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1. PRODUCT LINES

1.1 Details of Products or Services
We operate in the following three business segments :

(1) Our Maxxcare™ distribution business : We market, sell and distribute various branded prescription pharmaceutical
products, OTC and FMCG products.

Our services include warehouse management, collections (including assuming the liability for bad debts), and value-

added services, such as marketing services for some major principals.

We operate our Maxxcare™ distribution business in three countries, namely, Myanmar, Vietnam and Cambodia. Our
main customers (principals) are domestic and international pharmaceutical companies and leading FMCG product

manufacturers.
In addition, we also distribute our Mega We Care™ branded products in the markets in which we operate.

(2) Our Mega We Care™ branded products business : We develop, manufacture, market and sell our Mega We

Care™ branded nutraceutical products, prescription pharmaceutical products and OTC products.

(3)  Our OEM business : In addition to manufacturing our own branded products, our manufacturing facilities in Thailand

and Australia perform OEM for third party customers.
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Overview of Our Business Flows

Distributor Distribution channel Consumer

Retail pharmacies

—> : :
S Pharmacies with E
Mega We Care™ network branches
brar?ded e covering several —
P areas (chain
business pharmacies)
— : :
Hospitals and clinics
Pharmaceutical Distribution Aetail stores
companies and SEINICE
FMCG product Point of revenue recognition’
manufacturers
—>
OEM service

! This is the point of revenue recognition for our Maxxcare™ distribution business and Mega We Care™ branded business

(1) Most of our Mega We Care™ branded products are manufactured at our factories located in Thailand and Australia.
These factories are operated by Mega Lifesciences Public Company Limited and Mega Lifesciences (Australia)

Pty Limited, respectively.

We distribute our Mega We Care™ branded products through our Maxxcare™ distribution business in those countries
in which it operates, such as in Myanmar, Vietnam, Cambodia and in Nigeria, Yemen and Ghana where we use the

infrastructure to distribute our Mega We Care™ branded products.

In those countries in which our Maxxcare™ distribution business does not operate, we distribute through third party
distributors. These third party distributors have extensive experience and distribution networks, and can cater to
our requirements. The third party distributors are responsible for managing warehouses, distributing products, and
collecting payments. They will also be responsible for customers’ bad debts, such as the debts of retail pharmacies,

chain pharmacies and hospitals and clinics.

We recognise our revenues from sales when our Mega We Care™ branded products are sold to our customers, who

are retail pharmacies, chain pharmacies and hospitals and clinics.

However, in our markets in which we have a smaller presence, such as Russia, the Hong Kong Special Administrative
Region of the People’s Republic of China and Singapore, we currently sell the products to local companies without

marketing or distributing, and will record income generated from products sale upon the occurrence of such sale.

In general, we perform sales and marketing services using our in-house teams or through a representative office in the
main markets in which we sell our branded products. Such sales and marketing services are performed irrespective

of whether we distribute products through our Maxxcare™ distribution business or by using a third party distributor.
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(2)  Our Maxxcare™ distribution business is conducted for principals directly by our Thai subsidiary, Mega Lifesciences
Pty Limited, and also indirectly through our subsidiaries in countries such as Myanmar, Vietham and Cambodia. While
we have distribution infrastructure in Nigeria, Yemen and Ghana, we only distribute our Mega We Care™ branded
products in these countries. Accordingly, the way in which our Maxxcare™ distribution business operates may differ

from country to country, depending on market conditions and applicable laws.

When providing distribution services in relation to pharmaceutical and FMCG products to our third-party customers
(principals), we purchase the products from our principals and re-sell them through our distribution channels. The
income derived from a sale is recorded when the re-sale is completed. We record the cost of the products that
are purchased from our principals as our costs of sale. The distribution fee (which is agreed in advance) which
we receive is based on the service provided (which may include marketing, sales and delivery services) and on a

percentage of the price of the products distributed.

(83)  We also provide OEM services for third-party pharmaceutical companies. We realise revenue in this business segment

when the products are sold to our OEM customers.

The analysis of our business segments is based on the overview and the flow of our business operation starting
from analyzing Mega We Care™ branded products business, Maxxcare™ distribution business and OEM business,

respectively.
114 Product Business under our Mega We Care™ branded products
We categorize our branded products into the following categories :

1) Nutraceutical Products : products that provide health benefits in addition to the basic nutritional value found in a

normal diet. Nutraceutical products include food supplements, vitamins and other minerals.

(2)  Prescription Pharmaceutical Products : medicines which are only available for purchase by consumers with a
medical prescription, such as medicines for diabetes, skin treatment, and gastrointestinal ailments amongst other

specialities.

(3) OTC Products : medicines that are sold directly by pharmacists without a medical prescription, such as medicines

for pain relief, cough remedy, and antacids.

We believe that one of our core strengths is the wide-range of high quality and well-recognised brands that we offer all
our markets. These branded products include Nat C™ , Nat B™ , Enat™ , Ferrovit™ , Acnotin™ , and Gofen™ . We sell
our products under trademarked brand names to distinguish our products from those of our competitors. We are confident
that our branded products are trusted and established brands, and that these brands occupy a “top-of-mind” position with
pharmacists, specialist doctors and consumers in their respective therapeutic segments. Awareness of our products by
pharmacists, doctors and our end consumers is critical to our products’ lifecycle, demand, and profitability. Our products’

brand and name recognition allows us to effectively maintain and expand demand for our new and existing products.
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1.1.1.1  Our nutraceutical products

The regulation of nutraceutical products differs between countries, with some jurisdictions regulating nutraceuticals as
pharmaceuticals, whilst others regulate these products as complementary medicines or foods. Generally, nutraceuticals
can be sold outside of registered pharmacies, such as in supermarkets, convenience stores, other retail outlets, by direct
mail, and over the internet. Our nutraceutical products include a variety of healthcare supplements, vitamins, minerals

and dietary supplements, herbal products, skin health care products, hair products, beauty products and cosmeceuticals.

On December 12, 2012, we purchased the Eugica™ brand from DHG Pharmaceutical Joint Stock Company in Vietnam.
On April 10, 2013, we completed the registration of the change of trademark owner with the relevant authority in Vietnam.
As provided in the trademark sale and purchase agreement and other relevant agreements, the sale and purchase of the
trademark occurred on January 1, 2013. We began realising revenue from the sale of Eugica™ branded products on the
same date (see Section 13.3 for details about the purchase of EugicaTM brand, including intellectual property and title

documents in relation to the products manufactured and distributed under the EugicaTM brand.)

Nutraceutical Product Product Image

Eugica™
Pharmaceutical product and herbal lozenges

On November 30, 2016, we completed acquisition of Bio-Life® brand in Malaysia. The company Bio-Life Marketing Sdn.
Bhd., Malaysia. The brand has significant presence in Malaysia apart from a some footprint in Hongkong, Taiwan, Viethnam

and Myanmar. The acquisition was done at a purchase price of Thai Baht 621.3 Million (Malaysian Ringgit 77 Million).
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11.2 Our Maxxcare™ distribution business

We believe that we are the leading international distributor of pharmaceutical and OTC products and also one of the top two distributors

of FMCG products in Myanmar. We are also the leading distributor of pharmaceutical and OTC products in Vietham and Cambodia.

We distribute pharmaceutical and OTC products to drug dispensers, including pharmacies, hospitals, and other drugs sales outlets.

In Myanmar, we distribute FMCG products through retail outlets, such as convenience stores and traditional retail channels.

We operate a total of 14 warehouses across Myanmar, Vietham and Cambodia. These warehouses are strategically located and help
us market, sell and distribute to a broad range of retailers and drug dispensers across these countries, including retail pharmacies,
hospitals and other drug sales outlets. Presently, we have a wide distribution network particularly, our Cambodia, Myanmar and

Vietnamese distribution network, which provides access to 9,900, 30,000 and 12,000 outlets respectively.

We distinguish ourselves as a distributor in part through the value-added services we provide to our principals, such as inventory
tracking and management systems, and access to valuable market data and real-time information sharing with principals. Our value-
added services help our principals to increase operational efficiency and reduce inventory and fulfillment costs and other operational
expenses, and at the same time, enhance our ability to retain principals. Our value-added services can also benefit our principals

by helping them manage their businesses more efficiently, as well as by tailoring their marketing activities to target customers.

We provide value-added services by offering our principals 3 distribution models, namely (i) conventional distribution services (or
“pure” logistics services), (i) sales and conventional distribution services and (i) marketing, sales and conventional distribution
services, of which we offer full range of services including marketing, sales, transportation, and distribution across the country on
behalf of our principals. In this regard, our distribution service generates a gross profit margin from the distribution of products,
which generally ranges from approximately 8.0% to 30.0%, varying by the level of service and the country in which we operate. In
addition, our distribution agreements with our principals may provide for differing conditions of sale and sale prices, which vary in

accordance with the type and quantity of the products to be distributed.

Our sales and marketing approach to our ultimate end-consumers is tailored according to two main product categories, namely
pharmaceutical products and FMCG products. Our FMCG products marketing team markets directly and engages in marketing
activities to promote FMCG products of our principals to supermarkets and department stores, key accounts, dealers, and others.
Our pharmaceutical products marketing team will market our principals' pharmaceutical products directly to all medical channels,
including pharmacies, hospitals, clinics, and other retailers. Each team will provide a complete package of marketing, sales and

distribution services suitable to the relevant principal and the products to be distributed on its behalf.

Our conventional distribution services involve several integrated stages that allow for enhanced efficiency and quality control of
our products at every stage of our operations from procurement to deliver to our end consumers. We purchase products from our
principals and submit these products to a quality control inspection and assist in clearing any customs and tax matters, if relevant.
We warehouse our products in a climate-controlled environment until the receipt of end consumer orders, which will then be
processed and an invoice of which will be created; then we arrange for logistics services and the timely delivery of products. The

operating process concludes with payment collection from end consumers which we remit net of our service fees to our principals.

Our advanced information technology systems allow us to collect, analyze and derive business intelligence across each of our
distribution markets. This business intelligence helps us gather and analyze our operational data, such as inventory levels and product
sales information, which are valuable to us and our principals. The strength of our information technology systems, combined with
our value-added sales and marketing services, is a source of competitive advantage and helps strengthen our existing principal and

customer relationships.
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The details of our Maxxcare™ distribution business can be summarized as follows :

(1)  Distribution through local importers : In countries that have legal restrictions regarding the import of pharmaceutical
products, nutraceutical products and FMCG products, we distribute our principals’ products by delivering them to
a local importer. The local importer will then be responsible for arranging import related documents and customs
formalities in that country. The local importer will receive a service fee which is agreed in advance. We may use

multiple local importers and we reserve our right to change the local importers we use.

We have a policy regarding the selection of local importers which focuses on their reputation and capability to

perform, and takes into account the length of their experience of working with the Company.

When the products have been delivered at the country of destination, our subsidiary office will receive the products

and distribute them to the customers through the distribution channels. This is our practice in Myanmar and Vietnam.

However, the manner in which our distribution business in Myanmar and Vietnam is operated may change if the
legal restrictions regarding the import of pharmaceutical products, nutraceutical products and FMCG products are

amended or if import control regulations cease to exist.

(2)  Direct distribution without local importers : In countries that do not have any legal restrictions regarding the import
of pharmaceutical products, nutraceutical products or FMCG products, we import the products through a subsidiary.
That subsidiary will manage the import and distribution of the products to customers through our distribution channels.

This is our practice in Cambodia and Nigeria.
1121 Myanmar

Myanmar is the largest market for our Maxxcare™ distribution business segment by revenue, accounting for 56.4% of the
total revenues of our Maxxcare™ distribution business for the year ended December 31, 2017. Our principals comprise

international pharmaceutical companies as well as FMCG companies.

In term of sales volume, we are one of the top two FMCG distributors in Myanmar. Our presence in Myanmar dates
back to 1995 and this long standing heritage, combined with our extensive distribution reach covering almost 85% of the
country, uniquely positions us to capture the significant growth expected in healthcare and consumer spending driven by
the expected economic growth in the country. According to a 2012 ADB study, Myanmar could follow Asia’s fast growing
economies and expand at between 7% to 8% a year, become a middle income nation, and triple per capita income by

2030. We were the first logistics company in Myanmar to receive an ISO 9001 certification, which we received in 2006.

We believe that our Maxxcare™ distribution business in Myanmar has significant opportunity for growth in the coming years.
In our view, the scale of our operations in Myanmar presents a high barrier to entry to potential competitors due to our
extensive infrastructure, wide coverage and our long standing history in and knowledge of the Myanmar market. We operate
customized and advanced information technology systems that provide deep insight into the Myanmar market, allowing
us to collect, analyze and derive business intelligence for our principals. We believe this represents a unique competitive
advantage for us in a market where data is difficult to obtain and makes us a partner of choice for international principals.
As Myanmar continues to open up to foreign investment and its economic prospects continue to improve, we anticipate

that our profitability in this market, both as a distributor and in selling our branded products, will continue to increase.

We have 9 warehouses, which are strategically located in Yangon, Mandalay, Mawlamyaing, Naypyidaw, Taunggyi and
Lashio. Our distribution channels has access to around 30,000 outlets, representing geographical coverage of approximately

85% of the country. We employs over 1,400 people in Myanmar.
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The following are pictures of our warehouses
and operations in Myanmar.

Our promotional activities in Myanmar

11.22 Vietnam

Vietnam is the second largest market for our Maxxcare™ distribution business and accounted for 30.8% of the total
revenues of our Maxxcare™ distribution business for the year ended December 31, 2017. We commenced our distribution
business in Vietnam in 1995 and believe we are currently the leading distributor of pharmaceutical and OTC products in
Vietnam. Most of our principals comprise of international pharmaceutical companies. Our distribution business received
ISO 9001 accreditation in 2008.

We believe our long-standing presence as a distributor in Vietnam and our ability to offer a full range of value added
services to our principals, has positioned us as one of the most competitive pharmaceutical and OTC distribution companies

in the country.

We operate a total of 3 warehouses in Vietham, which are strategically located in Hanoi, Danang and Ho Chi Minh. All of
our warehouses are certified by the Vietnam Ministry of Health. Our Vietnamese distribution network has access to 12,000

and we employ over 400 peoples in Vietnam.
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The following are pictures of our warehouses
and operations in Vietnam.

Our warehouse in Vietham

1.1.23 Cambodia

For the year ended December 31, 2017, revenue earned from Maxxcare™ distribution business in Cambodia accounted for
12.4% of the total revenues of our Maxxcare™ distribution business. We commenced our distribution business in Cambodia

in 1996 and we are the leading distributor of pharmaceuticals and OTC products in Cambodia.

Our Cambodian distribution business has pursued a targeted strategy, leveraging our distribution infrastructure and value-

added service offering to support leading global pharmaceutical companies in developing successful market-entry strategies.

We operate 2 warehouses in Cambodia, located in Phnom Penh and Battambang. Our distribution channels has access to

around 9,900 outlets nationwide. Our Maxxcare™ division employs over 250 peoples in Cambodia.
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The following are pictures of our warehouse and operations in Cambodia.

Warehouses of Mega Lifesciences Pty. Limited (Cambodia)

113 Our OEM business

In addition to manufacturing our branded products, we also engage in contract manufacturing of nutraceutical, prescription

pharmaceutical, and OTC products for third party customers.

Our OEM business allows us to diversify the sources of our revenues, and maximize our unused manufacturing capacity. This in
turn increases our productivity and efficiency of machinery usage and reduces production costs. Most of the customers of our OEM

business are long-standing customers.
1.2 Marketing and Competition
1.21 Competitive strengths and strategy

1.21.1 Competitive strengths

Our competitive strengths can be summarized as follows :
(1)  We own market leading brands in fast growing nutraceutical and pharmaceutical markets.

Our product portfolio includes market leading brands, including several top or top five ranked products by sales in

many of the product categories in Thailand, Vietnam and Myanmar.

We believe the awareness of our trusted and established brands among pharmacists, doctors and our end consumers
is critical to our products' lifecycle, demand and profitability and allows us to maintain and expand demand for our
new and existing products. The market leading position of many of our products illustrates our ability to capitalize
on the strength of our brands. We believe our brands and heritage represent a key competitive advantage in the fast

growing markets resulting from the accelerating economic development and growth in Southeast Asian.
e Efficient and targeted product development strategy driving continuous portfolio enhancement

We believe a critical component of the ongoing success and sustainable growth of our Mega We Care™ branded
products business is our ability to develop and introduce new products into our portfolio through a combination of
both in-house product development and the procurement from third parties of technical dossiers for submission
of new products for regulatory approval. Our new product development efforts are focused on identifying new
nutraceutical, prescription pharmaceutical and OTC product candidates for our portfolio, as well as the improvement
of existing products through the development of new uses, different dosages and formulation forms, new delivery

mechanisms and improved production processes.
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We deploy a market driven approach to product development and focus on leveraging our existing market position
to introduce new products in therapeutic categories in our target markets where we believe we have a competitive

advantage, as well as on extending product lines of existing products in response to changes in market demand.

Our new product development efforts have successfully leveraged our proprietary platform drug delivery technology
systems in soft gelatin capsules, including our Clearcap™ , Acticoat™ , Emulcap™ and Actisome™ technologies

which enable us to provide consumers improved product formulations with enhanced therapeutic benefits.

An example of our nutraceutical product and technological innovation is Nat B™ . Including the entire spectrum
of B vitamins in a single dosage form represents a significant formulation challenge. This difficulty usually results
in a requirement for consumers to take multiple dosages and results in low efficacy. By formulating the product
in a soft gel form, we were able to incorporate the entire spectrum of B Vitamins in a single dosage form.
Nat B™ was launched in 2005, and according to information from IMS Health as of June 2013 was Thailand’s

top ranking Vitamin B complex by sales in 2012.

Another example of our successful strategy to expand our nutraceutical product line is the use of our

Actisome™ technology to develop a soft gel capsule format that increases the absorption rate of active ingredients.

Nat C Yummy Gummyz, which we launched in the Myanmar market in 2012, is a further example of the success
of our nutraceutical line extension strategy; we built upon the success of our proven Nat C brand by modifying

the delivery form into a candy, which extended the product’s target market into the child health segment.

An example fromour OTC product development is the use of our Clearcap™ technology to develop a delivery
mechanism that modified the product format from hard tablet to a soft gel capsule containing a solution of
active ingredients. This increased the absorption rate and active ingredient efficacy. This improvement yielded a
successful result. According to IMS Health as of June 2013, the sales of Gofen™ , our soft gel capsule product,

ranked fourth in the category of non-steroidal anti-inflammatory drugs or NSAID in 2012.
Speed to market from product identification to product launch

We believe the speed with which we can bring new products to market is one of our key competitive advantages.
Our in-house product development team, outsourcing team (which is responsible for acquiring ready-made
dossiers for product registration), product registration department, in-house manufacturing facilities, and our ability
to shorten the registration time by benefiting from the Australian regulatory regime, enable us to rapidly convert

ideas into new product launches in our markets.

Our production facility in Australia enables us to shorten product launch time. Since the Australian TGA classifies
most nutraceuticals as “dietary supplements”, we can register nutraceutical products and obtain a Certificate of
Listed product (“CLP”) or a Certificate of Pharmaceutical Product (“CPP”) within 8 to 14 weeks which is shorter
than process in many countries. Once the CLP or CPP is obtained from Australian TGA, the product formulations
and technical dossiers can then be registered in other countries quickly. The decision to list a product as CLP

or CPP depends on the laws and regulations of the target markets.
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e Science-based product and marketing approach fostering strong customer and consumer relationships

We believe our sales strategy and our sales and marketing teams have significantly contributed to the growth of

both our Mega We Care™ branded products as well as our distribution businesses.

Pharmacy, retail and medical channels and our own advertising, promotion and educational activities are the key
influencers of our end consumers for our branded products. Our in-house sales and marketing teams directly
market and promote our branded products to retail pharmacies, hospitals, clinics and other medical institutions,

and retail outlets, and actively seek to strengthen the market recognition of our products.

Our sales representatives and product specialists use a science based approach to promote our products
and educate consumers. They also regularly visit customers and consumers to provide educational seminars,
updated product information and promotional materials, and attend trade shows, organize academic training and
information sessions for medical professionals, and coordinate the distribution of publications by industry experts.
We continually strengthen the quality of our sales force by training them to improve their product knowledge and
sales skills. We believe that applying our science-based sales approach to customers for both our pharmaceutical
and consumer health products has served to deepen and strengthen our customer relationships by recognizing
the particular importance of pharmacies in serving the health needs of consumers in developing markets, and is

a critical factor in building awareness of the safety and effectiveness of our branded products.

e Our reputation is built on high quality products and world-class manufacturing facilities, certified by global

regulatory agencies
Our reputation for manufacturing high quality products is a key attribute of the strength of our brands.

We maintain highly stringent quality management processes and systems, devoting significant attention to the
quality of all our nutraceutical, prescription pharmaceutical and OTC products. Our quality management systems
for our manufacturing facilities comply with the European Union guidelines for GMP for medicinal products for
humans. Our manufacturing facilities in Thailand are certified by the Australian TGA, German health authorities,
and the Thai FDA, and have received GMP certifications from 12 countries. Our manufacturing facility in Australia

has also been certified by the Australian TGA.
e We are one of the market leaders in Myanmar with a long-established and strong distribution business
We believe that our presence in Myanmar since 1995 is one of the key strengths of our business.

We are the leading distributor of pharmaceutical and OTC products and are one of the top two distributors of
FMCG products in Myanmar. The quality and scope of our services are key attractions tothe pharmaceutical and

FMCG companies whose products we distribute.

The capabilities of our Myanmar distribution business can further be leveraged to increase the market share
and profitability of our branded products business, resulting in a unique competitive advantage relative to other
pharmaceutical and nutraceutical companies. Our distribution business in Myanmar, as well as Vietnam and
Cambodia, has served as a source of competitive and market intelligence, and a vehicle to establish and maintain
relationships with retailers and drug dispensers, strengthening the position of our branded product business.
We believe our extensive infrastructure, wide coverage and our long standing history in and knowledge of the

Myanmar market will contribute to our competitive advantage.
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o We have a well-established presence in and are focused on fast growing developing country markets

We service fast growing developing markets globally with key focus in Southeast Asia and Sub-Saharan African
region. Southeast Asia continues to be the largest region contributing 84.8% of our total revenues in 2017. Our
Southeast Asian pharmaceutical andnutraceutical markets have been expanding rapidly, in line with the region’s
strong economic growth and demographic changes. Our success in building a strong market position in Southeast
Asia, and in particular Thailand, Myanmar and Vietnam, has demonstrated our ability to develop a suitable product

portfolio and implement an effective marketing strategy in a developing market environment.
e We have a unique organizational culture which drives our businesses across our markets

We have a “people first” culture that focuses on the development of our human capital. Our approach emphasises
educating and developing the skills of our managers and employees. We assist them in identifying their strengths
in order to become engaged and committed members of our organization. We manage and organize our business
in a manner that closely aligns the interests of employees, management, customers and suppliers. We place great
importance on the welfare and development of our employees. We want our workforce to be engaged in our
business, and to be dedicated to providing products that are beneficial to our end customers. We believe this
approach has driven the growth of our business across our markets and will continue to do so into the future,

and has significantly contributed to our ability to retain quality staff.

1.21.2 Strategies

Our goal is to further strengthen our position as one of the leading Southeast Asian healthcare companies.

We will focus on maintaining and building the leadership of our nutraceutical brands in Thailand, Vietham and Myanmar. We
will also seek to expand and develop market-leading positions for our prescription pharmaceuticals and OTC products in
these markets. In the longer term, we seek to enter or develop a stronger presence for our branded products in developing

countries in other Southeast Asian markets, Africa, the Middle East, the CIS and South America.

We are focused on investing in the continued strengthening of the distribution infrastructure we have established in Myanmar
to maintain and further enhance our strong leadership position, as well as to sustain our position as one of the leading

distributors in Vietnam and Cambodia.

We will also continue to contract manufacture nutraceuticals and pharmaceuticals for companies, many of whom are long
standing customers. This enhances our reputation for quality manufacturing and enables us to reduce idle manufacturing

capacity, thereby increasing our productivity and efficiency.
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The key elements of our strategy to achieve those goals are as follows :

e Grow sales and market share of our existing market leading brands

We plan to strengthen our position within our existing markets by leveraging our brand strength and awareness to
increase demand for our existing branded products. We believe active consumer promotion of the health benefits
of our products through marketing, advertising and education will support our ability to increase market share
as well as grow the overall size of our markets. At present a significant portion of our Thai budget is spent on
advertising, with a particular focus on targeting new users of our products through various channels including

internet marketing and point-of-sale presence activities.

We will seek to strengthen our presence in our existing markets through creating new customer relationships. We

intend to invest further in expanding our specialized sales and marketing team to increase our coverage of the

Promotional Activities

e Launch new branded products in our target market segments

We intend to maintain strong growth and capture market share by leveraging our brand strength and awareness to
launch both new products as well as new line extensions of existing products in our branded products segment.

Our new product focus will continue to be on nutraceutical and prescription pharmaceutical and OTC products.

Our nutraceutical new product development efforts are focused on identifying new clinically-effective and safe

product candidates, as well as creating line extensions of existing established brands.

New prescription pharmaceutical product candidates are selected based on a review of pharmaceutical formulations
which have been successful for major originator pharmaceutical companies in those therapeutic market segments
where we already have a presence, and for which patents have either expired or are due to expire in the near
term. We aim to grow our presence as a pharmaceutical company within our target markets and increase our

market share within therapeutic segments.

In OTC products, we will focus on the development and marketing of new products, including the development
of line-extensions of current brands that offer faster relief, are easy to use, which have better formulations for

self-medication.
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Expand our Maxxcare™ distribution business

We intend to grow our Maxxcare™ distribution business, particularly in Myanmar, by actively (i) working with
our existing principals; (ii) adding further principals, and (iii) investing in and developing new infrastructure. Our

approach to our distribution business is to assist our principals to grow their businesses.

