
 

 

VGI PUBLIC COMPANY LIMITED 
 

BUSINESS HIGHLIGHTS 1Q 2020/21 
Our overall performance was significantly affected by COVID-19 pandemic. 
 Total revenue was THB 445mn, a decrease of 50.6% YoY. 

o 

o 

 Gross profit margin decreased to 25.2% due to the lower revenue base. 
 Share of loss from investments in JVs and Associates was THB 22mn owing to the performance of Master 

Ad Public Company Limited as its operations particularly in international markets were severely 
impacted during the quarter as a result of the coronavirus pandemic. 

 Posted net loss of THB 104mn, a decrease of 134.2% YoY. 
KEY BUSINESS AND STRATEGIC UPDATES 
1) ADVERTISING 

Created new Station Entrance Experience welcoming commuters on BTS stations  
 

2) PAYMENT 

Rabbit card 
 

Rabbit LinePay 
   
3) AWARD AND ACHIEVEMENT 
 

 

 

  

https://www.innosight.com/wp-content/uploads/2020/06/Innosight_ASEAN-Transformation-Champions.pdf
https://www.innosight.com/wp-content/uploads/2020/06/Innosight_ASEAN-Transformation-Champions.pdf


 

 

VGI PUBLIC COMPANY LIMITED 
 

1Q 2020/21 SNAPSHOT & ANALYSIS  

CONSOLIDATED P&L SNAPSHOT 
THB (mn) 1Q 2019/20 

(Restated) 
4Q 2019/20 

 
1Q 2020/21 QoQ (%) YoY (%) 

Operating revenue 902 827 445 -46.1% -50.6% 
  

  

 

 

Net profit* 304 364 (104) -128.6% -134.2%
      

 

  

  

REVENUE BREAKDOWN (THB mn) 
THB (mn) 1Q 2019/20 

(Restated) 
4Q 2019/20 

 
1Q 2020/21 

 
QoQ (%) YoY (%) 

OOH Advertising 742 500 266 -46.8% -64.1% 

  
Digital Services 160 327 179 -45.2% 12.1% 
Total revenue 902 827 445 -46.1% -50.6% 

% Contribution to total revenue 
THB (mn) 1Q 2019/20 

(Restated) 
4Q 2019/20 

 
1Q 2020/21 

 
OOH Advertising 82.3% 60.4% 59.8% 

 
Digital Services 17.7% 39.6% 40.2% 
Total revenue 100.0% 100.0% 100.0% 

 
  



 

 

VGI PUBLIC COMPANY LIMITED 
 

PERFORMANCE ANALYSIS (1Q 2020/21 vs 1Q 2019/20) 

OOH Advertising business
Digital Services business

Logistics business
operating revenue

 OOH Advertising revenue Digital 
Services revenue

OOH Advertising segment revenue

 Transit media revenue 

 Office and Other media revenue

Digital Services segment revenue 

Other income  

Cost of sales  Cost-to-sales ratio

gross profit gross profit margin

Selling, general and administrative expenses (“SG&A”)
 SG&A to revenue ratio

 share of loss from investments in joint ventures and associates

 

net loss
net loss margin 

  



 

 

VGI PUBLIC COMPANY LIMITED 
 

FINANCIAL POSITION 

 

 

 

 

ASSETS 
ASSETS BREAKDOWN 31 MARCH 2020 30 JUNE 2020 

 (THB mn) 
% out of 

total 
(THB mn) 

% out of 
total 

 

 
 

Other assets 2,057 12.0% 1,981 10.2% 
Total assets 17,077 100.0% 19,420 100.0% 

Total assets

Total current assets

 
Total non-current assets

Trade and other receivables

AGING OF TRADE RECEIVABLES (THB mn) 31 MARCH 2020 30 JUNE 2020 

 
  



 

 

VGI PUBLIC COMPANY LIMITED 
 

LIABILITIES AND SHAREHOLDERS’ EQUITY 
LIABILITIES AND EQUITY BREAKDOWN 31 MARCH 2020 30 JUNE 2020 

 (THB mn) % out of 
total 

(THB mn) % out of 
total 

 

Total liabilities 3,999 23.4% 4,357 22.4% 
Shareholders’ equity 13,078 76.6% 15,063 77.6% 
Total liabilities and equity 17,077 100.0% 19,420 100.0% 

Total liabilities

Total equity

LIQUIDITY AND CASH FLOW (THB mn)

   
net cash from operating activities Net cash used 

in investing activities  
Net cash received from financing activities

 

 
  

 



 

 

VGI PUBLIC COMPANY LIMITED 
 

FINANCIAL RATIOS 
Profitability Ratios 

 
 

1Q  
2019/20 

(Restated) 

1Q  
2020/21 

Liquidity Ratios  31 MAR 
2020 

30 JUN 
2020 

Efficiency Ratios   Leverage Ratios    

 

 

 

MANAGEMENT OUTLOOK 

 

 

 

 

 
 


