevant product, the declaration must be
renewed.

(i) Wholesalers and retailers must list the prices by way of public notices on boards, papers or
other means placed, hung or stuck at sale places convenient for customers’ observation.
Prescription products must not be sold at a higher price than the displayed price.

Circular 50 also provides for the procedures for declaring the prices of drugs imported from
foreign countries or manufactured domestically. The procedures for declaring the prices of
drugs manufactured outside of Vietnam are as follows:

(i) The price of a product must be declared following its registration and prior to the product
being first circulated. Any change to the declared price requires the price declaration to be
renewed.

(if) The price declaration dossier must be made in the form prescribed in Circular 50. The price
declaration dossier will be made in two sets, one set is submitted to the DAV and the other
is for filing.

(iii) The price declaration renewal dossier will be made in two sets, one of which is submitted to
the DAV and the other is for filing. The dossier will consist of (i) request letter for a price
declaration renewal in the form prescribed in Circular 50 and (ii) list of price declaration
renewal in the form prescribed in Circular 50.

(iv) Upon receipt of a proper price declaration dossier, the DAV will issue an acknowledgement of

receipt of price declaration renewal dossier.
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g1y wmnuludounng (prescription pharmaceutical products) wazgnaivihegntnimiiieos (0TC)

melffeuniuuisusznis Jaiseanand (“APIs”) sy 12 Useinnfegluudninrenandny dudiovdinis
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Although no approval from the DAV is required in respect of the declared price, the relevant
Government agency has the right to refuse to accept the price declaration or declaration renewal
if the price is ‘unreasonable’. The ‘reasonableness’ of pricing is determined on the basis of (i)
import costs, total production costs, circulation costs, (ii) prices in domestic and international
markets, and (iii) changes in input costs such as materials, exchange rates and other costs. In the
event of refusal of a declared price, the relevant Government agency will send an official notice to

the declarant requesting the declarant to reconsider its declared price.

The relevant Government agency may apply measures to stabilize drug prices on the market.
However, regulations on pharmaceutical products are silent on what potential such stabilization

measures are.

(4) ACTD Registration
In Vietnam, Parts | and Il of the ACTD dossier must be submitted for the registration of prescription

pharmaceutical products and OTC products.

Subject to some exceptions, there are 12 prescribed active pharmaceutical ingredients (“APIs”)
contained in generic products for which a bioequivalence study must be submitted with the ACTD
dossier. Product registrations featuring APIs that are known to be affected by food may be required

to provide a bioequivalent study on a case by case basis.

In addition, those products that feature a sustained, modified or extended release delivery profile
require the submission of a bioequivalence study, irrespective of the API contained within the

product.
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For the registration of herbal and traditional drugs, Parts | and Il of the ACTD dossier must be

submitted. However, Part Il is modified in the case of such registrations to provide further information

-
N
~N

on the ingredient herbs and/or plants, its analysis of markers, and safety and efficacy compared

to chemical drugs. A bioequivalence study is not required.

ACTD registration in Vietnam takes approximately 12 to 18 months. Registrations are valid for a
maximum duration of 5 years. Re-registration of the relevant product must be submitted 6 months
prior to its current registration’s expiry, otherwise the product will subject to a new ACTD registration

process.

The Vietnamese Ministry of Health may also request samples of a product for testing on a case

by case basis. However, in practice, the rate of registrations subject to such testing is very low.

(5) Functional food registration
In Vietnam, our nutraceutical products are classified as functional foods. As such, they must be

registered with the Food Administration Department. Registration of such products takes between

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

2 to 8 weeks of the filing of the product application. Registrations are valid 3 to 5 years (with 5
years being possible in the case of businesses which have ISO 22000, HACCP or similar

accreditation).

1.4.4 REGULATORY REGIME IN MYANMAR

The following are the key laws and regulations to which our operations are subject to in Myanmar.

(1) Licensing
In Myanmar, Mega Lifesciences Limited (“Mega Myanmar”) and the representative office of Mega
Lifesciences Pty Limited (Thailand) are required to hold, and do hold, the following licenses or

authorisations to conduct their operations:
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LICENSE/ PURPOSE OF LICENSE/

AUTHORISATION AUTHORISATION DATE OF APPROVAL EXPIRY

Permit to Trade Authority to trade. October 30, 2011 October 29, 2014
No. 137/1995 issued by

the Directorate of

Investment and Companies

Administration to

Mega Myanmar

e Authonty e R N 1 L e oo SoTa
No. 010/2003 issued by

the Directorate of

Investment and Companies

Administration to

Mega Lifesciences Pty

Limited (Thailand)

(2) Import controls
All products which are classified as a food or a drug in accordance with the National Food Law or
the National Drug Law (as the case may be) must receive an import recommendation from the
Myanmar Food and Drug Administration and receive an import license from the Ministry of Commerce.
In our experience, it takes approximately 3 to 4 days to obtain approval of an import license for
a food or a drug product (as the case may be). The import license for each food or drug product
is valid for 3 to 5 months.
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Registered drugs may be imported only by a Myanmar national or a corporation that is a general
registered importer. In addition to this, the person or the corporation importing the drugs must
have a special registration certificate for pharmaceuticals known as a drug importation approval
certificate. Each shipment must also have a separate licence issued by the Ministry of Commerce.

(3) ACTD Registration
All of our branded products are classified as either a drug or a food under Myanmar law.

A “drug” is defined by Section 2 (b) of the National Drug Law as “a substance for use, whether
internal or external, in the diagnosis, prevention and treatment of disease, birth control or for any
beneficial effect in human beings and animals”. Also included in the definition is any substance
determined by notification to be a drug by the Ministry of Health.

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

“Food” is defined under the National Food Law as being any “edible thing that human beings can
readily eat or drink, ingredient included therein or food additives except drug. This expression also
includes things determined to be food by the Ministry of Health by notification from time to time.”

All products which are classified as drugs in accordance with the above must be registered with
the Myanmar Food and Drug Administration in accordance with ACTD requirements. Based on our
experience, it takes approximately 12 to 15 months to obtain product registrations for drugs in
Myanmar.

At present, the Myanmar Food and Drug Administration does not have a department which specializes
in herbal drug registrations, and therefore approval of registrations of such products may take
significantly longer (up to several years) than those products that are classified as drugs.

1.4.5 REGULATORY REGIME IN AUSTRALIA
The following are the key laws and regulations to which our operations are subject to in Australia.
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ngremeauiLRgIfunssnulsa

GuanuanTunmuINTENssy 3:agmeliin1sAMUANYDIMIINUAIUAYALANEATUFUNIW Y5 TGA
ma‘lm”ngwma'hGﬁwﬁuﬁuﬁ'mﬁums%nmism W.A. 2532 (“TGA Act”) TGA v=fugimuAuAnmn AN
Uaensiy uass:ansnwasuaniumiuindsnssuiistmheluls:mpoaainsidy TGA rhmthfinangus:ms
Aerfiumsusaly uaznsiadou Weliuilahaudindynssufiswhelulsunmeoainsideduinsgui
gousuls TnedingUszasAlrigooamsiduaiunsn Wit uacldisuussTogdnnuaninurimemndonssun
fmthldlunafimuay Juansmnussnniduriossinsidesiavldisuluayninmelddni 4 vas
TGA Act uazfumeumsuanizdiosdumundnmszes GMP

msgun=lou (registration) ¥i3o ms%tuﬁ:y"& (listing)
Fufindonssuimusiivaniiedmielulssneomnsias ssfiovgniunzifoulusonmsaanadoudus
WndgnssuvavUseinFooamsids (Australian Registration of Therapeutic Goods %38 “ARTG”) %50
%tuﬁty% (listed) noun1saMLIY ﬁd%uaajﬁudauwauwaumémﬁmﬁ wal¥ wasfodsvfefumsasiasy
M58 W3OATITWAUNITENELSA yovuaAnfTuTity

ofigninUssnnividusfigioss mstunsbougussinnéionan fo enfianuidegy FusovsunzDouiiu
ARTG TagenusiazUszinnazgnussidunninn anulasniie uasUssandnm dmsuedvsiolui

o gmuludounngnnuszinn

o g1 mhgntmleos (0TC) dulvny

o gIMuLdan (complementary medicines) Ulussinn
ofigninussinntiidusfisiosimssutnBousannsionan Ao e1dvlanuidessh Sdmwauiidudunse
Yiow uazlfitumssuseoudn uazimsoIndvasswauae o9 fin Tngasdasgniulutndues ARTG 39 TGA
ssUssdununn wasANulasade wsazlubmsUsudulssansmn dmsuedvsioluil