We believe that our value-added services, such as inventory tracking and management systems, and access to
valuable market data and real-time information sharing with principals, benefit our principals by helping them
manage their businesses more efficiently, as well as by tailoring their marketing activities to target their customers,

and will enable us to acquire new and retain existing principals.
Enter new markets where we can successfully compete

In addition to strengthening our presence in our existing markets, we intend to selectively expand our branded
products business into new markets. We are focused on marketing our brands only in developing markets globally.
Our success in building a strong market position in Southeast Asia, and in particular in Thailand, Myanmar and
Vietnam has demonstrated our ability to develop a suitable product portfolio and implement an effective marketing
strategy in developing markets. We will selectively seek to leverage on this experience by entering new geographic
markets where we believe we can successfully compete with our brand portfolio. We have identified markets in
Africa, the Middle East, the CIS, and South America as our new frontiers. We have started building the necessary

business infrastructure in terms of people, knowledge, and product registrations in these new developing markets.
Expand margins and profitability

Our focus on controlling and reducing costs is an important element of our operating and financial performance.
We will continue to evaluate and address manufacturing and distribution cost inefficiencies. For example, we are
constantly improving the yield of our manufacturing processes so that we can reduce the consumption of key
ingredients, such as gelatin. We are focused on reducing production losses, and are in the process of further
automating our production and packaging processes. We also plan to further increase our grow profit margins

by actively managing our product mix in response to customer demand.
Selectively assess acquisition opportunities in our branded products business

We intend to complement our organic growth by selectively continuing to assess potential acquisition opportunities
to expand our Mega We Care™ branded products business, including for specific brands, trademarks and product
formulation technologies. For example, in December 2012 we entered into a contract to acquire all rights to the
market leading Eugica™ brand, including intellectual property and title documents in relation to the products
manufactured and distributed under the Eugica™ brand, from DHG Pharmaceutical Joint Stock Co. in Vietnam.
Further, in November 2016, we acquired Bio-Life® in Malaysia which is a brand owned by Bio-Life Marketing
Sdn. Bhd., Malaysia.

Continue OEM business

We plan to continue to manufacture nutraceuticals and pharmaceuticals for companies with whom we have
established relationships. Our OEM business will enhance our reputation as a high quality manufacturer.
In addition, this will enable us to increase our manufacturing capacity by maximizing the capacity of our existing
machines. We are currently introducing additional manufacturing capacity in Thailand, which we expect will be

used in OEM manufacturing.
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1.22 Target customers and sales and marketing strategy

We target middle-income end consumers through our customers or distribution channels which include retail pharmacies, hospitals
and clinics. We have established an extensive sales and marketing network across our countries of operation. Our in-house sales
and marketing team is responsible for developing marketing and promotional activities to serve both our Mega We Care™ branded

products business and the products of our principals of our Maxcare™ distribution business.
The target customers and sales and marketing strategy for our three main business segments can be described as follows :

1.221 Mega We Care™ branded products business

Within our Mega We Care™ branded products business segment, the customers of our OTC and our branded prescription
pharmaceutical products are mainly pharmacies, hospitals, clinics, health practitioners and physicians. In addition to targeting
those same customers of our OTC and our branded prescription pharmaceutical products, our nutraceutical products are

targeted at other retailers and direct to consumer channels in Thailand.

1.22.2 Maxxcare™ distribution business

The target customers (or principals) for our Maxxcare™ distribution business are international and local pharmaceutical and
FMCG companies with a need for distribution services in those countries where we have established distribution business,

most notably in Myanmar, Vietnam, and Cambodia.
1223 OEM business

The customers of our OEM supply business are those international and regional pharmaceutical companies with whom
we have an established contract manufacturing relationship. Since most of the customers of our OEM business are long-
standing customers, and as we do not expect significant growth in our OEM business, we do not envisage actively seeking

new customers for this business.
1.3 Procurement of Products or Services
1.31 Raw Material Procurement
The principal raw materials used in our manufacturing process are (i) active ingredients; (ii) excipient; (i) gelatin; and, (iv) packaging.

We maintain multiple sources for the majority of our raw materials to ensure we are not over-dependent on any one supplier, and
maintain adequate stockpiles in order to be able to substitute new suppliers without interrupting our manufacturing processes. In line
with market practice, we typically do not enter into supplier arrangements for terms of more than one year. We purchase our raw
materials through our suppliers by providing them with purchase orders for the delivery of raw materials at market prices. However,

there is one particular trademarked raw material for which we are in the process of negotiating an exclusive supply agreement.

We carefully screen and audit the key ingredient suppliers for our business. In particular, we require that our suppliers provide us
with evidence that they have all licenses and permits necessary to conduct their operations, which may include business licenses,

pharmaceutical production manufacturing permits, import registration certificates, GMP and ISO certifications or other relevant licenses.

We historically have not experienced any shortages in raw materials that significantly affected our manufacturing operations.
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The table below describes the major suppliers of our active ingredients for our top ten products.

Number of current suppliers

Product name Active ingredients P ——
Acnotin™ Isotretinoin 2
Alfacalcidol™ Alfacalcidol 3
Ferrotone™ / Ferrovit™ Ferrous fumarate 2
Folcagd >
Fish Oil Fish Oil 2
Giloba™ Ginkgo BilobaPhytosome 1
Gofen™ Ibuprofen 2
LvoinForte™ Lecitin PG s
Pyidoxine Hydrochloride .
Medto™ CaIC|tr|oI """""""""""""" s
Nat c™ Ascobic Acid 3
Calcium Ascorbate 3
Hesperigine .
Rutin 1
Sodium Ascorbate 3
PynocareWhite™ French Maritime Pine Bark Extract 1
Natural BetaCarotene >
OryzaCeramide-P 1

1.3.2 Manufacturing and production

Our manufacturing facilities produce finished products for our Mega We Care™ branded products business segment and for our
OEM business.

1.3.21 Manufacturing facilities

We manufacture a broad range of branded products, including nutraceutical, prescription pharmaceutical and OTC products.
Our manufacturing facilities are designed to ensure production of a variety of products of different quantities, sizes,
formulations, dosages, and packaging configurations while maintaining strict levels of quality control. We manufacture our
pharmaceutical products in various dosages and forms, such as tablets, capsules (both soft gels and hard gels), powder

and sachets.
We own and operate three manufacturing facilities, two in Samut Prakarn, Thailand and one in Pakenham, Melbourne, Australia.
We utilize our manufacturing facilities primarily for the production of our Mega We Care™ branded products.

In Thailand, our manufacturing facilities are located at the Bangpoo Industrial Estate, which is around 40 kilometers away

from the Suvarnabhumi International Airport, in the following locations :

e 384 Soi 6, Pattanakarn 3 Road, Bangpoo Industrial Estate, Samut Prakarn 10280, Thailand (the “Soi 6 Facility”)

which produces capsules (in the forms of soft gels and hard gels), and sachets; and

e 515/1 Soi 8, Pattanakarn 3 Road, Bangpoo Industrial Estate, Samut Prakarn 10280, Thailand (the “Soi 8 Facility”)

which produces hard gel capsules, tablets, and sachets. (soft gels capsules shall be able to produced in the nearly future).
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Our facility in Pakenham, Melbourne, Australia (the “Pakenham Facility”) manufactures hard capsules, tablets, and powders.

Soi 6 Facility Soi 8 Facility Pakenham Facility

1.3.22 Production capacity

Our manufacturing facilities in Thailand for soft gel capsules are one of the largest such facilities in Southeast Asia and our
Australian facility mainly producing powders. We are amongst very few companies who manufacturing medicinal supplements

using pharmaceutical standard plant, re-enforcing our commitment to impeccable quality standards.

Our current manufacturing facilities can support higher production volumes to meet demand for the next three to five years,

without any significant incremental or investment cost.

Thailand : Our total annual manufacturing capacity as at December 2017 based on double shifts working and considering
necessary downtime stands at, 3.8 billion soft gel capsules, 116.7 million hard gel capsules, 339.0 million tablets and 36

million sachets.

Australia : Our total annual manufacturing capacity as at December 2017 based on single shift working and considering

necessary downtime stands at, 817.7 metric tonnes of powder, 28 million hard gel capsules and 200 million tablets.
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1.3.23 Manufacturing process

We manufacture our pharmaceutical products in various dosages and forms, such as tablets, capsules (both soft gels and hard gels).
The manufacturing process varies from product to product but can be broadly categorised into two categories : the manufacturing

process for soft gel capsules and the manufacturing process for tablets. Each of these processes are described in further detail below.
Soft gel Capsules

The production process for softgel capsules is set out in the diagram below.

Manufacturing Process for Soft Gel Capsules

The manufacturing process for soft gel capsules can be summarized as follows:

STEP 1:
RAW MATERIAL HANDLING

Seiving and screening Weighing
Filtration and transferring

STEP 2.1: STEP 2.2:
GELATIN PREPARATION MIXING AND FILL MATERIAL

Melting Deaeration PREPARATION
Coloring and Viscosity Control Mixing, Milling Deaeration

STEP 3:
ENCAPSULATION

Encapsulatio Encapsulation
Tumble Predrying

STEP 4:
DRYING

Drying by tray and tumble drying

STEP 5:
INSPECTION AND POLISHING

Drying by tray and tumble drying

STEP 6:
PACKAGING

Blister Packing Bottle Filling
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Each step of manufacturing process can be summarized as follows :
Step 1 : Raw material handling

All raw materials are sourced from the Company’s examined and approved list of suppliers. Upon receipt, the containers
are inspected for damage and integrity, checked against the purchase order and all import documents are reviewed along
with the certificate of analysis. A goods receipt note is then issued and sent to the quality control (“QC”) department.

The QC department then carries out sampling and analysis of the raw materials. Upon approval of the raw material, it can

then be used by production.

Raw material handling room Raw material handling

Step 2.1 : Gelatin Preparation

Raw granular gelatin is mixed with glycerine and water. Coloring agent can also be added at this stage. Glycerine acts as
a plasticizer in the gelatin compound. Other plasticizers can also be used either alone or in combination with glycerine,
such as sorbitol. The proportions of each ingredient involved in the mixture are considered carefully as the shell material
needs to be adapted to formulation and/or environmental requirements. For instance, the gelatin recipe may need to be

adjusted to account for acidity, water content of the fill material, or for climates with high humidity.

After the ingredients are combined, the mixture is placed into a reactor called a gelatin melter. The reactor, which is
surrounded by a thermal jacket, heats the mixture while a very high torque mixer stirs it under vacuum. At this stage,
approximately 40% of gelatin mixture consists of water. This process takes around 1 hour until the gelatin turns into a
molten liquid mass. As soon as the liquid gelatin mass is ready for the encapsulation process, it is transferred to ground
heated tanks which are wheeled into the main encapsulation machine room. It is critical to keep the liquid gelatin warm
before or during the encapsulation process, otherwise it will cool and solidify. It is critical to plan and schedule the gelatin

production in terms of time and required quantities.

Reactor for gelatin preparation
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Step 2.2 : Mixing and fill material preparation

The active and inactive ingredients (e.g. medicines, vitamins and other products) are weighed in accordance with the required
formula and mixed step by step as per the manufacturing process. A homogeneous fill material plays a vital role to ensure
product quality. Various equipment are available, such as processing tanks, high-shear mixer, homogenizer and variety of

mills for this purpose. There are various types of fill materials, such as oil mixture, paste, solubilised mixture or emulsions.

Natural or artificial flavours and sweeteners are used for taste enhancement. These can go into fill or gelatinmixture.

Fill material mixer

Step 3 : Encapsulation

Encapsulation is the manufacturing process that brings the gelatin shell and the fill material together to form softgel capsules.
It takes place in a closed environment called a clean room (Class D) which has controlled temperature and humidity. The

gelatin shell and fill material are brought together simultaneously in the encapsulation machine.

During the encapsulation process, a pump delivers the warm gelatin mixture over two chilled drums which are located
at both opposite sides of the machine, through a spreader box that sits over each drum. The warm liquid gelatin mixture
flows over the drums and this transforms the liquid gelatin into two ribbons of gel. The left and right ribbons pass over
rollers which feed them through two die rolls. These die rolls determine the shape and size of softgels and cut the Softgel

shell from the ribbons as they turn around.

Simultaneously, a sensitive and high accuracy positive displacement pump delivers the fill material into a heated wedge
which sits between rotary dies. This wedge injects the fill material into the die cavities between ribbons just right before

the die rolls cut the ribbons and seal the two halves together, before dropping themonto a tray.

Encapsulation machine Encapsulation process
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Step 4 : Drying

The purpose of the drying process is to decrease the water content to create hard and durable finished softgel capsules
ready for packaging. The drying process requires an environment with low relative humidity in the air and low temperature.

This process is divided into two stages.

e The first stage is performed by a tumble dryer consists of sections. This equipment tumbles the softgels for 40 minutes

and removes approximately 35 percent of the water content in the softgel capsules.

e In the second stage, softgel capsules are spread on stackable trays and transferred to the drying room or tunnel where

high air flow exists and they stay around 24 to 48 hours or until the softgels become hard enough. This process is

called manual drying. The temperature in the drying room is below 30 degree Celsius and humidity is around 20% RH.

Tumble dryer Manual drying

Step 5 : Inspection, product testing and polishing

After drying, all capsules are visually inspected on an inspection table. Any misshaped, damaged and/or not fully filled
capsules are removed and rejected. Two to three percent of the productsis an acceptable rejection rate. The final step
before packaging is to clean and polish the softgel capsules to remove oil that the capsules may have on their exterior

skin. If required, products are sent for printing the brand name on the capsules using edible inks.

Inspection process

Step 6 : Packaging

There is no difference between packaging softgels and tablets or hard capsules. All bulk products are stored in bulk stores

having controlled temperature (20-25 degree Celsius) before it goes for either blister or bottle packing.

Packaging process
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Manufacturing process for solid dosage products (such as tablets, hard capsules and powder)

The manufacturing process for solid dosage products is set out in the diagram below.

STEP 1 :
RAW MATERIAL HANDLING

Seiving and screening Weighing
Filtration and transferring

STEP 2 : STEP 2 : STEP 2 :
WET GRANULATION DRY GRANULATION DIRECT COMPACT
PROCESS PROCESS PROCESS
Blending Drying Blending, Compaction Blending
granulation Dry granulation Lubrication
and Lubrication Lubrication

STEP 3 :
In process granule /
powder

Tablet Hard capsul Sachet

Compression Filling Filling

Coating

STEP 4
PACKAGING

Blister Packing Bottle
Filling Cartoning
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Each step in the solid dosage manufacturing process can be described as follows :
Step 1 : Raw material handling

(1) Al raw materials are sourced from approved manufacturers. Upon receipt, the containers are inspected for damages
and integrity, checked against the purchase order and all import documents reviewed along with the certificate of
analysis. A goods receipt note is then issued and sent to QC department. The QC department then carries out
sampling and analysis of the raw materials. Upon approval of the raw material by the QC department, the raw

material is ready for use by production.

(2)  All the raw materials as per Batch Production Record are dispensed and sifted through a required sieve using a

vibrosifter machine.
Step 2 : Wet Granulation Process/ Dry Granulation Process/ Direct Compression Process
(1)  Blending :

The blending of raw material can be performed by following three methods.

e As per the blending of raw material for wet granulation process, active and inactive ingredients are mixed in high

shear mixer granulator for specified time in accordance with the relevant formula.

e As per the blending of raw material for dry granulation process, all the sifted raw material can be mixed and
compacted through compactor. After that, it shall be mixed in double cone blender or swing mixer, (Depending

On The Product), for a specified time in accordance with the relevant formula.

e As per the blending of raw material for direct compaction process or hard encapsulation, all sifted raw material
can be mixed in double cone blender or swing mixer (Depending On The Product). The material in the form of

powder shall then be processed through direct compaction or hard encapsulation process.

(2)  Binder Preparation :

The binder solution can be aqueous or non-aqueous, depending on the product requirements. The binder solution is

prepared by addition of binder (Solute) into solvent in a stainlesscontainer under stirring until it dissolves completely.
(3)  Granulation :
There are two types of granulation :

e Dry granulation. Dry granulation is adopted for moisture and heat sensitive products. For such products, after the
mixing of all raw materials, the products are passed through roller compactor to form solid compacts (Flakes).

The flakes are then reduced to the desired size of granules.

e Wet granulation. The wet granulation process is completed using a high shear mixer granulator. After mixing of
all active and inactive material, the binder solution is added with impeller and chopper until a dough is formed.

Thereafter, the dough is subject to wet milling through a suitable screen to produce the wet granules.

e Products that require direct compression do not need to follow this process.
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(4)  Drying and sizing of granules :

Following granulation, the wet granules are dried using Fluid Bed dryer equipment. Wet granules are fluidized in
hot air current at controlled temperature to achieve dried uniform granules. This process is continued till desired
moisture level is achieved. The dried granules are then processed by a multimill/dry granulator with a suitable screen

to create uniform sized granules.
(5)  Lubrication :

The dried granules are mixed with presifted lubricant in a double cone blender or a swing mixer for a specified time.

Mixer granulator Drying using fluid bed dryer

Step 3 : Compression into Tablet/Hard Capsules/ Sachet
(1)  Tablet :

e The lubricated granules are compressed into tablets using a rotary compression machine. The desired size, shape
and weight of tablets is achieved using suitable tooling as per the product requirement. During compression,
tablets are dedusted and passed through metal detector. All the physical parameters of the tablets are checked

and recorded at fixed time intervals in Batch Production Record.

e Film coating of core tablets is done by automatic film coating machine. The coating dispersion is prepared
by addition of coating polymer into solvent under stirring until homogenous dispersion is formed. The coating
dispersion is then passed through colloid mill. The core tablets are loaded into coating pan. The air inlet, air
outlet, pan rpm, blower temperature, spray gun position, spray rate is adjusted as per a Batch Production record

and spraying is continued until the desired percent weight gain is achieved.
e The core or coated tablets are 100% visually inspected on inspection table. Any defective tablets are removed.

(2)  Hard Capsule :

The powder or granules are prepared in similar manner to the tablet manufacturing process. The powder or granules
are filled into hard gelatin capsules in required capsules sizes using an automatic capsule filling machine. During

filling, temperature and humidity is controlled as per product requirement.

(3)  Sachet Filling (Sachet) :

The powder or granules are prepared in a similar manner to the tablet manufacturing process. The powder or granules
are filled into sachets using an automatic sachet filling and sealing machine. During filling, temperature and humidity

is controlled as per product requirements.
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Dry granule rotary compression machine Mixer for direct compression

Compression into tablet Tablet coating
Step 4 : Packaging

Core or coated tablets are packed in clear or opaque PVC/PVAC blister, Alu-Alu blister or bottles in accordance with

product requirements, followed by secondary packaging into carton and delivery to the shippers.

The capsules are then inspected and packed into suitable blister or bottles as required, followed by secondary packaging

into carton and delivery to the shippers.

The sachets are then inspected and packed in suitable cartons and for delivery to the shippers as required.

Packaging Labeling
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1.3.24 Outsourced manufacturing

We generally prefer to use our own manufacturing facilities in Australia or Thailand to manufacture our branded products.
Approximately 70% - 75% of our branded products are manufactured in our own manufacturing facilities. However, there are

a number of specific situations where we must or may elect to outsource manufacturing. We outsource the manufacture of :

(1) Injectables, Effervescents and Other products which cannot be produced at our own manufacturing facilities as well
as some of our food supplements. For example, Nat C Yummy Gummyz, lozenges, cheweable products and other

formats including effervescent products; and

(2)  Prescription pharmaceutical products for which we have acquired the dossier used to register the product from
other pharmaceutical companies that develop such products, and products under licensing agreements with other

companies.

1.3.2.5 Quality management

At each of the above steps, we undertake rigorous quality assurance procedures to ensure that our products and

manufacturing equipment are free from any defects.

We maintain highly stringent quality management processes and systems, devoting significant attention to the quality of all
our nutraceutical, prescription pharmaceutical and OTC products. Our quality management processes and systems for our
manufacturing facilities follow the European Union GMP guidelines for medicinal products for humans. Our manufacturing
facilities in Thailand and Australia are certified by the Australian TGA, German health authorities, and the Thai FDA, and

have received GMP certifications from 11 countries in total.

We follow these stringent quality standards, typically earmarked for the manufacture of prescription pharmaceutical and
OTC products including nutraceutical products. This high benchmark is a critical component of our business strategy
allowing us to offer high quality branded products marketed through a science-based approach. We employed over 160

employees across our quality management functions.
A brief description of our quality management, GMP and quality control processes and systems is given below.

Quality management is an all encompassing concept, covering all matters which individually or collectively influence the
quality of the product. The objective of our quality management system is to ensure that products are manufactured
through a process which involves designing, planning, implementing, maintaining and continuously improving a system
that allows the consistent delivery of products with appropriate quality attributes. Our GMP and quality control processes

are integral to our quality management.
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GMP is an essential component of our quality management system. GMP ensures that products are consistently produced
and controlled to the quality standards appropriate to their intended use and as required by their respective marketing

authorization or clinical authorization or product specifications. Basic requirements of our GMP include :

(1) clear definition of all manufacturing processes;

(2)  systemic review of all information to ensure all products are of required quality and comply with their specifications;
(3)  validation of critical steps in the manufacturing processes and any significant changes;

(4)  provision of all necessary facilities including :
e appropriately qualified and trained personnel;
e adequate premises and space;
e suitable equipment and services;
e appropriate materials, containers and labels;
e approved procedures and instructions, in accordance with the pharmaceutical quality system; and

e suitable storage and transport.
(5) clear and unambiguous written instructions and procedures;
(6)  ensuring procedures are carried out correctly and operators are trained to do so;

(7)  recording all required steps which demonstrate that the defined procedures and instructions were in fact taken and

that the quantity and quality of the product was as expected;

(8)  recording significant deviations, investigation with the objective of determining the root cause and implementation

of appropriate corrective and preventive action;

(9)  recording information in a comprehensible and accessible form which allows the complete history of a batch to be

traced;
(10) distribution minimising risk to product quality and accounting of good distribution practice;
(11) system available to recall any batch of product, from sale or supply; and

(12) examination of product complaints, investigation into the causes of quality defects and appropriate measures taken

in respect of the defective products and to prevent reoccurrence.

Quality control is integral to our GMP and involves the establishment of testing facilities, recruitment of trained personnel
and validation of testing methodologies. Samples are taken at various stages of the manufacturing process, and include raw
materials, packaging products, intermediate and finished products, by trained personnel. These samples are tested using
approved methodologies and the results are assessed against specifications. The product is released for sale only after
certification by a qualified person. Detailed records of the sampling, inspection and testing process along with reference

samples are retained to permit future examination if necessary.

We strictly comply with the laws and regulations relating to manufacturing procedures and quality control and we pass tests

in regard to manufacturing quality and facility quality by government agencies and other quality control related agencies.
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1.3.3 Environmental impact

Our pharmaceutical manufacturing operations in Thailand and Australia are governed by national, provincial and local environmental

laws, rules and regulations.

The relevant environmental laws, rules and regulations applicable to pharmaceutical manufacturers in Thailand include provisions
governing air emissions, water discharge, prevention and treatment of sewage and exhaust fumes and the management and disposal
of hazardous substances and waste.The primary wastes generated from our pharmaceutical manufacturing processes are air emissions,

waste water, alcohol and other waste, which are generated in compliance with all applicable environmental laws, rules and regulations.

We believe we are currently in compliance in all material respects with applicable national, provincial and municipal environmental
laws, rules and regulations in Australia and Thailand in respect of our manufacturing facilities, and we have obtained all the relevant

government approvals in relation to our operations.

We have never been subject to any lawsuit against us in relation to environmental law violations (in the past and at present). However,
we cannot predict the impact that unforeseeable environmental contingencies or new or amended laws, rules or regulations may

have on us or our production facilities.

1.4 Regulations related to our Business Operations

1.41 Regulatory framework in respect to the manufacturing and sale of our products
1411 Overview

As a developer, manufacturer, marketer and distributor of pharmaceutical and consumer health products, we are subject
to regulation and oversight from regulatory authorities in the markets in which we are present. Our products are treated
either as food or drug products, the manufacture and sale of which requires both registration and licensing by government
agencies in each of the countries in which we operate.We had obtained all necessary licenses, registrations and permits
to manufacture and sell our nutraceutical, prescription pharmaceutical and OTC products of our Mega We Care™ branded
products business. In addition, our Maxxcare™ distribution business had obtained all necessary licenses, registrations and
permits to sell and distribute ournutraceutical, prescription pharmaceutical, and OTC products, as well as FMCG products

for both our Mega We Care™ branded products business and our principals.

14.1.2 Good Manufacturing Practice

GMP is a set of principles, requirements and procedures for manufacturing pharmaceutical products to ensure the quality
necessary for human consumption. GMP covers quality management and control, requirements regarding personnel, premises
and equipment, documentation, product manufacturing, contracts for product manufacturing and analysis, storage practices,
reclamation, product withdrawal and self-monitoring. A basic underlying premise of GMP is that quality cannot be tested
in the finished batch of production but must be built into all stages of the pharmaceutical manufacturing process. Most

markets in which we operate require us to comply with GMP standards set by local regulators.

1.4.1.3 ASEAN harmonization of pharmaceutical registration

Our Southeast Asian markets contributed 84.8% of our total sales for the year ended December 31, 2017. Within Southeast
Asia, our Key Markets, comprising markets in Thailand, Myanmar, Vietnam, contributed 69.0% of our total sales for the

year ended December 31, 2017.

Thailand, Vietnam and Myanmar, along with Singapore, Malaysia, Philippines, Indonesia, Cambodia, Brunei and Laos, are
members of ASEAN. ASEAN was established to promote regional economic unity and cooperation, and aims to create a

free trade area and a single market by 2015.
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Part of the ASEAN trade initiative includes a public health and pharmaceutical harmonization scheme, which includes
developing harmonized guidelines for the regulation of pharmaceuticals and a unified format of drug registration applications,
the ASEAN Common Technical Dossier (“ACTD”). For this purpose, an ASEAN Common Technical Requirements was also

prepared and approved by the group countries to serve as a foundation for ACTD.

Thailand was among the first group of countries to implement the ACTD, which it implemented in 2009 by virtue of the
Notification of the Thai FDA regarding the Complete Implementation of ASEAN Harmonized Products on Pharmaceutical
Registration dated 2 November 2007. There are 4 parts to ACTD application : Part | — Administrative Documents; Part
Il - Quality Documents; Part Ill — Pre-clinical Documents; and Part IV — Clinical Documents. Part | is comprised of three
sections, which respectively provide (i) an introduction to the product; (ii) an overview of the contents of the whole dossier;
and (iii) a prescribed application form to which relevant certificates and approvals are provided. Part Il contains three
sections which address the quality of the product, the manner in which it is manufactured, and any studies in relation to
the product. As Part Ill and IV are relevant only to new prescription pharmaceutical products (i.e. not generic, off-patent

products), these parts do not apply to our products which are under development.

