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 A Great Place to Work 

 CRC League       

I-CARE 6 HR Excellence Awards Best Company to Work for in Asia 

2023 HR Asia

 

, OCOP (One Commune, One Product)

MSME  Thai for Thai 
 Social Empowerment  Asia Responsible Enterprise Awards

Sustainability of the Year  Retail Asia Awards  
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HR Leader of the Year (Gold), Leadership Development (Gold), Graduate Recruitment 

and Development (Gold), Learning and Development (Bronze), Best HR team (Bronze) Employer of the Year 

(Bronze) HR Excellence Awards Human Resources Online 

A Great Place to  Best Company to Work for in Asia 

HR Asia 

Retail Asia Award 2023 Retail App of the Year 2023 

 Best CEO Best CFO Best IR IAA Awards for 

Listed Companies 2022-2023 IAA) 

  

SET ESG Ratings) 

  AAA  

 

 (Environmental, Social and 

Governance  ESG) 

 

  



 

 

5 

 

3 2566 

1)  

3 2566

3 

  

 1 Standalone) 1 

go! Dien Ban 1 Specialty Store) Brandshop 

 

 

 Rebrand 

Big C GO!  GO! 6 Milan Monza Roma Fiume 

Rinascente 9 2566   

0 6 3.4 5.4 

0.7 4.1  

2) Omnichannel 

Next-Gen Omnichannel Platform                                     

Ultra-Personalization  Offline Online 

Inclusive Growth 

 

9 Omnichannel 12 

18 Omnichannel 

 

3) Synergy 

Synergy  

  

• Product cross listing)
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 (Pool purchasing) 
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• 3C Cost , Capex 

Strategic Business Proven Format Cash Flow 

 

• 

EV  

 Online Social Commerce 

 

4)  (New Formats and New Growth Pillar) 

Health and Wellness 

Tops Vita ( , Tops Care (

Omni-pharmacy) Pet N Me

2566 B2B GO Wholesale (  

, , 

7,000  , 27 2566  

3 2566 go!WOW 20 go!Power 11 Tops Vita 69 Tops Care 23 

  6  

5) (Partnership and Acquisition) 

Inclusive Growth 

CRC Retailligence Ecosystem 
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1.  53,162 2.0 (  0.7 ) 

 

I.  ,692 8.2 4

( ) ( )

30 2565 30 2566 30 2566

52,122                      53,521                      53,162                      2.0% (0.7%)

 - 13,579                      14,632                      14,692                      8.2% 0.4%

- 17,985                      18,839                      17,945                      (0.2%) (4.7%)

- 20,558                     20,050                    20,526                     (0.2%) 2.4%

1,678                        1,896                        1,949                        16.1% 2.8%

389                          435                          411                            5.7% (5.4%)

56                             84                             54                             (3.2%) (35.3%)

3,752                       4,065                       3,999                       6.6% (1.6%)

57,998                     60,002                    59,576                     2.7% (0.7%)

38,686                     39,297                     38,947                     0.7% (0.9%)

13,436                      14,224                      14,215                      5.8% (0.1%)

536                          581                           590                          10.0% 1.6%

1,531                         1,751                         1,770                        15.6% 1.1%

14,967                      15,975                      15,985                      6.8% 0.1%

11,496                       12,232                      12,319                      7.2% 0.7%

4,882                       5,027                       5,110                        4.7% 1.7%

2,398                       2,866                       2,610                        8.9% (8.9%)

868                          1,117                          1,215                         39.9% 8.8%

232                          322                          283                          22.4% (11.9%)

( ) 1,761                         2,071                        1,678                        (4.7%) (18.9%)

( ) 502                          380                          424                          (15.6%) 11.5%

1,259                        1,690                        1,254                        (0.3%) (25.8%)

1,174                         1,567                        1,143                         (2.6%) (27.1%)

*

EBITDA 7,017                        7,545                       7,415                        5.7% (1.7%)

EBITDA 7,374                        7,732                        7,635                       3.5% (1.3%)

1,544                        1,840                        1,430                        (7.4%) (22.3%)

1,459                        1,717                          1,321                         (9.4%) (23.1%)

31 2565 30 2566

275,984                   281,231                    1.9%

211,099                    210,345                   (0.4%)

64,885                     70,886                     9.2%
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Omnichannel 

 

II.  ,945 (  

Omnichannel 

Omnichannel 25 e-ordering 

Omnichannel  

III.   20,  0.  (

 

Omnichannel Personal Shopper  

(Standalone)  

go! Dien Ban 1 rebranding) Big C GO! 

GO! 2 Omnichannel 

 Omnichannel 2  

2.  ,   

 

3. 411    

 

4. 15,985 6.8   

- 4, 15 5.8 2 7

2 .8  ( 26.6 ) 

  

 

- , 70 15.6
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5. ,999 6.6 

 

6. 12,319 7.2 
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7. ,110 4.7

8.6 8.4  

8.  1,215
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9. 283 22.4 
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1.  1 ,396  

 

I.  , 19 6.9 

COVID-  

Omnichannel 3

 

( )

30 2565 30 2566 .

154,018                                  163,396                                6.1%

 - 37,896                                  44,319                                  16.9%

- 54,533                                  55,506                                 1.8%

- 61,589                                   63,571                                   3.2%

4,800                                    5,696                                   18.7%

994                                       1,243                                     25.0%

159                                        208                                       30.6%

11,126                                     12,241                                   10.0%

171,098                                  182,784                                6.8%

115,617                                   120,250                                4.0%

38,401                                   43,146                                  12.4%

1,569                                     1,739                                     10.8%

4,226                                    5,200                                    23.1%

42,627                                  48,347                                  13.4%

33,075                                  36,591                                  10.6%

13,574                                   15,095                                  11.2%

7,263                                     9,109                                    25.4%

2,472                                     3,363                                    36.1%

511                                         904                                       77.1%

( ) 5,301                                     6,650                                   25.4%

( ) 1,114                                       1,393                                     25.1%

4,188                                     5,257                                    25.5%

3,864                                    4,878                                    26.2%

*

EBITDA 20,551                                   23,139                                   12.6%

EBITDA 21,039                                   23,610                                  12.2%

4,578                                     5,633                                    23.0%

4,254                                    5,257                                    23.6%



 

 

12 

 

II.  ,506 1.8

Omnichannel 29 

e-ordering Omnichannel  

III.   63,571 3.2 

 

rebranding)

Tops 2

Omnichannel Omnichannel 
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3) ( ) (8,762)  577 

941 898

546   MEB 1,765  

 

5 CRC Retailligence 

1 Next-Gen Omni Retailer   

4 CRC Retailligence  

1) Reinvent Next-Gen Omni Retail:  Omnichannel 

 

2) Accelerate Core Leadership: 

 

3) Build New Growth Pillars: Health and Wellness 

 

4) Drive Partnership, Acquisition and Spin-Off: Inclusive Growth 

 

 

 

 