o g1IMENTIAILEDS (OTC) UUszn

o g1MvLdan (complementary medicines) d@ulwny

Tulsumroaainsidy wanunggelaiuuauyey ayulng ImDu U618 81MSIERY MSSTNYIMUUSITUTIF
U1Ua wazmsuitasnuniagl@nauvey visdsanngninlvisgludsunn “eamisidon” (complementary
medicines) uazgnAuAuavIueIMels TGA Act

o

uana Nt eNgnsIuswayudnyd ARTG Fe waninmindanyuzavsio (Ul
Y

By

o GovdsnganuidosshiuUsnuiimuzay Foldsuoynatililuefignsvswlusiedoves TGA

o GlRYRNUARNMUNANNISYDY GMP

. mmsm:q%ammﬁom‘alﬂﬁmwﬁu (@msumsldsnuiisa) (1) dwsusnuigunn wasrivigunw
uwdouse vide (2) ssyfornuiiveui dmsulsafluquussuaslyanaiy uas

o YnuzBUARse TGA Juan/guinsaviusavhaumndurvadulumuiotAvrasnguuiannuszns

gngnsIvsIveglulnuBuey ARTGR:gnimuavunay AUST L Tilagwmni: dediovudnylivuaain
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%UsaadwﬁuﬁwﬁﬁuﬁwwaL‘fJuIUmm?”Jaﬁ\jﬁU’aa\jmswagnﬂuswag"lusw‘ﬁ‘annm:ms
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(1)

2

Therapeutic Goods Act

Manufacturers of pharmaceutical products are regulated by the Therapeutic Goods Administration,
or TGA, under the Therapeutic Goods Act 1989 (the “TGA Act”). The TGA regulates the quality,
safety and efficacy of pharmaceuticals sold in Australia. The TGA carries out a range of assessment
and monitoring activities to ensure that therapeutic goods available in Australia are of an acceptable
standard, with a goal of ensuring that the Australian community has access, within a reasonable
time, to therapeutic advances. Australian manufacturers of all medicines must be licensed under
Part 4 of the Act and their manufacturing processes must comply with the principles of GMP.

Registration or Listing

All therapeutic goods manufactured for sale in Australia must be listed or registered in the Australian
Register of Therapeutic Goods (“ARTG”), before they can be sold. Whether a product is listed or
registered in the ARTG depends largely on the ingredients, the dosage form of the product and
the promotional or therapeutic claims made for the product.

Within the regulatory framework, medicines are classified as either registered or listed. The following
higher risk medicines must be registered on the ARTG, which involves individually evaluating the
quality, safety and efficacy of the product .

o All prescription medicines.

e Most over-the-counter medicines.

e Some complementary medicines.

Lower risk medicines containing pre-approved, low-risk ingredients and that make limited claims
must be listed on the ARTG. The following listed medicines are assessed by the TGA for quality
and safety but not efficacy.

e Some over-the-counter medicines.

e Most complementary medicines.

In Australia, medicinal products containing such ingredients as herbs, vitamins, minerals, nutritional
supplements, homoeopathic and certain aromatherapy preparations are referred to as ‘complementary
medicines’ and are regulated as medicines under the TGA Act.

To be a listed medicine on the ARTG, a product:

e can only contain certain low risk ingredients in acceptable amounts that are permitted for use
in listed medicines by the TGA;

e must be manufactured in accordance with the principles of GMP;

e can only make indications (for therapeutic use) for health maintenance and health enhancement
or certain indications for non-serious and self-limiting conditions; and

e at the time of submitting a listed medicine application to the TGA, the manufacturer or importer
must certify that the goods in the application meet all of the legislative requirements of section
26A (Part 3-2, Division 2) of the TGA Act.

Medicines listed on the ARTG are assigned a unique AUST L number, which must be displayed on
the medicine label.

The registration process for medicinal listing can be summarized as follows:

Listed medicines are included on the ARTG via a streamlined electronic listing facility. The process
for listing products allows for early market access for low risk complementary medicines. The
applicant must certify, upon submission of their application to the TGA, that the goods that are
the subject of the application meet all the requirements of listing.

It normally takes 4-6 weeks to get an AUST L number after lodging the application in the eBS.
Manufacturer or importer of listed medicines which have been approved for sale in Australia have
the choice of either requesting a CPP as per the WHO Certification Scheme or a CLP. A CLP is
similar in format to a CPP but is not issued under the WHO Certification Scheme On the Quality

of Pharmaceutical Products Moving in International Commerce.
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3)

(4)

(5)

ngLNALgIuMsavaon

gndTedveaniitiuazsiovgnsiusiveglusiedovay ARTG (Tuflevlimsdunzilou) nounazsudvosn

o &

sundniily wwundvoonaziusasionaisiwifiaunsnrils suegifuiaduimuamsyes CLP vde CPP

FotiumsSusovasshiausiiovionanssuso Wiy Ao

o S18anBYNYOIFHS

o S18ALBYAYDINISLAR

o QAINUAANNUN taz

. %aga’ua\mémﬁmﬁﬁlﬁ%ums%usaoima AnznssuMsUsziluanudasanevaven (Drug Safety Evaluation
Board) dwSuwansiourifivunzioulu ARTG

o~ o

IsvunangevUsend Tudsunmeadinsidorvivuseny auisnsussznarTumsiuaniunidignaia
iilag91n TGA vasUszinmoaamsiduinliuaninuringuuigequnn (nutraceutical products) dulwels
oglulszinnuey e muiden (complementary medicines) 6viiu msgutnyduaninminduiigsagunmn
(nutraceutical products) wazladu CLP wse CPP d@wsuwasnsinmevnan awisarlanelu 8 Gy 14
FUni Woldsu CLP vide CPP udh Ustng anuisnuishiue uastonaisnmoimaiingovuansio (dossier)
WounsfouuaniurilunanuislstnAogvaznanuindu

nS61539d0U

TGA rimihfinsiadeuduaniusoanaidsfivanaudineiiumssneise ielinilaidullmuinnsgu
fluausulsivay GMP vsaulumuuinsgiuszuuusmsAmin e (quality management system) mufi
fmualilu TGA Act uas ngnssnsmeld TGA Act 3t MEREITURINNSWAR wazauAfeITU

mssnuisA

TGA Act imualidjuansolssnafiuane uasduiiferiumsinuisagelylggunsniunng Admssmhe
vanAnrlulssinoaaaaide fiosUfURmuuinsguivouiulsives GMP Foriifisufiuunsgufimvug
Bdwsuguanlusaansidy mnguanlimuisniamieonaisnangiuiimuizaumy GMP 16 TGA 9:viims
nanuivanludnenedoiuiugiaseduaniuoasaede

guanluseamsidenuansunginumssnenisannusznn sovinsuluaymnamelsndommvunyey TGA Act

N15A5Id0U Nserianugasivasau 1 te 2 Au wasldnaszuin 1 6 5 Ju Welsrhnmsasivdauauysn
wi azimseaniususey GMP TWigvusnmazlony 1 tv 3 U FusgnuszaurevmsuiUusmungnsiadou
duins Ingazludnissieluaunsinu 3 U mensiadaudiaznssi 1 o 3 aunsufiluiusasaznunony
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swivldidmsasiadeuing GMP vovannwglsu vavanmsasiadeulng TGA Snéne waslsouurioaoy
uwoliFuTususean Syduazrunenglufounsngiay 2557 fivil TGA agjssrivmsnsiadeuiisnaisnn
wnltuTumsenglususeviudnaudvisiounsnginy 2557 sulususevyevdy ansneg @ msulsgouuan
TudsuinFeaawnsiduravusdny esumsnsiaaaulng TGATwRoUUNS 1AL 2556 waslfisunissusevauil
auuns1AY 2559

mslgaain msussaruvie warmsizwan

msl&aain msussyrivrie wazmslawnnudniniimumndunssuagmelsanisaiuAurey TGA Tuuany
WA MABUFTRMuALGinauwe Tnsduwunmeidusaiures TGA WHlumsUsadurnuiminzauas
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3)

(4)

)

Export regulations
Medicines intended solely for the purpose of export are required to be listed (not registered) on

the ARTG before export is commenced.

As a matter of general principle, the Export Unit only certifies documents, as schedules to CPPs
or CLPs, that it can verify. Therefore certification is limited to the following documents only:

o formulation details;

e manufacturing details;

e labels for finished products; and

e product information which is the same as that approved by DSEB for a product registered in
the ARTG.

Our production facility in Australia enables us to shorten our products’ time to market. As the
Australian TGA classifies most nutraceuticals as “complementary medicines,” it is generally possible
to register a nutraceutical product and obtain a CPP or CLP for it in from 8 to 14 weeks. Once the
CPP or CLP is obtained, the dossier for the product facilitates registration of the product in certain

of our markets.