We believe the proposed ASEAN public health and pharmaceutical harmonization scheme represents a future opportunity
for us to further improve the speed, efficiency and cost effectiveness of its new product development and registration
initiatives within Southeast Asia and will enable us to more effectively leverage our product portfolio across all Southeast

Asian markets.

Although the ACTD guidelines are uniform throughout ASEAN, the interpretation of the guidelines remains country-specific.

This has led to variations in the content of the ACTD applications from country to country.

The following sections outline the key laws and regulations we are subject to in our Key Markets and Australia and approvals

obtained in other jurisdictions, including the implementation of the ACTD in each of our key Southeast Asian markets.
1.4.2 Regulatory Regime in Thailand
All drugs and foods sold in Thailand are regulated by the Thai FDA, which is administered by the Ministry of Public Health.
The following are the key laws and regulations to which our operation are subject to in Thailand.

1421 Drugs Act B.E. 2510 (as amended) (the “Drugs Act”)

The Drugs Act regulates all “drugs”, as defined within the Drugs Act. The definition of “drugs” includes (i) substances
intended for use in the diagnosis, treatment, relief, cure or prevention of human or animal illness, (i) pharmaceutical
chemical substances or semi-processed pharmaceutical substances, (iii) substances intended to produce an effect on
health, structure or any functions of a human or animal body, and (iv) substances notified by the Ministry of Public Health,

but excludes any edible item categorized as food.

Our OTC and prescription pharmaceutical products and many of our nutraceutical products fall within the definition of

“drugs” under the Drugs Act.

The Thai FDA, through the Drug Commission, is the main regulatory body responsible for the administration of the Drugs Act.
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The key regulations which apply to our OTC and prescription pharmaceutical products and those nutraceutical products

that are classified as drugs are described below.
(1) Licensing, manufacturing and importation

Drug manufacturers must hold four licenses, namely (i) a conventional drug import license, (ii) a conventional drug

production license, (iii) a traditional drug import license and (iv) a traditional drug production license.

In order to obtain a conventional or traditional drug production license, a drug manufacturer must submit its
manufacturing plant’s layouts for Thai FDA’s approval. The Thai FDA will then inspect the plant, and, if the plant
meets the Thai FDA’s requirements, a drug production license will be issued. Once issued, the drug production

license must be renewed annually.

As for the conventional or traditional drug import license, the Thai FDA will inspect the drug storage premises of
the manufacturer to ensure that the storage premises meet sanitary, air ventilation and safety requirements so as to

maintain the quality of drugs. Once issued, the drug import license must also be renewed annually.

We have duly obtained all necessary drug production licenses and drug import licenses from the Thai FDA in respect

of conventional and traditional drugs.

The Notifications of the Ministry of Public Health issued under the Drugs Act regarding the details of the measures
and procedures for drug manufacturing require that drug manufacturing facilities comply with the relevant GMP
guidelines in order to ensure that the drug and its manufacture meet standards of quality, efficacy and safety. Our

Thailand manufacturing facilities have obtained certificates and comply with the terms of GMP guidelines.
(2)  Registration and Categories of Drugs

In addition to the above licensing requirements, drug formulations must be registered with the Thai FDA by drug
manufacturers or importers prior to the manufacturing or import of such drug. After a drug import license or a drug
production license has been obtained (whether for a conventional or traditional drug), the formulation of the drug is
lodged with the Thai FDA for registration. Once a registration certificate for the drug has been issued, the drug may

be produced or imported, as the case may be.

There are six categories of drugs with differing registration requirements : (i) generic drugs, (i) new drugs, (iii) new
generic drugs, (iv) narcotic drugs, (v) biological drugs and (vi) traditional drugs. The registration requirements for
these different drugs categoriescanbe summarized as follows :

e Generic drugs are those products which were registered prior to 1989.

e New drugs are those products which are submitted for registration after 1989.

e New generic drugs are new versions of generic drugs.

e Narcotic drugs

e Biological drugs are new biological products or conventional biological products.

e Traditional drugs are herbal medicines and modified herbal medicines.

From our experience, registration of drug formulations generally requires 12 to 18 months from the time of initial

application.

We hold registrations for all of the products we sell in Thailand, as required by law.
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(3)  Inspection

The Thai FDA regularly conducts inspections of drugs factories, and requires drugs to be submitted for laboratory
testing. In the event of any violation of the requirements of the Drugs Act, the manufacturer may be subject to

prosecution or be required to conduct a product recall.
(4)  Labeling and advertising

In addition to licensing requirements and formulation registration as stated above, drugs in Thailand are also subject
to labeling and advertising requirements. For instance, some drugs must be accompanied by usage instructions

and warning statements on the drug label. In addition, any form of advertisement must be approved by Thai FDA.

1.4.22 Food Act B.E. 2552 (as amended) (the “Food Act”)

The Food Act regulates all edible “food” substances, as defined within that Food Act. The definition of “food” within the
Food Act includes any edible item, but excludes any edible item which is categorised as a drug or medicine in other

legislation (such as the abovementioned Drugs Act).
The Thai FDA, through the Food Commission, is the main regulatory body responsible for the administration of the Food Act.

Some of the Company’s nutraceutical products described in section 3.1.1, fall within the Food Act definition of “food”.

As such, our import, manufacture, and marketing of some of our nutraceutical products is regulated under the Food Act.

The Food Act establishes a Recommended Dietary Intake (“RDI”) chart, containing recommended daily consumption
standards for vitamins, minerals and/or other ingredients. In addition, the Notification of Ministry of Public Health No.293
regarding Nutraceutical Products stipulates that vitamin and mineral content of nutraceutical products shall not exceed the
maximum content specified in nutrient lists for RDI. In other words, if the vitamin and mineral content of any nutraceutical

product exceeds the relevant RDI threshold, such nutraceutical products shall be regarded as “drugs” under the Drugs Act.
The key regulations which apply to some of our nutraceutical products are described below.
(1) Licensing, manufacturing and labeling

Food manufacturers regulated under the Food Act must obtain two licenses prior to the commencement of its

business activities, namely, (i) a food production license and (i) a food import license.

In order to obtain a food production license, a food manufacturer must submit its manufacturing plant’s layouts for
Thai FDA approval. The Thai FDA will then inspect the plant, and, if the plant meets the Thai FDA’s requirements, a

food production license will be issued. Once issued, the food production license must be renewed every three years.

As for the food import license, the importer must submit its food storage premise’s layout for Thai FDA approval.
In this respect, the Thai FDA shall determine whether or not the storage premise has complied with sanitary, air
ventilation, and safety requirements. In addition, there must be sufficient equipment for the storage and preservation

of food. Once the food import license has been issued, it must be renewed every three years.

In addition, certain food products prescribed by the Thai FDA must be registered with the Thai FDA prior to their
import for sale in Thailand. The imported food products are generally required to have standard labels affixed. Nutrition
labeling is also required for certain products. According to the regulations issued by the Ministry of Public Health,

the manufacture of specified classes of foods must also comply with GMP standards.
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We have complied with the foregoing requirements and have duly obtained a GMP certificate which certifies that
our manufacturing facilities conform to the Code of Practice issued by the Ministry of Public Health. This Code of
Practice, which specifies general principles of food hygiene, was issued in accordance with international standards

for the manufacture of food supplements.
(2)  Registration and categories of foods

The registration of foods in Thailand fall into 4 categories, comprised of :

e Specially Controlled Foods are foods which require product registration. The production of specially controlled

foods must comply with quality standards, specifications, packaging, and labeling requirements, as well as other
aspects of good manufacturing practices. Examples of such foods are infant foods and weight control foods.

e Standardized Foods are foods whose quality and labeling must comply with the standard requirements, but for

which registration is not required. Foods in this category are mainly locally-produced food from small-scale or
household industries.

e Labeled Foods are foods which expose a lower risk of hazard to consumers’ health. The regulation of such foods
mainly focus on the labeling of the foods in order to avoid consumers being misled (i.e. irradiated foods, chewing
gum, candy, bread and sauces in sealed containers).

e General Foods are foods which are not listed in the categories above. As this includes raw food, cooked food,
preserved or non-preserved food, registrations are not required. Nevertheless, the production of general foods is

controlled and monitored for hygiene, safety, labeling and advertisement.

Only specially controlled foods require production registration before their production or import. The registration of
specially controlled foods generally takes 3 to 6 months from the time of the initial application, in cases where the

product contains an ingredient which has been registered before. In other cases, registration may take up to 18 months.
(3)  Inspection

The Thai FDA regularly conducts the inspection of food factories and premises, and subjects food products for

laboratory testing. In the event of violations, product recall and/or prosecution may be carried out.
(4) Labeling and advertising

In addition to licensing, manufacture and import control, foods in Thailand are subject to labeling requirements. Any
products which (i) have nutritional or health claims, (ii) target specified consumer groups in sale promotions, or (jii)
which have been subject to Thai FDA natification as requiring nutritional labeling, must bear standardized nutritional

labels. In addition, any form of advertisement through any public medium is subject to approval from the Thai FDA.

1.4.2.3 Price of Goods and Services Act B.E. 2542 (the “Price Control Act”)

The Price Control Act regulates the distribution prices of the controlled goods or services. The Central Price of Goods
and Services Committee (the “CPS Committee”) has authority to determine the maximum sale or distribution prices of
the controlled goods or services, and may require for the declaration of the amount, place of storage, costs, expenses,

production plan, distribution plan and the methods for distribution of the controlled goods or services.

In general, types of the controlled goods and services shall be annually prescribed by the Notification of the CPS Committee,
which currently include, among others, (i) product contain oil or fat from plants and animals, (ii) drugs, and (jii) products
in sealed containers. In addition, upon the products being prescribed as controlled goods, the CPS Committee shall have

further discretion to determine the pricing control mechanism of such products within the aforesaid scope of its authority.

As a consequence, the pricing of certain of our products which are subject to the price control of the CPS Committee may

not be discretionarily increased. As of December 31, 2014, the Company has not been materially affected by such controls.
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1.4.24 Public Health Act B.E. 2535 (“Public Health Act”)

The Public Health Act regulates the activities and operations which may be harmful to “public health”, as defined under
the relevant Ministerial Regulations. The production of certain kinds of food and drugs which are deemed to be harmful
to public health requires a license from the local authority in the area that the factory is located (“Public Health License”).
We, as a prescription pharmaceutical, OTC and nutraceutical products manufacturer, are required to comply with the
Public Health Act.

Applications for Public Health License must be sent to the local authority, which then examines the application to ensure

that certain conditions regarding sanitation and other standards are met.

All licenses issued under the Public Health Act are valid for one year from the date of issuance. Upon receipt of the
application, business operations may continue unless an order is issued from local officials to cease operations. Local
regulations govern the rules, procedures and conditions for the application to renew the license. We currently hold such

a license.

Section 65 of the Public Health Act prescribes penalties for non-compliance with the provisions of the said act. If the
relevant fees for the operations of the business are not paid a fine at a rate of 20% of the outstanding amount in fees
shall be added to the overdue amount. If the such fees and their outstanding amounts have not been paid or are overdue
for more than two periods, the local official may order the business operation of the defaulting business operator to cease

until such outstanding fees have been paid in full.

1.4.25 Investment Promotion Act B.E. 2520 (the “Investment Promotion Act”)

The Investment Promotion Act provides tax and other economic incentives to Thai and foreign companies in order to

stimulate investment in Thailand.

The Investment Promotion Act is chiefly administered by the BOI. In general, the BOI will promote and grant BOI certificates
for projects that will stimulate the Thai economy (or specified areas thereof), create employment, reduce environmental
impacts and develop Thailand’s infrastructure. The BOI is also empowered to grant a wide range of fiscal and non-fiscal
incentives. The investment incentives that the BOI grants to a particular project, and the period for which those incentives

will subsist, are specified in a BOI certificate.

We have received three BOI certificates in respect of our Thailand manufacturing facilities, two of which have expired.
Our most recent BOI certificate, BOI certificate No. 1996(2)/2012 dated July 31, 2012, covers soft gel capacity from both
production lines installed in our Soi 6 Facility between 2008 and 2010, as well as the new production lines being installed

at our Soi 8 Facility.

The investment privileges granted to us contained in our third BOI certificate are as follows :

(i) exemption from import duties on machinery;

(ii) exemption from import duties on the raw materials and components for the manufacturing of the products for export;

(i)  exemption from corporate income taxes (tax holiday) for 5 years with permission to carry forward losses and deduct
them as expenditure from the net profit earned for up to 5 years after the end of the income tax holiday period; and

(iv)  exclusion from taxable income of dividends derived from the Company during the tax holiday and paid out during

tax holiday period.
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143 Regulatory Regime in Vietnam
The following are the key laws and regulations to which our Vietnam operations are subject.
(1)  Licensing

Mega Lifesciences Vietnam Limited (“Mega Vietnam”) requires, and holds (save for those that are pending approval),

the following licenses or authorizations to conduct its operations :

Purpose of license/

License/authorisation o Date of approval
authorisation

Investment certificate Authority to trade. July 3, 2000 July 3, 2020
Certificate of announcement Required for each food Mega Vietnam has a Varies for each food
on conformity with product traded by Mega certificate for each food product.

regulations on food safety  Vietnam. product in which it trades.

The relevant approval
date varies for each food
product.

Certificate of satisfaction of Required for storage of July 11, 2016 Perpetual

drug trading conditions drugs at Ho Chi Minh City

warehouse.

(2)  Import controls

Vietnamese law provides that a foreign company (such as Mega Lifesciences Public Company Limited and Mega

Lifesciences Pty Limited) cannot export its pharmaceutical products directly into Vietnam.

In order to export drugs indirectly from abroad, the foreign company must obtain a license for “operation in medicine
and pharmaceutical materials in Vietnam” (“Foreign Vietnamese Pharmaceutical License”) from the DAV and then
conduct the export of drugs into Vietnam through a duly licensed Vietnamese entity. Mega Lifesciences Public
Company Limited and Mega Lifesciences Pty Limited each hold a Foreign Viethamese Pharmaceutical License.
These such licenses expire on May 16, 2018. These licenses permit Mega Lifesciences Public Company Limited and
Mega Lifesciences Pty Limited to export functional foods, certain pharmaceutical products and medical devices (i.e.

alternative medicines and herbs) into Vietnam through a duly licensed Vietnamese entity, such as Mega Vietnam.
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Price controls
In Vietnam, the prices of pharmaceutical products in Vietham are managed in accordance with the following principles :

(A) entities engaging in pharmaceutical products business (including manufacturers, exporters, importers, wholesalers,
retailers etc) can set prices for pharmaceutical products but subject to the ‘inspection’ and ‘control’ by the

relevant Government agency; and
(B) the relevant Government agency may apply measures to stabilize drug prices.

Joint Circular 50/2011/TTLT-BYT-BTC-BCT issued by the Ministry of Health, the Ministry of Finance and the Ministry
of Industry and Trade dated December 30, 2011 on the management of drug prices (“Circular 50”) provides for

‘inspection’ and ‘control’ measures which may be exercised by the relevant Government agency, which include :

(i) The requirement that regulated entities declare prices of pharmaceutical products (including, import price,
wholesale and retail prices) prior to the first circulation to the market of such products. If the regulated entity

seeks to change the price of the relevant product, the declaration must be renewed.

(i)  Wholesalers and retailers must list the prices by way of public notices on boards, papers or other means placed,
hung or stuck at sale places convenient for customers’ observation. Prescription products must not be sold at

a higher price than the displayed price.

Circular 50 also provides for the procedures for declaring the prices of drugs imported from foreign countries or manufactured

domestically. The procedures for declaring the prices of drugs manufactured outside of Vietham are as follows :

(i) The price of a product must be declared following its registration and prior to the product being first circulated.

Any change to the declared price requires the price declaration to be renewed.

(i) The price declaration dossier must be made in the form prescribed in Circular 50. The price declaration dossier

will be made in two sets, one set is submitted to the DAV and the other is for filing.

(iii) The price declaration renewal dossier will be made in two sets, one of which is submitted to the DAV and
the other is for filing. The dossier will consist of (i) request letter for a price declaration renewal in the form

prescribed in Circular 50 and (ii) list of price declaration renewal in the form prescribed in Circular 50.

(iv) Upon receipt of a proper price declaration dossier, the DAV will issue an acknowledgement of receipt of price

declaration renewal dossier.

Although no approval from the DAV is required in respect of the declared price, the relevant Government agency
has the right to refuse to accept the price declaration or declaration renewal if the price is ‘unreasonable’. The
‘reasonableness’ of pricing is determined on the basis of (i) import costs, total production costs, circulation costs,
(if) prices in domestic and international markets, and (iii) changes in input costs such as materials, exchange rates
and other costs. In the event of refusal of a declared price, the relevant Government agency will send an official

notice to the declarant requesting the declarant to reconsider its declared price.

The relevant Government agency may apply measures to stabilize drug prices on the market. However, regulations

on pharmaceutical products are silent on what potential such stabilization measures are.
ACTD Registration

In Vietnam, Parts | and Il of the ACTD dossier must be submitted for the registration of prescription pharmaceutical

products and OTC products.

Subject to some exceptions, there are 12 prescribed active pharmaceutical ingredients (“APIs”) contained in generic
products for which a bioequivalence study must be submitted with the ACTD dossier. Product registrations featuring

APIs that are known to be affected by food may be required to provide a bioequivalent study on a case by case basis.
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In addition, those products that feature a sustained, modified or extended release delivery profile require the submission

of a bioequivalence study, irrespective of the API contained within the product.

For the registration of herbal and traditional drugs, Parts | and Il of the ACTD dossier must be submitted. However,
Part Il is modified in the case of such registrations to provide further information on the ingredient herbs and/or plants,

its analysis of markers, and safety and efficacy compared to chemical drugs. A bioequivalence study is not required.

ACTD registration in Vietnam takes approximately 12 to 18 months. Registrations are valid for a maximum duration
of 5 years. Re-registration of the relevant product must be submitted 6 months prior to its current registration’s

expiry, otherwise the product will subject to a new ACTD registration process.

The Vietnamese Ministry of Health may also request samples of a product for testing on a case by case basis.

However, in practice, the rate of registrations subject to such testing is very low.
(5)  Functional food registration

In Vietnam, our nutraceutical products are classified as functional foods. As such, they must be registered with the
Food Administration Department. Registration of such products takes between 2 to 8 weeks of the filing of the
product application. Registrations are valid 3 to 5 years (with 5 years being possible in the case of businesses which
have I1SO 22000, HACCP or similar accreditation).

14.4 Regulatory Regime in Myanmar
The following are the key laws and regulations to which our operations are subject to in Myanmar.
(1)  Licensing

In Myanmar, Mega Lifesciences Limited (“Mega Myanmar”) and the representative office of Mega Lifesciences Pty

Limited (Thailand) are required to hold, and do hold, the following licenses or authorisations to conduct their operations:

Purpose of license/

License/authorisation e Date of approval
authorisation

Permit to Trade No. 137/1995 issued Authority to trade. October 30, 2014 October 29, 2019
by the Directorate of Investment and
Companies Administration to

Mega Myanmar

Permit to Trade No. 010/2003 issued Authority to trade. November 21, 2014 November 20, 2019
by the Directorate of Investment and

Companies Administration to Mega

Lifesciences Pty Limited (Thailand)

(2)  Import controls

All products which are classified as a food or a drug in accordance with the National Food Law or the National Drug
Law (as the case may be) must receive an import recommendation from the Myanmar Food and Drug Administration
and receive an import license from the Ministry of Commerce. In our experience, it takes approximately 3 to 4 days
to obtain approval of an import license for a food or a drug product (as the case may be). The import license for

each food or drug product is valid for 3 to 5 months.

Registered drugs may be imported only by a Myanmar national or a corporation that is a general registered importer.
In addition to this, the person or the corporation importing the drugs must have a special registration certificate for
pharmaceuticals known as a drug importation approval certificate. Each shipment must also have a separate licence

issued by the Ministry of Commerce.
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(3)  ACTD Registration
All of our branded products are classified as either a drug or a food under Myanmar law.

A “Drug” is defined by Section 2 (b) of the National Drug Law as “A substance for use, whether internal or external,
in the diagnosis, prevention and treatment of disease, birth control or for any beneficial effect in human beings and
animals”. Also included in the definition is any substance determined by notification to be a drug by the Ministry
of Health.

“Food” is defined under the National Food Law as being any “Edible thing that human beings can readily eat or
drink, ingredient included therein or food additives except drug. This expression also includes things determined to

be food by the Ministry of Health by notification from time to time.”

All products which are classified as drugs in accordance with the above must be registered with the Myanmar Food
and Drug Administration in accordance with ACTD requirements. Based on our experience, it takes approximately

12 to 15 months to obtain product registrations for drugs in Myanmar.

At present, the Myanmar Food and Drug Administration does not have a department which specializes in herbal drug
registrations, and therefore approval of registrations of such products may take significantly longer (up to several

years) than those products that are classified as drugs.
145 Regulatory Regime in Australia
The following are the key laws and regulations to which our operations are subject to in Australia.
(1)  Therapeutic Goods Act

Manufacturers of pharmaceutical products are regulated by the Therapeutic Goods Administration, or TGA, under the
Therapeutic Goods Act 1989 (the “TGA Act”). The TGA regulates the quality, safety and efficacy of pharmaceuticals
sold in Australia. The TGA carries out a range of assessment and monitoring activities to ensure that therapeutic
goods available in Australia are of an acceptable standard, with a goal of ensuring that the Australian community
has access, within a reasonable time, to therapeutic advances. Australian manufacturers of all medicines must be

licensed under Part 4 of the Act and their manufacturing processes must comply with the principles of GMP.
(2)  Registration or Listing

All therapeutic goods manufactured for sale in Australia must be listed or registered in the Australian Register of Therapeutic
Goods (“ARTG”), before they can be sold. Whether a product is listed or registered in the ARTG depends largely on the

ingredients, the dosage form of the product and the promotional or therapeutic claims made for the product.

Within the regulatory framework, medicines are classified as either registered or listed. The following higher risk
medicines must be registered on the ARTG, which involves individually evaluating the quality, safety and efficacy
of the product .

e All prescription medicines.

e Most over-the-counter medicines.

e Some complementary medicines.

Lower risk medicines containing pre-approved, low-risk ingredients and that make limited claims must be listed on
the ARTG. The following listed medicines are assessed by the TGA for quality and safety but not efficacy.
e Some over-the-counter medicines.

o Most complementary medicines.

In Australia, medicinal products containing such ingredients as herbs, vitamins, minerals, nutritional supplements,
homoeopathic and certain aromatherapy preparations are referred to as 'complementary medicines' and are regulated

as medicines under the TGA Act.

VIEGA LIFESCIENCES PUBLIC COMPANY LIMITED | Annual Registration Form For Fiscal Year 2017 | @



uananil inignawmmegluind ARTG A nandusififidnuusdosialuil

o dasifamudvemnlusnaiminzay Sldsuoyanalildlunignswsslunedeses TGA

o FiRNYNHARMANANMIVDY GMP

° mmsm:q{lammﬁﬁﬂﬂﬁwﬁﬁu (Ewsumsldsnmlse) (1) dmsusnsnganw LLa:vTﬂﬁqmmwu%q W39 %138 (2) 2
Fornuuruaui dwulsaiilijuuseuazhignaw uaz

o suziudzeda TGA dnan/fihdndasiusesidudiitumee dulumadeviusesngmneynuszns

efignrunmegluiiudees ARTG azgnimuaninsias AUST L lasame Sedpsuansiuuaain
Fumpunszedutyen sansaagldail

pignmumeglunedesey ARTG aggnaiummiuszuudidnmening dunsuzssnsmunneldeylunededinan
lienmadandedanuiesnidhgaanaldnadidu lususidudveds TGA fuadeviusevihdudndudmoeduly
madavAuzavmIzegnruTmeylunedennuszns

wasnnmsBudwsruszuuBLEnmsaiindud sxfinseanviansian AUST L lsimelu 4 - 6 duenvi Taegnan/diiidnaaven
fignswsmagluiyden Seldsumsiuselidmeluszmasaataside p1adenae CPP maszUUMS3UI0IB89DIAMS
swndilan (WHO) wieviivdnsusaenstunsifisundninrionfignrurueglunede stdlasthenided s cLP § Uiy
adneiy cPP wdlilfgnasnmeldszuumssusasaes WHO Méhunmunmasssaninsieniifasdihgnsiszminolssme

(3)  ngunudAieniunsseaan

g [fiesveaniiuazdosgnaiurnegylumnedesss ARTG (lideviimsunzilou) noufisziudsesn

¥ o &

mavdnily unundeesnaziusasianansuiniiannsald fusgiuhesfiuimuamsses CLP w3a CPP dafums
fusavaziinusiesienasdede iy do

o NUALIBUATDIFAT

o THAzBUATBINIWAR

o a@NNAASUI uaL

° ?Tasﬂama\'iwﬁmnmmﬁlﬁ%umi’i“ma\ﬂm AENITNMIUsEIHUAINLUaaAN YaveN (Drug Safety Evaluation Board)

fwsundndtusindunzidoulu ARTG
Tsonuwdnzosndnt TulssmassaasfevhWusisn sansasusssznalumahndadiusidigaaa fovnn TGA
povUszinAsaainsLiedn linanTuringuingegamw (Nutraceutical Products) aawlvafTegluuszianass emaidien
(Complementary Medicines) ¢l msfutiyBnaninsinguingeganmw (Nutraceutical Products) wazl@su CLP wi3a
CPP shwiuwandusisunan awnsavhldmelu 8 fv 14 dani Wiald5u CLP vida CPP ush u3dny snwsnihshium

LAZENEINIMNATIAYBINARA T (Dossier) TWTunzidaunan i lunaauUIsinARENasAINNINTY
(4)  mMInTINDY

TGA vimihfinseasunanlusssinsideindnfudiieaiumsdnelse weliudlaindulumusnasguiisensule
299 GMP siaifulmaumnsguszuuuimanunm (Quality Management System) saiifvualilu TGA Act uay
ngnaznsnmuld TGA Act T mduiisniunanmande wazdudifeaiumssnmlse

TGA Act MvunWiwansssmaiindne uazdudiieiunsinenlse Selilggunsaluwnd Ainesdwnhendndousdu
tazineeaaasiie devUjiRmusnasuivensulfoes GMP Sewhifeaiuinasgifwunidwiudninluseansife
wingwanbismsodamenamvanguivnzasnn GMP [§ TGA ashneaseanuiindaludnsusifieiuiijos

sofnanlusaainsiiy
Awdnlusasnaideindnsuieiunsinenlsanusznm devldulueyanamelddarimuazos TGA Act

mansaey aznssvilaegasasey 1 G 2 au wazlduadszana 1 G 5 Ju @aldinisameseuasysaluds

azlinssenluiuses GMP ThBusnfesiiony 1 v 3 U Jusdivszdvzasmajifimafignssasudeina Tapazlifims
snlusyanaiiu 3 U manseseugaznazi 1 & 3 ieuneuiluiusevasvunes

@I nuunanvsigmsvoyaus=910 2560 | usEN 1WA laWlsious 91a (UksU)



To be a listed medicine on the ARTG, a product :

e can only contain certain low risk ingredients in acceptable amounts that are permitted for use in listed medicines
by the TGA;

e must be manufactured in accordance with the principles of GMP;

e can only make indications (for therapeutic use) for health maintenance and health enhancement or certain
indications for non-serious and self-limiting conditions; and

e at the time of submitting a listed medicine application to the TGA, the manufacturer or importer must certify that the

goods in the application meet all of the legislative requirements of section 26A (Part 3-2, Division 2) of the TGA Act.
Medicines listed on the ARTG are assigned a unique AUST L number, which must be displayed on the medicine label.
The registration process for medicinal listing can be summarized as follows :

Listed medicines are included on the ARTG via a streamlined electronic listing facility. The process for listing products
allows for early market access for low risk complementary medicines. The applicant must certify, upon submission of

their application to the TGA, that the goods that are the subject of the application meet all the requirements of listing.

