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1. Executive Summary

In the |st quarter of 2026, Workpoint Entertainment Public Company Limited (the “Company™)
reported total Revenue (Excluding Other Income) of THB 361.28 million. representing a decrease
0f 29.1% from the same period of 2025, which reported total Revenue (Excludin g Other Income)
of THB 509.44 million. The decrease was mainly attributable to the overall economic slowdown
and the decline in advertising spending in the Television Program Business.

Key changes and highlights of the Company’s four main business segments were as follows:

* Television Program Business: Revenue decreased due to the economic slowdown and
weaker advertising spending. However, the Company continued to develop new content,
including 3FIGHT3 BASKET BOY Season 2 and Song Rider 2, while expanding content
distribution through digital and online platforms in line with its Multi-Platform strategy to
support changing consumer behavior and expand business opportunities.

* Event Marketing Business: Revenue increased from the previous year. driven by both
commissioned and self-organized events. Major projects included “Workpoint On Tour
Muan Joy Roi Raeng”, “CJ MORE Mike Thongkam On Tour 47, and “TOTY Music
Awards 2025,” all of which received positive responses from participants and sponsors.

* Concerts and Plays Business: Revenue decreased from the previous vear due to the absence
of international artist concerts. Nevertheless, the Company continued to effectively manage
costs and organized activities with strong fan bases, including Wednesday Song Vol.
17-19, while also generating additional revenue from live audience ticket sales.

* Sale of Goods and Rendering of Other Services Business: Revenue decreased due to lower
artist merchandise sales during the first quarter. However, the Company continued to
expand its artist management business and venue rental services through major events held
at Siam Pic-Ganesha and the Company’s venues, including The Viral Hits Awards 2025
and 2026 Kang Tae Oh World Tour Fan Meeting. In addition, the Company’s artists
continuously participated in marketing campaigns and presenter activities, reflecting the
long-term growth potential of the artist management business and fan-based revenue
generation.

As of March 31, 2026, the Company’s total assets amounted to THB 4,748.62 million, remaining
relatively stable compared to the same period of the previous vear. Total liabilities amounted to
THB 638.71 million, representing an increase of 6.4%. while shareholders’ equity totaled THB
4,109.90 million. The debt-to-equity ratio (D/E) remained at a low level. reflecting the Company’s
strong capital structure and adequate liquidity.

In addition, the Company continued to effectively manage costs while diversifying revenue
streams through its artist management business, digital platforms. and event marketing business.
These factors are expected to support profitability enhancement and sustainable growth in the
future.
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2 Importan! Ewnt_g;_.fqtgilg__}_ﬁ_t quarter ended March 31, 2026

The Company operates four core business segments: (1) Television Program Business. (2) Event
Marketing Business, (3) Concerts and Plays Business, and (4) Sale of Goods and Rendering of
Other Services Business. Each business segment is strategically connected and operationally
integrated, enabling mutual support in content development, marketing. and management in order
to enhance the Company’s competitiveness. The key developments and highlights of each business
segment for the period ended March 31, 2026 can be summarized as follows:

TV Programs Business;

The Company’s core business is the production of television programs broadcast on the
“Workpoint Channel.” with primary revenue derived from the sale of advertising airtime and
product or service promotions during broadcast periods. In addition, the Company provides
commissioned television program production services to external parties and leases airtime to
business partners. To align with changing consumer behavior in the digital era, the Company has
expanded its content distribution through online platforms, including YouTube. Facebook.
TikTok. and the Company’s website and application, alongside traditional television broadcasting,
in order to enhance audience, reach and engagement across all target groups.

In the 1st quarter of 2026, the Company launched several new television programs, including both
new formats and continuing seasons. Key programs included 3FIGHT3 BASKET BOY Season 2.
Song Rider 2, Sushi Love, and Tosakan Run Wongkarn.
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Event Marketing Business:

The Company’s Event Marketing Business provides comprehensive event management services
designed to effectively meet clients’ objectives and requirements. The Company has been
entrusted by both public and private sector clients to organize a variety of major events. In addition,
the Company also develops and organizes its own events, some of which are extensions of the
Company’s Television Program Business.

In the 1st quarter of 2026, the Company organized several major projects. including “Workpoint
On Tour Muan Joy Roi Raeng”. “CJ MORE Mike Thongkam On Tour 4", and TOTY Music
Awards.

