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-  (Corporate Excellence Awards)  Asia Pacific 

Enterprise Awards Enterprise Asia 

Thailand Digital Excellence Awards Digital Capability 

Builder TMA Excellence Awards 

2566 Kincentric Best Employer Award in Thailand 2023 

Engaging Leaders Special Recognition 

 

- Best Investor 

Relations Officer (mid-cap) IR Magazine Awards  South East Asia 

 

- Commended in Sustainability Awards 

SET Awards 2023 SET ESG Ratings 2023  

DJSI) 2023 World 

Emerging Markets 2 ESG 3 

4 DJSI 502 S&P Global 

Green & Sustainable Retail 
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Governance & Most Consistent Dividend Policy) Alpha Southeast Asia th Institutional Investor 

Corporate Awards  

Vietnam Report - VNR) 

Platform of Trust 
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2566 

1)  

2566 3 

1 1 

x BnB 14 9  GO Wholesale (  

4  go!  7 

Specialty Store) Brandshop  

Renovation & Rebranding) 

Rebrand  GO! 7  

Milan Florence  Cagliari  

31 6 ,809 3,557,778 

8.1 72 743,487 

1.2  

2) Omnichannel 

Next-Gen Omnichannel Platform                                     

Ultra-Personalization  Offline Online 

Inclusive Growth 

 

12 Omnichannel 12 

19 Omnichannel 

 

3) Synergy 

Synergy  

  

• Product cross listing)

 

• 

 (Pool purchasing) 
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4)  (New Formats and New Growth Pillar) 

Health and Wellness 

Tops Vita ( , Tops Care (

Omni-pharmacy) Pet N Me

2566 B2B GO Wholesale (  

, , 

2566  GO Wholesale 4 

 

4 2566 GO Wholesale 4 go!WOW 20 go!Power 11 Tops Vita 90 

Tops Care 24   8  

5) (Partnership and Acquisition) 

Inclusive Growth 

CRC Retailligence Ecosystem 

 

 

3C Cost 

, Capex Strategic Business Proven Format Cash Flow 

EV  

 Online Social Commerce 
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1.  58,530 1.1 (  ) 

 

I.  ,   

( ) ( )

31 2565 30 2566 31 2566

57,885                     53,162                      58,530                     1.1% 10.1%

 - 17,601                       14,692                      18,260                     3.7% 24.3%

- 18,318                       17,945                      18,686                      2.0% 4.1%

- 21,967                      20,526                     21,584                      (1.7%) 5.2%

1,783                        1,949                        2,089                       17.1% 7.2%

417                            411                            484                          16.2% 17.7%

55                             54                             90                            64.6% 65.5%

5,007                       3,999                       4,711                         (5.9%) 17.8%

65,147                      59,576                     65,905                     1.2% 10.6%

41,882                      38,947                     42,340                     1.1% 8.7%

16,003                     14,215                       16,190                      1.2% 13.9%

579                           590                          612                           5.7% 3.8%

1,621                         1,770                        1,961                         21.0% 10.8%

17,624                      15,985                      18,150                      3.0% 13.5%

12,599                      12,319                       13,081                      3.8% 6.2%

5,291                        5,110                         5,256                       (0.7%) 2.8%

4,796                       2,610                        4,615                        (3.8%) 76.8%

1,007                        1,215                         1,278                        26.9% 5.2%

309                          283                          86                             (72.4%) (69.8%)

( ) 4,098                       1,678                        3,422                       (16.5%) 103.9%

( ) 680                          424                          156                           (77.1%) (63.2%)

3,417                        1,254                        3,266                       (4.4%) 160.4%

3,311                         1,143                         3,138                        (5.2%) 174.7%

*

EBITDA 9,497                       7,415                        9,297                       (2.1%) 25.4%

EBITDA 8,563                       7,635                       9,016                        5.3% 18.1%

2,670                       1,430                        3,041                        13.9% 112.7%

2,564                       1,321                         2,911                         13.5% 120.4%

31 2565 31 2566

275,984                   287,097                   4.0%

211,099                    216,837                    2.7%

64,885                     70,260                     8.3%
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Omnichannel   

II.  , (  )
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B2B

Omnichannel Omnichannel   

III.   2 ,584 1.7 ( 5.2
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1.  ,  

 

I.  ,   

( )

31 2565 31 2566 .

211,904                          221,926                         4.7%

 - 55,496                           62,579                           12.8%

- 72,852                           74,192                            1.8%

- 83,556                           85,155                            1.9%

6,583                             7,785                              18.3%

1,411                                1,727                              22.4%

214                                 298                                39.3%

16,133                             16,952                            5.1%

236,245                         248,688                         5.3%

157,499                          162,590                         3.2%

54,405                           59,336                           9.1%

2,148                              2,351                              9.5%

5,847                             7,161                               22.5%

60,252                           66,497                           10.4%

45,674                           49,673                           8.8%

18,865                            20,351                           7.9%

12,059                            13,724                            13.8%

3,479                             4,642                             33.4%

820                                990                                20.7%

( ) 9,400                             10,072                           7.1%

( ) 1,794                              1,550                              (13.6%)

7,606                             8,523                             12.1%

7,175                               8,016                              11.7%

*

EBITDA 30,049                          32,436                           7.9%

EBITDA 29,602                           32,626                           10.2%

7,248                             8,674                             19.7%

6,818                              8,168                              19.8%
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5 CRC Retailligence 

1 Next-Gen Omni Retailer   

4 CRC Retailligence  

1) Reinvent Next-Gen Omni Retail:  Omnichannel 

 

2) Accelerate Core Leadership: 

 

3) Build New Growth Pillars: Health and Wellness 

 

4) Drive Partnership, Acquisition and Spin-Off: Inclusive Growth 
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ESG 

CRC ReNEW Green & Sustainable Retail 

Net Zero) ReNEW 

(Reduce Greenhouse Gases) Navigate Society Wellbeing

(Eco-friendly Product & Packaging) 

(Waste Management) 

 