It normally takes 4-6 weeks to get an AUST L number after lodging the application in the eBS. Manufacturer or
importer of listed medicines which have been approved for sale in Australia have the choice of either requesting a
CPP as per the WHO Certification Scheme or a CLP. A CLP is similar in format to a CPP but is not issued under

the WHO Certification Scheme On the Quality of Pharmaceutical Products Moving in International Commerce.
(3)  Export regulations

Medicines intended solely for the purpose of export are required to be listed (not registered) on the ARTG before

export is commenced.

As a matter of general principle, the Export Unit only certifies documents, as schedules to CPPs or CLPs, that it
can verify. Therefore certification is limited to the following documents only :

e formulation details;

e manufacturing details;

e labels for finished products; and

e product information which is the same as that approved by DSEB for a product registered in the ARTG.

Our production facility in Australia enables us to shorten our products' time to market. As the Australian TGA classifies
most nutraceuticals as “complementary medicines,” it is generally possible to register a nutraceutical product and
obtain a CPP or CLP for it in from 8 to 14 weeks. Once the CPP or CLP is obtained, the dossier for the product

facilitates registration of the product in certain of our markets.
(4) Inspection

The TGA performs inspections of Australian manufacturers of therapeutic goods to ensure that they meet an acceptable
standard of GMP or comply with QMS standards, as legislated in the TGA Act and TGA Regulations, including the

Manufacturing Principles and the Therapeutic Goods Orders.

The TGA Act requires that overseas manufacturers of medicines and other therapeutic goods that are not medical
devices, supplied in Australia, meet an acceptable standard of GMP comparable to that required for Australian
manufacturers. If acceptable documentary GMP evidence cannot be provided, the TGA will undertake on-site

inspections in the same manner as that conducted for the Australian manufacturers.
Australian manufacturers of all types of therapeutic medicines must be licensed under regulations of the TGA Act.

The inspection is conducted by 1-2 inspectors and lasts from 1-5 days. Upon successful completion of the audit, the GMP
certificate is granted and is usually valid for 1-3 years depending on the level of compliances observed by the inspectors.

No certification extends beyond 3 years. Re-audits are conducted 1-3 months prior to the expiry of the certificate.
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Our two plants in Thailand were last audited by the TGA in May 2011. An EU GMP audit was also conducted post
the TGA audit and both plants were granted EU certifications until July 2014. Based on the EU certification, the TGA
is currently carrying out a desktop audit to potentially extend their certifications until July 2014. Our Australian plant
was audited by the TGA in January 2013 and certified until January 2016.

Labeling, packaging and advertising

Labeling, packaging and advertising of pharmaceutical products are also regulated by the TGA. There are best practice
guidelines that are in place for each of these areas, to guide TGA assessors in assessing the appropriateness of the
labeling, packaging and advertising of pharmaceuticals. The TGA is responsible for ensuring that therapeutic goods
available for sale in Australia are safe and fit for their intended purpose. These include goods Australians rely on
every day, such as vitamin pills and band aids, through to goods used to treat serious conditions, such as controlled

medicines, vaccines, blood products and surgical implants.

1.4.6 GMP Certifications

In addition to its Thai GMP certification, the Company has received the following GMP certificates :

STATUS OF GMP APPROVALS

Year of first

Authority Current status

Thailand

Australia

European
Union

Oman

Uganda

Yemen

United Arab

Emirates

Sudan

Ukraine

Ethiopia

approval

Thai FDA Soi 6 Facility 1985 Approved

Thai FDA Soi 8 Facility 2009 Approved

TGA Soi 6 Facility 1993 Approved

TGA Soi 8 Facility 2009 Approved

TGA Pakenham Facility 2013 Approved

German Health Authority Soi 6 Facility 2001 Approved

German Health Authority Soi 8 Facility 2008 Approved

Ministry of Health Soi 6 Facility 2009 Approved

National Drug Authority Soi 6 Facility 2004 Approved

National Drug Authority Soi 8 Facility 2013 Approved

Ministry of Health Soi 6 Facility 2006 Approved

Ministry of Health Soi 8 Facility 2012 Approved

Ministry of Health Soi 6 Facility 2008 Approved
&Pakenham Facility

Ministry of Health Soi 8 Facility 2013 Approved

Ministry of Health Soi 6 Facility 2012 Approved

Ministry of Health Soi 6 Facility 2006 Approved

Ministry of Health Soi 8 Facility 2010 Approved

Drug Administration & Control Authority Soi 6 Facility & 2010 Approved
Soi 8 Facility

Ministry of Health Soi 6 Facility & 2012 Approved
Soi 8 Facility
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INDUSTRY OVERVIEW

The pharmaceutical market is commonly defined as
the market for drugs or pharmaceuticals licensed
for use as (prescription) medications. The consumer
health market is commonly defined as the market for
nutritionals (including non-prescription vitamins,
supplements, minerals, and herbal products) and OTC
pharmaceutical products (including cough & cold,
allergy, analgesics, dermatological, gastrointestinal,
and lifestyle drugs, such as smoking control, eye care,
ear care etc).

THE GLOBAL SUPPLEMENTS INDUSTRY IS
EXPECTED TO REACH AN ESTIMATED

15

Billion US Dollars in
sales value by 2020

George Bernard Shaw once said: “Give a man health and a
course to steer, and he’ll never stop to trouble about whether
he’s happy or not.” Around the world, more and more people
are realizing the value of good health, fueling rising interest in
all the things that promote it. and more people are looking for
remedies to cure what ails them, and elixirs to help them stay
healthy well into their twilight years. Health is not just a goal.
It is both a lifestyle choice and a thriving consumer market.

Dietary supplement represents the biggest category of the
Consumer Health market , Dietary supplements includes 6 main
product categories: Vitamins, Minerals, Herbs, Meal Supplements,

Sports Nutrition Supplements, Specialty Supplements, herbals.

The global dietary supplements market is primarily driven by
increased consumer awareness for preventative healthcare along
with aging population. Vitamins and Dietary Supplements is the
key category for Mega Lifesciences and a key contributor to the
Consumer Health Business.

Global supplements annual sales reached $121.2 billion in 2016,
with 5.7 percent growth, rebounding slightly from slowing growth
in 2014 and 2015. This is, in part, driven by a rebound in growth
in the United States supplements market.

Growth is projected to remain steady through 2020, reaching
$155 billion in annual sales.
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Global Supplements Industry Sales and Growth, 2006-2020e
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Global Supplements Industry Sales and Growth, 2006-2020e
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The United States continues to have the largest supplements
industry in the world, followed by Asia and Europe. China has
gained the most market share, up to 14.3% of the world’s
industry in 2016 from 9.6% in 2006. The Chinese market has
gained the attention of many supplements companies as
consumers are increasingly spending on health products and

e-commerce continues to grow exponentially in the country.

121.2 Billion Suplements Industry by Country or Region, 2016
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Worldwide annual sales of Herbs and Botanicals reached $ 31.1
billion in 2016, with 6.3% growth ,representing 25.6% of global
Supplement industry. Strong growth is projected through 2020
with an estimates CAGR of 6.8% reaching $ 40.5 billion in
annual sales.

Asian countries represent the largest market worldwide for herbs
and botanicals, with a combined $15 billion in annual sales, more
than double the United States market.

Global Herbs and Botanicals Sales and Growth, 2006-2020e
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Sports, meal, homeopathic and specialty supplements had
the strongest growth across all regions worldwide with annual
sales clocking in at $ 45.3 billion in 2016. The strongest growth
in the category came from Asia in 2016, with double digit growth.
The category also had double digit growth in the Middle East
and Africa in 2016 at 11 percent growth. As obesity rates rise
in regions outside the United States, weight management
formulas in meal supplements and protein supplements have
gained favor.

Global Sports Nutrition, Meal, Homeopathic,

and SpecialtyGrowth, 2006-2020e
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Global sales of Vitamins & Minerals reached $ 48.1 billion in
annual sales in 2016 with 4.6% growth rate. The category is
projected to reach $ 59.0 billion by 2020 with estimated CAGR
of 5.2%.

Latin America has had massive growth in the vitamins and
minerals category, more than tripling sales from $ 1.5 billion in
2006, as consumers have increasing disposable income and

interest in preventative healthcare rises.
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Global Vitamins and Minerals Sales and Growth, 2006-2020e
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Global Vitamins and Minerals Sales and Growth, 2006-2020e
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The strongest growth in vitamins and minerals came from
Eastern Europe and Russia in 2016, with 10% growth, more than
double the growth of the global vitamins and minerals industry
as a whole. Increasing health concerns, rising obesity rates and
disposable income in the region have spurred sales of supplements
for overall health.

Strong category growth is expected to continue amid both
increased consumer interest in health and retailers’ efforts to
position themselves as one-stop health and wellness destinations.
Manufacturers will need to closely watch regulatory shifts and
adjust accordingly in order to avoid consumer backlash or
supply disruption. Yet taking on these challenges is well worth
it. The expansion of the space throughout the next decade offers
a unique opportunity to capitalize on a robust growth sector.

Market Leading Brands

Mega We Care™ branded products

We categorize our branded products into the following categories:

1. Nutraceutical products: products that provide health
benefits in addition to the basic nutritional value found
in a normal diet. Nutraceutical products include food
supplements, vitamins and other minerals.

2. Prescription pharmaceutical products: medicines which
are only available for purchase by consumers with a medical
prescription, such as medicines for diabetes, skin treatment,
and gastrointestinal ailments.

3. OTC products: medicines that are sold directly by
pharmacists without a medical prescription, such as
medicines for pain relief, cough remedy, and antacids.

We believe that one of our core strengths is the wide-range of high quality and well-recognised brands that we offer all our markets.

These branded products include Nat C™, Nat B™, Calcivita™ Enat™, Ferrovit™, Acnotin™, and Gofen™. We sell our products under

trademarked brand names to distinguish our products from those of our competitors.

The following table sets forth details of 10 of our top selling products as of Dec 31, 2017

Nat C™ Nat B™
Vitamin C product

Panfor™
Metformin Hydrochloride BP

LivolinForte™
Product which contains
Phospholipids and other
vitamins

Vitamin B product

Gofen™
Ibuprofen 400 mg

Acnotin™
Isotretinoin

NNO™

Ferrotone™) Ferrovit™
Product which contains Eugica™

Topical application product

B containing Vit E & Jojoba oil
Enat 400™

Vitamin E product

ferrous, folic acid, and
vitamin B12

Pharmaceutical product
and herbal lozenges
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Our Maxxcare™ distribution business

We believe that we are the leading international distributor of pharmaceutical and OTC products and also one of the top two distributors
of FMCG products in Myanmar. We are also the leading distributor of pharmaceutical and OTC products in Vietnam and Cambodia,

We distribute pharmaceutical and OTC products to drug dispensers, including pharmacies, hospitals, and other drugs sales outlets. In
Myanmar, we distribute FMCG products through retail outlets, such as convenience stores and traditional retail channels.

We operate a total of 14 warehouses across Myanmar, Vietham and Cambodia. These warehouses are strategically located and help
us market, sell and distribute to a broad range of retailers and drug dispensers across these countries, including retail pharmacies,
hospitals and other drug sales outlets. Presently, our distribution network in Myanmar & Viernam have access to 30,000 and
12,000 outlets

The following are pictures of our warehouses and operations in Vietham.

o Warehouses and operations in Myanmar
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The following are pictures of our warehouses and operations in Myanmar.

e Our logistics in Vietnam

Our OEM business
We also engage in contract manufacturing of nutraceutical, prescription pharmaceutical, and OTC products for third party customers.

Our OEM business allows us to diversify the sources of our revenues, and maximize manufacturing capacity. This in turn increases
our productivity and efficiency of machinery usage and reduces production costs. Most of the customers of our OEM business are
long-standing customers.

Many of our customers are in developed western markets, which is an endorsement of our world class manufacturing facility
approved by global authorities.

Our product quality & reputation as reliable business partner has helped us build strong relationships with global clients.
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Mega Lifesciences Public Company Limited (Company) identifies its risks and manages them by building
mitigation processes as a part of its business strategy. The Company continues to grow and by identifying and
efficiently managing its risks in an ever changing competition and political landscape. The following text describes
the key risks faced by the Company and which may have a significant impact on our operations:

RISKS RELATING TO OUR BUSINESS OPERATIONS

1. Our business, financial condition and results of
operations may be negatively affected if we are

unable to compete effectively in our markets.

The pharmaceutical industry is highly competitive. Our key
competitors are large national and international manufacturers
and distributors of pharmaceutical and healthcare products.
In addition, we compete with local manufacturers and distributors
of pharmaceutical products and other healthcare product
providers in each market in which we operate.

Thus, we may be impacted by competition from competitors’
products and we cannot assure you that we will be able to

remain competitive by continually distinguishing our products
and services from that of our competitors’, or maintain our existing
supplier and customer relationships. Nor can we assure you that
we will increase or maintain our existing market share. Moreover,
any significant increase in competition could have a negative
effect on our revenue and profitability as well as our business
and prospects.

Furthermore, new competitors, domestic or foreign, may enter
markets where we currently operate. These companies may
have greater financial, technical, research and development,
marketing, distribution and other resources than we do. They
may also have longer operating histories, larger customer bases
or broader and deeper market coverage. This may negatively
impact our business, operations, finances and commercial
opportunities in a material manner.
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2. Ourfailure to maintain the principals of our Maxcare™
distribution business segment could have a negative

effect on our business.

Our Maxxcare™ distribution business division distributes
substantially all products to customers through a distribution
network that currently consists of our own distribution infrastructure
in Myanmar, Cambodia and in Vietnam through strategic tie-ups
as an aggregator.

In addition to distributing our own Mega We Care™ branded
products in these countries, our Maxxcare™ distribution business
also distributes healthcare and FMCG products for international
pharmaceutical and international and local FMCG companies in
Cambodia and, Myanmar and through strategic partners and
aggregating arrangements in Vietnam. These distribution, activities
accounted for 47.2% and 42.2% of our consolidated group
revenues for fiscal year ended December 31, 2016 and year
ended December 31, 2017 respectively. We typically distribute
such products pursuant to the relevant annual agreements entered
into directly between us and such principals, under which our
principals provide us with a series of incentives and other
support to distribute their products.

The arrangements which support our Maxxcare™ distribution
business operations are typically short-term in nature, and are
generally renewed every three years and can be terminated by
six months’ notice by either party.

We cannot assure you that the principals of our Maxxcare™
distribution business will continue to sell products to us on
commercially acceptable terms, or at all, or that such distribution
arrangements will continue. We also cannot assure you that we
will be able to establish new distributor relationships, or renew
our agreements with our principals when they expire. In addition,
we cannot assure you that there would not be material changes
in our relationships with principals due to reasons beyond our
control. For example, some of our multinational principals may
establish or may have plans to establish their own distribution
businesses in certain markets, which could make these principals
less dependent on us to distribute their products.

In addition, our agency or distribution agreements with principals
of our Maxxcare™ distribution business may be terminated from
time to time due to various reasons that are beyond our control.
Moreover, the relevant annual distribution agreements for some
products are not exclusive, and we cannot assure you that our
competitors will not obtain the distribution rights of such products.

Therefore, if we fail to maintain or expand the principals of our
Maxxcare™ distribution business, our revenues, the ratio of
revenue derived from our distribution business and the
profitability of our distribution business may decrease, and our
business, financial condition, results of operations and commercial
opportunities could be negatively affected in a material manner.

3. Ifweareunable to operate our Maxxcare™ distribution
business efficiently, our business may be negatively

affected.

Our ability to meet the demand of our principals within our
Maxxcare™ distribution business may be constrained if we are
unable to efficiently operate our Maxxcare™ distribution business,
or if the operations of one or more of our subsidiaries or
warehouses are disrupted or shut down for any reason, including
as a result of natural disasters. Any such disruption could result
in higher costs or longer lead times associated with product
distribution.

In addition, as it is difficult to predict accurate sales volume in
the distribution industry, we may be unable to optimize our
distribution operations, which may result in us: (1) having excess
or insufficient inventory; (2) being unable to efficiently warehouse
products; and (3) having a decreased ability to distribute products.
Any failure to effectively operate our distribution processes may
also materially decrease our operating margins and reduce our
profitability.

4. Wemay not be successful inintroducing new products.

We believe a critical component of the ongoing success and
sustainable growth of our Mega We Care™ branded products
business is our ability to develop and introduce new products
into our portfolio, particularly branded generic products, through
a combination of both in-house product development and the
procurement from third parties through arrangements including
but not limited to purchase of technical dossiers for submission
of new products for regulatory approval and or registering and
marketing third party brands under Mega’s trademarks under
defined term contracts with options to renew.

As such, the success of our new product candidates is highly
dependent on our ability to identify reference products that provide
a suitable basis for the development of a generic formulation of
existing drugs, to develop these drugs in a cost-effective and
timely basis, and to commercialize them successfully.
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We must develop, test and manufacture generic products, as
well as prove that our generic products are no less effective and
safe than their original counterparts. All of our products must
meet regulatory standards and receive regulatory approvals. The
development and commercialization process is both time
consuming and costly, and involves a high degree of business risk.

In addition, any delays in any part of the registration and approval
process or our inability to obtain regulatory approval for our
product candidates could materially and adversely affect our
business, financial condition, commercial opportunities, results
of operations and prospects by prohibiting or restricting
the timely launch of new products, which could lead to our
competitors gaining market share of product markets important
to our overall profitability.

In addition, our product candidates, if and when fully developed,
tested and approved by the relevant authority, may not perform
as we expect, and may not be able to be successfully and
profitably produced and marketed. This may negatively impact
our business, results of operations, financial condition and
commercial opportunities in a material manner.

The primary factors which may affect the commercial acceptance
of our new products by our customers include, among others,
the effectiveness of our marketing efforts and the products’
perceived advantages and disadvantages relative to competing
products. Any of these factors, if they preclude or diminish our
customers’ confidence in our products, could have a negative
effect on our business, results of operations, financial condition
and commercial opportunities in a material manner.

5. We rely on our distributors for transacting sales of

our Mega We Care™ branded products.

Other than in Myanmar, Vietnam (through strategic partners),
Cambodia, Nigeria, Yemen and Ghana, where we have set up
our own distribution infrastructure, we use third party distributors
to distribute our Mega We Care™ branded products in each
relevant country.

In line with industry practice, we generally do not have long-term
agreements with such third-party distributors, though we have
established long-term relationships with many of them.

We cannot assure you all of our distributors will renew their
agreements with us, or otherwise continue their business
relationships with us. Neither can we assure you that our
distributors will meet performance targets in the future. In the

event that a significant number of our distributors decide not to
continue their business relationships with us or fail to meet
performance targets, our business, results of operations, financial
condition and commercial opportunities could be negatively
affected from resultant delays in finding alternative distribution
arrangements in a material manner.

6. The continued success of our marketing and sales
team is subject to a variety of risks.

The performance of our marketing and sales team is subject to
certain risks, including:

° inability to successfully execute advertising, marketing and
promotional programs necessary to effectively maintain
market share and increase the awareness of our brands,
products and services;

° failure to implement effective pricing and other strategies
in response to competitive pressures in the industry;

° inability to respond to changes in consumer demand in a
timely manner;

° failure to adhere to, or comply with, any relevant local laws,
rules or regulations; and

° failure to comply with the terms prescribed within the
regulatory or governmental permits, approvals and
clearances, or to pass government inspections or audits.

The occurrence of any such circumstances could have a negative
effect on our business, results of operations, financial condition,
reputation and commercial opportunities in a material manner.

7.  If our raw material costs increase, or if we are unable
to procure raw materials at acceptable prices and

quality, it may negatively affect our business.

Our Mega We Care™ branded products business and our OEM
business division depend heavily on the supply of 4 categories
of raw materials, being: (1) active ingredients; (2) excipient; (3)
packaging; and or (4) gelatin.

Any decrease in the supply, which may occur for various reasons,
for example, due to changes in the natural climate, natural
disaster, sudden increase in demand or an increase in the cost
of raw materials (particularly active ingredients and gelatin), could
lead to an increase in the costs of the procurement of raw
materials. In addition, we cannot assure you that we would be
able to pass on any increase in raw material costs to our
customers, which may negatively affect our business, results of
operations and financial condition in a material manner.
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In order to manufacture our products, we must obtain sufficient
quantities of high-quality raw materials at commercially acceptable
prices and in a timely manner. As such, we typically do not
enter into long-term supply agreements with raw material
suppliers and as a result are vulnerable to supply shortages and
fluctuations in market prices. Should any of our suppliers fail
to supply sufficient quantities of raw materials of an acceptable
quality in the future, we may be unable to obtain replacement
raw materials elsewhere in a timely and cost effective manner.
We may also be forced to obtain raw materials from different
suppliers, who may require us to pay prices that are not
commercially reasonable or may provide us with raw materials
that are not of an acceptable quality. This may consequently
disrupt our manufacturing process and negatively affect our
business, results of operations and financial condition in a
material manner.

8. Werelylargely on our own manufacturing and storage
facilities in the manufacturing and storage of our
products. Any disruption of our current facilities or
in the development of new facilities could reduce or
restrict sales and have a negative effect on our
business, financial condition and results of operations

in a material manner.

We rely largely on our own manufacturing and storage facilities
for the continued operation of our Mega We Care™ branded
products business and our OEM business. As such, natural
disasters, such as storms, fires or earthquakes, or other
unanticipated catastrophic events, including power interruptions,
water shortages, terrorist attacks and wars, as well as changes
in governmental regulations for the land underlying these
facilities, could significantly impair our ability to manufacture
products and operate our business. These facilities and equipment
would be difficult to replace in a timely manner. In addition,
catastrophic events may also destroy any inventory and
equipment located within our manufacturing facilities. The
occurrence of such an event could significantly and negatively
disrupt our business, results of operations, financial condition or
commercial opportunities in a material manner.

In addition, our manufacturing facilities are designed, equipped
and certified in accordance with applicable international standards
for producing particular products, i.e., soft gel capsules.

Consequently, manufacturing facilities for one product may not
be converted to produce another product without being re-tooled,
re-equipped and re-certified in accordance with the relevant
international standards, which could be very time-consuming and
costly. As such, if we are forced to re-locate any or all of
our manufacturing facilities after experiencing any of the
aforementioned disasters, our expenses may rise due to the cost
of relocating our tools and equipment to a new manufacturing
facility. There may also be delays in obtaining necessary
re-certification from the relevant national authorities.

9. The existence of counterfeit products in the
pharmaceutical retail market may damage our
brand and reputation and have a negative effect
on our business, financial condition, results of

operations and commercial opportunities.

Certain products distributed or sold in the pharmaceutical and
health care retail market in certain markets may be manufactured
without proper licenses or approvals and/or intentionally and
fraudulently mislabeled with respect to their content and/or
manufacturer. These products are generally referred to as
counterfeit products. These products are generally sold at
lower prices than authentic products due to their lower production
costs, and in some cases, are very similar in appearance to the
authentic products. Furthermore, counterfeit products may or may
not have the same chemical content as their authentic counterparts.

The counterfeit product regulation control and enforcement
system in a substantial number of our markets is not sufficiently
well developed to completely eliminate production and sale of
such products. Any sale of counterfeit products by others illegally
using our brand names may subject us to negative publicity,
fines and other administrative penalties or even result in litigation
against us.

Moreover, the continued proliferation of counterfeit products may
reinforce the negative image of distributors and retailers among
consumers, and may severely harm the reputation and brand
names of companies like ours. Furthermore, consumers may buy
counterfeit products that are in direct competition with the
products of principals to our Maxxcare™ distribution business
or our Mega We Care™ branded products. As a result, the
continued proliferation of counterfeit pharmaceutical products in
our operating markets could have a negative effect on our business,
results of operations, financial condition and reputation.
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10. If we are unable to protect our intellectual property,
trademarks and trade secrets, our business, results
of operations, financial condition and commercial
opportunities could be negatively affected in a

material manner.

Our success depends in part on our ability to protect and
maintain our proprietary trademarks. We seek to protect our
trademarks under trademark protection laws in Thailand and
other jurisdictions, as well as employee and third party
confidentiality agreements.

As of December 31, 2017, we had 2,646 trademark registrations.
However, the process of seeking trademark protection can be
lengthy and expensive, and we cannot assure you that our
pending trademark applications, or any trademark applications
we may make in the future in respect of other products, will
result in an issued trademark, or that any trademark registrations
issued in the future will be able to provide us with meaningful
protection or commercial benefits. The scope of protection for
registered trademarks may also vary across different jurisdictions.
Moreover, trademark applications and registered trademarks may
be challenged, invalidated or circumvented in the future.

In addition to seeking patents for some of our technology and
product candidates, we also rely on trade secrets, including
unpatented know-how, technology and other proprietary
information, all of which are considered as important trade secrets
for us to maintain our competitive position. In addition, we seek
to protect these trade secrets in part by entering into
non-disclosure and confidentiality agreements with parties who
have access to them, such as: (1) employees; (2) corporate
collaborators; (3) outside scientific collaborators; (4) contract
manufacturers; (5) consultants; and (6) other third parties.