A Thatland Barcd Wars I FIN ROCE
1 28 B 0. 0oy Bniinnssaulunchhite o fuwawes

Dol —~H-wsn

Concert and Plays business:

The Company operates its Concerts and Plays Business with a focus on delivering high-quality
entertainment experiences through concerts and stage performances. Most performances feature
well-known artists, singers, and actors from both Thailand and abroad, including those under the
Company’s management and guest performers. The Company also emphasizes efficient utilization
of its internal venues, including the “Siam Pic-Ganesha Theatre™ and certain studio spaces during
off-peak periods. in order to maximize asset utilization (Space Monetization through Off-Peak
Utilization). In addition, the Company organizes performances at external venues to expand its
audience base and business opportunities.

In the 1st quarter of 2026, the Company organized several major performances at the “Siam Pic-
Ganesha Theatre,” including the “Wednesday Song™ concert series, which features artists from
various generations and music styles performing closely with fans. The concert series has been
continuously organized since 2025. Artists participating during the quarter included Da
Endorphine x Est Komkrit in “Wednesday Song Vol.17". Jae Danupol x Chompoo Fruity in
"Wednesday Song Vol.18", and 4EVE x Na Nake in “Wednesday Song Vol.19”. The diverse
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content strategy targeting various audience groups contributed to the continued success of the
concert series.
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In addition to its regular concert and entertainment activities. in the 1st quarter of 2026, the
Company introduced a new strategy by allowing audiences to attend live program recordings
through ticket purchases. Programs implemented during the quarter included “3F ight3 Basket Boy
Season 2 Presented by LACTASOY.” a sports competition program popular among vouth
audiences and sports fans, as well as “Chingcha Sawan.” a nationwide school band competition
program. This initiative allowed audiences to engage more closely with the programs while also
generating additional revenue streams for the Company through ticket sales.
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Sale of Goods and Rendering of other Services Business:

I. The Company’s space rental business involves leasing venues for events and performances.
with the “Siam Pic-Ganesha Theatre” serving as the primary location. It is one of the largest
theatres in Thailand with a high seating capacity and is widely recognized among event
organizers and audiences. The venue’s flexibility allows it 10 accommodate various event
formats, including concerts. stage plays, conferences, seminars, and special events. Its
prime downtown location also provides convenient accessibility, making it a
comprehensive venue in terms of both event potential and audience experience.

In the Ist quarter of 2026, the Company provided venue services for various events.
including The Viral Hits Awards 2025, 2026 Kang Tae Oh World Tour Fan Meeting. Mew
Suppasit Birthday Fan Meeting 2026, Pinkfong Show, Jeff Satur Birthday Fan Meeting.
Y Universe Awards 2025, and Xlov 2026 Asia Tour in BKK.
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The artist management and related merchandise business provides management and
coordination services for artists under the Company. covering talent sourcing, planning,
and contract management across various formats. including concerts, events. films. series.
endorsement campaigns, and promotional activities. The Company also engages in the sale
of artist-related merchandise and souvenirs to create additional revenue channels and
strengthen fan engagement.

In the 1st quarter of 2026, the Company’s artists participated in various activities both
domestically and internationally, including 4EVE & ATLAS <Together As One Asia
Tour> and Jee Sutthirak at the One Piece Pop-Up Cafe in Thailand. In addition. the
Company’s artists served as presenters for various brands and products, including SUNSU
x 4EVE & ATLAS and Nestlé Pure Life x Jee Sutthirak.




In addition to the businesses mentioned above, in the 1st quarter of 2026, the Company
established Workpoint Inspiration Next Co., Ltd. with the primary objective of expanding
its artist management business and producing various online content. Furthermore. TPOP
Incorporation Co., Ltd., a subsidiary of the Company. launched two new T-POP artist
groups under XOXO Entertainment, namely NAMP (Not A Minor Player) and PlusOne.
The launch of these new artists is intended to strengthen the Company’s music business

and enhance future revenue opportunities from music content. fan meetings, performances,
and digital platforms.
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3. Financial Results and Position for the 1st quarter ended March 31, 2026

3.1 Financial Results

Summary of Operating Results for the 1st quarter ended March 31, 2026

Statement of Income Y ear Change

%o 'IIt .|.'L

{Consolidated) 102568

Unit: MB MB g MB o
Income S09.44  100% 361.28  100% (148.16)  -20%
Revenue from television programs 34198 67% 24651 68% (9547} 28%
Revenue from concens and plays 76.94 15% 11.37 3% (65.37) §3%
Revenue from event marketing 42.50 8% 64.15 182 21.65 51%
Revenue from sale of goods and rendering 48.03 9% 39,05 1% (8.97) 197
of other services