Inspection

The TGA performs inspections of Australian manufacturers of therapeutic goods to ensure that
they meet an acceptable standard of GMP or comply with QMS standards, as legislated in the TGA
Act and TGA Regulations, including the Manufacturing Principles and the Therapeutic Goods Orders.

The TGA Act requires that overseas manufacturers of medicines and other therapeutic goods that
are not medical devices, supplied in Australia, meet an acceptable standard of GMP comparable
to that required for Australian manufacturers. If acceptable documentary GMP evidence cannot be
provided, the TGA will undertake on-site inspections in the same manner as that conducted for

the Australian manufacturers.

Australian manufacturers of all types of therapeutic medicines must be licensed under regulations
of the TGA Act.

The inspection is conducted by 1-2 inspectors and lasts from 1-5 days. Upon successful completion
of the audit, the GMP certificate is granted and is usually valid for 1-3 years depending on the
level of compliances observed by the inspectors. No certification extends beyond 3 years. Re-audits

are conducted 1-3 months prior to the expiry of the certificate.

Our two plants in Thailand were last audited by the TGA in May 2011. An EU GMP audit was also
conducted post the TGA audit and both plants were granted EU certifications until July 2014. Based
on the EU certification, the TGA is currently carrying out a desktop audit to potentially extend their
certifications until July 2014. Our Australian plant was audited by the TGA in January 2013 and
certified until January 2016.

Labeling, packaging and advertising

Labeling, packaging and advertising of pharmaceutical products are also regulated by the TGA.
There are best practice guidelines that are in place for each of these areas, to guide TGA assessors
in assessing the appropriateness of the labeling, packaging and advertising of pharmaceuticals.
The TGA is responsible for ensuring that therapeutic goods available for sale in Australia are safe
and fit for their intended purpose. These include goods Australians rely on every day, such as
vitamin pills and band aids, through to goods used to treat serious conditions, such as controlled

medicines, vaccines, blood products and surgical implants.
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1.4.6 GMP CERTIFICATIONS

In addition to its Thai GMP certification, the Company has received the following GMP certificates:

STATUS OF GMP APPROVALS

YEAR OF FIRST CURRENT

COUNTRY AUTHORITY APPROVAL STATUS
Thailand Thai FDA Soi 6 Facility 1985 Approved
Thai FDA - Soi 8 Facility 2009 Approved
Australia TGA - Soi 6 Facility 1993 Approved %
TGA - Soi 8 Facility 2009 Approved ;
TGA - Pakenham Facility 2013 Approved %
European Union German Health-Authority Soi 6 Facility 2001 Approved g
German Health Authority Soi 8 Facility 2008 Approved §
Oman Ministry of I-Iealth Soi 6 Facility 2009 Approved Z
Uganda National Drug Authority Soi 6 Facility 2004 Approved %
..................................... vaonalOru Attty | SoiSFadlly | 2013 | e g
Yemen Ministry of Health Soi 6 Facility 2006 Approved g
Ministry of Hea-lth Soi 8 Facility 2012 Approved u
PN i I._{.;a.l.t.k; ................... SO|6 Facmty& ........... 2008 ............... Approved ...... 135
Emirates Pakenham Facility -
Ministry of Hea-lth Soi 8 Facility 2013 Approved §
Sudan Ministry of I-Iealth Soi 6 Facility 2012 Approved E
Ukraine Ministry of I-iealth Soi 6 Facility 2006 Approved 2
Ministry of Heaith Soi 8 Facility 2010 Approved (é
EOPIZ v Orug Adminisaton & Conol Authrly Sl Facilys 2010 Approved .
.................................................................................... SABERE | L |
Peru Ministry of Health Soi 6 Facility & 2012 Approved E
Soi 8 Facility i
o
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As of December 31, 2013, the net book value of our major operating fixed assets after depreciation was Baht

969.5 million, as represented in the following table.

NET BOOK VALUE AFTER
DEPRECIATION (IN MILLIONS THB) OWNERSHIP

Other assets

- Leasehold building improvement 2.5 Owner

- Assets under construction 232.2 Owner

- Vehicles 49.0 Finance lease/Owner
Total 969.5

1.1 LAND

LAND BOOK MORTGAGE
TITLE VALUE (IN PURPOSE OF ENCUM- AMOUNT (IN
REFERENCE LOCATION OWNER MILLIONS THB) POSSESSION BRANCE MILLION THB)
THAILAND
Land Title Tambon Prakkasa Mega 1.5 Manufacturing facility Mortgaged in 730.0"
Deed No. (Praktasa), Amphur Lifesciences for our Mega We favor of
46618 Muang Samut Public Care™ branded KASIKORNBANK
(Soi 6 Prakarn, Samut Company products and OEM Public Company
Facility) Prakarn Province Limited business Limited

! We have mortgaged land, building and construction relating to Soi 8 Facility as security for the loan with KASIKORNBANK Public

Company Limited in the mortgage amount of Baht 730.0 million.
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LAND =o0] ¢ MORTGAGE

TITLE VALUE (IN PURPOSE OF ENCUM- AMOUNT (IN

REFERENCE LOCATION OWNER MILLIONS THB) POSSESSION BRANCE MILLION THB)
Land Title Tambon Prakkasa Mega 23.5 Manufacturing facility Mortgaged in 486.5 °
Deed No. (Praktasa), Amphur Lifesciences for our Mega We favor of
90180 Muang Samut Public Care™ branded KASIKORNBANK
(Soi 8 Prakarn, Samut Company products and OEM Public Company

Facility) Prakarn Province Limited business Limited

AUSTRALIA

Certificate of Lot 40 National Mega 42.2 Manufacturing facility None None
Title Volume  Avenue, Pakenham Lifesciences for our Mega We

11241 Folio 3810, Victoria, (Australia) Care™ branded
618 Australia Pty. Ltd. products and OEM

business

Total 67.2

1.2 BUILDING AND BUILDING IMPROVEMENT

BOOK MORTGAGE
VALUE (IN PURPOSE OF ENCUM- AMOUNT (IN
LOCATION OWNER MILLIONS THB) POSSESSION BRANCE MILLION THB)
The buildings Tambon Prakkasa Mega Manufacturing facility Mortgaged in 730.0°
situated in (Praktasa), Amphur Lifesciences for our Mega We favor of
the area of  Muang Samut Public Care™ branded KASIKORNBANK
Soi 8 Facility Prakarn, Samut Company products and OEM Public Company
on Land Title Prakarn Province Limited business Limited
Deed No.
90180
................................................................. 137.7  eeeene et et
The buildings Tambon Prakkasa Mega Manufacturing facility Mortgaged in 486.5
situated in (Praktasa), Amphur Lifesciences for our Mega We favor of
the area of ~ Muang Samut Public Care™ branded KASIKORNBANK
Soi 6 Facility Prakarn, Samut Company products and OEM Public Company
on Land Title Prakarn Province Limited business Limited
Deed No.
46618

? We have mortgaged land, building and construction relating to Soi 6 Facility as security for the loan with KASIKORNBANK Public
Company Limited in the mortgage amount of Baht 486.5 million.

> We have mortgaged land, building and construction relating to Soi 8 Facility as security for the loan with KASIKORNBANK Public
Company Limited in the mortgage amount of Baht 730.0 million.

“ We have mortgaged land, building and construction relating to Soi 6 Facility as security for the loan with KASIKORNBANK Public

Company Limited in the mortgage amount of Baht 486.5 million.
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=o0] ¢ MORTGAGE

VALUE (IN PURPOSE OF ENCUM- AMOUNT (IN
LOCATION OWNER MILLIONS THB) POSSESSION BRANCE
The buildings Lot 40 National Mega 115.1 Manufacturing facility None None
situated on Avenue, Pakenham Lifesciences for our Mega We
Certificate of 3810, Victoria, (Australia) Care™ branded
Title Volume  Australia Pty. Limited products and OEM
11241 Folio business
618
Others 5.4
Total 258.2

1.3 MACHINERY AND EQUIPMENT

The table below describes the core machine and equipment assets used in the manufacturing of our Mega
We Care™ branded products and OEM business for our two manufacturing facilities in Thailand, namely, Soi 6 Facility
and Soi 8 Facility and our manufacturing facility located in Australia. As of December 31, 2013, the core machine and

equipment assets by net book value accounted for 80.8% and 53.5% of the total value of machine and equipment

assets in Thailand and Australia, respectively.