Notwithstanding these efforts, any of these parties may breach
the agreements and disclose our proprietary information, including
our trade secrets, and we may not be able to obtain adequate
remedies for such breaches. Enforcing a claim against a party
that illegally disclosed or misappropriated a trade secret is
difficult, expensive and time-consuming, and the outcome is
unpredictable. In addition, some courts inside and outside
Thailand, including in foreign jurisdictions, are less willing or
unwilling to protect trade secrets.

In addition, if any of our trade secrets were to be lawfully obtained
or independently developed by a competitor, we would have no
right to prevent them from using that technology or information
to compete with us. If any of our trade secrets were to be

disclosed to, or independently developed by, a competitor,
our competitive position, results of our operations, financial
condition and commercial opportunities would be negatively
affected in a material manner.

1. Thereare certainrisks associated with doing business

in Myanmar.

For the fiscal year ended 2016 and the year ended
December 31, 2017, approximately, 34.0%, and 29.5%,
respectively, of our total consolidated group revenues came from
Myanmar.

Since November 1997, Myanmar has been governed by the State
Peace and Development Council, formerly known as the State
Law and Order Restoration Council, a military-dominated regime
that previously governed Myanmar from 1988 to November 1997.
Myanmar has experienced opposition from pro-democracy,
religious and ethnic groups in recent years, with such opposition
having at times included armed resistance.

Although the government of Myanmar has in recent years
instituted certain market-based economic and financial reforms,
such as the sale of state-owned assets, much of the economy
remains state-dominated as a result of past socialist economic
initiatives. A new constitution was ratified in May 2008 through
a nationwide referendum. In November 2010, Myanmar held its
first elections in two decades, although key opposition leaders
boycotted the election. Since March 2011, the new president
has shown leanings towards democratization, freed several
political prisoners, taken steps to liberalize the state-controlled
economy and permitted parliamentary elections, which were
overwhelmingly won by the opposition party.

In any event, we cannot assure you that political or economic
developments in Myanmar will always be positive, nor not have
a negative effect on our business, financial condition, results of
operations and commercial opportunities. Should such reforms
by the Myanmar government fail, the occurrence of such events
may negatively affect our business, results of operations, financial

condition and commercial opportunities in a material manner.

12.  Our ability to set our prices solely inaccordance with
market forcesis restricted in Vietnam by government
price limits.

Prices of pharmaceutical products in Vietnam are subject to the

regulation and approval of the government. Relevant government

agencies in Vietnam are empowered to “inspect” and “control”
prices for pharmaceutical products. We must publicly declare
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the prices of our pharmaceutical products (import prices, wholesale
and retail prices) prior to distribution, and submit one price
dossier for approval to the Drug Administration of Vietnam (“DAV”)
and another for filing. If any changes in pricing are proposed to
be made, the process must be re-started and a new approval
obtained. If our proposed pricing is acceptable, the DAV will
issue a receipt of acknowledgement in respect of our price
declaration. If such proposed price is determined to be
‘unreasonable’, based upon standards of reasonability determined
by import, production and circulation costs, prices in domestic
and international markets and input costs, then the DAV will
request that we reconsider our proposed pricing and re-submit.

As such, this limits our ability to price our products in accordance
with traditional economic principles. In addition, we cannot
predict the nature of any measures that may be adopted in the
future by the Vietnamese government to control prices. This may
have a negative effect on our business, financial condition, results

of operations and commercial opportunities in a material manner.

13. Changes in foreign currency exchange rates could
negatively affect our business, results of operations
financial condition, or commercial opportunities in

a material manner.

In our operations, there are transactions and balances
denominated in currencies other than the Thai Baht (which is
the currency used to report our results of operations and financial
condition in our financial statements). As such, we are exposed
to the risk of such changes in foreign currency exchange rates
in the event that we cannot immediately pass on the effect of
any such devaluation in our pricing to our customers.

14.  Our continued growth depends, in part, on increases
in real disposable income and per capita spending
across countries in which we operate, each of which
may not grow as rapidly as it has in the past or may

not grow at all.

Generally, an increase in disposable income raises demand for
our products after a considerable time lag, while a fall in disposable
income has an immediate negative effect. Given this, a decline
in real disposable income will have an immediate and negative
effect on the demand for our products.

While real disposable income and per capita spending on products
across countries in which we operate have generally risen in
recent years, each may not grow as rapidly as it has in the past

or may not grow at all, which might cause our business, financial
condition, results of operations and commercial opportunities to
be negatively affected in a material manner.

15.  We may not be able to fully comply with applicable
regulatory and accounting requirements or renew our
certifications and other permits and licenses which
enable us to conduct our business. Non-compliance
with, changes in or amendments to these requlatory
and accounting requirements could have a negative
effect on our business, financial condition and results

of operations.

Our manufacturing and distribution activities require us to obtain
certain permits and licenses from various governmental authorities
in the countries in which we manufacture or distribute.

At present, we have obtained relevant permits, licenses and
certifications required for the manufacture and distribution of our
products. These permits and licenses are subject to periodic
renewal and/or reassessment by the relevant government
authorities. We intend to apply for the renewal of these permits,
licenses and certifications when required by applicable laws,
rules and regulations. However, the standards of such renewal
or reassessment may change from time to time. Thus, we cannot
assure you that we will be able to successfully renew all of these
permits, licenses and certifications. Any inability to renew any
permits, licenses or certifications that are material to our
operations could severely disrupt, as well as prevent us from
conducting, our business and may negatively affect our business,
results of operations, financial condition and commercial
opportunities in a material manner.

Furthermore, we may be required to apply for additional permits,
licenses or certifications if any interpretation or implementation
of the relevant current regulations change, or if new regulations
requires us to obtain additional permits, licenses or certifications.
We cannot assure you that we will successfully obtain them.
In the event that we do obtain such permits, licenses or certifications,
there may be significant additional costs and expenses involved.
In addition, we may also be subject to penalties imposed by
laws of the relevant jurisdictions which may adversely affect our
business, results of operations, financial condition and
commercial opportunities in a material manner.

In addition, not only may a permit, license and accounting methods
and policies for pharmaceutical companies, including policies
governing revenue recognition, research and development and
related expenses, they are also subject to further review,
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interpretation and guidance from relevant accounting authorities.
Changes to, or different interpretations of, accounting methods
or policies may require us to reclassify, restate or otherwise
change or revise our financial statements, including those contained
in this filing.

16. Failure to maintain adequate inventory levels could
increase our operating costs or cause us to lose sales,
either of which could have a negative effect on our
business, results of operations, financial condition

and commercial opportunities in a material manner.

We need to maintain sufficient inventory levels to operate our
Mega We Care™ branded products business and our Maxxcare™
distribution business successfully as well as to meet market
demand. At the same time, we are exposed to the risk of excess
inventory accumulation, especially of our Mega We Care™
branded products.

In particular, the aforementioned inventory risk a result of rapid
changes in product life cycles, changes in consumer preferences,
uncertainty of success of product launches, and manufacturer
back orders as well as the recent volatile economic environment.

We cannot assure you that we can accurately predict these
market trends and events, including avoiding over-stocking or
under-stocking products, for the following reasons:

(] demand for products could change significantly between the
time product inventory is ordered and the time it is delivered
for sale;

° when we begin to introduce a new product into the market,
it is particularly difficult to forecast product demand
accurately; and

° the purchase of certain types of inventory may also require
significant lead time.

Inventory levels in excess of customer demand may result in:
(1) setting up of reserves or inventory write-downs; (2) expiration
of products; or (3) increase in inventory holding costs. Conversely,
if we underestimate consumer demand or if our suppliers fail to
provide products in a timely manner, we may experience inventory
shortages, which may in turn result in unfulfilled customer orders
and have a negative impact on customer relationships. As such,
the occurrence of which could have a negative effect on our
business, results of operations, financial condition and commercial

opportunities in a material manner.

17. The economic, political and social conditions and
government policies in some of our major markets
could affect our business, results of operations,

financial condition and commercial opportunities.

As of December 31, 2016 and December 31, 2017, a significant
portion of our consolidated group revenues are derived from a
number of emerging frontier markets or countries, such as
Myanmar, Vietnam, Cambodia, Nigeria, Yemen, Ukraine and Peru
(“Major Risk Markets”), which accounted for approximately 71.1%
and 66.3% of our consolidated group revenues. Accordingly, our
financial condition and results of operations as well as the growth
of our business will be affected to a significant extent by economic,
political and legal developments in any of the Major Risk Markets.
These international operations are subject to certain specific
risks that can materially affect our results of operations and can
be summarised as follows:

° unsettled political conditions, war, civil unrest and hostilities
in some countries and regions where we operate or seek to
operate;

undeveloped legal systems;

economic instability in foreign markets;

the impact of inflation;

natural disasters;

an inability to access necessary human capital;
governmental action such as expropriation of assets, general

legislative and regulatory environment changes, exchange
controls and the difficulty of enforcing contractual rights;
° restrictions on foreign investment in certain jurisdictions; and
° changes in global trade policies such as sanctions and
embargoes imposed by the United States and other countries.

Although the economies of the Major Risk Markets have been
transitioning from tightly government-controlled economies to
more market-oriented economies, the majority of productive
assets in such Major Risk Markets are still owned by their
respective governments. The governments of the Major Risk
Markets also exercise significant control over the economic
growth through allocating resources, controlling repayments of
foreign currency-denominated obligations, setting monetary
policy and providing preferential treatment to particular industries
or companies.
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In recent years, the governments of the Major Risk Markets, to
varying degrees and extents, have each implemented measures
emphasizing the utilization of market forces in the economic
reform, the reduction of state ownership of productive assets
and the establishment of sound corporate governance in business
enterprises. These economic reform measures may be adjusted
or modified or applied inconsistently from industry to industry,
or across different regions of the country. As a result, some of
these measures may benefit the overall economy, but may have
a negative effect on our business.

Generally, the legal systems of some of the Major Risk Markets
have inherent uncertainties that could limit the legal protections
available to us to protect our trademarks and our business
(including from counterfeit products). In the Major Risk Markets
we may experience difficulties in effecting service of legal process
and enforcing judgments against persons who breach contractual
or legal duties to us, or violate our trademarks and licenses.

18. We deal with hazardous materials and must comply
with environmental laws and regulations, which can

be expensive and restrict our business operation.

Our activities involve the controlled storage, use and disposal
of hazardous materials, including corrosive, explosive and
flammable chemicals, and biological waste. We are subject to
federal, state and local laws and regulations governing the use,
manufacture, storage, handling and disposal of these hazardous
materials. Although we believe that our safety procedures for the
handling and disposing of these materials comply with the
standards prescribed by these laws and regulations, we cannot
assure you that we would be able to eliminate the risk of

contamination or injury from these materials.

19. Our Mega We Care™ branded products business is
highly regulated, and future government regulations
may place additional burdens on our business as well
as have a negative effect on our business, financial
condition, results of operations and commercial

opportunities in a material manner.

Our Mega We Care™ branded products business isgenerally
subject to extensive government regulation and supervision.
In particular, the regulatory framework addresses all aspects of
our operations, including approval, production, licensing and
certification requirements and procedures for periodic renewal
and reassessment processes, registration of new drugs, quality
control, pricing of pharmaceutical products and environmental
protection.

Violation of these laws, rules and regulations may also constitute
civil or criminal offenses under certain circumstances, and could
have a negative effect on our business, results of operations,
financial condition, reputation, as well as our, commercial
opportunities in a material manner.

In addition, many initiatives taken, or to be taken, by certain
governments in countries in which we operate under an ongoing
healthcare reform plan, are expected to significantly contribute
to the growth of the pharmaceutical and healthcare industry.
We cannot assure you, however, that the relevant governmental
authorities will continue to introduce favorable policies. In addition,
the relevant government authorities may also introduce policies
that are unfavorable to the pharmaceutical industry by terminating
or materially alterating any favorable policies, or introducing any
unfavorable policies, which could have a negative effect on our
business, financial condition, results of operation and commercial

opportunities in a material manner.

20. We may be subject to product liability, personal
injury or wrongful death claims or product recalls in

connection with our products and services.

We are exposed to risks inherent in the manufacturing, packaging,
marketing and distribution of pharmaceutical, and nutraceutical
products, such as: (1) unsafe products; (2) ineffective products;
(3) defective products; (4) contaminated products; (5) improper
or inaccurate labeling of products; (6) inadequate warnings or
insufficient or misleading disclosures of side effects; and (7)
unintentional distribution of counterfeit medicines.

In the event of any use or misuse of our products resulting in
personal injury or death, product liability claims may be brought
against us for damages. We may also be subject to product
recalls and any relevant government may close down our operations.

Although we maintain product liability insurance which we believe
to be consistent with industry practice, a substantial claim or a
substantial number of claims against us, if successful, would
have a material adverse effect on our business, reputation, financial
condition, results of operations and commercial opportunities.

In the event of allegations that any of our products are harmful,
even if unfounded, we may experience reduced consumer demand
for our products or orders for our OEM business or these
products may be recalled from the market. Any product recalls,
regardless of merit, could have a negative impact on our business,
results of operations, financial condition, reputation and
commercial opportunities in a material manner.
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21. Ourlevel of insurance coverage may not be adequate.

Although we maintain insurance coverage that we believe is in
accordance with customary industry practice, we are not fully
insured against certain risks because such insurance is either
not available at all or not available on commercially reasonable
terms. In addition, we do not carry coverage for timely completion
of our projects under development, loss of rent or profit or
defects in the quality of materials used. Should an uninsured
loss or a loss in excess of insured limits occur, we may lose the
capital invested in, and the anticipated revenue from, the affected
assets. In addition, any payments we make to cover any uninsured
loss of the insurer of such event, may have a negative effect on
our business, financial condition and results of operations in a
material manner.

22. We may not be able to successfully identify, acquire

or integrate future projects.

One of our business strategies is to take advantage of the
consolidation trend in the highly fragmented pharmaceutical
industry in our frontier and emerging markets by engaging in
acquisition transactions, such as our acquisition of the Eugica™
brand, including intellectual property and title documents in
relation to the products manufactured and distributed under the
Eugica™ brand, from DHG Pharmaceutical Joint Stock Co.
on December 12, 2012 and acquisition of enterprise as well as
brands of Biolife Marketing Sdn. Bhd., Malaysia on November
30, 2016. In addition, in order to expand our business, we may
identify, pursue and set up joint venture projects from time to
time. Our acquisition strategy entails the following risks, among
others:

° we may incorrectly assess the value of any acquisition target;

° we may not realise any of the anticipated benefits from any
of the acquisitions we complete;

° we may face difficulties associated with integrating the
operations and/or the technologies or products of acquired
businesses with our operations;

° we may experience increasing competition for potential
business acquisitions or trademark acquisitions;

° we may not have access to sufficient capital to finance
potential business acquisitions or trademark acquisitions; and

° we may not be able to retain key employees of companies
acquired by us or key employees necessary successfully
commercialise technologies and products that we acquire.

In addition, businesses that we acquire may not have internal
control policies (in particular with respect to accounting control
procedures and general internal controls) in place which may
incur extra costs and expenses when integrating the operations
of acquired businesses into those of our group.

If we are unable to make business acquisitions or trademark
acquisitions in accordance with our strategy, if we are unable
to successfully integrate our acquisitions or if a failure by the
acquired company to comply with law or to administer good
business practice and policies prior to acquisition has a material
adverse effect on the value of such acquired company, we may
not be able to obtain the advantages that the acquisitions were
intended to create and our business, financial condition, results
of operations and commercial opportunities may be materially
and negatively affected.

23. Our financial performance may be affected by

fluctuations in interest rates.

As of December 31, 2016 and December 31, 2017, based upon
our consolidated financial statements, we have, on a consolidated
basis, outstanding loans from financial institutions in the amount
of Baht 654.2 million and 506.1 million respectively, which are
subject to floating interest rates.

Any increase in prevailing interest rates could substantially
increase our future borrowing costs and result in a higher interest
burden. This may in turn have a negative impact on our business,
financial condition, results of operations in a material manner.

RISKS RELATING TO MANAGEMENT

1. We depend substantially on the knowledge and
proficiency of our key management personnel, and
our business, cash flow, results of operations, financial
condition and commercial opportunities may be

negatively affected if we lose their services.

Our future success depends heavily upon the continued services
of our key management personnel.

In particular, we rely on the expertise and experience of our key
management personnel and their pharmaceutical industry-related
experience and other professional knowledge. In addition, success
in the distribution of our products depends on the dedication
and skills of our sales and marketing personnel. Our ability to
attract and retain key personnel, in particular, senior management,
key product development personnel and key sales and marketing
personnel, is a critical aspect of our competitiveness. Competition
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for these individuals could require us to offer higher compensation
and other benefits in order to attract and retain them, which
would increase our operating expenses and, in turn, could
materially and adversely affect our business, result of operations,
financial condition, results of operations and commercial
opportunities.

We may be unable to attract or retain the personnel required to
achieve our business objectives, and failure to do so could
severely disrupt our business and prospects. The loss of any of
our key employees, including senior executives, key product
development personnel or key sales and marketing personnel,
could severely harm our business and prospects.

We do not maintain key-person insurance for members of our
management team. If we lose the services of any senior
management, we may not be able to identify suitable or qualified
replacements, and may incur additional expenses to recruit and
train new personnel, which could severely disrupt our business
and prospects.

Furthermore, if any of our executive officers join a competitor or
form a competing company, we may lose a significant number
of our customers, which could have a negative effect on our
business, cash flow, result of operations, financial conditions and
commercial opportunities.

2. Our Controlling Shareholders are able to exercise

significant influence over us.

Our controlling shareholders, namely Unistrech Co., Ltd. owned
by the Shah family, will own more than, directly and indirectly,
atleast 50.0% of our entire issued share capital in aggregate.
Accordingly, our controlling shareholders will have the ability to

exercise significant influence over our business, including to
exercise influence over most of the votes in the meeting of
shareholders in relation to the election of our directors or any
other resolution which requires majority votes, except for those
matters which require three quarters of the votes cast by
shareholders as required by law or our articles of association.
Therefore, it would be difficult for other shareholders to
accumulate votes in order to provide checks and balances in
matters that the controlling shareholders has control over.

RISKS RELATING TO THE OWNERSHIP OF OUR
SHARES

We may not be able to or may elect not to pay dividends.

Our dividend payment policy is to pay dividends in the amount
of not less than 25.0% of our annual net profit (after corporate
income tax and appropriation of statutory reserves) from the date
the Company has been listed on the SET. However, the dividend
payment for each year may vary depending on our business
operations, financial condition, investment plan and the need for
working capital for business operations and expansion as well
as other relevant factors.

The aforesaid payment of dividends is subject to changes in
accordance with the situation opportunities and the resolution
of the Board of Directors. If we have other necessities such as
business expansion, future project investment or any unforeseeable
events which negatively affect our cash flow, we may consider
paying a lower rate of the specified dividends or may elect not
to pay any dividends at all, which may impact our ordinary share
price after being listed on the SET.
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1. OPERATING ASSETS

As of December 31, 2017, the net book value of our major operating fixed assets after depreciation was Baht 1,221.1 million, as

represented in the following table.

Net book value after depreciation

(in millions THB) Ownership
Land’ 295.0 Owner
Building and building improvement 271.0 Owner
..‘I.\;I;;Ht;inery and equip;r;ent """" H 3%8.6 H waner
Furniture, fixtures and office equipment 59.8 Owner

- Leasehold building improvement 6.2 Owner

- Assets under construction 157.3 Owner

- Vehicles 53.2 Finance lease/Owner
Total 1,221.1

Remark: ' Includes investment property of Baht 38.0 million
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1.1 Land

. Book Value Mortgage
Land Title . . " Purpose of .
B Location Owner (in millions ENE Encumbrance A.m.ount (in
THB) million THB)
Thailand
Land Title Deed Tambon Prakkasa Mega 1.5 Manufacturing None Nil
No. 90180 (Praktasa), Amphur Lifesciences facility for our
(Soi 8 Facility) ~ Muang SamutPrakarn, Public Mega We Care™
SamutPrakarn Province ~ Company branded products
Limited and OEM business
Land Title Deed Tambon Prakkasa Mega 23.5 Manufacturing None Nil
No. 46618 (Praktasa), Amphur Lifesciences facility for our
(Soi 6 Facility) ~ Muang SamutPrakarn, Public Mega We Care™
SamutPrakarn Province ~ Company branded products
Limited and OEM business
Land Title Deed Tambon Mittaparb Mega 26.8 Supporting new None Nil
No. 31588 Amphur Muaklek Lifesciences business areas
(Mualek, Saraburee, Province Public
Saraburee) Company
Limited
Land title deed Tambon Preaksa Mega 168.3 To facilitate future None Nil
No. 334902 LAmphur Muang Lifesciences expansion of
(Muang Samutprakarn Public manufacturing
Samutprakarn) Samutprakarn Province , Company capacity and set
Thialand Limited up a warehouse
for storing raw
materials and
finished goods,
primarily for our
Mega We Care™
business.
Total 220.1
Australia
Certificate of Lot 40 National Avenue, Mega 38.0 Manufacturing None Nil
Title Volume Pakenham 3810, Victoria, Lifesciences facility for our
11241 Folio 618 Australia (Australia) Mega We Care™
Pty. Ltd. branded products
and OEM business
Certificate of Lot 901 National Avenue, Mega 36.9 Manufacturing None Nil
Title Volume Pakenham 3810, Victoria, Lifesciences facility for our
11554 Folio 386 Australia (Australia) Mega We Care™
Pty. Ltd. branded products
and OEM business
Total 749
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1.2 Building and building improvement

Mortgage
Book Value
Location Owner (in millions  Purpose of Possession Encumbrance -Amc.nfnt
THB) (in millions
THB)
The buildings Tambon Prakkasa Mega 182.0 Manufacturing facility None Nil
situated in the (Praktasa), Lifesciences for our Mega We Care™
area of Soi 8 Amphur Muang Public branded products and
Facility on Land SamutPrakarn, Company OEM business
Title Deed No. SamutPrakarn Limited
90180 Province
The buildings Tambon Prakkasa Mega Manufacturing facility None Nil
situated in the (Praktasa), Lifesciences for our Mega We Care™
area of Soi 6 Amphur Muang Public branded products and
Facility on Land ~ SamutPrakarn, Company OEM business
Title Deed No. SamutPrakarn Limited
46618 Province
The buildings Lot 40 National Mega 84.4 Manufacturing facility None Nil
situated on Avenue, Pakenham Lifesciences for our Mega We Care™
Certificate of Title 3810, Victoria, (Australia) branded products and
Volume 11241 Australia Pty. Limited OEM business
Folio 618
Others 4.6 None Nil
Total 271.0

1.3 Machinery and Equipment

The table below describes the core machine and equipment assets used in the manufacturing of our Mega We Care™ branded products
and OEM business for our two manufacturing facilities in Thailand, namely, Soi 6 Facility and Soi 8 Facility and our manufacturing
facility located in Australia. As of December 31, 2017, the core machine and equipment assets by net book value accounted for

91.8% and 62.4% of the total value of machine and equipment assets in Thailand and Australia, respectively.

Net book value

after depreciation Purpose of Possession Ownership Encumbrance
(in millions THB)

Thailand'

Packing Machine 85.2 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Encapsulation Machine 8515 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Bry Air 12.9 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Air System 36.6 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Electric Systems 20.2 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business
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Net book value

after depreciation Purpose of Possession Ownership Encumbrance
(in millions THB)

Lab Equipment 245 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Dryer Machines 14.5 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Tablet machines 12,6 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Chiller 7.3 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Water Treatment Plants 8.2 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Spare Parts and Tools 171 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Mixing Machine 4.4 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Boilers 3.8 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Warehouse Equipment 6.8 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Others 25.8 Manufacturing of Mega We Care™ Owner None
branded products and OEM business

Total 3154
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Net book value

after depreciation Purpose of Possession Ownership Encumbrance
(in millions THB)

Australia

Tablet Filling Line including 3.6 Manufacturing of our Mega We Care™ Owner None
Decommissioning branded products and OEM business

Rotary Tablet Press 3.5 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Powder filling machine 29 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Solar Panels 28 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Coating machine 23 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Airconditioner 8.2 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Manufacturing of our Mega We Care™ Owner None

branded products and OEM business

Can seamer 24 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Tablet Machine - 1.8 Manufacturing of our Mega We Care™ Owner None
Manesty D Express branded products and OEM business

Packing machine 1.7 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Mixing Platform 1.2 Manufacturing of our Mega We Care™ Owner None

branded products and OEM business

Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Tooling machine 0.8 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business
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Net book value

after depreciation Purpose of Possession Ownership Encumbrance
(in millions THB)

Vision Tablet Scanning System 0.6 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Mixer 0.7 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Metal detector 0.5 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Forklift 0.6 Manufacturing of our Mega We Care™ Owner None
branded products and OEM business

Air Compressor System 0.4 Manufacturing of our Mega We Care™ Owner None

branded products and OEM business

Others 221 Manufacturing of our Mega We Care™ Owner None

branded products and OEM business

Total 58.8

Vietnam
Machines and equipment for 0.4 Distribution business Owner None
warehouse

Cambodia
Machines and equipment for 4.0 Distribution business Owner None
warehouse
Total 378.6

Remark: ' The machines and equipment are used for our two manufacturing facilities in Thailand namely, the Soi 6 Facility and
Soi 8 Facility.
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1.4 Furniture, fixtures and office equipment

Net book value

after depreciation Purpose of Possession Ownership Encumbrance
(in millions THB)

Furniture, fixtures and 59.8 Supporting business operation Owner None
office equipment

1.5 Other Assets

Net book value

Other Assets after depreciation Purposes of Possession Ownership Encumbrance
(in millions THB)

Leasehold building 6.2 Support Mega We Care™ Owner None
improvement branded products business and
Distribution business

Assets under construction 157.3 Support Mega We Care™ Owner None
branded products business and
Distribution business

Vehicles 53.2 Product distribution Finance lease / None
Owner

1.6 Intangible Assets

Asset Purpose of Possession

Computer software Rights to use computer software in relation to our general business activities. Such computer
software includes accounting software and supporting management information systems, which
includes manufacturing and logistics support, and sales force management, amongst others.
The carrying value of Computer Software as on 31 December 2017 was Baht 31.1 million

Eugica™ brand In December, 2012, the company initiated acquisition of the Eugica brand (including Trade mark

and all intellectual property rights), the company became the legal owner of this brand in July,
2013. This Trademark is considered to have an infinite life as this will continue to generate inflows
with the perpetual existence of business. The carrying value of this Trade Mark as at 31 December
2017 was Baht 185.4 million.