Costs 403.83 To% 27700 T7% {(126,8)) -31%
Cost of television programs 27391  54% 203.76  56% (70.16)  -26%
Cost of concerts and plays 81.9] 16% 12.68 4% (70.23)  -85%
Cost of event marketing 32.97 6% 5203 14% 19.06 58%
Cost of sale of goods and rendering of other 14.03 3% 8.53 20 (3.50) =350,
SErVICES

Gross profit 105.61 21% 84.28 23% (21.33) -20%
Other income 22.00 4% 18.16 5% (3.83) -17%
Dividend income - 0% - %% 0%
Selling expenses 31,25 6% 27.18 8% (4.07) -13%
Administrative expenses 112,86  22% 100.69  28% (1227 -)1%
Finance costs 1.50 (I 1.21 0% (0.68) T
Gain on acquisition of controlling interests . 0% - 0% - 095
in subsidiary

Gain on purchase of assets from joint - 0% - 0% - 0%
vienture

Impairment loss determined in accordance (0.52) 0% {1.27) V2 (0.74)  -142%
with TFRS 9

Share of profit (loss) of investments in ((.26) 0%y (1594 4 (1569 6080%

associates and joint ventures accounted for
using equity method

Profil {loss) before income tax (18.22) T 4130 -11% 2310) -127%
Tax expense 2.80 1%a 0.16 140 (2.65) -94%
Profit (loss) for the period (21.02) 1% (4147)  -11% (2045) -97%
Non-controlling interests 3.09 1% (1.60) 0% (4.69) -1529%
Profit (loss) attributable to Owners of {241 - (39.87) -11% (15.76) -65%
parent

The Company’s operating results based on the consolidated financial statements for the three-
month period ended March 31, 2026, the Company reported a net loss attributable to owners of
the parent of THB 39.87 million, increasing by THB 15.76 million, or 65.4%. compared to the
same period in 2025, when the Company recorded a net loss of THB 24.11 million.
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Summary of Operating Results for the 1st quarter ended March 31, 2026

Revenue:

For the 1st quarter of 2026, the total Revenue (Excluding Other Income) of the Company was
THB 361.28 million, which represented a decrease of THB 148.16 million, or 29.1%. from the
same period in the 1 st quarter of 2025, which reported total Revenue ( Excluding Other Income)
of THB 509.44 million. The change in total Revenue was mainly resulted from the following
businesses:

Revenue from Television Programs

Revenue from the Television Program Business consists of revenue from advertising airtime and
product promotion during various broadcasting periods on the “Workpoint Channel,™ including
revenue generated from the Company’s online media channels such as YouTube, Facebook. and
other digital platforms. In addition, the business also includes revenue from airtime leasing,
commissioned program production for broadcast on the Workpoint Channel. and revenue from
licensing television program rights to overseas markets.

In the 1st quarter of 2026, the Company reported revenue from the Television Program Business
of THB 246.51 million, decreasing by THB 95.47 million, or 27.9%. from THB 341 .98 million in
the same period of 2025, The decrease was mainly attributable to the overall economic slowdown.
driven by both domestic and global factors, which caused businesses to adopt a more cautious
approach toward advertising and promotional spending.

Nevertheless. the Company continued to develop new content in order to align with changing
consumer behavior and maintain its competitiveness. During the quarter. the Company launched
several new programs, including “3FIGHT3 BASKET BOY Season 27, “Song Rider 2", “Sushi
Love”, and “Tosakan Run Wongkarn”, reflecting the Company’s strategy to diversify program
formats. content, and target audiences. In addition, the Company introduced ticket sales for
selected programs to enhance audience engagement and further expand revenue opportunities into
related business channels.

Revenue from Event Marketing

Revenue from the Event Marketing Business consists of revenue generated from various event
management services, including commissioned events for external clients and self-organized
events developed by the Company to generate revenue and support its core businesses. In the | st
quarter of 2026, the Company reported revenue from the Event Marketing Business of THB 64.15
million, increasing by THB 21.65 million. or 50.9%., compared to THB 42.50 million in the same
period of 2025,

During the 1 st quarter of 2026, the Company organized a higher number of both commissioned
and self-organized events compared to the same period of the previous vear. Major projects during
the quarter included ~CJ MORE Mike Thongkam On Tour 4, *Workpoint On Tour Muan Joy
Roi Raeng”, and “TOTY Music Awards 20235",
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Revenue from Concerts and Plays

Revenue from the Concerts and Plays Business consists of revenue generated from concerts and
stage performances organized by the Company, as well as sponsorship revenue related to theatre
activities. In the | st quarter of 2026, the Company reported revenue from the Concerts and Plays
Business of THB 11.57 million, decreasing by THB 65.37 million from THB 76.94 million in the
same period of 202 5. The decrease was mainly attributable to the absence of international artist
concerts, whereas the Company organized one international artist concert during the same period
of 2025.

