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BUSINESS HIGHLIGHTS 2Q 2020/21 
VGI overcame lowest financial performance and recorded a net profit of THB 12mn in this quarter. 
 Total revenue was THB 717mn, a decrease of 30.9% YoY mainly due to the lower demand for advertising 

and marketing campaigns. 
o 

o 

 Share of loss from investments in JVs and associates was THB 53mn owing to the performance of both 
domestic and international business from Master Ad Public Company Limited as a result of the 
coronavirus pandemic. 

 Recorded net profit of THB 12mn with a net profit margin 1.7%. 

KEY BUSINESS AND STRATEGIC UPDATES 

1) ADVERTISING 
Closed Loop Marketing Solutions Employed to Complete Consumers’ Journey 
 

 

  

2) PAYMENT 
Partnered with the Leading Online Travel Booking Platform 
 

 

 
 

 
Rabbit card 
 

Rabbit LinePay 
  
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3) LOGISTICS 
Positive Sentiment from Kerry Express Plan’s to Initial Public Offerings 
 

Shareholding Structure 

3) SOCIAL RESPONSIBILITIES 
 

 

 

4) AWARD AND RECOGNITION 

 

https://market.sec.or.th/public/ipos/IPOSEQ01.aspx?TransID=305545
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2Q 2020/21 SNAPSHOT & ANALYSIS  

CONSOLIDATED P&L SNAPSHOT 
THB (mn) 2Q 2019/20 

(Restated) 
1Q 2020/21 2Q 2020/21 QoQ (%) YoY (%) 

Operating revenue 1,038  445  717  61.0% -30.9% 
  

  

 

 

Net profit* 355  (104) 12  111.4% -96.7% 

      
 

  

REVENUE BREAKDOWN (THB mn) 
THB (mn) 2Q 2019/20 

(Restated) 
1Q 2020/21 

 
2Q 2020/21 

 
QoQ (%) YoY (%) 

OOH Advertising 717  266  480  80.4% -33.0% 

  
Digital Services 321  179  237  32.4% -26.2% 
Total revenue 1,038  445  717  61.0% -30.9% 

% Contribution to total revenue 
THB (mn) 2Q 2019/20 

(Restated) 
1Q 2020/21 

 
2Q 2020/21 

 
OOH Advertising 69.0% 59.8% 67.0% 

 
Digital Services 31.0% 40.2% 33.0% 
Total revenue 100.0% 100.0% 100.0% 
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PERFORMANCE ANALYSIS (2Q 2020/21 vs 2Q 2019/20) 

operating revenue OOH 
Advertising revenue Digital Services revenue  

OOH Advertising segment revenue

 Transit media revenue 

 Office and Other media revenue

Digital Services segment revenue 

Other income  

Cost of sales  Cost-to-sales ratio 

gross profit  gross profit margin 

Selling, general and administrative expenses (“SG&A”)

 share of loss from investments in joint ventures and associates
 

 

net profit
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FINANCIAL POSITION 

 

 

 

 

ASSETS 
ASSETS BREAKDOWN 31 MARCH 2020 30 SEPTEMBER 2020 

 (THB mn) 
% out of 

total 
(THB mn) 

% out of 
total 

 

 
 

Other assets 2,057 12.0% 2,031 10.6% 
Total assets 17,077 100.0% 19,201 100.0% 

Total assets

Total current assets

 

Total non-current assets

Trade and other receivables

AGING OF TRADE RECEIVABLES (THB mn) 31 MARCH 2020 30 SEPTEMBER 2020 
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LIABILITIES AND SHAREHOLDERS’ EQUITY 
LIABILITIES AND EQUITY BREAKDOWN 31 MARCH 2020 30 SEPTEMBER 2020 

 (THB mn) % out of 
total 

(THB mn) % out of 
total 

 

Total liabilities 3,999 23.4% 4,232 22.0% 
Shareholders’ equity 13,078 76.6% 14,968 78.0% 
Total liabilities and equity 17,077 100.0% 19,201 100.0% 

Total liabilities

Total equity

LIQUIDITY AND CASH FLOW (THB mn)

   

net cash from operating activities Net cash 
used in investing activities  

Net cash 
received from financing activities
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FINANCIAL RATIOS 
Profitability Ratios 

 
 

2Q  
2019/20 

(Restated) 

2Q  
2020/21 

Liquidity Ratios  31 MAR 
2020 

30 SEP 
2020 

Efficiency Ratios   Leverage Ratios    

 

 

 

MANAGEMENT OUTLOOK 

 

 

 

 

 
 