Trademark and Goodwill on On November 30, 2016, we acquired 100% equity of Bio-Life Marketing SDN. BHD. Pursuant to
Acquisition of Bio-Life® finalization of Independent appraisal report determining the fair value of the business, the purchase

price allocation was completed in August 2017 resulting in adjustments to value of trademark and
goodwill in financial statements which were preliminary assessed as at 31 December 2016. These
Trademark and goodwill are considered to have an infinite life as they will continue to generate
inflows with perpetual existence of business. The carrying value of trademark and goodwill as on
31 December 2017 was Baht 282.0 million and Baht 219.5 million.

Other intangible assets The company had a trademark subject to amortization with a carrying amount of Baht 8.1 million
and software under development of Baht 7.7 million as on 31 December 2017.

1.7 Trademarks

We recognise that high-quality and well-recognised brands are a core strength in operating our business. As such, we believe
trademark protection is particularly important for the maintenance of the recognised brand names in all countries in which we market

and sell our branded products.

We own or have the rights to material trademarks that we use in conjunction with the sale of our branded products, including Mega
We Care™, Maxxcare™ , BioLife™ and other trademarks for our brands in those countries in which we sell them including Gofen™,

Livolin™ , Acnotin™ and Eugica™ .
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1.8 Insurance Program and Operating Assets

We maintain insurance coverage in respect of each of the three business divisions in our respective markets and have policies to
manage the insurance coverage in relation to our assets and business operation in order to have the highest coverage-level available

which is consistent with industry practice. The total sum insured in key markets as of December 31, 2017 was Baht 9,546.8 million.

We maintain industrial all-risks insurance (including business interruption insurance) covering our two manufacturing facilities in
Thailand and manufacturing facility in Australia, which covers risk arising from our: (1) sourcing of raw material, semi-raw material;

(2) work in process; and (3) inventories, in storage and in transit, fixed assets, motor vehicles amongst others.

We maintain product liability insurance and public liability insurance. The former covers death, injuries or illness of third parties
resulting from the Company’s business, and public liability insurance covering third party claims in respect of personal injuries,

property or environmental damages arising from accidents relating to our business.
However, we are generally not insured for losses arising from force majeure, terrorism and riots in Thailand.

The insurance coverages of our group companies can be summarised as follows:

Sum Insured

Company Details of Asset Insured Beneficiary (in millions
THB)
Mega Lifesciences Thailand e Buildings including factories and Mega Lifesciences 354.5
Public Company Limited warehouses located on Soi 5 Public Company Limited

Warehouse, Soi 6 Facility and
Soi 8 Facility
e All risks insurance
e Machinery and equipment, Mega Lifesciences 1,166.3
furniture and fixtures located on Public Company Limited
Soi 5 Warehouse, Soi 6 Facility
and Soi 8 Facility
e All risks insurance

e Inventories including raw materials, Mega Lifesciences 490.0

packing materials stored in Public Company Limited
warehouse

e All risks insurance

e Stock in transit Mega Lifesciences 800.0

e All risk during transit Public Company Limited
e Motor policy including cars and Mega Lifesciences 0.5
motorcycles Public Company Limited

e Theft, fire, accident, own damage

insurance
e Business interruption Mega Lifesciences 2,042.0
Public Company Limited
e Product liability Mega Lifesciences 131.0
Public Company Limited and
S e
e Public liability Mega Lifesciences

Public Company Limited and
its associated companies
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Company

Mega Lifesciences
Public Company Limited

Thailand °

Natural Health Foods
Limited (Thailand)

Thailand °

Mega We Care Limited
(Thailand)

Mega Lifesciences Pty.
Limited

Thailand °

Mega Lifesciences
(Australia) Pty. Limited

Australia’ o

Details of Asset Insured

Directors’ and officers’ Liability
Comprehensive general liability
insurance

Computers and projectors

Money insurance and fidelity

guarantee

Furniture, flxtures fltouts
computers and other property
located at Ample tower

AII rlsks |nsurance

Inventories |nc|ud|ng raw materlals
packlng matenals

e Building at Muaklek Sarabun

Furniture, fixtures, fitouts,

Furniture, fixtures, fitouts,
computers and other property
located at Ample tower

AII rlsks |nsurance

Inventones (f|n|shed goods etc)
stored at Ample Tower
AII nsks |nsurance

Inventories (flnlshed goods etc)
stored in Zuellig warehouse
AII nsks msurance

Motor policy |nc|ud|ng cars and
motorcycles
Theft, fire, accident, own damage

|nsurance

Money insurance and f|de||ty
guarantee

Busmess |nterrupt|on (enterprlse W|de)

Building including factory and
warehouse
fire and other damage, burglary

and glass |nsurance

Machinery and equment furnlture

and fixtures
fire and other damage, burglary

Beneficiary

Mega Lifesciences Public
Company Limited and its

Mega Lifesciences Public
Company Limited and its

Mega Lifesciences Publlc
Company Limited and its

Mega Lifesciences Public

Company L|m|ted
Natural Health Foods lelted

(Thailand)

Natural Health Foods Limited
(Thalland)

Mega We Care L|m|ted

(Thailand)

Mega Lifesciences Pty. Limited

Mega Lifesciences Pty. Limited
Mega Lifesciences Pty. Limited

Mega Lifesciences Pty. Limited

Mega Lifesciences Pty. Limited
and |ts assomated compames

Mega L|feSC|ences Pty L|m|ted

Mega Lifesciences (Australla)
Pty. Limited

Mega Lifesciences (Australia)
Pty. Limited

Sum Insured
(in millions
THB)

70.0

associated companies

15.0

assocnated companles

4.0

associated companies

1.9

0.5

1.0

15.0
5.0

computers and other property

36.0

420
105.0
0.5
2.1

930 0
229.3

89.2

and glass insurance

e Inventory

e Fire & other damage

Business interruption

Mega Lifesciences (Australia)
Pty lelted

Mega Llfesmences (Australla)

115.9

254.8

Pty. Limited
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Mega Lifesciences

Company

(Vietnam) Limited

Vietnam?

Mega Lifesciences

Limited

Myanmar®

Details of Asset Insured

Building located at all locations

Industnal aII rlsks

Furniture, fixtures, fltouts
machinery, computers and other
property

Industnal aII rlsks

Inventory (Includlng, raw matenals,

finished goods, etc)

Industnal aII rlsks

Marine cargo - |nIand transit

insurance

Industrial All risks

Public Liability

Industrlal AII nsks

Movable equment and
automobiles

Industrlal AII nsks

Money insurance and fldellty

guarantee

Industrial all risks

Business interruption

Industrlal aII rlsks

Inventory, furnlture flxture and

equipment’ e.t.c. at Lashio
Fire and other damage insurance

at Lashlo

Inventory, furn|ture flxture and
equipment’ e.t.c. at Mandalay
Fire and other damage insurance

at Mandalay

Inventory, furn|ture flxture and
equipment’ e.t.c. at Mawlamyine
Fire and other damage insurance

at Mawlamylne

Inventory, furmture flxture and
equipment’ e.t.c. at Nay Pyi Taw
Fire and other damage insurance

at Nay Py| Taw

Inventory, furnlture f|xture and
equipment’ e.t.c. at Taungyi
Fire and other damage insurance

at Taungyl

Inventory, furnlture f|xture and

equipment’ e.t.c. at Yangon

Fire and other damage insurance

Beneficiary

Mega Lifesciences (Vietnam)

L|m|ted

Mega Llfesmences (Vletnam)

Limited

Mega Lifesciences (Vietnam)

Limited

Mega Lifesciences (Vietnam)

Limited

Mega Lifesciences (Vietnam)
L|m|ted

Mega LlfeSC|ences (V|etnam)

Limited

Mega Lifesciences (Vietnam)

Limited

Mega Lifesciences (Vietnam)
L|m|ted

Mega Llfesmences Ltd

(Myanmar)

Mega Lifesciences Ltd

(Myanmar)

Mega Lifesciences Ltd

(Myanmar)

Mega Lifesciences Ltd

(Myanmar)

Mega Lifesciences Ltd

(Myanmar)

Mega Lifesciences Ltd

(Myanmar)

Sum Insured
(in millions
THB)

13.4

18.9

840.0

487.2

315

74

4.9

248.2

11.3

1261

11.9

7.8

13.1

408.2

at Yangon
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0.5
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Company

Mega Lifesciences Pty Peru®

Peru S AC

Mega Lifesciences
Ghana Limited

Mega Lifesciences
Private Limited

Mega Lifesciences Nigeria®

Nigeria Limited

Details of Asset Insured

Motor policy including cars and
motorcycles
Theft, fire, accident, own damage

insurance

Inventory
All risks

Motor insurance policy

Motor Comprehensive Policy

Furniture, fixtures, fitouts,
machinery, computers and other
property

Burglary risk

Furniture, fixtures, fitouts,
machinery, computers and other
property

Fire and other damage insurance

Furniture, fixtures, fitouts,

machinery, computers and other

property

Electronic equipment risk insurance

Laptops

Fire and burglary insurance

Laptops and phones

All risk insurance

Furniture, fixtures, fitouts,
machinery, computers and other
property

Fire and other damage insurance

Inventory

Fire and burglary insurance

Money insurance and fidelity
guarantee

Theft, robbery, stealing, cheating
etc.

Public liability insurance
Personal injury and property
damage

Motor policy and transportation
vehicles

Accident, damage by self and

Beneficiary

Mega Lifesciences Pty Peru
SAC

Mega Lifesciences Ghana

Limited

Mega Lifesciences Ghana
Limited
Mega Lifesciences Private
Limited

Mega Lifesciences Private

Limited

Mega Lifesciences Private
Limited

Mega Lifesciences Private
Limited

Mega Lifesciences Nigeria

Limited

Mega Lifesciences Nigeria
Limited

Mega Lifesciences Nigeria
Limited
Mega Lifesciences Nigeria
Limited

Mega Lifesciences Nigeria

Limited

Mega Lifesciences Nigeria

Limited

Sum Insured
(in millions
THB)

1.8

13.2
1.9

6.3

10.9

6.3

1.2
0.5

3.3

28.1

6.0

0.3

4.9

others
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Sum Insured

Company Details of Asset Insured Beneficiary (in millions
THB)
Mega Lifesciences Pty Cambodia® e Inventory, furniture, fixtures, fit-outs, Mega Lifesciences Pty Limited 123.6
Limited (Cambodia) machinery, computers and other (Cambodia)
property
e Fire insurance
e Furniture, fixtures, fit-outs, office Mega Lifesciences Pty Limited 10.7
equipment and other assets (Cambodia)

e Burglary insurance
e Motor policy and transportation Mega Lifesciences Pty Limited 29
vehicles (Cambodia)

e Comprehensive risk

e Stock in transit Mega Lifesciences Pty Limited 7.7

e All risk (Cambodia)
e Money insurance and fidelity Mega Lifesciences Pty Limited 6.4
guarantee (Cambodia)

e |n Safe, in transit, fraud e.t.c

Bio-Life Marketing Sdn. Malaysia’ e Inventory, furniture, fixtures, fit-outs, Bio-Life Marketing Sdn. Bhd 91.1

Bhd (Malaysia) machinery, money, computers and  (Malaysia)
other property.

o All risk

e Marine cargo Bio-Life Marketing Sdn. Bhd 232

e All risks (Malaysia)

e Motor policy and transportation Bio-Life Marketing Sdn. Bhd 1.4
vehicles (Malaysia)

o Comprehensive risk

Total 9,546.8

Remarks:

' Currency exchange rate as at December 31, 2017 was 1 AUD to 25.4772 THB.

® Currency exchange rate as at December 31, 2017 was 1000 VND to 1.4000 THB.

® Currency exchange rate as at December 31, 2017 was 1 USD to 32.6809 THB.

* Currency exchange rate as at December 31, 2017 was 1 Indian Rupee to 0.5104 THB.

® Currency exchange rate as at December 31, 2017 was 1 Nigerian Naira to 0.0905 THB.

® Currency exchange rate as at December 31, 2017 was 1 Ghanian Cedi to 7.4012 THB.

" Currency exchange rate as at December 31, 2017 was 1 Malaysian Ringgit to 8.0584 THB.

1.9 Investment Policies in its subsidiary and associated companies

We have a policy to invest in subsidiaries or associated companies which support our objectives and allow us to derive more income
or profits. We also consider the investment ratio, expected profits, potential risks and financial condition of those entities before
investing. The decision to make such an investment will be considered and determined by our Board of Directors or a shareholders’
meeting (as the case may be). We shall appoint a qualified and experienced Company representative to act as a member of the

Board of Directors to determine important policies and control business operations of the subsidiary or associated companies.

VIEGA LIFESCIENCES PUBLIC COMPANY LIMITED | Annual Registration Form For Fiscal Year 2017 | @



U JUN 31 SUNAN 2560 UIENY Iﬁa\mu‘ Turdimees (nense waskuuSivess) mumsedera Uil

N snsunsianu o] o o .
UBnaag (SJ‘SSWIF[) (%aﬂﬂw)z o U UN 31 5UAN 2560 oM UN 31 5UNAN 2559
1 U3 wimn laWllsudud in 99.99 10,561,175 8,321,048
(Uszwenduuans)
2 5 Wi ladlsudud (Buauw) 99.99 111,448,137 110,474,482
A (UsLnAdeaun)
3 USm w3 uesd e @szmealne) 99.96 4,900,000 4,900,000
4 U uuniwea waaviiind 1in 99.99 4,995,900 4,995,900
Wszwnalng)
5 U3 winladloudud Wiy 910 99.99 91,678,644 80,046,390
Wszmelng)
6 U3EM B-1fus e @Wszmalng) 99.96 499,300 499,300
7 U3 wm ladlgudud Afine $1in 99.99 17,846,234 17,130,316
(Uszmanuwa)
8 usun win ladlouwdud (eaawnside) 99.99 470,039,026 469,552,115
ANy Nie (UszmnanaaLnsLay)
9 u5En wi laflsududluidy sim 99.99 17,040,020 16,438,689
Wszmaluaise)
10 u3En win lawloudud wadisu. 99.99 644,293,991 626,937,179
Jiaof. (Uszmauialde)
11 udEm wi lafloudud Afnew; 99.99 1,124,692 838,392
a8, Uszneils)
12 U3 Wi wiladloudud @seme 98.99 15,011,646 15,011,646
Fulnilide)
13 U3 win ladloudud nuih e 99.99 9,982,255 9,839,105
(Uszmanid)
14 U589 wi wadnd we3diea) s1im 99.99 3,693,631 2,777,269
(UszinrneITeg)
15 u3En wi ladloudud wsim $dn 99.99 6,829,406 6,256,638
(UszinmduLiie)
16 U3En win laWloudud w98 e 99.99 156,500 156,500
(Wszimagealys)
17 U3 wi ladlgudud sin 100.0 2,049,140 2,049,140
(UszmAgLaTi)
18 U5t wiinfuas i 100.0 296,470,219 167,856,000
(Uszwmediauans)
19 Bio-Life Marketing Sdn. Bhd. 100.0 617,655,789 617,655,789
(NLagy)

! ywiemsWavagevumsluinineushuyiEngee
2 qu At 31 Sumew 2560

@I nuunanvsigmsvoyaus=910 2560 | usEN 1WA laWlsious 91a (UksU)



As of December 31, 2017, the Company (by itself and through its subsidiaries) had invested' in subsidiaries as listed below.

Holding

Subsidiary (Country) > Amount Dec 31, 2017 Amount Dec 31, 2016
(Percentage)
1 Mega Lifesciences Limited 99.99 10,561,175 8,321,048
(Myanmar)
2 Mega Lifesciences (Vietnam) 99.99 111,448,137 110,474,482

Limited (Vietnam)

3 Mega We Care Limited (Thailand) 99.96 4,900,000 4,900,000

4 Natural Health Foods Limited 99.99 4,995,900 4,995,900
(Thailand)

5 Mega Lifesciences Pty. Limited 99.99 91,678,644 80,046,390
(Thailand)

6 E-Sense Limited (Thailand) 99.96 499,300 499,300

7 Mega Lifesciences Pty. Limited 99.99 17,846,234 17,130,316
(Cambodia)

8 Mega Lifesciences (Australia) Pty. 99.99 470,039,026 469,552,115

Limited (Australia)

9 Mega Lifesciences Nigeria Limited 99.99 17,040,020 16,438,689
(Nigeria)

10 Mega Lifesciences Sdn. Bhd. 99.99 644,293,991 626,937,179
(Malaysia)

11 Mega Lifesciences Pty. Peru S.A.C. 99.99 1,124,692 838,392
(Peru)

12 PT Mega Lifesciences (Indonesia) 98.99 15,011,646 15,011,646

13 Mega Lifesciences Ghana Limited 99.99 9,982,255 9,839,105
(Ghana)

14 Mega Products (Mauritius) Limited 99.99 3,693,631 2,777,269
(Mauritius)

15 Mega Lifesciences Private Limited 99.99 6,829,406 6,256,638
(India)

16 Mega Lifesciences Pte. Limited 99.99 156,500 156,500
(Singapore)

17 Mega Lifesciences Limited (Ukraine) 100.0 2,049,140 2,049,140

18 MAXXCARE Limited, (Myanmar) 100.0 296,470,219 167,856,000

19 Bio-Life Marketing Sdn. Bhd. 100.0 617,655,789 617,655,789
(Malaysia)

" Includes contribution towards employee stock option plan granted to Companies subsidiaries.

% As at 31 December 2017.

VIEGA LIFESCIENCES PUBLIC COMPANY LIMITED | Annual Registration Form For Fiscal Year 2017 | @



Tuszwiwdl 2560 viEn wih laflloudud Aiine siia Souuddndessonstng [daewuiandin S 1286 dnum fenuiisen

=

uaziiunghszudilunisn winduas Siie deduusndesnsludssmafiouns weveegsia

Tuszwined 2560 USEM Ifawuiisiin Suau 17.2 duum wemsldndediefusuloauazindlumssvazuuudsluuism Mega
Lifesciences Sdn. Bhd. Suifluudsndesnslulszmanniaidy

Tuszwined 2559 158+ I doian1s3osas 100 209035 Bio-Life Marketing Sdn. Bhd. (iaide) Inaauu3sn Mega Lifesciences
Sdn. Bhd. (MLaLde)

Tuseninedl 2559 U3 Wi ladlsudud Afine Hin Feduussndepveeusing Idenaidouudin winduad $1in deduustness
aslutszmadeung fMeSuamu au 167.9 Suum

Tuszwined 2560 neuudsne Iawuluiudosas 30 MenuiieenuaziSendrszudruuism unaniaweslad Siin dadsiuludssmalng
FBEUaNNU WU 1.5 duum

Tusgwined 2560 v3En Isawaeu (luussnsind) meyuiisenuazBendrszudsludnniosas 51 Tuussn wi and Siie ey
Tuszmalng feduasusuam 5,100,000 UM

U3 [eusessgudnanauisne wamsesumisnssnmsluudsngoeinan i

@I nuunanvsigmsvoyaus=910 2560 | usEN 1WA laWlsious 91a (UksU)



During 2017, Mega Lifesciences PTY Limited, a subsidiary made an additional investment of Baht 128.6 million in the issued and

paid up capital of MAXXCARE Limited, a direct subsidiary in Myanmar, in order to expand the business.

During 2017, the Company made an additional investment of Baht 17.2 million to acquire minority shares and voting interests in

Mega Lifesciences Sdn.Bhd, a direct subsidiary in Malaysia.

During 2016, the Company acquired 100% equity of Bio-Life Marketing Sdn. Bhd. (Malaysia) through its wholly owned subsidiary,
Mega Lifesciences Sdn. Bhd. (Malaysia).

During 2016, Mega Lifesciences PTY Limited, a subsidiary, registered MAXXCARE Limited, a wholly owned subsidiary in Myanmar,

with an investment amount of Baht 167.9 million.

During 2017, the Group made an investment for 30% equity in the issued and paid-up capital of Pranaa Food For Life Company,

incorporated in Thailand, for a consideration of Baht 1.50 million.

During 2016, The Company made a new investment of 51% (resulting in joint venture) in the issued and paid-up capital of Mega

Malee Company Limited, incorporated in Thailand for a consideration of Baht 5,100,000 million.

The Company has appointed its management to the board of directors of the aforementioned subsidiaries.
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Business Assets

Intangible Assets : Trademarks

End of Dec. 31, 2017 MEGA LIFESCIENCS holds Trademarks rights over 2646 marks with the following countries Thailand, Vietnam,
Philippines, Myanmar, Cambodia, India, Nigeria, Peru, Ukraine, Malaysia, Indonesia, Tanzania, Singapore, Kenya, Kazakhstan,
Sri Lanka, Dominican Republic, Colombia, Ghana, Panama Mongolia, Hong Kong, Zambia, Azerbaijan, South Africa, Guatemala,
Taiwan, Trinidad and Tobago, Russia, New Zeeland , Brunei Darussalam, Romania, Moldova, Laos etc. and also possess 1023 live

trademark applications.
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Comparison : Historical Vs 2017 for Mege Lifesciences Public Company Limited

Jan. 01%, 2017 - Dec. 31%, 2017 Historical - till Dec. 31%, 2017
Registered Trademarks 264 2646
New Trademark application 275 1023

Mega’s market leading brands/brand extensions (products) Vs Trademarks protection (Globally, till Dec. 31, 2017)

e onn eve | N -
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Vs Registered TM's uvoun | [ co
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OTC Medicine
(Brands) Vs
Registered TM’s cooerect | [ 7
ooz | I ¢
avarin | [ 3
NOPRAFAZT . 2
leading
Prescription
Vs Registered TM’s
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Trademarks registered in the calendar year 2017

Renewal Date

Country Brand Name
Australia @ *H&P&%N 5 1817136 21 12 2026
Austra",; ‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ WHETWWL" ‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ 5 ............. 1 817145 ............................ 21 ........... 12 . 2026 ......
BTN O WY PR PN

Azerbaijan

Azerbai}én

Azerbaijan

Cambo;ia

Cambodia

Cambo'(‘j“ia

Cambodia

Cambodia

Cambodia

Cambodia

Cambodia

Cambodia

Cambo'(‘iuia

Cambodia MOFAZT 5 KH/62898/17 5 5 2026
Domini;én Reput;h; ..... M ‘EGA LIFESCIENCES ‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ 5 ............ 240103 ............................... 2 ............. 62027 .......
Ghana MEGA WE CARE 5 1489/2013 27 6 2023
India K ET@C ETZ 5 1567328 27 9 2026

[ ——

India 5 1537160 18 7 2026
e A 5 ............. 1 538541 ............................ 18 - 7 . 2026 .......
India 5 1572095 23 11 2026
e N 5 ............. 1 517858 ............................ 22 ........... 11 . 2022 .......
India 5 1451310 31 8 2025
e A 5 ............. 1 675834 ............................. 3 ............ 11 . 2024 .......
India 5 1688345 24 3 2025
India 5 1464593 30 9 2025
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Jusinany

LATDINANNENTAN Uszian aanziisu

Buidie FEO- 5 1442755 30 9 2025

LRI

5 1464329 21 1 2026

5 1458048 19 1 2026

5 1543668 25 7 2026

5 1545454 25 7 2026

5 1497974 22 3 2027

5 1483431 2 3 2027

5 1483432 2 3 2027

5 55400 26 4 2026

5 55401 26 4 2026

5 57994 12 1 2027

5 55965 28 6 2026

5 55964 28 6 2026

5 57993 12 1 2027

5 96070 23 2 2027

5 96075 23 2 2027

23 2 2027

23 2 2027

5 96078 23 2 2027

5 96072 23 2 2027

5 96074 23 2 2027

5 96079 23 2 2027

5 96066 23 2 2027

35 96081 23 2 2027

5 96071 23 2 2027

5 96073 23 2 2027

5 96080 23 2 2027

5 96068 23 2 2027
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Renewal Date

Brand Name Class

India FED' 5 1442755 30 9 2025

LTS

India KETOCETZ 5 1464329 21 1 2026

India MEGASOVIR 5 1458048 19 1 2026

India 5 1543668 25 7 2026

India MEGA We care IBUNOVA 5 1545454 25 7 2026

India INVEL FORTE L 5 1497974 22 3 2027

India MOFAZT DAY 5 1483431 2 3 2027

India MOFAZT NIGHT 5 1483432 2 3 2027

Kazakhstan LIVOLIN 5 55400 26 4 2026

Kazakhstan GOFEN 5 55401 26 4 2026

PROSTACARE 5 57994 12 1 2027

Kazakhstan E 5 55065 28 6 2026
[

Kazakhstan m 5 55064 28 6 2026

Kazakhstan IICARE 5 57993 12 1 2027

Kazakhstan

Kenya BAROLE 5 96070 23 2 2027

Kenya ENAT 5 96075 23 2 2027

Kenya GINSOMIN 5 96067 23 2 2027

Kenya GOFEN 5 96069 23 2 2027

Kenya INVEL 5 96078 23 2 2027

Kenya LIGABA 5 96072 23 2 2027

Kenya LIMZER 5 96074 23 2 2027

Kenya MAXLEN 5 96079 23 2 2027

Kenya MEGA COD LIVER OIL 5 96066 23 2 2027

Kenya MEGA WE CARE 35 96081 23 2 2027

Kenya NAT B 5 96071 23 2 2027

Kenya OSTEOMIN 5 96073 23 2 2027

Kenya TORMEG 5 96080 23 2 2027

Kenya ZEMAN SX 5 96068 23 2 2027
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Jusiaay

Uszind LATDININENTAN Uszian aanziisu

LAUEN 5 96076 23 2 2027

|7 EUGICA 5 37935 6 04 2027

a1 535,44 37562 6 04 2027
We care

WLaLge 5 2016072110 23 " 2026

Weuans QURLED 5 4886 28 8 2017
Wleuans EUGICA BRONZFAZT 5 NA NA NA NA
WHpung EUGICA HERBAL INFUSION 5 NA NA NA NA

WHeund EXEMEST 5 NA NA NA NA

a3 FENIVAG 5 NA NA  NA NA
Weuang INSUNOVA G PEN 5 NA NA  NA NA

Weuansd LEEGABA 5 NA NA NA NA

Wauans , MEDICAL 5 NA NA NA NA
@ * NUTRITION

Weuuns MEROMAX 5 NA NA NA NA

Weuans NORMA VAG 5 NA NA NA NA

e PANFORM 5 NA NA NA NA

Wleuang PEMEXED 5 NA NA NA NA

Weuang 2 5 NA NA  NA NA
PBWF

WepuNng PRODEFEN CHEWZ 5 NA NA NA NA
leuand PROMUNE CHEWZ 5 NA NA NA NA

Weunng QURLED LP 5 NA NA NA NA

Weuand - 5 NA NA NA NA
|"'"'.*EI KONTROLY)