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

-
'S
-l

NET BOOK
VALUE AFTER
DEPRECIATION =
(IN MILLIONS PURPOSE OF Ay
THB) POSSESSION OWNERSHIP ENCUMBRANCE >
0
THAILAND 2
=2
Packing Machine 50.8 Manufacturing of our Owner Mortgaged in favor of &
Mega We Care™ branded KASIKORNBANK Public §
products and OEM Company Limited 5
business é
....................................................................................................................................................... 3
Encapsulation Machine 28.0 Manufacturing of our Owner Mortgaged in favor of %
Mega We Care™ branded KASIKORNBANK Public =
products and OEM Company Limited g
business A
Bry Air 22.3 Manufacturing of our Owner Mortgaged in favor of
Mega We Care™ branded KASIKORNBANK Public
products and OEM Company Limited
business
Air System 23.3 Manufacturing of our Owner Mortgaged in favor of

Mega We Care™ branded
products and OEM
business

KASIKORNBANK Public
Company Limited

' The machines and equipment are used for our two manufacturing facilities in Thailand namely, the Soi 6 Facility and Soi 8 Facility.

Most of them are under encumbrance as security for a long term loan with a financial institution

(Please see more details as stated in this report).
We care
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NET BOOK
VALUE AFTER

DEPRECIATION
(IN MILLIONS

PURPOSE OF

THB)

POSSESSION

OWNERSHIP

ENCUMBRANCE

Lab Equipment 15.8 Manufacturing of our Owner Mortgaged in favor of
Mega We Care™ branded KASIKORNBANK Public
products and OEM Company Limited
business
Ch|||er ................................... 75 N\anufacturmgofour .............. OwnerMortgaged |nfavorof ......... )
Mega We Care™ branded KASIKORNBANK Public §
products and OEM Company Limited b=
business g
M|x|ngN\ach|ne ....................... 37 N\anufactunngofour .............. OwnerMortgaged |nfavorof ......... é
Mega We Care™ branded KASIKORNBANK Public §
products and OEM Company Limited 3
business %
Outdoor Engineer 2.8 Manufacturing of our Owner Mortgaged in favor of %
Department Mega We Care™ branded KASIKORNBANK Public 5
products and OEM Company Limited %
business E3
....................................................................................................................................................... n
Water Treatment 2.8 For waste water disposal Owner Mortgaged in favor of g
KASIKORNBANK Public
Company Limited 143
Tablet Machine 2.7 Manufacturing of our Owner Mortgaged in favor of
Mega We Care™ branded KASIKORNBANK Public E
products and OEM Company Limited ;
business é
Other 5 ................................... 377 N\anufacturmgofour .............. Owner ....... N\ortgaged mfavorof ......... %
Mega We Care™ branded KASIKORNBANK Public @
products and OEM Company Limited ,%
business i
....................................................................................................................................................... o
Total 197.4 3
AUSTRALIA E
HVAC 16.0 Manufacturing of our Owner None §
Mega We Care™ branded °
products and OEM
business
Solar Panels ........................... 55 N\anufacturmgofour .............. Owner ...................... N one ...............
Mega We Care™ branded
products and OEM
business
Tablet Filling Line inc 5.6 Manufacturing of our Owner None
Decommissioning Mega We Care™ branded

products and OEM
business
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NET BOOK
VALUE AFTER

DEPRECIATION
(IN MILLIONS
THB) POSSESSION

PURPOSE OF

OWNERSHIP ENCUMBRANCE

Manesty D Express
Tablet press inc Turrets
7 Refurb

2.6

Manufacturing of our
Mega We Care™ branded
products and OEM
business

Owner

None

Cadmach Machinery
and Installation

Ribbon Blender
S/S - 1000 kg

Hard Capsule Filler
Machine (Sejong)

Film Coating machine
50” - UEC

Manufacturing of our
Mega We Care™ branded
products and OEM
business

Manufacturing of our
Mega We Care™ branded
products and OEM
business

Manufacturing of our
Mega We Care™ branded
products and OEM
business

Manufacturing of our
Mega We Care™ branded
products and OEM
business

Manufacturing of our
Mega We Care™ branded
products and OEM
business

Manufacturing of our
Mega We Care™ branded
products and OEM
business

Manufacturing of our
Mega We Care™ branded
products and OEM
business
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Manufacturing of our
Mega We Care™ branded
products and OEM
business
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NET BOOK
VALUE AFTER

DEPRECIATION
(IN MILLIONS
THB)

PURPOSE OF

POSSESSION OWNERSHIP

ENCUMBRANCE

Unison Hard Cap M/C

0.2 Manufacturing of our Owner
Mega We Care™ branded
products and OEM

business

None

Tablet Machine -
Manesty D Express

Powder Sachet Packing
Machine

0.2 Manufacturing of our
Mega We Care™ branded
products and OEM
business

0.5 Manufacturing of our
Mega We Care™ branded
products and OEM
business

0.2 Manufacturing of our
Mega We Care™ branded
products and OEM
business

1.5 Manufacturing of our
Mega We Care™ branded
products and OEM
business

2.9 Manufacturing of our
Mega We Care™ branded
products and OEM
business

1.0 Manufacturing of our
Mega We Care™ branded
products and OEM
business

Manufacturing of our
Mega We Care™ branded
products and OEM
business

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

-
'S
~

‘a3LIwWIN ANVYdWOO 2178Nd S3ON310S3411 VOIW

VIETNAM

Machines and equipment
for warehouse

1.8 Distribution business Owner

None

CAMBODIA

Machines and equipment

for warehouse

1.8 Distribution business
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1.4 FURNITURE, FIXTURES AND OFFICE EQUIPMENT

NET BOOK
VALUE AFTER
DEPRECIATION
(IN MILLIONS PURPOSE OF
THB) POSSESSION OWNERSHIP ENCUMBRANCE
Furniture, fixtures and 74.3 Supporting business Finance lease None
office equipment operation /Owner
>
=z
=z
c
p=
1.5 OTHER ASSETS' i
9
el
3
(@]
=z
NET BOOK 2
VALUE AFTER =
DEPRECIATION S
(IN MILLIONS PURPOSE OF 2
THB) POSSESSION OWNERSHIP ENCUMBRANCE @
>
Leasehold building 2.5 Manufacturing of our Owner None %
improvement Mega We Care™ branded %
o
v

products and OEM
business. Also serves

as a warehouse 149
Thailand: Project to 232.2 Manufacturing facility for Owner None
increase manufacturing our Mega We Care™
capacity of Soi 8 Facility branded products and
shall be finished within OEM business
January 2014
Vehicles 49.0 Product distribution Finance lease None

/Owner

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

! Details of the lease of fixed assets are disclosed in Operating Assets, Section 1.10
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1.6 INTANGIBLE ASSETS

ASSET PURPOSE OF POSSESSION

Computer software Rights to use computer software in relation to our
general business activities. Such computer software
includes accounting software and supporting
management information systems, which includes
manufacturing and logistics support, and sales force
management.

EugicaTM brand On December 12, 2012, we recognized the advance
payment for the purchase of the Eugica™ brand and
the purchase of its trademark, rights in intellectual
property and relevant document of title, in addition to
those products manufactured and sold under the
Eugica™ brand. Afterwards, we completed the conditions
precedent under such purchase agreement. On July 9
2013, legal ownership of the Eugica™ brand was
transferred to us. Therefore, the advance payment for
the purchase of such trademark will be converted into an
intangible asset in the financial statement as of
September 30, 2013.

1.7 TRADEMARKS

Y
Ul
ity

Mega Lifesciences Public Company Limited held 1,202 registered marks as at December 31, 2013 registered
in Australia, Azerbaijan, Cambodia, Ghana, India, Indonesia, Kazakhstan, Malaysia, Mongolia, Myanmar, Nigeria, Peru,
Philippine, Russia, Singapore, Sri Lanka, Thailand, Ukraine and Vietnam. These Trademarks were held by the company
directly or through its subsidiary.

We recognise that high-quality and well-recognised brands are a core strength in operating our business.
As such, we believe trademark protection is particularly important for the maintenance of the recognised brand names
in all countries in which we market and sell our branded products.

We own or have the rights to material trademarks that we use in conjunction with the sale of our branded
products, including Mega We Care™, Maxxcare™ and other trademarks for our brands in those countries in which we
sell them including Gofen™, Livolin™, Acnotin™ and Eugica™. Details of our trademarks are disclosed in Operating
Assets, Section 1.7.

In addition, we are now undergoing the registration of three patents, two of which are for nutraceutical

products and another is for a prescription pharmaceutical product.

D
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1.8 INSURANCE PROGRAM AND OPERATING ASSETS

We maintain insurance coverage in respect of each of the three business divisions in our respective markets 1

)
W

and have policies to manage the insurance coverage in relation to our assets and business operation in order to have
the highest coverage-level available which is consistent with industry practice. The total sum insured in key markets
as of December 31, 2013 was Baht 6,156.4 million.