Major concerts and activities organized during the 1st quarter of 2026 included Wednesday Song
Vol.17: Da Endorphine X Est Komkrit, Wednesday Song Vol.18: Jae Danupol X Chompoo Fruity,
and Wednesday Song Vol.19: 4EVE X Na Nake. In addition. the C ompany also generated
additional revenue from ticket sales for live program recordings. including 3 Fight3 Basket Boy
Season 2 Presented by Lactasoy and Chingcha Sawan, as mentioned above.

Revenue from Sale of Goods and Rendering of Other Services

Revenue from Sale of Goods and Rendering of Other Services consists of revenue generated from
the Company’s venue rental services, sales of artist merchandise at concerts. and revenue sharing
from artist sourcing services. In the 1st quarter of 2026, the Company reported revenue from Sale
of Goods and Rendering of Other Services of THB 39.05 million. decreasing by THB 8.97 million,
or 18.7%, from THB 48.03 million in the same period of 2025.

The decrease was mainly auributable to lower revenue from artist merchandise sales. as
merchandise sales activities were conducted during the same period in 2025, However, in 2026.
artist merchandise sales are expected to commence in the 2nd quarter alongside concerts and
performances by the Company’s artists.

Costs:

In the Ist quarter of 2026, the Company reported total cost of production of THB 277.00 million,
decreasing by THB 126.83 million, or 31.4%. from THB 403.83 million in the same period of
2025. The decrease was mainly attributable to lower production costs in the Television Program
Business. resulting from the Company’s effective cost control policy, as well as lower employee-
related expenses following the organizational restructuring implemented in the 2nd quarter of
2025.

In addition, the cost of the Concerts and Plays Business also decreased in the 1st quarter of 2026
due to the absence of international artist concerts, as mentioned above,

uith Giameed dumedimuns i mninn % w2 Aoty dunsdnued Sodalnusi 12000 Ter 0.2833.2000 uRing. 0-2833.2998.9
WORKPORNT ENTERTAINMENT PUBLIC COMPANY LBAITED 99 MOO 2 BANGPOON, MUANG PATHUMTHAN. PATHUMTHAN! 13000 Tol 0-2833-2000 Fax | O-2833-9995.0

wharw wokpoing co




Selling and Administrative Expenses and Other Expenses:

In the 1st quarter of 2026, the Company reported selling and administrative expenses of THB
127.87 million, decreasing from THB 144.20 million in the same period of 2025,

During the period, selling expenses amounted to THB 27.18 million, decreasing by THB 4.07
million from THB 31.25 million in the same period of 2025, mainly due to lower sales commission
expenses in line with the decrease in revenue. In addition. administrative expenses in the 1 st
quarter of 2026 amounted to THB 100.69 million, decreasing by THB 12.27 million from THB
112.96 million in the same period of 2025, The decrease was mainly attributable to lower utility
expenses resulting from the use of renewable energy through the Solar Rooftop system. as well as
lower office expenses and employee-related expenses following the organizational restructuring.

3.2 Financial Position

Unit: in million

475443

4,748.62 415407
4, 105 50
638.71
s 6035
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Tatal Asscis Total Assets Toial Asseis

Total Assets:

As of March 31, 2026, the Company s total assets amounted to THB 4.748.61 million. which was
relatively in line with the total assets of THB 4,754.43 million as of December 31. 2025. However.
the key movements in asset items during the period were an increase in other current financial
assets, mainly driven by the Company’s liquidity management through investments in various
mutual funds, and an increase in inventories. The increase in inventories was primarily atributable
to higher work-in-progress related to concert activities, which are scheduled to be held in the
second quarter of 2026.

otal Liabilities:

As of March 31, 2026, the Company’s total liabilities amounted to THB 638.71 million.
representing an increase of THB 38.36 million or 6.4% compared to December 31. 2025. which
recorded total liabilities of THB 600.35 million. The increase was primarily driven by higher other
current payables. This was mainly attributable to share subscription payable arising from the
Company’s additional investment obligation in an affiliated company within the Group to support
its business expansion. The Company subsequently completed the settlement of such share
subscription payable to the aforementioned affiliated company in April 2026.
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Shareholders' Equity:

As of March 31, 2026, the Company”s shareholders® equity amounted to THB 4,109.90 million,
representing a decrease of THB 44.17 million or 1.1% compared to December 31. 2025, which
recorded shareholders™ equity of THB 4.154.07 million.
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4. Sustainability Performance for the 1st quarter ended March 31, 2026

The Company remains committed to conducting its business in accordance with the concept of
sustainable development by managing the organization in a balanced manner across three key
dimensions: Environmental, Social. and Governance (ESG). This approach aims to strengthen
the business while creating value for stakeholders and society as a whole. The Company’s ESG
performance for the 1st quarter of 2026 is summarized as follows:

Environmental Dimension

The Company has continuously implemented measures to minimize environmental impacts
while promoting efticient and sustainable resource utilization. Key achievements from January to
March 2026 are summarized below:

* FElectricity Savings
The Company reduced electricity consumption by 181,330 kilowatt-hours compared to
the same period of the previous year. This reduction was achieved through the use of
rencwable electricity and improved electricity consumption control within offices and
studios. including the implementation and monitoring of television production schedules
to enhance energy efficiency.

= Sustainable Waste Management
The Company promoted waste separation practices within the organization to increase
recycling efficiency, while continuously encouraging and cultivating environmental
awareness among employees and visitors.

e Use of Renewable Energy
The Company initiated the use of electric vehicles (EVs) to replace fuel-powered vehicles
in order to reduce greenhouse gas emissions and air pollution. In addition, the Company
continued utilizing renewable electricity through the Solar Rooftop system. as mentioned
above, contributing to the reduction of greenhouse gas emissions.

Social Dimension

The Company places importance on enhancing employees’ quality of life and contributing
positively to society through various initiatives. Key activities undertaken during the 1st quarter
of 2026 are summarized as follows:

* Blood Donation Activities
In collaboration with the National Blood Centre of the Thai Red Cross Society, the
Company organized the “Increase Blood. Increase Life” blood donation campaign on
January 16, 2026. A total of 47 units of blood were donated during the activity. The
Company also plans to continue organizing such activities at least three times throughout
2026.
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*  Ortho Run for 13 Hospitals Project
The Company participated in supporting the charity walk-run event “Orthopedists Invite
You to Walk for 13 Hospitals,” organized by the Royal College of Orthopedic Surgeons
of Thailand in collaboration with both public and private sector partners. All proceeds
from the event will be used to purchase orthopedic medical equipment for donation to 13
under-resourced hospitals nationwide.

L@ o9 % e @

g IR . g

- R

*  Employee Training and Development Programs
The Company organized training programs to enhance employees’ skills in digital
media and Al applications in the workplace, as well as intellectual property knowledge
relevant to business operations. Training programs included the following topies:

* February 6.2026: “Enhancing Skills in Using the Epidemic Sound Platform for
Audio Mixing in Program Production”
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* February 19,2026: “Gemini for Creative & Business Productivity — Batch 1
(Marketing Division)”

* February 23, 2026: ~Gemini for Creative & Business Productivity — Batch 2
(Production Division)™

* March 4,2026: “Enhancing Presentation Design Skills for Sales and Marketing
Using Canva”
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March 8. 2026: “Claude Cowork: The Complete Al Solution for Content Creation

Governance Dimension

The Company conducts its business in accordance with good corporate governance principles in
order to enhance transparency. fairness. and credibility

« Commitment to Good Corporate Governance
The Company emphasizes transparent management, compliance with applicable laws and
regulations, and responsible business practices in order to strengthen stakeholders’
confidence.

« Promotion of a Sustainable Corporate Culture
The Company encourages employees to cultivate a sense of responsibility toward
communities, society, and the environment, while continuously supporting personnel
development.
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The Company's ESG performance during the 1st quarter of 2026 reflects its strong
commitment to driving sustainable business operations by integrating economic objectives with
environmental, social, and governance responsibilities. This commitment serves as a solid
foundation for stable and sustainable long-term growth,

Please be informed accordingly.
Best Regards,
Workpoint Entertainment Public Company Limited
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[

(Mr. Surakamn Sirimothya)
Chief Financial Officer

Authorized to sign on behalf of the Company
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