Tudse RIDLOR PLUS 5 F/T/2017 / 25 4 2024
3487

=
2
e
=
=
Da

FENIVAG 5 4/2016/00011579 2 3 2027

FUCOMUNE 5 4/2016/00011580 2 3 2027

=
o)
e
=
P
Da
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Renewal Date

Brand Name Class

Kenya 5 96076 23 2 2027

Laos EUGICA 5 37935 6 04 2027

Laos 535,44 37562 6 04 2027
We care

Malaysia 5 2016072110 23 " 2026

MyanmarlNSOM 5 4/802 1472027
Myanmar QURLED 5 4886 28 8 2017
Myanmar FES CEELZEC BSOSO ... 5 . NA SO ... NA . NA e NA .
Myanmar EUGICA BRONZFAZT 5 NA NA NA NA
Myanmar FES EUGICAHERBALDRINK BSOSO ... 5 . NA SO ... NA . NA e NA .
Myanmar EUGICA HERBAL INFUSION 5 NA NA NA NA
Myanmar FES EXEMEST SSSRSSOSO ...... 5 . NA SO ... NA . NA e NA .
Myanmar FES FENIVAG BSOSO ... 5 . NA SO ... NA . NA e NA .
Myanmar INSUNOVA G PEN 5 NA NA NA NA

Myanmar LEEGABA 5 NA NA NA NA

Myanmar A MEDICAL 5 NA NA NA NA
@ + NUTRITION

Myanmar MEROMAX 5 NA NA NA NA

Myanmar NORMA VAG 5 NA NA NA NA

Myanmar PANFORM 5 NA NA NA NA

Myanmar PEMEXED 5 NA NA NA NA

Myanmar ﬁ,‘ 5 NA NA NA NA
PBWEF

Myanmar PRODEFEN CHEWZ 5 NA NA NA NA
Myanmar PROMUNE CHEWZ 5 NA NA NA NA

Myanmar QURLED LP 5 NA NA NA NA

Myanmar - 5 NA NA NA NA
(WHEY KonTROLY

Nigeria RIDLOR PLUS 5 F/T/2017 / 25 4 2024
3487

Philippines FENIVAG 5 4/2016/00011579 2 3 2027

Philippines FUCOMUNE 5 4/2016/00011580 2 3 2027
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Uszinea

=0 22 R
D) I D I D P D
el S A e
[ A = = =
P < < =
Da Da Da Da

= =2
2) I D)
e e
[ = A
= i
Da Da

WRUDud

AIAINT
AN
AININ

AR

AN

wnuaiiie
sy

wnuznLiie

QURLED LP

WHEY SLENZ

INVEL FORTE

LATDININENTAN

=

NNO Aura

RESIDRON

Baby yatura

L

KIDDZ DHA CHEWZ

Natural

ENAT 400

Baby natura
AN ACNACARE

ALERTEN

GINSOMIN

NOPAUSE

PYNOCARE

OSTEOMIN
ENAT 400

MAXCAL

Uszian

30

5,29,

30,32
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5,29

aanziisu

4/2016/00013423

4/2016/00004749

4/2017/00000754

4/2016/00013422
4/2016/00008549

4/2016/00014647

4/2016/00014651

4/2016/00014650
4/2016/00007187

4/2016/00007186

4/2015/00009512

4/2016/00014645

4/2017/00004352

4/2016/00014648

4016/00014649
E—
e
.
N
A
e
- TzeoenTe

TZ/T/2016/1712

16

24

24

14
12

12

17

14

14
18
18
18

18

18

12

1

TZ/T/2016/381

1

1

Jusiaay

2027

2027

2027

2027
2027

2027

2027

2027
2027

2027

2025

2027

2027

2027

007
Hméaéé.Hn
2025
,méééé.ﬂn
2025
Hméééé..w
2025
Hméééa..w
2024

2024



Renewal Date

Brand Name Class

Philippines i 5 4/2016/00013423 4 5 2027
e

Philippines NNO Aura 3 4/2016/00004749 27 2 2027

Philippines 5 4/2017/00000754 2 6 2027

Philippines QURLED LP 5 4/2016/00013422 16 3 2027
Philippines RESIDRON 5 4/2016/00008549 2 6 2027
Philippines WHEY SLENZ 5,29 4/2016/00014647 24 3 2027

Philippines 30 4/2016/00014651 24 3 2027

Philippines Ba b" Natu ra 5 4/2016/00014650 14 7 2027
Philippines INVEL FORTE L 5 4/2016/00007187 12 1 2027
Philippines KIDDZ DHA CHEWZ 5 4/2016/00007186 12 1 2027

Philippines 5 4/2015/00009512 8 5 2025

529,  4/2016/00014645 7 9 2027
Natural 30,32
Ve Cang

Philippines
Philippines 5 4/2017/00004352 17 8 2027

Philippines 5 4/2016/00014648 14 7 2027

Philippines Bab’ Hatura 5 4/2016/00014649 14 7 2027
Sri Lanka ACNACARE 5 125370 18 5 2025
Sri Lanka ALERTEN 5 125376 18 5 2025
Sri Lanka GINSOMIN 5 125381 18 5 2025
Sri Lanka NOPAUSE 5 125373 18 5 2025
Sri Lanka PYNOCARE 5 125377 18 5 2025
Sri Lanka ENAT 400 5 126451 12 7 2025
Tanzania OSTEOMIN 5 TZ/T/2016/1716 1 5 2024

Tanzania ENAT 400 5 TZ/T/2016/1712 1 3 2024

Tanzania MAXCAL 5 TZ/T/2016/381 1 2 2024
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Uszinea

Wi
Wil
Tne

Tne

Tne

Tne

Tne

Tne

e
Cm—
e
Cm—
e
Cm—
Cm—
Cm—
S m—
i
Cm—
e
CVm—
C—
C—
CR—
C—
Cm—
Cm—
C—
Cm—
C—
S
C—

Tne

LATDININENTAN

Mega we care [ICARE

NAT C

ENAT ALL

ENAT MAX
GHBY

HNS COMPLEX

HYDRO-REN

FURDSEMIDE INJECTION

Tna MEGA SPORTS ULTRAGAIN
MEGA SPORTS ULTRAPRO

MEGA WE CARE GILOMAX

MEGA WE CARE REVETIZE

MEGA WE CARE REVETIZE HNS COMPLEX

MSCC COMPLEX ACTISOME

NAT CAL

NAT CAL PLUS

NAT KAL

NAT KAL M
NAT KAL PLUS
NAT MAG PLUS

NAT DB

NAT—STAT

NAVIT E

PEPPOGEST
RESIDRON 150

RIVITA

SEIZCARE

TOTAL NAT E

XUVAN XL

XYLER

EXPECTA
EZYTOX
GERITON

GINSOMIN

Uszian

42

29

29

29

29

29
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29
29

29

42

29

29

29

29

29

aanziisu

TZ/T/2016/384
TZ/T/2016/1 714
.."..171113201
171113077
171118488

171118391

171118358

o 8
B
B
B
B

171118341

171122754
1711 18346
,‘..171 122751 e IO
171 122749
171 122750“””“% B
171118351
. ,‘..171 1 18348‘,‘,.,.‘.‘,‘,. ..
171118340
. ,‘..1 71 1 1 3087‘,‘,.,.‘.‘,‘,. ..
171 1 18457
. ,‘..1 o 8355‘,‘,.,.‘.‘,‘,. ..
..171 123071 e IO
171 1 18465
,‘..1 o 8390‘,‘,.,.‘.‘,‘,. ..
171118356
KOR61304
..KOR254254 -

KOR61305

NAT C PHYTO SACHETS 171122752

P

19
19

22

31
31
. .
1"
31
29

29

29

16

22

11

11
13
30

13

KOR78319 13

Jusiaay

12

11

10
10

10

10

10

12

2024
2025

2024

2025

2018

2018
ééié.un
2022
,m2025.un
2024
mméaég.un
mméaé;.un
2023
”mééé;.un
2024
”mé6é;.un
2024
.mmééé;.un
2024
,méééé.un
.mmééég.un
“mébéé.un
.mméaéé.un
2025
éaéé.un
2025
méaéé.un
2026
.mméaéé.un
2026

2026



Renewal Date

Brand Name Class

Tanzania Mega we care [ICARE 5 TZ/T /2016/384 1 2 2024

—_
—_

Tanzania NAT C 5 TZ/T/2016/1 714 2024
..Tha”and,........‘,‘,‘,‘,...ENAT ALL 3171113201 19 5 2025

Thailand ENAT MAX 3 171113077 19 5 2025

Thailand GHBY 3 171118488 22 10 2025

Thailand HNS COMPLEX 42 171118391 1 8 2024

Thailand 5 171118358 6 8 2025

HYDRO-REN
FURDSEMIDE INJECTION
Tha”and S MEGASPORTSULTRAGAIN SO . 29 . 171113804 .. 31 S 10 201 8 .
Thailand MEGA SPORTS ULTRAPRO 29 171113805 31 10 2018
Tha”and S ‘,‘,‘,‘,...MEGA WE CARE GILOMAX SOV .. 29 . ,‘..171116116‘,‘,.,.‘.‘,‘,. .. 31 S 10 201 8 .
Thailand MEGA WE CARE REVETIZE 29 171118392 31 8 2022
ThallandMEGA WE CARE REVETIZE HNS COMPLEXMWM 51711184562210 """2025
Thailand MSCC COMPLEX ACTISOME 42 171118341 1 8 2024
Tha”and S NAT CPHYTOSACHETS BOURRORROO ... 29 . 171122752 .. 31 S 1 R 2024 .
Thailand NAT CAL 29 171122754 31 1 2024
Thailand NAT CAL PLUS 5 171118346 1" 12 2023
Tha”and S ..NAT KAL SOOI . ... 29 . 171122751 .. 31 S 1 . 2024 .
Thailand NAT KAL M 29 171122749 31 1 2024
ThallandNAT KAL PLU.S 29 171122750311 2024
Thailand NAT MAG PLUS 5 171118351 29 8 2024
Tha”and S ..NAT DB SO ... 5 . 171118348 .. 29 . 8 e 2024 .
Thailand NAT—STAT 5 171118340 29 8 2024
Tha”and S ..NAVIT E BSOSO ... 3 . ,‘..171113087‘,‘,.,.‘.‘,‘,. .. 19 . 5 e 2025 .
Thailand PEPPOGEST 5 171118457 16 12 2025
Tha”and S ‘,‘,‘,‘,...RESIDRON 156 SRRSO . 5 . ,‘..171118355‘,‘,.,.‘.‘,‘,. .. 6 S 8 e 2025 .
Tha”and S ..RIVITA SRRSO . 29 . ,‘..171 123071 e IO 16 . 8 e 2022 .
Thailand SEIZCARE 5 171118465 22 10 2025
Tha”and S ‘,‘,‘,‘,...TOTAL NAT E SRS ... 29 . ,‘..171118390‘,‘,.,.‘.‘,‘,. .. 11 S 12 2023 .
Thailand XUVAN XL 5 171118356 6 8 2025
Tha”and S ..XYLER SRRSO ... 5 . 171125928 .. 11 S 12 e 2023 .
Thailand EXPECTA 5 KOR61304 13 8 2026
Tha”and S ..EZYTOX SRRSO | . 29 . ,‘..KOR254254 N 30 . 11 e 2025 .
Thailand GERITON 5 KOR61305 13 8 2026

Thailand GINSOMIN 29 KOR78319 13 8 2026
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Jusiaay

Uszind LATDININENTAN Uszian aanziisu

Tne GOBOY 29 KOR259988 30 11 2025
Tne KIDDI LIVOLIN 29 KOR254325 30 11 2025
Tna LYCOPURE 29 KOR254295 26 12 2025
Tne MARISKIN 29 KOR254293 26 12 2025
Tne MEDICAP 5 KOR66874 13 8 2026
Tna MYOMUNE 5 KOR270591 29 5 2027
Tna NORMAGUT 29 KOR248474 30 " 2025
Tna PATIPIL 29 KOR259987 30 11 2025
Tne PATRION 29 KOR254257 30 1 2025
Tne PROTOX 29 KOR254252 30 11 2025
Tne TEENIVIT 29 KOR283512 9 8 2027
Tne ZESTACAP 29 KOR59001 13 8 2026
Tna TEROCYS 4 5 171107049 18 6 2025
Tna D FINE COMPLEX 42 171107491 1 8 2024
Tna DHA SMARTZ CAPZ 5 171 104444 29 8 2024
Tne KIDDZ DHA CHEWZ CAPZ 5 171104453 29 8 2024
Tna BAROLE PLUS 5 171102975 18 6 2025

Tve MEGA WE CARE KIDDZ DHA YUMMY 5 171102961 27 3 2025
GUMMYZ

Tna MEGA WE CARE KIDDZ VITA CHEWZ 29 171113174 24 1 2024
Tve NAT OIL APLICAPZ 5 171107280 4 9 2025
Tne NETRA 29 171135790 6 5 2024

Tne NAT IRON 29 171133320 29 4 2023
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Renewal Date

Brand Name Class

Thailand GOBOY 29 KOR259988 30 11 2025
Thailand KIDDI LIVOLIN 29 KOR254325 30 11 2025
Tha”and S ..LIPOPURE e i S 29 . KOR254292 .. 26 . 12 2025 .
Thailand LYCOPURE 29 KOR254295 26 12 2025
Thailand MARISKIN 29 KOR254293 26 12 2025
Tha”and S MEDICAP BSOSO ... 5 . KOR66875 .. 13 . 8 e 2026 .
Thailand MEDICAP 5 KOR66874 13 8 2026
Tha”and S ..MEGAHUSK. s 29 . ,‘..KOR283510 v I 9 S 8 e ,‘,‘,‘2027 .
Thailand MYOMUNE 5 KOR270591 29 5 2027
Tha”and S NORMAGUT s 5 . KOR243669 .. 30 . ﬁ e ,‘,‘,‘2025 .
Thailand NORMAGUT 29 KOR248474 30 1 2025
Tha”and S PANAXIA BSOSO ... 5 . ,‘..KOR63810 v I 23 . 9 e 2026 .
Thailand PATIPIL 29 KOR259987 30 11 2025
Thailand PATRION 29 KOR254257 30 1 2025
Tha”and S PRIM E BSOSO ... 5 . KOR66998 .. 22 . 11 e 2026 .
Thailand PROTOX 29 KOR254252 30 1 2025
Tha”and S ..RADITOX‘,‘,.,. BSOSO ... 5 . KOR242313 .. 30 . 11 e 2025 .
Thailand TEENIVIT 29 KOR283512 9 8 2027
Tha”and S ..VITON SO ... 5 . KOR66619 .. 28 . 10 ,‘,‘,‘2026 .
Thailand ZESTACAP 29 KOR59001 13 8 2026
Tha”and S ..ACTISOME BSOSO ... 42 . ,‘..171107279‘,‘,.,.‘.‘,‘,. .. 1 [ 8 e 2024 .
Thailand TEROCYS 4 5 171107049 18 6 2025
Tha”and S ..CLA 600 s 29 . 171107279 .. 24 . 9 e 2023 .
Thailand D FINE COMPLEX 42 171107491 1 8 2024
Thailand DHA SMARTZ CAPZ 5 171104444 29 8 2024
Tha”and S ..NUTRIGLOW SRS . 29 . ,‘..KOR254326 N 30 . 11 e 2025 .
Thailand KIDDZ DHA CHEWZ CAPZ 5 171104453 29 8 2024
Tha”and S ‘,‘,‘,‘,...KIDDZ DHA YUMMY GUMMYZ SRR ... 5 . 171102980 .. 27 . 3 e 2025 .
Thailand BAROLE PLUS 5 171102975 18 6 2025

Thailand MEGA WE CARE KIDDZ DHA YUMMY 5 171102961 27 3 2025
GUMMYZ

Thailand MEGA WE CARE KIDDZ VITA CHEWZ 29 171113174 24 1 2024
Thailand NAT OIL APLICAPZ 5 171107280 4 9 2025
Thailand NETRA 29 171135790 6 5 2024

Thailand NAT IRON 29 171133320 29 4 2023

VIEGA LIFESCIENCES PUBLIC COMPANY LIMITED | Annual Registration Form For Fiscal Year 2017 | @



Jusiaay

Uszind LATDININENTAN Uszian aanziisu

Tne NAT HEME 29 171133337 29 4 2023

Tna 5 171133263 21 1 2026
Tna 5 171133270 21 1 2026
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Renewal Date

Brand Name Class

Thailand NAT HEME 29 171133337 29 4 2023
Thailand NAT C SACHET 29 171133321 18 7 2023
e L R B o
Thailand MBP COMPLEX 42 171133339 1 8 2024
Thailand TEROCYS -4 5 171107289 24 3 2025
T L . . S
Thailand TIMSIN FORTE 5 171107267 29 1 2025
e DR " G o
Thailand GIN MEM 5 171125169 21 1 2026
e " G o
Thailand |-COFF 5 171122775 21 6 2026
e R " E . o
Thailand MEGASOVIR 5 171122771 21 1 2026
Thailand MORAMAX 5 171118479 18 12 2025
e e " S Son
Thailand ZORUXA 5 171118489 16 12 2025
e e " Sl . ot
Thailand - 5 171135817 8 6 2026
Megaso&?
PeerR— R - o
Thailand INVEL 5 171135789 8 6 2026
e i B — o

Thailand 5 171133269 21 1 2026
Thailand 5 171133265 21 1 2026
Thailand 5 171133263 21 1 2026
Thailand 5 171133270 21 1 2026
Thailand 5 171133259 8 6 2016
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Jusiaay

Uszind LATDININENTAN Uszian aanziisu

Tne 5 171133260 8 6 2026

ENMINT

Tna CECOXZA 5 171133258 8 6 2026
AN CURTIX 29 278971 27 5 2025

Huauy ENAT MAX 3 284317 13 5 2025

Ol TeY FIRMAGEN 29 277800 21 7 2025
Buauy GHBY 41 279257 24 8 2025

Ol TeY GHBY 44 279258 24 8 2025

GABY

Crood Faoith By vouraeld

Haaunn 41 281511 5 10 2025

BuauN 44 281512 5 10 2025

GABY

Crood Faoith By vourseld

Buauw HI GREEN PLUS 30 275035 22 5 2025
DA 5 282944 10 8 2025

L]
NVcL
A KIDDZ CAL D K CHEWZ 29 274849 22 5 2025
DA KIDDZ CAL D K CHEWZ 5 278972 27 5 2025

PRIy KORIVAATE 5 282165 17 7 2025

Ol TeY LANDION 29 276717 27 5 2025

HBuauu LAVENDS 29 27671é 27 5 2025
OV MEGA WE CARE INSUNOVA 5 275775 15 6 2025
ﬁmm P NAT CORGANIC et R 29 . 278973 e IR 27 e 5 s 2025 o
OHI TN NAT MAG 5 274850 22 5 2025
ﬁﬂmmu P NUTRlFREsH R 29 . 279259 e IR 24 e 7 s 2025 o
Gl TN OLEAF 29 276720 27 5 2025

Buaun OPTIVIT 29 277801 21 7 2025

Buauy ORASUNNY 3 277797 21 7 2025
Vuaun ORASUNNY 5 282163 17 7 2025
VA PROZUN 3 277798 21 7 2025

Buau REDUC EZY 5 274851 22 5 2025
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Renewal Date

Brand Name Class

Thailand 5 171133260 8 6 2026

ENMINT

Thailand CECOXZA 5 171133258 8 6 2026
Vlemam [ ENATALL BSOSO ... 3 . 284318 e O 13 . 5 e 2025 .
Vietnam CURTIX 29 278971 27 5 2025
Vletnam [ ENATMAX BSOSO ... 5 . 284319 e 13 . 5 e 2025 .

Vietnam ENAT MAX 3 284317 13 5 2025

Vietnam FIRMAGEN 29 277800 21 7 2025
Vietnam GHBY 41 279257 24 8 2025

Vietnam GHBY 44 279258 24 8 2025

GABY

Craod Faoith By vouraeld

Vietnam 41 281511 5 10 2025

Vietnam 44 281512 5 10 2025

GABY

Craod baoith [y vouraeld

Vietnam HI GREEN PLUS 30 275035 22 5 2025
Vietnam 5 282944 10 8 2025

L]

NVcL
Vietnam KIDDZ CAL D K CHEWZ 29 274849 22 5 2025
Vietnam KIDDZ CAL D K CHEWZ 5 278972 27 5 2025

Vietnam KORIVAATE 5 282165 17 7 2025

Vietnam LANDION 29 276717 27 5 2025

Vietnam LAVENDS 29 27671é 27 5 2025
Vietnam MEGA WE CARE INSUNOVA 5 275775 15 6 2025
Vletnam [ NAT CORGANIC e 29 . 278973 e 27 . 5 e 2025 .
Vietnam NAT MAG 5 274850 22 5 2025
Vletnam [ NUTRIFRESH i 29 . 279259 e 24 . 7 e 2025 .
Vietnam OLEAF 29 276720 27 5 2025

Vietnam OPTIVIT 29 277801 21 7 2025

Vietnam ORASUNNY 3 277797 21 7 2025

Vietnam ORASUNNY 5 282163 17 7 2025
Vletnam [ PEPCAP BSOSO ... 5 . 279260 e 24 . 7 e 2025 .

Vietnam PROZUN 3 277798 21 7 2025

Vietnam REDUC EZY 5 274851 22 5 2025
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Uszinea Lﬂ%:a\‘mﬂ'lﬂﬂ"liﬁ'l Uszian wanzidsu

Fanaunn REDUC EZY 29 278213 27 5 2025
Guaun 29 274852 22 5 2025
Fanunu 5 278974 27 5 2025
Gaauy 29 21 7 2025
Fuainu 5 13 5
Aeauw 31 30 1
Ranun 29 27 5 2025
Raaunu 5 282164 17 7 2025
Ranunn 5 282166 17 7 2025
Raaunu 5 276812 21 4 2025
RanuN 5 285694 19 10 2025
Haaunu 5 284587 6 10 2025

Nar'f.'.‘!- ral

Food far Histh
Fanaunn 44 284588 6 10 2025

MNatural

Care

Food far Histh

AN

Hanin

Ganaunn 29 285026 15 7 2024
e 5 285025 15 7 2024
Guaun 5 285191 24 12 2023
Fanaunu 5 28631 17 7 2025
Guaun 5 284014 2 4 2025
G 29 27 5 2025
Huaunu XORBAC 5 21 4

Ranun MEGA LIFE PHARMA 5 281195 24 9 2025
Raaunn MEGA LIFE 35 281194 24 9 2025
Ranun MEGA LIFE 5 281396 24 9 2025
Haaunu MYZITH 5 287707 17 12 2025
RanuN MEGA WE CARE PYNOCARE WHITE 5 287709 17 12 2025
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Renewal Date

Brand Name Class

Vietnam REDUC EZY 29 278213 27 5 2025

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

(] atura |

P Far Heath

Vietnam 44 284588 6 10 2025
M EFI%'II.LI'EI' |

P Far Heath

Vietnam

Vietnam

Vietnam 29 285026 15 7 2024

Vietnam 5 285025 15 7 2024

Vietnam 5 285191 24 12 2023

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam

Vietnam
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Fanaunn 5 287708 17 12 2025
Gaaun 5 287710 17 12 2025
warae PRENATA

wande NAT B

e OSTEOMIN

wande GINSOMIN

wane CALCIVIT,

wande 16 955/2017 21 6 2024
We care

VOWWINNIINNHUIEY
LEGAL DISPUTES

Voww1nnwNNHu1eg

v

a Juil 31 Sunan 2560 VSENT uazudsngerlunaanan Alafideinmmenguanefdslifugn wielsuidasiumsnazilag g

aadinansznuludvausefunindassiuny wisuitndes filswnugeniidosas 5 vevsuseegiiodu wiefiondnansznudenasiiiu
53MvpvLTENY WiauTunteuateiitiudAny

uanniiudsny wazussngeslunaanan SuldimsgniSuniavleq luSesiiifisiuanusvisseudsrnudemeiifiaduandudii
Tiv/annste (Product Liability) 28vu38n wiemsuaifusesyaaa (Personal Injury) wismaidedinfiiedulaedizoy (Wrongful Death)
sufismaannnuanduriaasisn wiamsiSenAunani (Product Recall)
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Renewal Date

Brand Name Class

Vietnam 5 287708 17 12 2025
Vietnam 5 287710 17 12 2025
Zambia 21 6 2024
Zambia 21 6 2024
Zambia 21 6 2024
Zambia 21 6 2024
Zambia 21 6 2024
Zambia 16 955/2017 21 6 2024

Legal Disputes

As of December 31, 2017, we and our affiliates were not involved in any ongoing legal disputes or actions which would have a
negative impact on our or our affiliates’ assets in an amount exceeding 5% of total shareholder equity or which would have a material

impact on our or our affiliates’ business operations.