We maintain industrial all-risks insurance covering our two manufacturing facilities in Thailand and manufacturing
facility in Australia. We maintain business interruption insurance, which covers risk arising fromour: (1) sourcing of raw

material, semi-raw material; (2) work in process; and (3) inventories, in storage and in transit.

We maintain product liability insurance and public liability insurance. The latter covers death, injuries or illness
of third parties resulting from the Company’s business, and public liability insurance covering third party claims in

respect of personal injuries, property or environmental damages arising from accidents relating to our business.

However, we are generally not insured for losses arising from force majeure, floods, terrorism and riots in
Thailand.
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The insurance coverage of our group companies can be summarised as follows:

SUM
INSURED
(IN MILLIONS
COMPANY COUNTRY DETAILS OF ASSET INSURED BENEFICIARY THB)
Mega Lifesciences  Thailand e Buildings including factories and Mega Lifesciences 172.0
Public Company warehouses located on Soi 5 Warehouse, Public Company
Limited Soi 6 Facility and Soi 8 Facility Limited
o All risks insurance
e Machinery and equipment, furniture and Mega Lifesciences 600.0 z
=z
fixtures located on Soi 5 Warehouse, Public Company S
Soi 6 Facility and Soi 8 Facility Limited =
o All risks insurance %
............................................................................................................ 2
e Inventories including raw materials, Mega Lifesciences 350.0 3
packing materials stored in warehouse Public Company %
e All risks insurance Limited §
e Stock in transit Mega Lifesciences 750.0 §
o All risk during transit Public Company pu
Limited 2
............................................................................................................ %
e Motor policy including cars and Mega Lifesciences 0.7 %
motorcycles Public Company P
e Theft, fire, accident, own damage Limited s
insurance 1 55
e Business interruption Mega Lifesciences 1,106.0
Public Company Limited =
............................................................................................................ =
e Product liability (worldwide) Mega Lifesciences 65.6 ®
Public Company Limited o
............................................................................................................ (%]
e Public liability Mega Lifesciences 5
Public Company Limited &
e Motor policy including cars and Mega Lifesciences 0.7 é
motorcycles Public Company Limited &
....................................................................................................................................................... (@}
Natural Health Thailand e Furniture, fixtures, fitouts, computers Natural Health Foods 0.5 %
Foods Limited and other property located at Limited (Thailand) %
(Thailand) Ample tower %
e All risks insurance -
....................................................................................................................................................... o
Mega Thailand e Furniture, fixtures, fitouts, computers Mega Lifesciences Pty. 30.0
Lifesciences and other property located at Limited
Pty. Limited Ample tower
e All risks insurance
e Inventories (finished goods, etc) Mega Lifesciences Pty. 12.0
stored at Ample Tower Limited
e All risks insurance
¢ Inventories (finished goods, etc) Mega Lifesciences Pty. 100.0

stored in Zuellig warehouse Limited

o All risks insurance

We care
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COMPANY

Mega Lifesciences
(Australia) Pty.
Limited

Mega Lifesciences
(Vietnam) Limited

COUNTRY

Australia’

Vietnam ?

DETAILS OF ASSET INSURED

Motor policy including cars and
motorcycles
Theft, fire, accident, own damage

insurance

Building including factory and
warehouse
fire and other damage, burglary and

glass insurance

Machinery and equipment, furniture
and fixtures
fire and other damage, burglary and

glass insurance

Inventory: Fire & other damage

Business interruption

Building located at all locations
Industrial all risks

Furniture, fixtures, fitouts, machinery,
computers and other property
Industrial all risks

Inventory (Including, raw materials,
finished goods, etc)
Industrial all risks

Movable equipment
Industrial All risks

Business interruption

Industrial all risks

SUM

D

INSURE
(IN MILLIONS
BENEFICIARY THB)
Mega Lifesciences Pty. 1.3
Limited

Mega Lifesciences Pty. 1,084.0
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Mega Lifesciences
Limited

Myanmar >

Inventory stored at Lashio
Fire and other damage insurance

Furniture, fixtures, fitouts, machinery,

computers and other property at Lashio

Fire and other damage insurance

Limited

Mega Lifesciences 150.3
(Australia) Pty. Limited

Mega Lifesciences 60.4
(Australia) Pty. Limited

Mega Lifesciences 59.9
(Australia) Pty. Limited

Mega Lifesciences 144.0
(Australia) Pty. Limited

Mega Lifesciences 7.7

(Vietnam) Limited

Mega Lifesciences 8.2

(Vietnam) Limited

Mega Lifesciences 465.0
(Vietnam) Limited

Mega Lifesciences 1.2

(Vietnam) Limited

Mega Lifesciences 270.1
(Vietnam) Limited

Mega Lifesciences Ltd 10.8
(Myanmar)

Mega Lifesciences Ltd 1.4

(Myanmar)

' Currency exchange rate as at December 31, 2013 was 1 AUD to 29.1776 THB.
? Currency exchange rate as at December 31, 2013 was 1000 VND to 1.5500 THB.

® Currency exchange rate as at December 31, 2013 was 1 USD to 32.8136 THB.
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(IN MILLIONS

Thee Street, Yangon

(Myanmar)

I ERRVEULRESS

COMPANY COUNTRY DETAILS OF ASSET INSURED BENEFICIARY THB)
Inventory stored at Mandalay Mega Lifesciences Ltd 59.9
Fire and other damage insurance (Myanmar)
Furniture, fixtures, fitouts, machinery, Mega Lifesciences Ltd 6.9
computers and other property at (Myanmar)
Mandalay
............................................................................................................ ;
Fire and other damage insurance Mega Lifesciences Ltd 10.1 Z
>
Inventory stored at Mawlawtine (Myanmar) -
Fire and other damage insurance g
............................................................................................................ et
Furniture, fixtures, fitouts, machinery, Mega Lifesciences Ltd 1.4 g
o
computers and other property at (Myanmar) z
Mawlawtine §
Fire and other damage insurance §
............................................................................................................ ?
Inventory stored at Nay Pyi Taw Mega Lifesciences Ltd 9.8 @
>
Fire and other damage insurance (Myanmar) %
............................................................................................................ m
>
Furniture, fixtures, fitouts, machinery, Mega Lifesciences Ltd 1.4 S
o
computers and other property at (Myanmar) o
Nay Pyi Taw
Fire and other damage insurance 159
Inventory stored at Taungyi Mega Lifesciences Ltd 11.5 =
m
Fire and other damage insurance (Myanmar) Q
Furniture, fixtures, fitouts, machinery, Mega Lifesciences Ltd 1.4 E
O
computers and other property at (Myanmar) 7
(@]
Taungyi o
o
Fire and other damage insurance S
............................................................................................................ [
Inventory stored at ShwePinlon Mega Lifesciences Ltd 354.2 §
Housing Estate, Yangon (Myanmar) §
Fire and other damage insurance é
............................................................................................................ =
Furniture, fixtures, fitouts, machinery, Mega Lifesciences Ltd 12.6 =
computers and other property at (Myanmar) °
ShwePinlon Housing Estate, Yangon
Inventory stored at MaungKyan Mega Lifesciences Ltd 72.2
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SUm

INSURED
(IN MILLIONS
COMPANY COUNTRY DETAILS OF ASSET INSURED BENEFICIARY THB)
Mega Lifesciences Peru* Motor policy including cars and Mega Lifesciences Pty 0.8
Pty Peru S.A.C motorcycles Peru S.A.C
Theft, fire, accident, own damage
insurance
Mega Lifesciences Ghana® Industrial all risk Mega Lifesciences 8.9
Ghana Limited Ghana Limited z
....................................................................................................................................................... z
c
Mega Lifesciences India ® Furniture, fixtures, fitouts, machinery, Mega Lifesciences 1.8 p=
o
Private Limited computers and other property Private Limited %
w
Burglary risk j;,g'
............................................................................................................ 3
Furniture, fixtures, fitouts, machinery, Mega Lifesciences 2.9 e
computers and other property Private Limited §
=
Fire and other damage insurance py
............................................................................................................ 3
Furniture, fixtures, fitouts, machinery, Mega Lifesciences 0.5 a
O
computers and other property Private Limited f
Electronic equipment risk insurance %
............................................................................................................ x
Laptops Mega Lifesciences 0.3 2
Fire and burglary insurance Private Limited
Mega Lifesciences  Nigeria’ Laptops and phones Mega Lifesciences 0.2 161
Nigeria Limited All risk insurance Nigeria Limited =
............................................................................................................ s
Furniture, fixtures, fitouts, machinery, Mega Lifesciences 3.1 ?
computers and other property Nigeria Limited i
w
Fire and other damage insurance 2
............................................................................................................ =2
(@]
Inventory Mega Lifesciences 29.2 o
o
Fire and burglary insurance Nigeria Limited S
............................................................................................................ -
Fidelity for 70 employees: fraud Mega Lifesciences 1.9 §
or dishonesty Nigeria Limited §
............................................................................................................ Z
Stock in transit Mega Lifesciences 3.7 é
=
Nigeria Limited =
............................................................................................................ S
Cash in transit Mega Lifesciences 10.2
Nigeria Limited
Cash Mega Lifesciences 0.1
Nigeria Limited
Public liability insurance Mega Lifesciences 0.2

Nigeria Limited

“ Currency exchange rate as at December 31, 2013 was 1 Peruvian nuevo sol to 11.7401 THB.
° Currency exchange rate as at December 31, 2013 was 1 USD to 32.8136 THB.

