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5 CRC Retailligence 

1 Next-Gen Omni Retailer   

4 CRC Retailligence  

1) Reinvent Next-Gen Omni Retail:  Omnichannel 

 

2) Accelerate Core Leadership: 

 

3) Build New Growth Pillars: Health and Wellness 

 

4) Drive Partnership, Acquisition and Spin-Off: Inclusive Growth 
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