We and our affiliates have not been subject to any claim based on product liability, personal injury or wrongful death caused by

our products, or product recall.
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GENERAL INFORMATION

dndnuruanv/inasnuduwus

909 A1ATLLANLNANI L’Jﬂ% %u 10
AUUUNU-AIA LD INDU WU EUATINUN
nuLwe 10260 Usznalny

Tnsdwyi +66 2 769 4222

Tnsans  +66 2 393 7629

Waouurysdas:

AR 9329500 Yaunhalwaa
gaautndiiueyane ezl 6105
UsEn aiiBad gillse seulnd Siin
gaadalwnne $u 50-51

195 QUUAMILA UIWNUUN LBAENST
nuWY 10120 Yszndlny

Tnsdwsi +66 2 677 2000

Tnsans  +66 2 677 2233

Gulad www.kpmg.co.th

ulgn:zidou

U3En guiiusnudnning Wszmalne) d1in
93 AUUTAANLEN LYWAULANY LIARULANY
NN 10400 Ysznalny

Tnsdwsi +66 2 009 9000

Tnsans  +66 2 009 9991

Hulsd  www.setor.th/tsd

nannannSwegnaAN:zItau
nannuannsweuislszinalng
pAsaaannSneuislsemalng

93 nuUFIAALEN LWARULAY NTINWY 10400 Uszindlny

Tnsdwyi +66 2 009 9000
Tnsans  +66 2 009 9991
guduinisdioya +66 2 009 9999
Huled  www.setor.th

nUsSnumunnrung
U3EN Sudy waumiadund (nawaud) #1in
IR dquid u 34

1 auuamsld uzrejesus AR mMS njaimwe 10120 Yszindlng

usEn 1w TawTsndud 9110, (UKIBU)
n:1Geulavi 0107556000221

nawdtunvulnng
384 vy 4 08 6 nUUWAIN 3 TANEAENNNTINLIGY
Fuauwane unailey Fwinamatsams 10280 Yszinalny

Tnsdwyi +66 2 401 8686
nsans  +66 2 324 0451
L’iﬂ‘lﬁﬁ www.megawecare.com

ARRBDUSEN

LRYNITLTEN
UNEMIFIUAU YI3iNT

sujin@megawecare.com

Unadnuduwus
wB3LIN AT
vivek@megawecare.com
walssia dusan
thomas@megawecare.com
UEaIn 931

ajit@megawecare.com
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Branch Office/Investor Relations

909, Ample Tower, 10" Floor,
Bangna-Trad Road, Bangna,
Bangkok 10260, Thailand
Telephone +66 2 769 4222
Fax +66 2 393 7629

Independent Public Accountants

Ms. Orawan Chunhakitpaisan
Certified Public Accountant (Thailand) No. 6105
KPMG Phoomchai Audit Ltd.

50" - 51% Floors, Empire Tower MEGA LIFESCIENCES PUBLIC COMPANY LIMITED

195 South Sathorm Road, Yannawa, Sathorn. COMPANY REGISTRATION NUMBER 0107556000221
Bangkok 10120, Thailand .

Telephone +66 2 677 2000 Head Office

Fax +66 2 677 2233 384, Moo 4, Soi 6, Pattana 3 Road, Bangpoo Industrial Estate,
Website  www.kpmg.co.th Praeksa Sub-district, Samutprakarn District,

............................................................................ Samutprakarn 10280, Thailand

Registrar

Telephone +66 2 401 8686
Thailand Securities Depository Company Limited Fax +66 2 324 0451
The Stock Exchange of Thailand Building - Website Www.megawecare.com

93 Ratchadaphisek Road, Dindaeng, Dindaeng,
Bangkok 10400, Thailand

Telephone +66 2 009 9000

Fax +66 2 009 9991

Website = www.set.or.th/tsd

Listing on Stock Exchange

The Stock Exchange of Thailand (SET)
The Stock Exchange of Thailand Building
93 Ratchadaphisek Road, Dindaeng, Dindaeng,

Company Contact

Company Secretary

Bangkok 10400, Thailand Ms. Sujintana Boonworapat
Telephone +66 2 009 9000 sujin@megawecare.com
Fax +66 2 009 9991

SET Contact Center +66 2 009 9999 Investor Relations
Website  www.set.or.th Mr. Vivek Dhawan
............................................................................ vivek@megawecare.com
Legal Counsel Mr. Thomas Abraham

thomas@megawecare.com

Hunton & Williams (Thailand) Limited Mr.Ajit Jha

34" Floor, Q House Lumpini building,

Ajit@megawecare.com

1 South Sathorn Road, Thungmahamek, Sathorn,
Bangkok 10120, Thailand
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OUR GROUP STRUCTURE

[nsvasrunisAnitiussnavodnguuseng

U3EM Usznaugafialu 21 Yszina iuuivgdosuazuiimsmsunu 21 viEn uaskusninouszmiedninnugunizssiEn Suou

18 wity 99l o Haqiu Fayamssiiluruzesuisny visndes warusEnsamesuiEY sansaagulda

USBn / Us:zIinfi

1. Y3t Wi ladlswdud 91dn (wusw)
(Uszinalng)

nusansiiisu : 436,950,941 v (lsivaw
Wusnfyfiooniiosusmeliiuyszesu
afausn uaziumiiitesniilesesiuly
i uanvdndfioanuaziauazaliun
HUSvnsuazwiine (ESOP Warrant)

ganandndurimels
LA3DINNNEMIAN
Mega We Care™ uag
53N93UdNNAR (OEM)

@
1

andounns
floriu NIMSY
11a:N1JSdUVOY
usBnd (Sova:)

anuru=N1sUs:noussn9

NARTNMIARALATNUNART A -
melfiadammmnsnmadaeudsn
wazsudenanndndurinald
Lﬂ“”ﬁa\mmﬂnﬁﬁwmgnﬁﬁmﬂuan

2. v3in wiin ladlsudud drdn
(UszinAdisuans)

uaanziiiey : 1,200,000 1 leuNg
Janvduiliaifounanan 2539 lay

a s v ) (-3 ¢ aa o [
5N Wi ladlgudud Wine $in
Tnsdwi : +951 701817
Tnsans : +951 580125
g : Info.mm@megawecare.com

fnesningu : Universal Building,
No.1A/7, Shwe Pin Lon Housing Estate,
Bayint Naung Road, Ward 27, North
Dagon Township, Yangon, Myanmar

ganedndmmhemels
LATBNUNIENTAN
Maxxcare™

TWusmssumsaana My uas 99.99
Fadmhendndouribiuigid
nanAuTineldiAseaminenadn

POVLTENY uazHARiuTigndn

MBUDNYDIUTHN

wanandl Y3y Soldusnng
Fanvheudiingn Wiadam
Tudszmadeunnisnene

3. ustm win ladlzudud (HGeaus)
N0 (UseinAdsauiy)

nueansiiisy : 55,432,500,000 ABY
ey dnnviuliioiiou dguieu 2544
loe v3un wih laWloudud Afne Hiin

Tnséwii : +848 38 123174
Tnsans : +848 38 123168
g : Info.vn@megawecare.com

fAsvastineTu : No. 6.12A, 6" Floor,
E-Town 1 Building, 364 Cong Hoa
Street, Ward 13, Tan Binh District,
Ho Chi Minh City, Vietnam

ganednsmhemels
LAZDINNEMIAN
Maxxcare™ WUazgina
wandurimald
LAZDINNIEMIAN
Mega We Care™

TWusmssumsaana M3y uag 99.99
M3t wihewdnioued Iudgid
nanAurienaNludounng

(prescription pharmaceutical

products) WaENAASUTAENI LN
wihweninas (0TC) mwld
LASDIINNEMIANTEY USEN
uazwdndusizavgnAMBusn

Nnusn i ladlsudud

Ay in

TWusmsshunmsnaia My was
m3daTmhendnsusiansmeld
LASDIINNEMIANTBIUSEN
uaznaniuvivagnANEuen
urguslnalutszmean3oany
wsnaniusel¥ UsmsTas vl
naRAuTeaTinan Wiadamlu
Uszmadsaunelg
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OUR GROUP STRUCTURE

We have operations in 21 countries through 21 subsidiaries and associates and 18 branches or representative offices. The following
table summarizes the operations of our subsidiaries and associates, at present.

Percentage of
Direct and Indirect
Ownership

Business Segment Activities

Subsidiary (Country)

1. Mega Lifesciences Public Company
Limited (Thailand)

Registered capital : THB 436,950,941
(not including IPO and ESOP Warrant
allocated shares)

Mega We Care™
branded products
business; OEM
business

Manufacturing, marketing and =
sales of our own branded

products and OEM products

under third parties’ brands.

2. Mega Lifesciences Limited (Myanmar) Maxxcare™ distribution - Marketing, sales, and 99.99
business distribution services to
Registered capital : Kyat 1,200,000 various importers who
First invested in Oct 1996 by Mega import branded and third
Lifesciences PTY Limited party products from Mega
Lifesciences Pty Limited,
Tel : +951 701817 Thailand.
Fax : +951 580125
Email : Infomm@megawecare.com - We also distribute local-
Address : Universal Building, ly-sourced products.
No.1A/7, Shwe Pin Lon Housing Estate,
Bayint Naung Road, Ward 27, North
Dagon Township, Yangon, Myanmar
3. Mega Lifesciences (Vietnam) Limited = Mega We Care™ - Marketing, sales, and 99.99

(Vietnam)

Registered capital : VND 55,432,500,000
First invested in June 2001 by Mega
Lifesciences PTY Limited

Tel : +848 38 123174

Fax : +848 38 123168

Email : info.vn@megawecare.com
Address : No. 6.12A, 6" Floor,

E-Town 1 Building, 364 Cong Hoa Street,
Ward 13, Tan Binh District,

Ho Chi Minh City, Vietnam

branded products
business; Maxxcare™
distribution business

distribution services to
various prescription
pharmaceutical product and
OTC product importers
under its ownbrand and third
partys’ products from Mega
Lifesciences Pty Limited.

Marketing, selling and
distributing our branded and
third party food products to
consumers in Vietnam. We
also distribute locally-sourced
food products.
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4. uSEwm w1 3 uad 91ia Uszwnalne)

UsSBn / Us:Iinfi

panawdninurimels
LATBNTNIBNNTAN

nueanziisy : 340,000 UM Mega We Care™

o & X A a o
FaRaduliiaiou unaN 2546
Toeusim wi ladloudud 10 @vnow)
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Percentage of

Subsidiary (Country) Business Segment Activities Direct and Indirect
Ownership
4. Mega We Care Limited (Thailand) Mega We Care™ - Retains ownership of ‘Mega 99.96
branded products We Care’ trade name.
Registered capital : THB 340,000 business

First invested in Dec 2003 by Mega
Lifesciences Public Company Limited.

Tel : +662 7694222
Fax : +662 7694244
Email : Info@megawecare.com

Address : 909 Ample tower, 9" Floor,
Bangna-Trad Road, Bangna, Bangkok
10260, Thailand

5. Natural Health Foods Limited Mega We Care™ - Direct marketing by sale of 99.99
(Thailand) branded products products under our Mega We
business Care™ brand in Thailand via
Registered capital : THB 8,000,000 direct mail to consumers.

First invested in Sep 1994 by Mega
Lifesciences Public Company Limited.

Tel : +662 7694222
Fax : +662 7694244

Email : Info@megawecare.com

Address : 909 Ample tower, 9" Floor,
Bangna-Trad Road, Bangna, Bangkok
10260, Thailand

6. Mega Lifesciences PTY. Limited Mega We Care™ - Marketing and sales of our 99.99
(Thailand) branded products branded and third party
business; Maxxcare™ products to distributors in

Registered capital : THB 50,000,000
First invested in Oct 1996 by Mega
Lifesciences Public Company Limited.

distribution business and outside of Thailand.

Tel : +662 7694222
Fax : +662 7694244
Email : Info@megawecare.com

Address : 909 Ample tower, 9" Floor,
Bangna-Trad Road, Bangna, Bangkok
10260, Thailand
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Tnsdwsi : +855 23 987359
Tnsans : +855 23 727325
Bua : info@megawecare.com

#nes1ine I : The iCon Building, #216,
2" Floor, 58-E2, Norodom Blvd, Sangkat
Tonle Bassac, Khan Chamkarmorn,
Phnom Penh, Cambodia

9. usim wi lavilaudud (eaansidn) panawdninrimels - wanwAasuTeldeIowmane 99.99
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fResing 1y : 60 National Avenue,
South East Business park, Pakenham,
Victoria, Australia 3810
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Percentage of

Subsidiary (Country) Business Segment Activities Direct and Indirect
Ownership
7. E-Sense Limited (Thailand) All business segments Provides IT services to all our 99.96
subsidiaries and affiliate

Registered capital : THB 500,000 companies under our group

First invested in Jun 2000 by Mega and holds certain software

Lifesciences PTY Limited. licenses for our business

operation. At present,

Tel : +662 7694222 E-Sense Limited (Thailand)

Fax : +662 7694244 does not engage in any

Email : Info@megawecare.com business operations.

Address : 909 Ample tower, 9" Floor,

Bangna-Trad Road, Bangna, Bangkok

10260, Thailand
8. Mega Lifesciences PTY. Limited Mega We Care™ Provides marketing, sales, 99.99

(Cambodia) branded products and distribution services

business; Maxxcare™ for our branded products

Registered capital : Riels distribution business business and third party

1,400,000,000 First invested in Nov products.

1996 by Mega Lifesciences PTY Limited.

Tel : +855 23 987359

Fax : +855 23 727325

Email : info@megawecare.com

Address : The iCon Building, #216, 2™

Floor, 58-E2, Norodom Blvd Sangkat

Tonle Bassac, Khan Chamkarmorn,

Phnom Penh, Cambodia
9. Mega Lifesciences (Australia) PTY. Mega We Care™ Manufactures our own brands Clek)

Limited (Australia)

Registered capital : AUD 15,000,000
First invested in Feb 1997 by Mega
Lifesciences PTY Limited.

Tel : +61359418599
Fax : +61359403089

Email : info.au@megawecare.com

Address : 60 National Avenue,
South East Business park, Pakenham,
Victoria, Australia 3810

branded products
business; OEM
business

and OEM products.
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Percentage of

Subsidiary (Country) Business Segment Activities Direct and Indirect
Ownership
10 Mega Lifesciences Nigeria Limited Mega We Care™ - Provides importation, 99.99
(Nigeria) branded products marketing, sales, and
business; Maxxcare™ distribution services for our

Registered capital : Naira 50,000,000
First invested in Dec 2003 by Mega
Lifesciences PTY Limited.

distribution business branded products business
and third party products.

Tel : +234 80 53596234
Fax : +234 80 53596201
Email : info.ng@megawecare.com

Address : Metal House, Plot No. 6,
Cocoa Industrial Road, Ogba Industrial
Layout, Ogba, lkeja, Lagos, Nigeria

11. Mega Lifesciences Sdn. Bhd. Mega We Care™ - Holds product registrations 100.00
(Malaysia) branded products and provides marketing
business support for our branded

Registered capital : RM (Ringgit)
1,678,714 First invested in Jun 2004 by
Mega Lifesciences PTY Limited.

products sold through
third party distributors.

Tel : +603 62033754
Fax : +603 62039201

Email : info@megawecare.com

Address : D-10-P1, Block D, Plaza
Mont’ Kiara, No.2, Jalan Kiara, 50480
Kuala Lumpur, Malaysia

12. Mega Lifesciences PTY. Peru S.A.C. Mega We Care™ - Provides importation, 99.99
(Peru) branded products marketing, and sales services
business for our branded products

Registered capital : S 8,000 First
invested in Feb 2010 by Mega
Lifesciences PTY Limited.

business

Tel : +511 4365611
Email : info@megawecare.com

Address : Av. Encalada 1010, Oficina
402, Centro Empresarial Altavista, Urb.
Centro Comercial de Monterrico, Surco,
Lima, Peru
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13. u3t Wil i ladloudud panndndoeineld - Bwidwewmzibouningdoued

(Uszimadulaiida) LATANVNENNSAN Funzidoululszinaduladls
Mega We Care™

98.99

ST

]

nuaanziiia : 3,441,000,000 3illev
Taedulinlfau 51NAN W.A. 2546
Topvdim win laWlsudusd ANy e

Tnsdwi : +6221 3500487
Tnsans : +6221 3500514
g : info.id@megawecare.com

#nssnineu : 7" Floor, Suite 701-C-D,
Cowell Tower (Graha Atrium) JI Senen
Raya 135, Senen, Jakarta — Pusat
Jakarta, Indonesia 10410

14. u3n win ladloudud nin 91ia ganawdadaueineld - Tiusmahdh mansa mane 99.99
(UszwnaAnudn) LASDIVNENISAN ez USNMIInTheRAnT TN

Mega We Care™ 16 rIaavnunsfaasUSEine
nueansiiivy : 457,343 136

FAMNTULLDLADU INMIBU W.A. 2553
Toevsin wi lad Tsudud fifine S

Tnsfwii : +233 200418233
Tnsans : +233 302224898
g : info.gh@megawecare.com

fasninetu : H. No. D 623/3,

1% Brewery Road, Near St. Joseph
Convent, School, Adabraka Official Town,
Adabraka, Accra, Ghana

1Yo W

15. U3t win Twsdnd (wa3idias) 91ia panededmmhemeld - TiuSnsadusyusiier wigibdn 99.99

(UszinAne3 1 Ba) LASONUNNBINTTAN AU veevpsLsEy Seaalunn

v

Maxxcare™ agflutszinAdioung uazgnung
= g o
nuaanzidigy : 10,000 ADAANTANTT nemngatededmmhumels

TAANTULTDLADY WOMMAN W.A. 2541
Taaussm wi ladloudud e Side

LAIDNTNNBINSAN Maxxcare™

Tnsdwyi : +230 403 6000
Tnsans : +230 403 6060
g : info@megawecare.com

fnesineu : 6" Floor, Tower A, -1,
Cyber City, Ebene 230, Mauritius

@I nuunanvsigmsvoyaus=910 2560 | usEN 1WA laWlsious 91a (UksU)



13

Subsidiary (Country)

PT Mega Lifesciences (Indonesia)

Registered capital : Rp 3,441,000,000
First invested in Dec 2003 by Mega
Lifesciences PTY Limited.

Tel : +62213500487
Fax : +62213500514
Email : info.id@megawecare.com

Address : 7" Floor, Suite 701-C-D,
Cowell Tower (Graha Atrium) JI Senen
Raya 135, Senen, Jakarta — Pusat
Jakarta, Indonesia 10410

Business Segment

Mega We Care™
branded products
business

Percentage of
Direct and Indirect
Ownership

Activities

Holds product registrations 98.99

in Indonesia.

14.

Mega Lifesciences Ghana Limited
(Ghana)

Registered capital : GHS 457,343
First invested in Apr 2010 by Mega
Lifesciences PTY Limited.

Tel: +233 200418233
Fax : +233 302224898
Email : info.gh@megawecare.com

Address : H. No. D 623/3,

1% Brewery Road, Near St. Joseph
Convent, School, Adabraka Official Town,
Adabraka, Accra, Ghana

Mega We Care™
branded products
business

Provides importation, 99.99
marketing, sales, and
distribution services for our

branded products business

15.

Mega Products (Mauritius) Limited
(Mauritius)

Registered capital : USD 10,000
First invested in May 1998 by Mega
Lifesciences PTY Limited.

Tel : +230 403 6000
Fax : +230 403 6060
Email : info@megawecare.com

Address : 6" Floor, Tower A, -1,
Cyber City, Ebene 230, Mauritius

Maxxcare™
distribution business

Provides support services to 99.99
some of our importers, which

are mostly located in

Myanmar, and some principals

from our Maxxcare™

distribution business.
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16. U3 win ladloudud Twsim drin gafendadaeineld - WiuSmessfusyusihe (gu uims 99.99
(UszwnAduLia) LAZBIVNEMIAN sunswgiumetlynn uasngrisne)

Mega We Care™ urgsfiandnfnsimeldiniaong
nuaanzifisy : 100,000 30 mMadzasuiEn ualdinsdade
TnevTuilinifiew Aguieu w.A. 2547 BNENTTUTBINIWATlA (technical
Taeussn win ladlsudud Aine $de dossier) MINU3BMMEUENT,

\Aendee Augshandndurinmels
Inadi : +91 2241417900 L3BviNEMEE MNyARAMBUEN
Tnsans : +91 2241417942 Tutsemesheg shalan
g : info.in@megawecare.com
Aesininey : 513-518 Arcadia,
Hiranandani Business Park, Hiranandi
Estate, Off. Gorbunder Road, Thane
(W) - 400607, India
17. u3sn i ladlgudud WRd Tdm paededmihemeld - TduSmagsfiamad (Trading) 99.99
Uszinadealus) LPRDSMINEMNIEN unwanduvizasgndeuen
Maxxcare™
nuaanziiigy : 5,000 AoaanTaniy
Fasotudlafiou sunen w.e. 2554
Taaussm wi ladloudud Ay e
Tnsdwii : +65 6236 3333
Tnsans : +65 6236 4399
Bl : info@megawecare.com
fimesi¥nern : 80 Robinson Road
#02-00, Singapore 068898
18. U3 wi ladloudud s1in Wszwma  gafawdadoeineld - vhnaeane wasmnesdndousiieEe 100.00

pwnswazeneldieSasvang
MIAVDILIEN

LATBNUNNBINTTAN
Mega We Care™

HLATY)
Y

nuaanziiioy : 1,174,809.4 a3viily
giATU (Wiuwih 100,000 AeaaIanTy)
TAMTULTDLADU SUNAN W.A. 2557

Tnséwii : +380 44 2488025
Tnsans : +380 44 5370160
BLud : info.ukr.megawecare.com

fimasinenu : 2, Solemnskaya Square
1% Floor, Office No. 100, Kiev 03035,
Ukraine
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Percentage of

Subsidiary (Country) Business Segment Activities Direct and Indirect
Ownership
16. Mega Lifesciences Private Limited Mega We Care™ - Provides support services 99.99
(India) branded products (such as intellectual property
business and legal services) for our

Registered capital : Rupees 100,000 branded products business

First invested in Jun 2004 by Mega and provides the procurement

Lifesciences PTY Limited. of technical dossier services

in relation to branded
Tel : +91 22 41417900

Fax : +91 22 41417942
Email : info.in@megawecare.com

products from third parties
worldwide.

Address : 513-518 Arcadia, Hiranandani
Business Park, Hiranandi Estate, Off.
Gorbunder Road, Thane (W) — 400607,
India

17. Mega Lifesciences Pte. Limited Maxxcare™ - Provides trade services 99.99
(Singapore) distribution business for third party products.

Registered capital : USD 5,000
First invested in Dec 2011 by Mega
Lifesciences PTY Limited.

Tel : +65 6236 3333
Fax : +65 62364399
Email : info.in@megawecare.com

Address : 80 Robinson Road #02-00,
Singapore 068898

18. Mega Lifesciences L.L.C., Ukraine Mega We Care™ - Marketing & Sale of 100.00
Branded products Nutraceutical and
Registered Capital : 1,174,809.4 UAH business Pharmaceutical product
(equivalent to USD 100,000)
First invested in Dec 2014.

Tel : +380 44 2488025
Fax : +380 44 5370160
Email : info.ukr.megawecare.com

Address : 2, Solemnskaya Square
1% Floor, Office No. 100, Kiev 03035,
Ukraine
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19. U3EM udinduas d1fin ptededmhemeld - Tsmadunmanaa name 100.00
(Uszinadizuang) LASDIANBINTSAN wazmsIna e nand s e e
Maxxcare™ LATBNUNIENSANTBNLSEN

nuaanzidou : 19,500,000,000 $10
Weuns nseiuie WWaunIngIAN 2559
Tapudsn wih ladlsudus Wine $iie

Tnsdwed : +951 701817
Tnsans : +951 580125
g : Info.mm@megawecare.com

#Afesi1¥ne1u : Universal Building,
No.1A/7, Shwe Pin Lon Housing Estate,
Bayint Naung Road, Ward 27, North
Dagon Township, Yangon, Myanmar

20. U3HN LN W18 900 (Han1539uA0) WNARNTUTILATBYAN - THusmadumsaana MsTe 51.00
FUNTWWIBNAN uazmadashewdniousinels
NuIAMELLEU : 10,000,000 1M LB DM IATDILEN

o & A4 a a
Jnnvduiiiaifiou woAIneu 2559
Toeusin wi ladloudud 10 @vnow)

Tnsédwel : +662 7694222
Tnsans : +662 7694244
g : info@megawecare.com

Anesnineu ezt 909
gnsueNlia nes Fu 9 ouu
VNN-ATI0 UDWUN WAL
N9 10260 Uszmalng

21. u3in lule-laW wdifinfe 91dm ganamald - TuSmashumsnana Mg 100.00
LATDNTNIBNNTAN wanduineldndosmanensd
nueanziiizy : 1,500,000 39iin Bio-Life™ POIUTEN LAZSUINNAANARTUT

IRFvIULABLADY WOAINEY 2559
Toe uSEn win Tadloudud wadibu.
JeBf. (Usznanialdy)

meld 1AFRNMINEMIANYDIgNAN
meuen

Tnsdwyi : +60 3 7882 8888
Tnsains : +60 3 7882 6389
g : info@megawecare.com
Hulad www.biolife.com.my

fisrosningnu : B-09-01, The Ascent,
Paradigm, No. 1, Jalan SS 7/26A,
Kelana Jaya, 47301 Petaling Jaya,
Selangor Darul Ehsan, Malaysia

& aw o oA v v a o o ¢ ° o Aw 11 o vy v aw o A v v
wanandl viEny Sefievudonar 49 Tuudsve wine Tedngd () $1ie / uiEnswsmisdudunmsim vidn deiefuiesas 30
Tuussm Unanwedweslad S1ia Wszmalng)
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19.

Subsidiary (Country)

Business Segment

Maxxcare Limited (Myanmar) Maxxcare™ /

distribution business
Registered capital : Kyat 19,500,000,000

First invested in July 2016 by
Mega Lifesciences PTY Limited.

Tel : +951 701817
Fax : +951 580125
Email : Infomm@megawecare.com

Address : Universal Building, No.1A/7,
Shwe Pin Lon Housing Estate, Bayint
Naung Road, Ward 27, North Dagon
Township, Yangon, Myanmar

Percentage of
Direct and Indirect
Ownership

Activities

Marketing, sales, and 100.00
distribution services for our

branded products business

20.

Mega Malee Company Limited Ready to drink

(Joint Venture) products

Registered capital : THB 10,000,000
First invested in Nov 2016 by Mega
Lifesciences Public Company Limited.

Tel : +662 7694222
Fax : +662 7694244
Email : Info@megawecare.com

Address : 909 Ample tower, 9" Floor,
Bangna-Trad Road, Bangna, Bangkok
10260, Thailand

Marketing, sales, and 51.00
distribution services for our
branded products business

21.

Bio-Life™ branded
products business

Bio-Life Marketing SDN. BHD.

Registered capital : Malaysian Ringgit
1,500,000 Invested in Nov 2016 by
Mega Lifesciences Sdn. Bhd., Malaysia.

Tel : +60 3 7882 8888
Fax : +60 3 7882 6389
Email : info@megawecare.com

Website : www.biolife.com.my

Address : B-09-01, The Ascent,
Paradigm, No. 1, Jalan SS 7/26A,
Kelana Jaya, 47301 Petaling Jaya,
Selangor Darul Ehsan, Malaysia

Marketing and sales of own 100.00
branded products and OEM
products under third parties’

brands.

The Company also owns 49% of Mega Products (Yemen) Ltd. and associate with the majority local partner. The company owns
30% of Pranaa food for life Ltd., Thailand.
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