® Currency exchange rate as at December 31, 2013 was 1 Indian rupee to 0.5289 THB.

" Currency exchange rate as at December 31, 2013 was 1 Nigerian Naira to 0.2090 THB.
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SUm
INSURED

(IN MILLIONS
COMPANY COUNTRY DETAILS OF ASSET INSURED BENEFICIARY THB)

e Motor policy and transportation vehicles Mega Lifesciences 7.5
Nigeria Limited

Mega Lifesciences Cambodia® e Inventory, furniture, fixtures, fitouts, Mega Lifesciences Pty 43.3
Pty Limited machinery, computers and other property Limited (Cambodia)
(Cambodia) e Fire insurance

e Inventory, furniture, fixtures, fitouts, Mega Lifesciences Pty 9.8

machinery, computers and other property Limited (Cambodia)
e Burglary insurance

e Stock in transit Mega Lifesciences Pty 35.2
o All risk Limited (Cambodia)
e Cash Mega Lifesciences Pty 3.7

Limited (Cambodia)

Total 6,156.5

1.9 DETAILS OF MATERIAL AGREEMENTS

The table below describes the key details of the agreements entered into between us and our raw material
suppliers or us and our principals:

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY

iy
(9))
W

TERM TERMINATION NO. OF PRODUCTS E

NATURE OF (APPROXI- RENEWAL FOR SUPPLIED OR >
CONTRACTS MATELY) MECHANISW CONVENIENCE DISTRIBUTED CONFIDENTIALITY E

S

For outsourced 5 Years  Not specified. Some agreements  Varies from No disclosure of %
manufacturing of require prior written agreement to proprietary E
branded products notice, of varying agreement. information is %
periods, to terminate required by most §

the agreement. contracts. g

Distribution Not Most contracts are  Some contracts Varies from No disclosure of é
Service exceeding  either automatically require prior agreement to proprietary p
Agreements 5 years renewable or subject written notice, of agreement and in information is °

to mutual renewal  varying periods, to many cases can be required by most
upon the expiration terminate the changed from time contracts.

of the original term. contract. to time.

In most cases,

period of the

renewed term shall

not exceed 3 years.

 Currency exchange rate as at December 31, 2013 was 1 USD to 32.8136 THB.
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1.10 LEASE OF FIXED ASSETS

The tables below describe the relevant details on our lease of fixed assets in each country:

TERMINATION
PURPOSES OF DATE OF LEASE FOR
LOCATION LESSOR LESSEE POSSESSION LEASE TERM CONVENIENCE
THAILAND
No. 120, Ample Tower, Ample Mega Lifesciences Office and  June 26, 3 years Not specified z
6", 9" and 10" Floor, Estate Pty. Limited; warehouse 2011 §
Moo 11, Bangna-Trad Co., Ltd. Natural Health (6" floor) (6" floor) %
Road, Bangna, Bangna, Foods Limited; June 1, %
Bangkok 10260 Mega We Care 2011 g
Thailand Limited; and (9" floor) %
E-sense Limited February 1, §
2012 §
(10" floor) x
....................................................................................................................................................... 3
No. 25/580 Miss Ratri Mega Lifesciences Warehouse July 1, 2 years Not specified E
Sichaithong Village 3, Sangngen Pty. Limited 2012 %
Cheangwattana Road, §
Bangtarad Sub-district, 3
Pakkred District, 165
Nonthaburi Province ',
Thailand (Soi 5 z
Warehouse) g
CAMBODIA é
ICON Professional Mr. Mega Lifesciences Office May 1, 2012 3 years and Not specified %
Building, Office 58-E2 Sophalleth Pty Limited option @
2" floor, 216 Norodom Eang %
Blvd, TonleBassac, §
Chamkarmorn, Phnom §
Penh, Cambodia é
Ngoun dry port, Plot 8, So Nguon Mega Lifesciences Office and November 1, In respect Either party may %
St. 271, Sangkat Land Pty Limited warehouse 2012 of office and terminate by S

Boeung Tum Pun, Transportation

Khan Mean Chey, and Service
Phnom, Cambodia Imp. Exp.
Co., Ltd.

half of the

warehouse-3 months’ notice.

providing 6

years; and
in respect of
the remaining
half of
warehouse-

1 year
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LOCATION

LESSOR

LESSEE

PURPOSES OF

POSSESSION

MYANMAR

DATE OF
LEASE

TERMINATION
FOR
CONVENIENCE

No. 1/A-7, Pin Lon
Shopping Mall, Block
No. 7, Shwe Pin Lon
Housing Estate,
Payintnaung Road,
North Dagon
Township, Yangon,
Union of Myanmar

Dr. Zaw Htun

Mega Lifesciences
Limited

Office

April 1,
2008

10 years

Not specified

Ma 15/5, 55" street,
Between Theik Pan
Road & 43 St,

Ye Mon Taung,
Mahar Aung Myae
Township, Mandalay
Division, Union of
Myanmar

Dr Aung Ye’

Mega Lifesciences
Limited

Warehouse
and office

February 1,
2013

15 years

Agreement cannot
be terminated by
the Lessor for

a period of 10
years from
inception of
agreement.

After 10 years,
one year’s notice
must be given.

No. A4, Shwe Pinlon,

North Dagon Township,

Yangon, Union of
Myanmar

Dr. Zaw Htun

Mega Lifesciences
Limited

November 1,
2010

No. (182/9) &

(182/10), Maung Kyan Aung

Thee Street, Shwe Lin
Ban Industrial Zone,
Hlaing Tharya
Township, Yangon,
Union of Myanmar

No. (90/B), Golden
Valley 1* St., Bahan
Township, Yangon,
Union of Myanmar

No. 99 (E-2/1),

U Aung Kaine Street,
Golden Valley (1),
Bahan Township.,
Yangon, Union of

Myanmar.

U Myint Han

U Akar Min

Mega Lifesciences
Limited

Mega Lifesciences
Limited

Mega Lifesciences
Limited

Warehouse

Guest house

Guest house

January 15,
2013

March 1,
2013

November
17, 2012

3 years 6
weeks

4 months
(expired)

I ERRVEULRESS

Not specified

Agreement can be
terminated by
either party
providing 3
months’ notice
in writing.

Not specified
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TERMINATION
FOR
CONVENIENCE

PURPOSES OF
POSSESSION

DATE OF
LEASE

LOCATION

LESSOR LESSEE

Outra Thiri Hospital
Compound, Thiri
Mandine Street,
Between Yaza
Thingaha St. &
Thiri Yadana St.,
Outrathiri Township,
Nay Pyi Daw,

Union of Myanmar.

Dr. Zaw Htun Mega Lifesciences

Office
Limited

February
23, 2011

5 year Agreement can
be terminated

by either party
providing 1

month notice.

Outra Thiri Hospital
Compound, Thiri

U Win Naing

Mandine Street,
Between Yaza
Thingaha St. & Thiri
Yadana St.,
Mawlamyine Township,

Union of Myanmar

Office and

warehouse

Mega Lifesciences
Limited

October
1, 2012

Not specified

No. 646, Lower Main
Rd., Netmawdenn

U Win Naing

Ward, , Mawlamyine
Township, Union of

Myanmar

Mega Lifesciences Warehouse

Limited

October
1, 2013

Not specified
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(o)

No (21), Myo Thit
Quarter, Myitkyina

Daw Cho
Cho Zin
Township Kachin State,

Union of Myanmar

Mega Lifesciences Office

Limited

February
1, 2013

Ma 15/7+8 ,

56" street, between
Theik Pan Road & 43"
street,Ye’ Mon Taung,

Dr Aung Ye’

Mahar Aung Myae
Township, Mandalay,
Union of Myanmar

Mega Lifesciences Warehouse

Limited

January 2,
2012

10 years  Agreement can be
terminated with
the provision of

6 months’ notice.

