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Euromonitor International, 2567, https://Ip.euromonitor.com/white-paper/global-economic-forecasts-q1-2024/gdp-growth-and-inflation

AMRO-ASIA, 2567, https://amro-asia.org/asean3-regional-economic-outlook-2024/

ﬁl!mﬁll“rhﬂi:mﬁll“ﬂﬂ, 2567, https://www.bot.or.th/content/dam/bot/documents/th/our-roles/monetary-policy/mpc-publication/press-statement/PressMPC_2567 _2.pdf

https://www.moc.go.th/th/content/category/detail/id/325/iid/7114

nin s


https://lp.euromonitor.com/white-paper/global-economic-forecasts-q1-2024/gdp-growth-and-inflation
https://www.bot.or.th/content/dam/bot/documents/th/our-roles/monetary-policy/mpc-publication/press-statement/PressMPC_2567_2.pdf
https://www.moc.go.th/th/content/category/detail/id/325/iid/7114

