
 

 

VGI PUBLIC COMPANY LIMITED 

BUSINESS HIGHLIGHTS 2019/20 

 VGI, an Offline-to-Online (“O2O”) Solutions provider, delivered another excellent performance, achieving its full-
year target with all-time high net profit of THB 1,424mn. 

 VGI Digital Lab’s revenue exceeded its 1st year target, driving growth in the Company’s Digital Services segment by 117.5%.  
 Following deconsolidation of Master Ad Public Company Limited, VGI recognised net gain from extraordinary items 

of THB 143mn 
 Net profit margin reaching 35.6%, while operating profit margin was 32.0% in 2019/20. 

KEY BUSINESS AND STRATEGIC UPDATES 

1) IMPACT FROM COVID-19 PANDEMIC, OUR ACTIONS & SOCIAL RESPONSIBILITIES  

Our actions 

 

Social responsibilities and activities through our platforms 

 

 

 

 



 

 

VGI PUBLIC COMPANY LIMITED 

2) KEY DEVELOPMENTS IN 2019/20 

ADVERTISING 

Established new online agency business unit – VGI Digital Lab – to grab the trend of online advertising 

 

Partnered with the largest online marketing and data technology platform in China 

  

Changed the status of an investment in Master Ad Public Company Limited (“MACO”) 

 

 

 

Realised considerable synergies with PlanB by launching new media packages 

 

 

Bangkok Takeover and Bangkok Combo & Street Combo

 

 

 



 

 

VGI PUBLIC COMPANY LIMITED 

PAYMENT 

Partnered with Thailand’s consumer product leader – SAHA Group 

 

Continued to experience strong user growth 

 

 

LOGISTICS 

Delivered the better experience for consumers through synergies Kerry Express (Thailand) Company Limited (“Kerry”) 

 

3) AWARDS AND ACHIEVEMENTS 

 

Awards 

  

 

The only media company, which included in SET50 Index 

 

  



 

 

VGI PUBLIC COMPANY LIMITED 

2019/20 SNAPSHOT & ANALYSIS  

CONSOLIDATED P&L SNAPSHOT 
THB (mn) 2018/19 

(Restated) 
2019/20 

 
YoY (%) 

 
  

   
 

 

 

 

  
  

 
  

REVENUE BREAKDOWN (THB mn) 
     % Contribution to total revenue 

THB (mn) 
2018/19 

(Restated) 
2019/20 

 
YoY (%) 

 
2018/19 

(Restated) 
2019/20 

 
OOH media 3,081 2,848 -7.6%   85.3% 71.2% 

Digital services 529 1,151 117.5%   14.7% 28.8% 
Total revenue 3,611 4,000 10.8%   100.0% 100.0% 

PERFORMANCE ANALYSIS (2019/20 vs 2018/19) 

 

 

OOH media segment
Transit media Office and Other media segment 

Outdoor 
media segment

 

Digital services segment

cost of sales

gross profit gross profit 
margin



 

 

VGI PUBLIC COMPANY LIMITED 

Selling, general and administrative expenses (“SG&A”)

share of profit from investments in joint ventures and associates

Net gain from extraordinary items

net profit net profit margin
Net profit from operation

net profit margin from operation

FINANCIAL POSITION 

ASSETS 

ASSETS BREAKDOWN 31 MARCH 2019 

(Restated) 

31 MARCH 2020 

 

 (THB mn) % out of total (THB mn) % out of total 

  

Other assets 2,800 12.3% 2,057 12.0% 
Total assets 22,773 100.0% 17,077 100.0% 

Total assets

Total current assets

Total non-current assets

Trade and other receivables

 
AGING OF TRADE RECEIVABLES (THB mn) 31 MARCH 2019 

(Restated) 
31 MARCH 2020 

 

  



 

 

VGI PUBLIC COMPANY LIMITED 

LIABILITIES AND SHAREHOLDERS’ EQUITY 

LIABILITIES AND EQUITY BREAKDOWN 31 MARCH 2019 
(Restated) 

31 MARCH 2020 
 

 (THB mn) % out of total (THB mn) % out of total 

 
Total liabilities 6,166 27.1% 3,999 23.4% 
Shareholders’ equity 16,607 72.9% 13,078 76.6% 
Total liabilities and equity 22,773 100.0% 17,077 100.0% 

Total liabilities

Total equity

LIQUIDITY AND CASH FLOW (THB mn)

   
 

 

net cash from operating activities Net cash used in 
investing activities

Net cash used in financing activities

 

  

 



 

 

VGI PUBLIC COMPANY LIMITED 

FINANCIAL RATIOS 
Profitability Ratios  2018/19 

(Restated) 
2019/20  Liquidity Ratios  31 MAR 

2019 
(Restated) 

31 MAR 
2020 

 

Efficiency Ratios     Leverage Ratios  

 

MANAGEMENT OUTLOOK 

 

 
 