No. (143 ) Corner of
Gon Htoo street &

U Sein Aung

West Circular Road,
Yadanar Thiri Quarter,
Taunggyi, Union of

Myanmar

Office and

warehouse

Mega Lifesciences
Limited

1, 2012

Agreement can be
terminated with
the provision of 3
months’ notice.
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TERMINATION

PURPOSES OF DATE OF FOR
LOCATION LESSOR LESSEE POSSESSION LEASE CONVENIENCE
No. (84),Wa Taung U Kyan Mega Lifesciences Office and September 1 year Agreement can be
Tan Lane, Kanbawza  Chauk Chin Limited warehouse 1, 2012 terminated with
street, Quarter (2), the provision of 3
Lashio, Union of months’ notice.
Myanmar
No. (F-2-130), U Win Htike Mega Lifesciences Office November 1 year Agreement can be z
MyinThar Quarter, Limited 1, 2012 terminated with §
Mae’ Htee Road, the provision of 3 %
Magway, Union of months’ notice. %
Myanmar %
(@]
VIETNAM g
o
R.512A-364 °" Floor  Ree Mega Lifesciences Office January 2 years Not specified §
and R.612A-364 6™ Corporation  (Vietnam) Limited 10, 2013 g
Floor, Cong Hoa Street, and Mega §
Ward 13, Tan Binh Lifesciences Pty. @
District, Ho Chi Minh Limited (Thailand) g
v

City, Vietnam

Plot No. 4, Street Huynh Van  Mega Lifesciences Warehouse January 1 year Not specified
No. 2-Tan Binh Phuoc (Vietnam) Limited 1, 2013

Industrial Park,

Tay Thanh Ward,

Tan Phu Dist,

Ho Chi Minh City,

-
~
-

Vietnam
Etown 1 Building, Ree Mega Lifesciences Warehouse January 2 years Not specified
3™ floor-364 Cong Corporation  (Vietnam) Limited 10, 2013

Hoa Street, Ward 13,
Tan Binh District
Ho Chi Minh City,

‘a3LIwWIN ANVYdWOO 2178Nd S3ON310S3411 VOIW

Vietnam

Harec Building, Harec Mega Lifesciences Office January 2 years Not specified
7" Floor 4A, Lang Ha Investment  (Vietnam) Limited 25, 2012

Street, Ba Dinh District, and Trade

Ha Noi, Vietnam Joint Stock

Company
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TERMINATION

PURPOSES OF DATE OF FOR
LOCATION LESSOR LESSEE POSSESSION LEASE CONVENIENCE
Coung Ngo Ward, Cong Ty Co Mega Lifesciences Warehouse January 3 years Not specified
Tu Hiep, Thanh Tri PhanDuoc (Vietnam) Limited 1, 2013
District, Ha Noi, Pham Thiet
Vietnam Bi Y Te Ha Noi
Sacombank Building, Ngan Hang  Mega Lifesciences Office juy 2years  Not specified
130-132 Bach Dang  Thuong Mai (Vietnam) Limited 1, 2012
Street, Hai Chau Co Phan Sai
District, Da Nang, Gon Thuong
Vietnam Tin-Chi Nhanh
Da Nang
K61 NguyenDuc Trung Cong Ty Co  Mega Lifesciences Warehouse May  1years  Not specified
Street, Thanh Khe Phan Duoc  (Vietnam) Limited 1, 2012

Dong Ward, Thanh Thiet Bi Y
Khe District, Da Nang, Te Da Nang

Vietnam

02 Hai Ba Trung Street, Cong Ty Co Mega Lifesciences Warehouse July 6 month Not specified
Tan An Ward, Can Tho, Phan Du Lich (Vietnam) Limited 1, 2012 (in process

Vietnam Golf Viet Nam of renewal)

Tai Can Tho

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY
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1.11 INVESTMENT POLICIES IN ITS SUBSIDIARY AND ASSOCIATED COMPANIES

As of December 31, 2013, we have invested in our subsidiaries and associated companies in the aggregate

amount of Baht 593,509,455, representing 9.08% of our total assets.

We have a policy to invest in subsidiaries or associated companies which support our objectives and allow us
to derive more income or profits. We also consider the investment ratio, expected profits, potential risks and our finan-
cial condition of those entities before investing. The decision to make such an investment will be considered and de-
termined by our Board of Directors or a shareholders’ meeting (as the case may be). We shall appoint a qualified and
experienced Company representative to act as a member of the Board of Directors to determine important policies and

control business operations of the subsidiary or associated companies.
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U U 31 §unAY 2556 UsENe liavnuluusendasy 16 UsEn mumsvnsia (Uil

dadounsiioru fu Sun 31 fu Sun 31
usSBngoo (Us:ine) (Sova:) SuoAw 2555 SuoAw 255
1. V38N wi Tanlowdud 1fn (Usanmdouuns) 100.00 2,534,056 2,280,650
2. Usn wim lallgudusd (Guauy) s 100.00 63,004,204 63,004,204
(UszinAeminy)
3. USEN WM 3 wAs 3116 (Usznalng) 99.96 170,000 170,000
4, USEN uunwesa waniad 31ne (Usunelng) 99.99 1,995,900 1,995,900
5. UsEN Wi lanlgudus Afine 31am 99.99 49,996,400 49,996,400
5 (Uszinelng)
‘R_F .......................................................................................................................................................
3 6. USHN 8-19ug $iie (Usaindlng) 99.86 499,300 499,300
= e L
'c 7. Usen wm lanloudud Afne 3nm 100.00 15,280,860 15,280,860
‘e
'8 (UssinAnuwg)
o T T T oo St P PP P PP PPN
,?_5 8. UsEn wm lanloudud (sadawmsias) Aine 100.00 398,006,609 398,006,609
& M6 (UssinFooainsias)
"E ..............................;..;....;.;....;.;: .....................................................................................................
2 9. UsEn wm lanloudud [WIEy 3a 99.99 14,885,250 14,885,250
C
’,2 (Uszimnaluaisy)
10. Ua9n wim laWlousud oamou. Jiova. 100.00 17,213,662 17,213,662
174 (UszmeAuiaide)
11. v3Hn wh laWloudud Afinewsg wd.1e.3. 99.00 98,782 98,782
2
0 (Uszineilg)
RS 10 ST PPt PSSP PRSPPI SIS
o 12. UsEn W wim lanlowaud (UssinAdulaiiide) 99.00 15,011,646 15,011,646
G e
?Dc, 13. Us9n wi Tawlowdud nuh 11 100.00 9,469,300 9,469,300
g (Uszimneniui)
§ 14, U5EN WM Wwsand (Uosiged) 310m 100.00 410,000 410,000
(%]
é (UszirFuosgod)
3 15. U3EN Wi lanlgwdus nson e 100.00 4,776,987 4,776,987
(UseinAduae)
16. U3EN Wi lanloudusd wis s1nm 100.00 156,500 156,500
(UszinAdvaius)
17. V39N wilas dumasiuiuuuaiia - 61,000
(Uszinesenne)
STAL 593,509,455 593,317,050

partner) godiyarmisamu o Juf 30 Dqueu 2556 Andubu 1,212,848 vn
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As of December 31, 2013, the Company has invested in 16 subsidiaries as listed below.

¢L0Z ¥YV3IA TVOSId 404 WHO4 NOILYHLSIOFY TVNNNY
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HOLDING AMOUNT AMOUNT
SUBSIDIARY (COUNTRY) (PERCENTAGE) DEC 31, 2013 DEC 31, 2012
1. Mega Lifesciences Limited (Myanmar) 100.00 2,534,056 2,280,650
2MegaLlfesmences(wemam) leltedloooo ................. 63004204 .............. 63004204 .......
(Vietnam)
3MegaWeCare lelted(Thalland) .......................... 99% .................... 170000170000 .........
e 4 N atur a| Heal th FOOdS le ltEd ( Thalland) .................. 9999 ................... 1 995900 ................ 1995 900 ........
5. Mega Lifesciences Pty. Limited (Thailand) - 99.9-9 - 49,996,400 -49,996,4-00
6E_Senselelted(Thalland) .................................. 9986 .................... 499300499300 .........
7. Mega Lifesciences Pty. Limited (Cambodia) - 100.60 - 15,280,860 -15,280,8-60
8 Mega L,feSC|ences (Austra“a) Pty lelted - ... 10000 ................ 398006609 ............. 3 98006609 .......
(Australia)
9 Mega L,fesaences ngerla lelted (ngerla) .............. 9999 .................. 148852 50 B ... 14885250 .......
10MegaL|feSC|enceSSdnBhd(Mala\/Sla)10000 ................. 1721366217213662 .......

