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4)  (New Formats and New Growth Pillar) 

Health and Wellness 

Tops Vita ( , Tops Care (

Omni-pharmacy) Pet N Me
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5) (Partnership and Acquisition) 

Inclusive Growth 

Ecosystem  
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, Capex Strategic Business Proven Format Cash Flow 
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56,712                            58,530                           60,347                           6.4% 3.1%

 - 14,994                            18,260                            16,265                           8.5% (10.9%)

- 18,723                            18,686                            19,487                           4.1% 4.3%

- 22,995                           21,584                            24,595                          7.0% 14.0%

1,852                              2,089                             1,977                              6.8% (5.4%)

397                                484                                439                                10.8% (9.3%)

69                                  90                                  52                                  (24.3%) (42.2%)

4,176                               4,711                                4,440                            6.3% (5.8%)

63,206                           65,905                           67,255                           6.4% 2.0%

42,006                           42,340                           44,849                          6.8% 5.9%

14,706                            16,190                             15,498                           5.4% (4.3%)

568                                612                                 611                                  7.5% (0.2%)

1,680                              1,961                               1,805                              7.5% (7.9%)

16,386                            18,150                             17,303                            5.6% (4.7%)

12,041                             13,081                             12,529                           4.1% (4.2%)

4,958                             5,256                             5,442                             9.8% 3.5%

3,632                             4,615                              3,825                             5.3% (17.1%)

1,031                               1,278                               1,140                              10.6% (10.8%)

299                                86                                   306                                2.1% 257.4%

2,901                              3,422                             2,990                            3.1% (12.6%)

589                                156                                 672                                14.1% 330.5%

2,312                              3,266                             2,318                              0.3% (29.0%)

2,168                              3,138                              2,171                               0.1% (30.8%)

*

EBITDA 8,179                              9,297                             8,629                             5.5% (7.2%)

EBITDA 8,242                             9,016                              9,070                             10.0% 0.6%

2,363                             3,041                              2,671                              13.1% (12.2%)

2,219                              2,911                               2,524                             13.7% (13.3%)
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287,097                         285,564                        (0.5%)

216,837                          209,951                         (3.2%)

70,260                           75,613                            7.6%
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1) Revolutionise Core Strength Multi-Format, Multi-Category 

Multi-Market Synergy M&A Value 

 

2) Reinforce Financial Resilience 

3C (Cash, Cost, Capex) 

3) Reinvent Beyond Retail Community 

Category Network Value 

B2C B2B Scale up  

4) Reimagine Human Capital Intelligence AI HI 

Omnichannel 

 

5) Rally Green Impact Green Transition 

Climate Change Climate Crisis 

 