11. Mega Lifesciences Pty. Peru S.A.C. (Peru) - 99.0-0 - 98,782 - 98,782-

12 PT Mega L,fesuences (mdones'a) ........................... 9900 .................. 1501 1646 B ... 15011646 .......

.. 13 Mega Llfesaences Ghana lelted (Ghana) - ... 10000 .................. 9 469300 ................ 9469300 ........

14Megaproducts(Maumlus)lelted10000 ................... 410000410000 .........
(Mauritius)

15. Mega Lifesciences Private Limited (India) - 100.60 - 4,776,987 -4,776,95-37
16Megaufesc'encesptelelted(smgapore)10000 ................... 156500156500 .........
.. 17 M ayf I e|d mtematlonal (UK ) le lt ed ....................... 1000 ......................... e 6 1 OOO ..........

Total 593,509,455 593,317,050

‘a3LIWIN ANVYdWOD J178Nd S3ON3I0S341T VoIW

The Company also owns 49% of Mega Products (Yemen) Ltd. (Yemen) with a joint venture partner, the
investment value of which was Baht 1,212,848 as at June 30, 2013.

The Company has appointed its management to the board of directors of the aforementioned subsidiaries.
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1.12 s1waudgamsdoindovnunomsA Eugica™ nSwdaundnynyd naziona1sanddag Aifuadov
NUEAONUANGAN Az ruNeNMgldinSovkuIgn1sA Eugica™

WIuA 12 SunAy 2555 Usend IEhrhdunfiedeinsosunansiin Eugica™ niwdaunduniuasionaisansd

shvgfifedesiiunaninmauanuass mihamelgieassmuionisi Eugica™ yar 6 dupoamsaniguasdynndug fifeddon
INUTYN FLord Wisughnea aeeml asian (DHG Pharmaceutical Joint Stock Company) TudszmAdumnuuazlsannzfeou
WasudaiivesmaemusmsmiiurmbonueaslsanadoanuudnasadoTudl 10 wwew 2556 Tnomsidhsemsiasaau
auysnimuBaulyrasdunn Tuiuf 9 nsngiAy 2556 wnATosIeMafivnandyar 6 auneaasandgvde 185.4 &uun
(ﬁmmﬂﬁmsmanmﬁau 30.9 uIn sio 1 ApAASANST) mmﬁﬂsmg‘lu\mms@u o uf 31 Suney 2556

UsENY Turaviugouiunulunisgoin3aerugnsAmINa InBulanaiuneaasansy 3nswA1SHImHYe
Tumsgrisignsaunan

usEny InsuszsluyaApsasiungmsAnewrinsienssunanan (1) sl wasdnsimsisiuinvevsislsiuase
govwannnrineliimsasmuiansi Eugica™ uas (2) WeuiRgviuyamnsthsiemsdsannindifesiulugid 2552 - 2554
lngifigulAgINInsIdUzATIIMSFasIeln IINMsANYINUI AlRdggosdndurasiemssiaselaiugslnnaney
Uszuiou 2.8 - 3.8 i Twnushonsdvwasismssosielévaninsavruiomsin Eugica™ agfivszuine 0.6 tii@eusene
wuhsimgenesivnaridusimAmuzauTumsdirsions

ot InMsgelAsaurIeMsieaunan veng maiwdniun Eugica™ asndunivluudniuringuiigugunin
FoRAnnivludunaninrifivieandgavosusdnyg uazazdvi@dunnuudounsy uassuvdsanuidugibnainvosusdnyg tums
Usznoussiavaniuinelsiinsavuansil Mega We Care™ Tulsuinadoanudnsing

dunurdovigiasasruignisAl Eugica™ nswdFun1Ununn waslonasansave ANg1dovnuuaniunnuan Las
Fwhemelainsovruigmsa Eugica™ wasdynyrduningigeviiioulviaAtysioll

o USHNY mNavind UsEN Aagd Wisurgiinea veer asion (DHG Pharmaceutical Joint Stock Company) 10u

guanuaniurimeliimsosmuionisi Eugica™ Wnuuadne Wuna 5 Yiuainfuil 1 unsiAy 2556

o USHNY mnavind UsEN Alagd Wisurghinea veer asion (DHG Pharmaceutical Joint Stock Company) 1Uu
gadmhenaniuinelsinsosmuians Eugica™ Wifuuddny Wunal 2 Yduaniufl 1 unsiAu 2556

o USHNY Yandnazgedufmelsiinsosmuignmsin Eugica™ nusen flegd vsuighinea deuri dfion AuusiTun
1 uns1Ay 2556 Wusull

o U3UN AoYd vhsughinea eem dfien (DHG Pharmaceutical Joint Stock Company) azlausisugnnmels
AsYNLIENSAT Eugica™ MufTunsiloundniniudl uazagssrniumsiasnneaydsinistunsloundnsiun

inuuseny meluiun 9 nsngiAy 2556

JoWwINNWNOKUNY

LEGAL DISPUTES

o Ul 31 Ay 2556 V3N wasuFEndeslunaandn SladdoRinmmongruefiseludugarie Januferioy
fiumsnszrilag Feonaduans:nuluBvausadunindvasustng vdaussngosfliunugoniniosa: 5 vesdiuvovdioriu vide
fionaduansnusiomssifiugsianasustny wioustngosatedidud Ay

UINIINHUFENY uazuddngoslunaanan doliinsgniEsniesiag TudesfiiReiiuanuiudasennudomeinaou
MnauAfluvasniiy (product liability) vavusuny %so msmmﬁwaaqﬂﬂa (personal injury) vso mslEuFAnflAnTulnY
Jgou (wrongful death) dudawisluaINWanTNIYEIUSENY YsansisunAuWanin (product recall)
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1.12 DETAILS ON THE PURCHASE OF EUGICA™ BRAND, INCLUDING INTELLECTUAL PROPERTY AND TITLE DOCUMENTS

IN RELATION TO THE PRODUCTS MANUFACTURED AND DISTRIBUTED UNDER THE EUGICA™ BRAND

On December 12, 2012, we entered into agreements with DHG Pharmaceutical Joint Stock Company in Vietnam
(i) to purchase the Eugica™ brand, including intellectual property and title documents in relation to the products
manufactured and distributed under the Eugica™ brand and (ii) other related agreements, for USD6 million. On  April
10, 2013, we completed the registration to change ownership of the trademark with the relevant authority in Vietnam
by completing the closing transactions pursuant to the terms of the sale agreement. On July 9, 2013, the value of such
transaction was USD6 million or Baht 185.4 million (calculated at the currency exchange rate at USD1 to Baht 30.9)
as stated in financial statement dated December 31, 2013.

In order to enter into the transaction, we sourced funds from a USD loan from commercial banks.

Prior to the acquisition of the trademark, we have appraised the value of such trademark by (1) assessing the
income and previous income growth rate of Eugica™ branded products; and (2) comparing the trademark with the
value of other types of recent transactions during 2009 to 2011, and the ratio of transaction size to income. According
to our projections, the average of the ratio of the transaction size to income in such year was approximately 2.8 to 3.8
times and the ratio of the transaction size to the income of the EugicaTM brand was approximately 0.6 times. We are
of the view that the purchase price is appropriate to enter into transaction.

In this regard, we anticipate that the Eugica™ products will be one of our top ten selling nutraceutical products,
and will also strengthen our market leading position in operating our Mega We Care™ branded products in Vietnam.

The relevant conditions contained in the agreements to (i) purchase the Eugica™ brand, including intellectual
property and title documents in relation to the products manufactured and distributed under the Eugica™ brand; and
(ii) the other related agreements, are as follows:

e we agreed to hire DHG Pharmaceutical Joint Stock Company as our manufacturer for Eugica™ branded
products for a 5 year term commencing from January 1, 2013.

e we agreed to hire DHG Pharmaceutical Joint Stock Company as our distributor for Eugica™ branded
products for 2 years commencing from January 1, 2013.

o we shall have the rights to purchase Eugica™ branded products from DHG Pharmaceutical Joint Stock
Company from January 1, 2013.

e DHG Pharmaceutical Joint Stock Company was obligated to transfer the registered pharmaceutical
formulations and the formulations for which regulatory approval were pending under the Eugica™ brand to
us by July 9, 2013.

As of December 31, 2013, we and our affiliates were not involved in any ongoing legal disputes or actions
which would have a negative impact on our or our affiliates’ assets in an amount exceeding 5% of total shareholder

equity or which would have a material impact on our or our affiliates’ business operations.

We and our affiliates have not been subject to any claim based on product liability, personal injury or wrongful

death caused by our products, or product recall.
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